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Radio Remixes: Boon Or Bane For Biz? 

Consumer Confusion Fuels Debate On Rising Ti^end 



BY CHUCK TAYLOR 
and DON JEFFREY 



NEW YORK— When Anne Meyer of 
Beach I^iike, Pa., lum^ht .lewel's 
"Pioees Of Ynu" album afUM" enjoyin^j 
"You Were Meant For Me" and "Fool- 
ish Games" on the radio, she found 
hei-solf si*i»\'<*ly (lisappointed with what 
she heard. 

"I made a tape fmrn the CD to hsten 
to in the car and thoujyht it must he 
damaged or something," she says. "The 
songs I hked from the CDsttunded 
nothing like what I heard [of themj on 
the nidio. I haven't phiyed it since." 

Meyer's ex|ierience is horn tiut of a 
gi'owing trend at record labels to offer 

Gov't Plan May 
Hinder Brazil's 
Music Industry 

■ BY ENQR PAIANQ 

SAO PAULO. Brazil— A belt-tighten- 
ing economic program announced by 
Brazil's goveniment on Nov. 10 is semi- 
ing shivei-s of concern throughout the 
country's reeonl industry. 

Aniong the measures included in 
the economic package, known in Brazil 
as the fXK-ote (pronounce<l "pah-COH- 
tchay"). are a vai'iely of government 
s) H-'nding cuLs, tax increasty. and [Hihlic- 
.'^et'lor layotTs. The airiwn Ulx increase 
for international lravelei*s kilefl from 
$18 to $1K) — the most expensive rate in 
the world, accoixling to U-ave! agents. 

Tiie paeote was enacted in tlie wake 

(CoiltiuKcd Oil IHIQC OtH 
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multiple remixes of B. top 10, riK-k, 
and country radio singles, often in an 
attempt to tailor the song to as many 
niche formats — and thus, as wide an 
audience — as ixissihle. 

But often the versions that con- 
sumers hear on the radio are either 
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unavailable as commercial singles or. 
as in the case of Jewel, have been 
reworked with new vocals and instm- 
ment^ltion to the point that they dra- 
matically diffei- from the oi-iginal album 
version. (Executives at Jewel's label, 
Atlantic Records, did not return calls 
for comment by press time.) 

1T SHOULD BE AVAILABLE* 

"It's generaih' very tVustrating for 
customer's when they can't get a partic- 
ular mix they hear on the radio." sitys 
Dave (loist. singles buyer for l;jO-store 



National Kecoiti Mail ( NKM). He says 
consumers have complained after buy- 
ing an album and discovering that it 
contains a x ei-sion of the song that is dii- 
ferenl from what they'i-e hejuing on the 
nidio. 'They want that pailicular mix." 
he says, adding, "If [radio'sl going to 
play a remix, it should Ix* available in 
.some format, even if it's a limile<l-edi- 
tion format." 

Itadio pmgi-ammers. meanwhile, say 
they enji>y having nuiltiple remixes to 
chofise from, but most agi-ee that stray- 
ing 1(H) far from the original vei-sion is 
seldom a good idea. 

"It's helpful in the sen.se that the 
song can lie more radio-friendly. A new 
vei*sion can bring out something si)e- 
cial that wasn't in the original mix." 
says Leslie Fram. PD at top 40/mml- 
erii WNNX m\) Atlanta. "But unfor- 
tunately, when those versions aren't 
availai>le to the public, it's a hindrance. 
1 just wish that more of them were 
being offercMl to the consumer." 

((.'out in lied oil poffv .S7I 



Camden Town: Hot Spot 
For U.K. Up-And-Comers 



■ BY DOMINIC PRIDE 

LONDON— The odds (tf finding 
the next great British band at your 
local pub are slim. 
LInless, that is, 
you're having a pint 
in (.'anwlen "Town. 

This month, you 
could predict — \rith 
imi certainty— 
that one of the 
hands on the bill at 
Camden's music 
pul)s an<l venues will l»e breaking into 
the top 40 a year from now. 

In January, the band Kmhrace will 
return to the 250-capacily Camden 
Falcon, exactlv a yeai' after its first 



gig there. In the intervening year, it 
has had a top 10 single on Virgin's 
Hut label and will go on the month 
after to play at the prestigious. 5.000- 
cajiacitj' Allwrt Hall. 
Like other acts, such 
as Sympitsium or 
Placebo, that came 
to prominence in 
Camden, Embrace 
doesn't need to play 
the likes of the Fal- 
con again — it wants 
to. 

The Camden circuit has become 
the place for bands to prove them- 
selves, gather attentii)n. pay their 
dues, hang out. and — most impor- 
{('oittiii/ird oil paifc 7fi> 
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Sound On New Island Set 
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Jamaican 
'Alt' Scene In 
The Spotlight 

■ BY ELENA OUMANO 



KINCSTON. Jamaica— Given the 
Jamaican love 
(if li\ely discus- 
sion and hard- 
nosed competi- 
tive spirit, it 
comes as no 
surprise that a 
Billboard cover 
s t o r y o n 
Jamaica's 
"alternative" 
nuisic scene (July 19). along with 
(Vontiinictl on putfc I^) 
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Authors' Bodies 
Forge Teamwork 
On Cannes Pact 

■ BY JEFF CLARK-MEADS 

LONIXIN — The new nature of busi- 
ness lor Eurojx;'s authors' Iwdies in the 
next millennium is taking shape. 
Though it holds the future promise of 
more money being distributed more 
(|uickly. right now it is a shai)e that is 
difficult to swallow. 

None of I he collecting societies with- 
in the European I'nion are finding it 
easy to implement the cost-cutting 
terms defined in the Cannes Accord. 
However, the jain is being eased by a 
(Coiithmvd Oil piujv 7S) 
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the first single from the much-anticipated 
new Whispers album. 
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Sub Pop Pacts With Sire Records Group 

Deal Adds To Sirens A&R^ Sub Pop^s Distribution 



BY CRAIG ROSEN 



LOS ANGELES— In a move designed to 
give the newly formed Sire Records Group 
(SRG) an additional A&R source and Seat- 
tle-based Sub Pop more marketing muscle, 
the two companies have inked a pact for 
SRG to market and distribute certain Sub 
Pop releases. 

As with all SRG titles, the Sub Pop/SRG 
releases will be distributed by Warner Music 
Group's WEA or Alternative Distribution 
Alliance (ADA). 

Howe\'er, Sub Pop, which is 49^ owned by 
the Warner Music Group (WMG), will 
remain an autonomous label (Billboard Bul- 
letin. Nov. 19). 

"I think this is a very good thing for us 
and for them," says SRG president/CEO 
Seymour Stein, who traveled to Sub Pop's 
headquarters three times before sealing 
the deal with Sub Pop CEO Jonathan 
Poneman. 

Poneman, who calls Stein "one of my music 
indu.^tr>' heroes," says he became interested 
in working with the executive when the 
opportunity to become affiliated with SRG 
was presented to the label. Following \\^lG's 
purchase of a stake in Sub Pop in early 1995, 
the label w-as linked to Elektra Entertain- 
ment for the marketing and distribution of 
certain releases. 

"Sub Pop is a very viable company " Stein 
says. "It's a ver>' special label. Labels like thLs 
come along verj' seldom. 

"(Geographically, they are ideally situated 
in terms of finding new talent," he adds. 
"That has always been a \iable area, but they 
are not just about Seattle, Portland, and the 
Pacific Northwest." 



Epitaph Cutbacks 
Help Indie Get 
Back To Basics 

■ BY ED CHRISTMAN 



NEW YORK — Having undergone a down- 
sizing two WTeks ago that saw 40% of its 
staff positions eliminated. Epitaph 
Records is returning to its original man- 
date of being a "lean and mean" indepen- 
dent label. 

That's the word from Andy Kaulkin, who 
has been named acting president of the label 
(Billljoard Bulletin, Nov. 19). The ap|wintmeni 
of Kaulkin apparently was necessitated by the 
absence of label founder and head Brett Gure- 
witz, who has withdrawn from daily opera- 
tions at the label due to a stay, according to 
press reports, at a drug abuse treatment cen- 
ter. Kaulkin declines to comment on those 
reports other than to say that the label's 
(Cnnti)tued on pugc 86} 



Sub Pop rocketed to prominence in the late 
'80s, launching the careers of such Seattle- 
based grunge pioneers as Nir\'ana and 
Soundgarden. The label has also had some 
success with acts from other regions, includ- 
ing Cincinnati's Afghan Whigs and Boston's 
Sebadoh. 

Although Poneman says that there have 



been no discussions about SRG becoming 
involved in marketing the Sub Pop catalog, 
he calls the concept "a potentially good 
idea." 

The deal with SRG will allow Sub Pop to 
"concentrate on A&R with the freedom to 
sign what they want," Stein says. Once the 
(i'ontin lied on page HO) 



Monitors Editor In Chief Dies 

Hosten's Tenure Marked By Innovations 




Heston Hosten, editor in chief of Bill- 
board's four Airplay Monitor publications, 
died Nov. 19 in New York after an extended 
battle with colon cancer. He was 29 years old. 

Hosten, who joined Airplay Monitor in 
April, w^as a five-year veteran of the Bill- 
board-affiliated Broadcast Data Systems 
(BDS), w^here he first began to cement his 
extensive relationships with record and 
broadcast industry 
members. At BDS, 
Hosten w'orke<l his way 
up from administrative 
assistant to BDS' R&B 
administi-ator, becoming 
director of radio and 
charts in 1995. He was 
also the author of Air- 
play Monitor's BDS- hosten 
related column. Watch- 
ing the Detections. 

Before joining BDS. Hosten majored in 
public administration at John Jay College 
of Criminologj' and business administration 
at LaGuardia College. 

Despite Hosten's ongoing battle with the 
disease, his tenure at Airplay Monitor w^as 
marked by the development of numerous 
new charts and features, some of which will 
continue to debut in those publications in 
the months to come. 

C'o-workers and industrj- executives alike 
praised Hosten's natural affability, posi- 
tiveness. and dedication. 

"All of us here are deeply saddened by 
the loss of our colleague and friend," says 
Howard Lander, preside nt/publisher of Bill- 
boai-d and president of the Billboard Music 
Group. "AVhen I brought Heston over from 
BDS to be editor in chief of Airplay Moni- 
tor, it was evident immediately that his 
energ>', enthusiasm, and knowledge of the 
industn,' would lead our radio publications 
to greater heights. The additional benefit 
was that we gained a warm-hearted indi- 
vidual with a terrific sense of humor. He 
will be gi'eatly missed." 

"Clearly, everj'one at BDS is going to 
miss Heston desperately," says BDS GM 
Joe Wallace. "We're going to miss his dri\'e, 
his intensity, and his sense of humor, Heston 
was our greatest hit ... I thought he was a 
terrific guy, and we just miss him terribly." 



Former Airplay Monitor publisher 
Michael Ellis, now VP of A&R for Crave 
Records, recalls Hosten as "just a really 
positive, can-do kind of person." When 
Hosten was at BDS. "he u.sed to pull off mir- 
acles . . . and he always had positive solu- 
tions to problems," Ellis adds. 

"Heston's work ethic and approach to his 
job was exemplar}'." says Alan Smith. COO 
of Active Industrj' Research. "What set him 
apart, I think, was that he felt it was his 
duty to get it right — whatever it was. He 
made people feel hke their problem was his 
problem, and that attitude gained him a lot 
of respect in a ver>' short time. This is a very 
sad time for us." 

"I got to know him on a daily basis 
through dealing with him at BDS and a rela- 
tionship that developed that was far more 
than business," says Arista VP of promo- 
tion Jim Elliott. "What I admired and 
respected about him was his work ethic, his 
fairness, and his incredible positive attitude. 
Even when he was extremely ill, he didn't 
bring you down when you visited him; he 
was still very |X)sitive up till the end. 

"Most of all, we can all take a page from 
the way he looked at the world," Elliott 
adds. "He did not see color. In an industrj' 
that does segregate things in terms of 
music appeal and in many other w'ays, Hes- 
ton did not. Heston saw people for just 
being j>eople. He heani music for just being 
good music. And if we could all be more Uke 
that, this w^orld would be a helluva better 
place to live." 

"In the couple of years that I worked with 
Heston, I came to consider him a real 
friend," says Elaine Locatelli, VP of AC 
promotion for Columbia Records. "He had 
a real good feehng for people, he respected 
people, and everj'hody who knew him gen- 
uinely liked him." 

Funeral arrangements were still being 
made at press time. Billboard and Airplay 
Monitor plan to estiiblish a fund in his honor, 
more details of which will be forthcoming. 

Hosten is survi\'ed by his mother, Greta; 
his aunt. Barbara Perrotte; and three 
cousins, (yarol, George, and Sadina Perrotte. 

The family has asked that in lieu of flow- 
ers, donations should be made to cancer- 
related charities. 
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HARDCORE: NEW YORK ROCKSI 

I wanted to commend Billboard for run- 
ning the article on New York hardcore in the 
Oct. 25 issue. I tip my hat to Ed Christman 
and Mark Marone for getting the story 
straight and in such a concise manner. I spot- 
ted literally only one flaw, in mentioning that 
the late Raybeez was the drummer — ^when in 
fact he was the singer — in Wamone; howev- 
er, Raybeez did start out as a drummer (in 
Agnostic Front). 

When I started playing in 1985, 1 iwver 



thought I would see the day when a "legit" jxib- 
Ucation would give straight-up coverage of what 
was going on. For me, this was a milestone 
moment to reflect on how' much drama and sac- 
rifice has gone down in the .scone all these years. 
\Vhen asked to e.xiilain the New York hardcore 
scene, I often equate it to the jazz scene in prior 
decades — the amount of loss the musicians 
incur U) do w hat they lo\'e in an uncompromis- 
ing way; the shaiing and cmss-polUnation of 
players in bands; the saving grace of Euroix'an 
and Japanese tours; and the depression, drugs, 



and hard living that have led some of the con- 
tributors to an untimely death. 

So, keep up the coverage. We all know 
there is a business and a movement going on 
that is impervious to manufactured trends. 
There is not much rock'n'roll with soul any- 
more, and this is why hardcore will be one of 
the last relevant forms of live rock music. 

Kurt Stenzel 
The Six & Violence 
Striving for Togetherness Records 
Bay Terrace, N Y. 



Ll'IUtn Bppcarinff on this pa^ fer\v as ft ronun fur Uk' cxprt'^ton of o( gi-nural inti'ivsl. Tbo opiniuns on'erw) her 
l^t<>rH shauU t» .lubmiiu^ m the Letters KdiUtr, Billboard, ir>i:> Hroadi»-ay, Sew York. N.Y. IOQ.%. 
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Tip Of iHt Htwi 

6 DVD steering commitlee 
leoves sound-quality discussion 
end focuses on logistics, 

AifHTS B Mmic 

1 0 Fiecu tlve Turntable: Mnrk 
Dixon upped to CEO at K-tel. 
1 2 Bryan Adorns reworks his 
Classic songs lor "Unplugged' 
olbum due Dec. 9, 
12 TheBwrt: Mndnnnn 
ctiooses two new managers. 

1 5 Boxscore: Rolling Stones 
gross more then $16 million tour- 
ing Midwest and Southwest U.S. 

1 »« rnnHiwnlnl flrtn- Slim Mnn 

starts new career in pa. 

1 6 Populor Uprisings: Jcde 
Tree's the Promise Ring is hot 
with college audiences. 
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^ a BftB: Bhinn Remrfls In 
release "Otis Redding: Love 
Songs' compilation Jan. 13. 
19 Rhythm Saclton: Mystikgl 
mokes 49-1 leap on R&B 
album chart 

1 9 The Rap Column: Seen 
"Puffy' Combs remixes the 
Police's "Roxanne.' 
2 A DnnlMTmi: RiiPniil riis - 
cusses his new Christmas oibum. 
26 CountrY: Bob Saporiti is a 
pioneer In country music's Inler- 
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notional marketing. 

30 Classlcol/KeepIng Score: 

Sony ClossiCQl salutes pianist 
Murray Perohio with tour-disc set. 

31 Lotin Notns: Members nl 
reggoe act Planet Hemp arrested 
lor detending use ol drugs. 

33 Jozz/Blue Notes: Blue Note 
rereleases collected recordings ol 
pionist Herbie Nichols. 

34 Songwriters ft Publishers: 
AmSong successlully protects the 
rights ol songwnlers. 

35 Shidlo Action: Genex 
GX8000 makes inroads in 
recordlng-reloted markets. 

lllTiBN»TIDNM 

48 MTV burope shilis lo regionol 
opprooch, cutting jobs in London. 
so Hits Ot The World: -Rnrhie 
GId' still claiming mony top spots 
Internationalty. 

51 Globol Music Pulse: Jcpon - 
ese producer Tetsuyo Komuro 
brings hit acts lo China. 

52 Conoda: Burton Cummings 
is big winner at SOCAN awards. 
MtlM«MTg b MAIKniMB 

53 nnline miran sfiiRS rlRhnlR 
dominates at Musicom. 

53 BuyCYCles: Music retailers 
seek to sell to 25-44 age bracket 
vio Internet. 

56 Retail Trocli:Trnns World 
may moke another play tor 
Camek)t. 



57 Declorotlons Ot Indepen- 
donts: Should indies compete 
with majors lor holiday soles? 

61 Home Video: DVD/Dlvx 
debate broodens at Kagan Semi- 
nars' panel session. 

62 Child's Play: "Kidsongs' 
series is back from Sony Wonder. 

63 Shew Tnlli: Divx Fnlennin - 
ment quashes rumors of pre- 
street-ddte video soles. 

Hmtws B Pmvuws 

64 S[)Otli[]hl rovit^vs ol lliH 
newest from Celine Dion, Jonotho 
Brooke, and Gadh Brooks. 




PHOEg»IIIMINE 

71 .Innes Rnclin Network 
lounches its 1 2th fotmat. 

73 The Modem Age: Sove Fer - 
ris' "Come On Eileen' launches 
the sko-swing group to success. 

74 AlrWoves: Megodeth tells 0 
heavy metal success story. 

75 Music Vldao: Netwnd< 1 
ctosing ends three house-pro- 
duced videoclip shows. 




70 Update/Utellnes: Maria de 
Lourdes, the voice of Mexico,' 
dead at 58 ot head attack. 
80 Hot 100 Singles Spotlight: 
Liso Loeb is Greatest Gainer four 
weeks running, 
86 Between The Bullets: 
Streisand garners big soles week 
with "Higher Ground ' 

67 Clflsiittled 

68 Reel Estate 

88 MorHet Watch 

88 Charlbeat: Slrsisnnd's lolesl 
No I Is 33 years since her tirsl. 

88 Homttront: LeAn n R i m es 
and Third Eye Blind added to Bill- 
boord Music Awoids program. 



RIAA: Bill Addressing WlPO 'Falls Short' 



BY BILL HOLLAND 



WASHINGTON, D.C.— A new alterna- 
tive copyright bill related to ratification 
of the World Intellectual Property Or^a- 
nization (WIPO) copyright treaties, 
introduced in the House of Representa- 
tives at the end of session Nov. 1.1, is 
being opposed by the Recording Indus- 
try Assn. of America (RIAA). 

A senior RIAA official says the trade 
group will instead continue to support 
an earlier version of the bill. 

"We find the new bill unacceptable," 
says Jennifer Bcndall. RIAA senior VP 
of government relations. "It falls short." 

The WIPO treaties will update pro- 
tection in the digital age. The U.S., 
along with at least 30 other member 
nations, must ratify enabling legislation 
within two years of its December 1996 
signing before the treaties go into effect 
(Billboard, Jan. 11). 

Bendall said the RIAA will continue 
to support H.R. 22K1, ihe administration 



bill introduced earlier this year by Rep. 
Howard Coble, R-N.C, chairman of the 
House Intellectual Property Subcom- 
mittee. That bill is also supported by 
other members of the copyright com- 
munity. 

In some respects, the new bill, H.R. 
3048, introduced by Reps. Rick Bouch- 
er, R-Va., and Tom Campbell, R-Calif., is 
similar to the Coble bill, but it differs in 
the major areas of copyright circum- 
vention and ephemeral copying. 

Although Bendall and other RIAA 
officials, who are still reading the new 
bill line by line, don't want to go on 
record about specific opposition points, 
there are several probable points of con- 
tention. 

The new bill contains a circumvention 
provision in which violation.^ would be 
triggered by illegal "conduct" rather 
than by use of a "device." The earlier 
bill uses "device" as a trigger for viola- 
tions, an approach that the industry has 
long supported, because they say it is in 



line with the WIPO treaty language. 

The change in language — from device 
to conduct— comes after Boucher called 
for a more "balanced" approach between 
owners and users. Opponents of the ear- 
lier bill are concerned that manufactur- 
ers of machines designed primarily for 
non-infringing uses, but used by cus- 
tomers for infringing uses, may be vic- 
timized by the device language. They 
prefer violations to stem from illegal-use 
conduct. 

The new bill also differs by spelling 
out an "ephemeral copying" provision: 
It makes it explicit that it is not an 
infringement violation for a person to 
make a digital copy of a copyrighted 
work "when such copying is made inci- 
dental to the operation of a computer in 
the course of the use of the work in a 
way that is otherwise lawful," according 
to a written statement from Boucher's 
office. 

Unlike the new bill, the language in 

(('outinucfi (11) imffc 80) 
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Int'l Committee Bows Out 
Of Debate On DVD Sound 



WMG Launches 'Meta-Site' On Web 

Comprehensive Page Links WMGy CNN^ And BDS 



m BY PAUL VERNA 



NEW YORK-The International 
Steering Committee (ISC) formed to 
recommend criteria for the develop- 
ment of DVD audio has withdrawn 
from the discussion of sound quality as 
it pertains to the proposed carrier, 
focusing instead on technical and logis- 
tical Issues. 

RIAA senior executive VP/general 
counsel Carj' Sherman says the ISC 
has essentially narrowed its role "so 
that it doesn't include sound quality. 
However, the ISC will remain the 
instrument of the worldwide recording 
indu8tr>' as far as commenting on other 
aspects, most importantly copjTight 
protection, anti-piracy, and baickward 
compatibility with CD." 

In a statement issued Nov. 13, the 
ISC — which comprises the Recording 
Industry Assn. of America, its Japan- 
ese counterpart (RIAJ), the Interna- 
tional Federation of the Phonographic 
Industry, and the six major global 



music companies — says, "[TJhe com- 
mittee announced last June that it 
would conduct listening tests of vari- 
ous possible DVD formats. The listen- 
ing tests were expected to evaluate and 
compare different sampUng rates and 
bits per sample to determine if there 
were recognizable differences among 
them and to assure that the quality of 
the proposed formats was at a level 
high enough to add value for con- 
sumers and satisfy the needs of artists 
and producers. 

"Since that initial announcement a 
number of hardware companies have 
proposed a format that would allow 
indi\idual artists and record companies 
to choose among many different sam- 
pling rates and bits per sample based 
on their individual preferences. This 
development moots one of the principal 
purposes of the centralized te.sting." 

Soon after the ISC^'s June announce- 
ment, Sony and Philips proposed a 
sound carrier based on their Direct 
(Continued on page 86) 



■ BY CHRIS MORRIS 



LOS ANGELES— Seeking to acquaint 
consumers with the full range of its 
many labels' acts, Warner Music Group 
has launched a comprehensive World 
Wide Web site, ear^ (httpy/www.earl. 
com). 

Described as a "meta-site" by Warn- 
er Music Group VP of raarketin^new 
technologies (U.S.) Chris Tobey, ear'' 
which debuted Nov. 18, offers Web 
users artist-oriented access to existing 
label sites within the Warner Music 
Group, plus additional feature.s sup- 
plied by the online services of CNN and 
Broadcast Data Systems (BDS), a Bill- 
board sister company. 

The site will also allow consumers 
who become members of its "Insiders 
Club" to receive a regular customized 
electronic newsletter on WMG acts. As 
an inducement to join the club, ear' is 
offering registrants an opportunity' to 
win 1,(X)0 WMG CDs in a contest that 
runs through Dec. 16. 

Tobey says of the rationale for the 



site, "The entire purpose is to drive 
more consumer traffic to our label-gen- 
erated artist pages . . . One of our pri- 
mary objectives was to allow the labels 
to maintain their autonomy in the look 
and feel of their artist pages and their 
own sites, do their owTi promotions, and 
pursue their own Internet strategj', 

while at the same 

time providing an . 
aggregate point ] (((ChC^T' 
for that material i 
for the consumer." i 

According to 
Tobey, the idea for ear' came up at a 
meeting of the WMG new technologies 
staff about 18 months ago. 

He says, "Our thought was to elimi- 
nate the problem that consumers 
sometimes have with identifying artists 
with labels by making ear' a destina- 
tion site for consumers who just want- 
ed to find out about new music . . . 
What we're trying to do here is bring 
the consumer an experience that is 
high quality and easy to use and a way 
to get all the information on our artists 



in one place." 

Developed by Avalanche Systems in 
New York, with WMG senior director 
of multimedia Donna Cohen acting as 
project manager, ear' links to 15 indi- 
vidual label or label group sites within 
WMG, including Warner Bros. Rec- 
ords, the Atlantic Group, Reprise, and 
Elektra Entertainment It also links to 
the Warner Bros. Online site, which 
encompasses Warner's TV, film, home 
video, comics, and retail interests, as 
well as music. 

"One of the key strategies in this is 
to have links to Warner Bros. Online, 
which happens to be a top five Web 
site," Tobey says. "As a result of that, 
our affinity with our sister company 
over here has provided a real synergy. 
I call it synergy without apology. We 
believe it's going to produce a situation 
that will be a syml»otic relationship for 
both us of, where we'll be drawing a lot 
of attention to the Warner Bros. Online 
site, and they'll be drawing a lot of 
attention to our artist pages through 
(Continued on page SO) 




Trans World Stock Moves 
Position Chain For Growth 



On The Dotted Line. Tenor Ben Heppner recently signed an exclusive multi- 
album contract with RCA Red Seal. Heppner will be performing with the Metro- 
politan Opera in "Lohengrin" in March 1998 and "Die Meistersinger" in April. 
Shown in the RCA Red Seal offices, from left, are Stefan Mikorey. VP of A&R at 
Red Seal Worldwide; Unda Rein, VP of legal and business affairs at Red Seal; 
Deborah Surdi, director of A&R at Red Seal; and IHeppner. 



Greek Officials Receptive To Helping Curb Bulgarian Piracy 



Ex-Chief Sues Over 
Funds In Sale Of 
All Nations Music 

■ BY IRV UCHTMAN 



NEW YORK— When the publishing 
interests of All Nations Music were 
sold to MCA Music Publishing last 
June, no purchase price was revealed. 
But Billy Meshcl, the veteran music 
publishing executive who was a limited 
partner and pre.'sident/'CEO of the com- 
pany, has gone to court with claims to 
recover funds due him resulting from 
the .lale. 

In the action, filed Oct. 23 in Los 
Angeles Superior Court Meshel and hLs 
corporation, 712 Stone Avenue Inc., are 
chsu^ng the defendants with breach of 
contract and fraud. One of the defen- 
dants is 915 Music, named in the com- 
plaint as a general partner in All 
Nations and .said to be controlled by Dan 
Pritzker and his father. Jay. The ftilzk- 
ers are members of a family that owns 
high-profile real-estate interests in the 
VS. 

The complaint says All Nations, 
whose offices are said to be closed, has 
a cash balance on hand of about $3.7 
million, which "at^usted for wrongful 
payments," should be in excess of $3.9 
million. The complaint alleges that 
Meshel was contractually obligated to 
receive 25% of the cash balance but has 
not received any funds calculated on 
any basis. 

Meshel, who now operates another 
independent music company. Music & 
Media International, charges wrongful 
disbursements of monies, including 
consulting fees, that diverted dollars 
representing the company's true cash 
value. 

After All Nations was formed in 
1992. the complaint charges, the 
Pritzkers in August 1995 decided to sell 
the company's publishing assets. 
Another defendant in the action is Glen 
Miller, a financial consultant to All 
Nations. 

Meshel's suit claims that in Decem- 
ber 1995, he was informed by 915 and 
Miller that because of the planned liq- 
uidation of All Nations, the terms of his 
employment would expire Dec. 31, 
although he would continue his job with 
(Continued on page 87) 



m BY JEFF CLARK-MEADS 



LONDON— The Greek government 
has promised a top-level record indus- 
try delegation that it will work harder 
to close the door on Bulgarian-made 
pirate CDs entering the European 
Union. 

Bulgaria is Europe's piracy hot spot 
and its long border with Greece gives 
the pirates easy access to the EU. Once 
in Greece, their CDs can then circulate 
freely throughout the rest of the 
Union's 15-nation single market 

Senior record company executives 
met with Greek ministers Nov. 13 and 
14 to express their concern over this 
issue and their worries for the future 
of music in Greece now that Bulgarian 
pirates have begun copying Greek 
repertoire. 

Label executives in the delegation, 
organized under the auspices of the 
International Federation of the Phono- 
graphic Industry (IFPI), were Warner 
Music European president Manfred 
Zumkeller, EMI Europe president 



Rupert Perry, PolyGram's continental 
European president Rick Dobbis, Uni- 
versal Music International senior VP 
Tim Bowen, and BMG Entertainment's 
senior VP of legal and business affairs 
Joel Schoenfeld. Also in the delegation 
was Costas Bourmas, chairman of the 
IFPl's Greek group and managing 
director of Minos-EMI, along with 
IFPI officials from London and Athens. 

They met culture minister Evange- 
los Venizelos, public order minister 
(Jeorge Romeos, and deputy finance 
minister George Oris. 

The executives said that Greece has 
the EU's highest piracy rate — 25% of 
the total market — largely as a result 
of the infiux of unlicensed material 
from Bulgaria. The IFPI estimates 
that Bulgarian pirate CD plants have 
the capacity to produce 45 million 
discs a year — a total equivalent to 
seven times the volume of the Greek 
CD market — and, because they are 
now turning their attention to (jreek 
repertoire, could swamp the market 
there. 



In announcing a stock split and the 
possibility of issuing more shares. 
Trans World Entertainment Corjj. con- 
tinues to reap benefits gained by a suc- 
cessful turnaround of the company's 
operations. 

The two-for-one split will increase 
the compan.v's total outstanding shares 
to 19.7 million (Billboard Bulletin, Nov. 
19). In addition, a .siK'cial meeting of 
sharcholdci's hiis approved an amend- 
ment to the company's charter autho- 
rizing the issuance of up to 50 million 
shares. 

Veteran Wall Street observers .say 
that the ability to issue additional Trans 
World shares strengthens the compa- 
ny's financial pasition; proceeds could 
be used to make acquisitions or partic- 
ipate in mergers with other retail oper- 
ations. Trans World recently acquired 
the Strawberries chain and has twice 
made a bid to buy the Camelot Music 
chain (sec Retail Track, page 56). 



Bourmas comments, "Today's 
pirates are highly professional and well 
organized, and unless we can contain 
them, they will kill off Greek music. 

"Greece has an excellent anti-piracy 
law, but the problem is making it work. 
The government has become more sen- 
sitive about the issue, but more action 
by state officials is needed." 

Dobbis says he came away from 
meeting the ministers with the impres- 
sion that more action would be forth- 
coming. 

He says that they understood the 
industry's concerns for Greek reper- 
toire and the impact of Bulgarian pirate 
product on the wider European market 

"I was extremely encouraged," he 
says. "I thought the Greek ministers 
were all well briefed, aware of the con- 
cerns, and shared our concerns — which 
was a very refreshing and positive atti- 
tude. Obviously, though, the proof is in 
the pudding in that it's the doing, not 
the talking, that matters." 

Asked about the likelihood of action, 
Dobbis says. "They definitely intend to 



Trans World chairman/CEO Bob 
Higgins decHnes to speculate on spe- 
cific takeover targets. But he does 
note, "We think the industry will con- 
tinue to consoUdate, and we would like 
to be the consolidator. We will always 
look for mergers and acquisitions 
opportunities." 

Although Trans World now has 
shareholder approval to issue more 
shares, the company would still have to 
register with the Securities and 
Exchange Commission when and if it 
intends to do so. 

In talking about the upcoming .stock 
dividend, Higgins said in a press state- 
ment "The stock split will bring the 
price of the company's common stock 
to a level that we believe is more desir- 
able to a wider range of investors, thus 
broadening the stockholder base and 
increasing liquidity." 

Trans World stack's daily trading 
(Continued on page 87) 



beef up their training of appropriate 
officials and officers in the customs 
service and police and to work with 
IFPI on information received ... I was 
very encouraged because often all you 
get from those kind of meetings is a 
handshake." 

A m^or supporter of the industry's 
objectives is Mercury recording artist 
Nana Mouskouri, now one of Greece's 
representatives m the Etu-opean Par- 
liainent Mouskouri is keeping up the 
pressure on Bulgarian pirates at a 
European level. 

She comments, "Greece has an out- 
standing role to play in the fight 
against piracy. The problem is not only 
an internal one, but also involves a 
flood of pirate CDs coming from East- 
em Europe. 

"Greece has a duty to itself, to the 
EU, and. of course, to its artists. It has 
to adopt a tough anti-piracy policy and 
to collaborate with the EU and author^ 
ities of its neighbors — especially in Bul- 
garia — in order to stem massive pirate 
music production." 
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Not Just Reissued... Re-imagined 



Simon & Garfunkel 



Miles Davis & Gil Evans 

"The Complete Columbia Studio Recordings" 

"Truly monumental" — The New York Times 




Three - time Grammy® Winnen 

This historic set gathers all ol the stunning 
collaborahons between Miles Davis 8f arranger 
Gil Evans. Six CDs of superb sound, 
documenting such albums as "Porgy & Bess," 
"Sketches ol" Spain" & "Miles Ahead." Deluxe 
packaging, 198-pagc booklet, extensive liner 
notes, rare session photos, and 2 hours of 
sublime new music. 




CXK 6739/ 



simon& 
rfunkei 



"Old Friends" 



"...stunning sound quality." 

— ICE Magazine 

The Lxjng-Awaited Boxed Set 
From The Greatest Pop Duo 
Of Our Time. 

Digitally ma.stcrecl using only the absolute 
original source tapes for the best possible 
sound, this deluxe boxed set features 59 
tracks on 5 CDs or cassettes. Includes all the 
hits and classic album cuts — from "The Sound 
of Silence" to "Bridge Over Troubled Water" 

- plus 1.5 previously unreleased tracks. 



C3K/C3T 64780 



Peter Tosh 



If!: 



"Honorary Citizen" 

"...a treasure for even the most faithful 
lan."-VIBE 

Poet, Philosopher, Preacher, 
Prophet. . . 

The only definitive, career-spanning Peter Tosh 
retrospective. Features 44 digitally remastered 
recordings on 3 CDs, including rare Jamaican 
singles, unreleased live recordings, plus hits and 
classics. Deluxe packaging includes 62-page 
book with comprehensive track annotations and 
complete discography. 



C3K/C3T 6i;064 



The Philly Sound: 

Kenny Gamble, Leon Huff & 
^9 The Stoiy Of Brotherly Love 

■ ^ (1966-1976) 

"...sounds as passionate today as it did 
back then." — People 

^8 Smash H!ts. 21 Unforgettable 
Artists. 1 Timeless Soimd. 

Over 3 hours of digitally remastered music - 
including soul classics from The O'Jays, Billy 
Paul. The Jacksons, MFSB, Harold Mclvin &' 
The Blue Notes (with Teddy Pcndergrass), 
W^ilson Pickett, The Three Degrees, Jeny 
Butler and many others. Features a gorgeous 
72-page booklet. 

Z3K/Z3T M(A7 




Classic Boxed Sets. Now E^ier to Display. Now E^ier To Afford. 

Now available at a new lower price, these classic boxes have been reconHgured to fit in either the artists' bin or the boxed set section. 









Aerosmith 

"Pantttira \i &kv " 
C3K 1.7995 



Bob Dylan 

'I'bf lith'lUij Sfrif^ VifL'. /-- 
( Htm Afitt t ^nrelohvtf) 
1961-1991" 
OK 65302 



Bruce Springsteen 

"Bnur Sprui(f.tteftt c' The E 
Siml Bmu> [a>^ 1975-115' 
C3K 65328 



Bob E>ylan 

"Bwgraph ' 



Tony Bennett 

"Forty Year.r 

The /\rtuttry ttf Tmy Bennett " 
C4K 65412 



Santana 

"/Jance Of The Rainboa' 

Serpent" 

C3K 65411 



Legacy Boxed Sets. Take The Experience To A New Level. 



COU^BIA 



"Colurtia' *t<fK,* mi "Epic* ni 3 



http://www.sony.com 



THE NIGHT'S GOING TD Bj 



A \ 7T ' • r-' n T f \ 





16 Christmas Classics 

Mary J. Blige ■ Blues Traveler ■ Tracy Chapman 
Chris Cornell w/ Eleven ■ Sheryl Crow ■ Enya 
Hootie & The Blowfish ■ Jonny Lang ■ Dave Matthews 
Natalie Merchant ■ No Doubt ■ Rev Run and 
The Christmas All Stars featuring Mase, Puff Daddy, 
Snoop Doggy Dogg, Salt n' Pepa, Onyx, and Keith Murray 
The Smashing Pumpkins ■ Patti Smith 
Sting ■ Steve Win wood 



Artisls'yviusic 



POP • ROCK • R 



RAP • DANCE • COUNTRY • LATIN ♦ CLASSICAL • JAZZ • PRO AUDIO 



'Pathways' To Baroque Music Opened 

Harmonia Mundi To Release 3 Boxed Sets On Era 



■ BY BRADLEY BAMBARGER 

NEW YORK— Tht' Baroque era in 
music was so rich and revolutionary 
that in many ways the developments 
of the time formed the basis of mod- 
ern music. From the madrigals of 
Monteverdi to the manifold master- 
works of J.S. Bach, the idea of feel- 
ing over form began to take root, as 
did the practice of public concerts. 

Opera also came of age with the 
Baroque, and pure instrumental 
music became more common and 
complex during the period, which was 
roughly 1(500-1750. For those keen on 
musical time-traveling, Harmonia 
Mundi has opened the door to that 
fertile epoch with its three five-disc 
"Pathways Of Baroque Music" boxed 




O-DETTE 

sets. 

In U.S. stores Dec. 9, the deluxe 
"Pathways Of Baroque Music" series 
is drawn from Harmonia Mundi's 
capacious catalog of early music. The 
three sets cover "Instrumental 
Music" (solo, chamber, orchestral 
works), "The Secular Voice" (madri- 
gals, songs, opera), and "Cathedrals 
And Chapels" (motets, masses, ora- 
torios). Enduring favorites like Vival- 
di's "The Four Seasons" are touched 
upon, yet so are such relatively ob- 
scure comjxisitions as Caldara's mov- 
ing oratorio "Maddalena Ai Piedi Di 
Cristo." 

The performances on "Pathways 
Of Baroque Music" feature some of 
the world's greatest early music spe- 
cialists, including conductors William 
Christie and Philippe Herreweghe. 
vocal soloists Lorraine Hunt and An- 
dreas Scholl, ensembles Romanesca 
and Concerto-Vocaie. and instru- 
mentalists Da\itt Moroney and Paul 
O'Dette, among many others. 

Lutenist O'Dette contributes to the 
initial portion of the "Instrumental 
Music" volume, playing "Toccata 
Arpeggiata" by Kapsberger and 
"Lat'hrimae" and "Go From My Win- 
dowe" by .John Dowland — pieces that 
help illustrate how the style of the 
late Renaissance was transformed 
into that of the early Baroque. 

Director of early music at the East- 
man School of Music in Rochester. 
N.Y., O'Dette is a world-renowned 
master of Renaissance and Baroque 



period (>erformance. He is known for 
his Dowland, in particular; Harmonia 
Mundi just issued a five-disc boxed 
set collecting his traversal of the com- 
poser's complete solo lute works. 

"The importance of having Dow- 
land in the box is that he had one foot 
in the Renaissance and one in the 
Baroque," O'Dette explains. "He was 
wTiting in these Renaissance dance 
forms but pushing the boundaries, 
playing in a more rhapsodic manner. 
Dowland was breaking the rules for 
dramatic effect, like composers began 




to do more and more as the Baroque 
age went on. 

"There was strictly instrumental 
music before the 16th and 17th cen- 
turies, of course, but the sound of 
the human voice was the ideal 
then," O'Dette continues. "In the 
Baroque, an instrumental style 
developed that sought to do more 
than imitate the voice, to incorpo- 
rate more virtuosity. Dynamic con- 
trast and expressive extremes 
began to be seen as beautiful, as 
opposed to the perfect symmetries 
valued in the Renaissance." 

Beyond the Englishman Dowland. 
the "Instrumental Music" set in- 
cludes passionate pieces for strings, 
keyboard, and winds in various con- 
figurations from Germany (Biber, 
Bach, Telemann), Italy (Frescobaldi, 
Corelli, Vivaldi), and France (Cou- 
perin, Marais, Rameau). But the 
Baroque concept that ait should stir 
the "passions" extends to vocal as 
well as instrumental music. 

Along with madrigals from Italy 
and songs from England, the "Secu- 
lar Voice" volume includes snatches 
of pioneering operas by Monteverdi 
("Orfeo") and Purcell ("Dido And 



Aeneas"), as well as several excerpts 
from the operatic triumphs of Han- 
del. The "(^Jathedrals And Chapels" 
set features examples of Handel's 
epic oratorios (such as "Messiah") 
alongside intimate vespers by Schiitz 
and Charpentier. 

Selling as five discs for the price of 
three (S54 list), each "Pathways Of 
Baroque Music" set contains more 
than six hours of music and an exten- 
sive booklet that places the music in 
its social and aesthetic context. The 
discs are packaged in a three-panel, 
lO-inch-by-5 Yi-inch Digipak with slip- 
case, and the design and artwork 
have an attractive gravitas charac- 
teristic of Harmonia Mundi. 

Produced by the Aries, France, 
home division of Harmonia Mundi, 
"Pathways Of Baroque Music" is rem- 
iniscent of the label's acclaimed 
"Medieval Journey" six-disc boxed 
set in quality and intent. Harmonia 
Mundi executive producer Christian 
Girardin says the label's longtime 
specialty in early music has finally 
made such panoramic collections pos- 
sible. 

Yet even though "pro\'iding a com- 
plete picture of an era is a very seri- 
ous undertaking," Girardin says, 
"Harmonia Mundi strives to synthe- 
size historical rigor with listening 
pleasure — the most important thing." 
According to the label's reports, this 
aim is true; Since its '95 release, the 
"Medieval Journey" boxed set has 
.-shipped more than 3.5,000 units 
worldwide (at 210,000 discs, a huge 
classical hit). 

"Pathways Of Baroque Music" was 
released in Europe in November, sell- 
ing not only in record shops (includ- 
ing Harmonia Mundi's 30 boutiques 
in France) but in bookstores and gift 
shops in museums and concert halls. 
Like its French parent, Harmonia 
Mundi USA is positioning the set as 
an optimum holiday gift — as much 
coffee-table curio for the culturally 
minded as prize for the classical 
maven. 

Joseph Spencer, owner of the 
Musical Offering early music special- 
ty shop in Berkeley, Calif., admires 
Harmonia Mundi's aesthetic and its 
market sawy. Yet he fears that "most 
people like to get things cheap, and 
even at five for the price of three, the 
sets are an expensive thing for a lot 
of consumers. That the.'tc boxes are 
high-quality there's no doubt, and 
they're a very worthy introduction to 
Baro(iue music. I just don't know how 
well they'll do. 

"Still, I'm impressed with Harmo- 
nia Mundi these days, so I'd hate to 
second-guess them," Spencer adds. 
"They seem to be doing pretty well by 
sticking to what it is they do — the 
serious stuff. There isn't anything 
with banjos on those Nixes, after all." 



Soulful U.K. Crooner 
Ali Bows On Island 



■ BY HAVELOCK NELSON 

NEW YORK— At Soul Cafe— the 
shiny supper club on Manhattan's 
West Side, near Times Square — 
Island Black Music recording artist 
Ali recently took to a tiny stage, 
accompanied by a tight backup l)and 
of five singers, three horn players, 
two keyboardists, one drummer, a 
guitar player, and a bassist 

Exuding the kind of musical power 
that comes only 
from genuine, (Jod- 
given talent and a 
passionate commit- 
ment to cultivating 
it, this blessed 
black Brit per- 
formed to a packed 
house of 300 or so 
invited industry 
guests, seducing 
them with his styl- 
ish mixture of good |^ 
looks, grace, enthu- 
siasm, charisma, 
and soul. 

He rendered a 
couple of covers 
before offering four 
cur\'y tracks from 
his upcoming al- 
bum, "Crucial," 
which is due Feb. 
17 worldwide. 

Between the songs, the singer ban- 
tered easily with the audience. At one 
point, he remarked about his creative 
process, which he .said has its source 
in much heartbreak and sorrow. 
"Can we give it up for pain?" he 
asked. The crowd screamed and 
applauded. Instead of feeling sad, 
they left the club invigorated and 
happy. 

Jamie BrowTi, editor of Sister to 
Sister magazine, who saw Ali per- 
form once before and traveled from 
Washington, D.C., to see him again, 
gushed, "Ali is like a breath of fresh 
air. He really makes me feel goodi" 

In terms of look and sound, Ali 
resembles back-in-the-day alt-soul 
singer Roachfoixi. His forceful, flex- 
ible voice displays, by turns, shades 
of Al Green, Konald Isley, Sam 
Cooke, and Marvin Gaye. 

The performer sees himself as 
part of a developing retro-nuevo soul 
movement and says, "R&B is defi- 
nitely moving fonvard now, toward 
that real feel. It's heading back to the 
days of old. with artists like En,'kah 
Badu, Maxwell, Eric Benet and 
D'Angelo going into the studio and 
writing somjs. 01i\iously there's your 
I^ifly-s and .Jermaine Diipris. who are 
definitely controlling the dancefloor. 
But I believe there's a gniwing pop- 




ulation of i>eople who want to hear 
that old soul sound — real musician- 
ship, live music." 

A few days before the Soul Cafe 
show, Ali said of himself, "What I'm 
tr>ing to do is bring the realness and 
I>erformance back to the whole R&B 
thing. I'm somebody who feels what 
he sings, and emotion is what I tr>' to 
bring across." 

"Crucial," which Ali co-wrote with 
creative partner Wa>Tie Hector, was 
produced by sever- 
al track masters: 
Family Stand, the 
Characters 
(Charles Farrar 
and Troy Taylor). 
Roger Russell. 
"Bassy" Biib Brock- 
man, (ilenn Sun, 
Salaam Remi, and 
Dexter Simmons. 
Its lyrics are all 
pained testaments 
to failed relation- 
ships, desperate 
cries for emotional 
rescue, palpable 
pledges of und>ing 
devotion, and gentle 
calls for emotional 
res[)onsibility. 

Songs include 
"Tomorrow," a 
hushed folk/soul 
hybrid in which Ali sings that he 
"hurts so bad" from the scars 
induced by a lover's constant paper- 
thin promises, which he finally 
rejects; "Whatever You Want," a 
stirring tribute to "the one who got 
me through all the times when I was 
blue"; and "So In Love," a bitter- 
.-^weet blessing wherein he plays the 
conciliator after his woman walks out 
on him again. 

In "Love I^etters," the subject of 
All's first \ideo, he's conftT>nting and 
urgently pressing a curbed ex-lover. 
"Tell me why, w'hy would you waste 
your time comin' 'round here?" he 
asks, adding, "After you let me down 
I just don't care." 

In the current cash-and-carry 
world of black pop, each ^ng clearly 
seiiarates the intense from nonsense. 
The tunes make deep, private 
thoughts powerful, poetic public 
stiiU^ments while revealing an unwa- 
vering faith in romance and the time- 
less institution of love. No promiscu- 
ous black male mack making booty 
calls in the night, Ali is a rare cla.'^s 
act in a genre in which knocking 
boots has come to replace the su- 
preme art of seduction. His re.sjiect- 
ful stance can be best compared to 
Boyz II Men's. 

iCf/iiliu/tcd lilt fHUfv 77} 
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Thriving Gimme Slielter 
Sliows Benefit Good Causes 



BY CRAIG ROSEN 




LOS ANGELES— In 1990. then-EIek- 
tra promotion executive Gary Spivak 
and his wife, Jill, a social worker, 
dreamed up a plan to combine their 
professional exper- 
tise with that of 
Elektra publicist 
Joel Amsterdam. 
The result was 
Gimme Shelter, a 
modest acoustic 
benefit concert for 
the homeless I 
staged at At My himmelman 
Place in Santa 
Monica, Calif. 

Seven years later, after raising more 
than $100,000 for various charities, 
Gimme Shelter is still going strong. 
This year's event, featuring Michael 
Penn, John Doe, Peter Himmelman, 
Nil Lara, Chris Stills, Lili Haydn, Kim 
Fox, and, tentatively, Scott WeiUmd, is 
set for Monday (24) at the Roxy in 
West Hollywood, Calif. 

The show will benefit the Teen Par- 
enting and Child Care Project, a pro- 
gram of the Early Childhood Center, 
which enables teen mothers to com- 
plete their high school educations while 
attending child-care programs. 

The diverse lineup of performers fol- 
lows the benefit's tradition of landing 
top-notch talent to raise funds and con- 
sciousness for various charities. 

Performers at past Gimme Shelter 
benefits, which have also been held at 
the Palace Theatre in Hollywood, have 
included Jewel, X, the late Ted 
Hawkins, Matthew Sweet, Freedy 
Johnston, Ben Harper, T Bone Bur- 
nett, Sam Phillips, Emmylou Harris, 
Daniel Lanois, and Michelle Shocked. 

Veteran singer/songwriter Himmel- 
man has performed at aU of the Gimme 
Shelter concerts over the years. "Gen- 
erally, musicians, no matter how hard 
they try to hide it, have a cut-throat 
mentality," he says. "But at these 
shows, there's almost none of that Peo- 
ple let their guard down." 

While Himmelman could he applaud- 
ed for appearing at the benefit on a 



yearly basis, he credits the show's 
organizers for their high ideals. 
"They're more noble," he says. "It 
takes a certain amount of dedication on 
their part to stick with it over the 
years." 



For Amsterdam, now VP of press 
and artist development. West Coast, 
for Elektra (U.S.), the benefit concerts 
offer the participants a chance to give 
something back to the community. 
"For one night out of the year, we 
wanted to do something for the com- 
munity where we live and help a char- 
ity close to home." 

For the first four years, the show 
benefited organizations for the home- 
less. "If you walk down in Santa Mon- 
ica, you can see that there is a real 
problem with homelessness," Amster- 
dam adds. "As great as famine relief in 
(Continued mi page H) 



Bob Carlisle Is A Hit Witli SESAC 

Caesar, Dylan Among Others Honored At Music Awards 

BY IRV UCHTMAN Gospel star Shirley Caesar, cele- Selover. 

The SESAC Awards — covering 
adult contemporary, jaaiz, triple-A, 
R&B, and pop — are based on nation- 
al performance acthity and are gi\'en 
to those singles reaching a top 10 
chart position and albums that are top 
five or higher. 

In addition to a 
rendition of "But- 
terfly Kisses" by 
Carlisle and a 
gospel perfor- 
> I mance by Caesar, 
the attendees at 
the Supper Club, 
CAESAR numbering 320, 
heard a perfor- 
mance by the Push Stars and dinner 
music from the SESAC All-Star Band, 
a group of SESAC jazz affiliates led 
bv Cecil Brooks III. 

SESAC president/coo Bill Velez 
and New York writer relations VP 
Linda Lorence were the chief pre- 
(Continued on page H) 



NEW YORK— For Bob Carlisle, 
one happy bit of evidence confirm- 
ing the existence of God is that an 
"overweight, 42-year-oId father of 
two is sharing the charts with the 
Spice Girls." 

With those 
words, Carlisle 
accepted the 
SESAC song of 
the year award at 
the performance 
right group's sec- 
ond New York 
Music Awards, Carlisle 
held here Nov. 

18, for his crossover Christian music 
hit "Butterfly Kisses." 

Although Carlisle was aware he 
was to receive a SESAC national per- 
formance award for the song, news of 
the .song of the year award was kept 
from him until the presentation itself, 
SESAC officials said. 




Gospel star Shirley Caesar, cele- 
brating her 40th year as a gospel 
singer and having earned her ninth 
Grammy Award earlier this year, 
and legendary singer/songwriter 
Bob Dylan were among the other 
award recipients; Dylan was not on 
hand to accept 
his award. 

Caesar was 
gi\'en the Pride 
of SESAC 
Award for lifetime achievement, while 
Dylan, signed by SESAC several 
years ago, was a national perfor- 
mance winner for his latest album, 
"Time Out Of Mind," and for his song 
*To Make You Feel My Love," a top 
10 single in a performance by Billy 
Joel. 

(Xher key national awards went to 
"Don't Leave," the hit song by 
BLACKstreet, co-written by SESAC 
writer Roo.sevelt Harrell (aka Bink). 
and "Where's The Love," the hit sin- 
gle by Hanson penned by Sander 




Bishops Look To 'Reach The World' On Homeland 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— After 10 years of 
steadily building a solid career in the 
Southern gospel field, the Bishops have 
seen their efforts gain tremendous 
momentum with the high-impact sin- 
gle "You Can't Ask Too Much Of My 
God," which was named song of the 
year in September by the Southern 
Gospel Songwriters Assn. Now they 
plan to use their platform to expand 
their reach with the Tuesday (25) 
release of new album "Reach The 
World" on Homeland Entertainment 
The group consists of father Ken- 
neth Bishop; sons Mark and Kenny; 
and Carl Williams Jr., who expanded 
the family trio. The eastern Kentucky 
natives recorded their first album more 
than 10 ye-ars ago for Kenneth's moth- 
er. Granny Bishop, who had gotten too 
ill to go hear them sing in church. They 



went to a little studio in Winchester, 
Ky., and recorded a custom tape for 
her and a few close fiiends. The pro- 
ject found its way to staffers at the 
Eddie Crook Co. just outside Nashville, 
who then contacted the Bishops about 
doing an album. That led to their 1985 
release, "One Way." 

The group spent the next 10 years 
recording 12 more projects for the 
Eddie Crook Co. before signing with 
Homeland Entertainment in Novem- 
ber 1995. Since then, the act has 
recorded two albimis and a live \ideo, 
leading to broader exposure, increased 
bookings, and additional radio airplay. 
The Bishops also garnered several 
awards at September's National Quar- 
tet Convention, among them the fan- 
votod favorito-trio award (the Bishops 
have long been recognized as a trio, but 
Willianus has recently come to the fore- 
front of the group) and the Gospel 



Voice Award for album of the year for 
"You Can't Ask Too Much Of My (3od," 
which contained their breakout single. 

"We never orchestrated any of this. 
We never sat down and said, 'I>et's plan 
our career and decide what we're going 
to do.' God just lined everything up," 
the group's tenor, Kenny Bishop, says 
of their success. "Never once did we 
approach a record company. They 
approached us. We never approached 
a booking agency or management com- 
pany. They approached us. 

"Now, between Harper & Associ- 
ates, who does our booking, Homeland 
Entertainment, and Brian Hudson at 
Showcase Management, we feel like 
this is the best team that's ever been 
assembled as far as Southern gospel 
music is concerned," he continues. 

That team has high hopes for "Reach 
The World." Kenny Bishop says the 
project is the most "evangelical" album 




THE BISHOPS 

the group has ever recorded and is a 
very focused effort. "We've never 
recorded a themed album before," 
Kenny says. 
Kenny Bishop contributed two 
(Continued on page H) 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. K-tel Interna- 
tional Inc. promotes Mark Dixon to 
COO, based in Ix>s Angeles, and Jef- 
frey Koblick to executive VP of pur- 
chasing and operations/director, based 
in MinneafK>lis. and names Corey Fis- 
cher VP of fmance/treasurer/CFO, 
based in Los Angeles. They were, 
respectively, CFO, senior VP of pur- 
chasing and operations, and director 
of fmance at Las V^^as Entertainment 
Network Inc. 

Ray Carlton is appointed VP of top 
40 promotion at RCA Records in New 
York. He was head of promotion at 
Giant Records. 

Margo Scott is promoted to VP of 
business and legal affairs at Atlantic 
Records in New York. She was senior 
director of business and legal affairs. 

John Rose is named head of sales 
and marketing at DreamWorks Rec- 
ords Nashville. He was VP of sales at 
Capitol Nashville. 

Arista/Nashville promotes Steve 




Williams to senior director of A&R. 
He was director of A&R, 

Rachelle Schlosser is appointed 
senior director of publicity at Sony 
Classical in New York. She was VP at 
Rubenstein Public Relations. 

BMG Classics in New York names 
Peter Gawrychowski VP of finance 
and administration. He was VP of fi- 
nance and administration at Mercury 
Records. 

PolyGram Holding Inc. in New 
York names Shawn Kilmurray inter- 
national production manager. He was 
international production manager at 



Elektra. 

GRP Recording Co. in New York 
promotes Laura Chiarelli to manag- 
er of jazz promotion. She was promo- 
tion coordinator. 

Roadrunner Records names Mike 
Gitter and Ron Burman A&R 
directors. They were, respectively, 
an A&R rep at Atlantic Records and 
a booking agent at CMJ Music 
Marathon. 

32 Records in New York appoints 
Kevin Calabro director of publici- 
ty. He was publicist at Susan Blond 
Inc. 



PUBLISHING. Starstruck Entertain- 
ment in Nashville names Mike Sebas- 
tian VP of music publishing. He was 
GM. 

ASCAP in New York names Marc 
Morgenstem senior VP of strategic 
planning. He was an independent con- 
sultant 

BMG Songs in Los Angeles pro- 
motes Ron Broitman to manager of 
television music licensing in the film 
and TV music division. He was assis- 
tant to the VP of film and TV music 
division. 

Famous Music in New York names 



Stephen Finfer senior creative direc- 
tor. He was VP/GM at MCA Music 
Publishing. 

RELATED FIELDS. Jeff McClusky & 
Associates in Chicago names Eddie 
Wenrick VP of new business and 
artist development. He was senior 
VP at Weintraub Entertainment 
Group/Concerts West 

Starstruck Entertainment in Nash- 
ville promotes James Dutile to direc- 
tor of multimedia and Darlene Bieber 
to publicist. They were, respectiveiy, 
publicist and publicity assistant 
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A&M's Adams Revisits Old Hits 

Unusual Arrangements Mark ^Unplugged' Set 



■ BY MEUNDA NEWMAN 

NEW YORK— For Bryan Adams, 
the decision to rearrange some of his 
classic songs for his Dec. 9 "Un- 
plugged" album was not only a cre- 
ative choice, but a liberating one as 
well. 

"It's been really hard to get my 
rock songs played on the radio 
because of the way radio is," says 
Adams, "so I decided to say, *Fuck 
it.' I hang my balls out on the line 




BRYAN ADAMS 



with this. I have nothing to lose in 
America." 

While the old material is defi- 
nitely recognizable, certainly few 
listeners have envisioned "Cuts 
Like A Knife" recast with an Irish 
whistle and mandolin or "The Only 
Thing That Looks Good On Me Is 
You" as a toe-tapping acoustic de- 
light. The surprise is how well it 
works. 

The move comes after Adams, who 
is one of A&M's top sellers world- 
wide, failed to ignite his U.S. audi- 
ence with his la.st album, 1996's "18 
Til I Die." While it sold about 
725,000 units, according to Sound- 
Scan, that's a far cry from the near- 
ly 3 million scanned by 1993's "So 
Far So Good." "18 "Til I Die," which 
is Adams' lowest-selling album in 
the U.S. since his 1983 break- 
through, was meant to regain 
Adams' rock audience after his tre- 
mendous success performing and 
co-writing movie ballads like 
"Everything I Do (I Do It For You)" 
(from "Robin Hood"), "Have You 
Ever Really Loved A Woman?" 
(from "Don Juan DeMarco"), and 
"All For One" with Sting and Rod 



Stewart (from "The Three Muske- 
teers"). 

"The last album was a disap- 
pointment," admits Al Cafaro, A&M 
CEO/president (U.S.). "It was a 
record that I think didn't meet the 
marketplace. So clearly, we want to 
be able to overcome that, and I think 
Bryan made the right record to do 
that. He intuitively knew that he 
needed to make a record that was 
very musical and that contained 
some of his hits but also contained 
some things that were an indication 
of where he's going to go next." 

The hope is that the album will 
remind people that Adams is more 
than just a crooner. "Bryan has al- 
ways had huge, huge hit ballads; it's 
difficult in the face of that success 
to not be perceived as a balladeer," 
says Cafaro. "When you go to his 
live show, his natural rock tenden- 
cies imbue the whole evening." 

First single "Back To You" is one 
of the purest pop songs Adams has 
ever performed. Uptempo with a 
surf guitar sound, the light, catchy 
song should appeal to Adams' broad 
constituency. "Everyone I've played 
it for has responded [positively]," 
says Cafaro. "None of us knows 
how it will play in the marketplace, 
but the response is markedly dif- 
ferent than what we've gotten over 
the last couple of [single] releases." 

"This song is back to his core," 
says Peter Napoliello, A&M senior 
VP of promotion. "It's uptempo, it's 
heartfelt, we have all the pop ele- 
ments in the song, and, most impor- 
tantl.v, it's going to be a multi-for- 
mat song." "The single is going to top 
40, hot AC, mainstream rock, and 
triple-A stations. 

Adams says he wanted to write a 
tune that people could instantly 
relate to. "I wanted a song that was 
very easy and very strummable, one 
that you could tap your foot to." 

The album contains two other new 
songs, the sentimental ballad 
"When You Love Someone" and the 
midtempo, Dylanesque "A Little 
Love." 

While happy to have a new re- 
lease, some retailers question 
A&M's decision to put the record 
out so late in the year. 

"I think it's risky to release some- 
thing this late into the season. It has 
the potential to be overwhelmed by 
the other releases. I think it will 
make ita strongest impact in Janu- 
ary," says Eric Keil, buyer for the 



S H U R E M 




PERFORMER 
DESERVES 
ANOTHER. 



New Jersey chain Compact Disc 
World. "To A&M's credit, they are 
coming with co-op [dollars] to break 
through the clutter." 

Adams will be making a number 
of appearances, including "Late 
Show With David Letterman" and 
"The Rosie O'Donnell Show." to 
make sure people are aware of this 
potential stocking staffer. Adams 
will also play on UNICEF's "Gift 
Of Love" benefit, beamed by TNT 
Dec. 10 from New^ York's Beacon 
Theatre. 

(Continued on page 1.5) 




All For Universal. Bolstered by the hit single "All For You," Universal Records' 
Sister Hazel celebrates its first gold album for "Somewhere More Familiar." Pk;- 
tured, from left, are Brad Kaplan and Greg Hammer, A&R execs at Universal 
Records: Sister Hazel's Jeff Seres; Universal Music Group vice chairman/CCX) 
Mel Lewinter; Sister Hazel's Andrew Copeland, Mark Trojanowski. Ryan Newell, 
and Ken Block; and Doug Morris, chairman/CEO of Universal Music Group. 
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New Managers For Madonna; Beach 
Boy Wilson Heads To Revolution 



Live to TELL: Madonna has picked Cliff Burn- 
stein and Peter Mensch of Q Prime as her new man- 
agers. The deal came together through Maverick 
Records e.\ecutive Guy Oseary, who set up a meeting 
among Madonna, Burnstein, and Mensch the first 
week of November. "We hit it off. we had another 
meeting, and that w^as it," says Burnstein. The deal 
does not include her movie work. 

Caresse Norman, who had co-managed Madonna 
with Freddy DeMann, remains co-manager, although 
she is not joining Q Prime. In August, DeMann decid- 
ed to devote his time to running Maverick Records, 
which he and Madonna started 
five years ago. 

The first order of business for 
Burnstein and Mensch will be 
setting up Madonna*s new, still- 
untitled album that comes out on 
Warner Bros, in March 1998. 
Burnstein says the dance-orient- 
ed album is "unlike anything else 
on the radio." 

While Madonna's album sales 
have diminished in recent years, 
Burnstein believes that if her 
audience is willing to follow Madonna's explorations 
on the new album, her numbers could soar. "Given the 
nature of the record as groundbreaking, I think it's 
going to take a lot of work. She's gone out on a limb 
and made a much more artistic record than before," 
he says. "But if people buy into that it's still pop, it's 
just a different sound, then we're off to the races. It 
will be a big, big record." 

Q Prime also manages Smashing Pumpkins, 
Melailtca, Def Leppard* and Hole. Hole front woman 
Courtney Love has made no bones about her disre- 
gard for Madonna in the past. However. Burnstein 
says that the two women are now cordial, and, in fact, 
"they had dinner together to discuss Peter and me," 
he adds, with a laugh. 

TaLKIN' 'BOUT A REVOLUTION: After parting 
ways with Warner Bros, last year, Brian Wilson has 
signed to Irving Azoff's Revolution Records (Bill- 
board Bulletin, Nov. 14). Wilson is working on a new 
solo record with Joe Thomas, who co-produced the 
1996 Beach Boys tribute album, "Stars & Stripes." 
The pair is working at Wilson's home studio, which is 
located outside of Chicago. According to Thomas, 
more than 18 tracks have been recorded. 

This and THAT: Joan Osborne has signed her 
first artist to Womanly Hips, the Mercury-distributed 
label she has formed. Debby Schwartz, best known 
from her stint in the former I.R.S. band the Aquanet- 
tas. will release her solo debut in April 1998. Wom- 
anly Hips has also signed gospel singer Dr. Bethenia 
Rouse and is pursuing jazz/blues singer/guitarist 



Dana Kurtz. Despite the opening trio and the label 
name, Womanly Hips does plan to sign male artists as 
well. 

Rainer Ptacek, whose songwriting talent was 
acknowledged in the Robert Plant/Howe Gelb-pro- 
duced tribute "The Inner Flame," died Nov. 12 of 
brain cancer. "The Inner Flame" was released by 
Atlantic in July. Gelb and Ptacek recorded a number 
of new songs immediately prior to Ptacek's death. 
Release plans for that material aren't known . . . Glo- 
ria and Emilio Estefan have opened a new restau- 
rant, Bongos Cuban Cafe, at Walt Disney World . . . 

Susan Mainzcr. formerly with 
J jf I Priority Records, has joined indie 
M M^^^ public relations company Green 
•^^^^ Galactic Communications. 
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Live stuff: Aaliyah, Bryan 
Adams, the Bacon Brothers, 
Mariah Carey, Aaron Neville, 
and Simply Red are among the 
artists who have been added to 
the lineup for the Dec. 10 
UNICEF Gift of Life concert at 
New York's Beacon Theatre. 
They join the previously announced Celine Dion, 
Wyclef Jean, Mary Chapin Carpenter, and Shawn 
Colvin. The benefit, for which each artist will donate 
the copyright from a song to UKICEF, will be broad- 
cast live on TNT. 

Letters To Cleo is on the road with Everclear 
through Saturday (29) . . . ('hicago's Old Town School 
of Folk Music celebrated its 40th anniversary Nov. 13 
with a multi-star salute to the late songwriter Steve 
Goodman, featuring Jackson Browne, Emmylou 
Harris, Lyle Lovett, and Arlo Guthrie . . . Hall & 
Oates are on the road in support of their new 
"Marigold Sky" album. The tour ends Dec. 13 at the 
Beacon Theatre. 

Dave Koz, David Benoit, and Brenda Russell will 
start the Cause for Celebration tour Friday (28) in 
Lake Tahoe. In addition to fans getting to hear a lot 
of great Christmas music, they can learn more about 
specific causes supported by the three performers. 
Koz's charity is the Starlight Foundation, Russell's is 
the Pediatric AIDS Foundation, and Benoit's is the 
Big Brothers of America . . . Speaking of good caus- 
es, Leprechaun Records has just released its third 
"Music For The Needy" CD. The Buffalo, N.Y.-based 
label releases compilations that are given to concert- 
goers who bring food donations to shows. Among the 
artists featured on this year's effort are Ani DiFran- 
co, G. Love & Special Sauce, God Street Wine, 
Daniel Cartier, the Push Stars, Mr. Henry, and 
Johny Vegas. The latter three acts will be carrying 
the CDs with them on the road to pass out to fans con- 
tributing food. All food donations are distributed 
through Second Harvest Food Banks. 
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Involved f 
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REMIXES'&PROUCTIONSt 



*98 Degrees "Invisible Man" - Motown 

•Aaliyah The One I Gave My Heart To " - Atlantic 

'Backstreet Boys "As Long As You Love Me " - Jive/Zomba 

*Toni Braxton "Unbreak My Heart " - LaFace/Arista 

•Jocelyn Enriquez "Even If"' - Tommy Boy 

'Roberta Flack "Killing Me Softly " - Atlantic 

*Gina G "Ooh.. Ahh.Just A Uttle Bit " - Warner Bros. 

* Whitney Houston "Step By Step"' - Arista 

'Garland Jeffreys "Sexuality " - BMG 

*La Bouche " Bolingo " -BMG 

*La Bouche " Falling In Love " - BMG 

*Cyndi Lauper "Ballad Of Cleo & Joe " - Epic 

f Pulse " The Lover That You Are " - Jellybean 



t Pulse "Won t Give Up My Music " - Jellybean 

*Real McCoy " I Wanna Come " - Arista 

t Reel Soul 'Talkin" "Bout Love " - Sneak Tip 

t Reel Soul "Do You Want Me " - Ultra 

t Reel Soul " Let It Rain " - AV8 

'Rolling Stones ' Anybody Seen My Baby " - Virgin 

'Sandra St. Victor " Chocolate " - Warner Bros. 

*Salt-N-Pepa " Giddy Up " - London/FFRR 

'She Moves "Breakin" All The Rules " - Geffen 

'Tina Turner "" On Silent Wings'" - Virgin 

'Crystal Waters "" Freak " - Mercury 

'Jody Watley "Off The Hook " - Atlantic 

'Vanessa Williams "" First Thing On My Mind " - Mercury 
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JAMAICAN ALTERNATIVE 

(Continued from page 1) 



SCENE IN THE SPOTLIGHT 



several showcase performances on the 
island and abroad, have brought not 
only interest and support, but a flurry 
of controversy and debate about the 
rise of music other than conventional 
styles of reggae. 

"All of a sudden, all the local press 
are saying, Teah, yeah, we knew about 
this, we knew about this,' " says Mys- 
tic Urchin label owner/artist manager 
Steve Wilson. "An article in the 
Observer was titled 'Alternative To 
What?' It sparked a debate over what 
'alternative' music in Jamaica means 
and what are we trying to say. Are we 
trjnng to say we're not Jamaican? Are 
we trying to say we're fighting out 
[against the musical status quo]? 
What's the deal?" 

Wilson toured the Jamaican radio 
talk-show circuit and was interviewed 
by several local publications. "Basical- 
ly, I've been doing a lot of quelling [of 
fears]," he says. " 'OK, listen, we love 
dancehall, we love reggae, but we're 
incorporating that into what we are 
doing, because we also feel something 
different.' Music is like a tree with 
many different branches, and we're 
just another branch. It's as simple as 
that We're not trying to fight against 
anything; we're just trying to be anoth- 
er option. Jamaican people can play 
any kind of music that they feel like 
playing. I don't see why there has tp be 
a cap on it 

"When I hear Finley Quaye, Tricky, 
and Massive Attack, I wonder, "Why 
aren't things like that coming out of 
Jamaica? Why? People in Jamaica 
have this close-minded, tunnel \ision 
that music must be made in this' kind 
of way. You can't mike something a dif- 
ferent way, or do a drum track so it 
doesn't jell with the bass exactly." 

The scene continues to draw atten- 
tion and mixed reactions to the artists 
involved. On the plus side, "alternative" 
artists and labels received grants that 
enabled them to attend the debut 
MIDEM Latin America music fair in 
September in Miami and to record and 
reproduce promotional CDs, and those 
involved banded together to form the 
sometimes fractious Jamaican Alter- 
native Musicians Society (JAMS). 



GIMME SHELTER 

(Continued from page W) 

Africa is, it is great to do something 
that benefits something that you see 
every day." 

Artists have also benefited from the 
exposure of performing at the show. 
Hawkins, then a homeless man who 
performed on the streets on Santa 
Monica, came to the attention of pro- 
ducer/A&R executive Tony Berg at the 
1992 Gimme Shelter show. 

"Ted sang 'Silent Night,' and 
Michael Penn and Tony Berg flipped 
out" recalls Gary Spivak, now VP of 
alternative promotion for Atlantic. 
"Tony ended up pretty much signing 
Ted on the spot In 1992, Hawkins was 
homeless and walked to the show. In 

1994, he headlined and came by limo." 
Following Hawkins' death in early 

1995, the 1995 Gimme Shelter was 
dedicated to the memory of the 
singer/songwriter. 

Unfortunately, none of the past 
Gimme Shelter concerts were record- 
ed, but Amsterdam says that this year 
there are plans to record the show on 
DAT with the hopes of eventually com- 
piling material for a Gimme Shelter 
benefit album. 

"We've talked about doing it for a long 
time," Amsterdam says. "We may do 
something tike [an album] in the future." 



In the final analysis, this focus on 
home-brewed reggae fusions and other 
styles that don't fit either the dancehall 
or roots reggae pigeonholes has trans- 
formed those musical choices from 
mere eccentricities into valid career 
options and given the artists invoh^ed 
a chance to stretch their wings and 
develop their art. 

"The people who thought The alter- 
native music scene looks interesting. 
I'd really like to get into it, but it 
doesn't seem like a viable option,' are 
now saying, 'Oh! Listen! Can we try 
and get involved?' " Wilson says. "Stu- 
dio owners are calling me and saying 
that they're trying to do an alternative 
album or an alternative track. People 
like [attorney/manager] Lloyd Stan- 
bury [of Sandosa Ltd.] are interested. 
The government and different agencies 
are saying, 'OK, people can borrow 
money,' and a lot of other avenues are 
opening up for us." 

Through Jamaican economic devel- 
opment arm JAMPRO, a fund called 
the Caribbean Export Development 
Agency (based in Barbados) doled out 
$3,00() grants that enabled artists 
under the Mystic Urchin label umbrel- 
la as well as reggae rockers Kalvin 
Kristi & the Overdrive, hard rockA^- 
gae fusers Gibby, and other artists to 
travel to MIDEM Latin America in 
Miami. "A lot of the Jamaicans who 
were there were financed, at least in 
part by those grants," says Wilson. 

His label also used the grant money 
to put together a promotional CD (with 
Kingston Music) and create posters, 
banners, and T-shirts to enhance its 
booth. "A lot of people came by, very 
interested to know what was this 
Jamaican alternative music thing," he 
says. "Not necessarily people plopping 
down a lot of money and saying, 'Here, 
we want this.' But eyes were opened, 
and a lot of people actually told me that 
they'd been waiting for something like 
this to come out of Jamaica. That since 
Bob Marley, there hasn't been any- 
thing groundbreaking, like, 'Oh! What's 
that?!'" 

Both Kalvin Kristi & the Overdrive 
and Gibby vran enthusiastic receptions 
in Miami. "The Brazilians and Euro- 
peans were into Gibby's heavy-rock 
sound," reports Wilson, who manages 
Fahrenheit and Gordon Scott "They 
were freaking out . . . They like reggae, 
and they like hard rock, and here was 
a combination of the two." 

Gibby's self-titled album was 
released in Jamaica in the early fall, 
and the band has been playing dates in 
the U.S. 

Scheduling conflicts kept Mystic 
Urchin's R&B/reggae singer Fahren- 
heit from appearing at the showcase, 
but his tracks on the compilation CD 
and frequent live shows are stirring a 
good deal of interest at home. 

Fahrenheit's six-track EP is cur- 
rently available, and his album will be 
completed by December. Fahrenheit 
uill also appear on a second Jamaican 
alternative CD that is currently in pro- 
duction and destined for retail. Mystic 
Urchin and studio/label owner.Peter 
Blake of Kingston Music (who manages 
and produces Gibby) are currently pro- 
ducing the new compilation CD. 

"It will be very similar to the pro- 
motional compilation," says Wilson. 
"But with more Fahrenheit more Got- 
don Scott another Suede song, a track 
by [dancehall soul singer] Alexi [who 
also has a recently completed demo 
CD], and, of course, Kalvin Kristi & the 
Overdrive and Gibby. We're also look- 
ing at other musicians, like [singer] 
Jason Rafael. We're taking the best of 
that promotional compilation and leav- 



ing out a few tracks that looking back 
now, we realize aren't really as differ- 
ent as are other tracks available to us. 

"What we now want is to get distri- 
bution for our compilation and for the 
Fahrenheit album," Wilson continues. 

On Nov. 14, Wilson promoted anoth- 
er alternative music showcase at Chris 
Blaclm'ell's exclusive Strawberry Hill 
hotel, featuring newcomers and veter- 
ans of the alternative scene. 

"Blakk Safiya is one of the original 
Jamaican alternative bands," says Wil- 
son, "and they have a new singer, who 
is the original singer's brother." 

The concert also featured Suede and 
"a new girl named Angel, who's very 
interesting, kind of Tasmin Archer- 
ish," says Wilson. "Wicked, wicked! 
Angel will also be included on the retail 
compilation." 

Wilson is also branching out Russell 
Simmons-style, with Mysticwear, a 
clothing line that launched this fall uith 
two T-shirt styles and a denim jump- 
suit sporting the Mystic Urchin logo. 

SPREADING THE WORD 

While in Miami, Kalvin Kristi & the 
Overdrive used some of their grant 
money to press 1,(X)0 promotional CDs 
(Jamaica lacks that scale of pressing 
facihty), which corral a full set of the 
group's original songs. Like other 
members of the alternative scene, they 



tunes, while brother Mark wrote seven 
of the set's 10 tracks. 

The title cut is prefaced by a seg- 
ment that includes snippets from radio 
stations around the world featuring 
greetings and comments from people 
in other countries. "I was a little bit 
worried," Kenny Bishop says. "I 
thought it was a good idea, but I 
thought it went a little long . . . But it's 
kind of catchy, and we're getting good 
response from people who've heard it" 

'The new album features several tra- 
ditional Southern gospel tunes, but the 
Bishops also push the envelope a bit on 
such songs as the Caribbean-flavored 
"Something New Under The Son." 
"We've heard that as far as Southern 
gospel music is concerned, vanilla is 
best," Bishop says, "that if you put 
vanilla out there everyone will enjoy it 
and no one will be offended." 

But Bishop feels people want a little 
variety. Statistics may show vanilla ice 
cream to be a best seller, but people 
always want to add something to it — 
be it chocolate, caramel, or sprinkles. 
"Most folks won't eat just plain vanil- 
la. They dress it up, and that's what we 
want to do," he says. 

Bishop says the group is fortunate in 
that its audience has been accepting 
and grown with the act "We've always 
tried to be very honest not only with 
everybody else, but honest with our- 
selves. We know who we are, and our 
background is the acoustic, bluegrass, 
or mountain kind of music, and we are 
going to try to remain true to that" 

One of the ways the Bishops have 
remained true to their Kentucky roots 
is by releasing two a cappella albums — 
"Front Porch Collection" and "Front 
Porch Collection, VoL 2" (for the Eddie 
Crook and Homeland labels, respec- 
tively). "We've been singing front- 
porch music longer than anything 
else," Bishop says. "That's literally 
where we started singing, was on our 
front porch, with no instruments." 

Bishop says the "Front Porch" 
albums get such positive response that 
the act plans to do another one, but 



have appeared on book authorA^eteran 
radio personality Dermott Hussey's 
weeknight radio program, "The Global 
Beat" which airs on Jamaica's RJR 
("The Supreme Sound"). 

Hussey has also been instrumental 
in keeping national attention focused on 
these acts and giving them a venue 
through concerts and live, in~studio per- 
formances once a week on his program. 

Perhaps the most interesting and 
complex figure in the alternative 
Jamaican scene is Kristi. A 34-year-old 
Rastaman raised in the hills above 
Kingston, Kristi works as a stevedore 
and union delegate on the city's docks 
by day and sings his unique, compelling 
reggae rock'n'roll by night But Kristi 
considers himself a reggae artist 

"What's alternative is my busi- 
nesslike approach," he says. Yet a 
strong current of rock'n'roll dominates 
his sound. "I ahvays wanted to be in the 
mainstream [of music], and, as we start- 
ed experimenting, it was like a little 
stream that expanded into an ocean." 

Kristi's vocal influences seem, at 
first impression, surprisingly MOR. 
But they are wide-ranging, eclectic, 
and, ultimately, make sense. 

"Tom Petty is very simple but 
melodic, and he's a vocal chameleon," 
says Kristi. "Hootie & the Blowfish 
give me a nostalgic feel, and I like Ala- 
nis Morissette's acoustic sound, too. 



before that its next special project will 
likely be another Christmas album. 

For the next few months, the band 
will be busy touring and promoting 
"Reach The World." Part of the plan 
includes a special event dubbed 'The 
Bishops Reach The World Starting At 
Home," which involves the group per- 
forming at the Galilean Children's 
Home in Liberty, Ky., a home for 
underprivileged children started by 
Jerry and Sandy Tucker. The Bishops 
are big supporters of the home and fre- 
quently do benefit concerts. 

Plans are also in the works for a spe- 
cial promotional cassette featuring the 
children's choir from the Galilean 
Home, which can be used to raise 
money for the facility. The project will 
also feature special appearances by 
Southern gospel acts. 

The Bishops' live shows are a m^or 
part of their appeal. David Wommack, 
owner of KPYN, a 50,000-watt South- 
em gospel station in Atlanta, Texas, 
recently saw the Bishops perform in 
Texarkana, on the Texas/ Arkansas 
border, and says if crowd response is 
any indication, the new album should 
fare extremely well. 

"Everything they did was just 
knocking the crowd dead," he says. 
"They had good crowds around their 
autograph table at intermission, and 
the people loved them all, especially 
Kenny. He's the most outgoing mem- 
ber of the group." 

Todd Payne, Homeland executive 
VP of A&R, predicts the new album 
could be the group's most successful 
yet. "Their father has a lot of good 
experience behind him, and his two 
young sons are following in his foot- 
steps, but yet they are taking a '908 
approach to it, and it's a real good 
blend," he says. 

According to Payne, the label origi- 
nally planned to release the album in 
January, but retailers wanted the pro- 
ject for the holiday season, so it was 
moved up. In addition to pushing the 
project to such Christian retail outlets 
as the Family Christian Stores chain. 



Before cable TV came to Jamaica, I lis- 
tened to Men At Work and the Police 
because they had reggae influences. 
We love the sound they portray, and, 
remember. Bob Marley started it with 
'Exodus.' " 

The Overdrive consists of Robert 
Sutherland on lead guitar, Mark Nel- 
son on rhythm guitar, Rudyard Barry 
on bass, and Wilkie Powell on drums. 
The group's manager, Andre "the 
Stranger" Hind; Kristi; and Sutherland 
write together, coming up with lines 
like, "There are no chandeliers in the 
palace of the poor" (the opener to 
"Palace Of The Poor") — an image 
that's hardly commonplace among 
today's Jamaican lyricists. 

Kristi's education was cut short at 
the age of 15, "but I read everything 
from pornographic magazines to the 
Bible," he says, "including literature on 
Africa — my people's achievements and 
disasters — and I'm a world-affairs per- 
son. We write from that basis, and 
Andre played an important role in 
terms of my development 

"The Jamaican people need to real- 
ize music is a product, a business," 
Kristi continues. Tou have to market 
it but not treat it as gimmick, or it won't 
be respected. Even now, the Jamaican 
people don't glimpse what Bob did. If 
they did, they wouldn't say tourism is 
Jamaica's biggest income." 



Payne says that the label is also work- 
ing on promotions geared toward gen- 
eral-market retailers. 

The second phase of the marketing 
campaign will kick off in January and 
involve the Bishops making in-store 
appearances at retail locations across 
the country while on tour. The group is 
also scheduled to appear in January at 
Nashville's (Christian Booksellers' Assn. 
Expo. Additionally, Homeland plans to 
issue phone cards as promotional items 
that will urge people to "reach the 
world and tell people about Jesus." 

Point^f-purchase materials at retail 
will include posters and flats. 



SESAC AWARDS 

(Continued frmn yape 10) 

senters. Carlisle's song of the year 
award was presented by Nashville- 
based senior director of writer/publish- 
er relations Rebecca Palmer Brown. 

The complete list of writer, song, and 
publisher national performance win- 
ners are as follows: 

Roosevelt Harrell (aka Bink), "Don't 
Leave" and "Beasts From The East" 
(One Shot Deal Muzak); Kenneth 
Paden, "Hold On Help Is On The Way" 
(Arisav Music); Michelle Williams, 
"The Love Scene" and "Don't Wanna 
Be A Player" (1972 Music and Foray 
Music/EMI); and Sander Selover, 
"Where's The Love" (Sandblaster 
Music, PolyGram International Tunes). 

Also, Denny Jiosa, "Lights Of The 
City" (That's That Music, DA.M.I.); 
Warren HiU, "U R The 1" (Never Been 
Warren Music); Geri Allen, album, 
"Eyes In The Back Of Your Head" 
(Pacific Wind Music); Don Braden, 
album, The Voice Of TTie Saxophone" 
(Creative Perspective Music); Jim 
Brickman, "Valentine" and "You Never 
Know" (Brickman Arrangement, 
Swimmer Music); Bob Dylan, "To 
Make You Feel My Love," and album, 
'Time Chit Of Mind," (Special Rider 
Music); and Bob Carlisle, "Butterfly 
Kisses" (Diadem Music). 



BISHOPS LOOK TO REACH THE WORLD' ON HOMELAND 

(Continued from yage 10) 
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A&M'S ADAMS REVISITS OLD HITS 

iConttnm d fn))ii fmje 12) 

Following that, Adams plans to 
play theater shows, accompanied 
only by a guitarist, in four cities. 
There are also tentative plans to 
replicate the "Unplugged" perfor- 
mance, complete with strings, 
somewhere "warm and inviting in 
the U.S." this winter, says Cafaro. 

International plans call for A&M 
to ship close to 1 million units, says 
Martin Kierszenbaum, A&M's VP 
of International (U.S.). "We sold 3'/2 
million copies of '18 Til I Die,' inter- 
nationally, so I don't think we're in a 
point where we need to reposition 
him." 

Tying in Adams' global stardom 
with MTV's virtually ubiquitous 
world presence seems perfect to 
Kierszenbaum. "They're good part- 
ners to be involved with," he says. 
" 'Unplugged' is a unique entity that 
is a trademark unto itself. Bryan's 
also brought something to the 'Un- 
plugged' genre in terms of being 
really progressive with his arrange- 



ments." 

The "Unplugged" special debuts 
Nov. 28 on MTV in the U.S. Other 
airdates are Dec. 6 on MTV Europe, 
Dec. 10 on MTV Latino, and Dec. 26 
on MTV Australia. 

Outside of North America, 
Adams' "Unplugged" album will 
come out Dec. 1. Adams began a 
promotional European tour Nov. 18 
that lasts until Dec. 7 and includes 
a performance Saturday (22) in a 
small club in Milan. 

A return to his native Canada 
(Adams lives in London) is slated for 
Dec. 15-16. He'll return to Europe 
in January for a two-week concert 
tour with a full band, and then he is 
tentatively slated to go to Australia 
in February or March. 

Not surprisingly, MTV had been 
after Adams for some time to tape 
an episode of "Unplugged." 

"We'd asked him, and he's never 
felt ready until now," says Alex 
Coletti, producer of the MTV pro- 
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gram. "We knew it wasn't just about 
the olden days; it was about the 
future as well. I don't think we were 
too concerned about his (current] 
record sales; we were looking at 
does he have the songs. Can he pull 
it off? The rearrangements are 
great, the instrumentation is great. 
His voice live is flawless. 'Un- 
plugged* is really a good environ- 
ment for him." 

For A&M, the idea was a natural. 
"He's the consummate rock'n'roll 
performer," Cafaro says. "This was 
a great way to get him back in the 
saddle and set the tone for his next 
album." 

Adams enlisted Patrick Leonard, 
whom he knew only through Madon- 
na's "Live To Tell," to produce the 
album and help him find new ways 
to play old songs. They connected 
with composer/arranger Michael 
Kamen, who conducted a 16-piece 
orchestra from the Juilliard School 
for the taping. 

Songs that were up to a new ar- 
rangement became fairly apparent 
after a little tinkering, says Adams. 
"If it didn't work, we got rid of it. 
The list of songs became very nat- 
ural. I wanted it to be really easy to 
listen to." 

However, not every song was suit- 
able for revision. "Originally, we 
tried to do a really stripped-down 
version of 'Everything I Do (I Do It 
For You)' with just me and a cello. 
And it sounded like a funeral parlor. 
It sounded morose, so we decided 
not to do it," Adams says. 

Recasting the songs has made 
Adams feel differently about his 
art. "I think this is the best thing 
I've done. It's made me rethink the 
whole recording process," he says. 
"This whole thing about getting 
back to my roots is really a good 
idea. Why do I spend such a long 
time in the studio?" 

Adams enjoyed his work with 
Leonard so much that the two are 
thinking about collaborating on 
Adams' next studio album. Howev- 
er, Adams doesn't rule out the idea 
of eventually working again with his 
longtime producer. Mutt Lange. "I'd 
love to work with Mutt again. I may 
again, I don't know, but I'm not 
going to record in the same way 
[over such a long period]. There's no 
point. I don't know if you get much 
more out of it." 

Adams, who has written a number 
of songs for the new album, has 
been on A&M for his entire 15-year 
solo career. And despite the U.S. dip 
on "18 Til I Die," he's grateful for 
the label's support. "They were the 
only company that would sign me in 
the beginning," he says. "They were 
able to stick with the early albums 
when I didn't know what I was 
doing. They always backed my con- 
cepts, even when some of things left 
them scratching their heads." 

While Adams clearly isn't happy 
that America seems to have backed 
away from his rock-leaning songs — 
and, as he notes, from male solo 
artists altogether — he can't get too 
worked up about it. "It's all about 
ebbs and flows. If you start to get 
[upset] about it, you'd get freaked 
out. JSven if the tide doesn't swing 
back around, I can tour the rest of 
the world. If it happens again in 
America, great." 
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ED ARTISTS AND REGIONAL NEWS 



ELLICOTT CITY, MD.: "Promising" is a strange adjectiw to apply to a per- 
former who has been plying his trade in studios and on stages from coast to 
coast for more than two decades. Not that Slim Man (aka Tim Camp) 
hasn't made waves over that 20-j'ear period; in fact, his Elast Coast reputa- 
tion was built on the' foundation of noted mid- 
Atlantic rock group Bootcamp. But it was the 
call of jazz that marked the auspicious relaunch- 
ing of a career that took root in R&B and rock 
'n'roU. "I started out with the intention of being 
an R&B/jazz-tj'pe artist," the TOcalist/instni- 
mentalist claims. "The whole rock'n'roll thing 
was a fluke, brought about because punk was 
exploding and a guy from an independent label 
told me that was the way to go. So I just wrote 
screaming rock'n'roll for a while." After years 
of coming within inches of major-label reach 
(Bootcamp was a finalist in the long-gone MTV 
Basement Band contest, as well). Camp refocused his musical attention back 
to the jazz arena and is sub.'^equently enjoying the biggest success of his 
career. Camp formed GES Records in 1995 and released his first Slim Man 
disc, "End Of The Rainbow," which Camp says has sold 20,000 copies. A sin- 
gle from the album, "Faith In Us," recei\-ed national airplay, and Camp was 
able to parlay the achievement into nearly two years' worth of touring. Herb 
Alpert, Dave Koz, the Yellowjackets, George Benson, Boney James, and 
Foreplay are among the many acts with whom Slim has shared stages. The 
second release, last year's "Closer To Paradise," added 15,000 units to his 
impressi\'e sates numbers. Still, it is Slim Man's late.'^t release. "Secret Ren- 
dezvous," that may be his most remarkable recorded accomplishment. Avail- 
able since this past spring and with more than 5,000 units already sold, "Secret 
Rendezvous" marks the first time Slim has worked with an outside producer 
(Grammy Award winner Carl Griffin). Guests include Rod Stewart/Sadc 
trumpeter Rick Braun and fecial EFX guitarist Chieli Minucii. Contact 
Gail Summer at GES at 410-750-0540. 

J. DOUG GHX 

TAMPA, FLA.: He was insurgent country before insui^nt country was cool. 
Ronny Elliott has been picking and strumming around Florida's West Coast 
scene since 1967, when he opened for Jimi 
Hendrix in a band called Your Local Bear; at 
that time, the paper called him country rock 
'n'roll. Finally, putting out hLs own album after 
releases on various indie labels, Ronny Elliott 
& the Nationals fit a comfortable roots-rock 
niche, flirting with folk, pop, country, and a bit 
of Latin rhythm, with an emphasis on smart 
and sharp songwriting. Imaginati\'e song titles 
include "Toulouse Lautrec On A Bad Night In 
Paris" (a Euro tale), "Tell The King The 
Killer's Here" (a meeting of the minds who 
founded rock), and the humorous "Too Lazy lb 
Learn To Dance." The album has already sold 

several hundred copies, according to Elliott, and is receiving airplay on 
Tampa's WMNF. Elliott has recently opened for Joe Ely, Jimmy LaFave, 
NRBQ, Jeff Healey, and Better Than Ezra. Contact Elliott at 81S-254-5388. 

SANDRA SCHUL.MAN 

BOSTON: In a city saturated with singer/songwriters, it often takes an indus- 
trious, imaginatiw approach to market one's talents, and that's exactly what 
folk artist Sara Wheeler has done over the last fiw years. She started her own 
company, Mach Speed Productions, on which she has released her four 
albums. Wheeler has also toured constantly, hitting clubs and colleges and 
taking her shorn' overseas to Japan. All this is enhanced by the fact that Wheel* 
er is such a remarkable talent. She has a lovely lilting voice; she writes com- 
plex, textured songs; and she is an accomplished guitarist and pianist Recent- 
ly, the singer rereleased 1995's "Angels Stride" to accompany her rich solo 
acoustic disc, "Tree," issued earlier this year. Balancing her artistic muse 
with her business sense has kept her career afloat. "Keeping the rights to 
my music has been important for me because it has allowed me to make a liv- 
ing from my music," she saj-s. Wheeler is in the process of recording a new 
album, which she .'^ays will "lie in a more rock style than anything Vva done 
before." She credits the local folk scene — she has headlined all the clubs and 
coffeehouses, including the legendary Passim — as a nurturing environment 
One of the hardest-working performers in Boston, she says the other boost to 
her career has been playing the college market. "Playing clubs is fine, but 
playing at colleges has been very, very important in selling records and get^ 
ting my music heanl." Contact Wheeler at 617-562-2410. 

KEN CAPOBIANCO 
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21 


* ★ * No. 1 * * ★ 

ROBYN RCfi 67477 (10.98/16,981 


ROBYN IS HERE 


2 


3 


18 


MICHAEL PETERSON REPRtSL <I661B^VARNER BROS (10.9&16 98) 


MICHAEL PETERSON 


LD 


IS 


4 


SANDI PATTY word 58M3.tPIC (10.98 E(J(16.98) 


ARTIST OF MY SOUL 


4 


7 


22 


BLINK 182 CARGO 1I&24VMCA(8.9&12 98) 


DUDE RANCH 


S 


8 


2> 


ALLURE TRACK MASTERSCRAVE 67848*/EPIC110.98 E(V18.98] 


ALLURE 


6 


9 


8 


ALEJANDRO FERNANDEZ SONY latin 8?u6/S0ny i9 98 E(VH 981 


ME ESTOY ENAMORANDO 


7 


e 


8 


THE KINLEYS epic 67965 (10 98 E016 98) JUST BETWEEN YOU AND ME 




NEW^ 


FIVE IRON FRENZY 5 MI^JTE WAUWABaiUM JfcaiVWMSER KSOilND ttO 9»15 981 


OUR NEWEST ALBUM EVER! 


9 


5 


3 


NEW LIFE COMMUNITY CHOIR FEAT JOHN R KEE new life ukwveritv iio.98/l698> STRENGTH 


10 


4 


2 


CHRISTION ROC A-FELLA(0EF jam 636281 '/mercury (10 98 E(V1 7.981 


GHEHO CYRANO 


11 


10 


8 


SOMETHIN' FOR THE PEOPLE WARNER BROS 46753 (99€n5-9a] 


THIS TIME IT S PERSONAL 


12 


2 


2 


MIC GERONIMO blunt 4930-/TVT (10.98/16.981 


VENDETTA 




28 


3 


RAY BOLTZ WORD 6851iL/EPtC (10.98 E(*16 98) 


A CHRISTMAS ALBUM 


14 


12 


3 


WILL DOWNING mercury 536350 (10.98 E(3/16.981 


INVITATION ONLY 


C15J 


20 


3 


MJVRCY PLAYGROUND CAPITOL 53569 (6.98/9 98) 


MARCY PLAYGROUND 


16 


17 


25 


OUR LADY PEACE Columbia 67940 (10 98 E(^16.98) 


CLUMSY 


17 


14 


7 


NEXT ARISTA 18973 (10.9tV15.98) 


RATED NEXT 


IS 


11 


3 


G. LOVE Ik SPECIAL SAUCE OKEH 6778A/EPK (10 98 EQ(16 98) 


YEAH, IT'S THAT EASY 


19 


13 


4 


BIG BUB KEOAR 53074*,*UNIVERSAL (10.9a'16.981 


TIMELESS 


» 


18 


27 


LEE ANN WOMACK DECCA 1158S/MCANASHVILLE(10.9an5.9B> 


LEE ANN WOMACK 


21 


16 


10 


CHELY WRIGHT MCA N/VSHVILLE 70003 (10 98(16 98) 


LET ME IN 




25 


67 


JACI VELASQUEZ MYRR(VWORD67823/EPIC(10 98Ea'15 98) 


HEAVENLY PLACE 




23 


2 


KAREN CLARK'SHEARD island 524397 (10.98/17.98) 


FINALLY KAREN 


(24) 


RE-ENTRY 


BUENA VISTA SOCIAL CLUB vraflLD ORCUILNONESUOH 7947KAG (16 96 CD) 


BUENA VISTA SOCIAL CLUB 


2S 




» 


SNEJVKER PIMPS clean up 42587/VIRGIN (10.9fi(15 98) 


BECOMING X 



The HMtsflcksrs chart lists the best-selltng titles t)y new and developinit artists, defined as triose who have never appemd in tt)e 
tx 100 erf The Billboard 200 chart. When an album reaches this level, the album and the artisf s subsequeitt albums are Immedl* 
ately Ineligible to apoear on Healseekers chart. All albums are available on cniette and CD. *Aatemk Indicates vinyl LP is 
available. OAlbums with the greatest sales gains. O 1997, Billboard/BPI Communicalions. 


26 


21 


46 


BARENAKED LADIES REPRISE 4&3g3AVARNER BROS (10.98/16.98) ROCK SPECTACLE 


27 


22 


6 


ANDREA BOCELLI PHIUPS 539207 (10.98(16.98) 


ROMANZA 


55) 


26 


4 


GRUPO LIMITE polygram latino 539331 (B.9B/14.98) 


SENTIMIENTO 


(S) 


SO 


10 


THE GAITHER VOCJU. BAND spring hill 25407 (10 9aa598) 


LOVIN' GOD t LOVIN' EACH OTHER 


(3) 


46 


2 


UNCLE SAM STONECREEK 67731/lPIC (10 98 £(^16.98) 


UNCLE SAM 


(3D 


NEW^ 


DIAMOND mercury 534900* (10.98 ZQ/16 98) 


HATRED, PASSION AND INFIDELITY 


32 


3, 


* 


ROY D. MERCER Capitol NASHVILLE 21144 (7 98(12.96) 


HOW BIG'A BOY ARE YA? VOLUME 3 


(32) 


RE 


ENTRY 


RICH MULLINS reunion 1620&ARISTA(9.9&15.98) 


SONGS 


(S) 


36 


2 


PLANKEYE BEG 1 7405 ( 10.9ai 5 98) 


THE ONE AND ONLY 


35 


27 


13 


JIMMirS CHICKEN SHACK KOOIT imiUIUM (8 98/10.98) 


...PUSHING THE SALMANILU ENVELOPE 


36 


29 


16 


98 DEGREES MOTCrwN 530796* (6 98/10.98) 


98 DEGREES 


(37) 


NEW ^ 


REBECCA ST. JAMES FOREFRONT 25)76 OO 9&16 98) 


CHRISTMAS 


(38) 


REENTRY 


THE SUPERTONES BEC 17401 (10.98/15.98) 


SUPERTONES STRIKE BACK 


(3i) 


REENTRY 


SOUNDS OF BLJ«;KNESS PERSPECTIVE 549029/AiM (10 98/16 98) TIME FOR HEAUNG 


4« 


40 


12 


DIANA KRALL impulse! 233,t^RP 116.98 CD) 


LOVE SCENES 


41 


32 


2 


SIXPENCE NONE THE RICHER squint 7a32WOR0 0 0 98/15 96) SIXPENCE NONE THE RICHER 


42 


33 


32 


DAR PUNK SOMA 42609*/VIRGIN (10 98/16.98) 


HOMEWORK 


43 


38 


20 


LIMP BIZKIT FLIP 90124,1NTERSCOPE (8 98(12 98) 


THREE DOLLAR BILL, YALL 


44 


45 


8 


OLIVE RCA67507(109a'16 98) 


EXTRA VIRGIN 


4S 


44 


8 


CORNERSHOP LUAKA bop 46576(WARNER 8R0S. (15.96 CO) 


WHEN 1 WAS BORN FOR THE 7TH TIME 


(4i) 


NEW^ 


RON KENOLY HOSANNAIWORO 6857«PIC (10 98 E(J1S.9B) 


HIGH PWCES: THE BEST OF RON KENOLY 


47 


47 


' 


CRISTIAN ARIOLA 5220^MG (9.9&15.9B} 


LO MEJOR DE Ml 


(M) 


NEW^ 


THE MARTINS spring hill 5422/CHORDANT (10.98/15.98 


LIGHT OF THE WORLD 


(4S) 


NEW^ 


PAUL BRJVNDT RtPRISE 46635WARNER BROS. (10.9*16.9 


B) OUTSIDE THE FRAME 


50 




1. 


TRIO CHRONICLES 536205(MERCURY (10.98 E016.98I 


DA DA DA 



BILLBOARD S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ♦ BY DOUG REECE 



OHOWING PROMISE: 
Jade Tree rock outfit the 
Promise Ring has become a 
noted favorite with college 
audiences over the last two 
years with two 7-inches — 
each of which has sold in 
excess of 8,000 units — and 



Coming Of Age. "Jet Age," 
the latest sonic concoction 
from Oslo-based Euro 
Boys, is one part "Golden 
Eye," one part "Starsky & 
Hutch." and two parts 
"Hawaii 5-0." The album, 
released Nov. 7 by Long 
Beach, Caltf.-tmsed indie 
Sympathy for the Record 
Industry, is a mostly instru- 
mental pop/surf/exotica/ 
rock blend, spiced with 
covers of "Enter The Drag- 
on" and "Hava Negilah." 
The foursome wrapped up 
a 12'date West Coast tour 
sponsored by the Norwe- 
gian government earlier 
this month. 



"The Horse Latitudes" EP, 
which was issued in January. 



The release of its first full- 
length, "Nothing Feels 
Good," which the band 
recorded in June under the 
watchful eye of producer J. 
Robbins and mixers Stuart 
Sikes, Doug Easley, and 
David McCain, has likewise 
reacted well at the college 
level. 

In addition to a remarkable 
college radio showing and 
widespread fanzine cowrage, 
the Promise Ring is now 
breaking through to main- 
stream press such 
as Spin. 

One of the act's 
fans, video director 
Darren Doane 
(Blink 182. MxPx, 
Descendents), di- 
rected two videos 
for the album cut 
"Why Did Ever We 
Meet," one of which 
he shot for free as a 
concept project. 

The Promise 
Ring plays Sunday 
(23) at No Life Rec- 
ords in Los An- 
geles. 

Luke's LINEAGE: 
"Luke," the solo debut by 
Steve Lukather, a five-time 
Grammy-winner and gui- 
tarist for '80s rock group 
Toto, was released Oct. 28 on 
Miramar Recordings. 

In addition to his Toto 
production credits, Luk- 
ather has written with and/ 
or produced such artists as 
Lionel Richie, Richard 



Heaven Sent RCA Victor Swedish 
songstress Lisa Ekdahl's self-titled 
debut album sold 450,(X)0 copies in 
her home country of Sweden, 
according to the label. Her third 
album and first English-language 
release, "When Did You Leave 
Heaven." bowed here Oct. 28. The 
collection of ballads has shipped to 
\a2z. college, and public radio and 
will be placed in Borders Books & 
Music listening stations in January. 
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THE REGIONAL ROUNDUP! 



Rotating top 10 lists of best-selling titles by new and developing artists. 


CAST HORTH CENTRAL 
1. Robyn RuSiyn fs Here 
2- MlchMl Pctonon U>ch*ri Pelenon 

3. Our LMty Pmcc Qumsy 

4. Barenilud L*dlM dock SpeclMle 

5. TTw Kntoyi Jusl BdwNfi YVw And Me 

6. Will Dmminc InviUIiun Only 

7. Chnsllon Gnelio Cryano 

8. SonHMn' Fcr Thf ftoplt Thn T<nw in Penonal 

9. 8% Bub IiTwiMS 

10. Uc Ann Wmueh Im Ann Wvnack 


SOUTH ATLANTIC 

1. Atejandro Femando Me Estoy EnamoiarKlo 

2. WM Downing Invilalion Only 

3. MKh*el Petenon MIcnad Pdenon 

4. Robyn Robyn Is H*fe 

5. AMura A'luriT 

fi. llMLJiC«NHrihraatFa«m|ktarK«Slnn()tT 

7. The Kmieyt ius^B^^^tleef\ fou Ana Me 

8. 8% Sub Tinwfeu 

9. MIc Cwonlmo VettdetU 

10. ChrMMfi Gheno CfT»no 



Marx, Chicago, and Donna 
Summer. 

He also worked on Jeff 
Beck's forthcoming album 
and Spinal Tap classics like 
"World Without Heroes" and 
"Break Like The Wind." 

Club KIDS; when Peter 
Mantas, founder of Asbury 
Park, N.J. -based Airplay 
Label, came across power 
pop quartet Evelyn Forever, 
he brought on the young 
group as the label's first 
signing. Soon he 
had the band open- 
ing for the more 
established modern 
rock acts that 
passed through the 
Saint, a local club in 
which Mantas is a 
partner. 

With the release 
this fall of the band's 
appropriately-titled 
"Nightclub Jitters," 
modern rock sta- 
tions WHTG Mon- 
mouth County, N.J., 
and WOSC Ocean 
City. Md., began 
playing the album 
cut "Rock N' Roll 
Girl." 

That track will be followed 
Dec. 1 with the shipment of 
the act's next single, "What I 
Need." 

Forthcoming gigs for the 
band include a Dec. 5 show at 
the Middle East club in 
Boston, followed by a Dec. 12 
showing at WHTG's New 
Jersey's Snowball festival at 



the Paramount Theater in 
Asbury Park. On Dec. 26, the 
band plays New York's Mer- 
cury Lounge. 

RoADWORK: Hair Of The 
Dog, whose single "Cadillac 
Jack" began to get picked up 
by secondary and tertiary 




Musical Chairs. Fluores- 
cein's super new Geffen 
release, "High Contrast 
Comedown," drops Jan. 
13. Before the act settled 
Into its current lineup with 
Joey Rubenstein. Mark 
Higa, and Rocco Bidlovski, 
singer/songwriter Greg 
Mora had laid down most 
of the tracks on the album, 
enlisting the help of friends 
and playing bass and gui- 
tar himself. 



mainstream rock outlets 
after getting play on WZZQ 
Terre Haute, Ind., is wrap- 
ping up opening dates for 
Ratt. The band plays Satur- 
day (29) at the House of 
Blues in Orlando, Fla. The 
group's self-titled album was 
released on L.A.-based SEC 
Records. 
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Bedding's 'Love Songs' On Rhino 

Set Follows Successful Aretha Compilation 



■ BY SHAWNEE SMITH 

NEW YORK— In the tradition of last 
year's "Aretha Franklin: Lave Songs" 
compilation, Rhino Records is putting 
out "Otis Redding: Love Songs" Jan. 
13. 

"The ( Franklini set did so well with 
consumers, we 
wanted to contin- 
ue the tradition," 
.'iays Emily Cagan, 
the set's product 
manager at Rhino. 
"With Otis Red- 
ding being the love 
man, we figured 
he would be the 
best person to 
continue the *Love Songs' tradition 
with. He's a wonderful singer" 

Redding "is the only logical person 
to [be the subject ofl the next compila- 
tion, because he and Aretha were con- 
temporaries," says journalist David 
Nathan, who wrote the liner notes for 




the project and is a Billboard contrib- 
utor "They were some of the top 
singers in the golden age of soul. And 
when you think about it, 'Respect' is 
not Aretha. It is Otis, because it is his 
song. He wrote and recorded it before 
she did." 

"Otis Redding: Love Songs" includes 
16 of his ballads and romantic love 
songs, all of which have held positions 
on various Billboard charts. 

Rhino has already released two Otis 
Redding greatest-hits sets, which have 
sold a total of 500,000 units, according 
to Cagan. The label owns both Red- 
ding's and Franklin's catalogs. 

"He's been one of our top sellers," 
says Cagan. "That's part of the reason 
why we decided to do the best of his 
love-song titles." 

"It is a compilation, not a greatest 
hits, because it is a mixture of album 
tracks and hit singles that typify Otis 
Redding's approach to music, to love 
songs, whether it was original or just 
a cover," sa>'s Nathan. 



Girls Choir OfHariem Mai(es 
Its Debut At Lincoln Center 



NEW YORK— Twenty-nine years 
after the Boys Choir Of Harlem made 
its debut, the Boys Choir of Harlem 
Inc. is debuting the group's female 
counterpart, the Girls Choir Of 
Harlem, with a concert Sunday (23) at 
Lincoln Center's Alice Tally Hall here. 

"The girls' choir was (wnginally start- 
ed in 1979." says Horace Turnbull, 
executive VP of operations and exter- 
nal affairs at the Boys Choir of Harlem 
Inc. "But a few of those years, it was 
not in existence because of financial 
constraints. But in 1988 it was recon- 
stituted, and in 1993 we hired a full- 
time person to direct them." 

Now in full swing under the direction 
of Lorna Myers, the choir's Lincoln 
Center concert will feature "Voices 
From The Light," a commissioned piece 
by composer Dorothy Rudd Moore, and 
classical, spiritual, and gospel works. 

"The major premise of the perfor- 
mance is to motivate the girls by allow- 
ing them to go out, perform, and gain 
lonstage] .'ielf-^steem." says Turnbull. 
"All the hard work they put in must be 
rewarded by allowing them to present 
their music to the public." 

The Lincoln Center performance 



will feature 55 members of the girls' 
concert choir The entire choir of 200 
has members at various training levels. 
As each member progresses through 
voice and instrument training, they 
move into the concert choir 

The members of the choir are in 
grades 4- 12 and attend the Choir Acad- 




FOR THE RECORD 

In last issue's siory about .song- 
writer/producer Daryl Simmons 
(Billboard. Nov. 22). Denise Weath- 
ershy of Warner/Chappell Music 
was misquoted. The quote should 
have read, "The success is showing 
in the last three to four jvars, when 
he's had three No. 1 singles, two of 
which he wrote 100%: Dm Hill's 
'Never Make A Promise' and the 
Monica song 'Why I Love You So 
Much.' " 



GIRLS CHOIR OF HARLEM 

emy at 2005 Madison Ave. in Harlem. 

"You don't do one without the other," 
says Turnbull of the complementary 
roles of choir and school. "It's not a 
choir and a school; it's one organization 
whose focus is to dewlop these young 
people. We try to develop them as mu- 
sicians and get them used to the atten- 
tion while we teach them social skills, 
develop their self-esteem, and prei>are 
them for college and life." 

At the fully accredited school, the 
members are trained in wice, instru- 
ments, academic subjects, and choir re- 
hearsals. Tutoring is also available be- 
fore the after-school rehearsals Ixjgin. 
A tj-pical day for the sir^rs, according 
to Turnbull. runs from 8 a.m. to 6 p.m. 

The members also attend a three- 
week summer program at the academy 
and a two-week program at Hartwick 
Coll^^e in Oneonta. N.Y., that hones the 
girls' musical skills and prepares the 
students for the expectations of the 
upcoming school year The programs 
(Continued on pape 21) 



Rhino, he continues, "is not looking 
at the hardcore Otis Redding fans 
[with this projectl; they would already 
have the boxed sets. [It is for] the con- 
sumers who are aware of him, who 
know enough of his music but not 
enough to spend money on the boxed 
sets." 

The set includes gems penned by 
Redding like "Love Man," "I've Been 
Lming You Too Long (To Stop Now)," 
and "My Lover's Prayer" and songs 
penned by others like "Try A Little 
Tenderness," "(Your Love Has Lifted 
Me) Higher And Higher," and "My 
Girl." 

"When you heard [Otis] sing, you 
had no doubt that he had either been 
through or knew about the experience. 

(Continued on page 21) 



Much Obliged. MCA recording artist Mary J, Blige recently accepted an award 
signifying sales of more than 2 million copies of her latest album, "Share My 
World." The award was presented t>ackstage following Blige's Sept. 12 concert 
at New York's Madison Square Garden. Pictured, from left, are Abbey 
Konowitch. executive VP of MCA Records; Jay Boberg, president of MCA; Ash- 
ley Fox, president of R&B marketing at MCA; Blige; and Ken Wilson, president of 
R&B music at MCA. 



Former A&M Executive Cleared Of Sexual- 
Assault Charges; Temptations Update 



This column was prepared by guest columnist Janine 
Coveneu managing editor of R&B Airplay MornAor. 

' It'S a RELATIONSHIP I ne\«r should have had. I don't 
want to elaborate about it because it's been a traumatic 
experience," says Roland Edison, former VP or urban 
promotion for A&M and now an independent promotion 
and marketing consultant "But God is good; he's brought 
me through this. I know now that it was a bad situation." 

Edison has been cleared of seocual-assault charges filed 
against him by a former employee in June. He was subse- 
quently released from his A&M post in July. 

Published reports and industry scuttlebutt painted a 
colorful picture of what happened to the exec June 8, 
which led to his dismissal. Edi- 
son had gone to Dallas to meet 
with one of his regionals and 
other A&M reps; on the eve- 
ning of June 8 he allegedly met 
in a hotel room with the female 
regional, a woman with whom 
the married Edison admits to 
having had a physical re- 
lationship. According to the 
complaint the woman later 
filed with Dallas police, Edison 
allegedly made aggressiw sex- 
ual advances and then raped 

her Edison was arrested and taken to Dallas County jail; 
he was released the next day on $5,000 bond. 

After a thorough investigation, the Crimes Against Per- 
sons Division of the Dallas police's Investigation Team has 
determined that there is not sufficient evidence to pre.is 
the matter further Edison's Dallas attorney. Kenneth 
Witherspoon, is working to have the arrest expunged 
from the records. In an a\clusi\'e interview with Billboard. 
Edi.^ion declined to discuss detiiils of the incident and will 
only say he's glad it's now behind him. 

"1 belie\'e that it was a divine intervention." Edison says. 
"It was for me to really stop and take a good look at mj'self 
and .see how blessed I've been ... In getting caught up in 
the industry, the glamour of it, we tend to forget to ha\'e 
our conversation.s with God; .*!ometimes he has to reach 
back at us and make us realize how we got there." 

Of the young woman, he says, "I haven't tried to reach 
out to her It's not because I hate her or anything; I hare 
no hatred or malice whatsoever I pray for her just as I 
pray for myself; I feel that that was it, and we all have to 
move on." 

Edison has relocated to Louisiana and is consulting for 
Hot Box Rcconls, which is close to securing a national dis- 
tribution deal. Its first release is "Black Men Get Ready," 



a single by three-man Lafayette group Skin Tone, to bow 
in conjuru:tion with next year's Martin Luther King Jr. 
holiday. 

The label will also produce rapper Lejit and several 
gospel-oriented projects. Edison started his career as a 
retail merchandiser in Dallas, joined RCA in 1978, and 
worked his way up from local to regional to national pro- 
motion at that company, then moved on to Mrgin, Scotti 
Bros., and finally A&M. 

Putting the Dallas incident behind him, Edison says he 
looks forward to working with other independent projects 
and doesn't rule out the possibility of returning to the 
migor-label world. 

"I still have great love for the 

, industry as a whole, so I'm torn 

. between [independent and 

A major labels]," he says. "When 

l\ I left A&M, I left it in a good 

■^1^" position at the time. We were 

the No. 1 adult label at Airplay 
/ ^ y Monitnr fin 1996, for Mint Con- 

a^^B^ dition's 'What Kind Of Man 

Would I Be']; we had various 

No. 1 and top 10 records by 

Mint Condition. Ann Nesby, 
Aaron Neville, and Shawn 
Stockman. We actually deliv- 
ered Mint Condition their first gold album in a 12-month 
period — they had other albums that went gold o\'er sever- 
al years . . . We weren't as large a staff as we W)uld have 
liked to have been, we didn't have the financial resources, 
but we made some big strides. I feel that I'm not finishctl. 
So would I go back in the industry as an executive? The 
possibility is there if I was approached and it made sense. 
The opportunity to be a consultant and entrepreneur is 
something I always thought of as well. But I don't think I 
was truly finished at being the executive I was working 
toward becoming." 

Temptations spat IL Last issue. I reported that 
original Temptation Otis Williams and one-time lead 
singer Dennis Edwards were in a legal battle over the 
right to use the name "the Temptations" in performance. 
Temptations manager Shelley Berger contended that 
Edwards had not responded in time to the judge's order 
to file a response to the complaint But, according to Ter- 
rence Rader, attorney for Edwards, the Los Angeles 
County District Court already has Edwards' response on 
nie, and the order of a IS^ay response was a legal tech- 
nicality alter the default had been set aside. 

(Continued on page 21) 
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LIMITLESS: It didn't Uke a fortuneteller to know that Mystikal's 
latest set, "Unpredictable" (No Limit/Jive), would wear the No. 1 crown 
on Top R&B Albums, where it also captures Greatest Gainer for a 49- 
I leap after last issue's early entry. With 294 Broadcast Data Systems 
(BDS)-monitored spins, the album's first radio track, "Ain't No Limit," 
sits at No. 33 on the Rap Airplay chart in sister publication R&B Air- 
play Monitor. That amount of airplay surely doesn't explain the 156,500 
units the album sold at the full SoundScan panel, good for a No. 3 debut 
on The Billboard 200. What does explain that sales success is Master 
P, whose No Limit label lent an aggressive marketing and promotion 
hand to the fellow New Orleans artist. No Limit is credited on the 
product, although Mystikal is signed directly to Jive. According to 
SoundScan, the largest sales markets were Atlanta (7,000), Dallas 
(6,000), and New Orleans (5,000). Mystikal's last album, "The Mind Of 
Mystikal" (Big Boy/Jive), was released independently before being 
picked up by Jive in February 1995. It sold 11,000 units during its first 
week of major distribution. 

0 H, TYRONE: Erykah Badu's latest radio track, "Tyrone" (Kedar/ 
Universal), from her new live set, has taken radio by storm with 46.2 
million listener impressions. The tune also ranks No. 1 on Hot R&B 
Airplay and is receiving support on 103 of our 105-station R&B radio 
panel. The tune seta a career benchmark for Badu in terms of audi- 
ence, beating out the 45.9 million-listener mark set by "On & On." If 
the track were released commercially, "Tyrone" would only need to 
sell about 15,000 units to debut at No. 1 on Hot R&B Singles and would 
rank in the top 10 based solely on airplay. The new set joins the Top 
R&B Albums list at No. 73 due to street-date violations, a fate usual- 
ly reserved for rap acts. "Tyrone" also is the most-played song in 
terms of detections and sits at No. 1 on R&B Monitor's National Air- 
play chart with 3,068 plays and moves 3-1 on Monitor's R&B Main- 
stream chart for the BDS week ending Nov. 16. 

Sound advice: After 16 weeks on Top R&B Albums, "Time For 
Healing" by Sounds Of Blackness (Perspective/A&M) sees a 50% 
sales rebound, landing the act the Pacesetter trophy for its 82-53 move. 
Airplay for the non-commercially available radio track "Hold On 
(Change Is Comin')" picked up by 14% as five new stations came on 
board. "Hold On" moves 45-40 on Hot R&B Airplay with 74 toUl R&B 
supporters . . . Next issue. Puff Daddy's "Been Around The World" 
(Bad Boy/Arista) will make its entry on Hot R&B Singles. The B-side 
of that single sports a Shot-Callers rock remix of "It's All About The 
Benjamins," featuring rockers Dave Grohl, Rob Zombie, and Bad 
Boy's FuzzBubble. The track is already receiving airplay at R&B and 
modern rock outlets, and the remix video will likely be an MTV 
favorite. Since "Been Around" and "The Benjamins" are at Nos. 34 
and 39, respectively, on Hot R&B Airplay, they will both be listed on 
the overall chart. Given that airplay of the rock remix will be merged 
with that of the original version, "The Benjamins" could become the A- 
side as airplay increases. 
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TEAR DA CLUB UP -97 
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WAIT A WHrU 
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13 


8 


PARTT PEOPLE 
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8 


3 


PAPI CHULO 
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JUST BECAUSE 
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SOAK.N-WET 
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RUSCOLAftAT BJZ (ROMLjAlEXlA'ICMiaANl 



t 
X 


1 LAST week] 


WtttOON 


TITLE 

ARTtST OASEUPItOMOTION LABEU 


14 


18 


12 


PUT THE MONKEY IN IT 

DA2 A-ND SCOPAFLV (TOMMY BCN) 
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HARD TIMES 


; — ' 
11 


14 
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WHATEVER U WANT 

lOiTP MOT H SCjm PJ! MMC HmKi SKSm^Vf. 


17 


12 
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A SMILE LIKE YOURS 

NA'<i,.IL COLL ;LL£KTR>VtEG) 


11 
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MADAME BUTTAFLY 

rOUNO MC lOVLRALU 
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SO AMAZING 

TOTAL COMMITMENT [550 MUSIOEPIC) 




19 


2 


SO HOT 

CM S&S FEATUfiING B 8.0 (LETHAL) 


21 


17 


14 


LCTMEHOUAATCHA 

BLAC HAZE lim SH0T1 


22 


15 
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UM BAH 

AftEAL (That; ENTERTAiNMENI.COPPER SUN) 


23 
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HANDLE YOUR BIZNESS 

BAffrr.iRl 1 1080 RECOftDS'HMCt 


24 






WON ON WON 

COCOA BROVAZ ILOUD) 
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PSYCHO CITY BLOCKS 

THt PSYCHO REALM IflUffHOUSEjCOUUMftA) 
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Puffy Does 
His Thing On 
'Roxanne' 

A PUFFY/STING THING: On Tues- 
day (25), A&M Records releases "The 
Very Best Of Sting And The Police," a 
greatest-hits package celebrating the 
20th anniversary of the Police's 
arrival on Planet Pop. It features 14 



by Havelock Nelson 



finely crafted songs from the catalog 
of the group, which also included Stew- 
art Copeland and Andy Summers. 

The song chosen to introduce the 
set is the hot hop-and-drop remix of 
"Roxanne" by Bad Boy Entertain- 
ment's Stevie J. and Sean "Puff 




SEAN "PUFFY" COMBS & STING 

Daddy" Combs. The jam features a 
rap from Pras of the Grammy-win- 
ning, platinum-selHng Fugeea; sam- 
ples the fantastic electric guitar line 
from Kod & the Gang's "Kools Back 
Again"; and scratches in the Full 
Force-harmonized chorus from 
UTFO's classic "Roxanne Roxanne." 
It also includes warm synth steam 
and deep-fried (greasy yet crunchy) 
machine beats. 

In its original form, the tune rose 
to No. 32 on Billboard's Hot 100 chart 
in 1979. And judging from the early 
response the update is receiving, 
"Roxanne" will again see big chart 
success. 

For the week ending Nov. 16, it 
picked up 378 spins from 52 main- 
stream R&B radio stations and 396 
spins at 42 rhythm-crossover sta- 
tions. 

Dave Rosas, A&M's VP of urban 
promotion, says, "There's such a big 
buzz on 'Roxanne' because, with 
Puffy being so hot now, anything he 
touches becomes viable in the urban 
world. His bringing Pras in took it to 
the next level." Among the stations 
that jump-started the jam are WOWI 
Norfolk, Va.; WJMX Greensboro, 
S.C.; and WPHI Philadelphia. 

Puff Daddy's association with 
Sting -started earlier this year when 
he sampled and looped the Police's 
"Every Breath You Take" for "I'll Be 
(Continued on next page) 
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1 


1 
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★ * * No. 1 * ★ * 

FEEL SO GOOD (FROM -MONEY TALKS") • ♦ MASE 

(ClIDl BAD BCf T912ZAi>6TA 5w«i.tatNo, 1 




2 


2 


4 


MOURN VOU TIL 1 JOIN YOU ♦ NAUGHTY BY NATURE 

i.L' iLi :', TJMt.'r bC-' ' 




6 


7 


5 


I'M NOT A PLAYER ♦ BIG PUNISHER 


— 
— 


^ 


^ 


7 


IF 1 COULD TEACH THE WORLD ♦ BONE THUGS N-HARMONY 

'CiiC: h,__Arr.-irT 




3 




13 


1 MISS MY HOMIES ♦ MASTER P FEAT PIMP C AND THE SHOCKER 

. : ■.. I '.' 1 ■ -. ^■R|,:RiT* 




4 


4 


m I UP JUMPS DA BOOGIE* ♦ MAGOO AND TIMBALAND 

^" ■ L bLi ' . "l.Ar.li.igdOiftAG 




9 


10 


7 


MAN BEHIND THE MUSIC ♦ QUEEN PEN FEAT TEDDY RILEY 


g 


7 


6 


15 


BACKYARD BOOGIE ♦ MACK 10 

:Ci lO: it: PR,c=iri : 


CD 


12 




2 


* * ★ Greatest Gainer * * * 

SHOWDOWN * E-A-SKI FEATURING MONTELL JORDAN 

: ,■ .n>' 1643 


10 


g 


9 


jj : ■.:":s;-'^:«\:wijicsrA ♦..■K":"':j;p.r_^r';»;; ,~i:.j 

'■ ■ ■JU'tAS'^MMV iter **:'19AG 




IB 


16 


c THE BREAKS ♦ NADANUf FEATURING KURTIS BLOW 

' i 1 .■31Cv"rtAR1£R 8B0S 


12 


14 


15 


11 


OFF THE BOOKS THE BEATNUTS 

CI iT: I" RLinilVITT 1645 


13 


13 


14 


25 


I'LL BE MISSING YOU A' ♦ PUFF DADDY i FAITH EVANS (FEAT 112) 

.:Mi Tl I.I, 8A0 £.0V 7&a5T' ARISTA 


14 


10 


8 


11 


»VB«£S(FllO(l-ltO«<T«LKn ♦REFUGEE CAMP »LLST/«SFBTIWS(»imil«.MANI) 

,'Ci iDl l','XI ARliTA ijil! 


15 


11 


12 


18 


MO MONEY MO PHOeiEHS A ♦ THE NOTORIOUS 8 : G, ;ftAI PUFF MOOT i «ASD 

IJ iiOy 7910O^ARISTA 


16 


18 


18 


4 


WHAT 1 NEED « CRAIG MACK 

I , : r ;T-i-:T life 78]49.'AI.L aaiercan 


17 


15 


11 


5 


CLOSER CAPONE N- NOREAGA 

CNJI r: PEMITY 7214,TOMUT BOf 


18 


17 


17 


6 


GET IT WET ♦ TWISTA 

(C) (Dl ITi CREATOR'S WArfllG BEAT 9800L'ATIANTIC 




NEW>' 


1 


THA HOP KINSU 

n, I'l |i B.UNT 4.il7TVT 


20 


19 


n 


8 


IMMA ROLU ♦ MR, MONEY LOC 

■ ' , ■ ji' ,'0310 




27 


24 


3 


BOUNCE BABY BOUNCE FRAZE 

,.'■■1 1 1 LTOUCMWOOO 


22 


23 


21 


g 1 BLAZING HOT ♦ NICE & SMOOTH 

" ; ■ L FtWINE 7814iAlL AWEff.CAN 


li 


21 


20 


12 


ME AND MY CRAZY WORLD ♦ LOST BOYZ 

" ,,"R':,AL%13I 


24 


26 


27 


4 


WHAT U GOTTA SAY RODNEY 0 

i":^ :-l ' '.E'V ,;uL5TDPH 54224^L,GHnEAR 


25 


25 


28 


5 


PHENOMENON ♦ LL COOL J 

Tl CLF .Ay i-jSLTSl'MEnCURT 


26 


24 


30 


21 


TAKE IT TO THE STREETS ♦ RAMPAGE FEAT BILLY LAWRENCE 

C'iCilM ' ' . j:-T>-fl£kTRA64171«G 


\JdJ 


NEW^ 


1 


YOU KNOW MY STEE2 ♦ GANGSTARR 

L'i ,11 :■■ , ■'■■He ■du.'i'JIRGJN 




NEW^ 


1 


RICHTER SCALE * EPMO 

ri i;-J .AM Sr.tO&7*,M[RCUH^ 


29 


31 


19 


13 


REMINDING ME (OF SEF) ♦ COMMON FEAT CHANTAY SAVAGE 

,:c:i iCi ri RLiATivirt is^t 


30 


28 


43 


25 


LOOK INTO MY EYES (FROM -BAniAII I ROeir) ♦ BONE THUGS-N.H4RM0NY 


31 


33 


38 


12 


«EN)'i'ti.'"jv<-;a' ♦ .L;ovx,aaiEtB5yLfrr=sj,v's^?s« 

" " ■■ ,,, ■ ■ '.-IR BROS 


32 


22 


25 


,,; ; CROOKED GREEN PAPERS ♦ KINFUSION 

, -; DAWN iaaT0l^Hi*O0D 




47 


46 


8 


PARTY PEOPLE GP WU 
■.' ■ ■'.■-" .11304* 


34 


30 




2 


PAPI CHULO ♦ njNKDOOBIEST FEAT DAZ OILLINGER AND COBRA RED 

U'l iDl I" &J;.' TONE 65317,'RCA 


35 


35 


33 


8 


IT'S YOURZ ♦ WU-TANG CLAN 

in LC^D w^6;*i«CA 


36 


20 


26 


i 


COAST TO COAST D'MEKA 

.Tl ALL NET 2236 


37 


2) 


40 


17 


DOWN FOR YOURS ♦ NASTYBOY KUCK FEAT ROGER TROUTMAN 

C, :i " '^A&r-B.C'GLASSNDTE57474aMERCURT 


\Mj 


NEW^ 


1 


JUST BECAUSE * SHAOUEEN 

Ci ,1, W'^^ly .'XM V, LC'PITCH 


39 


42 


42 


14 


1 GOT DAT FEELIN' DJ KOOL 

■i i: '\i • I^AI.'il'H-AN 17321,'WARNER8HOS 


40 


13 




7 


BE MY PRIVATE DANCER THE 2 LIVE CREW 


(41; 


RE-ENTRT 


9 


PUT THE MONKEY IN II IFROM "NOTHINO TO LOSE^ ♦ OW AXO SOOPAav 

: L Lji:r ,'4:j 


42 


32 


37 


9 


SUNSHINE ♦ JAY-Z FEAT BABYFACE AND FOXY BROWN 

- -i,\JtFJAMb74923*,'MERCURT 




NEW^ 


1 


HARD TIMES ♦ LUNASICC FEAT C-BO AND EPHRIAM GALLOWAY 

L, IMt l.-J'i .■'OfePa'AWOl 


44 


34 




2 


MADAME BUTTAFLY YOUNG MC 


45 


36 


49 


22 


C U WHEN U GET THERE (FROM •NOIHINC 70 lOSR • ♦ COOUO FDi,1 40 THEV2 


(® 


RE-ENTRT 


63 


LET ME CLEAR MY THROAT • * DJ KOOL 

C' • IX,CLRAM£P1CAN :744i,-AAR\£flflflOS 


47 


49 


45 


25 


SMILE • ♦ SCARFACE FEATURING 2PAC & JOHNNY P 

C . RAPA LOTNKI IRTBE 3Sb81,ViRGIN 


® 


NEW^ 


1 


AIN'T NO LIMIT MYSTIKAL 

: r,,: L'',i i 4,"4j2-ji« 


® 


Rt-ENTRT 


13 


LET ME HOLLA AT CHA BLAC HAZE 

■ II.'' ^ir: 7ixi 


50 


37 


32 


11 


SOMEBODY ELSE * HURRICANE G 

:r: 'T rioi a 34102^'I&LAND 



0 RKonls with iho grutnst sain gains Ihrs w«eK. ♦VkleDClip availability. •Recording Industry Association 

01 Amenca (RlAAl certification for sales of 500.000 units. ARIAA certification for sales at 1 million units. CaUlog 
no. is tor cassette single. 'Msnsk ndicates catalog ttumbef is for cassette maxi &ingle; cassette SJrigle unavailable. 
(C) Cassette single avaiUbtltty (D) CD single availatxlity. (M) Cassette maxi-stngle availability. (T) Vinyl mau-singte 
availability. (V) Vinyl singte availability. (X) CO maxi-sif^ availability 1997, Biltboaid'BPI Communications, 
and SoundScan, Inc. 
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* * *No. 1/Greatest Gainer/Heatseeker Impact* * * 
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* * * Hot Shot Debut* * * 

LSG EASTWE^T 62125.EEG 110 9&16 98) LEVERTSWEAtGILL 


2 


3 


3 


1 


4 


MASC BAD BOY 7aOl7*,ARISTA 110 9&ie 961 HARLEM WORLD 


' 


4 


1 


79 


3 


RAKIM UNIVERSAL S31 13* [10.9&16 98) THE 18TH LETTER 


1 


5 


2 


74 


3 


JAY-Z ROC-A-FELLA/DEF JAM 536392*/MERCUffE (I0,« E(V16.9e) IN MY LIFETIME. VOL 1 


2 


6 


5 


3 


9 


SOUNDTRACKA u>FACE26«iyAiiisnuajan<.9ai soulfood 


1 


7 


4 


2 


5 


NAS ESCOBAR, FOXY BROWN, *Z AND NATURE thc nnu tufaikiim 

AFTERMATH ■ if VER!:c»EllO M,17.9ei THE FIRM - THE ALBUM 


1 


(8) 


NEW^ 


1 


LUNIZ NOO TRYBE 44933M)RGIN lio.gaiie-gs) LUNITIK MUZIK 


8 


(T) 




1 


T1MBALAND AND MAGOG BUaiCROUNaATUUIIIC 92772-IAG 19 WISM) WELCOME TO OUR WWLD 


9 


10 


6 


4 


12 


MASTER P A NO L!Mir 50659-;Pfl)ORITr 1 10 9afl6,98) GHETTO D 


1 


11 


7 


6 


10 


BUSTA RHYMES A ELEKTRA &2C64*/EEG [10.98/16.96] WHEN DISASTER STRIKES... 


1 


12 


8 


8 


6 


JANET A VIRGIN 44762 U 1 9evl7.96l THE VELVET ROPE 


2 


(13) 


NEW^ 


1 


MC EIHTEPICSTREET6fiO41*/EP1C(10.96E(V16.98) LAST MAN STANDING 


13 


14 


12 


9 


8 


BOYZ 11 MEN • MOTOWN 630619- lll.98V17.9SI EVOLUTION 


1 


15 


10 


10 


9 


USHER • UFACE2604^ARtSTAI109&lG.96} MYWAY 


4 


11 


11 


13 


18 


PUFF DADDY I THE FAMILY A' BAD BOY 79012VAI)lSTA(10.9a'17 961 NO WAV OUT 


1 


17 


14 


14 


9 


MARIAH CAREY A' Columbia 67835 110.96 Eai7.9e) BUHERFLY 


3 


11 


9 


7 


7 


SOUNDTRACK A' death bow SSSOB-immnY (12 9»19 981 GANG RELATED - THE SOUNDTRACK 


1 


19 


17 


11 




II POni 1 A nrc lAu KiaiaA^AicomDv 11 1 oa rl^rt 1 0A1 PMPMAurMrtM 
J W Utr JAM 3^7194 rMtr^oUKT 111 ,70 VMl i ,391 r nC-lvV/MCIYUrf 


4 


20 


19 


16 


31 


MARY J BLIGE A' MCA 1 1606' ' ' 0 9&'16 98) SHARE MY WORLD 


1 


21 


16 


12 


3 


H-TOWN RELATIVITY ;596 (10.9&'15.98) LADIES EDITION 


12 


22 


22 


19 


26 


GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATIONA r^nr.-* ooMeow 

B RITE . . t GOD'S PROPERTY 


1 


23 


IS 




2 


THREE 6 MAFIA RUATivity 1644 (l0.9Sri5 98) CHPT. 2: WORLD DOMINATION 


18 


24 


24 


18 


40 


ERYKAH 8A0U A' KEDAR 53027*/lfflrVERSAL ' : O 9a 1 5 98; BAOUIZM 


1 


29 


13 


5 


3 


fwJl^dO W16 98) ''^^ BOSSAUNI (A,K.A, DR. BOMB FROM DA BAY) 


i 


2t 


21 


22 


16 


JOE • JIVE 41603* (n-9Sri6.9S> ALL THAT 1 AM 


4 


27 


30 


29 


9 


JON B. YAB VUUQ50 MUSIC 6780S^PIC (10.96 E(V16 98) COOL RELAX 


27 


2S 


23 




2 


PUDICnnU CUV A rci 1 tmcc iau •ajeb^'iiDv r in oa Civi? oai tiUFTTf\ r^VP&Mn 
(<nni9i tvn nuL-A-r tiwutr jnwi utMol /wtw-um itu.w wi/.sw^H unci lu i,irwnu 


23 




35 


34 


V) 


DRU HILL A ISLAND &24306 (10 9ft'16.98l ^| DRU HILL 


5 


30 


15 




2 


BOBBY BROWN MCA 11691 tl0.98/16.9BI FOREVER 


15 


31 


27 


26 


19 


MISSY nMISDEMuUiOn CLLHIIT A EASiwEST6206?*itEG (10.98/16.98) SUrA DUrA m 


I 


32 


25 


15 


9 


EPMD # D£F JAM S36389*AIERCURY [10.96 E(yi6.9B) BACK IN BUSINESS 


4 


33 


29 


23 


7 


LUTHER VANDROSS „ ^ . , „ , ^ ™ ,. „, , „ 

S^p^plJao 9?i^7 9M. ONE ""^"^ «>U - THE BEST OF LOVE VOLUME 2 


17 


34 


2« 


17 


5 


^)!IS'^V7 ,10 w 16 .b: ™^ ™^ ™^ 


7 


35 


20 




2 


MIC GERONIMO BLUNT 4930>/TVT (10.9016.961 ■ VENDETTA 


20 


3t 


42 


31 


8 


BRIAN MCKNIGHT HSiCURV S3621! (10.96 E(V16.96) ANYTIME 


10 


37 


36 


33 


13 


SOUNDTRACK arista 18976 II0.9a'16.98l MONEY TALKS - THE ALBUM 


6 


31 


2> 




2 


KAREN CLARK-SHEARD ISLAND 624397 Il0.9arl7.98l ■ FINAUY KAREN 


28 


3S 


41 


32 


22 


KXItJOK)* MCA 11613- (10 96/16981 LOVE ALWAYS 


9 


^40) 


HEW^ 


1 


DIAMOND MERCURY S34900. (I0.96 E(V16.9ei ■ HATRED. PASSION AND INFIDEUTY 


40 


41 


32 


38 


21 


PATnLABELLEMCAll642ll09ntMI FUME 


10 


42 


38 


21 


4 


BIG BUB K£DARS3074*.AJNIVtRSAL(10.9W16.98lB TIMELESS 


15 


43 


39 


28 


21 


rr™,5^;9^^' "^.'^ ^^xla-tv 1 '""^ ""^^""^ "* t*'' *1ST«B 


4 


44 


31 


24 


9 


MACK 10 • PRIORITY 50675- 110 9»16 98) BASED ON A TRUE STORY 


5 


4S 


33 


25 


4 


SALT-N-PEPA REOANT/lONDONa28959-flSlAND(l0.97/17.9e) BRANDNEW 


16 


4« 


37 


35 


16 


BONE THUGS-N-HARMONY ruthless 6340-/l)ELATIvnY (19 96123 98) THE ART OF WAR 


1 


47 


43 


30 


3 


WIU DOWNING MERCURY 636360 (10-98 E(»6.96> ■ INVITATION ONLY 


30 


41 


34 


37 


26 


SOUNDTRACK NO UMIT SO&43-rPRKlRITY (10.96/16.98) I'M BOUT IT 


1 



49 


46 


43 


; 


NEXT ARISTA 18973 (10.96(15 981 ■ 


RATED NEXT 


29 


50 


40 


36 


3 


8EBE WINANS Atlantic 6304 i/ag 1 1 o : 6 96) 


BEBE WINANS 


36 


51 


48 


39 


35 


THE NOTORIOUS B.I.G. A* SAD BOY 7301 1-(AR1SIA (19 96(24 981 


LIFE AFTER DEATH 


1 


52 


53 


40 


J 


COMMON RELATIVITY 1535- (10 9615 961 ONE DAY ITLL ALL MAKE SENSE 


12 


CS) 








* ♦ * Pacesetter * ★ ♦ 






82 


87 


16 


SOUNDS OF BLACKNESS PtRSPtLTivE M9D?4'AiM [jO Si'16.9B)nB TIME FOR HEALING 


24 


54 


50 


42 


14 


SWV RCA 67525- (10 9&16-98) 


RELEASE SOME TENSION 


5 


55 


54 




2 


TONY TONI TONE MERCURY 536368(10 96 EO 17.98] 


HITS 


54 


5C 


51 


47 


77 


MASTER P • NO UMIT 53978*/f>RI0R(TY (10.98(1696) 


ICE CREAM MAN 


3 


n 
3# 


44 


£1 


4 


W N*^™01CHiaAN ,11 9&16.98, "^"^ ' '"^ 


91 
41 


/--V 

(58) 


83 


91 


5 


UNCLE SAM 5TONECREEK67731/EP1C(t0.9eEQ/t6.96lH 


UNCLE SAM 


58 


H 


47 


44 


8 


SOMETHIN' FOR THE PEOPLE pe=son», 

WARNER BROS 46753 (9 (» 15 981 BE ™^ PERSONAL 


33 


to 


45 


20 


3 


THE B.C. CASH MONEY 9616 (10 96,15 981 ■ 


IT'S ALL ON YOU VOL 2 


20 


61 


59 


51 


85 


MAXWELL A C0LUHB(A66434- (10.96 E(V16-9eiH MAXWELL'S URBAN HANG SUITE 


8 


62 


55 


52 


31 


ROME • GRAND JURY 67UI/RCA (10.9W1S Ml 


ROME 


7 


63 


58 


50 


24 


WU-TANG CLAN A' LaUl 6C«»'iIICA (19.96/24 9SI 


WLJ-TAMG FOREVER 


1 


64 


52 


45 


39 


TRU A' NO UMIT soHownonn (I2.9a/i8.9ei 


TRU 2 OA GAME 


2 


(65) 


NEW^ ' 


1 


LUKE LUKE s24«aiBiAM>iia.9ari6.9ei 


CHANGIN' THE GAME 


65 


66 


65 


55 


20 


SOUNDTRACK A' C0LUM6(A 68169-110.98 ECyl 7.981 MEN IN BLACK— THE ALBUM 


2 


67 


63 


48 


21 


TWISTA CREATOR'S WAY/ATLANTIC 92757-/AG (10.96/15.98) D 


ADRENALINE RUSH 


13 


61 


73 


67 


93 


2PAC A' DEATH ROW/INIEFSCOPE 524204-/1SLAND (19.9W24.961 


ALL EYEZ ON ME 


1 


61 


56 


41 


5 


RICK JAMES HIGHER SOURCE/PRIVATl 1 41707awCRCURY (10.96 tai6 


96) URBAN RAPSODY 


31 


TO 


66 


61 


55 


39.,,NTERSCOrt : 10 9*16 98i KILLUM.NATI: THE 7 DAY THEORY 


1 


71 


64 


57 


21 


«^0?"^?f™lD,A :l0.9e .a SO SO DEF BASS ALL-STARS VOL. M 


26 


72 


67 


66 


56 


GINUWINE A 550 MUSC 6768&tPtC 110 96 E(V16.9a)H GINUWINE... THE BACHELOR 


14 


(73) 




1 


ERYKAH BADU KE0AR53109-AJN[VtRSAL (10 91^16.961 


LIVE 


73 


74 


62 


65 


18 


MAXWELL COLUMBIA 68515(7. 96 ECV13.9e) 


MTV UNPLUGGED EP 


15 


75 


77 


72 


8 


IMMATURE MCA 1 166B C10.9&16.96> 


THE JOURNEY 


20 


76 


81 


69 


12 


lf^l°^l*S^98, ""^ 


32 


V 


68 


76 


10 


JONATHAN BUTLER N7K ENCODED 10005 (10.98(15-98> 


00 YOU LCWE ME? 


57 


78 


79 


64 


3 


MARVIN SEASE JIVE 41619 (10.98/15 96) 


THE BITCH GIT IT AU. 


64 


79 


84 


77 


28 


ALLURE TRACK MASTER&CRAVE 67848-/EP1C (10.96 E(V16-9e) ■ 


ALLURE 


23 


10 


76 


78 


54 


LIL KIM A uNO£AyATu^NTlC'J;733■aGl:o-:ta l^ 981 


HARD CORE 


3 


11 


88 




2 


PEGGY SCOTT-ADAMS M(SS butch 4005*[AHDI GRAS (9-9»14.9B) 


CONTAGIOUS 


81 


12 


75 


60 


36 


SOUNDTRACK • COLUMBIA 67917 (10.96 E(V16.96] 


LOVE JONES: THE MUSIC 


3 


13 


71 


56 


7 


SAM SALTER UFACE2604Q,ARISTA(10.9&15.9e)H 


irS ON TONIGHT 


41 


94 


70 


62 


8 


HOT BOYS CASH MONEY 9614 (10 9^17.961 ■ 


GET IT HOW U LIVE!! 


37 


15 


57 


46 


7 


BROTHA LYNCH HUNG fiutcx MARKH 50646(PRtOR(TY (10.98/16.96 


I LOADED 


9 


96 


87 


73 


75 


KENNY LATTIMORE • COUIMBIA 67125 (10 96 E01696I ■ 


KENNY LATTIMORE 


19 


97 


91 


93 


74 


TONI BRAXTONA'LAFACE2602OARSIAIia96(159e) 


SECRETS 


1 


99 


86 


81 


64 


AALIYAH A' BUICKGROUNCVATLANTIC 92715/AG (10.96/16.98) 


ONE IN A MILLION 


2 


99 


60 


53 


22 


MIA X • NO UH)T S0705*/T1tlORITY (10.96(16.961 


UNUOY LIKE 


2 


90 


80 


59 


3 


GERALD ALBRIGHT Atlantic 8305aAG (ia9&,16.96l ■ 


LIVE TO LOVE 


59 


91 


61 


49 


16 


MR. SERV-ON r*0 limit 50717','Pfl,OfilTY(lO9&l6 981 B 


LIFE INSURANCE 


5 


(92) 


lE-Miin 


3 


TRICK DADDY DOLLARS SIIPN SUOE 279(V«,AR10ai 110 96/15.981 


BASED ON A TRUE STORY 


83 


•3 


94 


84 


17 


BONEY JAMES WARSLR BROS 46548 (10.9&169S) ■ 


SWEET THING 


49 


94 


92 




4 


WIUIAM BECTON l< FRIENDS 

161318(9 9al5.9ei 


HEART OF A LOVE SONG 


90 


95 


74 


54 


22 


LOST BOYZ • UWVERSAL 53072- (10.96/16.961 LOVE. PEACE & NAPPINESS 


2 


TE) 


NEW^ 


1 


POETIC HUSTLA7 UO THUG&RUTHIISS ISBlAIElATTmY (10.96/15.981 


TRIALS i TRIBULATIONS 


96 




aE-nTRT 


11 


VANESSA WILLIAMS mercury 536060 (10.96 E(yi6.961 


NEXT 


28 


99 


97 


82 


9 


SOUNDTRJUK LOUD 67531-/RCA (10.96(16 98) 


SOUL IN THE HOLE 


13 


99 


95 


70 


18 


THE O'JAYS GLOBAL SOUL 31149-,'FREEWORtD (10 98(15.961 


LOVE YOU TO TEARS 


14 




■E-nnii 


21 


EN VOGUEA EASrYVEST620S7/EEG(10 98/16 96) 


EV3 


8 



^3 Albums with the Brutesl utes ^Ins this week. •Recording Industry Assn. Of America (RIAA) certification for shipment at 500.0CX) altxim units. 4RIAA certification for shipment of I midion units, with multiplatmum tittes irtficated by a numeral Mtowing ttie symtx)!- For boxed seti, 
and double albums with a runmns lin>e thai exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes, 'Astensk Indicates LP is available. Most tape prices, and CD prices tor BMG artd WEA labels, are suggested lists. Tape prices marked EQ, and all other CO 
prices, are equivalent pnces, which are protected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseefcer Impact shows albums removed from Heatseekers this week. Bindkates past or prKent Heatseeker btle. C 
1997. Billboard/BPI CommunicatiDns, and SoundScan, Inc. 



THE RAP COLUMN 

(Continued from preceding page) 

Missing You," the bittersweet tribute 
to the late Notorious B.I.G. that fea- 
tured Puffv, the Lox, F^aith Evans, 
and 112. 

Later, the above-mentioned crew 
performed with Sting at this year's 
MTV Video Music Awards. 

Rosas says he plans to promote 
"Roxanne" with 50,000 street stick- 
ers; 8,000 12-inch singles, which were 
mailed to mobile, radio, and club 
jocks; and a forthcoming CD-5. 

Etc.: The other day, we ran into 
Ced-Gee, a member of the seminal 



hip-hop crew Ultramag^netic MCs. 
He says that the group is back 
together and that it's close to signing 
a new label contract. Offers from a 
major and an indie are being consid- 
ered. In their career, Ultramagnetic 
MCs have dropped three album.'*, 
each on a different label. 

Jason E. Abrams, manager of 
Smooth Bee from Nice & Smooth 
(whose latest party-time album, "IV: 
Blazing Hot." is out now on Divine/ 
Street Life Records with guest 
appearances by Busta Rhymes and 
Aaron Hall), has founded an East 



Longmeadow, Mass. -based not-for- 
profit organization called the Forev- 
er Young Foundation (FYK). Accord- 
ing to a prepared statement. FYF is 
"dedicated to guiding today's youth 
in becoming the pioneers of tomor- 
row through the creation of develop- 
mental programs and providing 
means of funding organizations with 
similar goals." Among FYF's board 
of honorary advisory members are 
supermodel Tyson Beckford. su- 
preme soul .singers Regina Belle and 
Chaka Khan, pojiular publicist Ter- 
tie Williams, the Chi-Lites. and 



Nice & Smooth. 

Paula Perry, the talented dame of 
chat from Masta Ace's I.N.C. crew 
who became a music-biz refugee 
when Loose Cannon Records went 
out of business a few years agfi, is set 
to release her debut longplayer, ten- 
tatively titled "Escape From Fort 
Knox," during the first quarter of 
next year. The album is almost com- 
pleted, and so far she has rhymed 
over tracks from Lord Jaz from the 
Lords (formerly Lords Of The 
Underground), who supplied "West 
Heads," a swift Jam with a giddy-up 



beat reminiscent of Bone Thugs-N- 
Harmony; and Next Level Produc- 
tions' D.R. Period, who layered "I 
Remember," which talks about good- 
time/bad-time scenarios from back in 
the day and features her partner Q- 
45. Jesse West (aka 3rd Eye) did a 
joint named "Mind Your's" and Dia- 
mond worked on "You Didn't Hear 
Me." Other producers slated to lace 
the project are DJ Premier, Clark 
Kent, Easy Moe Bee, Masta Ace, 
and Havoc from Mobb Deep. The 
project is being coordinated by Mis- 
ter Cee. director of A& K at Mercury. 
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OnS REDDING 

With him the lyrics l>ecame real," saj-s 
Nathan. "His vocal style was so 
intense, he was no longer telling a 
sturv; it wa.«; rcallv an extension of him- 
self. " 

The set is being marketed to radio 
and retail with two new "Smooth 
Grooves" titles — "Smooth Grooves: 
New Jack Ballads" and "Smooth 
Grooves: Wedding Songs" — with an 
ewntual Valentine's Day retail blitz in 
the works. 

"['Love Songs'l is tied into a Valen- 
tine's Day campaign which involves 
Aretha, the 'Heart Beats' series [Bill- 
board, Nov. 23, 1996] and the various 
compilations within the 'Smooth 
Grooves' line," says Cagan. "It's going 
to be solicited at all different types of 
radio — urban and AC." 

The sets will also be on display at 
indejiendent record shops and major 
chains during the Valentine's Day sea- 
son. 

"The main emphasis is going to be 
on the new releases," saj-s Cagan. The 
label is working on a few contests that 
are expected to include flower give- 
aways, romantic dinners, and spa 
retreats, but at press time, no concrete 
commitments had been made. All plans 
are set to kick off when the sets debut 
Jan. 13. 

Plans for Bedding's set as a stand- 
alone have not yet been discussed. 
Rhino is awaiting the release date to 
see what album -specific opportunities 
arise at radio and retail. 

THE RHYTHM & THE BLUES 

(Continued f}X)m }xige J<V; 

"He filed his answer in the required 
time period, and that answer denies 
that Otis Williams" interest (in the 
name] can prevent him from using the 
name 'the Temptations,' considering 
that he was a lead singer for many 
years." says Rader. "In terms of where 
we're at, [the judgel did say that after 
reviewing the papers we filed he could 
see merit to [Edwards'l position. Now 
he is using 'the Knew Temptations.* 
Dennis Edwards and his agent want- 
ed to make sure there was no possibil- 
ity of confusion between the two, so 
they used the prefi.x 'Knew' to make 
people realize this is not the Tempta- 
tions." 

Rader says that Edwards has 
applied to have the name "the Knew 
Temptations" Irademarked. In the 
meantime, no court date has been set 
for a final determination on Edwards' 
rights. Sounds like a ball of confusion 
to me. 

GIRLS CHOIR OF HARLEM 

(Conthiiicii Jnnii fHiffv IS) 

are paid for with donations. 

"[The progi-amsj pi-epare [to] hit the 
ground running as opposed to getting 
to know the school and the teachers for 
the first five weeks," says Turnbull. "It 
also ktx'ps them off the streets." 

Plans for the Girls ('hoir are similar 
to those in the Boys Choir in terms of 
holiday and benefit jierformances. but, 
Turnbull saj's. the girls aren't prepared 
U) do iis many major i>erfopmances as 
the lx)ys. "The boys have had 29 years 
of process for their performances. The 
girls still have to develop their reper- 
toire and their personal voices." 

No other performances for the (JirLs 
Choir have been confirmed at press 
time. SH.WNEE smith 
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BLbood HOT R&B SINGLES 



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PUYLISTS. AND RETAIL SINGLE SALES COL- 
LECTED, COMPILED, AND PROVIDED BY S.oun_d: 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 


z 

o _ 

si 


TITLE ARTIST 

PRODUCER (SONGWRITER! LABEL t NUM8ER,'PROM0ri0N LABEL 


PEAK 
POSITIOI. 


CD 


1 


3 


g 


* * * No> 1 * * * 

MY BODY* * LSG 

DH 'Tf (0 WlAfJEIV.L BRQWBERAftOBERSCWl {CI (D) EASIEST 6-tl32'E£G 


1 


2 


3 


1 


15 


YOU MAKE ME WANNA... A ♦ USHER 

tlMI'Ki ICi :0: iTp.'XI LAFAC£^'JJ6-:.'A^-1&TA 


1 


3 


2 


2 


14 


MY LOVE IS THE SHHH! • ♦ SOMHHIN' FOR THE PEOPLE FEAT. TRINA & TAMARA 

5-"*.lfTHiriT:RT!(i PfDPli - M L WlSOtJ.J yDLlM:i " • .. .M ! - . 1 b AA^RLRERIK l?327 


2 


® 


5 


7 


7 


SOCK IT2 M6THE RAIN (SUPA DOPA FLY) ♦ MISSV -MISDEMEANOR- ELUOn FEAT. OA BRAT 

.VKi=T7E£Li,s-jR^l>A:iLf v i-''-'." : V " > i^..-^;-- -4 ;4.E[(; 


4 


S 


4 


4 


13 


BUTTA LOVE • ♦ NEXT 

WY . , -'^'Uhwj r,;L;.t>;.-,OLp,'iaBEHTn-'.j:uA^A:ii:iAj'"i,:L(>Tii icmdi .ti «i arista 13407 


4 


S 


7 


5 


5 


FEEL SO GOOD (FROM "MONEY TALKST • ♦ MASE 

■ Mi>£KSCSMirHD:XAttS,BW;5riE[D,LaKWEIi: IC iC/BAIHICY .'^h'^WS'S 


5 


7 


E 


6 


14 


WHAT ABOUT US (FROM "SOUL FOOD") • ♦ TOTAL 


4 


a 


8 


8 


10 


4 SEASONS OF LONELINESS A « BOYZ II MEN 

■ ■- '.i.vr:. iCHDl ;V> MOTOWN 8«C6S.i 


2 


9 


9 


10 


9 


THE ONE 1 GAVE MY HEART TO • ♦ AALIYAH 

iL . .■.--■■r. IC: ICI ai IX) BLACKGROUND geCOZ'ATLANTIC 


9 


10 


11 


9 


:o 


EVERYTHING • MARY j. BLIGE 

■TLErt"S - T.L.'.: L - ■iJ'.AMUPAT E£d..LCREED.j EfiOWN.f.WESlEYl (0 ICi IT) 1*1 MCA 55353 


5 


u 


10 


12 


14 


1 CARE BOUT YOU (FROM "SOUL FOOOT • ♦ MILESTONE 

&f.BvEncC . . ■ (CHO! m (Kl LAFACE ?A?6.S ARISTA 


10 


12 


14 


14 


9 


THEY LIKE IT SLOW ♦ H TOWN 

M.E^.D jACKSONj :: I RELATivirr]':..;? 


12 


13 


13 


13 


14 


ALL CRIED OUT* ♦ ALLURE FEATURING 1 12 

M -■!■,•,..■■... '.■ .ij'iEYlFUlLFORCE) .t ; ' J . 1 1 .', I " A. , M- 1,!- h-.. '.e'. A.'uE 


9 


14 


12 


11 


13 


YOU SHOULD BE MINE (DONT WASTE YOUR TIME) * BRIAN MCKNIGHT FEAT. MASE 

3 Jft&ifi:: y E£y4ft,, wEEJil=(:ffSS^«DftSfcM>JI»T: . I l: TMEROJIIT 57*760 


4 


19 


15 


15 


9 


LAST NIGHT'S LETTER ♦ K-CI & JOJO 

L.STEWARl H,YILL.,1. L IHVAHI.L SIEWAR! 1 iCmL:! Mi 'I: 1 Y ' MCA 55380 


15 


QD 


20 


25 




1 DONT EVER WANT TO SEE YOU AGAIN * UNCLE SAM 

NMOHRISlNMCRRISi i C i iD; STONECREEK /HnHMiriC 


16 


17 


16 


17 


5 


PHENOMENON « LL COOL J 

s crm:: ^ :fim.LKi ;i t smith.s ccmbs.r lawence.s mcaennet.w withers: in DEFjiwe^f^er, mercury 


16 


18 


17 


18 


12 


HONEY A «MARIAH CAREY 

■ . .. >,-'..■.,.: 'Li-^' Y' ;H's:.n'B^hf<Kir:xfiiwisH«xBB:eT>:A,PiAi)iM,Ffla: wi 'iiii'iir-ajY/B'-K-Y- 


2 


19 


18 


16 


18 


NEVER MAKE A PROMISE* *DRUHILL 

DS'MMbNS: ■■' ■ :Ci:D: it irSlAWO 572082 


1 


® 


NEW^ 


1 


NO, NO, NO ♦ DESTINY'S CHILD 

W .'i *N t Hi ''he " r i . Ht i.L: m 1 ' l.-":.Ak'l. M h'Wi;;'/r'H .i^.r.StNl St IC) iO'l {II ;Xf COtUMBiA 78618 


20 


21 


19 


19 


13 


1 MISS MY HOMIES ♦ MASTtR P FtATURING PIMP C AND THE SHOCKER 

. . iL_ MAilt^P.FlMP C.Ti-E -;■ ,. (C) [■ 1 *JOUWjT 1. '-HITV 


16 


22 


26 


29 




IN HARM'S WAY ♦ BEBE WINANS 

■1 _ .'.'r.ANS.H UWfiENa.M.BEa-BYARS.i n . 1.: i ATLANTIC 84035 


22 


® 


21 


30 




I'M NOT A PLAYER ♦ BIG PUNISHER 

WnNtSOIA ■ .: ■.M'|i -i;,h:'--3N k ri,«UBLt,LHLfF; i: -.LC-JDeigiO 


23 


® 


24 


24 


(J 


MOURN YOU TIL 1 JOIN YOU ♦ NAUGHTY BY NATURE 

NAL'IJHIV aY SAIUH£ .-■ . ■ - , T.MUfJU' ! L: i ' TOWI-CY BOV 


24 


29 


23 


23 


18 


MO MONEY MO PROBLEMS ▲ ♦THE NOTORIOUS B.I.G. (FEAT. PUFF DADDY & MASE) 

SrtVlE . ':- .. .'.-I.-. -.. .1 -iUsAt. Miii.lHA,9£DiVWDS.KMLlGtRSl 1. r ■,. . BAU BOY ■: ^l''i;;rA 


2 


29 


25 


20 


7 


IF 1 COULD TEACH THE WORLD ♦ BONE THUGS-N HARMONY 

■,! : .i',-:Ki IC! lU.i RUTHLESS t i4.i;h:H AT Vllf 


20 


27 


21 


22 


19 


1 CAN LOVE YOU/LOVE IS ALL WE NEED ♦ MARY J. BLIGE 

■ ■ ■" " ..,(-."-■: h Cf<S.CSfiODYNUyRO<,l!L'KIW,iH*Rf?lS .1, iC; iDi MW ^l^}6J 


2 


® 


28 


28 


5 


so GOOD * DAVINA 

ICKDICTILDOD 65303 


28 


29 


22 


21 


20 


UP JUMPS DA BOOGIE • • MAGOO AND TIMBALAND 

IiVr^Li-.j " MJ.LiY V r-'iLI-F W.ELLYQn.R TEMPERTOIil ICiiD; BLACKGROUND ml;.:i:iC 


4 


30 


30 


31 


36 


FOR YOO ♦ KENNY LATTIMORE 

ti .1 -AST'-IC'IDIK lIRLMi ■ ' ' IV' • .Y •.J.'.^.t;. 


6 


31 


32 


32 


48 


IN MY BED A ♦ DRU HILL 

'.IVY''. .v',-: I'.'.i ',r.1i:'Y,S) .: ;.i ISLANDri'.'JaS'l 


] 


32 


29 


33 


22 


VOT TON vIKT 1 fKV •NOIHINC TO LOSTl A ♦ UL KM FEAT DA BRAT, (ffl f't. MKT aiBTT i ANCIE lURTlNEZ 

. -,'^-vA'J^^■^[7.^aii,19i»Y,N«^)HH^V£EI iCi;:' YJ,': .L ,|YCt>jl;:VW'iY.Y *:."i'JA!(; 


3 


® 


39 


41 


6 


DON T STOP THE MUSIC ♦ PLATA 

'■ . ' :'i Y GARRETT.J PEACOCK.S STEWAHTl !C> (DilT) DEF JAM 57]6aO.\1ERCiJR Y 


33 


® 


40 


42 




BABY YOU KNOW THE O'JAYS 

■ 11 .! Y- r NiCNOlASj (CKDl GLOBAL -WUL 3J27a'FR-EWORLO 


34 


39 


35 


35 


25 


I'LL BE MISSING YOU A' ♦ PUFF DADDY & FAITH EVANS (FEATURING 112) 

■■I '.'• r 'v'. ' i.iYirilER.F EYy'ANS) .IMn'Ti 'Iy FiVi ".V' ' ^^'YiY'-' ^TA 


1 


36 


34 


34 


16 


HOW YA DO DAT (FROM "HOW BOUT ID ♦ MASTER P FEAT. YOUNG BLEiD (.ND C LOG 

H'YPI'Y ' , I MAsr-R P> :V -Y Y '.1 " ' ■ ■ v Y' 


29 


(ID 


37 


37 


9 


SUNSHINE ♦ JAY-Z FEATURING BABYFACE AND FOXY BROWN 

.^'tt<f?''XL,[/BARKi[}W.£,M.RCfliS5Ct,i HAHBS 111,1 i,[W5i \T) SCCAfEUACi ' iWi' :' MLsnjfiV 


37 


® 


38 


38 


5 


INFATUATION ♦ LAURNEA 

:'. '. 1 I. lYtNYvHNY iC.YfDl'l*: YAfiVUM 7e7Eit.EFiC 


38 


39 


33 


26 


g 


TOO GONE. TOO LONG ♦ EN VOGUE 

DfOSTEP . ,v..'i .'. yC:'iDiEASTWEST64;V.V'E£G 


25 


40 


41 


43 


31 


G.H.E.T.T.O.U.T. A ♦ CHANGING FACES 

RKELLY Y.i . (Cil[)l':TYB)GBEAT'3^i}26ATLANTi: 


1 


41 


31 


27 


14 


BACKYARD BOOGIE * MACK 10 

aOBCAI '" II'. i:i YVv iT: fRIC'RIT'f =.;.?b; 


23 


42 


36 


36 


7 


DJ KEEP PLAYIN' (GET YOUR MUSIC ON) ♦ YVETTE MICHELE 

'LI.; -iiY.',; 1 .1.1 ': ■.': 1 I :,| ,[ nil ;ci (D; n) loud 649B5 


36 


® 


43 


44 


^ 


* * * Greatest Gainer/Airplay ■* * ■* 

ALL OF MY DAYS (FROM "SPACE JAM") ♦ r"A\r;' '.G FACES (FEAT. JAY-Z) 

I'^vLL' lYM-vri .. '.liiYieCATSaOoaYATlAf^TlC 


43 


® 


45 


72 




SHOW ME LOVE * ROBYN 

3 POP.M.MARTIN ilRYJBVt-.M.MART M (C){DI ITllVI IKYRCA t4'770 


44 


® 


61 


65 


7 


RISE ♦VERONICA 

JELLTBEAN.D-MOET IA-MOODYJOYA,M THOL.'f^C'M Ci 'Dl ITj H □ 3-'.D3l'tSlANP 


45 


4S 


44 


45 


17 


eiG BAD MAMU (FMH DEF JAM'S HOW TO BE A PUYERl * FO)(Y BROWN FEAT. DRU HILL 

POKE 1TO«E(S.J,BARMESJ.C.O(.I';IER S CARYER.L HAnVDQDl ill V"Y3LA-[>p.'CEF JAM 571441-M[PCL.'R^ 


10 


® 


K 




2 


UP 8. DOWN ♦ BILLY LAWRENCE 

" I .'-'tf,f BLAWTlENCE.RSMIIH.SeARNtSi (C i IFI 17 i Yl i EASTWEST 64 1 ■ Y L-.G 


47 


41 


55 


49 


9 


MAN BEHIND THE MUSIC ♦ QUEEN PEN FEATURING TEDDY RILEY 

i-'Y'Gan'<ft.MS«IIHJflPCWTYC£»:eBirjaHO*N.HB'iLYi VI r ■ H'U,Vi '.YIY 


48 


49 


49 


39 


19 


SOMEONE • * SWV (FEATURING PUFF DADDY) 

v'.<BSW*lKERGRAHAUMPlERRE,PRIC£.WALLACE,WRI'\v,..Yrt' Y pyi . ; . . 


5 


90 


51 


SO 


20 


WHEN YOU TALK ABOUT LOVE ♦ PATTI LABELLE 

|'"YU'.V1S HARRIS Tl .v .Y "li-,i<T,A NFSBY.A GREEN, W hOE^ESl ' Y 1 IW ' II M'.'A V{ ?t7 
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!^fi''./ln.JCE R i!5nN[j'»V*f 1 1 E.*'/ ] M»;T ; ^ t^lJMBf R'^^^+^GMOTIGF^ 1 ABfl 


PEAK 
POSITION 


® 


52 


56 


8 


NEVER WANNA LET YOU GO (FROM "DEF JAM'S HOW TO BE A PLAYER^ ♦ ABSOLUTE 

J WALKED ' ■■ i '- .'. ' ■ ■ . '.Imi'.MLL 9 CASEY J AAL'f.E^: ICi !D/ DEF JAM 57'l525.'MERCURi' 


51 


92 


53 


58 


18 


CAN WE (FROM "BOOTY CAU") ♦ SWV 

' '■' '■ 1 ' ■ I'.U 1 1 lOTT T MOSLEV) (T) jvt 42445* 


31 


93 


46 


48 


18 


DO YOU LIKE THIS ♦ ROME 

'■' MERRin [J. iMjY.jC : J .MERRITTj (CHOI (V) GRAND JURY ■,;-137'l RCA 


10 


® 


64 





2 


* * -k Greatest Gainer/Sales * * ★ 

SHOWDOWN ♦ E A SKI FEATURING MONTELL JORDAN 

[AVI cfT i£ A SKI CMT M.JOfi'DAN) iCI (D1 (Tl RELATTViTY 1643 


54 


® 


59 


67 


4 


WHAT 1 NEED ♦ CRAIG MACK 
EAS'f MC BEE MACK) (C) ID) 01 STREET LIFE 7flH9VALL AMERICAN 


55 


96 


54 


54 


14 


DONT SAY * JON B. 

JON JOHN M.NELSON U.RCBINSON.M.NELSON.L) 5PENCERI (CI (0) [T) tXI TAB rUU/iVl MUSIC 'LYtla EPIC 


34 


97 


SO 


46 


7 


DEJA VU LORD TARIO & PETER GUN2 

DJ KNSiP PANREY S riAMILTOH.D.FAGEN.W.BECKER.K STREAKSl (T) COOElMC 001 ' 


46 


® 


6C 


61 


6 


THE BREAKS ♦ NAOANUF FEATURING KURTIS BLOW 

'.iw;t£, BMCCflEK'A'i.YEiJLWnKJIiJEiL^AO'FflH U 2'l<nf:Hl PIDIffl-t^tY: I731(L\VUHRB70: 


58 


99 


42 


40 


15 


AFTER 1 2. BEFORE 6 ♦ SAM SALTER 

T^iC^'v Y. YtTEWART.S K.HALL.TAB.P.LSTEWART.S.iALIER! YCiiDI.Y " ..y.,y . • Ai- YJTA 


19 


60 


62 


68 


10 


OFF THE BOOKS THE BEATNUTS FEATURING BIG PUNISHER & CUBAN LINK 

THE BEATNUTS 'Y ltPNANDE,!,J ^INEu C RitSY i Ci 1 1 m>1 '''l^'i.'Yli..'YY Y'.'V' ■' .' 1 ; 1 ' 


52 


61 


57 


59 


20 


GOTHAM CITY (FROM "BATMAN & ROBINT * ♦ R KELLY 

R KELLY ^ ! , L ' i (C) (Df (TJ CVf lA'f JIVE ^2-173 


9 
62 


® 


NEW^ 


1 


RICHTER SCALE ♦ EPMD 

t SERMON ■ "FP'.iri'j.p SV^rrH.STUABT.GCRR'E.MClHIRtE.UCLNTOSH.DUNCAN.BAiL! (DOEF JAM 5680S7*A''ERCURY 


® 


66 


77 


3 


AIN-T NO LIMIT MYSTIKAL 

KLC ' ■' '- 'LKKTHE .i''"'!^"' 01 NO LIMIT 42492'/JIVC 


63 


64 


63 


53 


10 


TRUE TO MYSELF (FROM "BATMAN i. ROBIN") ♦ ERIC BENET 

E 0ENET 1 '( '1 1 1' '[ * ' iT, f - ■■ -' ' \- [ J N (VSH Jf^' 1 iCj yOWTI 'Vj WftfiNER BRCiS 1 "^328 


43 


® 


70 


73 


8 


HEAVEN « NU FLAVOR 

G ST.CLAIR -UVA F PANGELINAN.J.CEMCtROSI ICl ID) (Tl IV) (XI REPRISE 1 74GSi*WAKN£ft BROS 


65 


66 


56 


47 


16 


HAVE A LITTLE MERCY ♦ 4.0 

J JAM T LEWIS J HARRIS I T LE'/i-YSI (C) (Dl SAWT.'PERSRECTWE EHJbBJlAAM 


28 


67 


58 


51 


11 


ME AND MY CRAZY WORLD * LOST BOYZ 

DJRONG KELLY" Y.v/.YYRi lOlDHTYUMVIRYiAJ "YfYjJl 


23 


68 


67 


57 


U 


WE CAN GET DOWN ♦ MYRON 

S Ufi'VlWI ',' . . 'LlL.O.fiOPEHl yCy IDI I7Y ISIANO ^7YYn64 


22 


69 


76 


69 


18 


INVISIBLE MAN • * 98 DEGREES 

LI Lit'.'luLR.i MDSEIN ID OEVILLER.S HOSEIN.S.MPNER) (CI (Dl ITJ |Y,'! HOTOHVN 860650 


38 


70 


47 


52 


10 


THE JOINT * EPMD 

ESEI1MCN ' YY.fl.- i 'yySMCiN.U OKE.U tAtKNDJ.KJRG.AYWJOY V SJMFWN.a fPAN^LINI if OCT JAM YY]YYg, MfSV^SY 


42 


71 


75 


60 


13 


YEAH! YEAH! YEAH! ♦ SIMONE MINES 

fi JERK'KS ■ ■ ^ i'-'-j [C) (Dl IT) [XI tPIC TB627 


38 


® 


NEW^ 


1 


THA HOP KINSU 

UANNy L. '.''-' . IC 1 {Tl IX.i EU.fiT 441 /'.TVT 


72 


73 


65 


55 


11 


AVENUES (FROM "MONEY TALKS^ ♦ REFUGEE CAMP ALL STARS FEAT. PRAS (WTH KY MANI) 

f'^^AKA^'^^t L ■ : "'r^Yf. 1 1 < C ' 1 [i i r 1 ! K 1 /iF- (*^T A ] 34 1 ] 


28 


74 


74 


66 


13 


NEED YOUR LOVE ♦ BIQ BUB FEATURING QUEEN UTIFAH & HEAVY D 

■"IJE C|''^^*£/l*^D ^jEfTERSC^ LSNIjlETAfiV & ED^^APL'^ N fXjQ»jf:M*Y' 'i] i ~ ■ ' KLCAR ' ^y*^ 


26 


79 


71 


74 


12 


IT'S ALRIGHT (FROM "NOTHING TO LOSE") ♦ QUEEN UTIFAH 

p V'C LAR'',M ALLETi {F E'l'ANj.O.MCCLA^^Y W.^LlEN K.UCCORDi ICl ■','J':^^] TOMMY BOY 7402 


31 


® 


78 




2 


L-L-UES * DIANA KING 

A MARVEL 10 KINGJl MARVEL A fiOf.UM (Ci (Dl WORK 7869a'EPlC 


76 


77 


72 


70 


14 


AS WE LAY DANA 

liL SMOOV B AGEE IE TROUTMAN.B BECK) (C) (D) TONY MERC£DE&lAf ACE ?4?b?YARisIA 


37 


78 


81 


84 


14 


PIECE OF MY HEART * SHAGGY (FEATURING MARSHA) 

R Livl'JijYTON 5 PIZZONIA (J.RA(jOV&T,3 BERNSi V ' VIRGYR3B501 


57 


79 


69 


63 


5 


CLOSER CAPONE -N- NOREAGA 

S SNEED 'IV j.''Nrir.tO S ANDERSON L VANKWDSS R WYATT JR C PERRiNliC ' iDl PENALTY 721'"'"'CMM'' 80V 


63 


90 


66 


62 


12 


I'M NOT A FOOL « IMMATURE 

■ ■, .. 1 i''','( J 'ifffDY iC STOKES B JAMES J L HARRifiGTON'i 'Ci 'D' f<MlA 55367 


19 


91 


73 


64 


16 


THE WAY THAT YOU TALK ♦ JAGGED EDGE FEATURING DA BRAT & JD 

J DUPRi L .. - -1 8 CASEY. B CASEY. DA BRAT> i[:MCi IT. iXi SOSO DEF 7%f,,"'^'rnLijM3IA 


34 


92 


84 


83 


7 


BABY. BABY « KILO ALI 

DJ TAZ iA RC-jEHSJ MCINTOSH) ;T: C'SSANlJFC S'.vf i5B0" Rl-.rriPf 


77 


93 


89 


93 


7 


WORKIN'OUT ♦WILLIAM BECTON & FRIENDS 

W.BECTON IW BECTC\i ;r iT ^f'iD?! 


54 


94 


85 


91 


4 


CANT STOP NO PUYER DA ORGANIZATION 

: j*iErt,L WLli^WS.C LM'^t ' . ^[A.;j - [If'^"'"'! ' 1 ' PCC-ITS Of " ■'' ^ - '". ' 'i^-'i 


83 


99 


80 


39 


20 


TAKE IT TO THE STREETS ♦ RAMPAGE FEATURING BILLY LAWRENCE 

fl. SMITH " "',.'.;.'" ^ 1 i-i'.K' '. L i' '. ! PZ/XO 6 fiEEOI (CKD) (Ml (T) (X| VCIAK"'^ il " ■ ' - ' i 


11 


96 


77 


75 


6 


GET rr WET ♦ TWISTA 
THE LEGENDARY TRJWSTER I v ! ' v y .L (C) (Dl (T) CREATOR'S WAV/BIG BEAT BBOOI ATLANTIC 


62 


97 


83 


85 


20 


WHATEVER * ♦EN VOGUE 

BABYFACE ' ■ '"■'irf ,G FPANCC K A.NDES) iCl ID) iTI (X) EASTWEST 64I74^EG 


8 


99 


94 


82 


3 


YOU AINT HEARD NOTHIN' YET BENITO 

A GRIFfIN .r^L'ii';" T BOLTON, B BCY A. J. BOLTON) (C> (Dl MARTIN 1402!h'FULLV LOADED 


82 


99 


% 


79 


3 




TENDERNESS ♦ COLOUR CLUB 

Pirncf iiWISEU ■- [RCE.B MSE.L.TAYLOR) (C)/VC301I 


79 


90 


79 


71 


8 


IMMA ROLLA ♦ MR, MONEY LOC 

■ ■ ' '■ (MR. MONEY LOC.E COSTDS M CITYl ;Ci :", ifi 1 ::C P; !.,F' 7031 D 


61 


91 


92 


31 


9 


AIN'T NUTHIN' BUT A JAM TALL ♦ GEORGE CLINTON WITH THE DAZ2 BAND 

BHARRIS r'""" ' ' ImIN ,N, PHILLIPS, S.MARTIN G CI l^iTON JR,,i ICl INTE't'SCiL 'j2 ^'^ 


58 


92 


98 


90 


3 


BOUNCE BABY BOUNCE FRA2E 

DISCORIC'(i' ' '-'i ' MI'ICEYI (O 6EF(}RC DAWN 1 1 I.'Il"'! .'I'rt'iT'rin 


90 


93 


95 


88 


7 


00 ME BABY WILLIS 

G.WILLIS iTi Wli 1 Ifii (C) I'l}: : T i VIKING 2900 


76 


94 


87 


86 


8 


IT'S YOURZ ♦ WU-TANG CLAN 

It'f RZA .'1 . ! '''iij CLANi LOL/0 64957' 


75 


99 


90 


76 


4 


BLAZING HOT ♦ NICE 8. SMOOTH 

KiO CAPRI lY'j '.li'S.C BAB^ESl i'C)iDl 1" ' STREET UFE'DIVINE 78I4a.AEL AMERICAN 


76 


96 


91 


95 


18 


FIX ♦ BLACKSTREET WITH SPECIAL GUESTS OL' DIRTY BASTARD i SLASH 

T mi- Y P 70FW5 IT =!ILEY : t-;;iU'3LLM yJUEY S HLCSCfl.fi .CSf V.J (JtYYtSVI ■ . . Y'YY.Y'. Y .V'.r iT, \r. IMTERSCCFE 95012' 


17 


97 


93 


96 


5 


ALRIGHT ♦ JAMIROQUAI 

J.KAY/i Y'^Nf 'E HAPR1V,..KAYC.SMITH1 ' Xi (01 EH WORK 79703 EPIC 


84 


99 


97 


80 


16 


LOVE IS ALL AROUND ♦ ADRIANA EVANS 

DIYfVY YlYYOIt lAI WIS.OREDSCOTT) IFllVi' 1 ' PMP ' l^K V | OJO 


65 


99 


86 


94 


12 


KISS AND TELL ♦ BROWNSTONE 

[JiVi Y,Yt7'.' MERPin 'N GILBERT BIG VAM.V.MERRinETANCEY! (CUD) (W i X i '7 yv. iy, '-YiYvpic 


41 


100 


82 




2 


COAST TO COAST D'MEKA 

SUC'DA V '.Vi.'.i 1' Y /.NErV'YYiYYv 'J'n^t VJ llii 


82 



OReconls with Ihe greatest airplay and sales gams ihis week. Greatest Gainer/Sates and Greatest Gainer/Airplay are awarded, respectmely. tor the largest sales and airplay increases among s-ngles &etow the top 20. ♦Videoclip availability, •Recording Industry Assn. 01 America 
(RIAA] certification for sales ol 500.000 units A RIAA certification tor sales oJ 1 million units, with additional million indicated by a numeral foitowing the symbol. Catalog number is lor cassette single, *Asterisk indicates catalog number is for cassette maxi-single; regular cassette 
singte ur\availablc. (C] Cassette single availability- <D) CD single availability, (M] Cassette maxi-single availability. {T) Vinyl maiti-&ingte availability. (V) Vinyl single availability (X) CD maxi-single availability, e- 1997, Billboard/BPl Communications af>d SoundScan. Inc. 
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rfderencing exact ttnnes of airplay with ArtNtron listener data. Thtsdata is used in the Hot R&B Singles chart. 
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* * NO. 1 * * 

TYRONE 


31 


31 


33 


ITOMONEY MO PROeUW^ 


31 


2a 


30 


ITS AOABOin^TTjE BENJJUaiW^^ 

HOLD ON (CHANGE IS COMIN') 

SOUWDS Of BIACXNFSS (PFRSPtCTIVEj'AiM) 


2 
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2g YOU MAKE ME WANNA... 


"S) 


45 


3 


3 


3 


16 


Pin KM) HMDS WHEH HI ETtS COUU> SS 

BUST* RHrMES (ELEKTRACEGI 




3D 


49 


4 


1 GET LONELY 


3) 


5 


11 


SOCK IT 2 ME 

beSr-HSCOCWOTEliJOnFIAT MSttlKKTWSI) 


42 


39 


39 


FOR YOU 

KEMN>' lATTIhTOftE (COLUMBIA) 


5 


4 


16 


MV LOVE IS THE SHHH! 




43 


40 


50 


IN MY BED 

DWU HILX IISLANOI 


X) 


6 


8 


WE'RE NOT MAKING LOVE NO MOKE 

L:wl hill ■ ■ 'AHISIA: 


44 


30 


15 


OTHERSIDEOFTHE^GAM^ 


X) 
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17 i WHAT ABOUT us 

" 1 TOTAl (LAfACEi'ABISTA) 
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RAPPER S DELIGHT 

LHt> JiiK'A.fi, *,;IIM UUfiP/y & ^£DIWI (PRCflfTfi 


3) 


10 


9 


MVBODV 

LSG (EASTWEST/TEGJ 


4C 


43 


24 


LOVIN' YOU TONIGHT 

THf NOTCf^dlS BIG- CniAT R KELLY) (BW 80*0 


9 


i 


29 


EVERYTHING 

I.UR'' J BL r.E (MCA) 


47 


42 
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RU READY 

SALT'H-FCPA (RED ANTi'LCM[)0r^1SLAND) 


10 


11 


14 


BUTTA LOVE 

Nut lAKIbTAI 




41 


46 


12 


ShOTJJASJINTHE OTHER FOOT 
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13 


4 SEASONS OF LONEUNESS 

BOVZ II WfN (U0T(7WNI 




3£ 


54 
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GOOD GIRLS 

JOE (JIVC) 




12 


12 


FEEL SO GOOD 

MASf iRAD flnV'ARtSTA) 




SI 


50 


12 




Si 


14 
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A SONG FOR hUMA 

BOYZ II MEN (MOTOWN) 




JD 


52 
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MONEY TALKS 

LIL hIM .fLA' AMlHtA MAftTlMl (AfllSTA) 


14 


IS 


16 


1 CARE 'BOUT YOU 

MILESTONE ILAFACE/ARISTA) 


52 


51 
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GIVE UP THE GHOST 


IS 


13 


10 


PHENOMENON 

LL COOL J IDEF JMVUEHCURY) 




H) 


65 


2 


1 DONT EVER WANT ID SS VOU AGMN 

UNCir SAM (STONFCRCFI^PICl 


OB 


25 


6 


A DREAM 

MART J BLIGE ' AHiblAl 


54 


47 


10 


1 MISS MY HOMIES 

IMSTd P FIAT. Ftt^CWO TtC 9CO(£R [NDLMT) 


3D 


la 


5 


SSTEPS 

LIHU HILL ilSLANOi 


S) 


57 
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THAT GIRL 

hUG (SUAVE NOOSEAJNfVtPSAU 


W 


32 
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ARE U SmX DOWN 

JON B (VAB VUU'SSO MLJSIC/TPtC) 


5D 


62 
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E&SS^cSlLOl IILJIIBIAI 


u 


17 


12 


GOT TIL irS GONE 

WCTCfTAT O^TPANDXMMTCKUJMRGni 


<M> 
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PHOTETAP^^ ttAloumKWlOWM 
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33 
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NKE^ftSLOW ^ 


5t 


55 
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INHMM'SWAY^^^^ 


3D 


35 
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1 WONDER IF HEAVEN eOT A CHETTO 

2PAC 1AMARU1NTER5C0PE/JIVE) 
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BOYS 
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16 


16 


misMiuKMEiranmsiEmuii TWO 

BRIAN MCKNIGHT FEAT. MASC (MERCURV) 


GO 


S3 


34 


G.H.E.T.T.O.U.T. 

CHANGING FA^S (BIG BDKT/ATLANTK) 


23 


19 


26 


NEVER MAKE A PROMISE 

DRU HILL (ISLAND! 


(S) 


75 


2 


mnUNNE^'97 (PUFF DADDY REMIX) 


24 


21 


9 


THE ONE 1 GAVE MV HEART TO 

AALITAH i!iL.(..:.M..UuL«:iiATLAN!.Cl 


® 


74 


5 


NOTHIN- MOVE BUT THE MONEY 

MC GEIWHMO iFFAI PJFF MDChI (BLUNTilVn 


2S 


20 


13 


ALL CRIED OUT 

ALLURE FEAT. 1 12 CTRACA WASTE!&LRAVT> 




72 
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ALL ABOUT YOU 

Win DOWNING (MERCURT) 


31D 


3a 
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UIV2UIVU 

TlMr^i.V.1 1 WL- W<^i.. laAxmJNJAllWJIIC; 


(S) 
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BRIANLTOffiMT (MERCURY) 


3D 


29 


31 


STOMP 

GOO S PROPERTV (B-RTE/WIERSCOPE) 


65 


63 
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SUNSHINE 

iftV-i FIAT EWf*T^CZ AW FOPf WLWiWEAfQlA) 


21 


27 


13 


LAST NIGHTS LETTER 

K a t J0« (MCA) 




66 


58 


20 


UPJUMPS^DA^MXXilE ^^^^ ^ 
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41 
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THEY LIKE IT SLOW 

H-IOWN iNElAliWlIVi 
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44 


14 


Y0O^;WET^E^0NLY0jNE^ 
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24 


16 


MwfmyCAREY (COLUMBIA) 


(S) 




1 


SEVEN DAYS 


31 


22 
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THE LOVE SCENE 

lOf IJIVf) 


69 


56 


14 


HOW YA 00 OAT 

lAJKitXf'EAl flJi.iWJBI£H)iM)C«)CiT«1UMff^i 


3D 


37 


6 


DANGEROUS 

BUSTA RHYMES lELEKTRA/EEG) 


70 


67 


7 


FEELIN' INSIDE 

BOBBY BRDWN (UCA) 


S) 


4S 


4 


GUESS WHO'S BACK 

RAKIM (UNIVERSAL) 


71 


71 


5 


TUCK ME IN 

KIMBERLf SCOTT iCOLUMBlAi 


34 


26 


17 


BEEN AROUND THE WORLD 

PUFF DADCY 4 TH£ FAMILY IBADBOr/ARISTA) 


72 


66 


2 


SENOftlTA 

['L f DAODVIBAD [IC/Y, *!li5TA) 


3S 


23 


28 


1 CAN LOVE YOU 

IMRY J BLIGL lUCA] 


(S> 
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SPEND THE NIGHT 

RW1SAAN PAnERSON ir. V. 


S) 


36 


7 


LOSE MY COOL 

1 .i ' H . REDMANXnCA) 


74 


68 


27 


I'LL BE MISSING YOU 

PUFI»DCff4F«rHEVANSinAT imiBfiDtOfl 


37 


34 


7 


BUTTERFLY 

MARIAH CARD (COLUMBIA) 






10 


WE JUST WANNA PARTY WITH YDU 

SNOOP WWCr DOOG FEAT JDlCOlUMeiA) 



(~~) Records witti the greatest airplay gains. £' 1997 BllltxurcVBPI Communications. 

HOT R&B RECUIRENT AIRPLAY 



1 


1 


2 


THE SWEETEST THING 

aEnmCW^mSriflSfEAT lALffiNHU laiWlAi 


2 


3 


4 


NEXT LIFETIME 

ERYI^H BADU 1 KEDARUNIVERSAtl 


3 


5 


4 


1 atUMC TO mu lEvorr TiHii su <ww ficq 

ROME IGRAND JliBYWCAl 


4 


2 


2 


I'LL DO ANYTHINGd'M SORRY 

(ilNUWl.'<L (bt<J MU;.lwLFlCI 


5 


4 


9 


HOPELESS 

DIONht (ARRIS (COLUMBIA) 


( 


9 


8 


DON'T LEAVE ME 

BIACKSFREn (INTERSCOiT) 


7 


8 


12 


HYPNOTIZE 

THE NOrOR«U5 B 1 G (BAD BOY'ARISTAl 


1 


10 


39 


ASCENSION (DON'T EVER WONDER) 

li'A)(WtLL (COLUMBIA) 


9 


; 


40 


ONLY YOU 

IL^ttAT ))tN0I0«OJ£BlG iBAOaCW.ARISTA) 


10 


12 


9 


CUPID 

n?(8A0 BOY(ARISTA) 


11 


6 


36 


NODIGGFTY 

BLACKSTREET (FEAT. DR. Wff) ONTERSCOPt) 


12 


II 


19 


CRUSH ON YOU 

UL KJMIEAt UL't£Aai\J«ltAS»G6£AI*nA«T10 


13 


14 


5 


RETURN OF THE MACK 

IMRK MORRrSON (ATIANTIC) 



14 


13 


32 


PONY 

GINUWINE ISM MUSIOTPICI 


IS 


17 


24 


WHAT KIND OF MAN WOULD 1 BE 

MINT CONDITION IPERSPECTIVL'AAIA) 


16 


15 


12 


BIG DADDY 

HEAVY 0 lUPTOWWUNIVERSAL) 


17 


IE 


10 


THINKING OF YOU 

TUNT TORI TONE (MERCURY] 


11 


18 


u 


ON I ON 

ERYAAH BADU (KEOAfL'UNlVEHSAl) 


19 


20 


10 


1 LOVE ME SOME HIM 

TON] BRA)aO(^ (LAFAC6'AR]STA] 


20 


25 


36 


YOU'RE MAKIN' ME HIGH 

ION] BHAYIU^ LA)ACeARlSTAI 


21 




2 


WHArS STOPPING YOU 

IHt O'JAYS IGLOBAL SOUUFREfwORlOl 


22 




1 


WHOvouwrr 

JAY 7 (QWFST.'WAHNER BROS.] 


23 


21 


14 


CANT NOBODY HOLD ME DOWN 

PUFF CW30Y (FEAT MASL] (BAD BOYi'AR]5TA] 


24 




12 


FOR YOU 1 wia 

f*)NK~A (BO'MW.'.VAflNtR Sl.]NSFT..ATlANTICI 


25 




23 


DONT LET GO (LOVE) 

EN VOGUE (EASIWFSrEEG) 



Recutrerte are Idles i^ich tiawe apoea><Ed on the Hot R&B Sinein 
chart foe more tFiin 20 wooks and hwodroDpKj bpiow thp top 50 



R&B SINGLES A-Z 

TITLE (Publisher - Licenung Org ) Sheet Muuc Dist. 

I 4 SEASONS Of LONEUNESS llMApnl.ASCAP/n|lBl)fTW. 
ASCARHL 

N iinEltaBCF0Ke(Gtrr<e5>:fT)cHolSaucc. 

KSaV/Isbufeus. tSCtPAW Co Scufi, ASCAf',^.:^ Sta. 

ASOWEZASCAP/ASaltOnTheChafti AS(yU>/U3 Betler 

Grann. «CAP/F«Tnus A5CAP) U 
a AlinMOUHn'(Zvnba.ASCAP/ChnChotiiiri.ASCAP/BcP. 

BMU 

n MHTNUTHIirBUTaiWrALKMac-invi 

ASCDP.'QrmnUv. A£CPA>S&S, ASCAP1 
13 JUXCinED0UI{i::areen-BMlIBmUi])umbi.eM7cntB. 

43 M10FMTDArS(FII0MSPACCJ«H)Uamba.ni1lfi.Kaly. 

17 UMGHT i.t Ml Al C^ica BMlfMI (aaAvKxA BML>Seventh 

lta;se eWl) HI 
77 AS WE LAY :Sa|a. EMl'La^^Bt^ BMI) 
73 AVENUES [FROM MOHEnUJCS) MnonfL 

AXAP/Wvntt/Ctawell. ASCAP) HI 
12 BAn.Uir(Olk.BMlSnlmBM[} 
34 BWTMmOWCU'MiA.BWRarnal.BMl'WariNT 

iMTKflane. BMllMi SmM. ASCAP) WW 

41 UClCnillOaOOK(WB,ASCM>MhiRi«.ASCAP)Wni 
4C BKtWHMMACFmilDeFMM'SNOWTOKAPUDin) 

ISbni U Mfl. ASCNPAJ Ljj Ui. eWbn bid. eW71Z Skm 
Am . BMlfMI BbdMDOd. BMt/12 & Unds. BUI/lunvinEBHn 
UC. ASW/Wti s lams I LC , «SC*) HI 
e BtAZING HOT (Gr% Nice. BMUSmooIti Bee, BMIIU Capn. 
ASCflPt 

92 B0UNI2 BUY BOUNCE (Undxyanrw. BM'B« Fat GMD 
51 TKE BREAMS ffMixl Oar. ASCAP^O^nal I B . ASCAP^unk 

Owe, ASCiiP) 
S BUnALOVEftfonerianiAiKlDapcrs AS(>P>Uh.Oh. 

ASCAP/Yah Y*, ASCAP/tto Wal I Colla. KCWm. 

ASCAP/EM/^.ASCAP)WBH 
H CMTSrOP»PUTEIl(PiQpt«UOrRagi.BMI> 
SZ CMWEtFIIQMIOOnCNiJ(MassCanhB»n, 

ASUPMfEma Buch ASCAPywe. ASCAP) HSM 
79 CLOSER ISute 1702, BWIaseliK(kA:ha.BMmn:yCiiK. 

ASCV/l si GaUon Frgers. ASOVi<EM ^iril. ASCAP.'Housfl 01 

Oiainwos.ASCAP) 
100 COAST TO OUST iPhunkvMadkBMl/rHilHoopX 

BMbQud'da.ASCAP) 
57 DEUIUIFDNitarDiwm.BMlMCABMDM. 

42 OIHffPUIWHiETTDURIIUSICOIOIP BteL 
ASCAP/JbHta. ASCAP/MdU HL,WGM 

n ooiKBiin(D«eiKkMo«i,efewwtMicfiMO 

5S O0)nS«r{Si)ny/AIVSii«s.BMI/WYimuBMb«KiM^ 
Scud. BMmCA. ASCAP/UniMral. ASCAFWoninrf Zl. 
ASCAP/Stenxne Ms rhe ebo, ASCAP/WvniK/Oapprt. M) 

U;VfflM 

33 OOn STOP THE MUSK (Vi^BGacli.A£CAP/aaziaous. 

ASCJV/HcrtHknn. ASCAP/Cn^iooiB. ASOP} 
53 DOnUUUIHtSfMikr'sRKLBMI} 
10 EVDnrmN6(DillAort.ASCM>/fhttTiim./^>Wsnier- 

TamriMe: BMbDyrakm BMIfiBKlMml BMI» M/NBH 
I Fm. SO GOOO(F1tON MONEY THUS) (SecsndOBcadi. 

BMI/Wamt-Tanwtone. BMVFonvi ImpoiMl BMO WW 

ASCAP/Sinto' Soundv ASOWWu-T«C WbBar-Nay. 

BhVNBimr-TanwIane. mVS(«artdl BMI) WW 
30 FORTDUCCotour'd ASCAP/P$O.ASCAP)Wm 
8S GETITWET(StayHi^.ASCAP/1fsAII(^i.ASCAP/Cie8tar's 

W*,.A£CAPI 

40 &HU.T.O.U.T.ao<rCa SMllIWIr.BMDWM 
61 GOTMAM CnY tHNW BATMAN t IKMIN} Oofrba 

68 HWEAUm£MBICT(rMeTmK.ASCAP/(MA|3nl.ASCtf^HL 
» W«EN(OCD.eMn 

U HOIKT(Sa^ATV Songs. BMLItye.BM'lusbrCorTdts. 
ASCAPiDitl AjjN. ASCAf>/7Dn>ba. ASCtf/Jau Mmhart. 
ASCAP.^tewn A Ionian. AS(^fiDbbr Robnson. BMO 

36 HOWVA0ODAI(HIOMHOWBOVTrT)(BL#nnAw.. 

ASCAPAl'^ Itstf . tSCAP.'H P- AS(>P.<«oats &t The Pourd. 

ASCAPfiorrbStidter.ASCAn 
Zl ICANLOffTOUUVEISAUWlNEEOlMCil.ASCAPM'y 

J et«t. ASCAf/tMl BladuMOd. BMlHodney leriuns. 

BMIiIMms, WlWamer-Taineftene. OA'S ih 0( lutf . 

WLiMSHMACK. UCW MjWBM 
U ICIRE-NinTIW(FltWS0aLF00O)(Sanv/ArvSorcs. 

Bm/K*f. mVfm f Ikn. BMO WBM 
16 tOOmEVERWMfTTOSEETOUAUllKVnkrpul 

WLfns«i.BMnHl 
2B I COUUHEACHmWDfttDnuttfcss Attack. ASOVMo 

TtMtASCAfVKeenu.eMO 
S TU IE MBSMG1DU (Magnets. BMI/Oje Turtle. BMUHegA 

Bm/Smtmtm Sb. KCJF/Ofn Sabt. SML/lamce Combi. 

moii»ailam>ii.m\iHl 
n IIIIISSMriOIIOCBirin/Wenue.BM/B«P,BMlWarrnf- 

I«nartm,BMD 
«l MMAROUAntrastr.BMI) 
n rNNOTAR)OL(ZoiTed.GMI/Haohman.BMl«^^ 

ASCM>AkiS(MGd Go, BMn WBM 
n rNMnAPUIYER(LBlMeShow,ASCtf-/l(»Cartw)na. 

ASCAP/M^ laim. ASCAPAM Nob Sfwilual^ SMt/WairKr- 

Tara1ane,BMDWW 
IB MFJtnUINMtBotM.BMVWtn.WI/Yabruni 

Wliftowrtown Sound. WVSwf/m lunn. 

ASCAP>MicaMfe.ASCAn 

tlRrnme,ASCAP.'Haigare(B*Bnr5 



S Ottca. BMlBrown ixe. BWIwgnuile. 
Ml/Zomba. WbSbcspn. BMlWamer-Tartelm. 
GMliBGEbB-liD.WI)VffiM 
« MirmUHMIBiraralutHr^BMl^tcprwiAKcm. 
ASCtf/Canars-BMC. BW'Bubslu, SOC/mn BosriJ 
BMl<EMA(lil.ASCAni«. 
75 ITS lUBOrTCFMMIWniMG TO LOSE) (Chins Babr. 
mii'Janke Conte, WbOM BiKinwat Wl«iMw e«. 
ASCAP.«u±tia Mat ASCAP/Pok's. BWMCA BMR HL 
04 inmMZmii.Tai«.8HKan«s«K,BMI} 
TO THE X)«nCPaKl«n.ASCtfAW.ASCAI'yT«fM«i Hour. 
ASMP/fUwini W\. ASCAP«iwn Add. ASCAMUri 

9) nSSIIIOiaL<TTHN8hlRanbo».ASCAP«iiMnGiri. 

ASCtf^ t Rap, m/tXA tSWAin Batiy. ASCAP1 
15 LAST NKHTSICTTER (EMI ApnlASCAPm 

ASCAP.'FbyttHng. ASCAP.Too Tnc, K£AP,1 Tm. ASCAT/Cord 

Kavti AS(>ntl 
7« L-L-UES iDetApa. BMlWuU Of M,. ASCAP.Domaneuije. 

AECAP,.An'»t3t«i ASCAP]^^, ASCAP) 
SB LOVEISAUAf)«JWISwavl?r,ASCAP) 
« MAN BEHIND THE MUSK (Dortrd.ASOfiTornba. 

ASCAP/Quwi Pwi. ASCAP/SaptHTtH Sa. ASCAP/T^hiijI 

Buttor, ASCAP/Smotai' SewMb, ASCAP/Oynabne. 

WlUwtiwial,BMDmM 
67 MEMnMVCIUZrW0nj)(L6 AS0tP/EM1A(ri.ASCAP/Iton 

CBMOHL 

25 M0MOMETMOPmeL£MSIBq:Pcaia.A5CAP^Judin 
03n*i. AStAPlMI Apr(. ASCAP/SIpwh A ie»dan, 
ASOPjBenurd't (Km. BMl'SonT. ASCAP,4taon Belha. 
ASCAP.^Tomny tfm. BMn HL 

24 MOURNVOUTILIKWIIOUmauerity.ASCAPAIIB, 

KOfi^vt^ GMO WW 
1 MY BODY acnRi±i.ASCAP^7000 Watts. ASCAP) 
3 MT LOVE IS THE SHHH! lUnKtocpefL OM/Mm FurA. 
BMl'Tiiin Cjt ElMl) Ml 

74 NEED VOUR LOVE (I^^MXie ftavcne BMI/T«n Bomb, 

BMlYnuriG Sasah, BMlSem^'s Other. BMI^orrrMIV Sw«s, 
BMlWatner-Iamcrtew. BMLMotown, EMISji«s « PtACryn 
Inl'l. BMI) HbWBM 

19 HEVEK MAKE A PROMISC (Warm Tamerlane. Wl'Baobe 
loo. BMI) WW 

51 NEVER WMWLH YOU GO (FROM OCF UN'S HOW TO BE 

APUITEm(Ha.AS(»^ 

20 HO.in.H0<3BovzFrDniMeMwKASCAf>/PiDmsa«js. 
ASCAP/WB ASOtf>/Warrw-Tamertarw.BW'SaneMatM. 
BMlWi Mnv's. BWIiliftjnanI 
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Hot RftB Sinoles Sales 
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Compiled from a natcmal s«h saniple ot POS (point o* ri].i'-l liey R&B retail slopes which report number 
Of units sold to SourxlSun. Inc. This data is used in the Mot R&B Stneles ctiart 


£ 
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5 

§ 


o 
1 


TITLE 

ARTIST ILAflEL'PRi^MOIiON lABCi) 




£ 
t 

e 
i 


s 

§ 


z 

o 

i 


TITLE 

ARTIST ILABEURROMOT)OF4 LABEU 


1 


1 


i 


★ ★ NO. 1 * * 


31 


33 


18 


NEVER MAKE A PROMISE 


MY BODY 

_■.'!■■■ .!.'.' ■" ! " , 1 *k: jt No. I 


39 


43 


14 


DON'T SAY 

jON 8 (YAR YU)*550 MUSIC/EPIC) 


2 


2 


14 


MY LOVE IS THE ^^*?';1[^^,^J^^^^^ 


35) 


49 


8 


HEAVEN 

NU TLAVOR [REPPISC/WARNER BROS.) 


3 


3 


13 


BUTTA LOVE 


41 


45 


6 


DJiKEp^nAm ICn MUSK ONI 


4 


5 


5 


FEEL SO GOOD 




42 


41 


5 


AOOFMYOMS^^^^^^^^^^^ 


S 


4 


15 


YOU MAKE ME WANNA... 


43 


34 


15 


AFTER^12, BEFME 6^^^^ 


( 


6 


7 


SOCK IT 2 ME.TTtE RAIN {SUPA DUPA FLY) 


44 


46 


10 


WF THE BOOIU^^^^^^^ 


7 


7 


9 


THEONEI^VE^MY^HEABT 


4S 


J5 


20 


(lOTHAMCITY 

R KELLV (JIVE) 


1 


8 


14 


WHAT ABOUT US 

TOTAL (LAf ACE/AR]STA) 


4t 


42 


25 


I'LL BE MISSING YOU 

BJFFEWDTARVTXEWCITEAT 11Z]iM)B0YiTUIEIA] 


S 


9 


9 


THEY LIKE FT SLOW 


47 


52 


18 


INVIMBLE JJ'Njj^i 


10 


10 


10 


4 SEASONS OF LONELINESS 

II MfN Ml ■ ^" Wti; 


41 


36 


11 


AVENUES 


11 


11 


14 


1 CARE 'BOUT YOU 

MILESTONE i i Al Aff 'Afi^ST Al 


4» 


51 


19 


SOMEONE^^^^ ^^^^^ 


a 


12 


U 


ALL cmg) oin ^ ^ ^ ^^^^ 


SO 


37 


18 


HO MONEY HO PROeLEMS 

rK"*C^^3fltXjSfilG iRAt WQ*CC?'AiiMiJBOIDBtM 


B) 


IG 


4 


I^DWjTEVER WANT TO SGEYOU AGAIN 


SI 


54 


4 


WHAT 1 NEED 

CfiAIG MACK iSTREET Llf E^ALL AMERICAN) 


14 


li 


9 


L«T NHSHT^ LEHER 


S2 


38 


16 


HAVE A UTTLE MERCY 

4,0 (SAWVyP£RSP£CTlV£/A4M) 


a 


13 


13 


KjiiiiE ai(^^ nm 

MOURN YOU^TIL^UO^HYOU^ 


S3 


47 


5 


CLOSER 

(WONE -N- NOREAGA (PENALTY/TOMMV BOY) 


w 


14 


4 


S4 


58 


2 


LL.UES 

DIANA KING rwORiVEPlC) 


11 


17 


5 


DAvSSaouo) 


99 


55 


16 


HOW YA DO DAT 

VAi LI" f' ^LAT ^x^NG BLEED ANDC4J3C ITtiLANT) 


OS 




1 


no.no.no 

DESTINY'S CHILD (COLUMBIA] 


Si 


39 


18 


DO VOU^UKE ™>S^j 


3D 


22 


5 


™nota^player 


97 


56 


16 


THE WAY THAT YOU TALK 

WOSED EDGE FEAT WOUTLJ^lSaSOOCFiOauMW 


» 


19 


10 


EVERYTHING 

^/,T,f^> J BLIGE (MCAl 


SI 


57 


7 


WORKIN' OUT 

WILLIAM 8ECI0M A FRIENDS iCQI) 


21 


21 


7 


IF 1 C»ULD jetCM THE WORLD 

BONE THUGS-N 'HARMONY (RELATIVITY) 


S9 


53 


6 


GET IT WET 

TWISTA ((^tCATOR'S WAV«IG BCAT/ATIANTIQ 


32 


26 


3 


SWWMELOVE 


w 


63 


13 


NEED YOUR LOVE 

BlGBUBnAT QUEENLATIFAH&»CAVrO(NEDARI 


23 


18 


13 


1 MISS MY HOMIES ^^^^ ^ 


w 




1 


THA HOP 

KINSU IGLtJNT,7VT| 


24 


24 


6 


DOfJT STOP THE MUSIC 


G2 


60 


14 


AS WE LAY 

DANA . IGNV Mf RrFDf ^'l Af ACf;ARISTAI 


29 


20 


20 


UP JUMPS DA BOOGIE 


13 


59 


8 


IMMA ROLLA 

MR. MONtV LOC !IDC N UP; 


2« 


23 


12 


HCWEY ^^^^^^ 


M 


62 


12 ' I'M NOT A FOOL 


27 


25 


5 


IN HARM'S WAY 

BETBC WINAf^S lATLAMTfCI 


S) 




2 


BOUNCE BABY BOUNCE 

fHA^E iBt^DHt OAWWTOUCMWOODI 


21 


27 


t 


TOO^NE^TOOLWW^ 


m 


75 


7 


DO ME BABY 

Willis, iVIMNt.^ 


2) 


32 


G 




17 


67 


3 


BLAZING HOT 

WCE A yWOTH CTHEH LflOMNLV^ iWETODWI 


30 


29 


6 


BABYYOU KNOW 

TMFOJArS .ii ■'■■1 - 1 iHff^ORlCJ? 


N 


64 


11 
14 


ME AND MY CRAZY WORLD 

LOSI not! IUf4iVLRSALi 


31 


31 


8 


NEVER WANNA LET VOU GO 


tl 


66 


WE CAN GET DOWN 


32 


28 


14 


BACKYARD BOOGIE 

MACK iO 'IPHtOftirV} 




70 


72 


M THINGS JUST AINT THE SAME 

" ■ DEBORAH COX (AR]STA] 


33) 


40 


2 


SHOWDOWN 

EASKIFFJlt MONTEU.X)fiOAN(RnATTflTYl 


71 


71 


2 


UP << DOWN 

BILLV LAWRENCE (EASTWEST/EEG) 


34 


30 


22 


NOT TONIGHT 

Lit' KIM <LINDEA<iiTOMIirr DOV/ATLANTICI 


72 


73 


19 


WHEN YOU TALK ABOUT LOVE 

PAiii LAei.it iwca: 


m 


48 


6 


RISE 

VfftONICA (H 0 L A7ISLAND) 




B) 




16 


1 SAY A LIHLE PRAYER 

DIANA Kir*G IWORMPIC) 


3) 


44 


4 


INFATUATION 

LAURNEAifA;- yi-IMTPICi 


74 


68 


5 


ALRIGHT 

JAUiflOIXJAI (WOBK/EPiC) 


31) 


50 


5 


THE BREAKS 

NWJANUf FEAI. KURTK BLOW(REffleE;WBl 


OD 




5 


BRING BACK YOUR LOVE 

CHHI5TIDN ( " '■■II ! :,-jr[ ja.mi 



CZ) Records with the greatest sates gains, 1997 B4llt»ard/BPl CocimHinicJiliotib and SoundScan, Inc. 



NOT TONKHT (FROM MOTHING TO LOSE] ($Ksnd Decade, 
BMmAmer Tamerlarw, WL>WB. ASCAP) WW 
OFF THE BOOK (Mm ASCtfAft Mb Show Ymi. BMO 
TME OK I cm MY tiCMT TO Otaabonis. ASCtf) WBM 
PMENOMOKM (U CM ). ASCAP/W bn. ASCAP/Judn 
Oxnbs ASUP.fMI Aprl. ASCAP/taat, BWnlBiior, Wl) 

nXl Of Mr HEART l>Web IV, m/Skxm II, eiAUii>:hap(idi 

BMI) 

RKHTER SCAU (Panitai. ASCAP/M. ASUPAe's. 
ASCAP.Seoind Oicata. BMtWanHr-lamariant. BMI) 
RISE (Uchari Moodr's Urawwn. Wl/Junm Bnn Lie, 
AS(>P/3 19S1.AS»P/m#m(knefkAS(>n 
SHOWDOVM <Ski SCMT. ASCAP/Sn^/ATVTiinei 
ASCAPWMin. BMI) 

SHOW ME im (He^ ftotabon, GWOnron. ASCAP.WAG, 
ASCtf}« 

SOCK n 2 MEW RAIN (SUPA DUPA FLY) (Mass Gorriumn. 
ASCMVAVM Beacti, ASCA^'/NkW Shoe. WlVWud. 
BMI/Wamar-Tararlinei BMl/Thnxwi' Tartaims, ASCAP/Ar 
Ckr*DL ASCAP^ ASCW W/mM 
SO 0000 atovma, BWMA WbCaisen- WG, 
WlRatiwcca BMI) » 

SOMEONE (Jistin Carta, ASCAP/EM ApnI. ASCAP^'s 
Wodd. ASCAP.m. ASCAP/Xaivc Pnie. WlffMrim Bkrti. 
ASCAf'.IN! te li ftm. BMIICA. ASCAP) HL 
SUMSWNE (U Lu U. Wl<EMI BadoMnd. BMlfssantial VSbe, 
BMVJamce Conbs. BMl'Bobby Robreon. BMiTlylD tymc, 
ASCW.tMIA()ni, ASCAP) HI 
TM(£ n TO THE STREETS (Ramp. BM|« K L. BMIWB. 
8M[]^adif3h's. WlArniaaan, BMlBhie kn^. FWtap On. 
GWAOUiiiscl WW 

TIHOCRNESS (Colom CU>. Wl/Dranu Oueen. ASCAP) 

THA HOP (DulcMlastas, SESAQ 

THEY UK n SLOW (Mm Doe, BHVBatv Boy. Wkti, I , BMO 



3S TOO (MNE. TOO LOW iRfciSwiev ASCAPl WW 

H TRUE TO KYSELf (FROM UTHAMKROeiN} (Mia B, 

Wlf^ laL BMlT)c(nc««es, BMlTaradiu Fvin«r, 

Wl^ 01 PotpGnni Inl'l. Wl) 
4t UP 1 DOWN (Ffabensha, ASCAP.'B H.L , BMlWaine(]Cha(fielL 

BMt/Sadiratt's. Wllarxe Zonin. WIWI ebckmod, 

BMl'Slain U Well, ASCAP.>'Je^'s Jains. ASCA^ 
29 UP JUMPS DA BOOGIE INVpnia Beach, ASCAP'Ui^'DO, 

ASCAP/Mass Confusion, flSCAP.WB . ASCAP.Hobongs. 

ASCAP/AJto, ASCAP) WW 
81 THE WAV THAT YOU TAU (So So Oel. ASCAP;f Ml AtjnI. 

ASCAP]Ttwii Oarrr Iwms. ASCAP,'A» Contrrt ASCAP-Tt»mMn' 

larrtmms, ASCAP) HL 
a WE CAN GET DOWN (Aley Gai»f. BMW Double. WLSpn. 

ASCAP) 

1 WHAT ABOUT US (FROM SOUL FOOD) (Vfgnia Beach, 
ASCAP/Wass Confusun. ASCM>/Wamer/Chappea. ASCAR 

n WHATEVES (Soro/AIV Songj, BWiCAf, BHNo im. 

tSCff/U. ASCAP/EMi M, ASCAP/Ksande, ASCAP) HL 
55 WUTINEED(Macl(m(litASUP) 
90 WHEN VOU TUX ABOtn LOVE (FVelrme.ASCAP,^ 

Per<«ectrk« ASCAP,'1rMne. WL'fMI AfKil, ASCAPI HUWW 
83 W0fiWN'00TiRHlRcwi*,S£3AC) 
71 TEAH' YEAHI fEAM! (LMI I^Sackmjod Wl/Rodner Jtfbiv, 

RMI) 

88 YOU AWT HEARD NOTNIN' YET (2 COustk. AS(JU>/Baby BDy 

ASCAP.'Vtw'ii Gib BMlMrtiH* ASCAP) 

2 YOU MAKE ME WANNA- [EMI A(ntA3CAP/So So Def, 
ASCflP,'5«acli A D . ASCW.'UR (V. ASCtf. WC Sonci. ASCAP) 
* 

14 VOU SHOULD BE MINE (D0M7 WASTE YOUR nHE)(FMI 

ApnI, ASCflf /UMI ItjeU, ASCAP,'Jusl»i Carta, ASCAP/Ausai. 
BMl'Mawn Betha. ASCAP,WU. BMlTlic Price RcK 
BMlDfnakm, WD HI 
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RuPaul Dives Into Spate Of New Projects 



'TiS THE SEASON: RuPaul is 
ready for the changes imminent with 
the start of the new year — which will 
see him entering an intriguing new 
phase of his musical career. 

Although he remains relentlessly 
committed to his life as a recording 
artist, the drag superstar is also active- 
ly exploring the option of wTiting for 
others. It's a move that he says comes 
from an "increased comfort with 
myself on so many levels. I'm now less 
worried about what people think, and 
that has opened me up in so many cre- 
ative ways. It's like the door is un- 
locked, and I'm running free." 




RUPAUL 



Listeners will get to taste the first 
fruits of RuPaul's recent sessions with 
venerable tunesmiths Denise Rich and 
Sammy McKinney when they hear 
"Come," one of several new cuts on 
Martha Wash's forthcoming best-of 
package, "The Collection." The song is 
stamped with RuPaul's signature 
words of self-love amid a rush of strob- 
ing dance beats. 

The real music to listen for will be 
the results uf a planned cuUaburatiun 
with pop legend Burt Bacharach. 
Just a mere mention of the meeting 
brings RuPaul to the \'erge of tears. 

"I Ih^e for that man," he says with an 
excited gasp. "His music has always 
taken me to a place that is beyond 
words. I must confess that I'm so ner- 
vous about the whole thing, but in a 
wonderful, positive way. Burt has al- 
ready been incredibly encouraging." 

The new ,vear will also bring changes 
in RuPaul's budding radio career. He 
has confirmed his departure from the 
morning show on New York's WKTU 
next month, citing "pure exhaustion. I 
loved doing the show, but I never did 
get used to waking up so early." 

The truth is that he's probably bet- 
ter suited to hosting a nationally syn- 
dicated weekly countdown show; which 
he reveals he's currently in negotiation 
to do. "How much fun would that be?" 
he says with a giggle. As anyone who 
knows RuPaul on a personal level can 
confirm, the man is a walking music- 
trivia machine, with a voracious 
appetite for pop music. There are no 
solid details of the possible show to 
share yet 

In the meantime, Kul^ul is happily 
stomping in support of his just-issued 
Christmas album on Rhino, "Ho, Ho, 




by Larry Flick 



Ho," on which he gives such seasonal 
classics as "Rudolph The Red-Nosed 
Reindeer" and "Santa Baby" a hilari- 
ous, drag-conscious twist. The album 
precedes an equally festive holiday spe- 
cial that will air on VHl (for which he 
continues to host a nightly gab-fest) 
throughout December starting Satur- 
day (29). 

The one-hour show features guest 
appearances by Suzanne Somers, 
Hall & Oates, and En Vogue, among 
others. Brace yourself for the subv-er- 
sive, slicing humor that comes from 
RuPaul playfully taking on the role of 
"Diva Scro(^" in a parody of Madon- 
na's "Truth Or Dare." Sounds twist- 
ed? You're not even ready for it. 

"This project is an excellent way for 
me to close this year and move into the 
new one," he says. "With laughter, mu- 
sic, and a good attitude." 

Moving ON: We've got bad news for 
fans of Crystal Waters. Her associa- 
tion with Mercury Records has come 
to an end. Although a rep from the la- 
be! could not be reached for comment 
at press time, sources say the luke- 
warm response to Waters* recent self- 
titled album triggered the split 

Regardless of the reason, Waters is 
pleased to be free. "It's like a dark 
cloud has lifted from my life," she says. 
"I'm at the start of a whole new chap- 
ter in my life — one that will allow me 
to be the artist I truly want to be. The 
pressure to come up with cheesy, 
quirky hits is gone. I can now focus on 
simply writing good songs that will get 
attention because of their quality and 
not their gimmick." 

The singer is already working on a 
new project that will have a decidedly 
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SOMETHING TO BELIEVE IN 

LINDA EDER niu.iic 

SHOE WAS ON THE OTHER FOOT 

PATTI LABELLE UCA 

IT'S MY LIFE GIGABYTE spore mpORi 

SKY'S THE LIMIT MACK VIBE 

FEATURING JACQUELINE eigmimh 

IT'S RAINING MEN...THE SEQUEL 

MARTHA WASH FEAT RUPAUL logic 



MAM-SIMGLES SALES 

1. RETURN OF THE ELECTRIC FRO 

ELECTRIC TRO listed 

2. LA INDIA CON LA VOE MAW maw 

3. CIRCLES KIMARA LOVEUCE kingsireh 

4. LOVE AND RESPECT 

CARLOS SANCHEZ MOVEMENT maxi 

5. 2 FIND U BUFFY vaooTV 

Breatouts: Titl«s with future chart potential, 
based on club play or sales reported this week_ 



bebop/jazz feel. She's also planning to 
re-enter the studio with longtime col- 
laborators the Basement Boys to cut 
some house-rooted material shortly. 

But before that. Waters will spend a 
portion of December touring Japan, 
where her new album is doing ex- 
tremely well. She's also considering an 
offer to gig in Australia. 

The real thing: Although Lisa 
Stansfield's current eponymous col- 
lection has not been appropriately 
appreciated by the world at large, the 
soul stylist was greeted like a con- 
quering superstar when she recently 
took to the stage of New York's atmos- 
pheric Supper Club. 

We'w seen many a fine show in our 
jaded lifetime, but it's been many a 
.\*ear since wv've witnessed such a tight 
yet en.)oyably spontaneous set. Stans- 
field was actually in far better voice 
live, displaying more seductive flair 
and adventurous phrasing than has 
been captured in the studio. All the 
while, the grooves fluidly flowed from 
mellow soul to invigorating dance/funk. 
Particularly potent were recent jams 
like "The Real Thing" and "I'm Leav- 
in'." In fact, we are convinced that 
Arista is missing the boat by not rush- 
ing the latter cut out as a single. 

In its original form, "I'm Leavin' " 
is a heart-rending ballad with emo- 
tional sparks reminiscent of the Stans- 
field classic "All Woman." A sharp ear 
will also detect a subtle rhythm pat- 
tern that is easily accessible to uptem- 
po remixes a la Soul Solution's treat- 
ment of "Un-Break My Heart" by Toni 
Braxton. Given the beaming visibility 
of several high-lexel Arista execs in the 
audience, there's clearly ample love at 
the label for this artist. Perhaps we're 
not being unrealistic in thinking that 
there's room and energy for one more 
single — just make it the right one. 

Almighty action: These days, 
all the world Io\'es a hi-NRG record. In 
fact, we'd even venture to say that our 
daily mailbag is filled with more 
revved-up ditties than even electroni- 
ca records at the moment After all, the 
road to top 40 radio is currently paved 
b\' glossy synths and beats that double 
as fodder for an aerobics class. 

But it wasn't too long ago that the 
club sub-genre was considered "too 
queer" or simply too uncool for main- 
stream consumption. Back then, it took 
a brave soul to step forward with a lit- 
tle NRG. It took a lad like Martj-n Xor- 
ris, who has presided over Almighty 
Records for the past se\'en years. 

As the launching pad for revered 
divas like Hannah Jones and Sarah 
Washington and successful acts like 
Obsession and Abbacadabra, the 
U.K. -based indie has earned a solid 
reputation for consistent, high-quality 
music — with an ample dose of amusing 
kitsch along the way. 

The label is closing out '97 with a 
handful of cuties well worth investi- 
gating. For folks who ne\'er get enough 
of covers, there's Barby-Q's springy 
rendition of the Jewel hit "You Were 
Meant For Me," as well as Rochelle's 
dreamy take on Donna Lewis* "I Love 
You Always Fbrever." 

On a more "serious" tip, there's 




IWirling In WhKe. StreetBeat 
Records president Bo Crane, center, is 
flanked by DJ David Knapp and artist 
Gustavo Novoa at the Vizcaya Muse- 
um in Miami, the site of the highly 
popular White Party. The White Party 
is an annual AIDS relief/research fund- 
raiser that has spawned a beat-mixed 
compilation series on StreetBeat. 
Knapp did the turntable honors on 
"The White Party II," which features 
contributions from Dolly Parton, Duke, 
Giselle Jackson, and Brainbug, 
among others. Novoa created the 
painting that serves as the album's CD 
sleeve. Proceeds from both the pro- 
ject and event go to Miami's Health 
Crisis Network. 

"Perfect Day," a twinkling, gospel- 
kis.sed jam by Indigo. Available on 
Almighty imprint Euphoric Records, 
this Barby-Q production effortlessly 
swerves from acoustic-piano balladry 
into heart-racing trance/disco — while 
the smoky female vocals and church- 
styled backing vocals soar to wonder- 
fully uplifting effect. This is one that 
demands domestic distribution. We 
want to hear more from this act and 
we want to hear it soon. 

Finally, compilation buyers should 
find the giddy. co\'er-filled "Definitive 
3" well worth a whirl, if only for the 
Mark Picchiotti remix of Jones' "No 
One Can Love You More Than Me." 
However, we're willing to bet that 
many wi]l find the Dream Girls' read- 
ing of the Three Degrees evergreen 
"When Will I See You Again" a source 
of endless guilty pleasure. 

I N THE MIX: If you're in the mood 
for some diva-drama, there's nothing 
better out there right now than Patti 
LaBelle's re-recording of her recent 
MCA single, "Shoe Was On The Other 
Foot" As heard on the fab "Flame" col- 
lection, the song is an appealing R&B 
shuffler. In the capable hands of the 
omnipresent Tony Moran, it becomes 
a pop/house slammer that allows Miss 
Patti to rant, vamp, and hit those 
yummy, glass-shattering high notes 
that are her calling card. 

Moran wisely took the liberty of re- 
structuring the song's melody and 
beefing up the hook. It's now marked- 
ly more irlfectious and equally ripe for 
club and top 40 radio picking. Word on 
(Continued on page :iO} 
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CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS. 

TITLE ARTIST 

LAB£L & NUMBERiPROMOTlON LAB£L 


CD 


3 


3 


7 


* * * No. 1 * * * 

TURN ME OUT (TURN TO SUGAR) STR!; Il.> F<HyIMM 1 wee. *( No 1 PRAXIS FEAT. KATHr BROWN 


\ 2 ; 


6 


10 


5 


DRAMA IwiSTtD 55«3<MCA CLUB 69 FEATURING KIM COOPER 


K 3 ; 


5 


6 


a 


ECUADOR UITRJVFFRR OO&ISLAMO ♦ SASH! 


4 


^ 




8 


DEEP DAY MAXI 2061 KATRINA VAUGHN 


E 

3 


2 


I 


7 


AIN'T NO NEED TO HIDE CHAMPION 331 SANDY B 


e 
B 


7 


8 


8 


CLOSER THAN CLOSE BffiSANG IHFWn ROSIE GAINES 


rri" 

W) 


9 


13 


6 


TOBEINLOVEllAWOlMlnCIiyiDmHH MAW 




11 


19 


5 


CHELSEA PRin 2 jai<l«N2S29 DATOVEN 


9 


1 


2 


10 


JAMES BOND THEME EL£KTRAU«WE£G * MOBY 


(10) 


14 


20 


s 


BEAT ME HARDER LMPIHL STATE;£IGHTBALL 54216rt.lGHmAR VICTOR CALDERONE 


(ii) 


17 


25 


4 


MUCH BETTER rvivsiEO 55333*ICA CLUB 69 FEATURING SUZANNE PALMER 




13 


18 


7 


WORDS THAT YOU SAY STRICTL» RHYTHM 12517 WHITEBIRD FEATURING VERONICA BROWN 


13 


10 


7 


13 


RUNTOYOUBGHIM1145J17/IIGHTVEAR JOI CARDVIfELL 




19 


23 


6 


THEME FROM THE VAUEY OF THE DOLLS WARHER BROS 43M2 K.D. LANG 


IS 


8 


4 


11 


LEARN 2 LUV NERVOUS 20248 « KIM ENGLISH 




22 


26 


5 


GET READY TO BOUNCE Coa «<ERIW 3722 • BROOKLYN BOUNCE 


m 


30 


42 


4 


CATCH PULSE .8 PROMOmjPUUW SUNSCREEM 


\' V 


24 


34 


4 


LOVE. PEACE AND GREASE PERFECTQIKWCTIC 4395&REPRISE BT 


U 


20 


21 


7 


DONT GO lOGIC 64974JRCA LE CLICK FEATURING KAYO 


20 


12 


11 


8 


RIPGROOVE LOGIC 51764 ♦ DOUBLE 99 


21 


16 


17 


9 


BE MY BABY INIERHIT 54012/PfiiORirY ♦ CAPPELLA 




25 


32 


5 


SUNSTROKE LDCL AMERICA 9139 « CHICANE 


23 


18 


9 


12 


WHY DONT YOU DANCE WITH ME ULTRA 004MaTO<l ♦ FUTURE BREE2E 




33 


46 


3 


NEVER GONNA FALL ARISTA PROMO LISA STANSHELD 


25 


28 


3] 


5 


CLAP YOUR HANDS ifm . wflti i-OMT-SUlO HI lOOIS 




38 




2 


* ♦* Power Pick* * ★ 

GOT TIL ITS GONE '.'luaiM PHOKl ♦ JANET (FEATURING Q-IIP AND JONI MITCHELL) 


27 


21 


30 


5 


YOU CAN DO IT CELiCIOUS WIlfL PROMORED ANT THE BRAND NEW HEAVIES 




35 


43 


3 


THE RIGHT WAY HEVi FLOE IMPORT EBIC GADD 


29 


21 


16 


11 


BUENOS AIRES WARNER BROS- PROMO MADONNA 


30 


32 


36 


5 


1 BELIEVE VEIOOTT 610O7 PRO TOOLZ FEATURING ALTHEA MCQUEEN 


(31) 


41 




2 


SING A SONG NERVOUS 202S3 » BYRON STINGILY 


(32) 


37 


44 


3 


DAY BY DAY LOGC 52033 ♦ REGINA 


33 


23 


22 


7 


AMI WA WA (SOLO POR Tl) NONESUCH 7948IVATUUinC GIPSY KINGS 


(34) 


42 




2 


ONE GOOD REASON UAXI 2060 SOULSHOCK 


35 


29 


24 


9 


LOVE IS ALIVE DVB 562349ASM ♦ 3RD PARTY 


36 


15 


12 


!4 


SO IN LOVE WITH YOU 4 PIAV lOOB DUKE 


37 


26 


14 


10 


HONEY COLUMBIA 78665 ^ MARIAH (^REY 


31 


31 


28 


8 


LIKE A STAR TIMBERI 73B(T0MMV BOY CYNTHIA 


39 


43 


47 


3 


BALLAD OF CLEO ft JOE EPIC 78694 CYNDI LAUPER 


2^ 


HEW^ 


1 


* * * Hot Shot Debut* * * 

KISS YOU ALL OVER ASISK 1 J438 NO MERCY 


(41) 




1 


PERFECT LOVE TWISTED 5M04«1CA HOUSE OF PRINCE FEATURING OEZLEM 


(42) 


49 




2 


WHATWOULDWE DO-97ArnOWAX003 D.S.K. 


43 


39 


38 


6 


THE LOVE SCENE JIVE PROMO ♦ JOE 


(44) 


NEW^ 


1 


WANNABUKEAMANVU386I5mRGIN «SIMONEJAY 


45 


44 


41 


6 


SAMBA DE JANEIRO TOMMrBOT 417 FELIZIA 


C46) 


mw^ 


1 


THA WILDSTYIE INTEBHIT 54015«IORirY ♦ OJ SUPREME 


47 


46 1 39 


6 


GET UP< GO INSANEI GRANOSIAU OOEATRICTLV RHYTHM » STRETCH AND VERN PRESENT MAOOOG 


(48) 




1 


RISE H OLA. 341031/tSLAND ♦VERONICA 


49 


36 


35 


12 


AIN'T TALKIN' 'BOUT DUB 550 MUSK 7B643IEnc ♦ APOLLO FOUR FORTY 


50 


34 


15 


13 


NEVER. NEVER GONNA GIVE YOU UP ARISTA PROUO * LISA STANSFIELD 
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30 
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* * * No. 1 /Greatest Gainer * * * 

WHAT ABOUT us n(XUAixi:t/i:-v:rfl>!iStA ifi-.*-i-;.ai ♦TOTAL 


2 


1 




2 


ITS RAINING MEN...THE SEOUEL (Tl IX) LOGIC 52864 


♦ MARTHA WASH FEATURING RUPAUL 


(1) 


5 




7 


ncx n 2 lienc ujn isupa dupa flv) »: m usmn mitsa 


♦ MISSY 'WaiEAIEANOR' ELUOTT FEAT OA BRAT 


(4) 


6 


14 


25 


FREE <T) 00 SIRICTLY HHrTHM 12528 


♦ ULTRA NATE 


® 


7 


8 


10 


OFF THE BOOKS ID 0(1 VOUTOR 1646«£unvTIY THE BEATNUTS FEAT. BIG PUNISHER S CUBAN LINK 


6 


4 


4 


3 


ALL CRIED OUT (D (X) TRACK MASTERS^VE 7B73E^IC 


♦ ALLURE FEATURING 112 


7 


3 


2 


4 


EVamHHK (1) DO IKA S5354 


♦ MARY J. BLIGE 


1 


2 


1 


9 


YOU MAKE ME WANNA... (Tl (XI lAFlUX 2426»ARISTA 


♦ USHER 


9 


13 


11 


18 


YOU'RE NOT ALONE IT) ni RCA 64904 


♦ OLJVE 


10 


14 


38 


5 


MUCH BETTER (Tl (X) TWISTED 5533a(MCA 


CLUB 69 FEATURING SUZANNE PALMER 


11 


15 


20 


8 


ONE MORE NIGHT (T) IX) TOMMY BOY 786 


AMBER 


02) 


28 




2 


BREAKING ALL THE RULES m IX) SCFFEN 22304 


♦ SHE MOVES 


13 


9 


3 


12 


HONEY [MiiTi 1X> COLUMBIA 78665 


♦ MARIAH CAREY 


14 


18 


15 


23 


SPIN SPIN SUGAR (Tl DO CLEAN UPA^RGJN UNDERGROUND 385QQA/IRGIN ♦ SNEAKER PIMPS 


15 


20 


13 


9 


THE ONE 1 GAVE MY HEART TO (T) (X) eLACKGROUND/ATUNTK 95S67;AG ♦ AALIYAH 


16 


8 


10 


3 


SOMEWHERE/RED LETTER DAY (Tl 00 ATUNTC 840330U: PET SHOP BOYS 


17 


12 


23 




I'M NOT A PLAYER (Tl LOUD 64909W:A 


♦ BIG PUNISHER 


11 


10 


12 


10 


LOVE IS ALIVE (T) [XI OVB 582349'AAM 


♦ 3RD PARTY 


05) 


NIW^ 


1 


* * * Hot Shot Debut ♦ ♦ * 

NO. NO. NO Tin. COLUMBIA 7S6S' ♦ DESTINY'S CHILD 


20 


21 


17 


13 


YOU SHOULD BE MINE (DON T WASTE YOUR TIME) (Tl MERCURY 571761 ♦ BRIAN MCKNIGHT FEAT MASE 


(21) 


29 


9 


4 


WHAT 1 NEED IT) STREET LIFE 78]5(V'ALL AMERICAN 


♦ CRAIG MACK 


(22) 


25 




2 


SPICE UP YOUR LIFE (Tl VIRGIN 38620 


♦ SPICE GIRLS 


(23) 


23 


28 


4 


AIN'T NO NEED TO HIDE IT) 00 CHAMPION 331 


SANDYS 


24 


16 


24 


22 


THINGS JUST AINT THE SAME m (X) ARISTA 13381 


♦ DEBORAH COX 


25 


22 


7 


5 


PHENOMENON (Tl DEFJAM KKHLl/ESCum 


♦ aCOOLJ 


(26) 


41 


19 


8 


irS YOURZ III LOUD 64957)BCA 


♦ WU-TANG CLAN 


(27) 


NEW^ 


1 


flICHTER SCALE 111 DEF JAM 56a057jWERCLIRV 


♦ EPMD 


29 


27 


30 


8 


MY LOVE IS THE SHHHI (Tl WARNER BROS. 43919 ♦ SOMETHIN' FDR THE PEOPLE FEAT. TRINA S TAMARA 


29 


17 


26 


10 


DONT GO (Tl (X) LOGIC 54974ArcA 


LE CLICK FEATURING KAYO 


30 


19 


32 


5 


THEME FROM THE VAUEY OF THE DOUS (T) (XI WARNER BROS 43952 K.D. LANG 


31 


11 


6 


3 


KISS YOU ALL OVER iT) (X) ARiSTA 13438 


NO MERCY 


(32) 


37 


29 


18 


MO MONEY MO PROBLEMS !T) (II BID BOr 79I0*<RIST« ♦ THE NOTORIOUS B LG (FEAT PUFF DADDY t MASE) 


(33) 


>E-Eirnir 


7 


CHOOZE ONE ;t. AVh 30 


CROOKLYN cum 


(34) 


46 


45 


6 


TURN ME OUT (TURN TO SUGAR) (T) (XI STRETLY RHYTHM 12521 PRAJUS FEAT. KATHV BROWN 


35 


24 


34 


9 


BUTTA LOVE IT) CO ARISTA 13413 


♦ NEia 


36 


31 


22 


3 


PERFECT LOVE (T) DO TWISTED 55404(MCA 


HOUSE OF PRINCE FEATURING OEZLEM 


(37) 


•E-ENTRr 


5 


LAST NIGHTS LETTER (Ml (T) (X) MCA 55391 


♦ K-CI S. JOJO 


(38) 


47 


49 


5 


1 CARE 'BOUT YOU m (XI LAFACE 24274/ARISTA 


♦ MILESTONE 


39 


40 




2 


SHOW ME LOVE (Tl (XI RCA 64969 


♦ ROBYN 


40 


26 


16 


3 


MOURN YOU TIL 1 JOIN YOU (Tl TOMMY SOY 427 


♦ NAUGHTY BY NATURE 


41 


35 


48 


20 


1 SAY A LITTLE PRAYER (Tl (Xi WORK 76597/EP1C 


♦ DIANA KING 


(42) 


49 


18 


10 


UKE A STAR (Tl 00 THBERI 73a(T0MMY BOY 


CYNTHIA 


d) 


K-Eimn 


3 


MM A SONG (T) CO NERVOUS 20283 


♦ BYRON STINGILY 


(44) 


DE-EKTin 


8 


SUNSHINE IT) ROCAmUIDEF JAM 574923MERCURY ♦ JAV-Z FEAT. BABYFACE AND FOXY BROWN 


45 


33 


36 


5 


I'M AFRAID OF AMERICANS IX) VIRGIN 38618 


♦ DAVID BOWIE 


4< 


45 




5 


DRAMA IT) TWISTED 55403AICA 


CLUB 69 FEATURING KIM OXIPER 


47 


34 


35 


25 


I'LL BE MISSING YOU lU) IT) 00 BAD BOY 79097/ARISTA 


♦ PUFF DADDY i FAITH EVANS (FEAT. 1 121 


41 


38 


25 


10 


THE JOINT (Tl DEF JAM 571679AIERajRY 


♦ EPMD 


(D 


RE-EHTIir 


5 


MAN BEHIND THE MUSIC (D LIE' man 950IS1NTERSCOPE 


♦ QUEEN PEN FEAT. TEDDY RILEY 


50 


36 - 




13 


AROUND THE WORLD (T) SOMA 3860&VTRGIN 


♦ DAFT PUNK 



CD Titles witti tfw greatest sales ot club play increases this week. Power Pick on Club Play is awarded for the largest point mciease 
anywhere in the top 50. #Vkleoclip availability. Catalog number is for vinyl maxi-single. or CD maxi-single if uinyi is unavailable. Oi 
Bitiboard/BPI Communications. 
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THE X-O-CIST Tresta Brown" 
ZYX B745-8 (MACO) /-1 2 (1 2^ 




arrning singles below ttie top 20. Greatest Gainer on Maxi-Smgles Safes is awarded lor the largest sales increase arrving singles 
Sales chart: (M) Cassette maxi-singte availability. (T> Vinyl maxi-smgle availability. (X) CD maxi-singte availability. O 1997, 
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Internet: http://www.zyx.de 



CLUELESS "Splderwelis- 
ZYX 8744.8 (MACD) /-12 (12") 



HARAJUKU pies. STEPHANIE O'HARA 
This Is The Moment/Someone Like You" 
Themes From The Musical Soundtrack "Jekyli & 
m 8S089-8 (MACD) /-12 (121 M (SCMC) 
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Int'l Marketing Blooms In Nashville 

Warner/Reprise Helped Spearhead Trend I ffi 



BY CHET FUPPO 



NASHVILLE— International market- 
ing, which not so long ago was virtual- 
ly nonexistent on Music Row here, is 
becoming such an integral part of 
country music that its chief pioneer has 
recei\-ed three awartis this year for his 
efforts. 

"I think that means it's time for me 
to go away," Warner/Reprise Nashville 
senior VP of marketing Bob Saporiti 
says jokingly of his kudos. "The odds 
are great that if you're in internation- 
al in Nashville, you're going to win an 
award. There's just not that many peo- 
ple doing it" 

This year, he has been presented the 
Leonard T. Rambeau International 
Support Award from the Canadian 
Country Music Assn., the Jo Walker- 
Meador International Achievement 
Award from the Country Music Assn. 
(CMA), and the Jim Reews Memorial 
Award from the Academy of Country 
Music. 

"That Bob is being recognized again 
internationally for his work in global 
marketing is no surprise," notes Warn- 
er/Reprise Nashville president Jim Ed 
Norman. "Before Bob came along, 
there was literally no international 
marketing in our industry. Now, North 
American country artists are known 
and lo\'ed around the world." 

Saporiti says Nashville's interna- 
tional marketing movement literally 
began in the toilet — in a cramped con- 
verted bathroom at Warner/Reprise's 
former headquarters, to be totally 
accurate. 



"It was seven years ago," he says, 
"and we were still in the old Home for 
Unwx.'d Mothers building. In January of 
1991, thanks to Jim Ed Norman and 
IWarner/Reprise Nashville executive 
VP/GM] Eddie Reeves, I was allowed 
^^^^^^^^^ to open the first- 
^^^^^^^Hi ever international 
^^^^^^^^ a 
^^HV^^^B major Nashville 

• ■' ^ label. Prior to that, 
^^L, A there'd always 
^Hf ~ international 
^Hg^^tiHR acti^ity in country 
^H^^^^BT music. Johnny 
SAPORITI Cash, Kenny 

Refers, Dolly Par- 
ton, Jim Reeves, [and] Don Williams, 
and many others have had successes 
internationally in the '70s. Then, in the 
'80s, there was a gap." 

He attributes that to country mu- 
sic's huge burst of popularity during 
the "Urban Cowboy" era. 

"There was suddenly so much more 
money here," he notes, "that the 
Alabamas of the world and the per- 
formers who didn't pursue an inter- 
national career suddenly didn't need 
to, financially. The labels didn't sup- 
port it — any international support 
came from the labels* pop offices, in 
LA. or New^ York." 

Labels here, he notes, had little or 
no interest in pursuing sales outside 
the US. Saporiti himself got interest- 
ed in international through personal 
interests. 

"My family's Italian, and my wife, 
who is Asian, was a French citizen, so 
I've been going abroad for years. I love 



Nashville Music Awards 
Noms Go To 200 Contenders 



NASHVILLE— Almost 200 area 
artists have been nominated for Lead- 
ership Music's fourth annual Nash\iUe 
Music Awards. 

Raul Malo and Lee Ann Womack 
announced the nominees, who will 
compete in 37 categories. The awards 
will be presented Jan. 21 at the Ten- 
nessee Performing Arts Onter. 

Country, Christian, and gospel cat- 
egories include the following nominees: 

Country album of the year: Patty 
Loveless, "Long Stretch Of Lone- 
some"; Kathy Mattca, "Love Trawls"; 
Martina McBride, "Evolution"; Joy 
Lynn White, "The Lucky Few"; Lee 
Ann Womack, "Lee Ann Womack." 

Bluegrass/old-time music album of 
the yean Jimmy Campbell, "Pieces Of 
Time"; Jason Carter, "On The Move"; 
Aubrey Haynie, "Doin' My Time"; Ali- 
son Krauss & Union Station, "So Long 
So Wrong"; Barry & Holly Tashian, 
"Harmony." 

Contemporary Christian album of 
the year: Jars Of Clay, "Much Afraid"; 
Marty McCall. "Images Of Faith"; 
Geoff Moore & the Distance, 
"Threads"; Out Of The Gray "(see 
inside)": Jaci Velasquez, "Heavenly 
Place." 

Traditional gaspel album of the year: 
Christ Church Choir, "Ail Praise"; the 
Fairfield Four, "I Couldn't Hear 



Nobody Pray"; the Happy Goodmans, 
"Always"; the Steeles. "We Want 
America Back"; Ben Tankard & Tribe 
Of Benjamin, "Git Yo Prayze On." 

Folk album of the >'ear: Kate Camp- 
bell, "Moonpie Dreams"; Guy Clark, 
"Keepers"; Janis Ian, "Hunger"; 
Maura O'Connell, "Wandering Home"; 
Daw Olney, "Real Lies." 

Male vocalist of the year: John 
Anderson, Mike Eldred, Delbert 
McClinton, Del McCoury, Stere Win- 
wood. 

Female vocalist of the year: Bekka 
Bramlett, Amy Jarman, Jonell Mosser, 
CeCe Winans, Trisha Yearwood. 

Song of the year: "Back When We 
Were Beautiful," Matraca Berg; 
"Butterfly Kisses," Bob Carlisle and 
Randy Thomas; "Guilty," Matthew 
Ryan; "Something That We Do," 
Clint Black and Skip Ewing; "The 
Trouble With The Truth," Gary 
Nicholson. 

Video of the year: "455 Rocket," 
Kalhy Mattea (produced by Steven 
CKtldmann); "(>)ld Outside," Big House 
(produced by Jim Shea); "How Your 
Love Makes Me Feel," Diamond Rio 
(produced by Robert Deaton and (Jeorge 
J. Flanigan); "I'm On Your Side," Kathy 
Mattea (produced by Steven Gokimann); 
"You Move Me," Susan Ashton (pro- 
duced by Thorn Oliphant). 



the world, period. 1 started thinking 
about these things. There had been 
people here working in the area — Jo 
Walkcr-Meador at the CMA, Trisha 
Walker, Jay Barron, Jeff Walker, Ralph 
Walker, and I'm leaving names out But 
the labels weren't interested. Man- 
agers and booking agents were." 

Saporiti cites such artists as Dwight 
Yoakam, Emmylou Harris, and Kathy 
Mattea as being ahead of the curw in 
emphasizing international aspects of 
their careers. "I first met Dwight in 
Paris in '86 oi* so," says Saporiti. "I 
started introducing him to the press. 
Paris Match did a big thing on him 
(Conthnied on page 28) 




Payday At Last. Johnny PayCheck has been named the 72nd member of the 
Grand Die Opry. Welcoming him are Opry GM Bob Whitaker, left, and Opry 
member Steve Wanner, right. 



MJI Does Premiere For Garth's 
'Sevens'; Cash, Jennings In Hospital 



Un the ROW: Garth Brooks' album "Se\iens" will be 
premiered via syndicated radio by MJI Broadcasting on 
Monday (24) at 9 p.m. EST, 8 p.m. CST, and 6 p.m. PST 
(repeated at 9 p.m. PST). Retail release comes the follow- 
ing day During the 90-minutc liw broadcast, Brooks will 
answer questions posted by fans by fax, by an 800 number, 
and online via. www.countryNow.com. Mark McEwen will 
host the show, which will air before a studio audience. 

People: Johnny Cash remained hospitalized at press 
time at Baptist Hospital here with double pneumonia. The 
65-year-old country legend has been diagnosed with Shy- 
Drager syndrome, a form of Parkimwn's disease. C^h had 
announced onstage Oct. 25 in Flint, Mich., that he had 
Parkinson's. Shy-Drager 
syndrome was discovered 
after doctors here per- 
formed a brain scan. Way- 
Ion Jennings was being 
treated at the same hospi- 
tal at press time after suf- 
fering stroke-like symp- 
toms . . . Johnny Bush was 
voted into the Country 
Music Assn. of Texas's Hall 
of Fame at the group's 
eighth annual awards show 
Oct. 30 at the Broken Spoke 
in Austin. Songwriters 
Tillman Franks and Margaret Wan^ick were also induct- 
ed into the hall. 

I'am Tillis signs with Stan Moress for management . . . 
Capitol Nashville hires Jimmy Rector as promotion direc- 
tor for the mid-Atlantic region. He had been at Decca 
Records . . . River Road signs with Refugee Management 
International for personal management . . . Bruce Shindler 
has settled in as head of promotion for DreamWorks 
Nashville. He had been a partner in Shindler/Turner & 
Associates Inc. 

Lyric Street Records names Theresa Durst director of 
regional promotion. She had been at Almo Sounds . . . 
Starstruck Entertainment promotes Mike Sebastian to 
VP of music publishing . . . Jenny Shields is promoted to 
manager of national promotion at Atlantic Niishville. 

Vince Gill's eighth annual Celebrity Basketball Game 
and Concert raised $75,000 for scholarships for Belmont 
University's Curb Music Business Prc^ram. More than 30 
country performers played basketball and sang at the No\'. 
3 ewnt . . . Phil Ramone will speak at the Nash\ille chap- 
ter of the National Academy of Recording Arts and Sciences 
luncheon Dec. 11. Information is available at fil5-327-8030. 

The hottest guy in town right now has to be Steve 
Wanner, who co-wrote Garth Brooks' new single "Long 
Neck Bottle" (on which he plays guitar and sings with 
Brooks), co-WTOte Bryan White's new single "One Small 




by Chet Flippo 



Miracle," and penned the title cut and another song on Clint 
Black's current album, "Nothin' But The 'Mllights." He 
also produced Bill Anderson's upcoming Warner Bros, 
album and co-wrote three .'longs on it. He co-wrote the song 
"Don't Call Me Ray" on Leo Kottke's album "Standing In 
My Shoes," as well as three songs on Jim Witter's forth- 
coming album on Curb. Wariner's duet w ith Anita Cochran 
on the song "What If I Said" is at No. 42 on this issue's Hot 
Country Singles & Tracks chart. 

StUFF: Kinky Friedman, who w"as in town for a book 
signing at the r»ew Hastings store in Murfreesboro, Tenn., 
played us some of the cuts on his upcoming tribute album 
on Kink^uou Records. Willie Nelson does Friedman's "Ride 
'Em Jewboy," Dwight 
Yoakam covers "Rapid 
City South Dakota," Del- 
bert McClinton performs 
"Autograph," Lee Roy 
Farnell does "Nashville 
Casualty And Life," 
Asleep At The Wheel cov - 
ers "Before All Hell 
Breaks Loose," and Guy 
Clark sings "Wild Man 
From Borneo." Other 
guests who are lined up 
for taping include Lyie 
Lovett, Bob Dylan. 
Marty Stuart, and Tompall Glaser, according to Fried- 
man. Producer Kacey Jones says that a release date has 
not been set. 

Friedman also appeared on "Crook & Chase" on TNN 
Nov. 13 and reports that show producer Tom Spychalski 
was fire<l after Friedman's tai»ed int(*rview, during which 
co-host Lorianne Chase repeatedly complained about the 
smell of Friedman's cigar. Chase was also reportedly 
offended by the song "Get Your Biscuits In The Oven And 
Your Buns In The Bed," which was cut from the show. Spy- 
chalski, who had been with the show for seven years, tells 
Nashville Scene that he was told the show's principals had 
"lost confidence" in him as a result of Friedman's booking. 
A TNN spokesman saj-s that it is not a network matter, since 
Spychalski was contracted by "Crook & Chase's" produc- 
tion company. Friedman has put calls in to Chase on Spy- 
chalski's behalf, and program manager Dave White says 
that the firing had rwthing to do with Friedman. 

On THE RECORD: The Ozark Mountain DaredCTils 

return w ith a new album on the New Era Productions la- 
bel. Formed 26 j'ears ago. the Daredevils last surfaced on 
record in 1989. Chigimil nienibei"s John Dillon, Sieve Cash, 
and Michael "Supe" (iranda are joined by Bill Brown 
and Ron Grcmp. Group founder Larry Lee co-produces. 
New Era can be reached at 417-869-7476. 
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12 
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22 


GEORGE STRAIT A^ MCA NASIfViLU 11263(39.9a49.98i 


STRAIT OUT OF THE BOX 


110 


8 


13 


PATSY CLINE A ' MCA NASHVILLE 12* (7 9&12.981 


12 GREATEST HITS 


556 
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16 


VINCE GILLA' MCA NASHVILLE 11O471109&1598) 


WHEN LOVE FINDS YOU 


180 


9 


7 


TIM MCGRAWA'CURS7;659(99&15 98) 


NOT A MOMENT T(X) SOON 


191 










23 


GARTH BROOKSA" CAPHOLNASHVIUE 96330110 98/15.96) 




199 


18 




VINCE GILL A MCAN/^SHVILLE 10877(10 98.15 981 


LET THERE BE PEACE ON EARTH 


54 
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ROPIN' THE WIND 


11 


9 


GARTH BROOKS A' Capitol nashviue 29689 ( 10 98' 1 5 98) 


THE HITS 


153 




23 


17 


JOHN DENVER • RCA 50764 1 12 9^16 9B1 


AN EVENING WITH JOHN DENVER 


36 


12 


3 


HANK WILLIAMS. JR. A curb 77638 (6 9&9 981 


GREATEST HITS. VOL. 1 


184 




24 




JOHN DENVER RCA 11201 I7 9ft'll,98) 


ROCKY MOUNTAIN CHRISTMAS 


1 


13 


11 


GEORGE STRAIT A' i^rMSHViuE 10651(10.98(15 98) 


PURE COUNTRY (SOUNDTRACK) 


270 




25 


24 


REBA MCENTIREA* MCANASimLLt 10906(10.9&'15 98) 


GREATEST HITS VOLUME TWO 


215 



CMK« alDums m ?-y««'-oid him tn*l titvn Uien tmUm No 100 on The BAnanJ 300 at niaua i 
Icn unc, wiCti murtyriitlion •nSciiee Of t nurml lD<h)w>v lh« s^rTibol 'Asttrak indicain m 
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by Wade Jessen 

It s like striking oil in Oklahoma: if Garth Brooks were a wild- 
cat driller in his hiimc state, his "Long Neck Bottle" would be the mother 
lode. The lead sinfjle from •'Seven.'^" hits Aii^jower status in just two weeks 
with a gu.sher of airplay that hurls the song 27-() on Billboard's Hot Country 
Singles & Tracks, Brooks entered the chart last i.ssue with 2,05fi spins and 
finishes this tracking period with a whopping 4,.S86 detections, trailing Sha- 
nia Twain's "Love Gets Me Every Time" by 1,389 plays, as that track inks 
a solid month at No. 1. Brooks will ha\'e formidable competition not only from 
Twain, but from four other Iwhatted stars. Clay Walker, Michael Peter- 
son, George Strait, and Clint Black might haw airplay spurts that could 
hamper Brooks' efforts to jump to No. 1 next issue, and considering that 
Brooks' new album somehow got leaked to country radio five days before itJ? 
scheduled delivery, there could be plenty of surpri,ses in store on our airjilay 
.scorecard ne.xt issue. "We were expecting to get the disc on Nov. 22 or 2:H at 
the latest, but we got a surprise in the mail on the 17th," says Dave Louis, 
music director at WKKX St. Louis. "An unmarked reference CD showed up 
on Monday from an unidentified source, and we had heard that a couple of 
other station.s had it, too. We've started playing each cut three times a da.v." 
At least for the first phase of the "Sevens" ballyhoo, that station is position- 
ing itself as the first station in the country to air cuts from "Sevens." At 
press time, a call to promotion executives at Capitol Nashville had gone unre- 
turned regarding the mvsterious unmarked albums. Retail begins scanning 
the set Tuesday (2.5). 

Here in the real world: Two various-artists projects sweep our 
awards for the largest sales gains on Top Country Albums, as "A Country 
Sui>erstar Christmas" (Hip-O/Universal) takes Greatest Gainer roses, and 
the Pacesetter nod goes to 'The Best Of Country Sing The Best Of Disney" 
(Walt Disney). Sales more than double on the budget-priced holiday package 
to around 7,000 units (a 108^^ gain), causing the set to rise ■lH-27 on Top Coun- 
try Albums and bow on The Billboard 200 at No. 191 . The Disney set is a I m> 
relea.He that jumps ViSi-Si with a 52% increase on the country list Meanwhile, 
Paul Brandt notches our Hot Shot Debut as his sophomore set, "Outside The 
Frame" (Repri.se), .sets up shop at No. .50 with 3,000 units. 

Visions of sugar PLUMS: Perhaps to help coiyure up images of the 
legendary o\x'r-the-riwr-and-through-the-woods holidays of yesteryear, shop- 
pers have dipped into Christmas bins to nudge the yuletidc spirit On Top 
Country Catalog Albums, Vincc Gill's "Let There Be Peace On Earth," a 
perennial favorite since '93, re-enters at No. 10 with 4,000 .scan.s. Gill's set is 
outsold by Kenny Rogers' '96 release, "The Gift," which rises 20-7 and is 
available through QVC and is worked at Christian retailers by Word. Bruce 
Van Langen, dirt^ctor of .sales at Magnatone, says Rogers will appear on the 
cable shopping channel to help promote the set which enjo.ved a brief sum- 
mertime renai.s.sanee after being featured there during a weeklong offering. 
"The (jift" opened at No. I!) on the catalog chart in the Aug. IG issue. Four 
other seas<mal packages are sprinkled throughout the chart, including .sets by 
John Denver, Reba McEntire, and Garth Brooks. 

Opening with 1,500 units on Top Country Albums, Sawyer Brown opens 
at No. 73 with "Halleliyah He Is Born" (Curb), and although that set is being 
worked at Christian retailers by Warner Christian Distribution, it narrowly 
missed a debut on this issue's unpublished Top Contemporary Christian list. 



INT'L MARKETING BLOOMS IN NASHVILLE 



(Coutiutied fn}in i>a(/e Jf>) 

when he played the CAuh Rex there, 
and I started realizing; this could be a 
whole big thinp. Like rock and jazz and 
other forms of music, countrj' doesn't 
become international until it goes to 
other places and people there first imi- 
tate it and then make it their own and 
then it comes back. It just takes a long 
time for that loop to form and for it to 
become an international art form. And 
it takes stars to do that. It's not about 
the genre, it's about the music and the 
artists. That's what Garth (Brooksl 
and Shania ITwain] are doing now. The 
artists have to want it, management 
has to want it, the record label has to 
support it." 

.A,long the way, Saporiti has intro- 
duced niche events, such as "western 
beat night" at the Montreux Jazz Fes- 
tival. "That really helps giw the music 
validity," he says. 

When Saporiti formed Warner/ 
Reprise Nashville's international di\i- 
sion in 1991, he began with the slogan 
"Global peace through country music." 
He hired an assistant, Yumi Kimura, a 
student in the music program at Mid- 
dle Tennessee State University 
(MTSU) — who is now international 
marketing manager — and put her desk 
in the shower of the bathroom, where 
his desk replaced the toilet. 

"I started just by traveling and 
meeting all of our people around the 
world," he says. "I told them that I 
could be helpful and wouldn't get in 
their way. I started in Kurope and then 
Japan and Australia. It was up to 
Nashville U) deliwr its music, and I had 
to figure out how to do it. Here, Yumi 
and I relied on interns from MTSU or 
Belmont or Vanderbilt, and we looked 
for people who spoke other languages. 
That's how we first got into the market 
in Rnizil. through a student. He told us 
ballads really w'orked on soap operas 
there. So we put 'My Uove' by Little 
Texas on a soap opera there, and it 
became a hit Now, Brazil is a growth 
market." 

In Japan, he disco\'ered, a song could 
be broken by introducing it first as a 
commercial. "Then, you make the com- 
mercial into a single. We did that with 
[the gnjupl Take 0 and did vi;ry well. 
We did Subaru and Toyota commer- 
cials and turned them into hits. We've 
had successes with Beth Nielsen Chap- 
man the same way. But you don't know 
that until you go there and learn the 
market. I've tried to educate Nashville 
to that and to the fact that the world 



market is 70% of alt the records sold. 
A lot of it is in overcoming the fear of 
the unknown. You've got big record 
executives here driving BMWs who 
don't know how to dial a country code, 
and they're too proud to ask. That's a 
reality." 

The same applies to artists, he says, 
citing the fact that it takes years of 
courting and visiting for an artist to 
began to bond in another market. "A 
lot of artists don't know that" he says. 
"They will play a country once and 
think that's all it takes. You've got to 
play the clubs and build a fan base and 
get the journalists. You'w got to go and 
keep going, the way Trisha Yearw'ood 
has been working Australia for years. 
Australia is hot now; the CMA is send- 
ing a task force of 35 or so executires 
down there in February. Garth has 
done it this way. This is long-term 
stuff; there's no immediate payback. 
But there are two ways to make 
money: you can raise the price, or you 
can expand the market base. I would 
])refer to do the latter." 

Overall, international touring by 
Nashville country artists is up. CMA 
figures for 1996 show a 22% rise in 
dates, with 918 dates in 1996, com- 
pared with 750 in 1995 and 500 in 1994. 

The flip side of that, he notes, is the 
increasing number of artisU moving to 
Nashville from abroad. "Canadians 
have always been coming here," he 



says, "and now we have the Aus- 
tralians, such as Sherrie Austin and 
the lianch. We'w just signed a Dutch 
lady singer. Use DeLange, whom I had 
first .'^^en at the Dutch country music 
awards when she was just 17. We're 
doing a joint venture with our Dutch 
label in which well record her here and 
market her in Holland and Germany. 
She sings in English and speaks in 
Dutch and German, so that makes her 
more accessible. Ev-entually, we'll have 
her here and try to have her open the 
door here for more international art- 
ists." 

Overall, he sitys, learning the inter- 
national marketplace is a gradual pro- 
cess. "You have to educate yourself to 
each area and its customs and the mu- 
sic they listen to there. In Thailand, 
they like male balladeers. The French 
like Steve Earlo; there's a kind of 
James Dean thing there. The Germans 
like singers like Trisha, Faith Hill and 
Shania. In Brazil, there's a definite cor- 
relation of the music there to country. 
Au.'itralia is like the U.S. .SO years ago. 
And you learn the customs. You don't 
get onstage in Ireland, like Jim Laud- 
erdale did, and say, 'It's great to be 
here in the U.K.' " 

Saporiti likens his task to an artisan 
doing one task at a time. "To quote J.R 
Donleavy," he says. " 'It is the random 
accumulation of triumphs which is so 
nice.' " 




Golflng With Garth. Garth Brooks hosted the 15th annual Bill Boyd Go!t Classic 
to benefit the TJ. Martell Foundation for cancer, AIDS, and leukemia research for 
children; the Neil Bogart Memorial Laboratory; and the Los Angeles Shriner's 
Hospital for Crippled Children. Pictured, from left, are Academy of Country Music 
(ACM) president Scott Siman, ACM executive director Fran Boyd, Brooks, and 
ACM vice chairman Gene Weed. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



imS (Publisher - licensirtg Otg. ) Short Music Dist 

19 UKO. IH MY ETES (Reynsong, BMbKnob twister, 
ASCAPJHL 

11 BETWEEN THE DEVIL AND ME (Cobum.BMl/TenTtin 
BHlSongs Of Pt^ram int I. BMI/Coll-K -Twins BMil 
HL^BM 

4t BUNK OF AH ETE (Warner-Tamerlane. BMl/Helrnay- 

BM!/St^i ■struck Afigel. BMI/Dead SoU Perfect. 
BVI} Hbvrew 

9 A B(K>KEM WING (Sony/ATV Tree. BM/Sam's lammm 

BMl'S<ifterln Sience. BMI] HL 
38 A CHANCE (AcuH-ftose.BMt/Sony/ATV Cross Keys. 

ASCAP) WyWBM 
72 CLOSEfl TO HEAVEN (Careers-8MG, BMI) 
56 THE COAST IS CLEAR (Alino. ASOf.'Bamatua. 

ASTAP/lrving BML'Hyhaina BWI) W6M 
St THE DAY THAT SHE LEFT TULSA (IN A CKEVY) 

ISIar-itnick Wntpri Group ASCAP.'Wdrk D , ASC^i^P/Dia- 

ftwixl IlHwe, BMip-Vvtn Suninirts, BMI) HL 
31 DID I SHAVE MY UGS FOR THIS? (PDlygram Int i. 

ASCAPyDcwr Number Nw. ASCAP,T.1illeimoo, BMI! HL 
37 D0N7 BE STUPID nrOU KNOW I LOVE TOU) (Songs Of 

PDly&amlnfl BMHoon Ectio. BMl/Zomta, ASCAP) 

S3 DRIVE ME CRAZT (Sony/ATV Ooss Keys. ASCAP/Sleep- 
aver Scf. f^P/Zoffml BMl^obo Aims. BMI) 

15 EVEinWHERE lA^. ASCAP/Daddy Rabbit. ASCM'/Stki 

Blues, ASCAP! WBM 
4 FROM HERE TO ETERNHnr fWarrwr Tsmertane, BM/OM 
Aflfil, ASCAP/JKids. ASCAP) HUWBM 

6S FROM THIS MOHEHT OH (Songs Of PotyGram Intl. 



BMl/Loon Echo. BMI/Zomtn, ASCAP) WBM 
52 THE GIFT (Sony/ATV Tree. eMl/Mi^isongs. 

SFSAf-€areers-BMCk SESAC/Bnckman Anangemert. 

SLSAC) HUWBM 
55 GOOD OL' FASHIOHED LOVE (Music Corp Of Amenca. 

BMlAiMtorirVi, BMlMamslein Cumlwrtand. BMI/Bal)y 

Mae BMI) HL/ABM 
35 HAND OF FATE (WB. ASCAP/LiKin, ASCAP/Warnet 

Tamerlane, BMlOinder The Bridge. BMI) WBM 
S5 HEART HOLD ON (EMI Blackwood, BMlXillcfi, 

BML'Owtemxi, ASCAP) HI 
W HELPING ME GET OVER VOU (Post Oak. BMiaaSon|£s. 

A.SCAP/AlrTO, ASCAP) HiyWBM 
2? HE'S GOT rOU (Sony/ATV Tree, BMt/Stiowbilty 

BMl-Wamer-Tamerlano, BMVConstant Pressure. BMI) 

29 HOHKT TONX TRUTH (Sony/ATV Irm. BMI/Stiowtxlly 

BMI,'So(V/ATV Cfi»s Keys, ASCAPvKim Williams, 

ASCAP/7omba, ASCAP) HiywBM 
24 H0WD0IGETTHEflE(LMtPnnceliit>S1ice1, 

ASCAPyTull Keei, ASCAP/Fair?nutf, ASCAP) HUWBM 
54 I CAN LOVE YOU BETTER ISoiiks 01 F^styGram hit I 

BMlPolrerfltn Int I, ASCAP) HL 
3S IF YOU CAN'T BE GOOD (BE GOOD AT ff) (Irvng. 

BM|/Babv bun^lm . BMli'WatnH-Iaiiierbdi), BMI/Songs 

Sun«Bliie, BMI) WBM 
34 IF YOU LOVE SOMEBODY ll^rrenutl. ASCAP/Tull Keel. 

ASCAP,,'! Dngmidfl, BMI/BluR DoserT, BMI) WBM 
21 I HAVE TO SURRENDER IPul Price. BMI^ydney £ni. 

BMI) 



25 IMAGINE THAT (Seventh Son, ASCAP/New Hayes, 
ASCAP) WBM 

13 I'M SO HAPPY I CANT STOP CRYING (Magnehc, 

BMI/RiiKatIa, B*A/tllBgal. BMI) HL 
20 IN ANOTHER'S EYES 4Ha)0r Bob. ASCAP/]«) Fences. 

ASCAP/Tbo Bravo, BMl/Cat's [yu. BUI) WBM 
2t I WAHHA FALL IN LOVE (M Spiro.BMlAiidden Words. 

BMl/Acufl-ltosfl, BMO WBM 
71 I WROTE THE BOOK (Rockai£K.ASCAP/IVame</Cha() 

pel, ASCAP/Lu Rhythm, BMI) WBM 
69 IUSTAMOTHERHainM;HC(N(rw Haven, BML^sK 

Hill BMI/Statstruck Writers l>Dup. ASCAP/Mark D . 

ASCAP) 

59 JUST 0ON7 WAIT AROUND TIL SHE'S LEAVIN' (OU 

Ocsporados. ASCAP^fl? D, ASCAP) 

44 lUST TO SEE YOU SMILE (Music Coip. Of Amenca. 
BMl/Qitltnlish. BMi/Hainstnn Cunibvrlaml . BMl/Baby 
Mae. BMI) HL/WBM 

5 LJMD OF THE LIVING (MCA. ASCAP/DellaKapoa 
Twang, ASCAP/Tom Collins, BMI) HbWBM 

45 A LITTLE IH LOVE (Warner Tamerlane. BMl/ltellmay 
men BMI/^tarstruck Afigel. BMIA)ead Solid Perfect. 
BMI) HiyWBM 

6 LONG NECK BOTTLE (Steve Wanner. BMl^ S 0 Umrted. 
ASCAP/Sar«s Ot Peer. ASCAP) 

1 LOVE GETS UK EVERT nillE(SorvsOtFWyGrBin Int 'I. 
BMUjion Echo. BtM/Iomba. ASCAP} WBM 

23 LOVE IS THE RKiHT PUCE (Careers-BMGBMIAioyd's 
Dream. BMI/MCA. ASCAP/Bases Loaded ASCAP/EMI 
Chnstian. ASCAP) HL 

33 LOVE OF MY UFEIFMI Tower Street, BMI/Lrttle Cay- 
man, BMllMI Blackwood. m\/tt Dreams Had Wmgs, 
ASrjW>) Ml 

T4 LOVE TRAVELS (BM[;,A5CAP/Wood Monkey, 
ASCAP/Careeii BMG, BMdllymai. BMI) HL 

46 MORE THAN EVERYTHING (Warnei-Tanwrlam, 
BMl<'tk)ldBn Wheat. BMI/New Haven. BMI) HL^SM 



fi2 NICKAJACX (WamerTameilane. BMlRancUD Belita, 
BMVfttala, BMI) WBM 

57 NIGHTS LIKE THESE (Sony/ATV Cross Keys, 
ASCAP/King Coal, ASCAPflur Songsmith, ASCAP) ML 

58 THE NOTE (Sateen Stars. BMIAiTaller Haynes., BMI/CMI. 
BMI) HL 

75 NOTHIN- BUT THE TAIUKHTS (Blackerted. BMl/Steve 

Wanner BMI) WBM 
26 OF COURSE I'M ALRIGHT (Sony/ATV Tre«, BMl/Sal;illa, 

BMI/Hjdbdy. BMI) HI 
43 ONE OF THOSE NIGHTS TONIGHT (Sea Acre, 

ASCAP/Famous ASCAP/Careers-BMG, BML^amsten 

Cumtieitand, BML/Mike Curb. BMI/Dtamond Struck. BMI) 

HlvWBM 

70 ONE SMALL MIRACLE (Sorry/ATV Songs, mm. 

Bubbe. BMl^teve Warwier. BMI] 
41 ONE SOLHARY TEAR (Keyiisong, BML/Mwiabim. 

SFSAC) HI. 

22 ON THE SIDE OF ANGELS (Red Biaois. BMI/HoiiW- 

notes. BMIA^ry Burr. ASCAP/MCA. ASCAP) HLAfflM 
7 PLEASE (We ve Got The Mu^c. BML^Astiwords. 

BMI/Songs a PolyGram hit1, BMI) HL 
40 POSTMWKEDBIRMIMGHAM [LMIAfinl.ASCAPA'M 

Vassar. ASCAP/Mtene, ASCAP/EMI Blackwood, BW/Ptiil 

Ths. BHI) HUWBM 
ID THERESTOf MIM(WB.ASCAP,^neCunwny. 

ASCAP/Wilene. ASCAP/loggy B<miu. ASCAP) WBM 
73 SENDING ME AtKaSftbi'^Hrts.ASCAP/His 

Maiesty ASCAP/ten. ASCAP/Frankie Millef. ASCAP) 
39 SHUT UP AND DRIVe (Blue Water. BMIMusic Corp Dt 

AmerK:a. BMI) HL 
53 SMALL TOWN (AJmo,ASCAP/>Umes Creek, ASCAP/lrv- 



BMI) WbM 

49 STILL IN LOVE WITH VOU (Ft>sl Oak BMI) 
12 THANK GOD FOR BELIEVERS IFMI Blackwood, 



BML'Mark Alan Spnneer. BMI/B« Gum BMI) HL 
64 THAT DOES rTSarstnickMilers Group. ASCAP/Aubne 
Lee. ASCAPiTamous. ASCAP/&>nc Matters, ASCAP) 

66 THERE'S ONLY YOU (Acuff-Rose, BMI) 

3 TODAY MV WORLD SLIPPED AWAY (Songs Of Pofy- 
G*am im I, BMlHookem BMlPufygram Int 'I, ASCAPl 
HL 

SO WALUH'THEC0UNTRY(Cobiim.6Ml1RS, 

BML^u^, ASCAP) 
5 WATCH THIS (Notewnte.BMI/Wonh To Musk, 8MI/0- 

Tet BMI/6tind Spamwr, BMIySony/ATV Cross Keys. 

ASCAP/Kim W#iami. ASCAP) HL 
61 WHAT A WOMAN KNOWS (Atlantic, BM/PaiM & 

Primer. BMt/EMI April. ASCAP/Desnwtxle. ASCAPA^ry 

Burr, ASCAP/MCA. ASCAP) HL 
30 WHAT IF I DO (Stafstnick Angel, BMi^lk)y's Toys. 

BML^ew Haven. BMI.'^tarstruck Wnters Group, 

ASCAP/Mark D . ASGAC) HtvWBM 
42 WHAT IF I SAID (Wanwr Tamettane, BMI/Ownowee, 

BMI) WBM 

16 WHAT IF ITS YOU (Som'ATV Cross Keys, ASCAP/AII 
Around luwn ASCAP/tMl April, ASCAP/Jfcds. ASCAP) 
HL/WBM 

14 WHEN LOVE STARTS TALKIN- (Sony/ATV Songs. 
BML^yMTV Tree, BML^pc Knee. BMl/Sony/ATV 
lun«s. ASCAP/IMI Apnl. ASCAP/Gafv Nicholson, 
ASCAP) HL 

67 THE WISH {Sony/ATV Tunes, ASCAP/Sony/ATV Cross 
Keys. ASCAP/Sony/ATV So(«s, BMI/Sony/ATV Iree. 
BMIyKaty's Ra>ibow. BMl/Sufler lo Siknce. BMO 

47 YOU AND VOU ALONE (BemfiL BMI} WBM 
18 YOUDONTSECMTOMISSMElNurthNica. 

BMH^udersorfs, BMI/Blue WMei. BMO Hi 
32 VDU-VE GOT TOTAUTO HE (Sony/ATV Tras. 

BMl^wc Knee. SMI) KL 

17 YOU WALKED IN (Zomba, ASCAP/Badams. 
ASCAP/Sony/ATV Tunes, ASCAP) HL/WBM 
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COMPILED FROM A NAIIOKAL SAMPLE OF AIRPLAY SUPPLIED Br 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 161 COUNTIiy STA- 
TIONS ARE ELECTRONICALLV MONITORED 24 HOURS A DAT, 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 
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LOVE GETS ME EVERY TIME 4 n>.ks 

p J UNGE !S r*vaiN R j,l.an<;e 


«No. 1 *SHANIA TWAIN 

ICKOi (VI MERCUAY Ma062 
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some;thing that we do 


♦ CUNT BLACK 

i:: lOi RCAi)b33t 
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LD 
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13 


TODAY MY WORLD SLIPPED AWAY 

1 . . ■ ■■ .■. V GOSDIN.i 


GEORGE STRAIT 

:V1 MCA NASHVILLE ^ZCIS 
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\JJ 
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12 


FROM HERE TO ETERNITY 

f- '■ '.' . . R EORRAlL) 


♦ MICHAEL PETERSON 

REPRSEALBLMCUT 
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WATCH THIS 

. :r-.:-_ .i: ; .■..■■l-.-is ..\5r/iTH i 5.ARKER » HARBr. 


♦ CLAY WALKER 

.GIANT ALBUM CCT.REPRISE 
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LONG NECK BOTTLE 

A ''tV^OLDS .:S WARINER.R CARNESj 


GARTH BROOKS 

; - - ITOL ALBUM CUT.CAP.TOL NASHVILLE 


e 


UJ 


9 


12 


16 


PLEASE 

R :ft v ISCN r PASELDCN P GREENE a MASELOEHI 


♦ THE KINLEYS 

IC; ID) EPIC 78^56 


7 


(JJ 


11 


11 


13 


UNO OF THE LIVING 

R , WALKEH.JR IiLLIS -W PATTON.T SILLERS) 


PAM TILLIS 

.:vi ARISTA NAshVLLE urm 


8 


(JJ 


12 


13 


12 


A BROKEN WING 

M yCSRiDE.P WCRLEy IJ HOUSE S HOGlfi.P EARNHARTi 


♦ MARTINA WCBRIDE 

ICI :Dj IVI RCA 6A%3 


9 


kM) 


13 


18 


13 


THE REST OF MINE 


♦ TRACE ADKINS 

Ci (D)mCAPlTOlN*SHViLLE ^Bf^SO 


10 




10 


14 


8 


BETWEEN THE DEVIL AND ME 


ALAN JACKSON 

(V;. AR'STANASHV.LLE 13067 


10 


12 
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2 


18 


THANK GOD FOR BELIEVERS 


♦ MARK CHESNUTT 

ICI IDI'ivl DECCA 72c;.t 


2 


QD 


17 


20 
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I'M SO HAPPY 1 CAN'T STOP CRYING 


TOBY KEITH WITH STING 

(Cj ICI :Vj MERCURY iogUJ 


13 


14 


14 


15 
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WHEN LOVE STARTS TALKIN' 

. -. -1 : ' ■ ■■ I- J M:;i-CLSc\j 


♦ WYNONNA 

i.C.i ICI 'VI r JRB 7l^C9'i'i.tNI'.'tRSAL 


14 


15 


8 
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EVERYWHERE 

( : ■■' ■ " irawicwiseman.mreid: 


♦ ir.I MCGRAW 

■ BB .'LB.M'BUT 


1 


16 


16 


16 


13 


WHAT IF IT'S YOU 

■ .= ICMAJESKI.R E OftfiALLI 


♦ REBA MCENTIRE 

IVI WCANAEH'i'iLLE 7i'00: 


15 


vJZJ 


20 


23 


14 


YOU WALKED IN 

■ [/■'jrif 


♦ LONESTAR 

ICI iO: IVI 6^A 6i9.1? 


17 


18 


IS 


21 


11 


YOU DON'T SEEM TO MISS ME 


♦ PATTY LOVELESS 

ilCnDI Ei^C 787D4 


18 




22 


24 


9 


ANGEL IN MY EYES 


♦ JOHN MICHAEL MONTGOMERY 

ATLANTIC ALBUM CUT 


19 


20 


15 


5 


15 


IN ANOTHER'S EYES ♦ TRISHA YEARWOOO AND GARTH BROOKS 

7.'.. ■ --^ATi^.G 5RC0KS:. lu'i !.0 fiASHVLLE ;^0:>1 


2 


QD 


23 


25 


11 


1 HAVE TO SURRENDER 


♦ TY HERNDON 

EPIC ALBUM CUT 


21 


QD 


24 


28 


8 


ON THE SIDE OF ANGELS 


LEANN RIMES 

CCPB ALBUM CUT 


22 


23 




4 


18 


LOVE IS THE RIGHT PUCE 

B ' A'A' - .- - M t-UMMufvT SIMS: 


♦ BRYAN WHITE 

:CiASyLCUG4lE.2 


4 


24 


21 


17 


18 


HOW DO 1 GET THERE 

. Iv-.C^ARREN 


♦ DEANA CARTER 

IV) CAPITOL NAjHVlLLE :%4fe 


1 


via) 


31 


34 


5 


IMAGINE THAT 

'.-..11 GEORGE.J TtRRO.B WW:TE1 


DIAMOND RIO 

ARISTA NASHVILLE ALBUM CUT 


25 


WO J 


25 


31 




OF COURSE I'M ALRIGHT 


ALABAMA 

TV) RCA 64966 


25 


LiL) 


32 


45 


1 


HE'S GOT YOU 

. ■ ^ cjN\ ;r dlsn t t*:BRiDe;. 


BROOKS i DUNN 

:Vl ARISTA NASHVILLE 13101 


27 


L«J 


29 


32 


10 


1 WANNA FALL IN LOVE 

■ P BROCK) 


♦ LILA MCCANN 
ASYLUM ALBLM CUT 


28 


29 


19 


9 


14 


HONKY TONK TRUTH 

■ .■■ LJNNilR DUSN.K.WiLLIAMS.L WILSON; 


♦ BROOKS & DUNN 

IVI ARISTA NASHVILLE 13101 


3 


30 


26 


29 


11 


WHAT IF 1 DO 


MINDY MCCREADY 

' ' V)BNA6499C 


26 


(31) 


34 


37 


5 


DID 1 SHAVE MY LEGS FOR THIS? 


♦ J [ )'('JA CARTER 

i. :_.'- ' L '..■.i:i.7,iLLE i^y2 


31 


QD 


35 


36 


5 


YOU'VE GOT TO TALK TO ME 


LEE ANN WOMACK 

)V.. DECCA 72023 


32 


QD 


37 


38 


i 


LOVE OF MY LIFE 


♦ SAMMY KERSHAW 

10 IVI MERCURT 


33 


34 


28 


22 


19 


IF YOU LOVE SOMEBODY 


KEVIN SHARP 

143 ALBUM CCT'ASYLUW 


4 


QD 


36 


33 


14 


HAND OF FATE 

. '. :M lUhN.M NOBLEJ 


♦ SONS OF THE DESERT 

|C)IDI>)V)EPIC 78463 


33 


® 


38 


35 


8 


A CHANCE 


KENNY CHESNEY 

C) BNA 64987 


35 


QD 


44 


51 


3 


DON'T BE STUPID lYOU KNOW 1 LOVE YOU) 


♦ SHANIA TWAIN 

(CI <D; IVI MERCURY S&S242 


37 


CD 


42 


40 


7 


IF YOU CAN'T BE GOOD (BE GOOD AT IT) 

K.LEHNI'IGiTSEAlS B M LLEB 


♦ NEAL MCCOY 

ATLANTIC ALBLM CLT 


38 









5- 






1 


THIS 
WEEH 


3s 


i ° 

< 


^5 


TITLE 

T'ROOUCER ISONGWRITER) 


ARTIST 

.ABEL & NUMBER)PRCM0TION LABEL 




39 


30 


19 


20 


SHUT UP AND DRIVE 

" " .'.'. . I. "L . '.'•*_■■ ■ . " 1 ■■' .BD; 


♦ CHELY WRIGHT 

(C)(D) IVI WCA NASHVILLE T2012 


14 


CS) 


41 


42 


7 


POSTMARKED BIRMINGHAM 


♦ BLACKHAWK 

IVI ARISTA NASHVILLE ;31D7 


40 


QD 


43 


43 


12 


ONE SOLITARY TEAR 

F I ..'.'.-. " . -INS MANDILE 


♦ SHERRIE AUSTIN 

C> D. AB'STA NASHVILLE 73099 


41 


QD 


19 


54 


4 


WHAT IF 1 SAID ♦ ANITA COCHRAN WITH STEVE WARINER 

■' 7" ' -'.'7'. .'. " '. -:'::-B^rv. warner 6Rcs A,auu cut 


42 


® 


50 


53 


4 


ONE OF THOSE NIGHTS TONIGHT 

"' 7 1 '.'"-'■ .7'. '■ . -',i:7:BE - C LES 


LORRIE MORGAN 

IV! BNA 65333 


43 


/T7N 


60 


64 


17 


JUST TO SEE YOU SMILE 

B .,.'. .■' -71 - L'7 -,B..).'.' 7,1 NESlER.T.MARTINi 


TIM MCGRAW 

CURB ALBLM CUT 


44 




47 


48 


7 


A LITTLE IN LOVE 


♦ PAUL BRANDT 

REPRISE ALBLM CUT 


45 


® 


48 


52 


9 


MORE THAN EVERYTHING 


♦ RHEnAKINS 

C iDi ,'vi DECCA 72022 


46 


47 


46 


39 


20 


YOU AND YOU ALONE 


♦ VINCEGILL 

. ':) MCA NASHVI.LE 72010 


8 


41 


40 


41 


12 


BLINK OF AN EYE 

".' ■, : ■ r : .'. ■ BD'WLtS: 


♦ RICOCHET 

IC; ID) COLUMBIA 7S68i 


39 




59 


— 


2 


STILL IN LOVE WITH YOU 


TRAVIS TRin 

AABNER a^^OS ALBUM CUT 


49 


50 


51 


50 


10 


WALKIN' THE COUNTRY 


♦ THE RANCH 

>;VICAPT0L NASHVILLE 19694 


50 


QD 


55 


59 


5 


THE DAY THAT SHE LEFT TULSA (IN A CHEVY) 

1 "' '.' '.'I .! b;.. BL.,W::.ND| 


WADE HAVES 

CCILMBIA ALBUM CLT 


51 


QD 


53 


56 


6 


THE GIFT ♦ COLLIN RAYE FEATURING JIM BRICKMAN 

'■'1 .11 .. B 1 WALKER. JR PWORLtY(T&0UGLA5 1 BR CKMANI EPIC AL&JM CLT 


52 


S3 


45 


44 


10 


SMALL TOWN 

1 .i...., .. . 1 . .7 .■■-suc.GSj 


♦ JOHN ANDERSON 

IVI MERCURY 574948 


44 


(M; 


58 


60 


E 


1 CAN LOVE YOU BETTER 

■ - .-77 P.E HAYLSI 


♦ DIXIE CHICKS 

,B| 0) MONUMENT 78745 


54 


55 


52 


49 


10 


GOOD OL' FASHIONED LOVE 


♦ TRACY BYRD 

V: MB^ NASHVILLE 7201 


47 


56 


39 


26 


11 


THE COAST IS CLEAR 

... 1 .7 . BHOV^J S JC-'JtSI 


TRACY LAWRENCE 

ATLANTIC ALBUM CUT 


26 


(57; 


56 


57 


E 


NIGHTS LIKE THESE 


♦ THE LYNNS 


56 


QD 


66 


73 


4 


THE NOTE 

''. '. ■ IB MCOfi! M RAY: 


DARYLE SINGLETARY 

GIANT ALBUM BUT REPRISE 


58 


QD 


64 


75 


3 


JUST DON'T WAIT AROUND TIL SHE'S LEAVIN' 


♦ DAVID LEE MURPHY 

VI MCA NASBVIL-E 72024 


59 


60 


54 


47 


19 


HELPING ME GET OVER YOU ♦ TRAVIS TRITT FEATURING LARI WHITE 


18 




WAPNLB BROS A.BUMCB' 


QD 


61 


62 


4 


WHAT A WOMAN KNOWS 

" -- ■ -:.-7B IK TYLER. .3.CHILDGBURRI 


♦ KRIS TYLER 

(C) IDI IVI RISING TIDE 56061 


61 


62 


57 


46 


15 


NICKAJACK 

- 7- -NJTTE.M MAHER ISHENDRICKS.G NICHOLSON 


♦ RIVER ROAD 

ICI :D) IV) CAPITOL NASHVTLLE 58666 


37 


QD 


62 


67 


3 


DRIVE ME CRAZY THE THOMPSON BROTHERS BAND 

- : . - - h- -.. 7MP50r. SRCtHERS BAND IM WMITTY R DAVIES.R KIMBRDi ICI O.i iV! RCA 64998 


62 


(M) 


69 




2 


THAT DOES IT 

.■ 1 7 1 ■ -^S A.CUNNINGHAU) 


JASON SELLERS 

BNA A.BUWCUT 


64 


65 


63 


58 


8 


HEART HOLD ON 

■ 1 B . .1 ■ .)JL V MCGEHE.M LAiVLEfll 


♦ THE BUFFALO CLUB 

B.B RISING TIDE 56063 


53 


66 


67 




2 


THERE'S ONLY YOU 

B 17. .-.IB .1.M-JBDKEE5'. 


KEVIN SHARP 

143 ALBUM CUT ASYLUM 


66 




73 




2 


THE WISH 

- . : - ^ N B.&A,.VNHA.RT 


BUKE 8. BRIAN 

CURB ALBUM CUT 


67 


63 


65 


61 


3 


FROM THIS MOMENT ON SHANIA TWAIN WITH BRYAN WHITE 

. -B) VLPCUR' ALBUM CUT 


61 










* ★ * Hot Shot Debut * * * 




QD 


NEW^ 


1 


JUST ANOTHER HEARTACHE 

r.BTTO'AN IB H1L..M B B.-.NBBBB 


♦ CHELY WRIGHT 

IVI MCA NASHVILLE 72025 


69 


® 


NEW^ 


1 


ONE SMALL MIRACLE 

.77 • : . - - 1 ■ -B 7 . .7 ■, S WARINER- 


BRYAN WHITE 


70 


QD 


70 


72 


4 


1 WROTE THE BOOK 


MATT KING 

ATUANTfC ALBUM CUT 


70 


QD 


NEW^ 


1 


CLOSER TO HEAVEN 


MILA MASON 

ATLANTtC ALBUM CUT 


72 


QD 


NEW^ 


1 


SENDING ME ANGELS 

.7 .7 . L MCCLINTONU WILHAMS.FMILiER) 


♦ DELBERT MCCLINTON 

(V) CURB 5605a'RISING TIDE 


73 


QD 


75 


68 


16 


LOVE TRAVELS 

7 .7 7- 7 " ... .7', . _ balugan: 


KATHY MAHEA 

IV) MERCURY 6)8560 


39 


75 


74 


71 




NOTHIN' BUT THE TAILLIGHTS 


CLINT BLACK 
RC' ALBUM CUT 


71 



CD Records slxjwing an increase m deteclions over the pfevious week, regardless o< chart moventenl. Airpower awarded to those records which 
attain 3200 detections for the first tirrte, ♦VitJeoclip availability Catalog number (S fw cassette singte, or vinyl if cassette is unavailat>le. (C> 
Cassette singte availatiility. (D) CD single availability. [M) Cassette maxi-single availability. (T] Vinyl maxi-single availability- CV) Virryl single avail- 
at)«lity (X) CD maxi-single availability. cl997. Billboard'BPl Cccimunicatior^. 



Biiibcxd. Top Country Singles Sales 



COMPILED FROM « NATIONiU. S«MPL£ OF RHUl STORE AND 
RACK SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BY 
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TITLE LAflEL & NUMBEFl'DISTRIBUTtNG LABEL 


ARTIST 




THIS 
WEEK 


ii 


2 WKS 

AGO 


z 

o t- 
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SJ 
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TITLE LABEL & NUMBEROISTRIBUTING LABEL 


ARTIST 










•k * * No. 1 * * * 

HOW DO 1 LIVEA CU<YB B3C:2 nwcduitNo. l 






(14) 


14 


14 


8 


WHEN LOVE STARTS TALKIN' CURB 5«09<duniver$al 


WYNONNA 


1 


' 


1 


24 


LEANN RIMES 




(15) 


HEW^ 


1 


SOMETHING THAT WE DO PCA 6S336 


CLINT BLACK 


2 


2 


2 


S 


LOVE GETS ME EVERY TIME • mercury bbbbc 


SHANIA TWAIN 




16 


12 


11 


14 


LOVE IS THE RIGHT PLACE asylum 64152^EG 


BRYAN WHITE 


3 


3 


3 


12 


YOU LIGHT UP MY LIFE • ctjRB 73027 


LEANN RIMES 




17 


16 


16 


7 


MORE THAN EVERYTHING DECCA 72022(MCA naskwlu 


RHETTAKINS 


4 


4 


4 


10 


A BROKEN WING/VALENTINE RCA64%3 


MARTINA MCBRIDE 




18 


IS 


15 


16 


SHUT UP AND DRIVE MCA naswiux 72012 


CHELY WRIGHT 


5 


5 


5 


14 


PLEASE EPIC 78656WNY 


THE KINLEYS 




19 


18 


22 


3 


LOVE OF MY LIFE mercury sseuo 


SAMMY KERSHAW 


6 


6 


6 


8 


THE REST OF MINE CAPnoL nashvllE SII680 


TRACE ADKINS 




(20) 


20 


19 


6 


ONE SOLITARY TEAR arista nashvilu 13099 


SHERRIE AUSTIN 


7 


7 


7 


29 


irS YOUR LOVEA CURB ;3019 TIM MCGRAW (WITH FAITH HILL) 




21 


17 


10 


17 


GO AWAY BNA&49l4rRCA 


LORRIE MORGAN 




8 


9 


11 


YOU WALKED IN bna64942I!ca 


LONESTAR 




22 


19 


17 


76 


THE UGHT IN YOUR EYES/BLUE CURS 7ii9S9 


LEANN RIMES 




NEI 


»► 


1 


DON'T BE STUPID (YOU KNOW 1 LOVE YOU) mercury B6a242 


SHANIA TWAIN 




23 


21 


18 


15 


THANK GOD FOR BELIEVERS DECCA 72014/MCA f4ASHVtLLE 


MARK CHESNUTT 




10 


12 


5 


DID 1 SHAVE MY LEGS FOR THIS? Capitol nashviue 68672 


DEANA CARTER 




(24) 


24 


21 


26 


BUTTERFLY KISSES • MCA Nashville 72016 


RAYBON BROS. 


11 


9 


8 


6 


WHAT IF 1 DO 3»A649o:,iica 


MINOY MCCREADY 




2S 


23 


24 


4 


NICKAJACK CAPITOL NASHVILLE 58666 


RIVER ROAD 


(12) 


11 


20 


3 


I'M SO HAPPY 1 CAN T STOP CRYING mercury 668114 


TOBY KEITH WITH STING 


C3 Records vyitlT ITw grealest sales gains Ihis week. •Recording Industry Assn. of America certitication for sales of 500.000 unils, ARIAA 


(13) 


13 


13 


7 


YOU DONT SEEM TO MISS ME epic 7a70A,SONY 


PATTY LOVELESS 


cerltlicallon for sales of 1 million units, wiin multimillion titles inaicalea Dy a numeral TollOYNinR tre symooi 
Ccnimunicatioris and SoundScan. Inc. 


p 1^^/. uiliDoard/HH 
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NOVEMBER 29, 1997 



TOP CLASSICAL ALBUMS.„ 


s 




u 

s 

s 


CompiM (rorr a nabonal sample of retail store and rack sales ^^l^i!?^ 
raports collected, compilwl, and provided by 1 1 1 II 1 ' 


THISWI 




ARTIST TITLE 

LABEL & NUMBER (SUGGESTtO U5T PWCE OR CQUtVALENTI 


1 


1 


8 


★ * No. 1 ★ ★ 

LONDON SYMPHONY ORCHESTRA (FOSTER) PAUL MCCARTNEYS STANDING STONE 

Mf'LEMI CLASSICS O-ISW 10 0&i5.9a; 8 w«fe at No i 


CD 


HEW^ 


Z^C^^ ,10,96 E(*,6 98, <'"^^°^^- ™E SOUL ™E TANGO 


CD 


5 


44 


ANDRE RIEU 

PHILIPS 52878b liO 98 Ea'l6.9e) 


THE VIENNA 1 LOVE 


4 


2 


9 


CECILIA BARTOLI/JAMES LEVINE 

LONDON 455513 (10.98 ta'16,981 


AN ITALIAN SONGBCOK 


CD 


10 


3 


ANDRE RIEU 

PHILIPS 4S3610 (10 98 E(V16 98) 


THE CHRISTMAS 1 LOVE 


6 


4 


7 


LUCIANO PAVAROm PAVARQTTl'S GREATEST HITS-THE ULTIMATE COLLECTION 
LONDON 458S00 (19.9B EQ(31.981 


O) 


12 


67 


ANDRE RIEU 

PHILIPS 522933 (10,98 £(^(16-98) 


FROM HOLLAND WITH LOVE 


8 


; 


4 


LEIU JOSEFOWICZ 

PHILIPS 462032 (10 98 E(^I6,98) 


VIOLIN FOR ANNE RICE 


9 


3 


9 


ANONYMOUS 4 

HARMONIA MDNDI (FMNCD 72002 (13,98(18 001 


VON BINGENi 11,000 VIRGINS 


10 


6 


7 


E.MEYER/B.FLECIVM.MARSHALL 

SONY CLASSICAL 62891 Ii0,^i8 EU 16,981 


UNCOMMON RITUAL 


OD 


NEW^ 


CECILIA BARTOLI/ANDREA BOCELU 

DG45735'jH0 96Ea'16 58> 


A HYMN FOR THE WORLD 


12 


9 


61 


MA/MEYERfO'CONNOR 

SONY CLASSKIAL 68460 (1098 E016.981 


APPALACHIA WALTZ 


13 


11 


4 


HILARY HAHN 

SONY CLASSICAL 62793 ( 1 0.98 EO' 1 6,98) 


PUYS BACH 


14 


8 


5 


BRYN TERFEL 

OG 4U480 (10 98 E<yie.98l 


HANDEL: ARIAS 


IS 


14 


9 


VANESSA-MAE 


CLASSICAL ALBUM 2: CHINA DOLL 


TOP CLASSICAL CROSSOVER.. 


1 


1 


7 


* ★ NO. 1 * ik 

VARIOUS ABTISTS jjAhA F^ifiCLiS 'Jt V.'A^tS-33C RECORDING Of THE FUNERAL 

L,?,?. ",n:, , ; -, , ^ if^: ,' .ii Nn, 1 


CD 


3 


4 


LONDON PHILHARMONIC ISCHOLES) 

POIM MUS)C 454145(10 98 EQ(I7 981 


KASHMIR: SYMPHONIC LED ZEPPELIN 


CD 


7 


6 


DOMINGO/HUANCVBOLTON 

SONY CLASSICAL 62970 (10.98 E016,98) 


MERRY CHRISTMAS FROM VIENNA 


4 


2 


14 


VARIOUS ARTISTS 

AMLKICAN GKAMAPHONE 296 (10.98/14.98) 


CHIP DAVIS' HOLIDAY MUSIK 


S 


4 


8 


SARAH BRIGHTMAN 

ANGIL 5651 1 lift COl (HS) 


TIME TO SAY GOODBYE 


6 


5 


7 


JOHN WILLIAMS/YO-YO MA 

SONY CLASSICAL 60271 (10.98 E(»16.98) 


SEVEN YEARS IN TIBET 


7 


6 


11 


OTTMAR LIEBERT 

SONY CLASSICAL 63105 (10.98 E(^16.98) 


LEANING INTO THE NIGHT 


8 


8 


16 


JOHN WILLIAMS^TZHAK PERLMAN 

SONY CI ASSICAl 63005 (10,98 E(^16 981 


CINEMA SERENADE 


9 


9 


SI 


SOUNDTRACK 

PHILIPS 45471 C (10 98 Ea'16 981 


SHINE 


10 


10 


44 


LONDON SYMPHONY (WILLIAMS) 

(KIA VICrOB 68/46 (21 9834 981 


STAR WARS: A NEW HOPE 


OD 


13 


3 


ARIA 

ASTOK PLACE 14009 116.98) 


ARIA 


12 


12 


11 


JOE JACKSON 

SONY CLASSICAL 60273 (10,98 E(V16,98) 


HEAVEN & HELL 


13 


14 


3 


MARK O'CONNOR 

SONY CLASSICAL 63216 (10 98 E(^16,98) 


LIBERTY! 


14 


II 


47 


THE TALIESIN ORCHESTRA (SAYRO 

INTLRSOUND 3566 115 98) 


ORINOCO FLOW: THE MUSIC OF ENYA 


15 


15 


35 


LONDON SYMPHONY (WILLIAMS) 


STAR WARS: RETURN OF THE JEDI 


O Albums with the gtealest sales gams ihis week. • Recording industry Assn. CH America (RlAAl certili- 
cation (Of sales ol 500,000 units, a RtAA certifical'on for sales of 1 million units witn each additional mil- 
lion indicated Dy a numefsl following the symbol. For boxed sets, and dout)le alt)ums with a running lime ttiat 
eiiceeds two tmun. the RIAA multiplies shipments hy the number of discs and/or tapes. 'Asterisli indicates 
vinyl availat>le. ■indicates past or present Heatseeker title. Classical Midline compact discs have a whote- 
sale cosl between $8 9S and $12 97 CDs with a wholesale price lowet than 98 appear on Class«cal 
Budget c 1997 Billboard/BPi Cotnmunications and SoundScan. inc 






TOP CUISSICAL MIDLINE | 


TOP CUSSICAL BUDOn 



Artists & Music 



1 CARRERAS-DOMINGO-PAVAROTTI A 

TENOR'S CHRISIM'VS ':^jn- uf^^H'CAi 

2 CARRERAS-DOMINGO-PAVAROTTI CHRIST- 
MAS fAVORITES • smt CLASSICAL 

3 VARIOUS MOZART FOR YOUR MIND philips 

4 VARIOUS MOZART IN THE MORNING PHILIPS 

5 BOSTON POPS (FIEDLER) CHRISTMAS FES- 
TIVAL RCA VICTOR 

6 VARIOUS ONLY CLASSICAL CD YOU NEED 
HCA VJCTOR 

7 VARIOUS PACHELBEL CANON RCAVKTOfl 

8 VARIOUS THE GREATEST OPERA SHOW ON 
EARTH LCNODN 

9 VARIOUS TUNE YOUR BRAIN DG 

10 VARIOUS BARBER'S ADAGIO RCA VICTOR 

11 VARIOUS MOZART FOR MEDITATION pkiupS 

12 BOSTON POPS (FIEDLER) CHRISTMAS AT 
THE POPS RCA VOOfi 

13 VARIOUS MOZART-GREATEST HITS SONT 
CLASSICAL 

14 VARIOUS SHINE: THE CX)MPLETE CLASSICS 
PMIUPS 

15 ACADEMY OF ST. MARTI N-IN-THE RELOS 
(MARRINER) PURE CLASSICS eul CLASSICS 



1 VARIOUS NUTCRACKER CHRISTMAS ir«lER- 

MUND 

2 VARIOUS ROMANCE AND ROSES • miH- 

SOUND 

3 VARIOUS TEN YEARS OF SUCCESS HMOS 

4 VARIOUS MOZART-GREATEST HITS REFER 

tNCt GOLD 

5 MARY JANE NEWMAN A TRIBUTE TO DIANA 

vox CLASSICS 

6 VARIOUS 20 CLASSICAL FAVORITES maDACY 

7 VARIOUS BEETHOVEN; GREATEST HITS R€F- 
EREWE GOLD 

8 VARIOUS VIVALDI: FOUR SEASONS MAOACV 

9 JOHN BAYLESS BEATLES'S GREATEST HITS 
tNTERSOUND 

10 VARIOUS THE ONLY OPERA CD YOU'LL EVER 
NEED RCA VICTOR 

11 VARIOUS BEETHOVEN EDITION COM 
PACTOTHEQUE DG 

12 VARIOUS GERSHWIN: AN AMERICAN IN 
PARIS MAOACT 

13 VARIOUS CLASSICAL MASTERPIECES UADKt 

14 VARIOUS PIANO BY CANDLELIGHT MADACY 

15 JOHN WILLIAMS SPANtSH GUITAR MUSIC 
SONY CLASSICAL 




by Heidi Waleson 

Pianists* progress: Sony classical salutes pianist 
Murray Pcrahia this month with "Murray Perahia 25th 
Anniwrsary Edition," a four-disc set that traces the quar- 
ter-century collaboration between pianist and label. Per- 
ahia's breakthrough repertoire, Mozart, is represented 
with Concerto No. 27, K.595, in which PGrahia conducts the 
Chamber Orchestra Of Europe from the keyboard, part 
of his complete Mozart concerto series; also in the set is the 
first release of his 1991 recording of the composer's Six 
German Dances K.509 and Adagio K.540. Rarer pieces are 
also in the set: first releases of Berg's Sonata for Piano Oi>. 
1 (recorded in 1987) and Michael Tippett's Sonata No. 1 
for piano (recorded in 19S()); a tii.s(.' tie\T)t('cl to chamU'r mu- 
sic has Perahia collaborating with tenor Peter I*ears (made 
in 1979, toward the end of that celebrated artist's life, and 
it shows); and, going back in time, a 197(> recording of 
Schumann's "Papillons." Bartdk, Rachmaninoff, Scar- 
latti, Schubert, and Chopin are also here, a valuable 
oveniew of a \'aluable pianist- 

Another most \'aluable pianist has \ientui"ed out of his sig- 
nature repertoire: Richard Goode. who became indelibly 
associated with the sonatas of Beethoven when he played 
and recordetl the complete cycle, can be hearci gloriously 
performing Chopin on a new Nonesuch 
album. When Goode took a nine-month 
siiWiatical a few years ago, after all that 
if ^ Beethoven, he spent it working on 
^ Chopin and Bach. "I felt that these two 
would be the right companions, because 
I felt that I would feel the polyphonic 
possibilities of Chopin nioif — I couki feel 
the transparency and the beauty of his 
GOOOE part writing. The mazurkas have that 
feeling, that the goings-on inside are 
very important. I lave playing the dance pieces of Bach, and 
I like to program dance pieces of Chopin beside them, 
because Bach was one of Chopin's great ijassions. When he 
gave public concerts, which didn't happen very often, he 
would closet himself in his studio and play Bach preludes 



and fugues." 

Goode is also recording some Mozait concerti (Nonesuch) 
that he says he hasn't phiyed in j'ears. "I hear it somewhat 
differently, and I want to focus on how differently I hear it. 
In Mozart, I feel Vve been insensitiw, often, to how much 
there is to hear harmonically all the time. Mozart concertos 
are written so much in pa.s.'^aKework. and 1 think the dif- 
ference between passagework and real music is that e\'ery- 
thing is heard inside the passage; you hear the implications 
of all the notes, rather than skating ower the surface." (joode 
performs Mozart's Concertos Nos. 9 and 24 with the 
Orpheus Chamber Orchestra Monday (24) at ^ew York's 
Carnegie Hall. 

Among the ^-Dunger generation of mature pianists, one 
to note is Yuri Kim, whose eloquent debut recording of 
Beethown is out on Well-Tempered Productions. Bom in 
Seoul Korea, raised in Mala.v-sia, and trained at the Curtis 
Institute in Philadelphia and Mannes College of Music in 
New York, Kim plays with power and clarity and a poetic 
sensibility. In February she performs Bach with Vladimir 
Feltsman at the 92nd Street Y in New York. 

KiCKOFF: Violinst Gil Shaham will be on hand for the 
official launch of the Deutsche Grammophon/Discov-er Card 
promotion "100 Reasons You Should Be Listenii^ To Clas- 
sical Music" on Saturday (22) at the new Borders store st 
Park A\'enue and 57th Street in New York. For a list of all 
the reasons, refer to the full-page ad in The New York 
Times' Nov. 16 edition; some samples are No. 94, "Follow 
.wur own drummer"; No. 67, "You can't afford the Mona 
Lisa"; No. 41, "Haw a revelation," and No. 20, "It's been 
armmd longer." Shaham will play and sign autographs for 
his new "Fiddler At The Opera" disc. 



Daniel Barenboim has signed a new exclusive 
five-.year contract with Teldec Classics international. The 
conductor/pianLit has been with the coin|)any since 1992. He 
will continue to record with the Chicago Symphony, of 
which he is music director, the Berlin Philharmonic, and 
the Staiitskupellc Berlin Orchestra, of which he is gener- 
al mu.sic director. Plmis inolmk^ solo piano (wordings as well 
as the completion of his Bruckner .sj-mphonies and Mozart 
piano concerto cj^Ies, and the release of Wagner operas in 
collaboration with the Staatsoper Berlin iind the Bayrcuth 
Festival . . . Miguel Kertsman has joined PGM Record- 
ings/Quintessential Sound as managing dii-ector. Kertsman 
was director of classical A& R and chief audio engineer for 
Chesky Records; he has lieen an lnde[)endent producei-and 
audio engineer for several record companies. 



DANCE TRAX 

(Continued from page JV 

the street has it that LaBelle and 
Moran became quite enamored with 
each other and are ej'eing the prospect 
of working together again in the near 
future. Well, alright! 

One of the disappointments of RCA 
ingenue Robyn's breakthrough hit. 
"Do You Know (What It Takes)," is 
that it lacked an uptempo mix. The la- 
bel makes amends with the follow-up 
"Show Me Lov-e," offering a pile of re- 
mixes that transform the jeep-juiced 
chugger into a roof-raising houser. 
There's lots for DJs to choose from 
here, but we're betting that moat will 
dig Andy & the Lamboy's version, 
which manages to maintain the grit of 
the original while also fluffing up the 
groove with disco spice. Paul Anc^ws 
also contributes a noteworthy mix that 
will please folks who moan that dance 
music just isn't musically challenging. 
Listen to those chords, the lad is work- 
ing overtime to keep it real . . . and in- 
teresting. 

Warm congrats to Chris and Chris- 
tine Cox on the birth of their daugh- 
ter, Angelica, Nov. 11. This is sure to 
be a hi-NRG baby, since Dad is director 
of A&R and Mom is manager of retail/ 
record pool promotion at the Priority- 
distributed Interhit Records in Los 
Angeles. 




f 



Spinning With The Boy. Boy George recently made his stateside DJ debut at 
the relaunch of the Bulgari flagship store in New York. The fashion-week event 
drew raves from more than 2,000 punters, including Sandra Bernhard and 
Christy Turlington. The one-time front man of Culture Club has earned a solid 
reputation as a turntable artist throughout Europe and the U.K.— particularly at 
the massive Ministry of Sound, for which he has helmed six popular OJ-mix com- 
pilations. Between gigs, George presides over the enduring More Protein 
Records and is writing and recording material for a still-untitled new album. He 
has just released a 1 2-inch single with Italy's Time Records, "When Will You 
Learn," which he produced with Mike Koglin. 
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COMPILED FflOM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST 
DATA SYSTEMS' RADIO TRACK StRVICE. 109 LATIN MUSIC STATIONS ARE 
ELECTRONICALLY MONITORED 6 AM TO 12 MIDNKIHT 7 DAYS A WEEK 
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MARC ANTHONr 
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y HUBO ALGUIEN 
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ALEJANDRO FERNANDEZ 
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WEA LATINA 
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JUAN GABRIEL 


TE SIGOAMANDO 


6 


; 


8 


8 


MARCO ANTONIO SOLIS 
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LAVENIA BENDITA 
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RICARDO MONTANER 

ftEA LATINA 


♦ ES ASI 
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DOMINGO QUINONES 

RMM 


NO VOV A DEJARTE IR 
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GISSELLE 
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GRUPO MANIA 
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VICENTE FERNANDEZ 


NOS ESTORBO LA RQPA 
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ANA GABRIEL 


♦ A PESAR DE TODOS 
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LUIS MIGUEL 
WEA LATINA 
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BANDA EL LIMON 


QUE BE TE OLVIDO 
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♦ CLAVADO EN UN BAR 
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♦ ME CANSE DE SER LA OTRA 


21 


i; 


16 


g 


GRUPO LIMITE 
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OLGA TANON 
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TONO ROSARIO 
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♦ NUBE VIAJERA 


CD 


NEW>' 


1 
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PANDORA 


♦ OESPUES DE Tl QUE? 
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JERRY RIVERA 
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APENAM PE'.A 
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BANDA ARKANGEL R-15 


VOYA PINTAR Ml RAYA 
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26STAinOMS 

CRISTIAN AfilOUVBHG 
LO MEJOR DE Ml 
RICARDO MOHTANER WEA 

lATlNA ES ASI 

LUIS MIGUEL WEAUTINA 

EL RELOJ 

ALEJANDRO FERNANDEZ 

SONY LAItH.'SONY SITU.. 
MARC ANTHONY RMM 
Y HUBO ALGUIEN 
ALEJANDRO SANZ wiA laii- 
NA V, SI FUERA ELLA' 
LUIS MIGUEL WLA latina 
POR DEBAJO DE LA MESA 
JUAN GABRIEL ARIOLABUG 
TE SICK) AMANDO 
MANA wtA LAI.hA 
CUVADO EN UN BAR 
JUAN GABRIEL/ROCIO DUR- 
CAL ariolAEMG EL DESTINO 
GISSELLE RCA-BMG 
QUIERO ESTAR CONTIGO 
KARIS FMP 
MANECUMBE 
GRUPO MANIA SONY TRQPI- 
CAL-SONr ME MIRAS YTE... 
MDO 50«v uiiUflONY 
AY AMOR 
DAYANARA TROPIX 



TROPICAL/SALSA 



23 STATIONS 

1 MARC ANTHONY RMM 

VHUBO ALGUIEN 

2 DOMINGO QUINONES RMM 
NO VOY A DEJARTE IR 

3 KARIS EMD 
MANECUMBE 

4 GISSEUE RCABMG 
QUIERO ESTAR CONTIGO 

5 GRUPO MANIA ^ow tropi 
CJVLWiNY ME MIRAS Y TE.. 

6 INDIA RMM 

ME CANSE DE SER LA OTRA 

7 MANA WLALA1INA 
CLAVADO EN UN BAR 

8 OLGA TANON wea LAltNA 
LLEGO EL AMOR 

9 TONO ROSARIO WEA LATINA 
LOCO. LOCO 

10 ALEJANDRO FERNANDEZ 

SONY LATI^lSCNY SI TU... 

11 CRISTIAN ARICIABMG 
LO MEJOR DE Ml 

12 RICARDO MONTANER wEA 

lATINA ESASI 

13 DLG SONY IROPICAL^SONV 
JULIANA 

14 JERRY RIVERA SONv tropi 
CALMNY VA NO SOY EL... 

15 ALEJANDRO SANZ w£a lATi- 

V, bl FULUA t.LLA' 



REGIONAL MEXICAN 



70 STATIO NS 

1 MARCO ANTONIO SOUS 

LA VENIA BENDITA 

2 LOS TUCANES DE TUUANA 
fMl LATIN ES VERDAD 

3 VKEHTE FERNMDEZ SONY 
OiSCO&SONY NOS ESTORBO .,, 

4 BANDA EL LIMON FONOVtSA 
QUE SE TE OLVlOO 

5 GRUPO LIMITE POtYGRAM 
lAiiNO HASTA MANANA 

6 JUAN GABRIEL AHIOLA/BMG 
TESIGO AMANDO 

7 ALEJANDRO FERNANDEZ 
SONY LAI IN-SONY SlTU... 

8 ANA GABRIEL SONY 
DIS(X»50NY A PESAR OE. . . 

9 LOS TEMERARIOS roNOViSA 
ACEPTA Ml ERROR 

10 INTOCABLE EMi LAim 
DONDE ESTAS? 

11 LOS MISMOS EMI LAHN 
TE LLEVAS Ml VIDA 

12 BANDA EL RECODO FOND 
ViSA COMO EL PRIMER DIA 

13 BOBBY PULIDO tmi utin 
IF PFDIRF 

14 BANDA ARKANGEL R-15 
lUN^FOSOViSA VOYA.-, 

15 LOS ANGELES AZULE5 



Planet Hemp Feels Heat in Brazil 



Hemp under FIRE: Planet 

Hemp continues to experience herbal- 
related difficulties on planet Earth. 

Members of Sony Brasil's popular 
reggae band were arrested after a con- 
cert Nov. 9 in Brasflia for defending the 
use of drugs. They spent five days in 
jail before their attorney could secure 
permission for them to awail the trial 
out of jail. 

The media reaction to the arrest was 
sharp and divided. The conservative 
newspaper 0 Estado De Sao Paulo 
stood alone in applauding the arrest. 




PLANET HEMP 
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wUcn nta teen cri the chart Iw 

IVgMlMdl 
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Another newspaper, Folha De Sao 
Paulo, and weekly maga/.inc Veja 
decried the action. 

MTV Brasil created an awareness 
cam|taign in sup|K)rt of the band with 
the slogan, "Let's not get back to the 
limes of the dictatorship where people 
had no freedom." 

The group's arrest highlights one of 
many paradoxes of Brazilian law. 



LATIN TRACKS A-Z 

TITLE (i^iblishef - Licensing Org.) She«t Music Disl 

14 A PESAR DE TODOS (Sony Discos, ASCAP) 

2S ACEPTA Ml ERROR (Edimansa, ASCAPi 

33 ANTIFU (CogytigM CmiIidI) 

34 AV AMOR iWarnerA^iappeli. ASCAP) 

17 CLAVADO EM UN BAR Ofolapa Songs. ASCAP/EMI 
Apiil. ASCAP) 

31 COMO EL PRIMER DIA (Fonomusic. SESACl 

n OESESPERAMMENIE EHAMORAOO (Latin Tedtfy 

Sonp SESAC) 

24 DESPACITO (Peer Kill. BMI) 

37 DESPUES DE Tl 0UE7 (JKMC. ASCAP) 

2« D0N0EESTAS7(Sef'C3,RMI) 

30 EL ALMA NO nERE COLOR [Cnsffla. SESAC) 

IB EL OESTIHO [BMG Songs. ASCAP) 

4 EL RUOl (Peer Int l. BMI) 

7 ES ASI (Copynght Control) 

10 ES VERDAO (FlamingDl 

21 HASTA ttAMAHAOVatncf/Diaptwrf) 
3€ lULlAHA (Kubaney, BMI] 

6 LA VENIA BENDITA (Cnwa, SESAC) 

32 LE PEDIRE (Coctt'ikM COfilioO 

23 LLEGO EL AMOR rwe Are Mjsica. BMD 

3 LO MEIOR DE Ml (IKMC) 

29 LOCO. LOCO (Matiuiml 

9 MANECUMBE <luan Antonio Castro, BMI) 

20 ME CAUSE DE SER LA OTRA (Musnnda. 
ASCAT/CariCtwan Waves, ASCAP) 

12 ME MIRAS YTE MIRO (BomlMZO, BMI) 

39 HADIESEMUEREU&N. ASCAP) 

8 HO VOY A OEIARTE IR (Viorti, ASCAP) 

13 NOS ESTORBO LA ROPA EdKwnes. 
BMI/MAMP,BMI1 

35 NUBC VIAJCRA (Rigtilsongs. BMI) 

19 POR DEBAIO DE LA MESA aillandsiA, ASCAP) 

16 QUE SE TE OLVIDO (Unimusica. ASCAP) 

11 QUIERO ESTAR CONTIGO (UiHmiisica, ASCAP) 

22 REVOLUCION {Ununusica. ASCAP/Hey Chubby 
ASCAP) 

2 SI TU SUPIERAS (FIPP BMI) 

27 TE LLEVAS Ml VIDA (Seg Son. BUI) 

5 TE SIGO AMANDO (BMG Song$. ASCAP) 

40 VOY A PINTAR HI RATA (De Luna, BMI] 
I Y HUBO ALGUIEN (New bnoa. SESAC] 

19 Y SI FUERA ELLA? ICopyrigM Contiol) 

3S TA HO SOT EL WHO AQUEL [Atlatnar. ASCAP] 
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by John Lamieri 

Though the 1988 constitution guaran- 
tees freedom of speech, the band was 
arrested on a law from the previous 
con.stitution, which states that speak- 
ing for the defense of the use of drugs 
is tantamount to selling or using drugs. 
Conviction can bring a prison sentence 
of up to six years. 

Planet Hemp already has had 
numerous run-ins with police. The act 
twice has been threatened with impris- 
onment. In addition, its concerts have 
been canceled by municipal govern- 
ments in Goiana, SalN'ador, and Kio de 
Janeiro. 

Brazil's federal police officials have 
warned the band that all of its future 
concerts will be taped and if it again 
champions the use of drugs, its mem- 
bers will go to jail for good. 

Since almost all of Planet Hemp's 
IjTics are related to marijuana usage, 
the group likely will stay offstage until 
all of the legal questions are answered. 

According to Sony, Planet Hemp's 
two albums have sold a combined 
500,000 units. 

Anthony's groundbreaking 

DOUBLE: With Marc Anthony's hit 

single " Y Hubo Alguien" moving 3-1 on 
Hoi Latin Tracks this issue, the 
RMM's sUir actor/singer makes histo- 



ry as the first salsa artist to top both 
Hot Latin Tracks and The Billboard 
Latin 50. Anthony's smash album 
"Contra l^a Corricnte" remains on the 
hi^est rung of The Billboard Latin 50, 
which is unpublished thus issue. 

What's more, "Y Hubo Alguien" 
becomes the first salsa title ever to 
reach No. 1 on Hot Latin Tracks. The 
track rules the tropical/pop genre 
chart for the fourth week in a row. 

Predictably, sales of "C^ontra Cor- 
riente" plummeted more than 3fi%, to 
1 1,000 units. The title sank 74-131 on 
The Billboard 200. Still, the title sold 
3,000 more units than Alejandro Fer- 
nandez's No. 2 entry, "Me Estoy 
Enamorando" (Sony Latin/Sony). That 
disc is No. 170 on The Billboard 200 
this issue. 

Luis Miguel's third-place album, 
"Romances," comes in at No. 170 on 
The Billboard 200 this issue. 

CeLIA doubles the FUN: 
RMM's world-famous aonera Celia 
Cruz has just dropped "Celia's Duets,"* 
a package of duet renditions with a 
broad range of recording artists, 
including Brazilian singer/songwriter 
star Caetano Veloso, Argentinian 
rock idols Los Fabulosos Cadillacs, 
pop balladeers Dyango and Angela 
Carrasco, and tropical notables Tito 
Pucnte, India, Oscar D'Lcon, Willie 
Col6n, Johnny Ventura, Jos^ "El 
Canario" Alberto, Cheo Feliciano, 
and Willie Chirino. 

Sony's release MANIA: since 
the fourth quarter historically is the 
best sales quarter in the record busi- 

(Coniinued on next page) 
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NOTAS 

(Continued from preceding page) 

ness, labels duly roll out a laundry list 
of new releases. 

Sony Discos is no exception. The 
label is putting out more than 30 
albums in the fourth quarter. Among 
the bigger names with new Sony titles 
are Gilberto Santa Rosa (a greatest- 
hits set), Ana Gabriel, Shakira (a 
remix package of her hits). Roberto 
Carlos. Los Palominos. Fama, 
Grupo Mania, Joe Arroyo, and Eddie 
Gonz&lez. Se\'eral prominent compila- 
tion discs are being shipped as well, 
including "Power Mix Latino Vol. 2," 
"Fiesta Mix Vol. 3," and the Sony dis- 
tributed J&N package "Merenhits 98." 

Fania/Sony has just released a 
Christmas album, a live recording 
from sonero legend Hector Lavoe, and 
a debut album from .'(inger Jeanette 
Sol. J&N/Sony is releasing a new disc 
by merengue upstarts La Makina. 

As if that were not enough, Sony is 
expected to drop strong product in the 
first quarter 1998, including discs by 
Ricky Martin and Los Tiranos Del 
Norte. A new Shakira album could be 
out in the first quarter, too. 

CaPIF RELOCATES: Argentina's 
recording trade society CAPIF has 
moved to Leandro N. Alem 530. 9th 
Floor, Buenos Aires 1001. Also new are 
CAPIF's phone number, 541-315-0580; 
fax number, 541-315-0590; and E-mail 
address, capifC'' impsatl.com.ar. 

BmI RELOCATES: Also on the mow 
is performance right society BMI, 
which Ls moving its Latin headquarters 
from New York to Miami sometime in 
the second quarter of 1998 (BilRward, 
Nov. 22). Diane Almoddvar, BMI's 
senior director of Latin music, will 
relocate to Miami to open what is being 
formally called a "writer/public rela- 
tions office." 

BMI recently inked songwriter/ 
artist pacts with producer/arranger 
K.C. Porter. Mario Quintero of EMI 
Latin norteno act Los Tucanes De 
Tijuana, and Angel Ramiro Matos of 
RMM merengue group Limi-T XXI. 

Mexico NOTAS: Thalia has been 
tapped by 2Qth Century Fox to sing 
Portuguese and English versions of 
songs featured in its animated film 
"Anastasia." EMI Mexico's sultry 
actress/singer already has cut Spanish 
renditions of the soundtrack tunes. 
"Anastasia" is slated for release in 
Latin America in mid-December. 

PolyGram Latino's singer/actress 
Maria Conchita Altmso kicked off the 
promotion tour for her new album. 
"Hoy Y Siempre," Oct. 28 in Mexico 
City. Apart from her recording activi- 
ties — the video of her current single, 
"Enamorada De Ti," was shot with 
actor Eduardo Yanez — ^Alonso is talk- 
ing to TV Azteca about appearing in a 
telenovela. The Cuba native is busy 
with other acting assignments as well. 
She stars in a Spanish film production, 
"El Grito En El Cielo." which debuts 
in December. Also, Alonso will appear 
next year in Madrid and Barcelona, 
Spain, in a Spanish-language stage 
version of "Kiss Of The Spider 
Woman" ("El Beso De La Mujer 
Arana") with Warner artist Miguel 
Bosd. 

Speaking of Bose, Warner Music 
International has pushed back the 
release date of his new album and Mex- 
ico City-based La Ley's next disc until 
first quarter 1998. 



PolyGram Latino's new signee 
Enanitos Verdes has finished record- 
ing itis label debut, "Acustico," a non- 
electric package of its greatest hits 
plus two previously unreleased tracks. 
The disc, which w"as premiered Oct. 28 
in Mexico City, is due in the first quar- 
ter 1998. 

Stateside briefs: Fonovisa 

heartthrob Enrique Iglesias is set to 
appear Monday (24) on NBC's "The 
Tonight Show With Jay Leno." Iglesias 
concludes the 1997 portion of his Vivir 
tour Dec. 13 in Miami. Next year, he 
plans promo stops in Australia, Japan, 
and South Korea, as well as concerts in 
the U.S., Venezuela, Colombia, and Por- 
tugal. 

U.S. Spanish-language network 
Telemundo is scheduled to broadcast 
"RMM's Tenth Anniv-ersary" at 8 p.m. 
Dec. 5. The two-hour special is a con- 
densed version of the label's 10th 
anniv-ersary concert, st^ed in August. 

Grital Records will be featured on 
the MTV program "Indie (Kiting" Dec. 
1. 

Just out on Hollywood Records is 
"Tributo A Queen," a collection of 
Spanish-language covers of the famed 
Brit rock act's classics, performed by 
such Latino standouts as Warner 
Argentina's Fito Paez. BMG O>lom- 
bia's Aterciopelados. and PolyGram 
Argentina's Illya Kuiyaki & Valder- 
ramas. 

Editions Milan Latin has signed 
Maraca, a prominent Cuban flutist 
who was a member of famed Cuban 
ensemble Irakere. His product will be 
released internationally on Milan Lati- 
no. 

MTV Networks Latin America ups 
Sofia Kaplun to senior counsel, law 
and business affairs. She previously 
was counsel, law and business affairs, 
MTV Latin America. 

HTV has launched on cable systems 
in Long Beach. Calif. (Charter Com- 
munications) and New York (RCN, 
Cablevision). 

Argentina notas i: Aiternatiw 

act El Otro Yo has put out its third 
album, a thrcc-CD set called "Esencia 
(El Otro Yo Del Otro Yo)," through the 
band's own label, Besotico Records. 
Members of the trio recorded an entire 
CD each of their own songs with their 
bandmates. The DBN disc contains a 
whopping 51 tunes. 

For the past 30 years, fans of Argen- 
tine rock pioneer Litto Nebbia grew 
accustomed to his prolific output of at 
least one disc a year. This practice 
stopped in 1995, when Nebbia decided 
to take a break and record sides with 
the tango and jazz artists signed to his 
indie label. Melopea. Now, with the 
release of "El Hombre Que Amaba A 
Todas Las Mujeres." Nebbia is back, 
alive and kicking. His latest effort 
sports an all-star guest list, including 
legends like Antonio Agri, Roberto 
"Fats" Fern&ndez, Hugo Fatturoso, 
and Tito Reyes. 

A Spanish version of Blondie's 
"Heart Of Glass" is the first single off 
Sandra Baylac's first album, "XX," 
produced by Cachorro L6pez and 
Sebasti^ Schon. Released on Inter- 
disc/PolyGram. the album also con- 
tains a cover of the Pretenders' "Brass 
In Pocket," plus nine Baylac originals. 

PolyGram Argentina has dropped 
"Versus," the fourth disc by Ulya 
Kuryaki & Valderramas. All of the 



tunes were penned by bandmembers 
Dante Spinetta and Emmanuel 
Horvilleur. 

Juanse, front man of Ratones 
Paranoicos. has released his first solo 
disc on Sony, "Expresso Bongo." Pro- 
duced by L6pez in Buenos Aires, the 
disc sports guest appearances from 
Pappo, Gabriel Carambula, Dises 
Butron, Guillermo Vadali, and Bay- 
lac. The leadoff single is "Solo Quiero 
Hacerte El Amor," a Spanish take of 
Willie Dixon's classic "I Just Want To 
Make Love To You." 

Brazil release update: Poly- 
Gram Brasil's kiddie pair Sandy & 
Junior has put out "Sonho Azul," 
which was produced by their father, 
Xorord, half of PolyGram's popular 
sertaneja duo Chitaozinho & Xororo. 
C&X is known to Spanish-speaking 
audiences as Jos^ Y Durval. 

Also out on PolyGram is "Me Leva" 
by the label's ultra quenie Bahian 
singer Netinho. The album's leadoff 
single, "Fim De Semana," is scoring 
heavy rotation for the first time at 
pop/rock stations that previously had- 
n't plaj^d his ojte'-rooted music. Mean- 
while, his 1996 million-seller, "Netinho 
Ao Vivo," continues to roll at retail. 

Fafa De Belem has released a sin- 
gle version of "Ave Maria" that the 
Sony Brasil songstress sang Oct. 4 in 
Rio de Janeiro during the Second 
World Meeting of the Pope with the 
Families. In attendance was Pope 
John Paul II. The rendition performed 
at the event is a composition by Jaime 
Redondo and Vicente Paiva. but the 
arningemcnts by Eduardo Lages — a 
longtime collaborator of Sony's .singing 
idol Roberto Carlos — contains seg- 
ments of Johann Sebastian Bach's 
immortal "Ave Maria." An unspecified 
portion of the singles sales will be 
donated to the archdiocese of Rio de 
Janeiro. 

Renowned as the leading lady of tra- 
ditional Brazilian samba. Dona Ivone 
Lara has issued "Bodas De Ouro" 
(Sony), a splendid album that com- 
memorates her 50-year career. On her 
most ambitious disc yet, Lara performs 
with young samba notables Almir 
Guineto, Zeca Pagodinho, and Mar- 
tin ho Da Vila. 

Akundun, the Brazilian reggae act 
that notched a hit in late 1996 with 
"Emaconhada," has dropped a new 
disc on MZA, the PolyGram-distrib- 
uted imprint headed by the album's 
producer, Mazzola. One of the tracks, 
"Qual E," was produced by Inner Cir- 
cle. Akundum opens for the star reg- 
gae act when the band performs shows 
in Brazil. 

EMI-Odeon Brasil has just dropped 
several interesting albums. First off is 
Herbert Vianna. front man of EMI 
Brasil's famed ska/rock trio Os Par- 
alamas Do Sucesso, who has released 
his second .solo disc, "Santorini Blues." 
Produced by Vianna and Carios Saval- 
la, the acoustic album contains tracks 
in Portuguese, Spanish, and English. 
Other EMI Brasil artists who have just 
put out new product are pop stars 
Nana Caymmi ("No Curasao Do Rio") 
and Luiz Melodia ("14 Quilates") and 
emerging samba groups Soweto 
("Ref6m Do Cora^ao"), Art Popular 
("Sambapopbrasil"), and Bragadd 
("Quebra-Mola"). 

Argentina notas il Two soui- 

infused bands got busy in October in 



Buenos Aires. On Oct 18, Jamiroquai 
drew 20,000 fan at a sellout show at 
Ferrocarril Oeste Stadium. Rock & 
Pop International promoted the show. 
The next day. Lisa Stansfield per- 
formed before a packed house at the 
3.200-.seat Gran Rex Theater. Ake 
Music promoted the concert. Ake 
Music director Edgardo More 
announced that Ake is planning 
December shows by Celia Cruz, Tito 
Puente. and Gilberto Gil. 

On Nov. 7. Rock & Pop Festi\'al took 
place at Buenos Aires' FerroCarril 
Oeste Stadium, where more than 
15,000 concertgoers caught perfor- 
mances by, among others. David 
Bowie, No Doubt, Bush, and Molo* 
tov. Earlier that day, Bowie promoted 
the festival with a mini-unplugged set 
and interview session for 100 winners 
of a contest sponsored by Rock & Pop 
FM Radio. During the one-hour event, 
Bowie performed three tunes with gui- 
tarist Reeves Gabrels: "Always ('rash- 
ing In The Same Car," "I Can't Read," 
and "The Supermen." 

BMG pop singer Marcela Morela 
has unexpectedly caught fire with 
"Manantial," a nice pop disc that con- 
tains the runaway hit "Coraz6n Salva- 



je." The single was recently serviced 
in the U.S., where the album has just 
dropjied. 

BMG Spain's pop star Ana Bel^n 
has gone platinum (60,(X)0 units sold) 
and is slated to perform in December 
in Buenos Aires with Victor Manuel, 
Joan Manuel Serrat, and Miguel 
Rios. 

Chart notes: Whlle Marc 
Anthony dominates the chart news 
this issue. Fonovisa star Marco Anto- 
nio Solfs has quietly notched his sev- 
enth consecutive week atop the region- 
al Mexican genre chart with "La Venia 
Bendita." 

Meantime, BMG crooner Cristian 
stays at No. 1 on the pop genre chart 
for the second straight week with "Lo 
Mejor De Mi," the No. 1 song on Hot 
Latin Tracks last issue. 

Also, WEA Latina owns five of the 
top nine slots on the pop chart this 
issue. 

Assistance in preparing this column 
wan proifided by Teresa Aguilera in 
Mexico CUu Marcelo Femdndez Bitar 
in Buenos Aires, and Enor Paiano in 
Sao PtaUo, Brazil 
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CD 
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2 


A A NO. 1 ★ * 

TRIBUTE 

VIRGIN 1' wef*s si Nrj \ 


YANNI 


CD 


NEW^ 


PAINT THE SKY WITH STARS-THE BEST OF ENVA 

REPRISE ieB^Sr-WARNER BROS. 


ENVA 


(T) 
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CHRISTMAS LIVE MANNHEIM STEAMROLLER 

AMERICAN GRAMAPMONE 1997 


CD 


3 


7 


THE GIFT 

WINOKAM HILL 1 1242 


JIM BRICKMAN 


5 


4 


12 


DEVOTION: THE BEST OF YANNI 

PRIVATE MUSIC ■ IM W ICHAM HILL 


VANNI 


CD 


7 


4 


A WINTER'S SOLSTICE VI 

WINDHAM HILL 11220 


VARIOUS ARTISTS 


7 


5 


42 


PICTURE THIS • 

WINDHAM HILL 11211 


JIM BRICKMAN 


8 


E 


102 


THE MEMORY OF TREES A' 

REPRISE 461D6WARNER BROS 


ENYA 


9 


8 


5 


SONGS WITHOUT WORDS - A WINDHAM HILL COL. 

WINDHAM HILL 11212 


VARIOUS ARTISTS 


10 


9 


37 


AVALON 


JOHN TESH 


11 


ID 


31 


IN THE MIRROR • 

PRIVATE MUSIC '.M-. f .'.' HILL 


YANNI 


CS) 


13 


61 


LINUS t LUCY - THE MUSIC OF VINCE GUARALOl • GEORGE WINSTON 

DANCING CAT 1 1 184/WINOHAM HILL 


GD 


18 


4 


ON A WINTER'S NIGHT 

I'.'.-.i, lAh' ROAD 536143 


VARIOUS ARTISTS 


CH) 


14 


8 


OPEN HOUSE 
TIME LINE 14 


LORIE LINE 


15 


11 


12 


ONCE IN A BLUE UNIVERSE 

HIGHER DCTAvr 44638AnRGIN 


CRAIG CHAQUICO 


16 


17 


2 


THE CAROLS OF CHRISTMAS II 

WINDHAM HILL 1 1219 


VARIOUS ARTISTS 


17 


12 


29 


PORT OF MYSTERY 

WINDHAM HILL 11241 


YANNI 


OD 


HE-EHIRY 


GRAVITY 

NARADA 63037 QB 


JESSE COOK 


19 


16 


81 


SONGS FROM A SECRET GARDEN 

PHILIPS b'JH'jm 


SECRET GARDEN 


20 


21 


38 


GYPSY PASSION NEW FLAMENCO 


VARIOUS ARTISTS 


21 


15 


12 


APURIMAC IM MATURE SPIRIT PRIDE 

HiGHf R OCTAVE 44639;VIRGIN 


CUSCO 


22 


19 


36 


VITAL FORCE 

HIGHER OCTAVE 77591/VIRGiN 


3R0 FORCE 


23 


23 


7 


O R MABINOGI-LEGENDS OF THE CELTS 

REAL MUSIC 9^33 


CEREDWEN 


24 


20 


31 


WHITE STONES 

PHILIPS 634&Q5 


SECRET GARDEN 


25 


22 


11 


HARPESTRY A CONTEMPORARY COLLECTION 


VARIOUS ARTISTS 
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Takes Tentative 

.Steps TgjgsTil ^ 

As Economy Slowly Improves, 
So Will The Record Industry 



BY JOHN LAMMERT 



lowly, if iinsiircly. the Mcx 
^^^^ continues to climb oni 



L'xicaii record iiulusiry 
of ihc ab) ss crealctl in 

_ ^1994 wlu-n ilic Mexican jrovcnimcni a)>ni{)lly 

*'*^^Fdevaluaie(! tiie Mexico peso. 
I be sure, the Mexican record labels are general 
ing business thai falls far short of the davs when tlu- 
country was the eighth-largest record market in the 
world. Still, extt iitives in Mexico are cjiii- 
tiously opdmistic thai an improving 
domestic econonn uill spur allnmi sali 
albeit in an unpredit table liishion. 

"The market is getting a little bet- 
ter," says PolyGram Mexico presi- 
dent Marco Bissi. "but ii is a monlli- 
by-month thing. \bn otnnoi s;iy 
that this montli is gtxxl. so next 
month is going to be better." 

Bissi observes thai the lecord indus- 
try is very sensitive to extra expenses 
borne by the consumer. "For exam- 
ple, in August tbere are extra 
costs because t he kids a re 
going back to st liool, " be 
notes. "So, in September, 



de<rease 
consumption 



you feel 
record 

because monev was 
spent on books and tiiii- 
forms." 

Bissi's tentative pos- 
ture is echoetl by 
other Mexican exe{ - 
utives, such as KMl 
Mexico presideiii 
Mario Ruiz, who 
figures sales 
during the tra- 
d i t i o n a II y 
strong fourth 
quarter will be 
healthy. Ruiz 
adds, "I think 
the major issue 
for all of [the labels] is to not have a lot of returns, so I 
am being cauuous as to how much product we put in the 
marketplace." 

Other executives in Mexico concur that the market has 
grown slighdy. including Julio S^enz, president of Latin 





North .\merican operations for 
Warner Music Latin Amer- 
i( a. Fernando Hernandez, 
president of Universal 
Music Mexico, and Tina 
(jalindo. who had been 
in charge of Melody 
Records in 1997 and is 
now VP of artists rela- 
tions at Tele\isa. 
Sounding a more bull- 
note about the Mex- 
ican record market is An- 
gel Carrasco, MD of market 
leadei Sony Music Mexico. He 
reckons that die increase in new product 
the past several months suggests an 
>swiiig in activity. 

"Since 1 have been here, there have 
never been more new releases," 
stales (iarrasco. "When record 
companies start putting out 
pnKluct, that means that 
the market is healthy." 
Industry statistics in- 
dicate that the market 
is poised to move 
upward. From April 
1994 to March 1995. 
the Mexican rec- 
ord industry 
generated 
$227.3 mil- 
lion in whole- 
sale revenue. 
Because of 
the December 
1994 devalua- 
tion, the April 
1995-March 
1996 sales fig- 
^ ure plummet- 
- ed to $185.7 
million. Revenue rebounded during April 1996-March 
1997 to $256.7 million, mainly due to several hefty price 
hikes. TTie forecast fi'om industi^ sources pegs the April 
1997-March 1998 number at $285.7 million. 

Continued on page IMQ;6 
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Colombian 

Rises Above It 

Music Business Goes Strang 
Reg»rtieM Of Ecorvomio Or 
PoNtioal Uncer 

Most coun- 
tries belea- 
guered by 
chronic politicil anu 
economic instability 
seldom sport much 
of a record industry. 
Not so, Colombia. 

Despite years of in- 
tractable turbulence re- 
lated to political and eco- 
nomic woes, Colombia 
home to a bustling record busi- 
ness that somehow manages to 
grow each year. F.ven now, as a 
stubborn recession and a general 
apprehension regarding the 
1 998 presidential election 
combine to cripple Colom- 
bia's overall economic 
performance, the coun- 
try's record labels hang 
tough and somehow 
eke out a sales increase. 

Orlando Parra. presi- 
dent of Colombia's rec- 
ord trade association, 
Asincol, calculates that 
the 1997 domestic market 
should realize sales that 
will be about b% higher 
than last year's $205 mil- 
lion retail figure reported 
earlier this year by I FPL 
While the sales growth 
percentage is lower than 
mdustry estimates, says 
Parra, "The market is very optimistic that fourth-quarter 
sales will take off." 

The January to June 1997 wholesale sales report by 
Asincol reveals that the Colombian market sold 8.2 million 
units, worth $50.5 million. CDs account for 67% of ail 
sales, which include export sales. 

Parra credits a recent spark in Colombia's record sales 
to Tower Records, the U.S. chain that opened a 5,000- 
square-foot outlet in Bogota in September. CDs generally 

Continued on page IMQ^ 
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Latin America's Reigning 

The Popular Soap-Opera Actress Finds Huge Success As A Singer And Businesswoman 

BY TERESA AGUILERA 



The Latin American music market brims with 
pan-regional male singing idols, including Luis 
Miguel, Julio and Knrique Iglesias, .\lejandro 
Fcruancir/ and Ricky Martin. 
.■Mlhough (^olombian singer Shakira made sales 
noise in 1996 and 1997 throughout much of Latin 
America with her roolsy pop disc "Pics Descalzos," 
the Latin American music world produces very few 
female superstar vocaHsts who have conquered the 
region. The Latina who has emerged as a true 
regionwide recording star is Thalia, F.MI Mexico's 
actress/singer who has become a global celebrity 
through her "Maria" telenovelas, or soap operas. 

In the past year, the strikingly pretty Mexican 
songstress has entered the top 10 sales lists of near- 
ly every countn,' in Latin America and the U.S. 
Hispanic markets. Thalia has noiched 15 gold and 
15 platinum albums throughout Latin America. 

In Mexico, her 1995 label bow, "En Extasis," sold 
220,000 units and her current disc, "Amor A I .i 
Mexicana," has sold 140,000 units. 

Further, Thalia has become the biggest-selling 
female Mexican act in Brazil widi "En Extasis," 
which, so far, has sold 150,000 unics. 

According to EMI Mexico president Mario Ruiz, 
Thalia has gotten hot even in the Philippines, 
where "En Extasis" and her follow-up disc. "Amor 
A La Mexicana," each have struck platinum for 
individual sales of -lO.OOO units. As if that were not 
enough, Ruiz says that Thah'a cut "Nandito Ako," 
an album containing some songs sung in the 
Philippine idiom Tagalog, which sold 40,000 units 
in the Philippines. 

Says Ruiz, "ThaUa has gotten big because she whs 
recognized as an actress, yet she knows that, as .i 
singer, she has got to promote the music." 

Thalia certainly has held her own in that regard. 
She has embarked on numerous promotional trips 
to Argentina, Brazil, Colombia, the U.S. and 
Southeast Asia. 

Moreover, l halia has supported her recording 
career with her "En Exiasis" lour, which took her 
this year to Argentina, Bolivia, the Dominican Re- 
public, Paraguay and Peru. She is expected to perform a long-awaiit-d 
concert in Mexico City to support "\mor A La Mexicana." a smash dist 
produced by Emilio Estefan Jr. 

LOVE ACROSS BORDERS 

"This year has been great," says Thalia, who was bom in Mi-xicc* City. 
"I have received love from everywhere — Brazil, .^rgenlina, Sj>ain." 

She notes thai Brazil is not the easiest country for Lailnn artists ut 
conquer. "Brazil is a difficult market because [Brazilians) fu st suppuri 
their own telenovelas, singers and language," she says, riiank (lod my 
'Marfas' broke [ratings] records, so they would give me a chance to 
introduce my singing." 

Thalia says she plans to show her gratitude to her Brazilian fans by 
cutting several tracks from ".Amor A La Mexicana" in !V)i luguese lor its 
upcoming Brazilian release. 

Thalia's booming career as an actress and recording ariisl is all()wing 
the 26-year-old to take advantage of other business oppciriuniiies. For 
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instance, she recentlyput out her second line of lin- 
gerie, and there is a TnaHa doll already being sold in 
Brazil. 

"it is very interesting being a businesswoman," 
Siiys Thalia, "but the truth is, my mother and my 
attorneys are in chai^ge of business affairs. I have the 
last decision and I am interested in working in other 
things in the future, but, for now, I only have dme 
for these ventures." 

Thalia's status as a Mexican idol was further con- 
firmed recently when the Mexico City Wax Museum 
honored her with a wax figure. 

In the meantime, Thali'a continues to be in high 
demand from television networks and film compa- 
nies in Argentina, Brazil, Spain and Mexico. But 
she remains loyal to her first TV employer, 
Mexico's Televisa, which is in negotiations with her 
to cut a four-soap-opera deal that could be worth 
$8 million. 

GREASE IS THE WORD 

Thalfa launched her acting career in 1984, when 
she appeared in the Mexican version of "Grease" in 
Mexico City. Two years later, she joined popular '80s 
vocal group Timbiriche. Thanks to her voice and 
sexy presence, ThaUa gained the spotlight. 

In 1989, after three albums with Timbiriche. 
Thali'a decided to go solo and cut an album, pro- 
duced by her mentor. Alfredo Diaz Ordaz. Under his 
tutelage, ThaUa cut three discs for Discos Melody: 
"Thalfa," "Munde De Cristal" and "Amor." 

As she was recording albums, Thalfa also was cut- 
ling her leeth as a soap-opera actress. She hit pay dirt 
in 1987 with "Quinceanera," a worldwide smash that 
complemented her burgeoning music career. 

In 1992. "Maria Mercedes," the first of the three 
"Maria" soaps, debuted, followed by "Marimar" in 
1994 an<l "Maria La Del Barrio" in 1995. The trio of 
novelas put Thalfa at the top of her acting game. In 
each of the soaps, Thalfa always portrayed a poor girl 
who found a way to become rich. While the "Maria" 
series has earned her fame and fortune, Thah'a 
admits she would like to try new roles. 
Lnloiiunau-l\, Thalia's flourishing professional ambitions have not 
coincided with a happy personal life. In 1994, Thah'a was devastated 
when Diaz died of cancer. They had been planning lo marry. 

Thah'a began picking up the emotional pieces and. in August 1994, 
she signed with EMI Mexico. 

"I weiu lo see Thalia live in '94, and she really impressed me with her 
voice and her stage presence," recalls Ruiz. "We signed her thinking we 
c oiild improve her record sales in Mexico. The previous record 
[".Vmor") had st»ld 80,000 units." 

Pinpelled by the Estefan-produced hit "Picl Morena," Tlialfa's label 
how, "En Exiasis," became an immediate hit. "Amor A La Mexicana" 
has followed suit. 

ANIMATED ANASTASIA 

Several months ago, Tlialfa's musical and thespian career took an 
interesting turn when she participated in the animated film "\nastasia" 

Continiifd on page IMQ^ll 
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featuring the hit singfe, "Jl (pesarCDe Todos" and 

"Con VnMismo Corazon," a duet with '[^icente Fernandez 

in stores now 




Sony Music International 
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Mercury's World-Cup Performance, 
Costa Unplugged And Soares' Comeback 



O THERE IS A CORNUCOPIA 
of new PolyGium product slated 
to be released in the fourth quar- 
ter, according lo Manolo Di'az, 
president, PoIyCram International 
Latin America. In Argentina, 
there are new titles from recent 
signees .Alejandro Lerner and 
Enanitos Verdes, the latter of 
whom was jointly signed by 
PolyGram divisions in Argentina, 
Mexico and the U.S.; lllya 
Kuryaki & The Valderramas; 
Seducidas Y Abandonadas. an 
upstart female vocal foursome; 
and a rock duo called Georamma. 
In Brazil, PolyGram shipped 
700,000 units of the new disc by 
samba-pagode stars t. O Tchan. 
Other product put out by the 
label's prominent acts includes 
titles bv Cheiro Do Amor, 
Companhia Do Pagodc, Ney 
Matogrosso, Nelinho and Sandy 
& Junior. -Also shipped in Brazil 
was the first Portuguese-language 
studio album by Caetano Veloso. 
Mexico's big-name releases came 
from regional Mexican acts Grupo 
Lfmite and Pedro Fernandez. 
Saving 1997 was a banner year for 
PolyGram in Latin .\merica, Di'az 
estimates that the sales growth in 
the region for the year will ap- 
proach 40%. 

O SONY MUSIC BRASIL star 
Daniela Mercury is slated to per- 
form during the 1998 World Cup 
in France. The news came in 
September, when the Bahian star 
was launching a Brazilian tour. 
The Brazilian trek came on the 
heels of a long swing through 
Europe and the U.S., highlighted 
by her performance before 3,000 
fans at New York's Lincoln Center. 
During the tour. Mercury re- 
ceived a gold award in Portugal 
for her 1996 disc "Feijao Com 
Arroz," whose sales surpassed 
10,000 units in that country. The 




NEWS 



album rang up more than 800,000 
units in Brazil. 

O WI TH ROBUST promotional 
campaigns in full swing for its 
fourth -quarter releases by Mana 
and Ricardo Montaner, Warner is 
gearing up for product slated to be 
dropped in the first quarter of 
1998. Maribel Schumacher, VP 
marketing for Warner Music Ladn 
-\merica, says the company is slated 
lo drop new product by newcomer 
acts Fernando Y Florenlino and 
Nek. as well as new albums by non- 
Latino heavyweights .Alanis Moris- 
sette. Madonna and Seal. Schu- 
macher says. "We do not expect to 
sell anything less than 750,000 unius 
in tiie region" of Morissette's forUi- 
coming disc. Warner also is 
relaunching the release of Andres 
Calamaro's hit Argentine album 
"Alia Suciedad." 

O IN RECEN T MONTHS, .Ar- 
gentina's record industry has wit- 
nessed an extensive rotation of 
arusts from one label to another. 
Divididos jumped from PolyGram 
Argentina for BMG Argentina; 
Alejandro Lerner bolted BM(> for 
PolyGram; Valeria Lynch left 
BMG for Fonovisa; Los Enanitos 
Verdes split EMI Argentina for 
PolyGram; La Mona Jimenez 
departed BMG for Warner Music 
-Argentina; and Reina Reech fled 
DBN to Universal Music Ar- 
gentina. There has been a bit of an 
upheaval among Argentine execu- 
tives, as well. EMI-Odeon presi- 
dent Roberto "Chacho" Ruiz has 
named .Alejandro Varela as mar- 
keting director after an executive 
shuiHe that ended with the depar- 



Indies Lose Ground 
In U.S. Latino iVIaricet 



The independenl profile in U-S. Latino record market is : 

receding, according to the latest marl<et share figures ; 

released by SoundScan. The percentages were tabulated I 

from Dec. 30, 1996, to Oct. 26, 1997. According to Sound- j 

Scan, there were 10.2 million units sold in that period. • 

As in 1996, the market share of Hispanic indie labels | 

In the domestic Latin market this year remains No. 1, at : 

26.1%. However, that percentage is nearly a whopping : 

1 1 % lower than the indies' market share of 36.9% in 1 996. : 

The indies' loss was offset by strong gains realized j 

by major-label distributors Sony, up 15.9% to 21.5%: EMI j 

Music Distribution, up 15.8% to 19.6%: and WEA, up j 

10.4% to 14%. Not all indies' sales headed south, either. • 

The market percentage of Fonovisa. the stateside indie : 

owned by Mexican media conglomerate Televisa, rose : 

from 12.1% to 17,4%. : 

BMG's market share was off (from 12.5% to 9.3%), as : 

was PGD's (from 6.9% to 6.5%l. Universal, a fledgling \ 

outfit in the domestic Latino music scene, saw its mar- • 
kst share rise 1.6% to 3%, —J±: 
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19.57% 
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14.07% 


BMG 


9.28% 
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6,45% 
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tures of marketing director Roli 
Hernandez and artistic director 
Jorge Schulze. Varela formerly 
was manager/promoter of BMG 
artist Diego Torres. BMG presi- 
dent Carlos San Martin moved 
sales manager Horacio Nielo to 
marketing manager. BM(;'s previ- 
ous marketing manager, Paula 
Narea, was transferred to BMG 
Spain. The new sales manager is 
an industry newcomer from Fuji 
named Juan Carlos Theas. 

O BMG BRASIL has released 
"Gal Costa Unplugged." The 
acoustic format is ideal for Costa, 
who made most of die recordings 
in her three-decade career with- 
out electiic instruments. Among 
Costa's distinguished and eclectic 
cast of guesLs are Paralamas 
notable Herbert Vianna, Frejat, 
frontman of rock act Barao 
Vermelho, and soul singer Luis 
Melodia. Costa also used the 
recording opportunity to push 
newcomer Zeca Baleiro, with 
whom she sings the classic "Vapor 
Barato." In the concert tliat MT\' 
Brasil is slated to broadcast, C^osta 
is accompanied by the Petrobras 
Pr6 Musica Orchestra, as well as a 
band conducted by noted key- 
boardist Wagner Tiso. 

O AN IMPORTANT NEW artist 
signed recently by Universal is 
Reina Reech, a host of a local chil- 
dren's TV show who enjoyed plat- 
inum status when she was with 
Distribuidora Belgrano Norte 
(DBN). Reech's label premiere was 
set to drop in November. The 
label's latest releases are a disc by 
new r<H:k band Turf and an album 
by singer/songwriter Ignado Co- 
pani dedicaiecl to Buenos .Aires soc- 
cer club River Plate. Universal, 
whose biggest sellers this year wen 
Marilyn Manson and Rosana, is 
expected to open an office in 
Santiago, Chile, in 1998. 

O SINGER ELZA SOARES is in 
die middle of a comeback. One of 
the most important singers in 
1950s Brazil, Soares drowned in a 
sea of personal tragedy. She lost 
four of her nine children and then 
married famous soccer star 
Garrincha during his sad decline. 
In the '70s, Soares moved to New 
York and almost disappeared from 
Brazil's music scene, except for a 
1986 hit single, "Lingua,' which 
she cut with Caetano Veloso. Now 
Soares has returned with a new- 
album, "Trajetoria," on Universal 
Music Brasil. The album's release 
in October was to coincide with die 
release of her autobiography, but 
the children Soares had with Gar- 
rincha have Bled a suit demanding 
authors' rights on the book. A 
judge in Rio de Janeiro has ruled 
in favor of the children, but the 
singer's publishing company 
Record has appeided the decision. 

(UmlmUfd ftw page IjMQ-N 



MEXICO 

OinUntird fwm fmge IMil-t 

The latter st;Uistic is particularly impressive, considering that the Mexican 
peso has remained wiuiin a range of 7.5 to 7.9 pesos to the dollar since the 
middle of 1996. Ruiz reckons the Mexican government will allow the peso 
to gradually slide about 5% by January. 

One lingering topic confronting the executives is who will succeed S^enz 
as president of the recording trade association Amprofon. There was 




Warner's Julio Saenz 



EMI's Mario Ruiz 



strong sentiment in some quarters that an outside professional should be 
hired to run the association. However, it appears tnat one of the record- 
label honchos Wiis ^oing to be tapped to become the next president. 
Below are activities profiles of^selected Mexican labels. 

MSA 

Label MD Domingo Chavez says his Monterrey-based indie has grown 
15% to 20% on the strength of such .strong norteno acts as Los Reyes Del 
Camino and El Poder Del Norte. Also selling well were norteno artists Los 
Cardenales and Salomon Robles, the latter of whom is releasing a new disc 
in early 1998. Ajiother act putting out a new disc in 1998 is Grupo Los 
/\costa. 

VV'hal's more, Disa is expanding further into the Mexican tropical mar- 
ket, with new signees Lendy Y La Declaracion, Aaron Y Su Grupo Ilusi6n 
and Los .Askis. ITie label's star tropical act, Los Angeles Azules, has sold 
more than 1 million units in Mexico and the U.S., where Disa is distrib- 
uted by EMI Latin. 

The lone downside to the Mexican market, notes Chavez, is the coun- 
try's protracted piracy woes. "I hope the Mexican government acts against 
piracy." says Chiivez. "Piracy is an old problem, but it has grown again 
recendy. So many people are out of work. ..they get inlo making and copy- 
ing cassettes and selling them on the streets." 



For its fourth-quarter push, EMI has issued a powerful mix of titles 
from Ladno and non-Ladno artists. On the Launo side, the label has 
dropped product by pop acts Pandora. Linda and Mijares, plus a new 
album by stateside Tejano star Bobby 
Pulido. The Rolling Stones (who are 
booked lo play Mexico City in February), 
Yanni and Janet Jackson highlight the 
Anglo stars who recendy put out new 
albums in Mexico. EMI licenses PUtano 
Records in Mexico. 




In a move to give its artists more mar- 
keting and promouonal attention, Discos 
Melody split from Fonovisa in 1996. Tina 
Galindo. VP of artists relations for the 
labels' owner Televisa, who was heading 
up the company this year, expects Melody 
to l>ecoine a self-contained recording label 
by the beginning of 1998. A new executive 
lo lead the label is expeaed to be named 
Bobby Pulido this month. Most of Melody's dozen acts 

are stars of Televisa's TV programs who 

are pursuing music careers. 

Even with the label's structural changes taking place, Galindo points out 
diat Melody was planning fburth-(|uarter releases from pop singers 
Daniela Romo, Cesar Borja and ,f\Iejandro Zepeda. Also releasing an 
album in the fourth quarter was children's pop act K.I.D.S. 

Galindo says that, although she will unlether herself somewhat from 
Melody's daily activi- 
ties, "I will remain 
very close to the 
careers of .Melody's 
artists." 



PolyGram presi- 
dent Marco Bissi says 
his sales are up 40% 
over last year's figure 
because of big sales 
Continued on page LMQ^Il 
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nformacion contactar a Diane Almodovar, Directora de Musica Latina 
320 W. 57th Street, New York, New York 10019 
TEL (2 1 2) 830-2573 FAX (2 1 2) 245-8986 

E-mail: Dalmodovar@bmi.com 
Visite BMI en el Internet al httpV/bmi.com 
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Authors' Riahts, Budget Argentina 
and Colombia's Tower 



O EXECUTIVES FROM the Ar- 
gentine record industry' had high 
expectations that the fourth quar- 
ter of 1997 would be up 15% to 
20% over the same period in 1 996. 
They all stressed the importance 
of promotional and concert tours 
to break and estabUsh their Latino 
and non-Latino artists. 

O A NEW AUTHORS-RIGH TS 
law working its way through 
Brazil's Congress contains a provi- 
sion for a 5% tax on audio and 
video recording equipment and a 
10% tax on audio and video blank 
tapes. In addition, the provision 
states that the tax revenue would 
go to composers and moviemak- 
ers. The law already has been 
approved by a special commission 
to Congress and will go before the 
fiill Congress in 1998. 

O PROMINENT COLOMBL\N 
indie Sonolux is keen to interna- 
tionalize its company. The label 
has esublished offices in the U.S., 
Venezuela, Ecuador and Peru. 
Offices in Chile and Argentina are 
expected to be opened in 1998, 
according to label GM Alvaro A. 




NEWS IN REVIEW 

Duque, who says that Sonolux has 
cut a distribution deal with 
Fonovisa in Mexico, as well. "We 
are trying to take advantage of the 
strong acceptance of Colombian 
music throughout the region," 
notes Duque, adding that accumu- 
lated sales of product by Carlos 
Vives has surpassed 4 million, 
while sales of Charlie Zaa's 1996 
disc "Sentimientos" has notched 
regionwide sales of more than 2 
million units. 

O EMI ARGENTINA AND BMG 
Argentina have launched a series 
of mid-priced product. EMI has 
initiated a long-term schedule of 
monthly releases of mid-priced 
and budget-priced product from 
the Blue Note and EMI RedLine 
(]lassic imprints. BMG is actively 
marketing its mid-priced titles 
through reissues of albums by 
Fania Records and Italian croon- 
ers whose product is titled "100 X 



100." Also included in the mid- 
price campaign are two series — 
"Maestros Del Tango" and 
"Maestros Del Folklore" — and 
"Obra Completa En RCA," the 
complete collection of recordings 
by tango giant Anfbal Troilo. 

O UNIVERSAL MUSIC Argen- 
tina acquired bailanta label Clan 
Records, whose recent greatest- 
hits package by Gilda has been 
certified platinum for sales of 
60,000 units. The promotion of 
this genre will include the produc- 
tion of television shows for cable 
channel TV 26 and open-air 
national network America. 

O TOWER RECORDS opened 
its first store in Bogota, 
Colombia, to much acclaim from 
Colombia's record-label execu- 
tives. The 5,000-square-foot out- 
let is the first of nine planned 
stores to be opened in Colombia 
and surrounding countries over 
the next five years. Jorge 
Fuentes, manager of Discos 
Fuentes U.S.A., says the opening 
of Tower Records "has stimulated 
Conlinued on page LMQ-H 



COLOMBIA 

Continued frxm page LMQjl 

retail at Tower for about $18; cassettes cost $10. Tower is expected to 
open four to five more stores in Colombia over the next several years. 

Other factors, however, are damaging long-term prospects for 
Colombia's record market. 

Parra estimates that the Colombian record industry is losing 40% to 
50% of its legitimate sales to piracy. "And the piracy process is very rapid," 
he adds. "Once an album is a hit in Colombia, a person here calls up a 
contact in the States or Europe and he receives the product very quicVly 
through channels in other countries." 

But Parra does note that a hologram campaign inidated by Latin 
American recording association FLAPF is helping to stem the tide of 
counterfeit product. 

Apart ft-om piracy, the continuing slide of the Colombian peso is com- 
pelling record labels to hike prices on CDs and cassettes. Most industry 
observers, such as Juan Diego Montoya, VP of FM Discos, figure that 
"prices will remain stable undl the end of the year," at which time, prices 
may once again be raised. 

Musically, the accordion -propelled vallenato and such Afro-Caribbean 
genres as salsa and merengue dominate Ckttombia's music scene. 
Nonetheless, Colombia's top-selling artists include not only vallenato 
idols Diomedes Di'az and Carlos Vives, but also pop star Shakira, 
pop/tropical act Ivdn V Su Bam Band and bolero/tropii^ artist Charlie 
Zaa. 

Unfortunately, big-name acts are not selling as much product as they 
once did, primarily because the recession is taking a bite out of discre- 
tionary income. 

And with another major label. Universal, scheduled to open an office 
in Colombia in late 1997 or early 1998, the compedtion for local talent 
will remain heated. 

But as Montoya relates, "In spite of everything, the music business in 
Colombia remains stable. All of the companies continue to invest — the 
major labels as well as the domestic companies." 

Following are thumbnail sketches of a selected list of Colombian record 
labels. 

BMG ARIOLA 

A bolero medley album of classics by Juan Carlos Coronel and a mari- 
achi disc by Galy Galiano has helped propel BMG into second place in 
Colombia through the first three quarters of 1997. Other titles BMG 
MD Gonzalo Gutierrez is expecting to boost sales in the fourth quarter 
are by Mexican balladeer Cristian and papayera ardst Moises Angulo, 
along with two compilations: "Bail^xicos" and "El Disco De Los 
Mejores." 

Continued on page LMQ^13 
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► BMG Songs (US Latin) unlocks the 
door to exactly where you want to 
be - BMG Music Publishing, the 
fastest growing music publisher in 
the world. We're part of this full 
service, international organization 
that can help take your music and 
your career all the way to the top! 
We're based in Miami, Rio, Buenos 
Aires, Mexico City, Santiago, Bogota 
and of course Madrid and Lisbon. 
In less than two years, BMG Songs 
(US Latin) has signed some of the 
hottest names in the dynamic Latin 
market, including £1 General, 
Billboard's Bat Latin Rap Artist four 
years running, and Vladimir Dotel, 
leader and songwriter of Ilegales. 



O 1997 BMG Music Publishing, a Uni[ of BMG Enicrtainment. 



■ USIC PUILISHING 

What Quality Sounds Like. 
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a dos anos 
de su nacimiento, 
sus travesuras 
son ya de adulto 

two years after his birth, he's now pulling adult pranks 




"A night to remember... a non-stop musical assault!" 




MALO Cafe • Ncna 'tin} ''Suavecico • Lady I Love 
Everybody Lets Dance • 'RchrKi Rumba • Ritmo Tropical 
ELCHICANO Canteloupe IsLi*! • El Oio Roio (Tlie Red Eye) 
Viva Tirado • TIERRA Zoot Suif Boogie • Celebrate With Tierra 
Lei's )ust Kiss H Say Goodbye Memories/ Latin Disco (medley) • Tierra 

Medley M Oonu RndH^muH Minn I Lni no (4 Alt Vk J> Un • Togetiier • Margarita 



Also available: 

•RENE T HENE 

OREATEST -HITS 
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Revistas De Musica, Folkloric Airplay 
And Private Channels 



O WITH THE PUBLISHING 
business booming in Brazil, the 
domestic radio groups are trying 
to carve a piece of a business 
whose circulation has increased 
50% since 1994. Brazil's two big 
radio networks, Transam^rica 
and Joven Pan, published 
eponymous magazines in 1996. 
And a Sao Paulo-based rock sta- 
tion called 89 published a maga- 
zine titled Revista H9. Each of the 
magazines is published on an 
intermittent basis tied to the 
release of an enclosed CD that 
boasts hits from the respective 
networks and radio stations. The 
radio companies utilize a clever 
marketing stratagem, whereby 
they choose and promote tracks 
contained on the CD prior to its 
release with the magazine. By 
the time the magazine is re- 
leased, the CD features nothing 
but hit tracks. The magazines' 
editorial contents are also avail- 
able at the radio companies' Web 
sites. Transam^rica and Joven 
Pan claim their circulation is 
around 70,000; and 89 expects 
to approach that figure in the 
near future. 

O SONY ARGENTINA is trying 
to figure out a way to break the 
folkloric grooves on Buenos Aires 
radio stations. According to the 
label, its star folklore act, Soledad, 
has sold 310,000 units of "Poncho 
Al Viento," but she has barely 



[JJliOGRAMIVIING 



cracked the airwaves in Buenos 
Aires. Sony is stil! pushing for air- 
play on Buenos Aires" FM outlets, 
but, so far. only Radio Uno and 
Estaci6n 95 have rotated her 
songs via contests. Sony was hop- 
ing to boost interest at B.A.'s 
radio outlets with two Soledad 
shows in October at the Opera 
Theater, plus a December festival 
in Buenos Aires at which Soledad 
will perform, along with EMI's 
fast-rising folklore group, Los 
Nocheros. 

O COLOMBIA'S GOVERNMENT 
is auctioning two private TV chan- 



N E W S 



N REVIEW 



nels thai are expected to go into 
service in 1998. The likelihood of 
private channels has several 
record labels drooling over the 
effect TV promotions potentially 
could have on the domestic record 
industry. One of those labels. 
Sonolux. already has garnered 
strong TV exposure through bro- 
kered programs on state-owned 
channels. Sonolux GM Alvaro A. 



Duque reckons that (^olombia's 
famed ArdilaluUe family, which 
owns Sonolux and the radio net- 
work RC^N, stands a good chance 
of successfully bidding for one of 
the two channels. If ArdilaluUe 
snares a TV channel, many of 
Sonolux's artists could be featured 
on programs similar to "Siempre 
En Domingo," broadcast by 
Mexico's giant network Televisa, 
or "Super Sabado Sensacional," 
broadcast by Venezuelan network 
Venevisi6n. "We would do that 
same type of show, along with 
shows featuring oiilv Sonolux 
artists," says Duque. ■ 




THE WMILISMI DISTRIBimNtS OF RECORDED MUSIC AND ACCESSORIES 



We are VOUr Largest Latin Music catakDg selectlcn, 

j^'rf} hundreds of mqor and independent labels 

Cassettes • Compact Discs • Videos « Laserdiscs 

* Best fills of the lowest prices 
r K\ Excellent service, same day delivery 
^ \P is Knowledgeable bilingual sales reps. 
Lzititr^usic is Full lines accessories 
One Stop -k Major credit cards accepted 

IF IT S RECORDED. THEN WE HAVE IT 

AaA rHJSICENTERPBISES 



3340 LEONIS BLVD., VERNON^A. 90058 

TOLL FREE 1-800-^97-1999 

Phone: (213) 277-5959 Fax: (213) 277-5958 





• Top-selling pan-pipe titles 

• The hottest salsa 

• The best from Cuba 

Mow available in the US via 
WORLD MUSIC DISTRIBUTION 

Tel: (707) 588-9164 Fax: (707) 588-9229 



For distributor details in your territory 
or to discuss distribution or licensing 
opportunKies contact Adrian Faiers 
Tel: +44 122S 464736 
Fax: +44 1225 444870 
email: tumi.music@ndirect.co.uk 
website: http://vuww.tumi.music.niiirect.co.uk 
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ASCAP 1997 EL PREMIO AWARDS 




September 8, 1997 
Tropigala, The Fontainebleau 
Miami, FL 



(right) Unimusica's Maria Flores accefis i he award for Publisher of 
Year from ASCAP's Todd Brabec. 



(left) Pictured (l-r) are ASCAP's Sr. V.P. / Dir. of Membership. Todd 
Brabec with co-writers of Song of the Year ("Un Millon de Rosas") 
Barbara Isel Larrinaga and Armando Larrinaga and ASCAP's A.V.P. / 
Dir. of Repertory - N.Y., Lx)retta Munoz. 



(below) International recording star Julio Iglesias won't soon forget September 
8, THE night of El Premio ASCAP - that was when Latin and pop producer/song- 
writer Emilio Estefan presented Julio with the ASCAP Pied Piper Award, the 
Society's most prestigious honor for entertainers. As the first Latin artist to 
receive the Pied Piper, Julio joins past winners Frank Sinatra, Ella Fitzgerald and 
Barbra Streisand, among others. In addition, Miami Mayor Joe Carrollo was on 
hand to declare "Julio Iglesias Day" in Miami. And io mark the birth earlier that 
WEEK OF Julio's new son. Miguel Alejandro. ASCAP CEO John LoFrumento gave Julio 
A giant stuffed teddy bear. Pictured (l-r) are Estefan, Iglesias. Mayor Carollo 
and LoFrumento. 



(above) ASCAP's Latin Membership Team, 
John Atanasio and Magda Barrera con- 
gratulates Songwriter of the Year 
Roberto Morales who shared the honor 

WITH co-writer/recording ARTIST ENRIQUE 

Iglesias for their hit songs, "Por Amarte," 
"No Li oRES Por Mi" and "Si Tu Te Vas." 
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(right) Pictured (l-r) are ASCAP's Magda Barrera, award win- 
ner Gustavo Marquez (Tu Como Estas), Sony Discos Music's 
Carmen Alfanno and ASCAP's John Atanasio, 

(left) Chairman and CEO of Famous Music and ASCAP Board Member Irwin Z. 
Robinson, ASCAP's Loretta MufJoz, MTV Latin America's Edith and Insignia 
Music's K.C. Porter. Famous and Insignia accepted awards for co-publishing 
"Eres Asi." 



(above) Pictured (l-r) are Peermusic's and 
ASCAP Board Member Kathy Spanberger, 
Mari Lauret, winner of two Tropical 
awards for "Loco de Amor," and "Esperare 
A QUE te Decidas," ASCAP's V.P/DiR. of 
Communications, Karen Sherry and Songs 
OF Peer's Ramon Arias. 



f 



(right) Receiving the award for "Si Quieres" are pic- 
tured (l-r), Oscar Mendoza and Virginia DeGregorio 
Infante of BMG Song. With them is our Master of 
Ceremonies Carlos Ponce and TfeiANO singing sensa- 
tion, Nydia Rojas. 
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(right, below) Also attend- 
ing this evening's festivi- 
ties WERE legendary LATIN 

MUSIC ICONS, Johnny 
Pacheco. Olga GuiLLOi & 
Israel "Cachao" Lopez 
with his WIFE, Ester. 




(left) Sony Latin Recording Artist, La Maha 
performs the hit Sono of the Year, "Un Million 
de Rosas." 



ASCAP 



AMERICAN SOCIETY OF COMPOSERS AUTHORS AND PUBLISHERS 

WWWASCAPCOM 







MEXICO 

(lanttnufd from page IMQ^6 

generated by regional Mexican 
acis Grupo Lftnite and Pedro Fer- 
nandez, along with pop artists 
Mestizzo, Kabah and Ana Cirre. 
Hip-hup act Control Machete from 
ram subsidiary Manicomia 
also sold well. 

Bissi remains upbeat, he says, 
since he was dropping new albums 
in the fourth quarter by Grupo 
Litnite and Fernandez, along with 
new signees Yuri and Tatiana. 
Complementing the sales of Latino 
product are strong sellers by non- 
Latino stars such as Hanson, 
Andrea Bocelli and Jon Bon Jovi. 
PolyOram also distributes Max 



Music and -Azteca Music in Mexico. 
SONY 

"Me tstoy Lnamorando," a pop/ 
bolero/rancnera disc by vtKal star 
Alejandro Fernandez, anchors the 
fourth -quarter product from Sony. 
Sony MD Angel Carrasco states the 
400,000 units issued by the label 
comprised the largest shipout since 
he assumed his post three years 

Also due in the fourth quarter is 
a ranchera disc by Ana Gabriel, the 
first Spanish album by Roberto 
(Carlos in five years, a duel album 
with Jose Luis Rodriguez and Trio 
Los Panchos, and a Christmas 
dance album with new songs by 
prominent artists from Sony and 




COLOMBIAN MANUFACTURING COMPANY OF 



#'^^^^r vallenalo, merengue, cumbia, tropical 
salsa, rock, reggae, pwpular, folk. 
C O □ I S C O s instrumental and boleros 



EXPORTS TO EVERYWHERE IN THE WORLD. 



COMPACT DISC - CASSETTE - LP - VIDEOS 



COMPANIA COLOMBIANA DE DISCOS S.A. TEL:255 70 It 
CARRERA67 N.tS - 92 P.0.B0X:142S ■ FAX: (S74I 2S5 26 21 • 285 44 44 



E-Mai!:codiscos@medellin.impsat .net.co 



Alejandro Fernandez 

EMI Mexico. 

(Complementing the Latino 
product is a strong lineup of non- 
Latino albums by Mariah Carey, 
Billy Joe!, Michael Bolton and 
Oiine Dion, the latter of whom 
sold more than 150,000 units of 

her 1996 disc, "Fal- 

ling Into You." 

UNIVERSAL 

In operation for 
barely one year. Uni- 
versal already has hit 
the sales board with 
pop/dance aa Moenia 
and spicy rockers 
Moloiov. Also selling 
strong!)' is produa by 
international artists 
No Doubt. Wall- 
flowers and 10,000 
Maniacs. 

"To start a record 
company in Mexico 



under these market conditions was 
very difficult," says label president 
Fernando Hernandez. "But with 
the support of the internadonal 
catalog we have, it was easier to 
do." 

Nonetheless, Hernandez empha- 
sizes that local product is the key lo 
success in Mexico. To that end, he 
has signed young balladeer Sergio 
Arzape and regional Mexican artist 
Yvonne Larraza. 

WARNER 

Remarking that 1997 was "a 
quiet year for me," Warner honcho 
Julio Sdenz notes that Luis Miguel 
did shake up the industry mid-year 
with his million-selling blockbuster, 
"Romances." Tlie label currently is 
working new releases by Spanish 
balladeer Alejandro Sanz, Mexico's 
star rock act Mana and Venezuelan 
singer/songwriter Ricardo Mon- 
taner. 

First-quarter titles include al- 
bums by Chilean rock act I-a Ley 
and Spain's arty pop/rocker Miguel 
Bose. H 
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THALIA 

Conttnufd frtm page l^i)-t 

for 20th Century Fox. Thali'a 
recorded "Viaje Tiempo Atras," 
the Spanish counterpart lo 
'Journey To The Past," the theme 
song to the film. She also per- 
formed the 
Spanish- 
singing seg- 
ments of the 
film. 

As Thalia's 
music career 
blossoms in 
I^lin Amer- 
ica and Spain, 
Ruiz says 
other markets 
beckon. EMI 
companies in 
France and 
German) 
have released 
"Amor A La 
Mexicana." 
EMI Spain 
wants to break 
her in Spain. 

"And we want to consolidate her 
success in Southeast Asia," notes 
Ruiz. 

Despite her success throughout 
Latin America and the Phihp- 
pines, Thalfa says she has not 
abandoned the two markets that 
catapulted her to stardom — 
Mexico and the U.S. 

"With my Amor A La Mexicana* 
tour," says Thalia, "I want to visit 
all of Mexico, where I have not 
done a tour because of the tele- 
novelas. And this time, the U.S. 
will be very important. After many 
years of absence. 1 will be with my 
Launo fans there." ■ 
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Among the label's new signees 
are Tatalina — "a Rosana-Iike sing- 
er," says Gutierrez — and Alejandro 
Martinez, an aclor signed jointly by 
BMG Colombia and BMG U.S. 
Latin. His first-quarter 1998 
release will contain a track that is 
the theme song of'a teienovela he is 
producing with a former Miss 
Venezuela. 

CODISCOS 

Fernando Lopez, Codiscos VP of 
A&R, is hopeful that his vallenalo- 
heavy roster will help the company 
move about 1 .5 million units in the 




Las Diosas Del Vallenato 

fourth quarter, which accounts for, 
he says, "around 40% of the year's 
total sales." 

To reach that goal, Lopez is 
expecting big numbers from the 
label's star vallenalo groups 
Binomio De Oro De .'\merica and 
Diablitos. Among other product 
slated to sell well are a dance-music 
compilation, "El Disco Del Ano," 
and a vallenato compendium, 
"Vallenato De Oro," an annual 
release that already had sold more 
than 200,000 units by October. 

Some of the label's oUier promi- 
nent vallenalo acts include Miguel 
Morales, Faril Ortiz, La Musas Del 
Vallenato and Las Diosas Del 
Vallenato. 

nM DISCOS 

FM Discos VP Juan Diego 
Montoya points out that a delay in 
first-quarter releases earlier this 
year slowed FM's sales activity. 
Nonetheless, he says albums by 
iropical-rooied artists Gustavo 
Rodriguez. Orquesta GuayacSn 
and Checo Acosta have sold well. 

Further, Montoya reckons two 
December shows by Fania All Stars, 
whose label Fania Records is 
licensed in C^olombia by FM, will 
spur sales of the renowned group's 
Christmas disc. FM als(j fitenses 
albums by L'.S. ii'opical indie MP 

DISCOS HIENTCS 

In the past year, Colombia's old- 
est record label has become one of 
its most technologically advanced. 
Earlier this year, the tropical-heav) 
imprint put oiU an enhanced CD 
entitled "Premium CD," which 
contained audio/visual data on 10 
of Discos Fuentes' best-known 
(Colombian dance acts. The second 
"Premium CD" is set to drop in 
early 1998. 

In addition, Fuentes has a Web 
site (www.discosfuenies.com), 
along with a campaign to release 
laser discs. 

Complementing Fuentes' thrust 
to mocicrnize is an initiative that 
Alvaro /Vrango, international A&rR 
manager, says will take the label's 
product further into international 
waters. "Discos Fuentes is a com- 



pany that is selling its artists in 
more than 30 countries," states 
Arango. The label has set up U.S. 
imprint Vediscos and also has a 
parine r- 
ship with 
French 
company 
M ti s i - 
Latina to 
distribute 
Fuentes 
product in 
much of 
Europe. 
Arango 
adds that 
Fuentes al.so has a representative 
in Japan. 

Arango is optimistic that the 
fourth quarter will rejuvenate a flat 
sales year. Among the releases he 




John Dennis 



reckons will jack sales are the 37th 
volume of the tropical compilation 
"14 Canonazos," plus tropical- 
rooted product by Los Embajadores 
Vallenatos, Banda La Bocana, Los 
Tupumarus and Plstor I^pez Y 
Felipe Gonzilez. First-quarter 1998 
titles are due from Claudia De 
Colombia, John Dennis, Adriana 
Botina, Samir. ^'olanda Rayo and 
Silvia O. A compendium of tropical 
music from the interior of Co- 
lombia is tided "Tropicombo." 

Discos Fuentes licenses product 
in C'olombia from Brazilian indie 
Movieplay and U.S. indie Tiffany. 



XrrM's release of the magnifi- 
cent six-CD collection "100 Anos 
De Vallenato" in August highlight- 
ed a diverse array of label-owned 



and licen.sed product that has 
come out in the past six months. 
MTM's Humberto Moreno says 
that the set has sold 60,000 units, 
which qualifies the package for 
platinum certification m Colombia. 

Other MTM acts whose product 
Moreno expects to hit big at retail 
in the fourth quarter are veteran 
Colombian folkloric/fusion act 
Mana Sabina, jazz saxophonist 
.\ntonio Arnedo, multi-faceted gui- 
tarist Joaquin Riano and pop/clas- 
sical pianist Tatiana Pavlova. 

.■\mong the labels whose product 
MTM licenses are Tommy Boy, 
Putumayo, Rykodisc, Nuevos 
Medios and Forever, the latter of 
which is owned by noted producer 
Bebu Silvetli. MTM is putting out 
15 tango discs through Forever. 

M'FM also is dropping greatest- 



hits sets from Franco De Vita, 
Yordano and Richard Clayder- 
man. Due for release, as well, is a 
series of recordings by the Co- 
lombian Symphony of material by 
famed homebred composers, such 
as Rafael Escalona and Pancho 
Galan. 

In March or April 1998, MTM is 
releasing a disc by renowned 
Colombian roots artist Toto La 
Momposina. Her next album, 
which will combine Colombian and 
African rhythms, was recorded in 
France in conjunction with French 
imprint Label Blue. She will 
embark on a 60-daie tour of 
Europe in 1998, 

SONY COLOMBIA 

Contrary to several of his coun- 
Coniinued on page LMQ^l-f 
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terparts at other labels. Sony 
Colombia marketing director 
Pablo Vallecilla is expecting "to fin- 
ish with a very good year, about 
20% better than 1996." 

Behind Vallecilla's optimism arc 
strong-selling titles from the label's 
famed vallenato aitists Diomedes 
Diaz, Los Betos and Hermanos 
Zuleta. Also selling robustly are a 
disc by salsa veterans Grupo Niche, 
a CO of remixes by superstar 
Shakira and an updated set of 
greatest hits by Ana & Jaime. In 
November, an album was released 
by tropical idol Joe Arroyo, who 
cut a duet with Di'az that will be 




Grupo Niche 



featured on a year-end compila- 
tion package. 

SONOLUX 

! hough Alvaro A. Duque ac- 
knowledges thai Colombia's big- 
j;est indie has suftered through "a 
(lilficult year," the label GM adds 
that Sonolux has enjoyed liuge 
success with the latest discs by 
household names (Charlie Zaa 
(650,000 units), Ivan Y Su Bam 




Ekhymosis 



Band (400.000 units) and Carlos 
Vives (350.000 units). 

Also enjoying brisk sales are 
albums by a new teenage vallenato 
duo, Adriana Lucia Y Gustavo 
Babilonia, tropical act Marbelle 
and Colombian rock act Ekhy- 
mosis, the latter of which is 
licensed by Fonovisa. 

One title Duque anticipates to 
sell more than 300,000 units is a 
compilation titled "La Fiesta Del 
Ano." 



While Sonolux was lodged in 
third place in October, Duque 
notes. "Sonolux usually is in third 
or fourth place in August. But by 
the end of the year, we finish in sec- 
ond place." 

A licensee of product from U.S. 
tropical indies J&N and Platano in 
Colombia. Sonolux also provides 
domestic distribution for EMI and 
PolyGram. — J.L. 
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business, which is great for every- 
one." 

O BMG PRESIDENT Carlos San 
Martin is convinced that F.MI's 
folklore acts Los Nocheros and 
Sony's Soledad are barely 
scratching the potential of the 
folklore market in yVrgentina. To 
hack his conviction, San Martfn 
signed folklore duo Cuti Y 
Roberto Carabajal and Boe. In 
addition, BMG has created a spe- 
cial division in its marketing 
department to promote folklore 
artists. For its part, EMI capital- 
ized on Los Nocheros' unexpect- 
ed status as leen idols by produc- 
ing a film documentary of the 
folklore group's tour of Ar- 
gentina. Other folklore bets 
placed by EMI are on legendary 
folk singer Horacio Guarany and 
his October release "X-artas," and 
on Los Alonsitos and their second 
album, released in November. Yet 
another label jumping into the 
folklore arena is Fonovisa, which 
will drop the label bow of 23- 
year-old singer Esteban ('ruz in 
December. ■ 
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O TOM ZE, a former member of 
the Tropicalismo movement of 
the 1960s who has been forgotten 
in Brazil, is being given new artis- 
tic life by David Byrne. He was 
booked to cut a disc for Luaka 
Bop Records in November in 
New York. Besides his Luaka Bop 
project, Z(: has put out a disc 
titled "Parabelo" in Brazil. Re- 
corded with composer/pianist 
Jose Miguel Wisnik, the album 
features music that he wrote for 
renowned ballet group Corpo 
during its performances. On 
"Parabelo," Ze recalls his child- 
hood in Bahia. ■ 
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Already in its third year, CD Expo has firmed up its position as the main 
meeting point of the Latin American phonographic market. Attended by the 
most important names and companies in the music world, CD Expo is the 
perfect place to do great business and make valuable professional contacts. 

98 Expo 97 in npures 

Exhibitors 

204 Professional Public 
Total Public 7.012 
180.368 

Business Generated 

US$ 31.000.000 

CD Sales to General Public 

US$ 12,100,000 

frrtEsEprnis in 98 Expo 

Record Companies @ Indie Labels @ Manufacturers @ Studios 
@ Radios & TVs @ CD e CO ROM Distributors & Retailers @ 
Technology for Shows & Recordings @ Designers @ Music 
Publishers @ Specialized Publications @ Multimedia Accessories 
@ Accessories & Displays @ Video Distributors @ Artists @ 
Sectorial Association @ Audio & Video Dealers 




Latin American Phonographic 
Market Conference 

For more information: FAGGA Eventos 
SUPPORT: ABPD 
Rua Conde de Iraja, 260 / I andar 22271-020 RJ Brazil 

Tel: 5521-537-4338 Fax: 5521-537-7991 
mail@fageventos.com.br - www.fageventos.com.br/cdexpo 



I 



LMQ-14 



BILLBOARD NOVEMBER 29, 1897 



Artists & Music 



Billboard, 



Herbie Nichols' Blue Note Legacy Lives 
On In Box Reissue; A Benefit For Chapin 



Nichols for dollars: The 

fate of some reissues is a crap shoot, 
but the music that pianist Herbie 
Nichols made for Blue Note during 
the mid-'50s has already proved 
itself a viable marketplace com- 
modity. Compiled by Michael Cus- 
cuna, Nichols* entire output for the 
imprint was released in 1987 on the 
ever-diligent archivist label Mosaic 
(don't miss its current gem, "The 
Complete Verve Recordings Of The 
Teddy Wilson Trio"). The set was 
available through mail order only. 
The pressing of 7,500 copies ran out 
a while ago, and Blue Note itself 
recently decided to reissue the 48- 
track set for retail consumption. 
The current package, "The Com- 
plete Blue Note Recordings Of Her- 
bie Nichols," streeted Oct. 27; it 
again reminds how clever and 
engrossing the music is. One of the 
most unique characters of his era, 
Nichols wrote pieces that were as 
distinct as his playing. 

Nichols' music has never really 
dropped fully out of sight. Recently 
there's been a handful of titles ded- 
icated to his tunes. Pianist Frank 
Kimbrough and bassist Ben Alli- 
son, founding members of the New 
York-based Jazz Composers Col- 
lective (JCC), wrote the liner notes 



BLUE 

NOTES 




by Jim Macnie 



to the Blue Note box; both are part 
of an ensemble that dedicated the 
1996 Soul Note disc "Love Is Prox- 
imity" to Nichols* music. 

Even though repertory i8n*t the 
main thrust of the JCC, the quality 
of Nichols' approach coerced Allison 
and Kimbrough into addressing his 
canon. "Herbie died in 1963." says 
Allison, "and we initially felt a pro- 
ject devoted to his works was some- 
what of a departure from the Col- 
lective's ideology of performing new 
music. However, in many ways, his 
music is 'new' precisely because it 
is, for the most part, unexplored. 
The first time I heard Herbie's 
stuff, I was immediately fascinated 
by his compositional approach. As I 
started transcribing his tunes. I 
began to realize that they were 
much more complex than I original- 
ly thought. For me, he strikes that 
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all-important balance between 
interesting, quirky, and sometimes- 
convoluted melodie.s and an undeni- 
able sense of swing and accessibili- 
ty. His forms arc often extended 
and unorthodox but never needless- 
ly drawn out. His music appeals to 
the heart and the mind — qualities 
that are centra] to meaningful and 
enduring art." 

Another unique take on Nichols* 
work came this past summer from 
guitarist Ducic Baiter; his gorgeous 
acoustic recital "Spinning Song" 
was released by the Avant label. 
Trombonist Roswell Rudd, who has 
been putting a spin on Nichols' 
tunes for years now, also recently 
hit the racks with "The Unheard 
Herbie Nichols. Vol. I" on the GIMP 
label. My guess is that listeners 
unfamiliar with Nichols will have 
huge grins on their faces when they 
get the Blue Note box home. It lists 
for $.59. 

Help on the WAY: Tliomas 
Cliapin has a wide-angle view of 
jazz. Avoiding pigeonholes, he has 
recorded standards and composed 
provocative original works for the 
Arabesque and Knitting Factory 
Works labels. Those who know him 
believe that kind of scope to be part 
of the saxophonist's natural opti- 
mism — which often .seems indefati- 
gable. Chapin will be drawing on 
that optimism over the next several 
months. The 40-year-old bandleader 
has been diagnosed with acute 
myeloid leukemia, and a bone-mar- 
row transplant is in the works. 
Friends have gathered for a benefit 
in his honor; the aptly named In 
Harmony show takes place Sunday 
(23) at the Knitting Factory in New 
York. A who's who of modern impro- 
visers is scheduled to participate. 
Guests include Kenny Barron, 
Anthony Braxton, Billy Hart, 
Tom Harrell, Marty Ehrlich, and 
John Zorn. Bassist Mario Pavone, 
who has worked extensively with 
Chapin, helped conceive the concert. 
Call 212-219-3006. 

Manhattan real estate is always 
shifting hands; sometimes recalling 
the location of a business is as con- 
fusing as finding the pea in a Times 
Square shell game. But the Blue 
Note has been in one place for more 
than a decade and a half. The regu- 
larly packed jazz club has estab- 
lished its well-known persona by 
booking a continuous stream of 
stars. That's why lines for many 
shows often stretch out the front 
door and down West Third Street. 
Those lines are likely to be even 
longer as the :?lub celebrates its 16th 
anniversary over the next two 
weeks. A one-two punch of Dianne 
Reeves — (singing pieces from her 
new Blue Note record, "that 
day . . .") — and Herbie Hancock 
(current Down Beat cover boy) 
should have tourists and townies 
flocking to the place. Each holds 
forth for a week beginning Tuesday 
(25) with Hancock. On Dec. 3, 
WBGO New York's Ben Duncan 
hosts an anniversary celebration 
that features Reeves and a jam ses- 
sion with several special guest 
artists. 
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availatile. ■indicates past o» present H«atseei«er trUe C 1997. BiHboaid/BPI Commumcations, and SoundScan. Inc 



BILLBOARD NOVEMBER 29, 1997 



33 



Songwriters & Publishers 



ARTISTS & MUSIC 



AmSong Eyes Bigger Lobbying Role 

Songwriters Interests Lead Group^s Agenda 



BY IRV LICHTMAN 



NEW YORK— With its role established 
as an industry group whose input other 
older lobby organizations finally recog- 
nize, AmSong, formed in 1993 to rep- 
resent the interests of songwriters or 
their estates, now feels it is a force to 
reckon with as it seeks to push for an 
agenda that underscores the essential 
reasons for its formation in the first 
place. 

"We're a force," says AmSor^ pres- 
ident Hoagy Bix Cannichael, the son of 
the late songwriter who is a founder of 
the group. 

Yet, he adds, "there is a frustration 
that a lot of us feel that we're sitting in 
back of the decision-making bus." 

While AmSong played an advisory 
role in the recent agreement to estab- 
lish a new mechanical royalty structure 
starting Jan. 1 and in the passage of 
"La Cienega" legislation by Congress 
(Billboard, Nov. 15), Carmichael sens- 
es that the song catalogs of pop music's 
so-called golden era "have not been a 
top priority among the alphabet soup" 
of other industry organizations. 

"They don't seem as interested in the 
preservation of the old standards that 
have given this industry its underpin- 
ning. These groups, whether it's 
ASCAR BMI, or others, are fighting to 
get the latest [trends in music]. Speak- 
ing as a group consisting only of song- 
writer interests, their wellness is more 
of a priority than our wellness." 

Although applauding the activity of 



FOR THE RECORD 

Last issue's feature story on the 
Songwriters & Publishers page 
incorrectly spelled the Aradia 
Group, the Now York music pub- 
lishing firm operated by Judith 
Baldwin. 



many of these groups, including the 
National Assn. of Music Publishers 
(NMPA), Carmichael faults them for 
their lack of passion on the issue of ask- 
ing Congress to extend copyright life 
for another 20 years. "Term extension 
is a big deal to us. It is second-string 
stuff to them," he says. 

Carmichael hopes that this "lonely 
battle" will be addressed more vocifer- 
ously by other groups now that the 
mechanical rate and La Cienega issues 
"are out of the way." As for NMPA, 
Carmichael said at this writing, he 
planned to call that organization's pres- 
ident/CEO, Ed Murphy, on the matter 
of AmSong's stance on the pursuit of 
copyright extension. 

With ASCAP and BMI, Carmichael 
says, there are other issues that also 
pertain to a songwriters' group such as 
AmSong. "That area is a murky one 
concerning grand rights and small 
rights. We need some strong guidelines. 
Many of our members earn 70% of 
their earnings from theatrical uses." 

Lisa Alter, AmSong's legal counsel, 
notes that although it was started by 
prominent songwriter estates — the 
heirs of such giants as Rodgers and 
Hammerstein, George and Ira Gersh- 
win, Cole Porter, Irving Berlin and 
Leonard Bernstein — a roster of cur- 
rent membership .still makes music. 

"The issues addressed by AmSong," 
says Alter, "are vitally important to liv- 
ing composers and singer/song\«iters 
such as Bob Dylan, Paul McCartney, 
Neil Diamond, and Burt Bacharach, 
who quickly joined AmSong's ranks." 
New members who've signed on in the 
past year include Jakob Dylan of the 
Wallflowers, Peter Himmelman, and 
Mick Jones of Foreigner 

In addition to the general area of 
popular song, AmSong membership in- 
cludes classical and jazz estates, in- 
cluding those of Arnold Shonberg, 
Aaron Copland, Igor Stravinsky, and 
Billy Strayhorn, and rock icona like 



Janis Joplin and Jimi Hendrix. 

"Songwriters are notorious for being 
naive when it comes to understanding 
their own rights as songwriters," says 
Alter 

"Heirs of songwriters know even 
less. Indeed, it often takes years for the 
heirs to sort out what it is they have 
inherited. Unfortunately, many song- 
writers and/or heirs have allowed their 
rights to be diminished simply throi^gh 
lack of knowledge — for example, by 
failing to recapture rights during the 
statutorily proscribed terminatron win- 
dow or by failing to take advantage of 
helpful provisions of certain foreign 
copyright laws." 

In line with other industry groups — 
it should be noted that AmSong plays 
no role as a collector of royalties — 
AmSong has lobbied in opposition to 
the Fairness in Music Licensing Act, 
put forward by bars, restaurants, and 
other public establishments, to erode, 
in AmSong's \iew, protection of copy- 
right; it also is an advocate of the idea 
that "copyright protection must be 
guaranteed in cyberspace and supports 
the legislation intended to implement 
the rWorld Intellectual Property Orga- 
nization] WIP() Copyright Treaty and 
the WIPO Performances and Phono- 
grams Treaty." 

These goals naturally bring AmSong 
into contact with other writer-oriented 
groups. According to Alter, her group, 
the Nashville Song\iTiters' Assn., the 
National Academy of Songwriters, and 
the Song^vri tors' Guild of America are 
planning joint lobbying efforts and 
other events of interest to their collec- 
tive memberships. 

"We ha\'e banded together in a some- 
what formal way — though it's not that 
we use the same stationery — for 
together we represent about 12.000 cat- 
alogs," says Carmichael, who, foll(Twing 
composer Mary Rodgers, is AmSong's 
second president. Elections for the job 
are held on an annual basis. 



THEY'RE PLAYING MY SONG' 



"HE'S GOT THE WHOLE 
WORLD IN HIS HANDS" 
Public Domain 
Arrangement by the Bishops 

Nearly evenjone haa childhood 
memorieif of singing "He 'x ihU The 

Whde World In His HomiH. " 
Whether it ivag sitting around afitv 
at mmmer ca mp or in a claxsroom 
ai facation Biblr .fcfutol, iVs a tune 
thai has permeated moM everyoue'n 
early yearn in some form or fashion, 
Hoicever, it's a sure bet that few peo- 

file have heard it sung with the 
incredibly strong harmonies heard 
on the Hifhops new album, "Reach 
The World " The group cmmsts of 
fulhcr Kcnntth Bishop, sons Mark 
and Kenny, and CaH Williams Jr 
They fterform the song a eapjielia in 

a style they've dubbed "p(/rvb 
singing" thai has made them one of 
the most ptypular groups in South- 
ern gospel music. 



"The song fits the theme of the 
album perfectly." says Kenny Bish- 
op. "As a matter of fact, we had two 
versions of that song recorded. The 
version that's on the lUbum is more of 
an African-style harmony ... We also 
recortled a Scottish version. We want- 
ed to record four different 
versions — an African \'cr- 
sion, a Scottish version, 
maybe an Asian \-ersion. 
and a traditional Ameri- 
can version — and then 
kind of interweave them 
throughout the album, but we 
didn't do that, because we thought it 
would make the album entirely too 
long." 

Gi'owing up in Kentucky, the Bish- 
op family often sang a cappella on 
their front porch. Thus, when they 
began recording and decided to do an 
album in that style, the "Front 
Porch" projects were born. "We've 




recorded two 'Front Porch' record- 
ings — the original and then volume 
two." Kenny say.s. "That's a big pai*t 
of our prf^ram. Ewry night when we 
get up and sing, we do a whole seg- 
ment of our program on the front- 
porch kind of singing. We wanted 
something that would Ix* a lit- 
tle bit different and would 
stand out when we did 
our front-porch seg- 
ment. We do at leiist one 
front-|>orch song on every 
album we've e\^r recorded. 
(Uid we thought. 'OK, now how 
do you make a front -porch song 
.'iound international?' Mark did the 
arrangement on the song. He took his 
4-track recorder home and came 
liack and said. 'OK Kenny, hero's .wur 
part. Dad, here's your part. Here's 
my part. Junior, here's your part. 
Let's do it.' We learned it and record- 
ed it in the studio that day." 



IVIO.l SOrvlCB. CREDITS 



THE HOT 100 

CANDLE IN THE WIND 1997<'SOMETHING ABOUT THE WAY YOU LOOK TONIGHT • Etton John, 
B«ml« Taupin • Song. Ot Polygram IntT/DMI, William A. Bong/PRS, Wem«r-Tem«rlan«yBMI, 

Wretched/ASCAR WB,'ASCAP 

HOT COUNTRY SINGLES & TRACKS 
LOVE GETS HE EVERY TME • Slwila Twain. Robert John Lange • Song. Of PofyOwn knVBMl, Loon 
Echck'BMI, ZomMASCAP 

HOT R«B SINOLBS 
MY BODY • Dairall AJIamby, Uncoln Browder. AnHonMa Robafaol • Tool RoM/ASCAP, 

2000 Wans'ASCAP 

HOT RAP SINGLES 

FEEL SO GOOD (FROM "MONEY TALKS") • R E. Bell. R. Ball. G. BfOwn, R. Mclnna, C. Smlttl. D. 
Thomaa, R. Waalttetd. L. Darmar • Second Decade/BMI. Wa^1•^'torMrlalM/BM, Foreign 

Imported.BMI 

HOT LATIN TRACKS 

Y HUBO ALGUIEN • Omar Alfanno ■ fMw EmoalSESAC 



Salute To 'Lyrics' ' Levine; 
'Anastasia^'^Print Product 



Hi 



lis FULL MEASURE: "He had a 
full measure of warmth, and he was 
full of song, [and he felt] that songs 
were the stars of the show." 

With this comment, Hadassah 
Markson, the well-known producer 
at New York's 92nd Street Y, opened 
a Nov. 10 tribute, in "cooperation" 
with performance right society 
ASCAI^ to Maurice Levine, foun- 
der/artistic director of the famed 
"LjTics & LjTicists" series, who died 
in September at 79. Markson and 
ASCAP director of musical theater 
Michael Kerker produced the trib- 
ute, held in the same venue at the Y, 
where "Lyrics & Lyricists" takes 
place. 

Those who spoke portraj-ed Levine 
as a highly qualified (and helpful) 
perfectionist who would tell a per- 
former his or her work was "good" 
but would later 



the icons of Broadway songwriters. 
Pianist Barry Levitt, who appeared 
at the tribute, will take Levine's role 
in introducing each show. 

'AnASTASIA in PRINT: Before 
their songs arrive on Broadway next 
month in "Ragtime," composer 
Stephen Flaherty and lyricist 
Lynn Ahrens are getting wide 
exposure for the songs to "Anasta- 
sia," 20th Century Fox's bid to com- 
pete in the world of feature anima- 
tion. In addition to a soundtrack 
album on Atlantic, Warner Bros. 
Publications has a multi-market blitz 
of product, for both the popular and 
educational markets, associated 
with the film. 

There is a pop songbook, ar- 
ranged for piano, vocals, and guitar, 
of all the "Anastasia" songs, along 
with a brief 



use more lauda- 
tory terms 
when talking 
about that per- 
formance to 
others. 

True to the 
spirit of Mark- 
son's remarks, 
the song was 

the thing: Frequent performers at 
Levine's annual series had their 
afternoon of song at the tribute. 

The performers were Margaret 
Whiting ("It Might As Well Be 
Spring"), Paula Laurence ("My 
Husband's First Wife"), Bill Daugh- 
erty ("Sit Down You're Rockin' The 
Boat"), KT Sullivan and Lewis 
Cleale ("You're Just In Love"), 
Karen Mason ("Lost In The Stars" 
and "It Never Was You"), Sal 
Vi\'iano ("Maria"), and Carol Woods 
("Come Rain Or Come Shine"). 

The late lyricist E.Y. Harburg 
also played a part with the screening 
of a video, produced years ago for 
cable by Levine, in which he sang his 
and Harold Arlen's "Over The Rain- 
bow" with great poignancy. 

Also, comments were offered by 
lyricist Sheldon Harnick and Jim 
Lowe, often an MC at "Lyrics & 
Lyricists" programs. And to top 
things off, the tribute offered a nice 
touch with an audience sing-along, 
which has become a tradition in the 
series. 

As previously noted in Words & 
Music, the series will go on next sea- 
son with five programs dedicated to 



Words & Music 



by Irv Lichtman 



plot summary, 
a bio of the 
songwriters, 
and full-color 
photos from 
the film. List 
price is $16.95 
Also on tap 
is a number of 
arrangements 
for concert and marching band, 
orchestra, chorus, and hand bells; an 
easy piano collection; selected single 
sheets; and a series of instrumental 
books arranged for solos, duets, and 
trios. 

All of the choral, band, and or- 
chestra arrangements have been 
recorded by top musicians and will 
be sent to musical directors in a 
promotional package. Dealers will 
also receive original movie posters 
to be used as point-of-purchase mar- 
keting tools. 

Although Warner Bros. Publica- 
tions issued a "Ragtime" songbook 
shortly after the show opened last 
May in Los Angeles, it will be revised 
if the Broadway version has major 
changes in the score, says company 
spokesman Brian Rochlin. 

Print on print: The following 
are the best-selling folios from Music 

Sales: 

1. Bob Dylan, "Time Out Of Mind." 

2. Tori Amos, "Little Earthquakes." 

3. Bob Pylan, "Anthologj;" 
4 "F^ Simon 0>mplete." 

5. Tom Waits, "Beautiful Maladies." 
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Genex GX8000 Gains Ground In Several Markets 



BY PAUL VERNA 



Less than a year since it was intro- 
duced as one of the industry's first 
modular, high-bit, high-sampling 
hard-disc multitrack recorders, the 
Genex GX8000 is making significant 
inroads in the recording, mixing, mas- 
tering, and post-production markets. 

Developed by London-based Genex 
Research, the GX8000 is an 8-channel, 
20-bit, 48-kHz magneto-optical 
recorder that is also capable of oper- 
ating at 24-bit, 96-kHz resolution in 
stereo. The unit stores audio on non- 
proprietary, removable, 2.6-gigabyte 
magneto-optical (MO) discs. 

In a short time, the GX8000 has 
become a choice medium for music 
recordists, mixers of film and TV 
music scores, mastering engineers, 
and other professionals. 

Among music facilities, George 
Martin's Air Studios in London is one 
of the the first to embrace the state- 
of-the-art device. "Quality is the first 
consideration at Air," says the studio's 
chief engineer, Geoff Foster. "When 
wc supply a finished master, we have 
to be absolutely confident in the excel- 
lence of our product. The Genex 
GX8000 delivers that quality The unit 
also provides instant formatting of 
discs and faster-than-real-time 
cloning of discs, which saves us hours 
of time. We also appreciate the built- 
in mixing functions for film-score 
work. We can easily produce a 20-bit, 
2-track fold-down mix alongside the 
main 5.1 surround-sound mix without 
tying up eight faders on the board. It 
also lets us ship both versions on one 
disc." 

Across town at EMI's Olympic Stu- 
dios, Eric Clapton is using Genex 
recorders on his upcoming project, 
according to sources. In other high- 
profile music applications of Genex, 
longtime Doors producer/engineer 
Bruce Botnick used the machine to 
mix the four-CD "Doors Box Set." 

Botnick's brother, Doug Botnick, is 
an independent scoring mixer and 
recording engineer who operates 



rental and transfer facility Digital 
Musical Transfer in Burbank, Calif. 
He recently purchased seven GX8000 
recorders for rental and says the 
machines are "constantly out," usual- 
ly in single units but sometimes in 
groups of up to four recorders (i.e., a 
total of 32 tracks). 

Doug Botnick says, "There are 
many reasons why my clients rave 
about the GX8000. First of all, the 
robustness of the media is outstand- 
ing. We know that the Genex essen- 
tially yields a near error-free record- 
ing, and in 10, 20, or 100 years, 
someone can take the Genex MO out 
of storage and play it — this is a huge 
benefit. Second is the unit's random- 
access capabilities. The GX8000 
behaves like a multitrack hard-disc 
recorder. Thirdly, the medium is very 
portable. Everyone who uses this 
product winds up loving it." 

For the "Doors Box Set," the Bot- 
nick brothers transferred the original 
8-track analog masters via dB Tech- 
nologies AD-122 20-bit converters 
using the Prism Sound bit splitters to 
a Sony 3324 digital multitrack. After 
overdubs, the final master was mixed 
to a Genex recorder, according to 
Doug Botnick. 

In the film world, Genex recorders 
have been used to record sound on 
such major motion pictures as 20th 
Century Fox's animated "Anastasia," 
the Michael Douglas and Sean Penn 
vehicle "The Game," and other works, 
according to sources. 

Because of the GXSOOO's extended 
resolution and its multichannel capac- 
ity, it has begun to be embraced by the 
mastering community, which is forev- 
er searching for a rugged storage 
medium for high-bit digital masters. 

"People put their PQ codes on a 
third channel if it's a two-channel 
master," says Botnick. "And the beau- 
ty of it is you can say, 'I need this to 
be a 2-track master, a 5-track master,' 
or whatever, and it's the same medi- 
um." 

Georgetown Masters owner Denny 
Purcell is among Genex's champions. 



Producing Results. The board of the newly established Music Producers Guild 
of the Americas (MP(3A) held its first meeting Nov. 5 at Capitol Recording Stu- 
dios in \jos Angeles. Shown In the t>ack row. from left, are chairrr^n/president Ed 
Cherney. executive director/corporate secretary Chris Stone, executive assistant 
Tim Heile. and Finance Committee chairman Neil Levin. In the front row, from 
left, are Producers Committee chairman Elliot Scheiner. Executive Committee 
chairman Michael Frondelli (also creative director of Capitol Studios), Audio 
Engineering Committee chairman Al Schmitl. and legal adviser David Byrnes, 
Not pictured is Technical Committee chairman George Massenburg. Among the 
first items on the MPGA's agenda was the launch of its World Wide Web site at 
www.musicproducer.com, (Photo: David Goggin) 



having used the format during the 
mastering of recent projects by 
George Strait and Vince Gill. Similar- 
ly, Bernie Grundman tested a GX8000 
at his facility according to sources. 

As it picks up momentum across a 
wide spectrum of users in various 
market segments, the Genex is being 
seen by some as a high-end alterna- 
tive to the seemingly omnipresent 
Tascam DA-88 and Alesis Adat for- 



mats. However, at a suggested list 
price of approximately $13,000 for a 
fully featured unit (and roughly 
$10,000 for a digital-only recorder 
with no converters), the Genex is 
more than twice the price of a DA-88 
and roughly three times the price of 
an Adat. Accordingly, so far there is 
little overlap between Genex cus- 
tomers and users of the popular tape- 
based machines. 



Botnick says the GX8000 offers sev- 
eral advantages over tape-based sys- 
tems, among the most significant of 
which is random access. 

"It takes a readjustment of your 
mind-set to work with a random- 
acceiis machine," he says, "especially 
when you've got four of them linked 
together. You hit play and hear 32 
tracks of audio instantly. It makes it 
hard to go back to tape." 
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BILLBOARD'S NO. 1 SINGLES (NOVEMBER 22, 1997) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


RAP 


MAINSTREAM ROCK 


TITLE 
Artist' 
Producer 
ILjIwI) 


CWDlEMT)£\AM)1997j 
SOMETHING ABOUT 
THE WAV rOU LOOK 
TONIGHT 

Elton JohrVChris Thomas 
(Rocket'AUl) 


MY BODY 
LS&' 

Darryl "Dellte" Allamby 
(EastWesVEEGI 


LOVE GETS ME EVERY 
TIME 

Shania Twain 
Robert John "UOf 
Lange 
(Mercury) 


FEEL SO GOOD 
Mas«' 

Sean "Puffy" Combs. 
Deric "D-dot" Angelettie 
(Bad Boy/Arista) 


TOUCH. PEEL AND 
STAND 

Days of the New/ 
Scott UtI 
(OutposVGeffen) 


RECORDING 

STUDIOIS) 

Englneer(s) 


TOWNHOUSE STUDIOS 
(London, England, U.K.) 
Pete Lewis 


SOUNDTRACK STUDIOS' 
SOUTHERN TRACKS 
(NeviM,NY,'Atlanta.GA) 
Ben Arrindell 
Carl Heilbron 


MASTERFONICS 
(Nashvlile. TN) 
Jeff Balding 


DADDY'S HOUSE 
(New York. NY) 
Doug Wilson 


WOODLAND STUDIOS! 

AUEN'MARTIN 

STUDIOS 

(Nash«fe.T1«ljixi»ie,KV) 
BHIKIitt 


RECORDING 
CONSOLE(S) 


SSL4072G+W/ 
Ultimation 


SSL4072G+Mlllimat>oiv 
SSL4000G+ 


SSL90OOJ 


Neve VRGO 


Neve 8068/ 
Sony MPX 3000 


RECORDER(S) 


Sony 3348 digital 


Sluder 827 


Studer D827 


Studer A800 III 


Otari MTR IKH/ 
Studer A827 


MASTER TAPE 


BASF 931 


Ampei 499 


Ajnpex467 


Am|>ei499 


ImpaAK 


MIX DOWN 
STUDI0(S1 
Engineerfsl 


TOWNHOUSE STUDIOS 
(London, England, U.K.) 
Pete Lewis 


SOUNDTRACK STUDIOS 
(New York. NY) 
Ben Arrindell 


MASTERFONICS 
(Nashville. TN) 
Mike Shipley 


DADDY'S HOUSE 
(New Yorl(. NY) 
Michael Patterson 


AXIS 

(New)IMi,Ny) 
BflKlatt 


CONSOLE(S) 


SSL4072Gtw/ 
Ultimatkm 


SSL4D72G+ w/ 
Ultimation 


SSL9000J 


SSLG4000 




REC0RDER(SI 


Sony 3348 digital 


Studer 827 


Shidcf 11827 


ShjdeiASOOIII 


StaidetA820 


MASTER TAPE 


DAT 


Ampei 499 


BASF 900 


Ampa499 


Urate cwr/ 

Ainpa499 


MASTERING 
Engineer 


TOWNHOUSE STUDIOS 
Frank AikwrighVPete 
Lewis 


POWERS HOUSE OF 

SOUND 

Herb Powers 


MASTERFONICS 
Glenn Meadows 


HIT FACTORY 
James Cruz 
POWERS HOUSE OF 
SOUND 

Herb Powers. Dave Kutch 


GATEWAY 
BobLudwig 


CD/CASSEHE 
MANUFACTURER 


POOHTM 


WEA 


PDO-HTM 


BMG 


WEA 



t> 1997, Billboard/BPI Communicstioiis. Hot 100. R&B & Country appear In this feature eacti time; Mainstream Rock. Modem Rock. Rap, Adult 
Contemporary. Club Play, and Dance Sales rotate weekly. 
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i The Book VIBE Magazine Calls 

k ^ must read for 



music lover" 



'Timothy 



book 



Music to My Ears is a 
fascinating collection 
of interviews." 

- Chicago JSun-Times 



"There's something 
heartening in White's 
commitment to treat _ 
music as more than product, 

and something grand about 
his willingness to wax poetical 

when the spirit damn well 




takes him." 



-Mojo 





TIKOTIHF NHlfi 



In his award-wmning "Music To My Ears" 
column, Billboard Editor in Chief Timothy White 
has championed the careers of many of the most 
acclaimed and popular performers of the 1990's ~ long before 

anyone had heard of them or their music: Alanis Morissette, Paula Cole, PJ Harvey, 

Rage Against The Machine, Joan Osborne, Sarah McLachlan, Tra(^ Bonham, Jack Logan, Jann Arden, 

Uz Phair, Dar Williams, Goo Goo Dolls, Aimee Mann, the Auteurs, Shawn Colvin and many more. 

The new 1997 trade paper edition is updated with 15 new profiles of important artists like 
Sheryl Crow, BR5-49, Robyn, Barenaked Ladies, Sleeper, Kim Richey, Coolbone... 

Order your copy online at www.billboard.com. ® 
Available at bookstores everywhere from Owl Books/Henry Holt & Company, books 

Copyrighted t 




Xhere are 8 million stories 
in the naked city of 
London, and music plays 
a part in most of them. 
From Soho's mixture of the seedy 
and the sublime to the cool comers 
of Camden, from the undenvorld 
chic of the city's essential clubs to 
the concert stages of Shepherd's 
Bush and Brixton, London gathers 
much of its cultural identity from a 
rich panoply of music. 

Most of the city's food culture 
may be based on imported ideas, its 
movie world might be knee-deep in 
transatlantic influence, but the 
sounds wafting from every street in 
The Smoke" give the British music 
business a distinctly London accent. 

And to nix the old mmor that 
London closes at midnight, the club 
scene is still getting ready for the 
night, when Big Ben strikes 12. By 
dawn, they'll have been slamming 
for hours at The End in the WCl 
area, at Talvin Singh's regular cele- 
bration of Asian music called Anokha 
at the Blue Note in Nl, or at the 
Ministry Of Sound in the curiously 
named south-east London district of 
Bephant & CasUe in SEl. (Lon- 
doners use their alphabetical and 
numeric postal codes as a short- 
hand guide to neighborhoods.) 

Even the British edition of the 
uncompromising "Rough Guide" 
travel book says: "London is still a 
seven-days-a-week party town and 
maintains its status as the dance- 
music capital of Europe and favorite 
destination of visiting DJs from all 
over the worid." 

To prove the point, one week in 
October saw such internationally 
known names as Roger Sanchez 
and Afrika Bambaataa and home- 
grown talents Goldie, Roni Size, Cari 
Cox, Danny Rampling and Gilles 




ic.Cai3it:al Is 



„ucH 

As A Business 



Sound* watt font everywhere, and the today and yetterday ot 
popular muAic are forever humping into each other, 

BY PADIi SEZTOK 



Peterson all entertaining London's 
denizens of danceland. 

Scott Piering, who bases his own 
promotions company in London, 
was born in Duluth, Minnesota, 
and worked in New York, San 
Francisco and Los Angeles before 
coming to the English capital in 
1979 and becoming an adopted 
Londoner. 

"I remember the first day I got off 
the plane and took a cab to the 
guy's house I was staying at," says 
Piering. "He was playing reggae 
music. At that time, it was totally 
unusual to hear reggae anywhere, 
and here it was. That same day, we 
went to the Lyceum [a fondly 
remembered live venue just off the 
Strand) and heard Gang Of Four, 
Human League, I think Stiff Littie 
nngers...that was all in one day I 
remember thinking. This has got to 




In The C/(yr The Jam's post-punk onerg/ enlhMned late '70s London. 



be the place." 

TALES OF SPEED & WHISKY 

Modem London is a city where 
the today and yesterday of music 
culture simply can't help bumping 
into each other. The Wag Club at 35 
Wardour Street, Wl, a de rigeur 
London nightspot for more than a 
decade, is the modem incamation 
of the Whisky-A-Go-Go, which raged 
upstairs In the '60s while, a flight 
below, the amphetamine-fueled 
mod scene took root at the 
Ramingo Club in the company of 
Zoot Money, Geno Washington and 
others. If walls could speak, the 
unprepossessing betting-shop en- 
trance that stands there now would 
spill a few tales. 

Across Shaftesbury Avenue and up 
half a block, at 90 Wardour Street is 
the classic '60s and '70s site of the 
Marquee, a club that was justifiably 
proud of its reputation for nurturing 
counUess future rock giants. And for 
every historic rock location across 
the capital, of course, there's a his- 
toric rock record, be it the raw, post- 
punk energy of Paul Welter and The 
Jam's "A Bomb In Wardour Street" or 
the Beaties' immortalization of a 
pedestrian crossing in NWS that 
happened to have a pretty good stu- 
dio nearby, "Abbey Road." 

These days, artists are more like- 
ly to sing about Camden Town, the 
district of NWl that came to be 
known as the home of Britpop and 
the place to hang out in late '90s 
London. Tower Records, which has 
its flagship U.K. store at Picadilly 
Circus, recenUy opened its newest 
U.K. ouUet in this locale. Camden is 
where cutting-edge bands sharpen 
their skills in pub venues like the 
Falcon, clubs like the Electric 
Continued on page 39 
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Continued from page 37 

Ballroom and the Underworid, or up 
the road in Chalk Farm at the 
Monarch, while visiting jazzers and 
emerging soul acts shoehorn onto 
the stage of the Jazz Cafe. 

Suggs, lead singer with quintes- 
sential Londoners and '80s chart 
regulars Madness, even had a top 
20 hit here in 1995 with a tune 
called simply "Camden Town" ("I'll 



line, you arrive, public transport will- 
ing, at the tube stop where Ian Dury 
might have got a job: "I could be the 
ticket man at Fulham Broadway sta- 
tion, what a waste...." 

PURPLE HAZE ft HANDEL 

As rock assumes a belated and 
reluctant respectability, National 
Heritage has recently conferred 
prestigious status on one of 
London's favorite adopted sons. In 
September. Jimi Hendrix became 




Mancunian amtgrants: Oasts 

meet you by the Underground," he 
crooned) while singer-songwriter 
Boo Hewerdine was moved to write 
about the pub just across the road 
from that very tube station on his 
song "World's End." 

A couplet in that Suggs hit hinted 
at the way London, like so many 
other capitals, has gone into the 
cultural blender and come out the 
richer for it. "A stnng of Irish pubs far 
as you can see," he sings.. ."Greek. 
Indian, Chinese, and would you like 
a cup of tea?" 

Piering, who lives in Camden, 
enjoys the vibrancy and musical 
Catholicism of the area, not to men- 
tion the fact that it's possible to 
catch "three to five bands" in one 
evening. "Frankly, any band on their 
way up, if you can't see them in 
Camden at Sonne point, they're 
scarcely worth mentioning," he 
explains. "It's a real melting pot, like 
the Lower East Side in New York." 

THE CAPITAL AS CANVAS 

The rock collector touring around 
London by the vehicle of popular 
song would find to his or her delight 
that many of the images referred to 
on wax jump right off the record and 
into real life. British composers have 
used myriad images of the capital 
as a canvas for classic songs and 
lyrical references. 

Jump onto the Northern Line of 
the Underground system, traveling 
south from Suggs' Camden Town 
through Soho, and at Waterioo you 
pass under the Thames, the "dirty 
old river" that provided the inspira- 
tional one sunset for one of Lon- 
don's greatest rock composers, Ray 
Davies. 

Head out west, and there's a 
venue immortalized by angry young 
Londoners the Clash on "(White 
Man) in Hammersmith Palais." 
Southbound again on the District 



tor of EMI Music Publishing, regrets 
the departure from the West End of 
the major record companies — EMI. 
BMG, PolyGram and Warner. 
Reichardt, London born and bred 
and a "Muswell Hillbilly" like Ray 
Davies, has resisted the temptation 
to move the publisher's offices from 
Charing Cross Road, WC2. 

"I find it a bit sad that the majors 
have gone, they used to be all with- 
in a square mile. I just feel the 
music business is a West End style 
of business," he says. "We're defi- 
nitely affected by having Soho 
behind us and Covent Garden 
across the road. It just creates an 
atmosphere." 

RETAIL MUSCLES 

For all the changes of recent 
years, the West End remains a rich- 
ly musical center. From Piccadilly 
Circus, where Tower Records has its 
flagship London store, through the 
tourist mecca of Rock Circus, one 
can walk up the aforementioned 
Wardour Street to Oxford Street, 
home of defiant survivors on the live 
scene such as the history-soaked 
100 Club. A block away in Orange 
Yard is tucked away one of the 
favorite club venues of visiting 
bands, the Borderline. 
The retail sector flexes some 




Hometown talent: GoMto 

the first rock star to be commemo- 
rated with a blue plaque, unveiled 
outside the house where he lived in 
the city he came to love, at 23 
Brook Street in Mayfair. With 
piquant irony, he now shares the 
plaque space with an Anglophile 
musician of a much eariier genera- 
tion who lived there before him, 
George Frederik Handel. 

Several of the major multinational 
labels have moved their London 
offices out of the central area 
(rather confijsingly known as the 
West End) toward the true south- 
west part of the city. Industry veter- 
ans walking along Oxford Street still 
find it strange to think of the nearby 
Manchester Square no longer hous- 
ing EMI Records U.K., or that Soho 
Square is home no more to Sony, 
n^ CBS. Sony retains its central 
London presence half a mile away, 
on Great Mariborough Street, and 
EMI Music Woridwide maintains a 
Manchester Square presence. 

Peter Reichardt, managing direc- 



Casual ccnvarsatlonallst: Morrlssey 

impressive muscles on these 
streets. HMV's Oxford Circus outlet 
re-opened in enlarged fonn in mid- 
October, while on the corner of 
Oxford and Tottenham Court Road 
stands the similariy revamped Virgin 
Megastore, now a West End land- 
mark in itself. 

From that comer, it's a mere 
Rolling Stone's throw to the street 
that was once London's very own 
and very proud Tin Pan Alley. Den- 
mark Street may not be the music- 
publishing center it was in yester- 
year, but it retains a strong sense of 
its own history, with the six-floor mu- 
sic shop Chappell's rubbing shoul- 
ders with numerous instrument 
shops and the Helter Skelter book- 
store, a treasury of long-deleted 
rock biographies and chronicles. 

In 1995, Reichardt decided to 
celebrate the Queen's Award for 
Exports bestowed on EMI Music by 
throwing a street party in Denmart< 
Street, which is literally opposite 
Continued on page 46 




Four Hot & Hoppenins Act« From The U.K. Music Capital 

B'T DAVID SINCLAIH 




Although many key elements of 
British dance music in the 
1990s— dub, trance, trip-hop — 
first took root in Bristol, London 
remains the cradle of drum'n'bass, 
surely the most exciting new 
rhythm to have been fed into the 
pop mainstream since the explo- 
sion of hip-hop beats in the 1980s. 
One of the brightest underground 
stars of the drum'n'bass scene is 
Adam F, who now stands on the 
brink of a commercial break- 
through with his debut album, 
"Colours" (F-Jams/Positiva/EMI), 
released Nov. 3. The son of 1970s 
bubblegum pop singer Alvin 
Stardust, Adam F lives in Watford 
on the northernmost tip of the 
conurbation. At the age of 16, he 
saved enough money from working 
in London's famous toy store, 
Hamleys, to buy his first keyboard. 
In 1994, he programmed and pro- 
duced his first drum'n'bass single, 
"Criminal Active," on Section 5 
Records. The new album is a sen- 
sational combination of skittering 
beats, ambient weirdness, 1970s 
fusion and neo-jazz instrumental 
flavors (check out the muted trum- 
pet a la Miles Davis on "73" and 
"F-Jam") and incorporates a string 
of singles— "Aromatherapy." "Me- 
tropolis" and "Circles" — that have 
already become firm favorites 
among the drum'n'bass cogno- 
scenti. "If you want to know the 
true roots of jungle, it's a good 
album to buy," Adam F says. 
"Circles," which marries a typically 
frisky rhythm track to a keyboard 
motif recalling the theme from "X- 
Files," became Adam F's first top 
20 hit when it was re-released as a 
single in September 1997, com- 
plete with a remix by the new 
drum'n'bass messiah, Roni Size. 




AI.ABAHA 5 (A5) 

A seamless mixture of techno, 
country, blues and gospel, the 
music of Alabama 3 is a crossover 
that defies all conventional at- 
tempts at categorization. Tracks on 
its debut album, "Exile On 
Coldharbour Lane" (a reference to 
the main road njnning through the 
group's native Brixton), range from 
the deep, dart< blues of "Woke Up 
This Moming" with its name-checks 
for Jimmy Reed, Muddy Waters and 
Howlin' Wolf, to "You Don't Dance 
To Techno Anymore." a line-dance 
groove for the post-rave generation. 
A previous single, "Ain't Goin' To 
Goa," pours scorn on the hippie 
ideal of traveling to a "Third World 
beach" to smoke dope for purposes 
of "consciousness expansion." A 
new single, "Speed Of The Sound 
Of Loneliness," released in the U.K. 
earlier this month, was written by 
ConVnued on page 40 
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John Prine. Memorably described as 
sounding like "Happy Mondays jam- 
ming with Robert Johnson under- 
neath a stage at Tribal Gathering," 
Alabama 3 actually numbers seven 
members, although it expands into 
a collective of 20 or more DJs, 
vocalists, dancers and sundry other 
musicians when it performs live. The 
grouping began by doing all-nighters 
in vacant buildings and on a trawler 
on the River Thames before em- 
barking on a series of gigs in 
Brady's, a dodgy Irish pub in the 
Brixton martlet area. The band was 
signed in 1996 to Elemental Rec- 
ords for the U.K. and Europe, and to 
Geffen for the U.S., where it has 
been forced to change its name to 
A3 to avoid confusion with the vet- 
eran country tiand Alabama. 




SYMPOSIUM 

The ghastly injury sustained by 
Symposium's singer Ross Cummins 
in late September — when he was 
stretchered off the Brixton Academy 
stage after just one number with a 
kneecap torn out of position and 
severtey mptured ligaments — can 
not have been too much of a sur- 
prise to those who have witnessed 
this super-charged band in action. 
A combination of pop melody, 
cranked guitar noise and manic 
punk attitude. Symposium is 
London's answer to Green Day 
"People accept they're going to get 
bruises at our shows," bassist 
Wojtek Godzisz says. "It's nice for 
them because they wake up and 
they've got a memento of the gig." 
It's been this way since the young, 
West London group's first gig in July 
1994 at the Emerald Hut in 
Hammersmith. Symposium's hyper- 
active, stage-diving antics are 
invariably matched by the frenzied 
reaction of its fans, who have a 
well-desen/ed reputation for smash- 
ing up venues wherever their heroes 
are performing. The five memtiers of 
the group all attended the Cardinal 
Vaughan Memorial School in 
Kensington, where they returned to 
sign their "megabucks" deal with 
Infectious records (Red Ant in the 
U.S.), savoring the moment by 
shooting off vanous defiant gestures 
from outside the gates of their alma 
mater. Since the end of 1996, the 
band has released a string of hit 



singles, including "Drink The 
Sunshine," "Farewell To Twilight" 
and "Fainweather Friend," all of 
which are collected, together with 
B-sides, on a mini-album, "One Day 
At A Time," released in the U.K. last 
month. A proper debut album will be 
released earty in 1998. 

D*NOTE 

There is a new generation of 
British musicians who would proba- 
bly have become jazz or fusion play- 
ers if they hadn't spent their youth 
immersed in the club/rave scene. 
Matt Winn of D*Note, once called 
"the cleverest man in dance music," 
is a case in point. His third album, 
simply titled "D*Note" (VC Record- 
ings), is a groundbreaking set that 
combines "straight" piano and flute, 
played by Winn, with the fleet per- 
cussive undercurrents and ambient 
pauses of dnjm'n'bass, to stunning 
effect. The vocal icing 
on the cake is provided 
by the gorgeously sassy 
soul-jazz singing of PY 
Anderson. Having ac- 
quired an earty love of 
jazz from his father, who 
ran a martlet stall in 
North London, Winn 
spent much of his spare 
time (and cash) when 
still at school, hanging 
out in the Mole Jazz rec- 
ord shop in King's 
Cross. Adopting the 
name D*Note, he re- 
leased his first album, a collection of 
rare groove-inspired jazz themes 
called "Babel," on his own Dorado 
label in 1991. But Winn's passion 
for clubbing prompted a change of 
direction on "Criminal Justice," 





D*Note's second album. "I went to 
the Paradise Club [in Islington] and 
heard some really hard jungle round 
about 1992," Winn told the Sunday 
Times. "I thought, 'Christ, it sounds 
like Max Roach is over on that 
speaker, Tony Williams over here, 
Elvin Jones behind them. ..'just the 
most amazing drum programming I'd 
ever heard." Having adapted this 
dynamic rtiythmic framewort< to the 
melodic sophistication of modem 
jazz, D*Note has mapped out a new 
musical future of infinite cool. ■ 




Music coverage is a sta- 
ple of the U.K.'s lead- 
ing national daily 
broadsheet newspa- 
pers, including The 
rimes. The fmle- 
pendent. The Dally 
Telegraph, The 
Guardian and The Observer, 
as well as serving as a source of 
news for the countiy's tabloid 
press, which means The Sun, 
The Dally Mall, The Dally 
Mirror, The Express and oth- 
ers. London's daily Evening 
Standard publishes a weekly 
"Hot Tickets" supplement on 
Thursdays. The London listings 
magazine Time Out includes sub- 
stantial music coverage. 



Leading pop music mag- 
azines include: 
New Musical Express 

(NME), IPC Maga- 
zines. Recent coven 
Goldie 

Melody Maker, IPC 

Magazines. Recent 
coven Black Grape 
Top Of The Pops, BBC Magazines. 

Recent covers: Hanson, Boyzone. 
Q, EMAP Metro. Recent cover: 
Prodigy 

Select, EMAP Metro. Recent cover 
Beck 

Smash HHs, EMAP Metro. Recent 

coven All Saints 
Mojo, EMAP Metro. Recent coven 

Keith Richards 
MIxmag, Recent coven Roni Size & 

Reprazent 
Se/ect, EMAP Metro. Recent coven 

Beck 

W>x, IPC Magazines. Recent coven 




Sting 



"National Lottery 

live"— BBC 1, Wed. 
& Sat. Recent acts: 
Gary Bartow, Michael 
Bolton, N'Sync, Jon 
Bon Jovi, 
'Top Of The Pops" — 
B8C1, Fndays. Re- 
cent acts: Backstreet Boys, Toni 
Braxton, Peter Andre, Pulp, Aqua, 
Moby. Gary Bartow, Jon Bon Jovi, 
Michael Bolton. Texas. 
"Jack Docherty Show" — Channel 
5, weeknights. Recent acts: 
Echobelly, Gina G. 
"Later WHh Jools Holland"— 
BBC 2, Sat. Recent acts: The 
Verve, Rom Size, UB40, Ricki Lee 
Jones, Jewel. 
"Live And Kicking"— BBC 1, Sat. 

Recent acts: Natalie Imbruglia. 
"The Chart Show"— ITV, Sat. 
days. Weekly countdown. 




MTV In th« U.K. — launched on 
cable and satellite in July 1997 
(as part of MTV Europe) to an 
estimated 5.5 million house- 
holds; sister channels VHl and 
M2 also are seen in the U.K. 

CMT— 24-hour country-music video 
and speciality programs. 

The Box — music videos by request. 



Since U.K. broadcasting 
legislation mandates 
that no two stations in 
the same marttet can 
have the same for- 
mat, London listeners 
have a clear choice of 
different fomiats and 
music genre across their dials. 
Top 40/CHR outlet 9S.S FM 
Capital FM remains rock solid 
as the leader in a mart<et of about 
10 million adults (aged 15-plus). 
Its sister station, Capital Gold 
AM — the No. 2 commercial sta- 
tion in London — blends oldies, AC 
and comprehensive sports cover- 
age to cater to the older demo- 
graphics. 

Alternative music or "indie" fans 
finally have a fulltime outlet with 
Xfm, which launched Sept. 1, 
1997. One of the driving forces 
behind Xfm finally getting a 
license (after three attempts) 
was Chris Pany, manager of the 
Cure. 

For the older rockers, Richard 
Branson's VIrtf n 10S.8 FM pro- 
vides live artists' sessions dunng 
dnvetime along with its program- 
ming of classic and new rock and 
album tracks. 

For the AC audience, another new- 
comer to the capital. Heart 
106.2 FM, continues to increase 
its audience after being on the air 
for only two years. 

Dance powerhouse Klse 100 FM, 
arguably the most recognized 
radio brand in the U.K., and the 
countiy's first dance station, has 
been embraced by London youth 
and in some respects has be- 
come part of its culture through 
high-profile activities in clubs and 
events, community involvement 
and a dance cable-TV channel. 

Black-music station Choice FM has 
can«d its niche in London with its 
mixture of soul, R&B, funk and 
rap. 

Meiody FM continues to expand its 
audience. Including more younger 
listeners, as the capital's easy- 
listening outlet. Popular during 
drivetime. 

Jazz buffs, meanwhile, turn to niche 
station. Jazz FM, and classical 
listeners have their choice of BBC 
Radio 3 or commercial Classic 
FM. 



VENUES 



fv ARENAS 

[1 Wembley Stadium, 

>^ Empire Way, HA9 
I it\ (0181-902-8833) 
V<#J Capacity: 72,000 
^T*^ Wembley Arena, Em- 
pire Way HA9 (0181- 
902-8833) Capacity: 
12,000 

The Earls Court, Exhibition Center 
Warwick Road, SW5 (0171-370- 
8009) Capacity: 18,000 

London Arena, LimehartxHir, E14 
(0171-538-8880) Capacity: 
12,500 

Royal Albert Hall, Kensington 
Gore, SW7 (0171-589-3203) 
Capacity: 5,500 

UVE MUSIC CLUBS & THEATERS 

(with nearest Underground [Tube] or 
Bntish Rail (BR} station noted) 

100 Club, Oxford Street, Wl 
(0171-636-0933). Tube: Oxford 
Circus. 

Africa Centre, King Street, WC2 
(0171-836-1973). Tube: Covent 
Garden/Leicester Square. 

Astoria, Charing Cross Road, WC2 
(0171-434-0403). Tube: Tot- 
tenham Court Road. 

Barfly At The Falcon Royal, 
College Street, NWl (0171-482- 
4808). Tube: Camden Town. 

Barbican Centre FreeStage, Silk 
Street, EC2 (0171-638-4141). 
Tube: Barbican/Moorgate. 

The Borderline, Manette Street, 
Charing Cross Road, Wl (0171- 
734-2095). Tube: Tottenham 
Court Road. 

Break For The Border, (Boslett 
Yard, Charing Cross Road, WC2 
(0171-437 8595). Tube: Tot- 
tenham Court Road. 

Brixton Academy, Stockwell 
Road, SW9 (0171-924-9999). 
Tube/BR: Brixton. 

Dublin, Castle Parkway, NWl 
(0171-485-1773). Tube: Cam- 
den Town. 

The Forum, 9-17 Highgate Road, 
NW6 (0171-284-1001). Tube/ 
BR: Kentish Town 

The Oarage, Highbury Comer, N5 
(0171-607-1818). Tube: High- 
bury & Islington. 

Upstairs At The Oarage, High- 
bury Corner, N5 (0171-607- 
1818). Tube: Highbury & Is- 
lington. 

Half Moon, Lower Richmond Road, 
SW15 (0181-780-9383). Tube: 
Putney Bndge. 

Hammersmith Apollo, Ham- 
mersmith Broadway, W6 (0171- 
416-6080). Tube: Hammersmith 

Hammersmith Palais, Shep- 
herd's Bush Road, W6 (0181- 
748-2812). Tube: Hammersmith. 

Hanover Grand, Hanover Street, 
Wl (0171-499-7977). Tube: 
Oxford Circus. 

Continued on page 42 
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Hope a Anchor, Upper Street Nl 
(0171-354-1312). Tube: High- 
bury & Islington. 

Jazz Cafe Parkway, NWl (0171- 
916-6060). Tube: Camden Town. 

King's Head, Fulham High Street, 
SW6 (0171-736-1413). Tube: 
Putney Bridge. 

LA 2, Charing Cross Road, WC2 
(0171-434-0403). Tube: Tot- 
tenham Court Road. 

Mean nddler, High Street, NWIO 
(0181-961-5490). BR: Willesden 
Junction. 

Mean Fiddler, Acoustic Room, 
High Street, NWIO (0181-961- 
5490). BR: Willesden Junction. 

The Orange, North End Crescent, 
North End Road, W14 (0171- 
381-0444). Tube: West Ken- 
sington. 

Red Lien Castlenau, Barnes, 
SW13 (0181-748-2984). BR: 
Barnes. 

Rock Garden, Covent Garden, WC2 
(0171-240-3961). Tube: Covent 
Garden. 

Ronnie Scott's, Frith Street, Wl 
(0171-439-0747). Tube: Lei- 
cester Square. 

Shep/ierd's Bush Empire, Shep- 
herd's Bush Green, W12 (0181- 
740-7474). Tube: Shepherd's 
Bush. 

South Bank Centre, Belvedere 
Road, SEl (0171-928-0600). 
Tube/BR: Waterloo 

Subterania, Acklam Road, WIO 
(0181-960-4590). Tube: Lad- 
broke Grove. 

Troubadour Coffee House, Old 
Brompton Road, SW5 (0171-737 
0600). Tube: Earis Court. 

Underworld, Camden High Street, 
NWl (0171-482-1932). Tube: 
Camden Tovm. 

Source; PA Listings and Billboard 
research 

DANCE MUSIC CLUBS 

Bagleys, Studios York Way, Nl 
(0171-278-2777). Tube: Kings 
Cross. 

Bar Rumba, Shaftesbury Avenue, 

Wl (0171-287-2715). Tube: 

Piccadilly Circus. 
Blue Note, Hoxton Square, Nl 

(0171-729-8440). Tube: Old 

Street 

Cloud 9, Albert Embankment, SEl 

(0171-735-5590). Tube: Vauxhall. 
Club 9, Young Street, W8 (0171- 

937-9403). Tube: High Street 

Kensington. 
Cobden Working Men's Club, 

Kensal Road, NWIO (0181-969 

0584). Tube: Ladbroke Grove/ 

Westboume Pari<. 
The Cotosseum, Nine Elms Lane, 

SW8 (0171-720-9200). Tube: 

Vauxhall. 

The Complex, Parttfield Street Nl 

(0171-288-1986). Tube: Angel. 
The Cross, Ooods Way Depot, 

York Way, Nl (0171-837-0828). 

Tube: Kings Cross. 
ECl Chb, Famngdon Road, ECl 

(0171-242-1571). Tube: Famnglon. 
The End, West Central Street, 

WCl (0171-419-9199). Tube: 



Tottenham Court Road/Holbom. 
The Fridge, Town Hall Parade, 

Brixton Hill, SW2 (0171-326- 
5100). Tube/BR: Brixton. 
Fridge Bar, Town Hall Parade, SW2 
(0171-326-5100). Tube/BR: 
Brixton. 

The Oardening Club, The Piazza, 
WC2 (0171-497-3153/4). Tube; 
Covent Garden. 

Oosslps, Dean Street, Wl 

(0171-434-4480). Tube: Lei- 
cester Square/Tottenham Court 
Road. 

Heaven, Charing Cross Arches, 
Villiers Street, WC2 (0171-930- 
2020). BR/Tube: Charing Cross. 

Jazz Cafe, Parkway, NWl (0171- 
916-6060). Tube: Camden Town. 

Legends, Old Buriington Street Wl 
(0171-437-9933). Tube: Pic- 
cadilly Circus. 

Ministry Of Sound, Gaunt Street 
SEl (0171-378-6528). Tube: 
Elephant & Castle. 

The Powerhaus, Seven Sisters 
Road, N4 (0171-344-0044). 
Tube: Rnsbury Pari(. 

The Spot, Maiden Lane, WC2 
(0171-379-5900). Tube: Covent 
Garden. 

Tkimmllls, Clerkenwell Road, ECl 
(0171-250-3409). Tube/BR: 
Farringdon. 



(The three major chains 
cater to all musical 
tastes and offer in- 
store concerts and 
signings. Plenty of 
sidelines, from com- 
puter games to vkJeos 
books and T-shirts. 
Occasional midnight openings.) 

HMV: 150 and 363 Oxford Street 
Wl, and 13 more outlets in the 
London area. 

Tower Records: Piccadilly Circus, 
Wl, plus locations in Kensington, 
Bayswater and Camden. 

Virgin: 14-16 Oxford Street 527 
Oxford St Wl (New stores are 
opening in Brent Cross and the 
Kings Road before Christmas.) 

Kinetic, 309 Goldhawk Road, 
Shepherds Bush, W12. Open 
evenings only for daim 'n' bass, 
techno and trance fens with an 
urge to try and buy as it has a 
mixing room, studio and an in- 
house engineer. 

MDC Classk; Music: Seven outlets 
in London include 437 Strand, 
WC2, which stocks complete range 
from early music to contemporary 
classics, and the English National 
Opera Shop next to the Coliseum at 
31 St Martin's Lane, WC2, wtiich is 
the U.K-'s only specialist opera 
retailer. MDC Club membership, 
newspaper and worldwide mail- 
ortler service available. 

Our Price: The national chain allied 
with Virgin has approximately 50 
outlets in the London area. 
Stocks a small range of most 
types of music, largely chart- 
based. Larger stores offer addi- 
tional merchandise. 

Ray's Jazz Shop: 180 Shaftesbury 
Avenue, WC2. Long-established 




specialist on the edge of the city's 
Theatreland district with new and 
secondhand stock, including old 
78s. Jazz is on the gnsund floor, 
folk, blues and worid music in the 
basement. 
Reckless Records, 30 Benvick 
Street, Wl. Alongside Soho's 
martlet, this exclusively second- 
hand emporium buys, sells and 
exchanges all genres of music, 
especially soul, dance, jazz, rock 
and pop. 

Record Comer, 27 Bedford Hill, 
SW12. Based in Balham, this 
shop stocks country and soul 
music with a good range of 
imports. Knowledgeable staff on 
hand and a mail-order sennce is 
available. 

Red Records, 500 Brixton Road, 
Brixton, SW9. A stone's ttirow 
from Eddy Grant's real-life Electric 
Avenue, Red specializes in reg- 
gae, hip-hop and soul but also 
sells garage, jungle, gospel and 
jazz. Mail-order available. 

Sam Ooody's: The U.K. branch of 
the American retailer owned by 
Musicland has outlets in 
Hammersmith and Wimbledom 
among its 16 stores 

Sounds To Qo: 130 Holloway Road, 
N7. Just around the comer from 
Arsenal football club grounds — 
and there's some debate as to 
wtiether this is the shop portrayed 
in Nick Hornby's acclaimed novel 
"High Fidelity." Indie tastes 
catered to with plenty of seven- 
Inch vinyl as well as soul, swing, 
garage and house, with U.S. 
imports available. 

Uptown Records: 3 D'Arblay 
Street Wl. Hip-hop and R&B on 
the ground floor plus house and 
garage in the basenrent vnth U.K. 
and U.S promo copies on sale. 
Tumtables and CD players set up 
for customer use and worldwide 
mail-order service available. 



Abbey Road Studhis; 

3 Abbey Road, NWS. 
Stop a man in the 
street and ask him to 
name a reconJing stu- 
dio in London and this 
is the one he'll come 
' ' up with. Recent ses- 

sbns: Pete \A^ie, Simply Red, 
George Fenton, Strangelove, Don, 
Dave Arnold, R-Y-A. 

AIR Studios lyndhurst: Lyndhutst 
Hall, Lyndhurst Road, Hamp- 
stead, NW3. Overseen by George 
Martin, the most recent ground- 
up large-scale complex construct- 
ed in the capital. Recent ses- 
sions: Bernard Becker, Wireless, 
Oasis, Naomi, Celine Dion. 

Battery Studios: 1 Maybury 
Gardens, NWIO. With a U.S. 
counterpart in New York, Battery 
enjoys a reputation as a down-to- 
earth work environment Recent 
sessions: Breaker, Robbie 
Williams, All Saints, Gabrielle. 

Continued on page 44 
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Wrth the langest entertainment store in Europe and the rest of London 
covered, Virgin Megastores are the place to be. With thousands of 
cds, videos, books, gannes, live appearances from upcoming bands and its own 
radio station, Vii^n Megastores are the only place you need in the capital. 
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CTS Studios: The Music Centre, 
Engineers Way, Wembley, HA9. A 
selection of rooms with a large 
orchestral space is underpinned 
by an interesting heritage. Recent 
sessions: Etta Scollo, Rachel 
Portman, Carl Davis, Ray McVay, 
Laurie Johnson, Courtney Pine. 

Ed«a: 20-24 Beaumont Road, 
Chiswick W4. An unusually re- 
laxed and alPDOst country atmos- 
phere for a London studio. Recent 
sessions: Gene, Jimmy Ray, Echo 
& The Bunnymen, Midget, Mon- 
key, Speedy, Terry Hall. 

Mayfair: llA Sharpleshall Street, 
London, NWl. Centrally located 
and independently owned facility 
situated in classy Primrose Hill, 
yet adjacent to cool Camden 
Town, with four studios, including 
SSL equipment. Recent sessions: 
Blur, Radiohead, Sleeper, David 
Bowie. 

Mvtropolls: The Power House, 70 
Chiswick High Road, W4. A dra- 
matic and spectacular multiroom 
complex that forced its way into 
the premier league. Recent ses- 
sions: Neneh Cherry, Dust Junk- 
ies, Balanescu Quartet, The 
Verve, Wireless. 

Olympic Studios: Church Road, 

Barnes, SW13. Remariobly indi- 
vidual complex in London suburts 
»nth a renr«rt(able history. Recent 
sessions: Spice Girls, Eric 
Clapton, Shed Seven. 

Rak: 42-48 Charibert Street, NWS. 
With an up-mari<et St. John's 
Wood location RAK has, over the 
years, become known as a hit- 
making machine. Recent ses- 
skjns: Travis, Marion, Dandies, 
Sugizo, Zarrie, Cartene Anderson, 
Bernard Butler, Page & Plant 

Sarn East/Sann Wast: 9-13 
Osbom Street, El and 8-10 
Basing Street, Wll. An individual 
assortment of two facilities under 
the Sarm banner now also 
includes a residential studio in 
Sarm Hook End. Recent sessions: 
Caught In Tfie Act, Kylie, Wild 
Monkey, East 17, Rolling Stones, 
Light House Family, Des'ree, 
Louise, Mica Paris, Monrissey, 
Massive Attack, Boyzone. 

Strongroom: 120 Curtain Road, 
EC2A. Proof that a relatively new 
facility can still cut a reputatkin for 
itself in London's established stu- 
dio community. Recent sessions: 
M People, Ttie Ven«, Texas, Sub 
Circus, Locust, Rachid Taha, 
Fiona Apple, Embrace. 

Town Housa Studios: 150 

Goldhawk Road, Shepherd's 
Bush, W12. Impeccable lineage 
and influence, tfie first London 
studio to go Solid State Logic. 
Recent sessions: Elton John, 
Pulp, Sleeper. 

WhKfMd: 31-37 Whitfield Street, 
Continued on page 46 
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Continued from page 44 

WIR A true full-range facility that 
takes in everything from mixing 
and tracking through mastering 
and on to orchestral recording. 
Recent sessions: Depeche Mode, 
Manic Street Preachers, U2, 
Lighthouse Family, Des'ree, Spk;e 
Girls. ■ 



BRITAIN-S MUSK CAPTIAL 

Continued from page 39 

the publisher's offices. The street 
was closed off for the day, a stage 
was erected, and Tin Pan Alley 
rocked again to a live performance 
by another quintessential London 
group. Squeeze. 

The nice thing about Denmark 
Street is that it's still music- 
oriented," says Reichardt, "because 
it's full of shops selling musical 
instruments. Of course, in the old 
days, every single shop used to be a 
music house. Up until the early 
'60s, if you wanted to be involved in 
music, that's where you had to be, 
it was terribly localized." 

For Reichardt and others, another 
fond Soho memory is the Two I's, 
the Soho coffee bar where many say 
that British rock 'n' roll was bom. It 
played host to nascent beat mer- 
chants such as Tommy Steele, Teny 
Dene and Cliff Richard, before the 
advent of more celebrated schools 
of rock like the Marquee or Liver- 
pool's Cavern. Richard, in Spencer 
Leigh and John Fiminger's book 
"Halfway To Paradise," describes the 
claustrophobic coffee-shop as "very 
exciting, always jam-packed. If you 
wanted a Coke, it had to be passed 
over people's heads." 

RADIO a REINVENTION 

As of Sept. 1, London has anoth- 
er radio station to call its own, and 
its first in the commercial modem- 
rock format: Xfm. "That's another 
aspect of what makes London great 
right now," says Piering. "Americans 
can't believe we didn't have a sta- 
tion like this already, but to us it's a 
real treat and really overdue." 

Reichardt says that London con- 
tinues to have the indestmctible 
ability to regenerate itself. "I think it 
was a bit Jaded at the beginning of 
the '90s, but I have to use that hor- 
rible wot&. it 'reinvented' itself," he 
continues. "Every town has its ups 
and downs, and in the last two or 
three years there's been a real re- 
emergence of London as an arts- 
and-culture focal point. The Beatles 
were from Liverpool, but they had to 
come down to London. Oasis are 
from Manchester, and they came to 
London; it's the same thing." 

Piering, who says he could "never 
go back" to working in the U.S. 
industry, concludes, "The other 
thing I like about London is that a 
lot of the artists live here. You can 
bump into Momssey and have a 
conversation, Noel [Gallagher) is up 
there in Hampstead, and you can 
see Jarvis [Cocker of Pulp) out on 
the town. It makes it feel like a cul- 
ture rather than a business." ■ 
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MTV Europe Empowers Regions 

80 London Jobs To Go As Control Shifts 




This story loas prepared by Christ- 
ian Loretiz, mmic himineas & talent 
editor for Music & Media, 

LONDON— MTV Europe is aban- 
doning pan-European broadcasting 
in favor of a regional approach. 

A shifting of its pow'erbase from its 
pan-Euroi)ean head office here to its re- 
gional opera- 
tions means 
the end of 
the concept 
of one signal 
for the whole 
of Europe. 

Eighty 
jobs are set 
to be lost in 
MTV's Lon- 
don nerve center as control over the 
channel's day-to-day business moves 
to its regional offices across Eu- 
rope, according to Brent Hansen. 
president/CEO of MTV and VH-1 
Europe. 

MTV Europe's four regional ser- 
vices — Northern, Southern, Cen- 
tral, and U.K. — take control over 
programming and production, mar- 
keting, advertising sales, and 
human resources, with immediate 
effect, says Hansen. The broadcast- 
er expects that the job losses will be 
offset by 150 positions that will be 
created in the four regional offices. 

First reactions from the Euro- 
pean record industry indicate that 
the changes are expected to have lit- 
tle impact on artist marketing and 
promotion. 

The move, though, marks the end 
of an era in that it closes the door 
on 10 years of pan-European pro- 
gramming. In practical terms, the 
restructure means that the concept 
no longer exists. The heads of music 
programming for each regional ser- 
vice now determine their channel's 
playlist independent of one another 
and largely without interference 
from any central authority. 

Hansen reveals that he expects 
"to see more music on all of our 



channels." He adds, though, that "a 

must-carry status for a specific title 
or program can still come from me," 
but that this will be the exception 
rather than the rule. According to 
Hansen, the channel will not oper- 
ate a quota system with fixed per- 

Hansen expects 'to 
see more music on 
all our channels' 

centages for local and pan-Euro- 
pean content. 

Europe's music community is less 
concerned about the changes in pro- 
gramming than about MTV's future 
role in the region. "The changes at 
MTV do not reflect the real issue, 
which is to improve its distribution," 



says a spokesman at the London 
office of Mushroom Records. Uni- 
versal Records Germany managing 
director Heinz Canibol comments, 
"1 would offer a welcome to this, if 
the changes help to establish MTV's 
Central service in Germany on the 
same level as [local music TV sta- 
tion! VIVA. At present, MTV has 
almost no perceptible effect on the 
German market." 

Distribution is, however, not an 
issue for Hansen at present. De- 
scribing the motivation behind the 
current restructuring, he says, 
"This is about putting money on the 
screen and not behind it. We feel 
this is how you get most bang for 
your buck; with a team of hungry 
channels out there in Europe that 
are operated by entrepreneurial 
people." 

(Continued on page 52) 




Gold Edges. Meredith Brooks and manager Lori Leve were presented with gold 
discs to mark 100.000 U.K. sales of Brooks' debut Capitol album, "Blurring The 
Edges." Pictured in London, from left, are Leve, Parlophone U.K, managing 
director Tony Wadsworth, Brooks, and EMI Records Group U.K. and Ireland 
presidenVCEO Jean-Francois Cocillon. 



Pizzicato Five IVIoves U.S. IVIanagement To Japan 



■ BY STEVE McCLURE 

TOKYO— Pizzicato Five, one of 
Japan's best-known musical exports, 
is taking the unprecedented step of 
importing its American managers to 
Tokyo to handle its affairs world- 
wide. 

Tom Toeda and Terri MacMillan, 
co-presidents of New York-based 
Chibari Inc., have set up a new com- 
pany, Pizzicato Five International, 
together with group members 
Yashuharu Konishi and Maki 
Nomiya, as well as Makiko 01, previ- 
ously with the band's former Japan- 
ese management company, 
Hougadoh. 

"We're trying to create a situation 
where the artists have a great deal 
of knowledge and responsibility for 
how the company operates," says 
MacMillan. She says Chibari's New 
York office will continue to handle 
the group's subpublishing outside of 



Japan as well as managing Japanese 
acts such as the Pugs. 

The basic idea behind the move, 
says MacMillan, is now that Chibari 
has brought Pizzicato Five to the 
world, it is time to bring the world to 
Pizzicato Fi\'e. The new management 
team hopes to bring the image of 
ironic cool that the band has suc- 
cessfully developed overseas back to 
Japan, where sometimes the group's 
more humorous side is not fully 
appreciated. 

Continues MacMillan. "It seems to 
me that the Japanese music industry 
is going through a similar cycle of 
questioning that the American music 
industry is going through, asking 
themselves 'How do we sell more 
records? Can we sell more to anoth- 
er demographic?* 

"Part of what we want to explore 
is expanding the P5 audience to dif- 
ferent people in addition to the core 
audience," MacMillan says. "One of 



Compilation Co. EVA Holland To Close 



BRUSSELS— EVA Holland, the chart 
compilations album company jointly 
owned by EMI, Virgin, and BMG, will 
cease its activities in the Netherlands 
beginning Jan. 1. 

The news was confirmed by the new 
BMG Holland managing director, 
Maarten Steinkamp, who Ls also man- 
aging director at EVA Holland. 

"Compilations are no longer the core 
[business] of EVA's partner ccanpanies," 
says Steinkamp, "so we want to leave 
this to Arcade and others. We want to 
be active in the [compilations] market 



in other niches, but EVA is not the 
instrument for it." 

Although EVA Holland has been very 
successful with such chart compilation 
series as "Hit History" and "Play My 
Music," profit margins have been 
declining as a result of pirac>' and price 
wars in the sector. The three EVA Hol- 
land partners will continue to release a 
limited number of hit compilations, such 
as "Now Dance" and "Now This Is 
Music," but the company will cease to 
exist as a label in its own right 

EVA Holland's lack of success con- 



trasts starkly with the increasing sales 
enjoyed by its sister company in Bel- 
gium. Whereas o\'erall album sales in 
Belgium have dropped by 10% so far 
this year, EJVA Belgium expects a 10^ 
boost in its revenues by the end of the 
year. 

EVA Belgium GM Linda Coopman 
says that "without increasing the num- 
ber of our releases, we have been able 
to maintain last year's high level [of 
sales]. We've adapted to the market and 
have pitched EVA at a younger audi- 
ence." MARC MAES 



the main reasons we're here is that 
we want to make the Japanese and 
international promotional efforts, 
and you can't do that without being 
with the artists." 

While there have been cases in 
which foreigners have been involved 
in managing Japanese acts, such as 
Virgin Music Japan's Page Porrazzo 
with Shonen Knife and Tokyo-based 
Beat Ink's Ray Hearn with Audio 
Active, Pizzicato Five's move is 
believed to be the first time a for- 
eign-based company has relocated to 
Japan specifically to manage a 
domestic act. 

"The people at Chibari really, real- 
ly love Pizzicato Five; we trust them 
as human beings; and they have a 
long experience in the music busi- 
ness internationally," says Nomiya, 
explaining why the band has opted 
for the new management structure. 

Chibari's association with Pizzica- 
to Five began in 1992, when the com- 
pany, then known as Medius Enter- 
tainment Inc., brought the act from 
Japan to take part in the New Music 
Seminar's Japan-themed "Psycho 
Night." In 1993, Chibari began han- 
dling the band's international man- 
agement. 

"We were told then that we could 
never manage Pizzicato Five," says 
Toeda, who has lived in the U.S. since 
he left his native Japan in 1974. "Peo- 
ple told us they were unmanage- 
able." 

In the past four years, Chibari has 
proved such critics wrong by helping 
Pizzicato Five achieve cult-band sta- 
tus in North America and Europe, 
capitalizing on the band's quirky, 
retro vibe and tongue-in-chic visual 



sen.sibility. Pizzicato Five has toured 
the U.S. twice, been featured in a 
variety of publications, and had its 
version of a tune titled "Twiggy 
Twiggy" used in the Robert Altman 
film "Ready To Wear." 

Pizjiicato Five's U.S. debut was a 
five-song EP on Matador/Capitol in 
1994 called "F'nv by Five," which has 
sold 25,000 copies, according to the 
label. "Made In U.S.A.," a Pizzicato 
Five compilation also released in 
1994, has sold 140,000 copies in the 
U.S. The band's latest set, "Happy 
End Of The World," has sold 40,000 
copies since its September release on 
Matador/Capitol in the U.S. and 
peaked at No. 32 on Billboard's Heat- 
seekers chart the week of Sept. 27. 

In Europe, Matador has sold a 
total of 85,000 copies of "Made In 
U.S.A." and 1995's "The Sound Of 
Music," according to the label. The 
single "Mon Amour Tokyo," taken 
from "Happy End Of The World," 
reached No. 25 on the U.K. indie sin- 
gles chart the week of Nov. 10. 

Back in Japan, where Pizzicato 
Five (which issued its debut album in 
1985) is signed to readymade 
records, distributed by Triad/Nip- 
pon Columbia and distributed by 
Nippon Columbia, its top-selling 
album is 1993's "Bossa Nova 2001," 
at some 300,000 units. 

Among the band's upcoming pro- 
jects is a possible soundtrack for the 
Wayne Wang-produced film "Audrey 
Hepburn's Neck." 

Asked whether she's worried 
about how she'll be received by the 
Japanese music industry, MacMillan 
replies with a laugh, "Sometimes the 
apple cart needs to be upset." 
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newsline... 

THE 44TH ANNUAL PREMtOS ONDAS awards ceremony Nov. 20 in Madrid, 

organized by Spain's larRest media company, Grupo Prisa, though domi- 
nated by the attention focused on the hostile reception for Spice Girls, abw> 
saw performances by Backstreet Boj-s, Spanish crooner Alejandro Sanz, 
ex-Mocano singer Ana Torroja, and bagpiper 
Carlos Nunez. Spice Girls and Backstreet 
Boys shared a special Ondas jury award for 
their "sociological impact and the Incorpora- 
tion of a new public to pop music." Mexico's 
Luis Miguel took best Latino artist honors, 
and Brazilian band Skank was N'oted top Lati- 
no act. Also honored were Queen for its inter- 
national contribution — the award was 
received by guitarist Bryan May and drum- 
mer Roger T^iylor — and debut act Jarabe de 
Palo for best Spanish song, "La Flaca." Two Spaniards won special 
awards — singer Raimon for his "defense of freedom" during the latter years 
of the 1939-75 regime of Gen. Francisco Franco, and guitarist Juan Car- 
mona Habichuela for his contribution to flamenco. Two of his sons and one 
nephew, otherwise known as Ketama, won best album award with "Kon- 
fusion." Best new artist was Do\'er, best live artist award went to Niinez, 
and tenor Placido [tomingo won a classical masic award. A rec(»^i 306 entries 
from 25 countries competed for the awards. 

HOWELL LLEWELLYN 

BMG MUSIC PUBLISHING has set up operations in China with the opening 
of a representative office in Beijing. The company's Asia WP, David Loiter- 
ton, Ray» the move is a response to what he views as an improwd climate 
for business. BMG has appointed Zhu Mei to head 
the office. Loiterton explains that although Zhu's 
background is not in music publi.shing, her "abilities 
and personal contacts" should pro\'e valuable. Loi- 
terton says that with traditional sources of royally 
income not available in China, the new company will look to initiate its own 
recording projects. It also plans to set up a prerecorded music librarj'. 

GEOf>' BUKPKE 

GERMAN INDIE RECORD LABEL edel and Belgian counterpart Play It Again 
Sam Recordings are to establish a new joint sales force servicing German 
retailers starting Jan. 1 . Called Connected Music, an 1 1 -strong team of rep- 
resentatiws will handle alternatiw rock and dance repertoire. Edel owner 
Michael Haentjes comments, "German retailers need young and competent 
sales representati\'es. By professionally marketing alternative and trend 
products, they will be filling an important gap in the market. They will play 
a decisire role in establishing new acts." Connected Music is projected by 
its owners to ha™ revenue of $12 million in its first >'ear of business. 

WOLFGANG SPAHR 

SONY MUSIC ENTERTAINMENT U.K. has named Ste\% Ripley director of a 
new dejwtment, urban promotion. Ripley, who joined CBS Records in 1978 
and has subsequently held publishing, sales, club pro- 
motion, and international marketing posts with Sony 
Music, was most recently dance music marketing man- 
ager He continues to o\'ersee radio and club promotion 
of Columbia and Epic's R&B and dance repertoire, 
reporting to VP of sales John Aston, but will also look after the company's 
grass-roots marketing "street team." 

MARK SOLOMONS 

CHANG YU-SHENG, Taiwan's leading singer/songwriter/record producer, 
died late in the evening of Nov. 12 due to injuries sustained in a car acci- 
dent. Chang had been in a coma at Mackay Memorial Hospital in Tkmsui, 
north of Taipei, since his car hit a lamppost Oct. 20 (Billboard, Nov. 22). 
Chang died of complications arising from a lung infection. The 31-year-old 
Chang is best known for his hit Mandarin pop song "My Future Is Not A 
Dream" and for producing top-selling Taiwanese act A-Mei 

VICTOR WONG 

U.K. CABLE MUSIC TV CHANNEL the Box is to launch a new adult-oriented 
channel in the spring. Magic. The company says that Magic, which will be 
aimed at the 25-44 demographic, "will focus on new and established album 
artists and great contemporarj' hits from acts whose appeal transcends the 
current singles chart." Magic, which will be available nationally, will retain 
the Box's interactive element, with audience calls determining pn^framming. 

FRENCH RETAIL CHAIN FNAC opened its third Spanish outlet Nov. 13 in the 
city of Valencia, Stocking 180,000 records and IJW.OOO books, the store joins 
successful FNAC operations in Madrid and Barcelona. FNAC Espaiia direc- 
tor general Didier Stein comments, "We have chosen Valencia because it is 
Spain's third-largest city and represents 10% of the country's gross domes- 
tic product" He adds that he hopes to gross 2 billion pesetas ($13.8 million) 
from 1.5 million visitors in the first year FNAC has plans to open another 
store in Barcelona and one in Lisbon in neighboring Portugal. 

HOWELL LLEWELL^'N 



SONY 



Fona Chain Plans Growth 

Expansion May Continue Outside Denmark 

■ BY CHARLES FERRO then through smaller towns. In this 

effort, we may move into minor 
acquisitions," Henriksen says. 

In the longer term, the company 
may expand internationally, in neigh- 
boring Sweden and Norway. "It's 
something we're investigating. We 
have no definite plans, but were look- 
ing into it," Henriksen slates. 

The company has no budgetary 
guidelines for its expansion plan. 
"We will present specific business 
plans for each opening to the board, 
and the board will provide the 
funds," Henriksen says. 

The new parent company will most 
likely sell the Danish retailer in the 
future. Industri Kapital has previ- 
ously invested in other Danish com- 
panies, developed them, and then 
sold them off. 

"That has been their investment 
concept — buy a company such as this 
and develop it internally with a more 
effective back-office and a more 
aggressive role in the shop network. 
Then it will take the company to a 
stock exchange and sell it," Henrik- 
sen says. 

In the wake of the takeover by 
Industri Kapital, Fona has aban- 
doned its traditional name. Howev- 
er, the Danish retailer may have a 
new one within the next month; 
Henriksen says that an internal con- 
test has been started, and employ- 
ees have been asked to submit their 
suggestions for a new name for the 
company. 



COPENHAGEN— Denmark's lead- 
ing music retailer, the Fona chain, is 
set for an ambitious expansion — both 
at home and, possibly, elsewhere in 
Scandinavia. 

The expansion, set to be put in 
place over the next four to five years, 
according to the company, comes in 
the wake of the purchase of Fona by 
Swedish venture capital group 
Industri Kapital from Thorn Retail 
A/S, the Danish arm of London- 
based Thorn (Billboard, Sept. 6). 

The chain runs 59 larger Fona out- 
lets, nine M & M music and software 
outlets, and three Electric City elect- 
ronics hypermarkets. 

Together they hold a 20^ share of 
the domestic market, but the group is 
aiming for a 30% share within a four- 
to five-year time frame, says manag- 
ing director Frank Henriksen. 

"The expansion plan will increase 
the number of Fonas by around 10- 
15 outlets," says Henriksen. "We will 
open new shops in areas where we 
are not currently represented, and 
we will increase the number of shops 
in major cities. In addition, we will 
expand the size of 15-20 smaller 
stores." 

The retailer recently opened five 
shop-in-shop M & M outlets in the 
department store chain Magasin. 
"With M & M, we're aiming at a full- 
blown national chain of 18-20 stores. 
This will be in the major cities and 



Country Makes Inroads In 
South Africa With 'Voice' 



■ BY DIANE COETZER 

JOHANNESBURG— After several 
years of concentrated effort on all 
marketing and distribution levels, 
BM(J Records Africa has scored gold 
with a locally compiled country al- 
bum. 

The set "The New Voice Of Amer- 
ican Country," has sold more than 
25,000 units here, ensuring the prod- 
uct gold status in a territory where 
the genre has battled to make any 
real impact in the past decade. 

"The New Voice Of American 
Country" (a title that BMG Africa 
has now trademarked) features 19 
tracks from 19 artists, including the 
Mavericks, Ray Vega, Mindy 
McCready, Martina McBride, Black- 
Hawk, Vince Gill, Alan Jackson, 
Brooks & Dunn, Pam Tillis, and 
Tammy Graham. 

Dave Thompson, A&R marketing 
director, attributes the album's suc- 
cess to a number of factors. "The 
first battle we had to fight was 
changing the perception many South 
African retailers and radio DJs have 
about country music. Many of them 
still think in terms of the type of 
country & western which enjoyed 
significant popularity here in the 
'60s, '70s, and '80s and needed to be 
convinced the genre has progressed 
into a new, fresh sound." 

With a catalog of product that 
makes up at least hO% of the average 
Billboard country chart, Thompson 



and BMG label manager Ann Howell 
targeted specific radio stations {both 
commercial and community) and 
began sampling DJs with albums 
like Alan Jackson's "Greatest Hits" 
and the Mavericks' "Music For All 
Occasions." 

A small selection of product was 
also made available locally through 
various retail outlets. Howell 
describes the process as lengthy. 

"BMG Africa is very much about 
relationship building, and this is 
what we have achieved with relevant 
DJs and retailers throughout the 
country," she says. "With a genre 
like country, it really means building 
up trust and getting to know what 
particular individuals like or taking 
the time to sit with them and play 
them new product which you believe 
fits their station profile." 

Retailers haw not been neglected. 
"Before the compilation was 
released, we had made inroads into 
the independent retailers," Thomp- 
son says. "This meant sitting with 
dealers, talking through product, 
and racking." 

Howell and Thompson both say the 
relationships the company had built 
with dealers and DJs assisted sig- 
nificantly in the swift success of the 
"New Voice Of American Country" 
compilation. 

Howell was responsible for com- 
piling the album and was careful to 
choose a range of radio-friendly 
(Continued on page 52) 
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FREE ULTRA NATE STBicTiy ffMrTHM 


18 


16 


BUTTERFLY KISSES BOB CARLISLE /ombayiouot 


18 


20 


GOT 'TIL IT'S GONE JANET JACKSON viRGiHtwi 


18 


NEW 


BEACH BALL NALIN & KANE POLrGRAMTAC 


17 


NEW 


MY LOVE IS THE SHHH! SOMETHIN' FOR THE 


trace 


19 


NEW 


WALKIN' ON THE SUN SMASH MOUTH iNlCftSCOPt; 


19 


NEW 


GOT TIL IT'S GONE JANET JACKSON vibg« 


18 


16 


PEOPLE WARNER BPOS 
GASOUNE MOIST CAnrCA 


19 
20 


17 
NEW 


SUNCHYME DARIOG warner 

PRINCE IGOR THE RAPSODY FEATURING WARREN 


20 


NEW 


UMA 

IF YOU COULD ONLY SEE TONIC ai*vpoltg«am 


20 


NEW 


I'M MISSING YOU FABRICA dance pool'SONt musc 

ALBUMS 


19 


13 


YOU MAKE ME WANNA . . . USHER LArACE.'AAISTA 






G & SISSEL mercury 






ALBUMS 






20 


14 


4 SEASONS OF LONELINESS BOYZ 1! MEN MOiom 






AlBUMS 


1 


1 


SOUNDTRACK MY BEST FRIEND'S WEDDING 


1 


1 


EROS RAMAZZOTTI EROS esobmg riccmdi 






AlBUMS 












COLJMai* 

SAVAGE GARDEN SAVAGE GARDEN roaoshowi 


2 


2 


SPICE GIRLS SPICEWORLD virgin 






1 


1 

NEW 


SPICE GIRLS SPICEWORLD virgin 


2 


4 


3 


4 


AQUARIUM AQUA universal 


1 


1 


SHANIA TWAIN COME ON OVER MI««Y 


2 


PAUL DE LEEUW LIEF EPIC 






WARNER 


4 


3 


THE VERVE URBAN HYMNS virgin 


2 


NEW 


VARIOUS ARTISTS MUCH DANCE 1997 POLYGRAM 


3 


2 


ANOUK TOGETHER ALONE DINO Music 


3 


7 


SOUNDTRACK THE FULL MONTY bmg 


5 


11 


BACKSTREET BOYS BACKSTREETS BACK m&vw- 


3 


2 


SPICE GIRLS SPICEWORLD wRGiN 


4 


9 


THE KEUY FAMILY GROWING UP EMi 


4 


2 


>OHN FARNHAM ANTHOLOGY 1 gotham cm.-BMG 






4 


3 


AQUA AQUARIUM universal 


5 


3 


VAN DIK HOUT KOPSTOOT VAN EEN VLINDER 


5 


5 


JEWEL t'lLCES OF YOU E>srwLsr 


6 


5 


URE MIDGE BREATHE aristaibmg 


5 
6 


5 
6 


CHUMBAWAMBA TUBTHUMPER UNIvEiQAL 
BACKSTREET BOYS BACKSTREETS BACK 


6 


7 


COCUMeiA 

ERA ERA MERCURY 


6 
7 


6 
3 


HANSON MIDDLE OF NOWHERE UERCufw 
SPICE GIRLS SPICEWORLD vincN 


7 


NEW 


FABRIZtO DE ANDRE MINNAMORAVO Dl TUHO 






JIV(,70MRA 


7 


4 


DE KAST NIETS TE VERLIEZEN CNn 


8 


8 


THE CORRS TALK ON CORNERS fastwest warner 




NEW 


RCORDI 

ENYA PAINT THE SKY WITH STARS wea 


7 


NEW 


BAKBRA STREISAND HIGHER GROUND cmuMRiA 


8 


3 


BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL 


9 


10 


THE SEEKERS FUTURE ROAD Em. 


8 


8 


4 


MASE HARLEM WORLD ar.sta 






CLUB MIIMCM 


10 


15 


ENYA PAINT THE SKY WITH STARS WEAWARNfd 


9 


NEW 


EUO E LE STORIE TESE DEL MEGLIO DEL NOS- 


9 


7 


ANDREA BOCELLI ROMANZA philipsvoiygram 


9 


5 


EROS RAMAZZOTTI EROS Bua 


11 


RE 


JANET JACKSON THE VELVET ROPE viftGiN,tui 






TRO NEGLIO bmg 


10 


9 


JEWEL PIECES OF YOU ATLANTIC 


10 


12 


BACKSTREET BOYS BACKSIREErS BACK 


12 


9 


20000 WATT RSL— THE MIDNIGHT OIL COLLEC- 


10 


7 


MINA LEGGERA pdlli1?ti 


11 
12 
13 
14 
15 
16 


10 
12 
8 
NEW 
14 
13 


SARAH MCLACHLAN SURFACING rtCTTwERK 
VARIOUS ARTISTS DANCE U\X <97 QUALrrv 
OZZY OSBOURNE OZZMAN COMETH EPIC 
BUSH DECONSTRUCTED (NTERSCOPE 
OUR LAOY PEACE CLUMSY epic 
SPICE GIRLS SPICE upon 


11 
12 
13 
14 
IS 
16 


13 
NEW 
NEW 

17 

10 

11 


rOMR^Rni ir.H -RArjf 

ETERNAL GREATEST HITS EMi 

BARBRA STREISAND HIGHER GROUND cauMBiA 

ENYA PAINT THE SKY WITH STARS warner music 

QUEEN QUEEN ROCKS emi 

ANDRE HAZES MIJN GEVOEL EMi 

BZN PEARLS MERCURY 


13 
14 
15 


13 
NEW 
14 


TION MIDNIGHT OIL rnLUMB(;k'!,wv 

MATCHBOX 20 YOURSELF OR SOMEONE LIKE YOU 

EAStWlSTiWAflNfR 

BARBRA STREISAND HIGHER GROUND 

COAllWfllA-SClN* 

VARIOUS ARTISTS SAZMARK PRESENTS SOME- 
THING FOR EVERYBODY em- 


11 
12 
13 

14 

IS 


6 
NEW 
10 

9 
8 


ELTON JOHN THE BIG PICTURE mebcury 

QUEEN QUEEN ROCKS em 

GIORGIA MANGIO TROPPACIOCCOUTA dischiw 

CIOCCOLATAiBMQ 

883 LADURALEGGEDELGOL frvrti 
FRANCESCO DE GREGORI LAVAUGIA 


17 


11 


LOREENA MCKENNITT THE BOOK OF SECRHS 
WEA 


17 


6 


HELMUT LOTTI HELMUT LOTTI GOES CLASSIC III 
BMG 


16 


11 


CREEDENCE CLEARWATER REVIVAL THE ULTI- 
MATE COLLECTION ffstivai 


16 


13 


DELLATTORE cciumbi* 

ELiSA PIPES* FLOWERS sugar-universal 


18 


RE 


HANSON MIDDLE OF NOWHERE MERCURY 


18 


19 


GOLDEN EARRING THE NAKED TRUTH oxuuria 


17 


NEW 


THE WHITLAMS ETERNAL NIGHTCAP mos 


17 


NEW 


PRODIGY THE FAT OF THE LAND oiscopiurti music 


19 


18 


TRISHA YEAH WOOD (SONGBOOKI A COLLECTION 


19 


14 


BOUDEWUN OE GROOT EEN HELE TOUR mercury 


18 


17 


THE VERVE URBAN HYMNS vwonimi 


IS 


15 


OASIS BE HERE NOW (fK 






OF HITS w;a 


20 


NEW 


NORMAAL 20 JAAR HITS— ONVITYS HOKEN MER- 


19 


12 


TINA ARENA IN DEEP coiuimia 


19 


16 


RADIOHEAD OK COMPUTER emi 


20 


15 


MARIAN CAREY BUTTERFLY iXKuMm* 






ajRY 


20 


NEW 


JOHN FARNHAM ANTHOLOGY 3 GOTham CiTVyBMG 


20 


NEW 


SHOLA AMA MUCH LOVE wea 
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LAST 
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LAST 








SINGLES 






SMGLES 


MXK 


WBK 


WEIK 


WOK 


1 


1 


BAABIE GIRL AQUA uNivlkiu 


1 


1 


CANDLE IN THE WIND 1997 ELTON JOHN mM 


2 


2 


SOMETHING ABOUT THC WAY YOU LOOK 






CURV/PCITGWAM 






TONIGHT/CANDLE IN THE WIND 1997 ELTON 


2 


2 


BARBIE GIRL AQUA UMVtRSAi 








3 


5 


PLEASE U2 SIANOTOIVGRAW 


3 


3 


SPICE UP YOUR LIFE SPICE GIRLS virgin 


4 


NEW 


THE MEMORY REMAINS METALUCA Mcncum/VOK 


4 




TELL HIM BARBRA STREISAND & CELINE DION 












COLUMBIA 


5 


3 


DA^VCTDCPT ttAVC AC 1 ^Kif^ AC k 1 f*AiZ AiC 

tMK.Hbl Nfcti r ISUT» LUrfU Ao TUU LUVC. Mc. 


5 


4 


AS LONG AS YOU LOVE ME BACKSTREET BOYS 








6 




STAY SASH! urn auf 


6 


8 


STAND BY ME OASIS CdUMSiA 


7 


7 


6 


ANYBODY SEEN MY BABY? THE ROLLING STONES 


7 


NEW 


SAVOIR AIMER FLORENT PAGNY MCftCURY 






VIRGIN 

I'LL BE MISSING YOU PUFF DADDY & FAITH 


8 
9 


NEW 

10 


SUHCHYME DARIOG etcrku^la 

DA YA THINK I'M SEXY? N-TRANCE FEATURING 


8 


4 






ROD STEWART abound the world 




NEW 


EVANS [FEAT 112) aaiiXa 


10 
1 


g 


MEN IN BLACK WILL SMITH coiuMSiA 

ALBUMS 

SPtCEWORLD SPICE GIRLS virgin 


9 


TOURNIQUET MARILYN MANSON UNrvERSAi 


1 


10 


10 


JUST FOR YOU M PEOPLE m PEcmE/RC* 
ALBUMS 


2 


2 


EROSRAMAZZOm EROS OOO 


1 


1 


ALEJANDRO SAHZ MAS WARNER 


3 


9 


ENYA PAINT THE SKY WITH STARS ww 


2 


NEW 


SPICE GIRLS SPICEWORLO virgin 


4 


3 


THE VERVE URBAN HYMNS hutwrcn 


3 


NEW 


ENYA PAINT THE SKY WITH STARS warner 


5 


5 


BACKSTREET BOYS BACKSTREET'S BACK xve 


4 


2 


MONICA NARANJO PALABRA DE MUJER epic 


6 


4 


THE ROUING STONES BRIDGES TO BABYLON vir- 


S 


6 


EROS RAMAZZOTTI EROS RCa 






gin 


6 


4 


BACKSTREET BOYS BACKSTREETS BACK virgin 


7 


7 


THE KaiY FAMILY GROWIN' UP na-uft 


7 


7 


THE CORRS TALK ON CORNERS D«o 


8 


8 


AQUA AQUARIUM UMrvERSAL 


8 


5 


JARABE DE PALO LA FLACA virgin 


9 


10 


QUEEN QUEEN ROCKS parlophom 


9 


3 


PRESUNTOS IMPLICAOOS SIETE wa«ner 


10 


NEW 


ERA ERA MERCURY 


10 


NEW 


AQUA AQUARIUM ukivusal 


MALAYSIA iRiM) n/ia>97 


HONGKONG HFPIHongKongGroupl 11/13/97 


IMS 
MK 

1 


usr 

NDX 

NEW 


ALBUMS 

SPICE GIRL5 SPICEWORLO tMt 


THB 
WEEK 

1 


usr 
max 

1 


ALBUMS 

LEON LAI LEON'S . . , EP paYCRAw 


2 


1 


BACKSTREET BOYS BACKSTREETS BACK FOflw 


2 


2 


EMILCHAU SHI JIE YOU Nl WO KAI SHI rock 






RECORDS 


3 


6 


VIVIAN LAJ SERIOUS oxorway 


3 


2 


VARKXJS ARTISTS NOW 3 lmi 


4 


7 


VALEN HSU GREATEST HITS 13 SONGS whais 


4 


3 


EMfLCHAU GUANG YING SI JIAN roo; 






MUSIC 




NEW 


5 


4 


JACKY CHEUNG WANNA GO FOR A BLOW WITH 
YOU POLYGRAM 


5 


VARIOUS ARTISTS RtNDU BAYANGAN emi 






6 


4 


AQUA AQUARIUM universal 


S 


RE 


EASON CHAN ALWAYS ON MY OWN CAPtra ariists 


7 


a 


MARIAH CAREY BUTTERFLY SOmMusc 


7 


6 


BONDYCHIU BONDYCHIU3>M^17HOME COL- 


8 


NEW 


MICHAEL LEARNS TO ROCK NOTHING TO LOSE 






LECTION 97 FITTO 






(SEA VERSION) emi 


8 


3 


AARON KWOK DEVOTED waascr 


9 


NEW 


GREEN DAY NIMROD warnea music 


9 


9 


FAYE WONG NOT FOR SALES ONFPav 


10 


9 


SPRING LUAHAN soky 


10 


NEW 


VARIOUS ARTISTS SOUND UNIVERSE goeast 


IRELAND IIRMA/Ch2it-Irackl 11/13/97 


BELGIUM (Piomuvi) 11/21/97 




SmCLES 


THS 
WOK 


LAST 
WOK 


SMGLJES 

BARBIE GIRL AQUA usivifnAi 


1 


1 


BARBIE GIRL AQUA universw. 


1 


1 


2 


NEW 


GOOD LOOKIN' WOMAN DUSTIN umc 


2 


2 


SOMETHING ABOUT THE WAY YOU LOOK 


3 


2 


TEU HIM BARBRA STREISAND & CELINE DION 






TONUHT/CANDLEINTHEWIND 1997 ELTON 


4 


9 


COLUMBM 

TORN NATALIE IMBRUGLIA nCA 






JOHN MtRCURY 


5 


3 


SPICE UP YOUR LIFE SPICE GIRLS vincm 


3 


4 


STAY SASH! BYTtBLUt 


6 


4 


SOMETHING ABOUT THE WAY YOU LOOK 


4 


3 


SPICE UP YOUR UFE SPICE GiRLS snflGiN 






TONIGHT/CANDLE IN THE VtriND 1997 ELTON 


S 


5 


AS LONG AS YOU LOVE HE BACKSTREET BOYS 






JOHN HOCKti 






tmwmx^ iRAcc 


7 


7 


AS LONG AS YOU LOVE ME BACKSTREET BOYS 


6 


9 


SAVOIR AIMER FLORENT PAGNY mercury 






JWLWOUGM TRAOe 


7 


7 


TEU HIM BARBRA STREISAND A CELINE DION 


8 


8 


U SEXY THING CLOCK mca 






COIUUBU 

THE SPIRIT F10CC0 ouiune/anilir susway 


9 

10 


6 
NEW 


SUNCHYME DARIO G eternauwea 

OA YA THINK I'M SCXr? N-TRANCE FEATURING 


8 


6 






ROD STEWART Aii ahouno ihe WORLD 

ALBUMS 


9 
10 


NEW 
NEW 


SUNCHYME DARIOG wea 
N'OUBLIEZ JAMAIS JOE COCKER emi 


1 


3 


SPICE GIRLS SPICEWORLO virgin 






ALBUMS 


2 


1 


COftRS TALK ON CORNERS muA-AUANTic 


1 


1 


HELMUT LOTTI GOES CLASSIC 3 bu&aricka 


3 


2 


THE VERVE URBAN HYMNS iiuwilWiN 


2 


5 


SPKE GIRLS SPICEWORLO vwgin 


4 


4 


ENYA PAINT THE SKY WITH STARS wea 


3 


3 


EROS RAMAZZOTTI EROS 


5 


NEW 


VARIOUS ARTISTS GREATEST HITS OF 1997 tel 


4 


4 


SOULSISTER THE WAY TO YOUR HEART cmi 






SIAR 


5 


2 


CLOUSEAU VERZAMELD 87 97 emi 


6 


NEW 


VARIOUS ARTISTS THE BEST OF DANCE 97 m 

SIAR 

SOUNDTRACK THE FULL MONTY hcavkiow 


6 


NEW 


FLORENT PAGNY SAVOIR AIMER puvgram 


7 


6 


7 


6 


MAMA'S JASJE H0MMAGE5 play Ihai BUWRGiN 


8 


9 


M PEOPLE PRESCO mpeoplmmg 


8 


9 


MICHEL SARDOU SALUT TREWMiistnisouMD 


9 


10 


ETERNAL GREATEST HITS im 


9 


8 


JOE COCKER ACROSS FROM MIDNIGHT emi 


10 


NEW 


OASIS BE HERE NOW crfatiw 


10 


7 


GET READY! GO FOR IT! Pu^Y that beaTiVIRGin 


AUSTRIA lAuslnan IFPVAusma Top 401 11/I8«7 


SWITZERLAND IMedlaConMSwberlacKll 11/23/97 


THS 

1 


LAST 




IMS 


LAST 




«WEK 

1 


SINGLES 

SOMETHING ABOUT THE WAY YOU LOOK 
TONIGHT/CANDLE IN THE WIND 1997 ELTON 

JOHN K^VilRAM 


1 


1 


SINGL£S 

CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN "HDLY 
cram 


2 


2 


RESCUE ME BELL BOOK & CANDLE eMG 


2 


2 


BARBIE GIRL AQUA universal 


3 


3 


BARBIE GIRL AQUA uwversal 


3 


3 


AINT THAT JUST THE WAY LUTRICIA MCNEAL sn 


4 


4 


AINT THAT JUST THE WAY LUTRICIA MCNEAL 






JEMARl^CNR 








4 


NEW 


TELL HIM BARBRA STREISAND &CEUNE DION 


S 


6 


FORMULA DJ VISAGE !M( 








6 


e 


AS LONG AS YOU LOVE ME BACKSTREET BOYS 


5 


4 


DU FEHLST MIR CAPPUCCINO po»Yr.RAU 






JIVL'ROUGM THAOE 


6 


10 


CHERISH PAPPA BEAR FEATURING VAN DER 


7 


NEW 


DU FEHLST MIR CAPPUCCINO polygraw 






TOORN UNIVERSAL 


8 


NEW 


CHERISH PAPPA BEAR UNivEKAi 


7 


7 


RESCUE ME BELL BOOK & CANDLE bug 


9 


7 


TAKE ME WHERE THE SUN IS SHINING COLESKE 


8 


5 


MEN IN BLACK WILL SMITH somy 


10 


8 


WARNER 

UH LA LA LA ALEXIA scny 

ALBUMS 


9 
10 


6 
8 


AS LONG AS YOU LOVE ME BACKSTREET BOYS 
SPICE UP YOUR LIFE SPICE GIRLS virgin 


1 


2 


EROS RAMAZZOTTI EROS hma 






ALBUMS 


2 


1 


SPICE GIRLS SPICEWORLO virgin 






EROS RAMAZZOTTI EROS bmg 


3 


NEW 


ENYA PAINT THE SKY WITH STARS wasner 


1 


1 


4 


3 


CLAUDIA JUNG AUGENBLICKE eui 


2 


2 


SPICE GIRLS SPICEWORLO virgin 


5 


6 


JOHN LENNON LENNON LEGEND— THE VERY 


3 


4 


COTTHARD DEFROSTED bmt. 






BEST OF EMi 


4 


3 


THE KELLY FAMILY GROWIN' UP emi 


6 


4 


THE ROUING STONES BRIDGES TO BABYLON vir- 


5 


7 


JOE COCKER ACROSS FROM MIDNIGHT E»i 






gin 


6 


6 


THE ROLLING STONES BRIDGES TO BABYLON 


7 


5 


THE KELLY FAMILY GROWIN' UP emi 






POLYGRAM 


8 


NEW 


LUCIANO PAVAROTTI HITS & MORE pavGRAw 


7 


8 


BACKSTREET BOYS BACKSTREET'S BACK tivt,w 


9 


9 


EAV IM HIMMEL 1ST DIE NOLLE LOS EMi 


8 


5 


arONJOHN THE BIG PICTURE polygram 


10 


S 


BACKSTREET BOYS BACKSTREETS BACK 


9 


NEW 


ENYA PAINT THE SKY WITH STARS wAflNtaw 






jrrt,«CUGH IRADC 


10 


9 


JANET JACKSON THE VELVET ROPE virgin 




GLOBAL 

MUSIO PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

CHIN^ JAPAN: Japanese producer Tetsuya Komuro (Home & Abroad, Billboard, Nov. 22) is again 
turning his attention to China and the East, where he and several of the hit-making acts he pro- 
duces are sta^ng four shows: Nov. 14 in Beijing, Nov. 23 in Shanghai, and Dee. 9-10 in Hong Kong. 
The tour follows Komuro's May TK Pan Pacific tour, during which several "Komuro family" acts 
performed in Taiwan and Hong Kong. Among those taking part in the upcoming TK Presents 
Groove Museum tour are Komuro with his new band. Museum, rapper Marc Panther, and 
singers Tomomi Kahala and Namie Amuro. Despite the two countries' geographical proximi- 
ty, few Japanese artists have played shows in China. Indeed, it was only earlier this j-ear that the 
singer Aska became the first Japanese pop artist to perform in Shanghai in the post-World War 
II era. STEVE McClure 

POLAND: "U-Xit-Me" (Tic Tac Records) is the third album by popular dance act United. As in the 
past, all songs were composed and mixed by singer Mariusz Ro^owski, 
with such numbers as "I Love You So Much," "Go Baby Go," "I Feel 
Alright," and the title track confirming his interest in rap, rav«, and tech- 
no, as well as his skill at creating new sounds in the studio. Unlike many 
dance acts. United is a strong live attraction and has plai-ed at many con- 
certs and festi\'als. United released its self-titled debut album three years 
ago and enjoyed immediate success with two hits taken from it: "Zdra- 
da I FaZsz" (Treason And Deceit) and "Dotyraj Mnie Co Noc" (Touch Me 
Every Night). As a result, the group was invited to tour the U.S., and 
dates in clubs in New York, Chicago, and Detroit confirmed that dance 
music is a universal language. beata przem^lska 

IRELAND: "Faith Of Our Fathers" (RTE/Enigma), an album of neglected religious anthems, has 
sold 200,000 copies in this countrj' alone and won the 1996 Irish Recorded Music Assn. Award for 
compilation album of the year. Public demand, expressed through letters and phone calls, ensured 
the release of a second collection and determined its contents. "Faith Of Our Fathers 11" 
(RTE/Enigma) includes "Panis Angelicus," "Ag Criost An Siol" (Christ Is The Seed), "Sweet 
Sacrament Divine," "God Of Mercy And Compassion," "Lady Of Knock," and the U.S. version of 
"Faith Of Our Fathers," which has a different melody than the the Irish version. Frank Patter- 
son, Regina Nathan, Ros Ni Dhubhain, and the Irish Philharmonic Orchestra And Cho- 
rus — all heard on the first album — are joined for the sequel by laria O Lionaird, Tommy Keane, 
and the Benedictine Nuns Of Kj lemore Abbey. The "Faith Of Our Fathers" phenomenon was 
inspired by Monsignor John Moloney, former parish priest of Rathgar, County Dublin, when 
he was heard leading a congregation through some old hymns during a mass in the spring of 

1996. The new album includes his composition "A Rose Unpetalled," which is based on a poem by 
St Therese of Lisieux. In America, PBS screened the "Faith Of The Fathers" concert, which 
was filmed earlier this j-ear at the Point in Dublin. The cast will appear Dec. 1 at the Boston Sym- 
phony Hall and Dec. 8 at New York's Carnegie Hall. KEN STEWART 

INDONESIA: The pop groups AB Three and Dewa 19, tt^ether with dangdid queen Elvie Sukae- 
sih, are nominated in most categories in the Anugerah Miisik Indonesia (AMI), or Indonesian 
Music Aw"ards, to be staged Saturday (29). Originally scheduled 
for Nov. 7, the awards were postponed due to the country's cur- 
rent economic difficulties. "The monetary situation has altered 
and slowed down our promotional activities drastically," says a 
representative from the AMI nomination committee. Some 11 
music categories still have only single nominations due to time 
constraints in the process. With selections limited to artLsts who 
have released singles and albums between July 1996 and June 

1997, there were, at press time, no nominations for the jazz/ 
fusion and contemporary keroricong (a traditional Indonesian 
music style) music categories. Inka Christie is the sole nominee 
for best female rock artist, and Heidy Ibrahim is the only contender for best male rock artist. 
Andre Hehanussa is the only nominee for best solo R&B singer, and Kelompok Topeng stands 
alone in both the best duo/group and country/ballad categories. Nominations are intended to 
reward originality of songs and lyrics and "purely Indonesian" musicians and music. There will 
he 47 awards in categories including pop, rock, alternatiw, dangdut, traditional, children's, keron- 
cong, R&B, disco/house music/rap, country/ ballad, and jazz/fusion. DEHKCAMPttELL 

SOUTH AFRICA: A highlight of the concert organized by the Prince of Wales Trust for delegates 
to the Commonwealth Conference, held Oct. 2:^26 in Edinburgh. Scotland, and again at the Two 
Nations in Concert charity gala, held Nov. 1 in Johannesburg and attended by the Prince of 
Wales and Nelson Mandela, was the j>erformance of the Soweto String Quartet. The four clas- 
sically trained players — brothers Reuben, Sandile, and Thami Khemese and childhood friend 
Makhosini Mnguni — combine traditional African rhythms with European instruments and 
arrangements and tie it all together with a strong pop sensibility. The act's second album, "Renais- 
sance" (RCA), includes the anti-apartheid anthem "Weeping," wTitten at the height of the African 
National Congress' struggle in the 1980s and featuring the vocals of Vusi Mahlasela. A world 
tour has recently taken the quartet to Europe and Australasia, and in the U.K. the BBC has made 
a TV documentary about the group titled "Mayibu>-e I Afrika." An audience of about 3,000, includ- 
ing several heads of state, attended the group's performance in Edinburgh, but despite growing 
success, the quartet continues to live where it started, in the heart of Soweto township outside 
Johannesburg. nigel williams(M4 
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International 



Russia's First IVeighboring 
Rights Society Operating 



■ BY ERKIN TOUZMOHAMED 

MOSCOW — Russia's first neighbor- 
ing rights collection society is up 
and running. 

The new body, the Russian Soci- 
ety on Neighboring Rights (ROSP), 
was founded in the Author's and 
Neighbouring Rights Act of 1993, 
which, for the first time in Russian 
history, gave labels and performers 
the right to performance and broad- 
cast royalties. 

Though the Russian Phonograph- 
ic Society (RPA) has tried to act as 
a collecting organization in addition 
to its other roles, it has now been 
superseded by ROSP 

The president of the ROSP hoard 
is pianist Nikolai Petrov, and the 
CEO is Alexander Tchaikovsky (no 
relation to the composer), a former 
member of the board of Russian 
Credit, one of the major Russian 
banks. Among the board members 
are heads of the biggest Russian 
record companies, producers, com- 
posers, classical and pop perform- 
ers, and two veteran Russian rock- 
ers, Andrei Makarevich of Time 
Machine and Bob Grebenshikov of 
Aquarium. 

Launched without fanfare, ROSP 
has now signed 140 m^or Russian 



classical, rock, and pop performers 
and incorporates an extensive 
repertoire. 

RPA will eventually become a 
part of ROSP RPA CEO Vladimir 
Prozorovski is already a director in 
the phonogram department of 
ROSP 

The new body has signed a mem- 
orandum of understanding with the 
Russian Assn. of Independent Broad- 
casters, an umbrella body for the 
majority of stations here. 

Prozorovski declines to give any 
indication of likely royalties from 
radio stations. But he says that in 
the case of big networks like Eur- 
opa Plus (which is heard in more 
than 100 cities and towns, with 
Russian music accounting for about 
one-fifth of its output) or Russian 
Radio (which is in more than 60 
cities and towns and has 100% local 
repertoire), "we are talking of hun- 
dreds of thousands of dollars in roy- 
alties." 

Russia has not yet joined the 
Rome (Convention of 1961, so public 
performance of non-Russian record- 
ings is not protected in Russia. 

Among the new areas for royalty 
collection for this country are air- 
lines, intercity buses, airports, and 
railways. 



MTV EUROPE EMPOWERS REGIONS 



(Contin uedfrom page W 

He adds. "MTV Europe became 
too big, too corporate in its previous 
form; the new structure allows for 
more personal ownership and ac- 
countability — and that is very im- 
portant for the motivation of the 
people who work for us." 

Production and programming of 
the station's shows are now being 
handled by the regional services. 
The broadcaster's most important 
genre shows, "Alternative Nation" 
and "Party Zone," will be commis- 
sioned by MTV U.K. under the 
direction of production and pro- 



'VOICE' 

(Continued from fxigc 

artists and songs that fully repre- 
sented the new country repertoire. 
The release of the album, in June 
this year, was also supported by a 
comprehensive media campaign that 
encompassed both television and 
radio advertising, in-store posters, 
and specially constructed CD racks. 
The product was specially priced and 
made available in both tape and CD 
format in a 30-to-70 ratio. 

BMG Africa is working on a sec- 
ond compilation, again under the 
"New Voice Of American Country" 
brand, this time with a "Boot 
Scootin' Boogie" theme. Thompson 
says he's confident that the record 
company has taken a step in the 
right direction. "We are positive the 
compilation has had a spinoff in 
increased sales of the artists fea- 
tured on the album. It's also been 
good for the genre as whole, and that 
includes country artists represented 
by other South African record com- 
panies." 



gramming head Christine Boar. The 
"Super Rock" program will come 
under the auspices of MTV Central, 
"The Euro Top 20" chart show will 
be produced by MTV Northern, and 
MTV's Southern service will be re- 
sponsible for lifestyle magazine 
"Stylissima." 

MTV's London headquarters re- 
main in charge of brand manage- 
ment as well as offering corporate 
support functions and extended pro- 
duction and transmission facilities 
at its Camden site. The broadca.st- 
er's flagship event, the MTV 
Europe Music Awards, will contin- 
ue to be produced under the super- 
vision of the London office. 

Three executives holding key 
positions in pan-European pro- 
gramming left the company shortly 
before Hansen's restructure. MTV 
Europe editorial and programming 
senior VP Rachel Purnell, produc- 
tion VP Darryl Burton, and factual 
programming and entertainment 
VP Tamsin Summers will depart 
MTV to pursue other, unnamed ac- 
tivities. 

As for the future of MTV Eur- 
ope's range of services, Hansen 
comments that his planned rollout 
of the free-form channel M2 in 
Scandinavia and the splitting of the 
Northern service into separate 
feeds for the Netherlands, Scandi- 
navia, and Eastern Europe will not 
affect VH-l's services in the U.K. 
and Germany. "VH-1, M2, and MTV 
are completely different products 
which complement each other," 
states Hansen. He acknowledges, 
though, that it will not be easy to 
achieve widespread distribution for 
three separate services in Europe's 
key territories. 



Canada 



Cummings Is Top SOCAN Scorer 

Guess Who Front Man Honored For 5 Songs 




■ BY LARRY LeBLANC 

TORONTO— Former Guess Who front 
man Burton Cummings was the big 
winner at the Society of Composers, 
Authors, and Music Publishers of Cana- 
da's (SOCAN) eighth annual awards, 
held Nov. 10 here. 

Five of Cummings' sor^ recorded by 
the Guess Who were honored with 
SOCAN Classic Awards for airing more 
than 100,000 times on Canadian radio. 
Those songs were "Laughing" and "No 
Time," co-written with Randy Bach- 
man; "American Wo- 
man," co-written 
with Bachman, Jim 
Kale, and Garry 
Pfeterson; "Clap For ^^T^ ^ 
The Wolfman," co- 
written with Bill 
Wallace and Kurt 
Winter; and "Albert 
Flasher," written hill 
solely by Cummings. 

In their fifth >'ear. the SOCAN Clas- 
sic Awards were presented to members 
of the Canadian performing right soci- 
ety whose songs have Ixx'ome domestic 
standard-^ and. in s^me caRea, interna- 
tional hits. This j-ear, awards were pre- 
sented to songwriters with hits re- 
leased betx^'een 1968 and 74. 

The three-hour event, hosted by 
singer/songwriter Ian Thomas, also 
honored the Canadian songwriters and 
publishers whose songs received the 
most airplay in 1996. The ceremony pri- 
marily focused on (Canadian composers 
in the pop, countrv, jazz, film, children's, 
and R&B fields. " 

Double winners at the SOCAN event 
were Shania Tw-ain. Tom Cochrane, and 
R. Dean Taylor 

Cochrane received SOCAN awards 
for his pop hits "Dreamer's Dream" and 
"Wildest Dreams." named as two of the 
most-performed Canadian songs of 
1996; country artist Twain won honors 
for "(If You're Not In It For Ix)ve) I'm 
Outta Here!" and "No One Needs To 
Know;" both co-written by her husband, 
•John "Mutt" Lange; and Taylor won 
SOCAN Classic Awards for his 1970 hit 
"Indiana Wants Me" and for "Love 
Child," co-written with Deke Richard 
(BMI) and Frank Wilson (BMI). The 
latter, recorded by Diana Ross & the 
Supremes, topped Billboard's Hot 100 
chart in 1968. 

For the first time, the Canadian per- 
forming right society presented two 
SOCAN National Achievement Awards. 
Their recipients were the members of 
Universal Music Canada's alternative 
rock group the Tragically Hip — Gordon 
Downie, Rob Baker, ftiul Langois, Gord 
Sinclair, and .lohnny Faye — and classi- 
cal composer Louis Applebaum, who Ls 
also president of the SOCAN Founda- 
tion. 

SOCAN also honored Toronto-based 
singer/songwriter Dan Hill, one of 
Canada's most prolific pop composers, 
with the William Harold Moon Award. 
The award is named in honor of the pio- 
neering director of BMI Canada from 
1947-1973 and presented annually to 
composers who put Canada in the inter- 
national spotlight. Best known for his 
1978 international hit "Sometimes 
When We Touch," co-written with 
Barry Mann and subsequently record- 
ed by Cleo Laine and Oscar Peterson (it 
was also a North American country hit 



for Mark Gray and Tammy Wynette in 
1985), Hill has also written songs that 
haw been ccn'cred by C-eline Dion, Rod 
Stewart, George Benson, Billy Ray 
Cyrus, and Sammy Kershaw. 

This year's understated and lacklus- 
ter SOCAN Awards show^ came in con- 
trast to previous festivities. The cere- 
mony was poorly planned, ran far too 
long, and was not attended by many of 
the award recipients. No-shows includ- 
ed Twain, Paul Brandt, Jann Ardcn, 
Michael Timmins of Cowboy Junkies, 
Cummings, and Bachman — all of whom 
could have added much-needed clout to 
the proceedings. 

For the second year, Milan Kymlicka 
won the SOCAN Television Award, and 
the late Miles Goodman won the 
SOCMAN Film Music Award. Addition- 
ally, jazz guitarist Brian Hughes won 
the Hagood Hardy .Jazz/ Instrumental 
Award; classical composer R. Murray 
Schafer was awarded the SOCAN (]k)n- 
cert Music Award; Fred Penner won for 
children's music; and members of Van- 
couver's R&B group the Rascalz — 
Barry "Misfit" Leonard, Romeo "Red 
One" Jacobs, and Cristian "Kemo" 
Bahamonde — won the SOCAN Urban 
Music Award. 

The SOCAN Award for the most-per- 
formed international song in Canada 
during 1996 went to Tracy Chapman for 
her composition "GK-e Me One Reason." 

Following are the 10 most-per- 
formed Canadian songs in 1996: 

"Ahead By A Century," co-written 
by Gordon Dow^nie, Rob Baker, Paul 
Langois. Gord Sinclair, and Johnny 
Faye: performed bv the Tragically 
Hip. 

"Birmingham." co-written by Dean 
McTaggart, (lerald O'Brien, and David 
Tvson; performed bv Amanda Mar- 
shall. 

"Fall By (Jrace," co-written by Marc 
Jordan and Jeff Bullard (BMI); per- 
formed by Amanda Marshall. 

"Dreamer's Dream" and "Wildest 
Dreams," both written and performed 
by Tom Cochrane. 

"I Cry," co-written by Chin Injeti, 
Shane Faber (BMI), and Michael 
Mangini (ASCAP); performed bv Bass 
Is Base. 

"A Common Disaster," written by 
Michael Timmins; performed by Cow- 
iMiy Junkies. 

"Enough Love," co-written by Kim 
Stockwwxl and Naoise Sheridan; per- 
formed by Kim Stockwotjd. 

"Looking For It," co-written by Jann 
Arden and Robert Fo,ster; performed 
by Jann Arden. 

"Watch Over You," co-written by 
Matt Davies, Scott Dibble, Jesse Haig, 
Mark Sterling, and David Martin 
(ASCAP); performed by Hemingway's 
Corner 

Following are the four most popular 
Canadian country songs of 1996: 

"(If You're Not In It For Love) I'm 
Outta Here!" and "No One Needs To 
Know," both co-written by Shania 
Twain and John "Mutt" Lange; per- 
formed by Twain. 

"My Heart Has A History," co-writ- 
ten by Paul Brandt and Mark D. 
Sanders (ASCAP); performed by P&ul 
Brandt 

"Keep Me Rockin'," co-written by 
Patricia Conroy and Jennifer Kimball 



(ASCAP). 

Classic Awards were presented to 
the following songwriters for tracks 
that have aired more than 100,000 times 
on Canadian radio: 

"Lo\'e Child," co-written by R. Dean 
Taylor. Deke Richard (BMI), and Frank 
Wilson (BMI); recorded by Diana Ross 
& the Supremes. 

"Indiana Wants Me," written and 
performed by R. Dean Taylor. 




Brian Hughes, winner of the Hagood 
Hardy Jazz/Instrumental Award, with 
Martha Hardy, widow of the musician 
the award was named after. 

"Laughing" and "No Time." both co- 
written by Rarxly Bachman and Burton 
Cummings; recorded by the Guess 
Who. 

"American Woman," co-written by 
Randy Bachman, Jim Kale, Garry 
Peterson, and Burton Cummings; 
recorded by the Guess Who. 

"Clap For The Wolfman," co-written 
by Burton Cummings, Bill Wallace, and 
Kurt Winter; recorded by the Guess 
Who. 

"Albert Flasher." written by Burton 
Cummings; recorded bv the Guess 
Who. 

"Masquerade." written by Larry 
Evoy; performed by Edward Bear 

"Cousin Mary," co-written by Ed and 
Brian Pilling: recorded by Fludd. 

"Crazy Talk," written by Bill Hen- 
derson; recorded by Chilliwack. 

"I Wouldn't Want To Lose Your 
Love," written by Myles Goodwyn; 
recorded by April Wine. 

"Signs," written by Les Emmerson; 
recorded by Vive Man Electrical Band. 



MAPLEBRIEFS 



OlR GEORGE MARTIN has been 
named one of the .speakers at the Cana- 
dian Music Week conference, ta be held 
March 5-8, 1998, in Toronto. Organiz- 
ers of the music industry conference 
say Martin will take part in an inter- 
view session with Ed Bicknell, manag- 
er of Dire Straits. 

Appointments: At bmg Music 

Canada, Nicole Chrysastom has been 
named urban marketing representa- 
tive and Jason "Jazzy" Gannon has 
been appointed urban promotion rep- 
resentative. Jane Tattersall has been 
appointed marketing representative 
for V2 Records, which BMG distrib- 
utes in Canada. At A&M/Island/ 
Motown, Toni Maruyama has been 
appointed director of marketing. 
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Web Sales Issue Bandied At Muslcom 

Retailers, Labels Deeply Divided Over What's Fair 



BY DOUG REECE 



LOS ANGELES— Dircct-to-consumcr 
online sales by record Jabels was — to 
the dismay of some and the amusement 
of others — a frequently raised topic at 
this year's Musicom Music and Teeh- 
nologj' Conrention, held here earlier 
this month. 

With ag^essive to moderate online 
pricing strategies, such labels as Sony 
and Warner Bros, continue to draw crit- 
icism from traditional and online retail- 
ers concerned that record companies 
are disrupting the traditional, symbiot- 
ic relationship between suppUers and 
merchants. 



Label representatK'es commonly cite 
lack of shelf space for deep catalog and 
new artist titles, the increased cost of 
promotion, and customer convenience 
as the logical and necessary reasons for 
pursuing their online endeavors. 

They reason that 
new sales will come 
from untapped mar- 
kets and eventually 
add to the bottom 
line for the music 
business in general. 

"There is some hysteria that the 
online buyer will make up a bigger per- 
centage of the music-buying pubhc, but 
my bet is that the pie that is now 10 



Musicom^ 
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BY DON JEFFREY 



M SURVEY SHOWS that nearly one 
out of three Internet users is 25 to 44 
years old. Most music retailers say 
that the average age of their cus- 
tomers is lower than that. Does this 
have any meaning for music mer- 
chants? Observers say yes: that it's 
time for retailers to expand or create 
their own World Wide Web sites in 
order to capture the consumers who 
don't go to their stores. 

Some chains are already taking 
that road. Tower Records, Camelot 
Music, and Blockbuster Music are 
among the music retailers that have 
made a significant commitment to the 
Net. And big discount department 
stores like Wal-Mart and Target have 
extensive music-shopping areas on 
their Web sites. 

But for some other major music 
sellers, like Musicland and Trans 
World, Web sites are still in the con- 
struction stages. 



Before retailers make a huge online 
commitment, it might be useful for 
them to know who these Internet 
users are — and also where they are 
shopping. 

Strategic Record Research, a Los 
Angeles-based joint venture of Strate- 
gic Media Research and the Left 
Bank Organization, polled 10,000 con- 
sumers at random by telephone and 
determined that 24% were Internet 
users. When the survey was done six 
months earlier, only 17% said they 
went onhnc. 

More important, among active 
music buyers — those who bought 
three or more recordings in the prior 
six months — 29% were Internet 
users, an increase from 21% in the 
earlier study. 

It's good news for the music indus- 
trj' that Net surfers are more likely to 
buy music than the average Ameri- 
(Continued on next page) 



inches wide w' ill be 1 1 inches wide," saj's 
one major-label executive whose com- 
pany is selling to consun>ers through its 
site. "These [consumersl are clearly the 
people that are disenfranchised for 
whatever reason from these traditional 
outlets. 

"I, for one, have 
a difficult time feel- 
ing guilty about 
[selling online]," 
adds the source, 
who asked not to be identified. "If 
[retailersl think the online world is big 
enough to bitch about, they should start 
doing something to advertise their 
[World Wide] Web site in their stores 
and stop tap dancing. 

"We al! wish the world wTjuld stay the 
same. We wish awry record got pla.wd 
on e\'ery station and e\'ery video got at 
least some airing on MTV But instead 
of crying, I say. 'Do something about 
It' " 

On the retail side, companies ask why 
certain labels aren't choosing to provide 
links to such online retail outlets as 
Music Boulevard or the Tower Records 
site rather than enter the retail market 
as competitors. The labels' greed for a 
lai^r maj^n, they say, does not justi- 
fy undermining their efforts. 

Larrj- Roeen, chairman/CEO of N2K 
Inc., the company that operates Music 
Boulevard, questions the reasoning and 
long-term effect of direct-to-consumer 
online sales by labels. 

"The idea of record companies say- 
ing, 'I'm signing the artists and making 
the records, so I should be selling them, 
too,' doesn't make sense," he says. "Peo- 
ple shop for music by genre, so if I'm 
interested in the consumer, I don't want 
them to have to go to every site to buy 
a record from each individual. That's 
just cumbersome. 

"They are out of place in the food 
chain, and they're essentially saying, 
'Who cares about the retailer if we can 
make a few extra bucks?' " he adds. 
"They end up in a situation where 
they're undercutting a large portion of 
their outreach." 

(Continued on next page) 



Upaya's Spiritual Messages 
Come In Innovative Package 



■ BY SHAWNEE SMITH 

NEW YORK— With the launch of 
Upaya, a spiritual music imprint of 
Tommy Boy Music, label heads 
inaugurated the UpayaPak, a book- 
styled jewel case that contains two 
CDs and a multi-page booklet. 

UpayaPak made its debut in 
October with the label's second 
release, "The Soul Of Christmas: A 



front and back flaps of the book. 

The UpayaPak was collectively 
designed by Piver and employees 
in Tommy Boy's design, art direc- 
tion, and production departments. 
It w-as manufactured by Long 
Island, N.Y.-based company Disc 
Graphics. 

"We basically had a vision to tie 
in music with printed text togeth- 
er," says Paul Adelberg, a rep in 




Celtic Music Celebration With 
Thomas Moore." Upaya is targeting 
consumers interested in the works 
of Deepak Chopra. James Redfield, 
and Enya. The Upaya concept 
attempts to meld the quest for spir- 
ituality with music. 

"We want to target the millions 
interested in spirituality and heal- 
ing or [those who] think they want 
to have an interest in it," says 
Susan Piver, who heads Upaya. 
"Pop music today is about sex, love, 
and violence. But what about a per- 
son's inner life? Their spiritual 
quest? We want to be successful in 
making pop music about a person's 
inner life." 

Assembled in a CD jewel-box- 
sized hardcover book, the UpayaPak 
holds a written companion to the 
recorded presentations. Of the two 
discs, one contains a presentation of 
the printed work and the other con- 
tains music suited for the subject 
matter. The CDs are housed in the 



Tommy Boy's production depart- 
ment, who researched about seven 
vendors for the most cost-effective 
packaging. "We came up with the 
concept to use a book and the relat- 
ed music together in one package. 
We approached it from the angle of 
it looking like a book." 

Adds Piver, "We wanted the 
record stores to think they were 
getting a record and the book 
stores to think they are getting a 
book." 

The imprint's first release, 
Andrew Weil's "Eight Meditations 
For Optimum Health," was struc- 
tured with an earlier prototype. 

A second UpayaPak release, 
"Sound Body, Sound Mind" by Weil, 
is scheduled to be released Jan. 20, 
1998. 

In addition to book and record 
stores, Upaya titles are available 
through catalogs and new age gift 
retailers. A "Soul Of Christmas" 

(Coiilhiufd on txiqe 59) 




Make the choice to keep your CD Listening 
Station efiectlve, reliable and strong. Don't find 
yourself stuck with a weak, out of shape system 
that can't hold up to the 
punishment of a music 
loving public. High Level's 
Listening Stations take 
developing artists and 
make them specimens of 
retail strength. 
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the growing number 
of world-class retail 
champions we work with 
every single day. Invest in 
us and prepare to grow big 
and strong. Remember: 
With High Level, it s no 
pain, just gain. 
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WEB SALES ISSUE BANDIED AT MUSICQM 



(Continued from preceding jxige) 

While incidences of low-ball pricing 
are rare, they only stoke the flames in 
this fiery dialogue. Most labels have 
been careful to match or exceed prices 
being offered at retail outlets, tradi- 
tionally marking newer product at a 
higher price point and sale-pricing cer- 
tain catalog items. 

Developing act G. Love & Special 
Sauce's latest, "Yeah, It's That Easy," 
for example, sells on Sony's site for 
$1.'J.98 plus $2.99 shipping, while at 
Blockbuster, the album retails for 
$15.99. 

Merle Haggard's "Super Hits ^^)lume 
2," meanwhile, sold on the site for $9.98 
plus shipping, while Blockbuster had 
the title listed at $9.99. 

While not as competitive. Direct 
Audio Video Express (D.A.VE.)— 
Warner's online retail arm — does offer 
specials that come close to retail prices. 

Green Daly's "Nimrod," for example, 
was on sale for $13.99 plus $1.99 ship- 
ping. The same title was on sale at con- 



tacted Tower outlets the week of Nov. 
17 for $13.99. 

It's a precarious, emotionally charged 
situation, said PolyGram VP of new 
technologies Jim McDermott, speaking 
during a Musicom panel. 

"We're taking more of a tortoise than 
a hare approach," he said. "When jxHj're 



BUY CYCLES 

(Continued from preceding jmge) 

can. Strategic's survey showed that 
89.3% of Internet users shopped in 
stores for music, 14% bought via mail 
order, and 22^ purchased through the 
dubs. Only S.TIf were non-buyers of 
music. Of the total population of 10,000 
consumers, store shoppers made up 
81%, mail order 10.7%, and clubs 16..5%. 
Nonbuyers amounted to 17.1%. 

And online visitors seem to have fat- 
ter wallets when it comes to music. 
Strategic found that 37.6% of Internet 
users were heavy music buyers (pur- 
chasers of at least six recordings in six 
months). Among all those surveyed, 
29.5% were heavy buyers. 

The researchers said that men still 
outnumbered women in online usage, by 
58% to 42%. 

When it matched Internet activity 
with music-shopping preferences. Stra- 
tegic discovered that the biggest per- 
centage of online men bought their 
music at Tower (67.1%). For computer- 
savvy women, the music merchant of 
choice was more likely to be Wal-Mariy 
Sam's Qub (iM.7%) than other retailers. 

Among men, the age groups with the 
highest percentage of online usage were 
2M4 (15.4%) and 35^ (152%). The 25- 
34s favored Tower, but the older group 
preferred to buy music from record 



club Columbia House (17.3%). The fact 
that graying consumers hke mail order 
is well documented, and evidence that 
they are also avid Internet users is a 
good .'^ign for record clul)s' Web sites. 

"The mail-order people are used to 
selling outside of retail," says Mike 
Lane, an executiw with Strategic. 

For the females, the 35-44 age group 
had the highest percentage of Internet 
use (11.9%). And those women were 
more likely to shop at Wal-Mart (16.8%) 
than other place.s. 

Online deTOtees also tend to be rock 
fans. By a wide mai^n, they listened to 
rock radio over the second-most-popu- 
lar format (26% for rock vs. 15.8% for 
top 40). And the retailer with the great- 
est share of music shoppers who surf 
the Net and listen to rock radio was 
Best Buy, at 33.3%. 

Despite its growth as a medium, 
though, the Internet still does not rank 
high as a source of awareness about new 
recordings. For all people surveyed, 
0.4% said they learned online about the 
most recent album they bought. For 
Internet users, the Net was cited by only 
1% as chief source of awareness of 
albums. Both groups overwhelmingly 
named radio as the main fountain of 
knowledge about new releases. 




EXECUTIVE TURNTABLE 



MUSIC VIDEO. MTV in New York pro- 
motes Van Toffler to GM and Dave 
Sirulnick to executive VP of news and 
production. They were, respectively, 
president/executive VP of program- 
ming enterprises at MTV Productions 
and senior VP/executive producer at 
MTV 

Second Coming Productions in New 
York names Joanna Spook Dean 
senior executive/projects coordinator 
and Rory Green associate producer. 
They were, respectively, chief assign- 
ment editor at VHl and producer at 
the Odyssey Network. 

Stephen Yake Post-Production in 
Nash\'ille appoints Patti Gipson online 
editor. She was online editor at Stage- 
post. 

HOME VIDEO. Yuko Sakamoto is 



named senior publicist at Universal 
Studios Home Video in Universal City, 
Calif. She was a publicity manager for 
the entertainment news show "Extra." 

RETAIL Reel.com appoints Jim Vicars 
COO and David Barnard CFO. They 
were, respectiwly, president of Vicars 
Consulting and executive VP/CFO at 
the Nature Co. 



working for a distribution company and 
you're talking to customers every day, 
it's more on your mind what the per- 
ceived impact of doing some of these 
things is to the retail community." 

According to McDermott, the com- 
pany will pursue direct online sales. 

Still, other, smaller label representa- 
tires hold that online marketing is more 
a function of necessity than greed. 

"Until retail can guarantee that cus- 
tomers can get our product in their 
market, it's ridiculous not to make them 
available online," says Lars Murray, 
Rykodisc director of new media. 
RykodLsc offers links to online retailers 
CDnow and Music Boulerard but also 
fulfills orders in-house through direct- 
mail arm Earful. 

"Currently the offline retail options 
don't allow us the complete array of 
benefits we get by doing it ourselves," 
says Murra>'. "And I'm not talking about 
margin. It's more about gathering cus- 
tomer lists and the benefits of being in 
direct contact. 

"My goal is to break even or get into 
the black, whether that means evolving 
and bolstering Earful or stimulating 
business by using an out^^ide \'endor," he 
adds. "Right now, the margins [through 
Earful] make it easier to recoup the cost 
of the site and also gather information 



on customers. That's not to say it will be 
that way in the future." 

Murray also points out that many of 
the site's online promotions, similar to 
those run by many labels, aim to drive 
consumers to their local retail outlet 
with such incentives as downloadable 
coupons. 

The perception of the argument is 
also skewed when seen though the eyes 
of indie retailers. 

At least one indie source has come to 
an uneasy acceptance of labels' online 
retailing practices. 

Instead of protesting, he says, retail- 
ers should circle their wagons and focus 
on their strong suits, at least until 
record companies begin violating street 
date or under-pricir^ brick-and-mortar 
stores. 

"We're not going to jump in a battle 
that we can't possiblj' win, but we know 
what we're good at, and that's service 
and providing other l\'alue-added] items 
for our customers," says the source. 
"There are too many intangibles we've 
got going for us. Of course I'm not nec- 
essarily happy about all this, but I'm 
also not surprised." 

If direct-mail services being offered 
by labels spark debate, the advent of 
digital downloading could ignite a 
firestorm. 



The prospect of selling downloadaUe 
music directly through the Internet, 
currently in its most primitive stages, 
has wide-ranging implications for 
artists, retailers, labels, and the indus- 
try in general. 

Most labels have been cautiously 
exploring the technologj' through such 
promotions as the recent AT&T/ 
RCA/BMG venture with the Verve Pipe 
(Billboard, Nov. 15). 

Digital -down load specialist Liquid 
Audio is also aggressively positioning 
itself through partnerships with labels 
(Rounder, (Ilapitol), artista (Santana, 
M.C. Hammer), and software giant 
Microsoft 

Meanwhile, N2K is offering about 30 
downloadable tracks over the Internet 
for 99 cents each. 

Rosen, who says the company has 
sold "a few thousand" of the tracks, says 
the demand for this sort of product will 
increase as labels with high-marquee 
artists and exclusive offers begin to 
assert themselves and as the technolo- 
gy bec(Mnes less unwieldy and limited. 

Other opportunities, he says, lie with 
specialized catalog product offers. 

"Retail has not been willing to carry 
catalog, so a lot of it is being sold on the 
Internet," says Rosen. "On the other 
(Continued on pafje 70) 



Self 'Help Titles Stir Audiobook Sales 



SHAWNEE SMITH 



NEW YORK— While some audio pub- 
lishers .say that self-help and personal- 
development titles have always done 
well, a few will admit that John Gray, 
Ph.D., the author behind the "Men Are 
FVom Mars, Women Are From Venus" 
series, changed the face of the relation- 
ship advice/counsclii^ market for good. 

"[He] is the starting point from 
whence [today's] titles came," says 
Hugo Jellct, marketing director at 
Harper Audio, which publishes Gray's 
titles: 1993's "Men Are From Mars, 
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Women Are From Venus," $16; 1994's 
"What Your Mother Couldn't Tell You 
And Your Father Didn't Know," $16; 
1995's "What You Feel You Can Heal," 
$17, and "Mars And Venus In The Bed- 
room," $16; 1996's "Mars And Venus In 
Low," $18; and 199T8 "Mars And Venus 
On A Date," $18. 

"So many authors are doing it 
because of him and his success," says 
Jellet. 

Seth Gershel, senior VP/publisher at 
Simon & Schuster Audio, agrees with 
.Jellet somewhat, saying that pre-Gray 
i-elationship titles "weren't exactly set- 
ting the world on fire" but were seUing 
nonetheless. 

"Just by nature, personal develop- 
ment in general and audiobooks are a 
good marriage. Half of Ithe audiobooks] 
published iprior to Gray] were self-help 
and improvement, whether it was looks, 
business, or self So guess what was 
next? Relationship titles grow out of 
personal development. It's a sub-cate- 
gory" 

These days, the sub-categorj' is grow- 
ing to include a variety of titles, includ- 
ing Dn Laura Schlessinger's "Ten Stu- 
pid Things Women Do To Mess Up 
Their Lives" ($12, Harper) and "Ten 
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Stupid Things Men Do To Mess Up 
Their Lives" ($18, Harper), which build 
off of Schlessinger's sexual-advice syn- 
dicated radio show. 

Time Warner AudioBooks eryoyed so 
much success with Ellen Fein and Sher- 
rie Schneider's "The Rules" ($9.98) 
when it was released in February that 
the publisher put out its sequel this 



In The Garden Of Good Audiobook 
Readers. Best-selling author John 
Berendt stopped last month at audio- 
tx)ok-only retailer Talking Book World 
rn Detroit to sign copies of the un- 
abridged audiobook version of his 
t>est-selling novel "Midnight In The 
Garden Of Good And Evil." The event 
was the only audiobook signing 
scheduled on Berendt's 10-city promo 
tour. The title, published by Random 
House Audio Publishing, has been 
made into an upcoming Warner Bros, 
film. 



month, "The Rules II: More Rules To 
Uve And Love By" ($12.98). The sequel 
answers readers' questions from the 
first installment 

"It expands the reader's knowledge 
about dating methods," says Samantha 
Fahnestock, marketing manager at 
Time Warner AudioBooks. 

Fahnestock believes that part of the 
reason the title has been so popular in 
audio is because both titles are "read by 
the authors, so it almost makes it more 
personal It's like a bunch of girlfriends 
talking. [Fein and Schneider] ad lib, so 
it's fun, not preachy." 

Another hot title is Dan Anderson 
and Maggie Herman's "Sex Tips For 
Straight Women By Gay Men" ($12, 
Harper). 

Based on the hardcover book written 
by the two friends, it's one of the more 
explicit titles, excelling mostly through 
mail-order book club sales. 

"Anything of that nature is picked up 
by mailing clubs, because people don't 
have to go through the humiliation of 
buying it in the stores," says Jellet 

On the spiritual front titles like Mar- 
ianne Williamson's "Return To Love" 
($16, Harper), "Marianne Williamson 
On Relationships" ($1 1, Harper), "Mar- 
ianne Williamson On Love" ($11, Harp- 
er), and Thomas Moore's "Soul Mates" 
($17, Harper) give counsehng on rela- 
tionships for each partner individually 
and as a team. 

"I think there's a need for authority 
figures now," says Jellet "People need 
to be supported tin their relationships] 
by doctorial, psychological authorities. 
But there's general acceptance on all 
angles. People are willing to take advice 
from the medical front to zen philoso- 
phy" 

A few older relationship fa\'orite3 still 
on the market are Thomas McKnight 
and Robert Phillips' "Love Tactics" 
($16.95, B&B Audio); Deborah Tannen. 
Ph.D.'s "You Just Don't Understand" 
(Cnntinui'd on pat/e 70) 
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It's All In The Family At PolyGram Group Distribution Gathering 




PoljGram Group Distribution (PGD) held its annual conference 
recently at the Ritz Carlton Lag:una Niguel in Dana Point, Calif. Exec- 
utives and artists from PolyGram's major-label groups — Mercury, 
A&M, Island, Classics & Jazz — as well as distributed labels made prod- 
uct presentations and staged showcases by developing and established 
acts. The company estimates that 220 people attended the four-day event. 



Shown taking a break from the meetings and showcases during the conference 
are some of the executives of PGD and the labels it distributes. 






The six musketeers, from left, are Fabian "Fade ' Duvernay, VP of marketing, Los 
Angeles branch. Island Black ti^usic; Jim Caparro, president'CEO. PGD: Hiriam 
Hicks, president, Island Black Music; Pat Monaco, senior VP/GM, Island 
Records: Larry Mestel. former EVP/COO. Island Entertainment Group: and Alex 

Masucci. VP, Island Latin, 



Shown during a Mercury Records 
showcase, from left, are Van Fletcher 
senior VP of sales and branch distribu 
tion, PGD: Jim Caparro, presidenV 
CEO, PGD: Laura Love, Mercury artist, 
and David Leach, executive VP,'GM, 
Mercury Records. 



During a reception for PolyGram Classics & Jazz, pianist Clara Ponty performed. 
Shown, from left, are John Esposito. senior VP, PolyMedia; John Madison, for- 
mer executive VP, PGD; Ponty; Jim Caparro, president/CEO, PGD; Lisa Altman, 
VP, Philips Music Group; Gerry Kopecky, senior VP of sales and field marketing, 
PolyGram Classics & Jazz; and Van Fletcher, senior VP of sales and branch dis- 
tribution. PGD, 






At the Island Black Music showcase, in the top row from left, are Luther "Luke " 
Campbell, island Black Music artist: Hiriam Hicks, president. Island Black Music; 
Jim Caparro, president'CEO, PGD: Varnell Johnson. VP of operations. Island 
Black Music. In the bottom row, from left, are Island Black Music artists Myron, 
Karen Clark-Sheard, and All, 



This presidential picture includes Jim 
Caparro. president'CEO, PGD. and 
Hiriam Hicks, president. Island Black 
Music. 




A&M Records artist Amy Grant performed at the conference's closing-night 
party. Shown, from left, are John Madison, former executive VP, PGD; Grant; Al 
Cafaro, chairman/CEO, A&M; Jim Caparro, president/CEO. PGD; and Richie 
Gallo, senior VP of sales, marketing, and distribution, A&M. 



Verve Records artist Lee Ritenour was 
one of the performers at the confer- 
ence. Shown, from left, are David Nei- 
dhart, VP, Verve Records U.S.; Rite- 
nour; and Jim Caparro, president/ 
CEO, PGD. 



Def Jam artist LL Cool J poses with some of his friends. Shown, from left, are 
Jim Caparro, president/CEO, PGD; Van Fletcher, senior VP of sales and branch 
distribution, PGD; LL Cool J; Lyor Cohen. COO, Def Jam; John Madison, former 
executive VP, PGD; and David Leach, executive VP/GM, Mercury Records, 
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Trans World May Be Eyeing 
Another Shot At Camelot 
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r ART II: In last issue's Retail Track. 
I wrote about the djnamics of the Cam- 
elot Music Chapter 1 1 reorganization 
and how the company had so far abid- 
ed a takeover by Trans World En- 
tertainment Corp. I ended that column 
by speculating that Trans World would 
make another play for the North Can- 
ton, Ohio-based chain. Well, I may be 
reading too much into this, but I think 
I just heard the first shoe drop. 

On the afternoon of Nov. 17, Trans 
World announced i^^^^^^mcm 
that its board of 
directors approv- 
ed a two-for-one 
stock split. That 
dividend, which 
means that the 
Trans World 
stock float will 
go from 9^ mil- 
lion shares to 19.7 million shares, will 
be paid Dec. 15 to shareholders of 
record as of Dec. 1. But more impor- 
tant, in addition to the stock split, the 
Trans World board authorized the 
company to issue up to 50 million 
shares. 

In case your math isn't up to snuff, 
that means Trans World chairman Bob 
Hig^ins now has 30 million shares in 
his war chest. What might he do with 
that arsenal? The obvious answer is he 
now has stock aN-ailable to j>ay for poten- 
tial takeover targets, or he could do a 
secondary offering of Trans World 
stock and raise cash. In other words, he 
now has the ability to pay for an acqui- 
sition through stock, cash, or a combi- 
nation thereof Of course, his second 
offer for Camelot was a cash/stock offer, 
but now he has access to more than he 
had before. A lot more. 

In last issue's column, I also pointed 




out that the large Camelot bank-debt 
holders — Van Kampen American Cap- 
ital, Merrill Lynch, Chase Investors, 
Oaktree, and the Yale Endowment 
Fund — saw the Camelot stand-alone 
plan, which calls for the chain to be pub- 
licly traded, with those inwstors being 
the principal owners, as a better value 
than the Trans World offer. I reiterate 
that doesn't mean that those inx-estors 
see one comfmny as Ijetter than anoth- 
er or that one stock has more value than 
a^^^^K^^^K-t the other. It also 
doesn't necessar- 
ily mean that 
they think one 
company is 
underx-alued and 
the other is over- 
valued. 

Don't forget, 
while Camelot is 
trading at about 68 cents on the dollar 
now, those inwslors might ha\x; bought 
in when the bfmds hafl hit bottom at 35 
cents. So the five institutions may have 
already doubled their money, and with 
the market saying that the Camelot 
stand-alone plan is undervalued, those 
in\'estors see that chain as providing the 
potential for a greater total return. 

On the other hand, if Trans World 
sweetens its offer with more stock, 
cash, or both for Camelot, and at the 
same time comes up with a cleaner offer 
than the previous one, which has been 
described as convoluted, the Camelot 
bank-debt holders could change their 
\iew and see Trans World as the vehi- 
cle that will provide the greater return. 

Don't forget, many other investors 
still think Trans World is underval- 
ued—that's why the company's stock 
price went up, .$1,875 to $34,625, after 
(Continued on page 58} 
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Avoiding The 4th-Quarter Release Glut; 
Chris Bailey's Saints Are Still 'Howling' 



Advice for guerrillas: Dec- 

Iaraliun» of Independents hobbled back 
into the ofTice earlier this nwnth after 
a weeklong illness, and we were con- 
fronted with a small mountain range of 
unopened mail — most of it records — 
scattered across the floor of our cubi- 
cle. 

Three hours later, we gaped in won- 
derment at the leaning towers of new 
CDs arrayed before us. The great 
majority of these fresh arrivals came 
courtesy of independent labels. 

Wc stared glumly at the CDs. Then 
we looked at the calendar. We stared 
back at the CDs. And we began to won- 
der . . . 

What in blue blazes arc these indie 
labels doing, releasing all these records 
in November? 

Earlier this year, we ranted on at 
length about the ongoing glut of indie 
product in the market (Declarations of 
Independents, Billboard, April 12). The 
current fourth-quarter indie avalanche 
is reflective of what appears to be a 
corollary problem — one that mystify- 
ingly goes against any grain of common 
sense. 

As even the average consumer 
knows, the major labels roll out the 
heavy guns in the fourth quarter, antic- 
ipating a Christmas-season bonanza. In 
October and November, the biggest 
names in music commonly unleash 
their new titles; for example, this year, 
albums by Celine Dion, Kenny G, 
Metallica, and Hanson dropped Nov. 
18, and Garth Brooks is set to land on 
Tuesday (2fj). Beyond the flood of 
superstar product, the majors also 
stroke retail with a variety of programs 
and promotions designed to stoke the 
movximcnt of back-catalog titles. 

The end result is that an unusual 
strain is put on the retail buyer's opcn- 
to-buy dollars, not to mention his or her 
attention and patience. 

However, in the face of this madden- 
ingly heavy trafTic at retail, indie lalx?ls 
somehow still feel secure in tossing 
their releases — many of them by less- 
er-known or lesser-ppmien arUsts — into 
the Yuletide mix. 

It's said that in business, timing is 
everything, and this timing Is not going 
to work. It shmild be obvious that, set- 
ting considerations of artistic quality 
entirely aside, the vast m^ority of these 
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by Chris Morris 

fourth-quarter indie releases are going 
to receive relatively short shrift from 
overtaxed retailers. 

It seems to us that there's a fairly 
simple alternative to Wasting your new 
titles into the void late in the year, only 
to have them sit around on pallets in 
some dLstributor's warehouse. 

Think like a guerrilla, and release 
them in January. 

In guerrilla warfare — and (^ratii^ 
an indie label may easily be likened to 
carrying out a guerrilla campaign — ^the 
insurgents always stand the best chance 
of making a successful strike when the 
other side is asleep. 

It is our experience that, after the 
euphoria of the Christmas season, most 
labels have nodded out by early Decem- 
ber, after the last order has been writ- 
ten, and lumber back into action in mid- 
to late January. So the top of the year is 
an ideal time for an independent label 
to get some attention for its releases 
without butting heads with the big boys. 

We've talked to friends at some of the 
savvier indie labels recently, and we've 
found that the sharpest among them 
had a couple of approaches in common. 
Most had the majority of their new 
albums out on the street by early to 
mid-October and were planning some 
high-profile releases in January. 

OK, this isn't quantum physics we're 
talking alwut here, but it's a sensible 
plan that appears to elude many in the 
indie community. Be a good guerrilla — 
hold back, wait for your opening, and 
dn)p a IktoI). Any way you slice it, this 
strategy looks like a good alternative to 
a l(^am of inert fourth-quarter indie 
product. 

Flag waving: The Saints are 

marching in again. 

After nearly a decade's absence, the 
great Australian rock band, fronted as 
ever by singer/guitarist Chris Bailey, 



is back with a fierce new album, "Howi- 
ing," released by Triple X Records 
imprint Amsterdamned. 

The group made its initial impact in 
1977 with the album "(I'm) Stranded," 
a formidable punk-style excursion that 
featured a title track that's still power- 
ful enough to blow your face off. (Ams- 
terdamned has reissued that album and 
its 1978 successor, "Eternally Yours.") 
Bailey led several Saints lineups into the 
"SOs, but the band handle was last seen 
on the 1988 album "Prodigal Son." 

"A lot of options that weren't very 
Saint-like came up," explains the droll, 
self-deprecating Bailey. In the "SOs, the 
musician, who trut several solo albums 
that sported a more balladic style, also 
recorded with a group of Bolivian pcr- 
(Coniiniied on next page) 
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PIGEONHED 

PIGEONHED'S FLASH BULB EMERGENCY 
OVERFLOW CAVALCADE OF REMIXES 

Here is the second collaboration between 
Seattle-ites Steve Fisk llegendaiy pro- 
ducer/musician! and Shawn Smith (vo- 
calist for Brad). A superb combination 
of beats and grooves. Featuring some 
very happening remix teams. Wonderful 
to listen to and will get that dance party 
started. Including Dave Ruffy, Red Snap- 
per, Technical Itch, and Fisk- 
Goodmanson. Destined to be popular. 
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RETAIL TRACK 

(Continued from page 50) 

the split was announced. The Trans 
World stock spHt. which will provide 
more liquidity for investors, may fur- 
ther help convert the unfaithful to see 
Trans World as a better value. Tradi- 
tionally, institutional investors, which 
often control billions of dollars in in- 
vestments, like the ability to move in 
and out of an investment without caus- 
ing the price to change dramatically by 
their move alone. The Trans World 
stock, up until now, has been consid- 
ered "illiquid," which means that its 
share price is nrore v'olatile. 



Of course, while I am busy doing all 
this speculating about how Trans 
World is plotting to buy Camelot, the 
clock is ticking, and the closer 
Camelot gets to having its plan con- 
firmed, the harder it becomes for 
Trans World to derail it. Camelot's 
confirmation hearing for its reorgani- 
zation plan is Dec. 12. The other thing 
I should point out is that Trans World 
may have an entirely different target 
than Camelot in mind, and all of the 
above may just be me spinning my 
wheels. 



While i am on the topic of 

Camelot, last issue I reported the ma- 
jors were aUe to sell their claims against 
Camelot for about 58 cents on the dollar, 
realizing a premium of 8 cents above the 
50 cents on the dollar they are scheduled 
to get under the chain's Chapter 1 1 reor- 
ganization plan. I should point out the 
main reason they were able to get more 
is the size of their claims; collectively, 
they are owed $47 million. 

I have since been inundated with calls 
from smaller suppliers looking to sell 
their claims in an attempt to get a simi- 
lar price aa the majors. But, as Steve 
Giduntal, a portfolio manager for New 
York-based Tribeca Imestmenta, which 
specializes in distressed securities, 
points out, smaller suppliers likely won't 
be able to sell their claims, let alone real- 
ize a premium. "The key reason is the 
legal cost," he says. "To close on buyir^ 
a claim costs $3,(X)0-^,000, which is a 
small fraction of a million dollars." 

But for a claim of $100,000. that 
means if the buyer has to spend $8,000 
to get the appropriate legal documents 
drawn up. he ur she is giving up 8^, at 
8 ixiints, which will substantially affect 



INDEPENDENTS 

(Continued from preceding page) 

formers and acted in an Australian the- 
atrical production ("I did it mainly 
because I wanted to hang out with 
showgirL'i," Bailey says with a chuckle 
of the latter endeavor). 

However, in 1995, Bailey found him- 
self in Los Angeles, collaborating with 
Johnette Napolitano, who was then in- 
volved in her band project Pretty & 
Twisted. 

"As part of the raison d'etre of this 
session, she banned my acoustic guitar," 
Bailey says. "That got me into noisy 
music again. The only noisy band I've 
ever been in is the Saints." 

The experience inspired Bailey to 
revive the Saints rubric, assemble a new 
group, and record his most powerful 
work in a decade. "Howling" is mainly 
an in-your-face-loud and deeply pes- 
simistic record, with standout tracks 
like the title cut. "Something Wicked." 
"Blown Away," and "Good FViday" (the 
last a writing collaboration with Najwli- 
tano). 

Of the record's predominantly dark 
mood. Bailey says, "In real life, I'm 
actually a very jolly, happy-go-lucky 
chap. The minute it comes to music, I'm 
the most demented loony you've ever 
met . . . Though I'd like to gravitate to 
the pasitire in life, the world does suck 
at large." 

Bailey also admits that, at the age of 
40, he remains animated by the imp of 
the perverse: "I happen to be an aging 
anarchist, and I enjoy upsetting the 
apple cart" 

The Saints have already completed a 
follcw-up to "Howling" that should see 
release in the States next jear. On the 
side, Bailey says he has "a solo project 
in mind which is a little pretentious" 
and has written a detective novel in the 
manner of Raymond Chandler. "It's 
dreadful," he says with a laugh. 

Bailey says that the Saints already 
have a half-dozen tour dates lined up in 
the U.S. for early '98. "We did Oz earli- 
er this year," he says. "One thing sur- 
prises me — it's the same as it ever was. 
It's the same jungle thing it's ever been 
... I really liked being back in a band 
setup." 



his or her return on the investment To 
illustrate it more dramatically, a claim 
of $20,000 could cost the investor 40 
points. So if your claim against Camelot 
is less than, say, $500,000, chances are 
you won't be able to sell it at a premium. 

Now. I don't want to hear a lot of 
grumbling about how the majors are 
getting an advantage that is not being 
made available to indie labels. Everyone 
in the indie sector should just thank 



their lucky stars that their claims arent 
large enough to warrant a premium. 

On the MOVE: Retail Track bears 
that Melissa Boag, director of sales 
and marketing at Epitaph, is joining 
MCA Records as marketing director . . . 
Sebouh Wegparian, director of sales 
and marketing at Profile, is leaving to 
join Razor & Tie, where he will be 
senior director of marketing. 
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And since we have a vast range of ready-made solutions, there's a good 
chance we've already solved the problem you're wrestling with. 

YOU BE THE JUDGE • Does your marketing game 
plan call for compact disc packaging that does more to court customers? 
No problem. We produce many types of multipurpose packages — like one 
that not only provides Safety-sleeve protection and excellent graphic 
display but also serves as a mailer. It continues to function as a regular 
package with removal of the outer flap, which can become an order form 
or reply card. 

'^^^ Univenture. Our packaging works more 

ways to make your case. Try us.. .and 
judge for yourself. 

P.O. Boi 3S398. Colimbus 
Ohio. 43221-0391 US« 
18001 992-1262 far IEI4) S29-21 10 
e-tnalh silesOtinlventure.cDm 
wBb; littp://www.univeRture.cein 




UNIVENTURE 

CD PACKAGING & SYSTKMS 



SELL YOUR MUSIC! 



FuU Color 
promo Coras 



*95 

500 copies 



Create Your Own Full Color Custom Promotional Cards featuring 
Record Releases & New Bands • Great For Recording S Sound 
Studios • Market Instruments S Accessories • Perfect for Trade 
Shows, fan Clubs, Special Events & More! • Call Now 
For More Information S A Free Sample Kit! 

Modem Postcard" 

1-800-959-8365 
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NOVEMBER 29, 1997 



Top Christmas Albums 


THIS WEEK 


LAST WEEK 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED, COMPILED. AND PROVIDED BV SamScmt, 

lllllll 

ARTIST TITLE 

LAKL & NUMBEfcOISTfilBuTING LABEl (SUG UST PftiCE OR tQUWALENI FOR CASSETTbCO) 


1 


1 


* * No. 1 * ■Jt 

MANNHEIM STEAMROLLER CHRISTMAS LIVE 

AMI iriATi GKAMAJ^HCNr 1 Vif HO ^it 1 ^-^^8) 


2 


3 


VARIOUS ARTISTS A VERY SPECIAL CHRISTMAS 3 

MM S40764 01.9&1 7-981 


3 


2 


JIM BRICKMAN THE GIFT 
WINDHAM HILL 11242 U0.9&16.98) 


4 


4 


KENNY G MIRACLES — THE HOLIDAY ALBUM 

ARISTA 18767 110,9*16981 


5 


5 


MANNHEIM STEAMROUER A' CHRISTMAS IN THE AIRE 
AMERICAN GRAMAPHONE 1995(109a'17.981 


6 


- 


VARIOUS ARTISTS SUPERSTAR CHRISTMAS 

EnC 68760 (10.9fi £^17.98) 


7 


11 


MICHAEL BOLTON A THIS IS THE TIME — THE CHRISTMAS ALBUM 

COLUMBIA 67621 ;i0.9a EQ^17.98) 


i 


16 


HARRY CONNICK, JR. A WHEN MY HEART FINDS CHRISTMAS 

COtUM!)lA ',/SbU ;/ 98 EQi'll-96J 


9 


12 


MARIAH CAREYA' MERRY CHRISTMAS 

OXUMBIA 64222 (10.98 E(V16,98) 


» 


14 


VARIOUS ARTISTS DISNEY'S CHRISTMAS COLLECTION 

W*LI DISNfY 60887 ,■ ■<k;' '<-. 


11 


7 


BARNEY HAPPY HOLIDAYS. LOVE BARNEY 
BARNt-r fUBUSHING 951 7 l9-9a*U.98j 




6 


MANNHEIM STEAMROLLER ▲< A FRESH AIRE CHRISTMAS 

AMERICAN GRAMAPHONE 1988 (10.9a'I4,98) 


13 


10 


VARIOUS ARTISTS CELTIC CHRISTMAS III 

wiN[>iAM mu 11233 ;io.9a'i6.9e) 


14 


— 


VARIOUS ARTISTS A COUNTRY SUPERSTAR CHRISTMAS 
HIP-0 4006ti/UNIVtRSAL (6 9*1 1.98) 


IS 


15 


RAY BOLTZ A CHRISTMAS ALBUM 

WORD 68512'EPIC 110,98 EQ'l6.9ei 


It 


17 


AMY GRANT A' HOME FOR CHRISTMAS 

A&M S40001 U0.9&'16 98| 


17 


8 


WESTWtND ENSEMBLE CHRISTMAS TRIBUTE TO MANNHEIM STEAMROLUR 

BRENTWOOD 60353 19.9*13.981 


11 


9 


MANNHEIM STEAMROUER A' CHRISTMAS 

AMERICAN GRAMA'^HONE r.O^a i* 981 


11 


13 


JOHN DENVER & THE MUPPETS A A CHRISTMAS TOGETHER 

LASERLIGMT l?76l (6 98 C0I 


M 


20 


VANESSA WiaiAMS • STAR BRIGHT 

MERCURY 532827 1 1.98 £u 1 7 Oai 


21 


19 


VARIOUS ARTISTS A WINTER'S SOLSTICE VI 
WINDHAM HILL 11220 U0.9&16.98) 


22 


18 


VARIOUS ARTISTS NUTCRACKER CHRISTMAS 

IMTERSOUND 1631 (5 98 CO) 


23 


22 


KENNY ROGERS THE GIFT 

MAGNATONE 103 H 0 9a'16,98) 


24 


24 


BARBRA STREISAND A' A CHRISTMAS ALBUM 

COIUMBIA 9557* (5 98 EQ)9 98) 


29 


21 


SOUNDTRACK BEAUTY AND THE BEAST THE ENCHANTED CHRISTMAS 
WALT DISNEY 60948 (9 98^1 5 98) 


2t 


26 


EUGENE ORMANDY GLORIOUS SOUND OF CHRISTMAS 

EPtC 6369 (S.9i8 £09.981 


27 


23 


JIMMY BUFFETT • CHRISTMAS ISLAND 

UAHGAfflTAViaE 1 ; '.89 K'CA (10 98/16 98) 


21 




NEIL DIAMOND A THE CHRISTMAS ALBUM 

COtUMBIA 579U i7 98 EQfll.9B) 


2< 


31 


ELVIS PRESLEY IF EVERY DAY WAS LIKE CHRISTMAS 

RCA 66482 III 98,.'16 98» 


» 


„ ' REBECCA ST. JAMES CHRISTMAS 

rOREFWONT 25176 10 4^1* 4ti 


31 


29 


VINCE GILL A LET THERE BE PEACE ON EARTH 
UCA NASHVILLE IOB77 {10.9a^l5.96) 


32 


40 


VARIOUS ARTISTS A* A VERY SPECIAL CHRISTMAS 

A&M2139I1 (1098/1696) 


33 


28 


THE CARPENTERS • CHRISTMAS PORTRAIT 

A4M -.'-.bl.'j. iic yft'U 981 


34 


35 


BOYZ II MEN A^ CHRISTMAS INTERPRETATIONS 

MOTOWN 636365 1 10.96/16.98) 


35 


37 


VARIOUS ARTISTS GOO WITH US - A CELEBRATION OF CHRISTMAS CAROLS & CWSSICS 

SPARROW 51642 UO 98/15 98) 


3« 


30 


BING CROSBY WHITE CHRISTMAS 

LASERUGMT 1 WU (3 MI(S.98> 


37 


27 


CROSBY/SINATRA/COLE IT'S CHRISTMAS TIME 

LASERLiGHT 15162 (3 9af5.98) 


31 


39 


NAT KING COLE • THE CHRISTMAS SONG 

CAPITOL 4e318(7 98.'U.98l 


31 




ELVIS PRESLEY A-' ELVIS' CHRISTMAS ALBUM 

HCA I&486(9 ^\b.9B) 


4« 


33 


RUDOLPH. FROSTY & FRIENDS RUDOLPH, FROSTY & FRIENDS FAVORITES 

EP»C 67767i8 98EQ'I3.9e) 



Merchants & Marketing 



UPAYA 

(Cuntiii lied from pa4je 53} 

TV special is scheduled to air on 
public television throughout Dec- 
ember. The set is being offered as a 
premium to station pledgees. 

For its unique blend of authors, 
spiritual-health subject matters, 
and various types of music, Upaya 
is servicing retailers with specially 
designed counter displays that hold 
12 units. 

"People don't always know where 
to stock them," says Piver. 
"Thomas Moore could go in Celtic 
or holiday music [sections], Weil 
could go in new age or meditation 
sections. But the best place is 
always on the counter by the reg- 
ister." 

The releases have a !iat price of 
$24.95. All releases are also being 
made available in two-cassette 
audiobooks. Upaya plans to release 
three to four titles a year. 



C3 Albums with the greatest sales gams Itiis week. • Recording Industry Assn. 01 America (RIAA) 
cerliftcation for sales of 500.000 units. A RIAA certification for sates of 1 million units with each 
addfttonal million indicated by a numeral following th« symboJ. All albums available on cassette and 
CO. 'Asterisk indicates vinyl LP is available. 'Cl997. Billbaard/BPI Communications. Inc. 



LOOKING FOR A BETTER ONE STOP? 




NORWALK 



While most giant one stops are struggling to 
post a profit, try a family owned business that is 
steadily growing by providing better solutions to 
their growing customers. 

It's Time For A Change... Iky NORWALK in '97 
~™(800) 877-6021 • (714) 995-8111 
'"(714)995-0423 

CDs • Cassettes • CD and Cassette Singles 
Vinyl • Accessories • DVD 
Full Line of Studios 
Same Day Shipping 

30 YEARS IN BUSINESS 






Pacific Coast One-Stop 



Take advantage of us! 
Great Fill. Great Service. 

GREAT PRICES! 

In the business of serving you for 14 years. 



\cr DISCS • (:i)M.4.xi-siN(;i£S 

ES • ,\l.Bl)MS • 
SOKIES 
TTKMAXI-1 

: Sl.NGTl 

;& M 

TIES 
VIDEOS 
ES • EASSJ 
,ES • MUSIC VI 

\(;t DISCS • ci)m.\xi-sin(;les ■ 



TOLL FREE: 
800-736-3640 



JCASSETTE SINGLES • CASSETTE 
E & MUSIC LASEf 
LiSSETTE SI 
OVIE & 
ES 
IC \ 
4XI-SI 

r SI 

)ISCS • CIJ 

^» album; 

uses • ACCESS' 
fASSCTTE SINGLES • CASSOTE 
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^^/f woo one 








If 1WI T l^^/ajV tVI IV W^V-f IT 




















ot a ouiTflce' Ocniali 












irci$r5 u>v\o 6o nor 




oinir 1^ &n)ctu&) 




1>uTr ritner exvfC ujitu 




in 3.ir of inevit^l)ilitji/ 




inro me iOoDd" 




•/riisA Journalist John Waters 




— ^ 




Confess ion3.). 




Controversial. 




ComPrenenoiver 


StneiS O'Connor ^ 

So far., me ^e5c of \ 


Uj 




Sinead O'Connor 




SoFar...theBestof 




brings together ttie hits 




'Nothing Compares 2 U." 




Mandinka, " 




"The Emperor's New Clothes ' 




plus thirteen ol O'Connor's 




finest songs from her 




Chrysalis recordings 




Ttie Lion And Vte (Mm, 




1 Do Not Want What 1 Haven't Got, 




Universal Mother, 




anlAmlNolYbureiri, 




plus rarities trom her earty career. 




including "Heroine" with 




IJ?'sTtie Edge 




AOO SINEAO O'CONNOR'S 

ENTIRE CHRrSAUS 
COll^CTION TO YOURS. 

Pax tins blrlp. wttli youl name 

and niailirig address, 
to 213,692 1294 by Friday, 
December 12, for entry 
in a random drawing. 







Billbcxsd. 


NOVEMBER 29, 1997 


Top Pop. Catalog Albums 






OOMPIUD TROM A NATWNAl SAMPLE OF RETAIL STORE AMD RACK SAIES 
REPORTS COllECTED, COMPILED, ANO PRtMOED BY SpundScan* 




THIS 


LAST 
WEEI 


ARTIST llilill TITLE 

lAea 4 NUMBERrtMTRIBUriNG LABEL ISUG, LIST PRICE) " 


£s 


1 


1 


* * No. 1 * * 

MASTER P GHETTO'S TRYING TO KILL ME 

NO LIMIT SOf)96*™ORITlf (IO-!Wi6-98l 2«**«satNo 1 


2 


2 


9 


KENNY OA' MIRACLES - THE HOLIDAY ALBUM 

ARISTA 18767 1' 1^16.96) 


44 


3 


3 


METAUICAA" 

ELERTRA 611 : V [EG (10 9&16 98) 


METALUCA 


327 


4 


2 


PINK FLOYD 

CAPITOL JfiOOl' ■iK l'iqS) 


DARK SIDE OF THE MOON 


1078 


_5_ 


5 


SOUNDTRACK A' 

POLfOOH a;^'j09VAAM(10-9&I7.98) 


GREASE 


228 




4 


FLEETWOOD MACA' 

WARNER BROS 25801 I9.9&16.9ei 


GREATEST HITS 


275 


7 


15 


MANNHEIM STEAMROLLER A' 

AMLRON ORAMAPIONE 1995 [10.98/17 98) 


CHRISTMAS IN THE AIRE 


32 


1 


6 


ELTON JOHN A ' 

ROCKfl S:;'(>.!2,'AAMI7 9«ll,9e) 


GREATEST HITS 


400 


9 


10 


VARIOUS ARTISTS A' 

lOMMTBOT II:17 i 5 98) 


JOCK JAMS VOL. 1 


121 


10 


8 


BOB SEGER I THE SILVER BULLET BAND A' GREATEST HITS 

CAPIIOl .w:i-i4*(IC!9a^l5.98) 


160 


11 


7 


JOHN DENVER • JOHN DENVER'S GREATEST HITS 

RCA I . 1.- .... 'iai 


180 


12 


11 


JAMES TAYLOR A" 

WARNER BROS 31 13* (7.9e.'11.9ei 


GREATEST HITS 


369 


13 


16 


ALAN JACKSON A' THE GREATEST HITS COLLECTION 

ARISTA liASHVlLLE 18801110 98.16 98) 


108 


14 


14 


NO DOUBT A' 

TRAUMA , . ■ :.r:I^SCOPE(10 9&16 98)BB 


TRAGIC KINGDOM 


98 


15 


_ 


SOUNDTRACKA' 

WALT DISNEY 60946 !' v 'K 


THE UTTLE MERMAID 


60 


16 


13 


BOB MARLEY AND THE VTAILERSA 

TUFF GONG h-.-;.']"' IM i7 


LEGEND 


440 


17 




MICHAEL BOLTON A THIS IS THE TIME — THE CHRISTMAS ALBUM 

COLUMBIA 67621 II i ... :7 .- 


16 


11 


]? 


VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORTTES VOLUME 1 

WALT DISNEY 60605 (5 -a , 


49 


19 




HARRY CONNICK, JR. A WHEN MY HEART FINDS CHRISTMAS 

COLUMBIA 5 /f;50 17 98 E(H 1 96) 


37 


20 


_ 


MARIAH CAREYA' 

COLUMBIA 6422211098; . .6.98) 


MERRY CHRISTMAS 


36 


21 


12 


FLEETWOOD MACA' 

WARNER BROS 3010(7.98/15 98) 


RUMOURS 


150 


22 


_ 


VARIOUS ARTISTS DISNEY'S CHRISTMAS (X3LLECTI0N 

WALT DISNEY 60887 (10 98/16 98) 


5 


23 


17 


SHANiA TWAIN A'= 

MERCUI/Y 522886 : 0 9H " J • 98) 


THE WOMAN IN ME 


142 


24 


19 


ALANIS MORISSETTEA" 

WAVtmCK i .■,.'|.:fJLhBfiOS.(10.9&l6.96) 


JAGGED LITTLE PILL 


127 


29 


20 


METALLICAA 

ELEKTRA ■ f 1 . ;109»1698) 


..JMD JUSTICE FOR ALL 


400 


2« 


18 


BEASTIE BOYS A' 

DEF JAM 52735- F^'^lc- i ' 98 EQI 1 981 


UCENSED TO la 


324 


27 


25 


MANNHEIM STEAMROLLERA' 

AMERICAN GRAMAPWNE 1988 (10 98/14 98) 


A FRESH AIRE CHRISTMAS 


79 


2> 


_ 


BlUYJOaA'- 

OOLUMBU 40121* ( I S.ge £078.98) 


GREATEST HITS VOL. 1 & II 


212 


29 


29 


GUNS N' ROSESA" 

GEFFEN2414a[7 9fil2'^l 


APPETITE FOR DESTRUCTION 


343 


30 


21 


SUBLIME • 

GASOLINE ALLEY 1 1474/1MCA(7.96a2.9e) B 


40 OZ. TO FREEDOM 


55 


31 


22 


ELTON JOHN A'' 

ROCKET :r'.. ....M :10.9»17.98) 


GOODBYE YELLOW BRICK ROAD 


112 


32 




AMY GRANT A ' 

A4M 540001 ■- lE-ga) 


HOME FOR CHRISTMAS 


49 


33 


26 


JIMI HENDRIXA' 

MCA10H29 7*8) 


THE ULTIMATE EXPERIENCE 


205 


34 


43 


JIMMY BUFFETT A> 

l4tA 5633- K 'S 


SONGS YOU KNOW BY HEART 


355 


39 


33 


WESTWIND ENSEMBLE CHRISTMAS TRIBUTE TO MANHEIM STEAMROLLER 

BRENTWOOD 60353 19.9&13 98) 


5 


36 


23 


SARAH MCLACHLANA' 

NETTWtRK l872^ARISTAn09a/15.9e)H 


FUMBUNG TOWARDS ECSTASY 


166 


37 


41 


MANNHEIM STEAMROLLER A' 

AMEj<ia(N GHAMAPHONE l*i4 (10 9IVI4 96) 


CHRISTMAS 


60 


3« 





LYNYRD SKYNYRD A SKYNVRD'S INNYRDS^HEIR GREATEST HITS 

MCA l.v-...'...' ..t,.J .-.^i 


140 


39 


28 


EAGLES A* 

GEFTEN 24725 (12 9817 98) 


HELL FREEZES OVER 


158 


40 


27 


TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 
MCA lGei3(l0.9&(]7.9S) 


200 


41 


36 


METALLICAA- 

MEGAFORCE - -IV. 1 1 (1 ( 10 9&16 98) 


RIDE THE LIGHTNING 


354 


42 


_ 


VARIOUS ARTISTSA OASSK OISIIEY VOL I - 60 TEARS Of MUSICAL M«filC 

WALT DIS'*fY 60865 IO['a'I5.98l 


55 


43 


40 


CELINE DION A' 

550 MIRIC 5755(iTPIC (10 98 E(V16.98) 


THE COLOUR OF MY LOVE 


192 


44 




JOHN DENVER i THE MUPPET5A 

LASENUGHI 12/61 (6.98 COI 


A CHRISTMAS TOGETHER 


12 


49 


34 


METALLICAA' 

ELEKTRA (704 3%EEG (10.98/16.98) 


MASTER OF PUPPETS 


371 


46 


31 


JOURNEY A' 

COIUMBW 44493 1 9.96 ECU 5 981 


JOURNETS GREATEST HITS 


428 


47 




SOUNDTRACK A" 

RCA 6408 10-'^. !■ '(HI 


DIRTY DANCING 


109 


48 




CAROLE KING A* 

EPIC 34946(7 98 E(111.98) 


TAPESTRY 


402 






VAN MORRISON A' 

P(XYDOH;;i. ; :i: : /.98) 


THE BEST OF VAN MORRISON 


363 


SO 




VANESSA WILLIAMS • 

MERCURY 532827 : i l7 


STAR BRKSHT 


10 



Catalog albums are 2'year old titles ttiat have (alien bdow No. 100 on The Bitlboard 200 or reissues ot 
older albums. Total Chart Weeks column reflects combir>ed weeks title has appeared on The Billboard 
200 and Top Pop Catalog Albums. • Recording Industry Assn Of America (RIAA) certiftcation tor sales 
ol &00,O0O units. A RIAA cerliticat»on lor sales of 1 million units, with mulhmiltion sellers ir>dicated by 
a numeral following the symbol. 'Asterisk indicates vinyl LP is available. Most tape prices, arxl CD prices 
lof BMG and WEA, labels are suggested lists. Tape prices marked EQ. and all other CD pncss, are equiva- 
lent prices, which are projected from wtioJcsale prices- ■ irnJicates past or present Heatseeker title, 
1:1997, BillboartVBPI Communicatiorts, and SoundScan, Inc. 



Billboard's 
1998 International 
Buyer's Guide 



Billbcigrd. --^^P 

i^^ss I r-^ ^ (=; F\i ^~T~ i\j >^ 1 

BUYER'! GUIDE 




If you're interested in joining those well-connected folks who do the 
big deals, make the money, and have the big fiin in the music 
and video business, we suggest that you order your own copy of 
Billboard's 1998 hiteraational Buyer's Guide before this year's press 
run is completely sold out 

IBG '98 brings you more than 16,000 listings including record 
labels, music publishers, wholesalers and distributors, manufac- 
turers, service and supply companies, home video companies, 
public relations firms, schools, entertainment attorneys, tape 
duplicators, compact disc plants, and an audio books section that 
has been doubled in size. Plus, you'll find more than SO pages 
of informative ads, and an entire section of manufacturing 
specification charts on blank tape. 

Witii IBG '98, you will be able to: 

■ Reach retail record buyers, distributors and importers/exporters in 
SO countries worldwide. 

■ Find the telephone number, fax. E-Mail addresses and websites of 
companies throughout the world. 

■ Get specifications on blank media such as blank tapes and diskettes. 

■ Find manufacturers of jewel boxes and other service and supply 
organizations. 

■ Locate a publisher who may have interest in your catalog and/or specific 
copyright 

This is the kind of information that can put you at the top of the 
industry. And, best of all. it costs just $129 (plus shipping/han- 
dling), which is practically nothing when compared to the stag- 
gering cost of gathering this information on your own— particular- 
ly when you consider that the guide is constantly being updated 
by our research teams in both the U.S. and Eurc^. 

FOR FASTEST SERVICE CALL 

(800) 344-7119. Outside the U.S. (908) 36»4156. 
Or fax your order to (908) 363-0338. 

Or send check/money order for $129 plus $6 S&H ($13 for interna- 
tional orders) with this ad to: Billboard Directories, P.O. Box 2016, 
Lakewood, IMJ 08701 . Please add appropriate sales tax In NY, NJ, 
PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only. 

All sales are final. nrwstiw 
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MARKETING 



Emerging Formats Divx, DVD Face Off At Kagan Discussion 



■ BY EILEEN FITZPATRICK 

LOS ANGKLES— The growing de- 
bate between DVD and the Divx sys- 
tem got a little hotter as proponents of 
both formats faced off on a panel at 
the recent Kagan Seminars' "Motion 
Picture Production & Finance" session 
held here. 

To the many financial analysts and 
studio executives in attendance who 
had never heard of the product, Divx 
Entertainment president Paul Brindzc 
described it as just another home 
entertainment alternative. "We're a 
firm beliewr in choice, and Divx gires 
the consumer another choice," he said. 

The choice Divx offers is the ability 
to rent for $4-$4.50 a 5-inch optical 



disc, which can be viewed for 48 hours 
without further charge. After the 
free-viewing period, consumers are 
charged $2.50-$3 for each additional 
play through a phone connection 
attached to the Divx player. That fee 
would be split between Divx Enter- 
tainment and the supplier 

Consumers can play Di\'x discs only 
on a Divx player, which when launched 
next spring will cost $100 more than 
DVD units now on the market. Divx 
machines will play DVD discs, but 
DVD machines can't play Divx discs. 

Divx Entertainment promises 
ample software choice at launch. 
Brindze and his staff haw signed Dis- 
ney, Paramount, Universal, and 
DreamWorks. 




"We will have sufficient critical 
mass," Brindze said. "Between now 
and the rollout, we will hare addition- 
al studios and hardware manufactur- 
ers on board." Panasonic, Thomson, 
and Zenith plan to introduce Divx 
players next spring. 



UST Puts Cabin Fever On The Block; 
Warner's Free Goods Have Catch 



Up 




THiS 



'P IN SM(iKE: Sictmmit, Cabin Fe\w Kntertainment 
UST in Greenwich, Conn., celebrated the 10th anni\'er- 
sary of its home video subsidiary by announcing that the 
unit was up for sale, that acquisitions had ended, and that 
12 of about 40 staffers were being terminated. 

Outside attorney Michael Rudell is handUng inquiries, 
which, in all likelihood, w^ill be limited to product inwnto- 
ry. In the current market, few if any employees will change 
hands. Fox Lorber Associates is rumored to have placed a 
call; Cabin Fever president Jonathan Nelson says Rudell's 
phone has been busy. 

Cabin Fever had been in 
turnaround after taking a 
$24 million writeoff for 
what Nelson called old 
management's "past 
sins" — theatrical preten- 
sions and a too-generous 
acquisitions budget, among 
them. Annual sales are 
estimated at $15 million — 
$10 million rental and $5 
million sell-through, pri- 
marily "The Little Ras- 
cals" series and the "Lonesome Dave" trilt^. 

Observers agree that Cabin Fever is on the upswing. 
Regardless, UST thinks it's time to focus on its core busi- 
ness, tobacco. The biggest operation, U.S. Tobacco, faces 
a raft of legal, social, and economic issues that require its 
undivided attention. Unlike Philip Morris et al., UST isn't 
interested in diversifying into hassle-free businesses. 

Nelson, who arriwd July 1, 1995, and will stay until a 
transfer is effected, is hopeful about the future. "I think 
there's a helluva market for an independent that has re- 
mained true to itself," he s&ys. "From an internal position, 
we'xe turned it around. We're doing well." Rental has seen 
the biggest improvement, with recent titles averaging 
25.000-30.000 copies in a tough retail environment that has 
claimed several victims. Sell-through remains steady. 

Cabin Fever, hov\'ev^r, won't be able to exploit its kid-vid 
line, including "Happyland," now on the Learning Channel. 
"We think that will be a home run for somebody," Nelson 
saj's wistfully. 

Free goods, at a price: Wamcr Home Video has 
trumpeted a "Profit Plus" rental program designed to 
bulk up the copy depth of eight of its titles. Retailers that 
meet the sales goals will receive bonus units — free goods — 
equal to 20% of their purchases. 

But it's going to take a firm grip on a calculator and a 
willingness to share confidential information for partici- 
pants to benefit. According to a distributor letter, goals 
are refined to the hundredth of a percentage point on 
orders for Warner's "Addicted To Love." Thus (and we 
quote), "The customer's goal on 'Spawn' is what he bought 
on 'Addicted To Love' times 1.53." For "Contact," the fac- 




by Setk Goldstein 



tor is 2.01; "Conspiracy Theory," 1.91; "Fire Down Below," 
1.1, "187," 0.42; "For Roseanna." 0.14; "Steel," 0.36; and 
"Trojan War," 0.13. 

Customers who hit the eight-title cumulative target and 
the goals on at least five releases get the 20% bonus on 
each of the five. "There will be no returns, even for defec- 
tiv^es, on any of these titles," the letter states. Moreover, if 
a retailer buys "Addicted To Love" from one wholesaler 
but wants to change for the program, "he needs to provide 
us with a copy of his invoice from that distributor (or dis- 
tributors) in order to qualify for the free goods." 

Most stores will stay 
where they are rather 
than switch and reveal 
that information. The dis- 
tiibutor anticipates lots of 
questions. 

DiSSING DIVX: Months 
before Divx reaches the 
market, anti-Divx propa- 
ganda has arrived at re- 
tail. It may ha\^' the unin- 
tended effect of breaking 
the news of a new format to folks who don't normally fol- 
low the trades. 

In any event. Tower Video in New York recently hand- 
ed out a "What is Divx?" broadsheet that one observer 
calls "sufficiently pejorative to get the message across" 
that Divx will hurt retailers and confuse the public. Tower 
honcho Russ Solomon stood up as a convert to DVD at 
the Warner Home Video news conference during the Video 
Software Dealers Assn. Convention in July in Las Vegas. 
Source of the handout: West Coast consultant Jim Lahm. 

RoUNDUP: MPEG LA's Lawrence Horn tells us "all 
licensors have signed as licensees" to the librarj' of pic- 
ture-compression patents that drive DVD (Picture This, 
Billboard, Nov 22). It was a necessary first step, he adds, 
because "if it's not good enough for them, how can you con- 
vince anyone else?" 

Horn expects to bring in two more hardware manufac- 
turers, Toshiba and Samsung, and News Corp. subsidiary 
NDS, which makes decoders, among others. "A lot of par- 
ties have asked for execution copies of contracts." MPEG 
LA is seeking royalties from disc replicators, but under 
the rubric of one-payment-fits- all, Horn isn't concerned 
who writes the check. "If a content provider pays on a 
replicator's behalf, that's OK," he says. "There are some 
options out there." The first semiannual payment is due 
within 30 days of the signing of an agreement 

MPEX5 LA, already boasting good relations with Warn- 
er Advanced Media Operations in Olyphant Pa., has re- 
ceived some checks, prompted in part by the Nov. 30 end 
of the grace period during which no interest was charged 
for patents used back to 1994. As of Dec. 1, the rate is 10%. 



Brindze dismissed the charge that 
Divx is creating a format war as well 
as consumer confusion. "Divx is a fea- 
ture of DVD, and we want DVD to 
become bigger in the market," he said. 
"But we looked at DVD and saw that 
it lacked a compelling feature"— the 
convenience of renting software with- 
out the hassle of return. At any time, 
consumers can elect to pay to buy the 
Divx disc and either keep it or toss it. 

But Warner Home Video executive 
VP/GM Jim Cardwell attacked the 
economics. "The hard cost of the 
product and managing the system are 
significant," he said. "Divx follows a 
rental model, which means it's com- 
peting for a piece of a declining mar- 
ket." Cassettes rentals are down 
approximately 10% this year, after 
showing only a slight gain in 1996 and 
a drop in 1995. 

Brindze countered that "the rumor 
of the death of the VHS rental market 
is greatly exaggerated. There's not 
dramatic gnwth in the business, but 
you can still make money at it." Divx's 
profit margins are comparable to the 
revenue-sharing model, he added. 

Cardwell continued to beat the 
drum for the DVD sell-through model, 
pointing to the gi'owth in demand for 
under-$25 tapes. This year, the sell- 
through market is estimated to top $9 
billion-SlO billion at retail. "It proves 
that consumers see the benefits of 
owning movies," Cardwell said. 

Part of DVD's allure is that the discs 
are priced higher than most sell- 
through cassettes and offer higher 
profit margins. "DVD provides an 
opportunity to build hack margin in a 
price-eroded environment," said Co- 
lumbia TriStar Home Video president 
Ben Feingold. "We don't like the price 



points on VHS, and you'd be hard 
pressed to find any margin for retail." 

Software and hai-dware suppliers on 
the panel were ecstatic about the early 
response to DVD. Philips DVD Enter- 
tainment Group executive VP Emiel 
Petrone said that since its introduction 
last spring, player shipments to retail- 
ers have e,xceeded 250,000 units, and 
expectations are that the number will 
double by the end of this year 

"VHS and CD players didn't come 
close to that kind of market penetra- 
tion when they were introduced," said 
Petrone. "In its first six months, DVD 
player sales have surpassed any other 
format introduction." 

Cardwell and Pol><Iram Video pres- 
ident Bill Sondheim said vendors typ- 
ically ship 30,000-50,000 copies of A- 
title releai^es, outdoing most laserdisc 
titles. "At a retail cost at $29.99 and an 
authoring cost of $50,0(X), there's prof- 
it in the first year," Sondheim claimed. 

Petrone expects that within three 
years, when the installed base has 
reached 2 million-8 million players, 
titles will tii'pically ship 1 milUon units. 
To dale, Petrone said, consumers hav^e 
purchased a total of 700,000 discs. 

Moreover, suppliers noted that DVD 
rentals were better than expected. 
Sondheim said the activity of his titles 
is "a tad more robust than we first 
thought." In a joint venture, Poly<iram 
and Philips have sold more than 500 
rental kiosks to dealers, according to 
Petrone. Equally important, anticipat- 
ed problems with defects have not 
materialized. 

"We have more than 3 million DVD 
unit* out there worldwide, and we've 
received one complaint," said ('ard- 
well, "and that w-as because the con- 
sumer had sprayed silicon on the disc." 



JINGLE BELLES. 




Make their spirits bright this hohday season 
with the world's most beautiful women. Farrah Fcuvcett: 
AU of Me, 1998 Video Playmate Calendar and Playboy's 
Sorority Girh. Sensual pleasures thevTl treasure this 
season and all year Vound! 

□ 

PLATBOT HOME VIDEO 
•ww.playboy.com/entertaliiineRt 

© 1997 Plnytwy EnUriUinmcnt Gnxip, Inc 



BLLBOARO NOVEMBER 29, 1997 



61 



Billboad. 



NOVEMBER 29, 1997 



Top Video nentals 






1 


COMPILID FROM A NATKJNAL SAMPLE Of KETAIL STORE RENTAL REPORTS. 


X 


1 LAST WEEK 


i 
s 


TITIE (Rllinil 


Diittlliiillit Ljbil, Citakit Numliet 


Principal 
Pwtormera 








★ ♦ * No. 1 * * * 




1 


2 


7 


UAR LIAR IPO- 13) 


Uni'.efsjl Studios Hone ViOeo 
83330 


Jim Carrp/ 


2 


1 


4 


BATMAH ROBIN 


Wamer HDiTW Video 1 65(X} 


Geor^ Ciooney 


3 


4 


3 


inc rir in cixMcni iru-uj 


ColuTrbia TnStai Home Video 8?403 


B'uce Willa 
Gary OUman 


4 


5 


4 


AIKTIII DmmM IW 111 
AUallN rvWtHi (Mi-tJJ 


Nnv Line Home Video 
Wamer Hone Video N3966 


Michael Meyen 
OatnAh Hurtey 


5 


24 


2 


the lost world: 
jurassk: park (pgbi 


Unnsnal Shid«s H«ne Video 
83098 


Jeff Gotdtjlum 
Ricf^ard Altentwroogfi 


t 


6 


4 


ADTKCr POIHT Rl ANK ID1 


Hollywood Pctufes Home Video 
Buena Vista Home Video 10040 


John Cusach 
Minme Dnver 


7 


3 


5 


oncxniAjnii iiv 


Psf^rnoont Hwtw Video 334543 


Kurt Russet) 
Kattileen Quinlan 


1 


7 


6 




Columbia TriStar Home Vkleo 
81753 


Jenniter Lope: 
tee Cube 


9 


10 


7 


UfU TAMfl rPT 111 


rOKVioeo ou^s 


Tommy Lee Jones 
AmHectw 


10 


8 


8 


incMini ini-iji 


Pararnount Hdttis Video 071597 


W Ki\mtt 
Eiisabeeti Shue 


U 


9 


8 




THE ENGLISH PATIENT (R> 


Miramai; Home Entertainment 
Buena Vista Home Vata 8730 


Riifjh Fteni^es 
Julietie Birwctie 


12 


13 


2 


JIMatx MX. THE WAT (rlij 


FaxVideo 4 1 S2 


Amcrfd SctiwarzencdCf 
Sinbad 


U 


NEW^ 


ROMYtMICHEU'S 
HIGH SCHOOL REUNION (ft) 


Touctislone Home Video 
Buena Vista Home Video 10438 


Mirs SofvitX) 
Lisa Kudrow 


14 


11 


2 


Annirrm th i nvr nn 

nUUItil KM lU UUVC IIU 


vnmeT rwne vioeu imOc 


Meg Ryan 
Hatttww Brodenck 


15 


12 


14 


TUT nn/ii 'c nufki nn 


Columbia TnStar Home Video 
82463 


Hanison Ford 
BrsdPttt 


16 


17 


3 


niuni rKLu UN MAHnAI IAN 1HJ 


Republic Pictures Heme Video 
6292 


Andy Qarza 
Richard Dreyfuss 


17 


15 


4 


MAJOLC I CAM W 


ColumtHa TnStar Home Video 
83233 


Jean-ClBuOe lan I-'-itnt 
Dennis Rodman 


18 


16 


17 


SUNG BLADE (R) 


Miramax Home Entertairmenl 
Buena visia Home Video 10487 


Bilty Bob Thornton 


19 


14 


17 


DONNIE 8RASC0 [R} 


ColumtM TnStar Home Video 
82513 


Al Pacino 
Johnny Depp 


20 


18 


5 


THAT OLD FEELING IPG-I3) 


Udiveriai Slixlos Home Video 
83214 


Bette Midter 
Derwis Farina 


21 


19 


20 


SCREAM (R) 


Oimensioo Honie Vkkq 
Buena Vista Home V«leo 10499 


New t^mpbcfi 
Drew Barrymore 


22 


23 


6 


BJtRS. (P6-13} 


New lint Home Video 
Wamer Home Video N4413 


Hale Bcny 
Mailin Landau 


23 


25 


13 


EVERYONE SAYS 1 LOVE YOU (R) 


MirimiJi Home Entertamment 
Buena Vtsta Home VvSeo 10488 


Wijody Allen 
Goldie Hawn 


24 


26 


3 


THE SIXTH MAN (PG13} 


Touchstone Home Video 
Buena Vts)a Home Video 10444 


Marlon Wayans 
Kadeem Hardison 


25 


22 


9 


FATHER'S DAY (PG- 13) 


Wamer Home Video 15386 


Robin Williams 
Billy CryslaJ 


26 


20 


18 


ABSOLUTE POWER (R) 


Wamer Home Video 2508 


Clmi Eastwood 
Gerw Hackman 


27 


29 


2 


NOWHERE [R) 


New Line Horrie VWw 
Wvner Home Video N4595 


Stunnen Ooherty 
Christina Apptegate 


28 


27 


15 


MURDER AT 1600 (R) 


Wamer Home Video 14915 


Wesley Snipes 
Diane Lane 


29 


NEW^ 


FACEWFIW 


ParaiTHwra Home Video 330553 


John Travolta 
Nicolas Cage 


30 


28 


14 


CRASH (NC-17) 


New Line Home Video 
Wamer Home VkIco N4565 


Holly Hunter 
James Spader 


31 


21 


13 


DANTE'S PEAK (PG 13) 


Untvensi Studios Home Video 
83389 


Pierce Brosnan 
Ltfidi Hamilton 


32 




AHOlHER 9 1/2 WttKa (KJ 


Trtmark Horr* Video 6685 


Mictey Rourtte 
Arifj^Evertwrt 


33 


36 


25 


SWINGERS (Rl 


Miramax Home Entertainment 
Buena Visia Home Video 10483 


Vince Vaugfin 


34 


40 


2 


WAUIINC THUNDER (Gl 


Rsled Gee 4001 


James Read 


35 


31 


3 


WILD AMERICA (Ft) 


Warner Home Video 16580 


JofuBian Tajtot Tfwus 
Devon Sawa 


36 


34 


17 


PRIVATE PARTS m 


P»famouf)t Home Wleo 33251 


Hmvard Stern 
Robin Quivers 


37 


32 


9 


MCHALE'S NAVY (PG) 


Uiwefsat Studios Home VWeo 
83213 


Tom Arnold 
David Alan Gner 


38 


37 


13 


MOTHER IPC'iai 


ParamouM Home Video 332473 


Albert Broota 
Debbie Reynolds 


39 


NEW^ 


TRUTH OR CONSEQUENCES 
N.M. IK 


Coiun^t>ia TtiStar Home Video 
82693 


Vincent Gallo 


40 


39 


14 


BOOTY C«U.(R) 


ColumtM TilStar Home Vkleo 
94953 


Jamie Fow 
Tommy Davidson 
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'Kidsongs' Is Back In Action 



♦ ITA gold certification for a minimum of 125.000 units or a ctotlar volunw of $9 million at retail 
for theatrically released prc^ams. or of at least 25,000 units and $1 million at su^ested retail for 
nontheatncal titles. ITA platinum certiftcation for a minimum sale of 250,000 units or a dollar 
volume o1 $18 million at retail tor theatrically released prt^rams, and of at least, 50,000 units and 
$2 million at suggested retail for rxtntheatrical titles, s 1997, BillboarcUBPI CommunicatioRS. 



'KiDSONGS' RELAUNCH: "Ki.l- 
songs," one of the first children's video 
series ever made — and one of thL' mosi 
popular, with a spinoff public TV' shi>\\- 
in H» third season — is being relauncheti 
by Sony Wonder. The Feb. 24 paekiipo 
includes 15 catalog titles and the f'ii-st 
new titles in two years, "I Can Dant e!" 
and "I Can Do It'," each 30 minutes aixi 
$12.98 list 

"Kidsongs," produced by Together 
Again Video Productions, first hit the 
market in 1985. President Carol 
Rosenstein says she created it as a 
diversion for her now-14-year-old 
daughter to fill a wid in kid vid. Initial- 
ly, Warner Bros. Records and Together 
Again owned "Kidsongs." and Tyco 
handled distribution to toy stores. 

"We were the first product made 
specifically for kids' video," until then 
mostly theatrical movies, says Rosen- 
stein, "so up to that point videos hadn't 
been sold in toy stores . . . [Butl split dis- 
tribution made less sense as time went 
oa We bought out Tyco's rights in "95, at 
which point we were under KidVision's 
umbrella." 

When Warner reorganized KidVi- 
sion, she continues, "we were put in 
limbo. We continued to be in the mar- 
ketplace but with no new news." 

Together Again later "reached an 
amicable resolution with Warner, which 
allowed us to make Sony Wonder our 
distributor," Rosenstein says. "We had 
admired what Sony Wonder did with 
'Sesame Street' We have similar visiais 
for how to grow lines. We want to do 
character spinoffs, for instance." 

The new titles showcase two regular 
characters. Ruby and Billy Biggie, who 
also appear in the TV show (co-pro- 
duced by Sony Wonder) and who will be 
her first spinoffs. Rosenstein says that 
a 30-nninute video, "Adventures In Big- 
gleland," is being made, and two others 
are in development. 

Rosenstein notes that the Biggies* "I 
Can" line is one of three lines into which 
the "Kidsongs" catalog has been orga- 
nized. The other two are "A Day At . . ." 
(such as "A Day At Old MacDonald's 
Firm") and "Kidsongs Music Video Sto- 
ries." Now the consiuner can more eas- 
ily identify content she claims — impm*- 
tant because "retailers and consumers 
will see a big burst of new product." 

Sony Wonder senior VP Wendy 
Moss says marketing plans include a 
national TV and print advertising cam- 
paign, a hw mall tour starring the Big- 
gies, and a songwriting contest which 
invoh-es kids penning their own IjtIcs 
to a "Kidsongs" tune. The winner 
receives a trip to Los Angeles and a 
screen test according to Moss. 

Some 5,0(K) Dairy Queens around the 
coimtry will be givii^ away "Kidsongs" 
premiums with kids' meals, beginning 
in March. The promotion marks a first 
for Sony Wonder and Dairy Queen; a 
second partnership is scheduled for 
April, inwlving Sony Wonder's "Sesame 
Street" release, "Elmopalooza"; a third 
includes back-to-school releases. Moss 
notes that Dairy Queen "gives us mas- 
sive in-store support" 

Big 'WHEELS': Another high-profile 
kid-vid line getting re-promoted is Kid- 
Vision's "Real Wheels" series. "There 
Goes A Garbage Truck," the latest 
"Real Wheels" title, streets Jan. 27, 
along with the 12 previously released 
viiteos. Suggested retail price has been 
reduced to $9.94. 



by Moira McCormick 

Pre\iously, according to Dan Capone, 
director of marketing for Warner Vision 
Family Entertainment, suggested list 
was $12.9.5, when the video was pack- 
aged with a die-cast toy, and $10.9.') for 
the tape itself. A number of accounts, he 
notes, hive opted to continue carrying 
the cas.iette/toy combination. 

"Real Wheels," starring the kid- 
friendly grown-up comedy duo Dave 



Billboards 



and Becky, first gained prominence 
among a wave of big-machine, "kiddie 
verite" titles that peaked about two 
years ago, supplanted by baby- and tod- 
dler-targeted videos. Howe\'er, Capone 
says, "trucks aren't a trend. Kids are 
ahsays fascinated with them; they're a 
natural part of growing up. All these 
videos need is promotion." 

Moreover, as he points out, pre- 
schoolers are unaware of trends. But 
Capone concedes, WamerVision did see 
"a dropoff in sales" some time ago and 
hadn't promoted releases as heavily as 
before. That gaxe the line "a bit of time 
to build back up," he says. 

The rerelease and price change will 
be the subject of "a big print ad cam- 
paign," says Capone, who thinks that 
$9.94 list works w^ell with the schedule. 
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I 


1 


168 


SLEEPING BEAUTY « 

Walt Disnn.' Hot." V;-k-n H ... . v..'.-. M-.r-f V'Ceo 9511 


19S9 


26.99 


2 


4 


13? 


THE JUNGLE BOOK: 30TH ANNIVERSARY 

Walt Dis'ij. Home Videc'Buena Vista Home Video 0602 


1967 


26.99 


3 


2 


13 


POOH'S GRAND ADVENTURE 

Wall Di' i.. , Home Video/Buena Vista Home Video 16030 


1997 


24.99 


4 


3 


11 


CATS DON'T DANCE 
Warner Home Video 95473 


1997 


19.9« 


5 


11 


7 


THE SIMPSONS: TRIPLE PACK 

FoxVideo 4102951 


1997 


249! 


6 


7 


9 


SWAN PRINCESS: ESCAPE FROM CASTLE MOUNTAIN 

V^mer f ,i ■ , Entertainment/Warner Home Video 98033 


1997 


19.96 


7 


5 


37 


THE HUNCHBACK OF NOTRE DAME 

Walt D. . . Home v;deo,'Buena Vista Home Video 7955 


1996 


2699 


8 


9 


9 


MARY KATE i, ASHLEY'S BIRTHDAY PARTY 

Dualstai VioecWamerVision Entertainment 


1997 


IZ.9S 


9 


NEW^ 


CREATURE COMFORTS 

BBC Videa'FaxVideo 7012 


1997 


14.9< 


10 


6 


17 


FUN AND FANCY FREE 

Walt D sne , Home VidecVBuena Vista Home Video 9875 


19(7 


2699 


11 


9 


199 


BAMBI 

Walt D MIC, Home VidecVBlKna Vista Home Video 942 


19*2 


26.99 


12 


10 


117 


THE LION KING 

Walt Disney Home VideiVBuena Vista Home Video 2977 


1994 


26.99 


13 


NEW^ 


BARNEY'S GOOD DAY, GOOD NIGHT 

Barney Home VicecTne Lynns Group 02019 


1997 


14.9S 


14 


12 


149 


ALADDIN 

VKalt D iiic, Home VideiVBuena Vista Home Video 1662 


1992 


24.99 


15 


U 


17 


A RUGRATS VACATION 

Nictelodeon v.itei!, Paramoutil Home Video 837793 


1997 


119S 


16 


20 


3 


ANNABELLE'S WISH 

Hallmark Home Entertainment 10253 


1997 


129S 


17 


21 


3 


BABES IN TOYLAND 

MGWUA Home VideaWamer Home Video 505757 


1997 


19J8 


IS 


13 


9 


MARY-KATE it ASHLEY: OUR MUSIC VIDEO 

Dualstar Video'WarnerVision Entertainment 53357 


1997 


12.9S 


19 


16 


27 


BARNEY'S MUSICAL SCRAPBOOK 

Bairey Home VideoTThe Lyons Group 2017 


1997 


14.95 


20 


NEW^ 


DARIA 

MTV Music Teli?..is on Sc ., Music Video 49357 


1997 


12.9S 


21 


22 


75 


SNOW WHITE AND THE SEVEN DWARFS 

W/alt D.sney Home Videa'Buena Vista Home Video 1514 


1937 


26.99 


22 


15 


395 


ALICE IN WONDERLAND * 

Walt Disney Home ViderVBuena Vista Home Video 36 


19S1 


24.99 


23 


17 


39 


SESAME STREET: BEST OF ELMO O 

Sesame Street Home Vidc-o Sony Wonder 51229 


1996 


9JI 


24 


RE-EmRr 


MARY-KATE I ASHLEY'S CHRISTMAS PARTY 

Dualstar VidecVWarnerVision Entertainment 53356 


1997 


1U5 


2S 


19 


237 


CINDERELLA 

Walt (Jisney Home Videc^ena Vista H-ne Video 410 


1990 


26.99 



♦ ITA gold certification (or a minimum o( 125.000 units or a dollar volume o( $9 million at ret»l 
(Of theatrically released programs, or o( at least 25,000 units and $1 fnillion at suggested retail for 
nontheatrical titles. ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatncal titles. © 1997, Billboarcl/BPI Communtcatiorts. 
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MERCHANTS 



ARRETING 



Divx Will Adhere To 
Studios' Street Date 



SHELF 
TALK 



UlVX UPDATE: Divx Enter- 
tainment president Paul Brindze 
quashed u rumor that he's plan- 
ning to release discs months he- 
fore street date, blocking con- 
sumers from watching the titles 
until a "viewing lock," encoded on 
the disc, is released. 

Rumors of the proposed early- 
release plan circulated after Divx 
CEO/Circuit City chairman Rich- 
ard Sharp made a presentation 
about the company's launch plans 
to the Video Software Dealers 
Assn. board of directors last 
month. Retailers at the meeting 
panicked that ^^^^^^^^^ 
Divx titles 
could be sold 
early, giving 
the format an 
unfair advan- 
Uge over DVD 
and VHS. 

But Brindze 
says Divx has 

no plans to sell its discs prior to 
street date. "That was a question 
that retailers raised at the meet- 
ing," says Brindze, "and while we 
could do that, we won't be releas- 
ing our titles that way." 

Announced in September, Divx 
offers DVD technology in a rev- 
enue-sharing mode. Consumers 
"buy" the disc for about $5 and can 
view it as often as they like for 48 
hours after the initial play. There's 
a fee for each additional play, reg- 
istered via a phone line connected 
to the player. 

Divx is a joint venture between 
Los Angeles entertainment law- 
firm Ziffren. Brittenham, Branca 
& Fischer and Circuit City, which 
has already spent $130 million 
developing the project (Billboard, 
Sept. 20). 

Meanwhile, Divx executive VP 
Dick Sowa says that the company 
will announce about 100 titles Jan. 
8-12 at the Consumer Electronics 
Show (CES) in Las Vegas for the 
format's spring launch. Buena 
Vista Home Video, Paramount 
Home Video, and Universal Stu- 
dios Home Video are committed to 
the format. 

DVD champion Warner Home 
Video and its distributed labels. 
New Line Home Video and MGM 
Home Entertainment; Columbia 
TriStar Home Video; and LIVE 
Home Video have refused to li- 
cense their titles. 

At CES, Zenith is expected to 
demonstrate a Divx player in its 
booth, and Panasonic and Thomson 
Consumer Electronics "will have 
some Divx presence" in their 
booths, Sowa says. The three will 
debut units next spring in a limit- 
ed launch. National rollout is sup- 
posed to begin in the summer. 

Serving up 'SOUL*: 20th Cen- 
tury Fox Home Entertainment 
will release "Soul Food" at sell- 
through Jan. 13. The move was not 
unexpected (Picture This, Bill- 
board, Oct. 25). 

"Soul Food," which deals with 
the relationships among three 



African-American sisters and 
their extended family, grossed $45 
million at the box office. The title 
is priced at $19.98, with a $13.95 
minimum advertised price. It will 
be packaged with a 32-page book- 
let of recipes from the film's stars, 
Vanessa Williams, Vivica Fox, 
and Nia Lonic. 

Fox is looking to repeat the suc- 
cess of "Waiting To Exhale," star- 
ring Whitney Houston. The 
soundtrack to that movie finished 
at No. 4 on the Top Billboard 200 
Albums list for 1996. But the stu- 
dio doesn't have a sales recipe for 
"Soul Food" 



by Eileen Fitzpatrlck 



that's likely to 
match "Ex- 
hale's" 5 mil- 
lion units. 

Although 
critically ac- 
claimed, the 
movie didn't 
generate the 
same kind of publicity that 
"Exhale" enjoyed. The fact that 
"Exhale" was based on a popular 
novel also enhanced its profile. 
And the "Soul Food" soundtrack, 
while hovering in The Billboard 
200's top 20, lacks the sizzle of 
Houston to catch retail and con- 
sumer eyes. 

Fox, though, is confident that 
the title can catch the crossover 
demographic that helped push 
"Exhale" to success. According to 
its consumer research, purchase 
intent among non-African-Ameri- 
can women is 50%. 

"The success of 'Exhale' had a 
lot to do with our decision to put 
this movie out at sell-through." 
says senior VP of marketing Brad 
Kirk. "But this movie has a broad 
enough appeal to make it viable at 
sell-through." 

Kirk says the supplier also 
wanted to take advantage of the 
Martin Luther King Jr. Day three- 
day weekend, which, he says, has 
been "under-utilized" as a holiday 
selling perio<I. Fox ads for the title 
will run on several cable networks, 
including BET and the Food Net- 
work. Radio promotions and local 
retail and restaurant tie-ins are 
also on tap. 

One thing the studio does have 
going for it is lack of competition. 
Universal Studios Home Video has 
the lackluster "Leaw It To Beaver" 
slated for Jan. 20, but otherwise 
the month is clear. 

More branding: The home 
video industry is obsessed with 
branded product lines. Now An- 
chor Bay Entertainment is joining 
the fray. 

In January the company will 
debut the "Independent Classics 
Collection," which will include its 
library of acquired product. The 
first titles to don the new- label are 
Woody Allen's "What's Up. Tiger 
Lily?"; "Sleuth": and "The Heart- 
break Kid." Each video will fea- 
ture special packaging and is 
priced at $14.98. 
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1 


12 
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THE LOST WORLD: JURASSIC PARK 


Universal Studios Home Video 83098 


Jeff GoldOlum 
Rictiard Attenoonjugli 


1997 


PC-13 


22.98 


2 


1 


4 


BATMAN t ROSIN 


Warner HorTie Video 16500 


George Clooney 
AjnoW Schwarzenegger 


1997 


PG-13 


22.97 


3 


2 


7 


LIAR LIAR 


Universal Studios Home Video 83330 


Jim Carrey 


1997 


ro-13 


22 9« 


4 


3 


92 


THE JUNGLE BOOK: 30TH 
ANNIVERSARY 


Walt Disney Home Video 
Buena Vista Home Video 0602 


Animated 


1967 


G 


2699 


5 


le 


2 


STAR TREK: FIRST CONTACT 


Paramount HmK VMeo 32797 


Patrick Stewart 
Jonattun Frakes 


199C 


PC 


1495 


6 


6 


2 


JINCLEAtLTHEWAY 


FoxVideo4152 


Arnotd Scfiwarzeiieggef 
Sln>>ad 


1996 


PC 


1998 


7 


4 


142 


SLEEPING BEAUTY ♦ 


Walt Disney Home Video 
Buena Vista Home Video 951 1 


Animated 


1959 


G 


2699 


8 


7 


6 


JENNY MCCARTHY: THE PLAYBOY 
YEARS 


Playboy Home Video 

Universal Music Video Dist. PBV0822 


Jenny McCarttiy 


1997 


Ml 


1991 


9 


5 


87 


STAR WARS TRILOGY-SPECIAL 
EDITION 


FoiVideo 0609 


Mark Hamill 
Harrison Ford 


1997 


PG 


49 98 


10 


9 


11 


FLEETWOOD MAC: THE DANCE 


Warner Reprise Video 3-38486 


Fleetwood Mac 


1997 


NR 


19.98 


11 


13 


10 


SPICE GIRLS; GIRL POWERI THE 
UNAUTHORIZED BIOGRAPHY 


MVP Home Entertainment 801 


Spice Girls 


1997 


m 


1998 


12 


11 


4 


PLAYBOY 1998 PUYMATE VIDEO 
CALENDAR 


Playtwy Home Video 

Universal Music Video Dist. PBV0814 


Various Artists 


1997 


m 


1998 


13 


U 


8 


DIANA: THE PEOPLE'S PRINCESS 


MVP Home Entertainment MVP750 


Various Artists 


1997 


m 


1495 


14 


24 


3 


CREATURE COMFORTS 


BBC Video 
FonVideo 7012 


Animated 


1997 


m 


1498 


15 


17 


8 


THE SIMPSONS: TRIPLE MCK 


FonVideo 4102951 


Animated 


1997 


m 


2498 


16 


10 


14 


SPAWN 0 


HBO Home Video 

Warner Home Video 91425 


Animated 


1997 


m 


22.97 


17 


NEW^ 


RANSOM 


TotKtKtone Home Video 
Buena Vista Home Video 8295 


Mel Gibson 
Rene Russo 


19« 


R 


1999 


IB 


25 


2 


SPICE GIRLS: ONE HOUR OF POWER 


Warner Home Video 363553 


Sptce Giris 


1997 


NR 


1495 


19 


34 


3 


WILD AMERICA 


Warner Home Video 15580 


Jonattlan Taylor Thuirias 
Devon Sawa 


1997 


PC 


22.96 


20 


19 


5 


DIANA: A CELEBRATION 


BBC Video 
FoiVideo 537 


Various Artists 


1997 


NR 


149« 


21 


15 


6 


OPRAH: MAKE THE CONNECTION 


Buena Vtsta Home Video 60428 


Oprati Winfrey 


1997 


NR 


22.99 


22 


26 


13 


WILUAM SHAKESPEARE'S ROMEO 
ii JULIET 


FoxVidao 8737 


Leonardo Dicaprio 
Claire Danes 


1996 


PC-13 


1498 


23 


30 


6 


ARMITAGE III: POLYMATRIX 


A.I.C/Pioneer LDC 
Piooeer Entertainment 1370 


Elizabetti Berkeley 
Kiefer Suttierland 


1997 


NR 


1998 


24 


NEW^ 


BEAUTY AND THE BEAST: THE 
ENCHANTED CHRISTMAS 


Walt Disney Home Video 
Buena Vista Home Video 


Animated 


1997 


NR 


2699 


2S 


29 


3 


THE BEST OF THE DOORS 


Univeisal Studns Home Video 83297 


The Doors 


1997 


NR 


I4.S« 


26 


23 


6 


DIANA: LEGACY OF A PRINCESS 


MPI Home Video MP7275 


Various Artists 


1997 


NR 


1498 


27 


18 


14 


FARRAH FAWCETT: ALL OF ME 


Playboy Home Video 

Universal Music Video Dist. PBV0B12 


Farrati Fawcett 


1997 


NR 


19.98 


26 


36 


3 


ANNABELLE'SWISH 


Hallmarit Home Entertainment 10253 


Animated 


1997 


NR 


12.95 


29 


20 


6 


THE X-niES BOX SET: VOL 5 


FoiVideo 4105 


David Ductiovny 
Gillian Anderson 


1997 


NR 


3998 


30 


8 


11 


HALLOWEEN: ANNIVERSARY EDITION 


Video Treasures 10272 


Jamie Lee Curtis 
Donah} Pleayjitce 


1978 


« 


998 


31 


■EEKTIlr 


JURASSIC PARK : 


Universal Studios Home Video 81409 


Sam Neill 
Laura Dem 


1993 


PC-13 


9.98 


32 


NEW^ 


A CHRISTMAS CAROL 


FoiVideo 6020 


Animated 


1997 


M) 


19.98 


33 


21 


5 


GRATEFUL DEAD: DOWNHILL 
FROM HERE 


Monterey Flome video 31989 


Grateful Dead 


1997 


Ml 


29.95 


34 


22 


15 


JUNGLE 2 JUNGLE 


Walt Disney Home Video 
Buena Vista Home Video 60329 


Tim Allen 
Martin Stiort 


1997 


PG 


2299 


35 


32 


130 


STAR WARS: SPECIAL EDITION 


FoxVideo 60973 


Marti Hamill 
Harrison Ford 


1977 


PG 


19.98 


3« 


28 


9 


CASPER. A SPIRITED BEGINNING 


FoxVideo4I72 


Steve Gutlenberg 
Lori Lougtilin 


1997 


G 


19.98 


37 


35 


6 


FROM DUSK TILL DAWN 


Miramax Home Entertainment 
Buena Vista Home Video 8016 


George Clooney 
Quenlin Tarantino 


1996 


R 


1999 


31 


37 


3 


SET IT OFF 


New Line Home Video 
Wtmet Home Video N4445 


Jada Pinkett 
Queen Latifati 


1997 


R 


1998 


39 


33 


11 


THE FIRST WIVES CLUB 


Paramount Home Video 326 1 23 


Diane Keaton 
Goldie Hawn 


1996 


PC 


1495 


40 


31 


5 


THE REAL WORLD YOU NEVER SAW 


MTV Music Television 
Sony Music Video 49330 


Various Artists 


1997 


M! 


1298 



# RIAA gold cert. Itx sal» ol 5C.000 units or SI million rn sales at suggested retail. ARIAA platinum cert, for sales of 100,000 units or £2 million in sales at suggested 
retail- ♦ITA gold cerlitication (or a mmimym of 125,000 units or a dollar volume o) $9 million at retail to* theatrically released programs, or ol at teast 25,000 units and $1 
million at Suggntcxl retail lor nontfieatrical titles. ITA platinum ceftification for a minimum sale of 250,000 units or a dollar volume ol $1 8 million at retail tor ttieatrtcally 
released programs, and ol at least. 50,000 units and $2 million at suggested retail tor nontheatrical titles, c 1997, B4lltx>ard/BPl Communications. 
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^ PAUL SIMON 

Sonp From The Capeman 

PflOOUCER Paul Simon 
Wmwr 6m. 46814 

Featured in Mintic to My Ears, Nov. 



^ ORIGINAL CAST RECORDING 
The Lion King 

PfiOOLKER. MarV Mancina 
Walt Disney 60802 

Broadway's hottest ticket will undeniably 
draw immense interest in the cast album 
to "The Lion King," the stage version of 
Disney's animated smash. While it's true 
that the fantastic %isua] imftact of the 
show must au-ait those lucky enough to 
obtain tickets in the remaining years of 
this century, lots of entertainment value 
can be found in this recording, which com- 
bines the original Elton John and Tim 
Rice score (plus some newcomers from 
the pair) with other music, especially 
choral numljcrs, which more closely 
reflects the African setting of the work. 
Somehow the joys of both musical sensi- 
bilities often blend to make the cast album 
of "The Lion King" as much an aural 
delight as ita stage version a \'isual one. 

^METALUa 

Re-LMd 

PRODUCERS: Boi) Hock. James HetfieW, Lare Ulnch 
EMdra 62126 

Like IJ2*s "Zooropa" and Soundgarden's 
"Down On The Upside," Metallica's "Re- 
Load" is at once darker, more immediate, 
and more rough-edged than iLs pre<ieces- 
8or — a spontaneous afterthought to a 
well-crafted masterpiece. Featuring such 
trenchant cuts as first single "The Memo- 
r>' Remains" and "The I'nforgiven II," 
"Re- Load" is a loud, aggressive document 
of a band that b; too busy writing and 
recording to reflect on its owti success. 
Other highlights include "Bad Seed" and 
"F\ie!." I.#ad cut has already staked out a 
cozy place on the Main!*treani Rock 
TVacks chart, and any numlier of other 
tunes could follow suit. Furthermore, 
Metallica's flirtation with hard-edged 
modern rock fans continues with this 
album, boding well for it8 long-term suc- 
cess, 

p. OZZY OSBOURNE 
The Ozzmin Cometh 

PRODUCERS various 
Epic 67980 

One-disc retrospective of grandfather of 
hea\y metal Ozzy Osboume traces his 
career back to the earliest rehearsal tapes 
he made with Black Sabbath — the band's 
titular song and early classic "War Pigs." 
It then moves to the solo work of the self- 
descrilied "madman," including such sta- 
ples as early '80s hit "Crazy TVain" (fea- 
turing the late, gifted Randy Rhoads). 
"Bark At The Moon." and "No More 
Tfears," as well as more obscure material, 
like the "Ozzmosis" cut "I Just Want You" 
and "Back On Earth," an outtake from 
that album. Bonus disc features 1970 
"Basement T^pes" of Sabbath's "Fairies 
Wear Boots" and "Behind The Wall Of 
Sleep," plus an Osboume inter\iew. 
Album caps off another banner year for 



SPOTLIGHT 




LEOZEPPatN 
The BBC Sessions 

COMPILATION PRODUCER; Jimmy Page 
Atlantic 83061 

Long before technology began to offer 
musicians and producers enough 
choices to trip over themselves, there 
was the raw power of real music 
played in re£^ time by real human 
beings. To wit. Led Zeppelin's BBC 
broadcasts — held from early 1969 
through early '71— capture the purity 
of the band's early performances, as it 
shaped such songs as "Communication 
Breakdown," "Dazed And Confused," 
and "Whole Lotta Love" into the clas- 
sics they would become. The sessions 
also showcase Zeppelin's reverence for 
American blues and rock'n'roll pio- 
neers masters \ia a medley that 
includes John I^ Hooker's "Boogie 
Chillun' " and the early EKis Presley 
hit "That's Alright Mama." I-\irther- 
more, the second disc of this two-CD 
set features pre-release renditions of 
such "Zeppelin IV" masterpieces as 
"Stairway To Heaven," "Black Dog," 
and "Going To California." Because 
the «>llection set draws from various 
performances, there are redundancies 
in the material — a forgivable sin, given 
the band's genius for making each per- 
formance unique. A candid portrait of 
a legendary band in its heyday. 



Ozzy, who stole the summer tour season 
with his phenomenally successful summer 
Ozzfest o.vtravaganza. 

JOHNNIE RAY 

High Drama: The Real Johnnie Ray 

PRODUCER- AfxJy Schwarti 




CEUNE DION 
Let't Talk About Love 

PRODuCtRS: MSfmui 
550 Muslc/Epk 68861 

It's a daunting task to follow Dion's 
previous "FMing Into You," which 
racked up worldwide sales of 25 million. 
Herflilh English-language project 
finds the Canadian songbird and close- 
ly tied Sony family upping the ante 
with a pocketful of revered industn,' 
players, including Carole King. Beatles' 
producer Sir George Martin, the Bee 
Gees, and Barbra Streisand. Dion's 
super-charged vocals are expectedly 
potent and often reach for the heavens 
on the album's 15 tracks— clocking in 
at 71:17 — by songwriters Da\id Foster, 
Corey Hart, James Homer, and Brj'an 
Adams and producers Foster, Ric 
Wake, and Walter Afanasieff, among 
others. Dion spreads her wings on 
tracks like the reggae-aplashed "TVeat 
Her Like A Lady," featuring Diana 
King and Brownstone, and "I Love You 
Then I Hate You," a curious duet with 
Luciano t^varotti Best cuts include 
the restrained Bee Gees' collaboration 
"Immortality," top 40 border-breaking 
"Tb Love You More," Kinji'Tiflartin 
effort "The Reason," explosive "Us," 
and upcoming ""ntanic" single "My 
Heart Will Go On." Retailors, get those 
cash registers oiled up. 



Columbia Legacy 65 157 

If the Swing Era did its part to create a 
favorable environment for instrumental 
rock'n'roll, Johnnie Ray, the white per- 
former who broke the rules of mainstream 
pop singing and onstage demeanor in the 
early '50s and hit multimedia stardom 



VITAL REISSUES* 



THE NEW YORK PHILHARMONIC: THE HIS- 
TORIC BROADCASTS, 1923-1987 

'■Ku[Hi'.;i H s^ngwii-i. c:l.Jr^. 
NYP Special Editions 9702-11 
This ImM'd .K!t from the New York Phil- 
harmonic Society traces the grand his- 
tory iif America's mo-st venerable 
on-he-stra witli fitting panache. Seven 
riecades of New York Phil broadcast 
performances are surveyed over 10 
di.'^cs, and the packaging and documen- 
tation could scarcely 1k' moi-e deluxe. 
The set opens with Willem van 
Hnogstraten leading the Philharm<mic 
through Beethoven's "Corioianus" 
Overture from 192;t and ends with 
Rafael Kubilek conducting the group in 
nart(')k".s atmospheric psychodrania 
"Duke Bluebeju-d's Castle" in litSl. 
Even with the archaic nature of some of 
the earliest sound sources, the collec- 



tion's sonics are amazingly present (and 
fur those w ho can't abide the vintage 
numbei-s. there are plenty of latter-day 
gems). Some highlights: Leopold 
Stokowski le-adiiig the I'liil in Mendel- 
sohnn's "Si-ottish" Symphony, Artur 
Rubin.itein in Chopin's first I*iano Con- 
certo under Bruno Waller, David Ois- 
trukh in Shostakovich's Violin Concerto 
No. 1 under Otto Klemperer, Pnulenc 
playing piano in his own "Concerto 
Chanipctre" under Dimitri Mitrniwlous. 
soprano Kirsten Flagstad in Wagner 
under Walter, and Stanley Drucker in 
the premiere of John Corigliano's Chir- 
inet (Toncerto with LeonanI Bernstein. 
At retail, the set L** available e.vclusively 
via Tower Records: it is also sold at the 
Phil's Lincoln Center gift shop and via 
MH)-557-S2liS or on the Internet at 
www.newyorkphiiharmonic.or^. 
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JONATHA BROOKE 
10-Cent Wings 

PRODUCeR AJain Uall«t 
Rtlilc«MCA 11706 

Signaling the grand ascent of one of the 
most gifted and unique artists of the 
decade, "10-Cent Wings" is an album 
that creates its own electrifying equilib- 
rium, locking eavesdroppers into an 
orbit too gripping to resL*?t Brooke's 
previous work, whether solo or with for- 
mer act the Stor>; was always marked 
by a trenchant level of truth-telling and 
muskality At its best, it moved with the 
gravitj'-defying grace of great ballet 
Incredibly; "10-Cent Wings" is even bet- 
ter You believe that a singer/songwriter 
can take flight The edgy intelligence, 
wit and aural surprise in songs like 
"Secrets And Lies." "Crumbs," 
"Because 1 Tbld You So," "Landmine," 
and "Annie" are so direct in their fierce 
rightness that the listener feels a keen 
pleasure both public and secret as if 
music had the might to restart the day 
according to its own intimate clock. The 
album's producer. Alain Mallet v^ith a 
sure grasp of the coiled power and sinu- 
ous peal of Brooke's voice, per, and 
plajing, makes the tough, clear drama 
of her work build and then detonate in 
the imagination. "lO-Cent Wings" Ls 
essential, like taking a deep hre-ath 
after witnessing something magnificent 



because of it, made vocaLs that dubbed 
him "the father of rock'n'roll," as assessed 
in a totally respectful manner by none 
other than labelmate T^ny Bennett Aptly, 
this collection, with the exception of his 
groundbreaking smash "Cry," is not a col- 
lection of hits, but a verj' convincing 17- 
song program of bluesy numbers, showing 
Ray's authoritative style in both ballad 
and rhjthmic settings. Many tracks are 
new to the commercial recording catalog 
or available in a U.S. release for the first 
time. Ray, who died in 1990. managed to 
hit mainstream success in a big way. but 
the roots of his style paved the way for 
Ehis and a pop music revolution. Alas, he 
never fully participated in the fun with his 
own collection of rock'n'roll hits. 



COUNTRY 



PAUL BRANDT 
Outside The Frame 

PRODUCER: io^h leo 
Reprise 46635 

Paul Brandt's sophomore outing is a solid 
package. His warm, authoritative baritone 
has been one of the more significant and 
welcome additions to the country scene 
the last couple of years, and he's a pol- 
ished performer and emerging songwriter. 
He wrote or co-wrote 7 of the 1 0 cuts here. 



SPOTLIGHT 




GARTH BROOKS 
Sevens 

PRODUCeR: Allen Reynotds 
CapftDl Nashville S6599 

After all the anticipation. Garth 
Brooks has finally delivered a pretty 
damned good album, one that 
embraces traditional country themes 
of drinking, suicide, trucks, hell-rais- 
ing, divorce, infidelity, street-comer 
religion, and self-determination. 
Brooits told Billboard "Sevens" is so 
named liecause it's his seventh record, 
he was born on the seventh of Febru- 
ary, and the album's popular reception 
could push his sales into past 70 mil- 
lion, "rhere is also a nagging certain^ 
that most of these 1 4 songs were cho- 
sen because they lend themselves so 
well to a live show — especially one of 
Brooks' intensity — and you can 
already en\ision the sing-alongs to 
"Two Piria Coladas" and "Do What You 
Gotta Do," for example. Still, as an 
album, it tracks very well, and there 
are surpriBes. "Fit For A King." in par- 
ticular, is the quiet oddly moving tale 
of a ragged street-corner preacher 
The album ends with a mr^ody World 
Vfarl evocation, "Belleau Wood." And 
Brooks veers into pop with the music- 
hall strains of "When There's No One 
Around." This is not "No Fences," but 
nothing ever likely wilt be. 



and the songs are, by and large, intelli- 
gent urban country, all about being in or 
out of love. A standout is his solo composi- 
tion "We Are The One," on which he is 
joined by Kathy Mattea Title cut is a par- 
ticularly effective ballad co-written by 
Brandt and given a lush, string-filled 
arrangement by producer Josh Leo. 
Nothing spectacular, but a well-crafted 
album. 



CLASSICAL 



ir LUCIANO BERIO: Rendenn« 

London Symphony Orchestra, Berio; Andrea Luc- 

chesini, piano 

PRODUCER: David Frosi 
RCA Red Seal 68894 

SCHUBERT: Symphony No. 10 

Scottish Chamber Orchestra, Sir Chartes Mackenas 

PRODUCER: Andrew Keenw 
Hyperion 67000 

When FVanz Schubert died at age 31 in 
1828, he left behind not only the famous 
"Unfinished Syinphony" No. fi in B minor, 
but several other sjinphonic sketches in 
various stages of realization. Interestingly, 
these two albums each offer "completions" 
of the composer's Symphony No. 10 in D 
mjyor — and radically different ones. The 
(Contivued on page 66) 



■ I DIIKjlQa SPOTLIGHT; Releases deemed by the review editors to deserve special attentkin on the basis of mu&k^ merit arvVor Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, arxJ outstanding coltec- 
HLDUIVlOa tions o< works by one or more artists. PICKS ( ^ }: ftew releases predicted to hit the top hall of the chart in the correspondir^ fonmal. CRITICS CHOICES (A-); f^ew releases, reganllessof chart potential, highly recommended because of thar musKal 
merit.MUSIC TO MY EARS {J3) New releases deemed Picks which were featured in the "Mus*c To f^^y Eais" column as being among the most significani records ol the year. All albums commercially available in the U.S. are digibte. Sef>d review copies to Paul \fema, Billboard, 1515 
BnMdway, New York. NY, 10036, Send country albums to Chet Rippo. Billboard. 49 Muse Square W., Nashville, TN37203.Send Latin albums to iohn Lannert, 1814 Fem Valley Road, touisvilte. KY 40219. Other contributors: Havdock Nelson (ratVN.Y); IrvLicMmin (Broad- 
way/cabaret/N.Y); Brad Bambarger (classicaL'TJ.Y.); Drew Wheeler (jazz/N.Y);Oeborah Evans Price (contemporary ChnstiarVNashville); (Sordon Dy (gospel); John Diliberto (rww age). 
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^ JOHN MEUENCAMP Wrttwut Expression 

13.56) 

PRODUCERS; John Metlcnump. Mike Wanchtc 

WRITER: T Rekl 

PUBLISHER not listed 

Mercury 361 iuv P»vOrvnl (cMwn« ungle) 

This freshly recorded tune from Mellen- 
camp's "The Best That I Could Uo" 
greatest-hits package is perhaps the 
artist's strongest single offering in 
years. Musically, it captures the infec- 
tious, rootsy rock sound of his biggest 
hits, while allowing for the kind of lyri- 
cal introspection that has marked his 
more recent efforts. Such a combo 
should prove irresistible to top 40 pro- 
grammers who have been frequently 
indulging in the strumming efforts of 
Sister Hazel in recent days. Meanwhile, 
longtime fans will be left optimistic 
about Mellencamp's creative future — 
which appears to bo plush, given the 
high quality of this offering. 

p- BRYAN ADAMS Back To Ybu i3 30) 

PROOUCCRS: Patrtck Leoiurd. Bryan Maim 
WRfTERS: Adams. Kennedy 
PUBLISHERS: Badams. ASCAP; Sony. PflS 
AfcM 00582 (cMselle i>nttt\ 

Here is the bouncy, uptempo pop single 
that Adams' longtime fans have been 
longing for. A new tune that v\ill be fea- 
tured on the singer's forthcoming 
"Unplugged" collection, "Back To You" 
has a sweet acoustic feet and deserves 
to easily glide onto top 40 playlists. The 
chorus has instant sing-along potential, 
and Adams delivers every syllable with 
an "aw-shucks" romantic flair. At the 
same time, there's enough bite in the 
instrumentation to keep mainstream 
rock radio listeners happily engaged. 
An excellent single that leaves you han- 
kering for more. 

^ METALUCA The Memory Remains <4 37} 

PRODUCERS: Rock. Hetfietd. Utnch 
WRITERS: HettteW, Ulnch 
PUBLISHER: Creep>i« Death, ASCAP 
Bcktn 994S (usMtte MiKlel 

Kock radio is already way hip to this 
smokin' jam from the band's new album, 
"Re- Load." The time has come for pop- 
sters to climb aboard and join the fun. 
With its grinding, slow groove and 
winding melody, "The Memory 
Remains" has the traditional song 
structure and crisp production needed 
to attract listeners who don't usually 
indulge in such guitar-heavy fare. In 
fact, this song has the potential to draw 
a pile of new people into the band's 
already massive legion of fans. 

P- GREEN DAY Time Ot Your Life (Good Rid- 
cUnce) (2 32) 

PRODUCERS: Rob C*^al», Gfeen Day 
WRITERS: Green Day 
PUBLISHERS: wa/Gfeen Daze. ASCAP 
Reprise 9103 l.ao Warne. Bra, 1 (cMWfle imgic) 

Can this really be the same band that 
helped reignite the punk scene several 
years ago? Briefly gone are the crash- 
ing guitars and pounding drums, and in 
their place are delicate acoustic lines, 
swirling strings, and a forlorn lead 

vocal by Billie Joe. "Time Of Your Life 
(Good Riddance)" is a heartfelt tune 
that elevates Green Day to an impres- 
sive new creative plateau — holding 
promise for what could be the biggest 
hit of the band's career. An essential 
single from the equally notable new 
album "Nimrod." 

■k EDWIN McCAIN I'll Be O 591 

PRODUCER Mjtt SerieK 
WRITER: E. McCain 

PUBLISHERS: EMI ApnVMamngton, ASCAP 
LJVVAttwiUc 8265 (caucno vng)t) 



McCain could enjoy another pop hit 
with this charming, folk-flavored ballad. 
His gravelly voice is full of earnest 
yearning, while a waltz-like arrange- 
ment builds from a simple acoustic 
opening into a full-bodied rock climax. 
The flutter of sax lines at the song's 
close is a lovely capper to a sweet, 
immediately memorable single that will 
inspire you reach for the hand of the 
one you love. 

ILEGALES SueAo Contigo (Dreaming Of You) 

a 20) 

PRODUCER. Ro«er Sanchei 
WRITER R Sancte 
PUBLISHER: notlrstea 
REMIXER: Hex HeUof 
ArWa 52854 (cAs BMG» ICD tmito) 

Time to get up and shake that body! 
This bilingual Spanish group delivers 
free-spirited music that conveys feel- 
ings of happiness and freedom — which 
will speak to many listeners, regardless 
of their cultural background. The bilin- 
gual version of the song creates a unify- 
ing bond that reminds you that music is 
indeed an international language. Ile- 
gales may have a worldwide hit on their 
hands. 

OUTTA CONTROL Together in Electric Dreams 

U'jl) 

PRODUCERS: Bony Hams. RachK] 

WRITER: not listed 

PUBltSHCR not Ifsled 

REMIXERS: Chns Cox. DJ Irefw 

InMrtWI S4016 iCo Prkinty) (cassetle linfiel 

This wonderfully light and cheerful 
cover of the classic Phil Oakey/Giorgio 
Moroder collaboration will ignite hope 
for couples who believe in the magic of 
dreaming. The dance-driven track is 
energetic fun and remains a perfect 
complement to an onscreen love story. 
The Tropical radio version is like a 
soft, delicate breeze for the listener's 
cars. Let your dreams he outta con- 
trol. 

PARADIGM H«her Love am) 

PRODUCERS Dee Robert, PHw Monh 
WRITER "ol listed 
PUBLISHER: not Irsted 
REMIXERS. Dee Robert, Pe(er Monk 
Robbins 72019 lo'o BMC) (c»wKe singlcl 

"Higher Love" is one of those crazy, 
chaotic dance/pop songs with relentless 
beats that happily don't allow much 
room for breathing. It goes on and un 
and on — ^just like the Energizer Bunny. 
It's meant to be danced to in the blind- 
ing flashes of late-night club lights. 
Such groove frenzy can be too much for 
daytime, but if frenetic beats are your 
thing, then this is the perfect .song for 
you. 



R & B 



^ BRIAN Mcknight Anytime 14 OB) 

PRODUCER Bnan McKmgnt 
WRITERS: 6 McKnigM, B. Barn« 
PUBLISHER not listed 
Mtrcury 349 lev PUyGfanil {casiene single) 

The follow-up to the well-propped jeep 
anthem "You Should Be Mine (Don't 
Waste Your Time)" shows McKnight 
effectively returning to his R&B ballad 
roots. "Anytime" woos with its haunting 
piano lines, quietly ticking beats, and 
soft funk guitars. McKnight delivers an 
exemplary performance, showing 
novices that you can display strength, 
sorrow, and a flair for drama without 
screaming or bursting a blood vessel. In 

fact, he never HecmK la break a awcat, 
though he's likely to leave listeners 
extremely hot and bothered. 

★ DOWN TO THE BONE Brooklyn Heights (4 491 

PflOOUCER- not listed 
WRITER: not listed 
PUBLISHER not listed 
NuGroovc 305 (uuede single) 

The acid-jazz movement is alive and 
well, thanks to bands like this. "Brook- 
lyn Heights" will be fondly familiar to 
U.K. iraport-watchers who dig instru- 



mentals that combine traditional jazz 
piano noodling with a disco-spiced beat. 
WQCD New York is already giving this 
gem active spins. Now. it's time for other 
jazz/ AC and R&B stations to follow suit. 
Use this cut as a reason to investigate 
the super-juicy album "I-Yom Manhattan 
to Staten." 



COUNTRY 



^ BRYAN WHITE One Small Mirade o ») 

PRODUCERS B.II/ Joe Walker Jr. Kyle Lehmng 

WRITERS: B AndeiSQO, S. Warinef 

PUBLISHERS. Soriic-ATV Songi/Nb BuMM^tevc Warioef. 

BMI 

Asylum 9944 <co oronwi 

White follows the top five success of the 
uptempo "Love Is The Right Place" 
with a pretty ballad about a man turn- 
ing to the Lord for help when his 
woman is walking out the door. 
Drenched in steel guitar, this ballad is 
steeped in a richer country sound than 
many of his previous outings, which 
should help appease those who have 
gjroused about White not being "coun- 
try" enough. His vocal performance is 
sincere and believable. Penned by Bill 
Anderson and Steve Wanner, the song 
is definitely a winner, and it signals 
another chart attack from the multital- 
ented Wariner. He's also on the chart 
dueling with Anita Cochran on "What If 
I Said," and he co-WTOte the new Garth 
Brooks single, "Long Neck Bottle." 

^ MARK CHESNim FEATURING VINCE GIU 
AND ALISON KRAUSS It's Not Over a m 

PRODUCER Mark WrigW 
WRITERS: L Kingston, M. WngW 
PUBLISHER. Songs of PDlyGram Intetnahonal. BMI 
Decca 72032 iCD pmmo) 

It's hard to find a stronger country bal- 
ladeer than Chesnutt. especially when 
he is given a great piece of material like 
this traditional-sounding tune. Fla- 
vored with fiddle and steel guitar, the 
production is right on target, perfectly 
spotlighting Chesnult's heartbroken 
hillbilly delivery. The gorgeous har- 
monies of Alison Krauss and Vince Gill 
are just the icing on an already scrump- 
tious cake. This is precisely the kind of 
song that country radio needs right 
now. 

★ RICKY VAN SHaTON Our Love a m 

PRODUCERS. Steve Buclungnam, Marsn^ll Morgan 
WRITER: D.t Gatlin 

PUBLISHERS- MKlnight CnJWXMI, ASCAP 
RVS 1097 (CD Dronwl 

Shelton continues his bid for country 
radio action with another single from 
his wonderful "Making Plans" album on 
his independently distributed RVS 
Records. This track sounds just as good, 
if not better, than anything he did dur- 
ing his heyday on Columbia. This fine 



NEW & 
NOTEWORTHY 

ANGELICA Jesu, Joy Of Man's Desiring (i.ozi 

PRCDUCfft Cif M-igMt^s 
WRIIEK, iKA 
PUBLISHER not listed 
Atlantic 8366 (canelle untft) 

Newcomer Angelica has delivered a 
truly ontstiuiding combination of pop, 
opei-a, rock, and the peacefiil. soothing 
characteristics of classical piano. 
Imapine Enigma. Richard Ciayder- 
nuin, aiid your favorite pop'dance ditty 
all in one. This inspirational, uplifting, 
contemporary single is innovated by 
Grammy- winning pri>ducer/songwriter 
Clif Magness. Pop heasyweight Da\ id 
Foster is also invo!\"ed, providing lilt- 
ing piano lines, while the sincere voic- 
es of the Boys Choir Of Harlem add to 
the grandeur of the arrangement. This 
single is unlike many, uplifting one's 
spirits and n\agnif>ing one's soul. 
Indeed angelic, beyond any imagin- 
able boundaries. Bravo! 



single proves that Shelton has many 
more strong recordings and potential 
hits in him — if country radio will give 
him a fair shot. The ballads are the 
album's strongest as.sets, but this 
uptempo cut could be a winner, too. 

-k DEAN MILLER My Heart's Broke Down (But 
My Mirtd's Made Up) 12 3si 

PRODUCER: Gregg Brown 
WRITERS: 0 Miller. S MifOn 

PUBLISHERS: Mighty Nic»lWe d the Rpacl«luewater/ 

Acutf-Rose. BMI 

Capitol 12325 (CD promo) 

This second single from Miller is a 
lively romp that is rife with personali- 
ty. The track absolutely sizzles, with 
the musicians sounding like they arc 
in a Texas roadhouse, not a Nashville 
studio. For his part. Miller's vocal 
packs a pleasing wallop. The lyric is 
cute, and Miller lets loose and has fun 
making it a totally enjoyable little 
record. 



DANCE 



ORYON Gimme Love fno timing Intod) 
PRODUCER: Norman Arrwid 
vmtTERS: Oryoo. N ArnoM 
PUBLISHER: Dig My Pants, ASCAP 
REMIXER- Norman Arnold 
AMI/Houte 10011 (CD singKi 
Oryon is a videogenic newcomer who 
makes a solid bid for teen idol-dom on 
this chipper hi-NRG twirler. He'd be 
better served by a more straightfor- 
ward pop song but makes the most of 
this one — which is featured in the movie 
"Against Their Will." If you're 
impressed by Oryon but prefer a more 
house-leaning sound, check out the 
additional cut "Bump & Grind," which 
has a lazy bassline and festive female 
backing chants. 




^ HARRY CONNICK JR. Ut's Just Kiss 4 <>4i 

PRODUCER. Tracey Frt*rn.tTi 
WRITER- H CornicliJr. 
PUBLISHER: Papa s June. BMI 
Columbia 3508 lo'o Swiy) (tauene sinelel 

Connick returns to the big-band sound 
that made him, reminding listeners of 
his fine way with a IjTic, as well as his 
knack for crafting contagious melodies. 
"Let's Just Kiss" oozes with old-fash- 
ioned romance — from its sweeping 
orche.stral strings to the subtle tenor 
sa.\ solo of Charles Goold. At long last, a 
soulful, sophisticated, old-school record- 
ing that is truly as good as they used to 
make 'em. 

★ STANLEY OARKE Between Love And Magic 

(4:001 

PRODUCER: Stanley Clarhe 
WRITER: S Clarke 
PUBLISHER: Clarhee, BMI 
Epic 7571 la's Sony] <CD single} 

Clarke plucks one of a dozen gorgeous 
instrumentals from his new album, 
"The Bass-ic Collection," and offers a 
funk-laced jam that is perfectly acces- 
sible to pop/AC and adult-skewed 
R&B radio formats. Of course, kids 
would be wise to investigate this cut 
for an education in true musicianship. 
But their parents are more likely to 
warm up to an arrangement that is 
rife with countless unexpected rhyth- 
mic twists and clever chord progres- 
sions. For added pleasure, the CD 
pressing of the single offers another 
fine composition, "Lost In A 
Thought." Not tu he miaacd. 

HUNTERS RUN you&Me<2;37) 

PRODUCER: Charlie Green 

WRITER: M. Hunter 

PUBLISHER: rwt Itsted 

Vibe 7562 ic'o m s ) ico vr^*i 

This Long Island, N.Y.-based band bows 

with a rock-edged pop ditty that that is 

fondly reminiscent of veteran producer 

Charlie Green's work with Buffalo 

Springfield and Dr. John. Singer 

Mitchell Hunter has an easygoing style, 



and he is backed by instrumentation 
that sounds best while either dri\ing or 
knocking back a beer in a bar. Equally 
appealing is the additional track, "I'm 
FVee," which has a jangly vibe k la 
Hootie & the Blowfish. Contact: 516- 
(128-12:14. 



ROCK TRACKS 



^ RAGE AGAINST THE MACHINE The Ghost Of 

Tom ioad (no tmmg iiUBtfi 

PRODUCERS BremHn O'Brien, Rage A«wn$l The 

Machine 

WRITER: not listed 

PUBLISHER: not listed 

Epic 3455 tan Sorryl (CO promo) 

When Zac de la Rocha bellows "Wel- 
come to the new world order," he sure 
ain't kidding. Kage has been chipping 
away at the world for a few years now, 
and "The Ghost Of Tom Joad" shows 
'em at the top of the heap — [)erfectly 
merging metal, grunge, and hip-hop, 
with a tripped-out edge that is impossi- 
ble to ignore. The band's formidable fan 
base is sure to expand and bleed into 
the pop world with this one — which 
really must be experienced live to be 
fully appreciated. 



RAP 



^ BUSTA RHYMES Dancerous (3 46) 

PRODUCERS: BusiB Rhymes, Rick Powda 
WRITERS: T. Smith. R. Smith. H. Stow, F. Storwwafl 
PUBLISHERS. rZ>atiVZM<yahVLoi«ilude. BMI 
EleUra 9936 (uwtle tmgle) 

On the second single from his second 
set, "When Disaster Strikes," Busta 
Rhymes creates an infectious play on 
the "aspirin is not candy" public ser\ice 
announcements of the 'KOs. He declares, 
"This is serious/We could make you 
delirious/You should have a healthy fear 
of ufi/Too much of us is dangerous" as a 
hook, while filling the verses with his 
everyday observations and wonderment 
at his success. Backed by a bouncy syn- 
thesized track, "Dangerous" is fast 
becoming a staple at radio and in night- 
clubs. 



CHRISTMAS 



PATSY "Kid" Santa CUus/Happy Holly-Day 

(3211 

Roperry 2255 icBuettP ungte) 
Contact: 212-:J71-4U2. 

UNDA EDER 0 Holy Night 13 521 
Atlantic 8332 (CO vv^-i 



DAVE KOZ Decefflbef Makes Me Feel This Way 

(3 221 

Capitol 1280S (CO i<ngt\ 



THE HOUSE OF ZEKKARIYAS Be Thankful 
(Happy Holklay] n boi 
Island 7686 (COsmeie) 



EDDIE MONEY & RONNIE SPECTOR Everybody 

Loves Christmas m 051 

CMC IritMTutional S7241 (c/o BUG) iCD ungiel 



JOI CARDWELL My Rrst Christmas With Vdu (•» 

ElchtSall 050 iCO t«vie) 
Contact: 212-337-1200. 



Y'ALL Chrictmastime In The Trailerpark tno kmms 

listed) 

Y'AII 003 (CO S.1WI 

Contact: 212-4TJ-VALL. 



LEADeLARIA The Truth About Christmu (3 ?i)' 
Slreeter 1003 (CO cut) 



TRANS-SIBERIAN ORCHESTRA Christmas Eve 
Sarajevo i3:24> 
Lav^Adaittlc G928 ico promoi 



QIUtfM CQb picks (^): New releases with the greatest chart potential. CRITICS CHOICE (-*): New releases, regardless of potential chart action, which the reviewer higtity recommends because o4 their musical merit. NEW AND NOTEWORTHY: Highlights new arn) 
OOmi iCOa developing acts worthy of attentior. Cassette, vinyl or CD singles equally appropnale Iw more than one format are reviewed in the category with the broadest audience. All releases available to radio ancVor retail in the U.S. are eligible lor review. Send 
CQp«es to latTf Flicit, Billboard. 1 51 5 Broadway. New Yorfc, N.Y. 10036. Country singles should be sent to Deborah Evans Price. Billboard. 49 Music SQiiare W., Nashville. Tenn. 37203. Contributors: Doug Reece (LA).. Shawnee Smith (N.Y.) 
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(Coniiniied from page 6U) 
Hyperion disc features Schubert scholar 
Brian Newbould's convincing, period- 
minded completion of the 10th symphony 
along mth realizations of two earlier D- 
migor symphonies, producing a disc of 
unique historical worth. But perhaps the 
more compelling listening experience is 
the BMG album, which collects three 
works by Italian avant-gardist Luciano 
Berio, including his inspired "Rendering" 
of Schubert's 10th. Berio lends an other- 
worldly, Messiaen-like quality to the sym- 
phony that not only hif^lights Schubert's 
prescient ideas but heightens their emo- 
tional impact 



^ VARK>US ARTISTS 
Power m Latino II 

PRODUCER: Joe Granda 
PratoVSony 824S3 

Slamming, tribal/house mega<mix of Lati- 
no classics by Miami's popular D J Lazaro 
Leon is sure to expand the profile of Lati- 
no dance-mix packages, which have 
secured a solid niche at retail in the past 
year. Albert Camara's fantastically feral 
reconstruction of Celia Cruz's immortal 
"Bemba Colora" should be serviced to 
clubs and radio as a single. 



NEW AGE 



PRODUCER: Yanni 
Vircin 44981 

Most musicians feel humble in the pres- 
ence of ancient wonders, but Yanni's 
"Tribute" to the 1^ Mahal and the Fbr- 
bidden City is more suitable for the 
TVump 1^ Mahal in Atlantic City, N J. 
Like TVump's casino. Yanni appropriates 
the monumental and covers it in glitz and 
glitter. Underneath, It does not come 
across as genuine. With an orchestra, 
singers, and his septet, Yanni dresses up 
his bombastic anthems with faux exotica, 
including Middle Eastern reeds and Aus- 
tralian didgeridoos. There's no denying 
Yanni's selling power, however. With 
another PBS special due in December, 
"Tribute" is sure to enjoy the success of 
the artist's previous albums. 



CHRISTMAS! 



HANSON 
SiMMnd In 

PfiOOUCCRS: Marti Hudson. Hanson 
)314S36 717 



VARIOUS ARTISTS 
Superstar Christmas 

PRODUCERS: vjfioirt 
Epic 68750 

JUDY coaiNs 

CMstmas At TlK Blltmore Estate 

PRODUCER Ju<Jv Collins 
EMIn 62120 

DOADAN 

The Nifht Bcton . . . A Cdtk Cliristnus 

PRODUCER: Stevhen Cooney 
Nanda Utus 61063 

DAVID ARKENSTONE 
Enchantment 

PRODUCER: nol lislBd 
Nanda Mystiiiiie 62016 

RUPAUl 
Ho Ho Ho 

PRODUCERS Vrtlcom*. Joe Carrano 
Rhino 72936 

RAY STEVENS CHRISTMAS 
Ihroush A Different WkiOow 

PRODUCER: Ray SIFwns 
MCA Naihvllle 70004 

DWIGHT YOAKAM 
Come On Christmas 

PRODUCER: Pete Ancjerson 
RWKn 46603 



GENERAL 
MEEDIA 

EDITED BY EILEEN FITZPATRICTK 



HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



STREET SMART KIDS 

Mulli-MMia Horne Video 
62 minutes, (14.9B 

Sanford Strong, a veteran S.W.A.T. 
trainer and author of "Strong On 
Defense," conducts a two-tiered child- 
safety training course that alternates 
between a hard-hitting lecture for par- 
ents and a workshop for children. 
Although Strong is a bit overdramatic 
in his presentation, he does make his 
life-saving points in a clear manner that 
grabs the \iewer's attention. He uncov- 
ers the tactics used by abductors, such 
as role-playing, impersonation, friendly 
disguises, and violence. Strong's prima- 
ry teaching assistant is a \ideo monitor 
that shows how children and adults 
should and should not act when faced 
with a life-threatening situation. His 
discussions are frank and frightening 
hut necessary. This tape is one for par- 
ents and kids to watch together. Con- 
tact: 800-683-4147. extension 112. 

JIMMY TARBUCK'S NIGHTMARE HOLES OF 
GOLF 

Kurtur/White Sts> Home Video 
55 mlnutei, $14.95 

Comedian and golf fanatic Tarbuck 
plays sardonic host on this journey to 
some of the most challenging courses 
around the world. Between his own ban- 



ter. TVrbuck provides hilarious commen- 
tary over prerecorded television cover- 
age of golf tournaments featuring blun- 
ders and goofs by some of the game's 
greats. Among those who fall under his 
scrutiny are Tiger Woods, Nick Faldo, 
Greg Norman, and Jack Nicklaus. View- 
ers will cringe with embarrassment for 
these golf idols but will leave the TV 
feeling better about their golf game. 

DAVY JONES' LOCKER 

Children's Video Theater 
52 minutes. S24.9S 
The high-seas musical adventure 
comes to life with a cast of Bil Baird's 
Marionettes. The wooden master- 
pieces, which also star in a toddler- 
friendly version of "The Sound Of 
Music," lend a magical aura to the 
story that shows kids that riches don't 
necessarily bring happiness, but hap- 
piness always make you feel rich. The 
program, which is slated to air on 
select public television stations during 
the holidays, takes place in the mind 
of a young boy who drifts into dream- 
land after he takes a tumble down the 
stairs. He finds himself on the ship of 
the relentless Captain Barnacle, who 
is on a tireless mission to uncover 
buried treasure. During his journey 
with the Captain, the boy learns all 
sorts of life lessons. Entertaining, 
engaging, and even a little education- 
al. Contact: 212-687-1765. 

THE CHRISTMAS TREE STORY 

Youngheart Music 
25 minutes, S14.95 

A charming, precocious 14-year-old 
hosts this look at the life cycle of the 
Christmas tree, from seedling to star- 
topped beauty. She visits a Christmas 



tree farm in Oregon, where she learns 
about the seven-year growth cycle a 
tree undergoes before it is ready for 
shaping, harvesting, and delivery to 
retail. The video touches on several 
different types of trees and provides 
tips on how to properly recycle trees 
after the holiday. Our host even visits 
a tree-recycling plant that grinds old 
trees into mulch that is used to help 
new trees grow. A unique spin in the 
trend toward live-action kid-vids that 
also makes a fun stocking stufTer. Con- 
tact: 714-995-7888. 

STYX: RETURN TO PARADISE 

CMC Irttemation*) 
108 minutes, $19.95 

The original members of the '70s/'80s 
supergroup Styx reunited for a whirlwind 
shed tour last year, and this concert, 
filmed at the last stop in its hometowTi of 
Chicago, resonates with an intensity that 
will ring familiar with longtime fans. A 
nostalgic thread runs throughout the 
nearly two-hour show, which features 17 
songs that were cherry-picked by the 
band from its lengthy career. Highlights 
include "Lady," "Renegade," "Grand Illu- 
sion," "Babe." and "Come Sail Away." 
Despite the years gone by, the band clear- 
ly did some fine-tuning for the tour and 
sounds amazingly tight and in tune in this 
final performance. CMC is releasing this 
video at the same time as a new live two- 
CD/cassette set 

MS. BEAR 

RazzmaUu EniBi«inment/CabHi Fever EnierUlnrrteiTl 
95 minutes. $24.98 

Stories about children befriending ani- 
mals have captivated audiences for years. 
This live-action direct-to-video feature 
from Cabin Fever's family entertainment 



DARK COWGIRLS AND PRAIRIE 
QUEENS 

WnTien and directed by Unda F^ms-aailey 
Hew Vkrtory TTwatef. New talk 

"Dark Cowgirls And Prairie 
Queens" is a perfect introduction to 
the multi-ethnic personalities that 
conquered the Wild West, and it will 
capture the attention of both adults 
and children. 

Staged by the Car3>etbag Theater, 
one of this country's oldest black the- 
ater troupes, the production is a nar- 
rative relayed through the tales of 
James, a traveling African-American 
cowboy played by Jeffrey L. Cody. 

The play is set in the West between 
1830 and 1890. Cody and five other 
cast members utilize words, a few 
songs, and dramatic action to chron- 
icle the true-life stories of several un- 
sung African-American women who 
braved the wild West. 

It opens with a countrified work 
song crooned by the playwright/ 
director Linda Parris-Bailey, who 
stars as Martha, a "dark 
cowgirl" who is James* 
mother. 

Martha espouses wise 
life parables to James, his 
siblings, and other cow- 
boys. She sets up the 
cycle of tales for the show 
when she implores a cat- 
tle herder to employ 
James "so he can further 
himself." 

Along his soul-search- 
ing trail, James comes 
into contact with the sub- 



ON * S TAG E 



jects and the stories of Mary Fields, 
aka Black Mary, a stagecoach driver 
who becomes a self-employed laun- 
dress. Mary is also played by Parris- 
Bailey. 

Among the characters James is 
introduced to is Edmonia Lewis, 
played by Margaret Ann Miller. 
Edmonia is a student at Oberlin Col- 
lege who is falsely accused of poison- 
ing several white female students. 

With the help of a black lawyer, 
played by Victor Kelly, Edmonia 
beats the charges and later becomes 
a famed sculptor 

Biddy Mason, played by Sylvia 
Rupert, is a slave who won her free- 
dom in the courts of CaUfomia, and 
Mary Alexander, played by Vida 
Werner, is an ex-slave who is taken to 
court for singing old slave songs. 

These actors and actresses also 
take on other characters, such as 
Rupert's Juliet Boulet, an upper-ech- 
elon '"companion" for mine workers; 
and Miller's Emily, called "The Yellow 




Rose Of Texas," who is being pursued 
by the Mexican officer Santa Anna. 
Parris-Bailey returns as Mammy 
Pleasants, an abolitionist who ran a 
finishing school for African-American 
girls. 

Even though "Dark Cowgirls" is a 
small production, its biggest strength 
is the actors' ability to change into 
character as quickly as they change 
in and out of their period costumes. 

But the dramatizations are the zest 
of the production. When Black Mary 
gets into a brawl with a male bar- 
room customer, the staging is so real 
that the audience feels every punch. 

When Rupert, acting as Biddy, 
physically explains how she's going to 
fight her master for her freedom, you 
envision the street-corner scene and 
jab and stomp alongside her. 

Another upside of the production 
is the play writing prowess of E*arris- 
Bailey. Her script breathes life into 
the antiquated personalities, allowing 
the actors to step into character 
effortlessly while at the same 
time remaining true to the 
material's historical back- 
ground. 

Some of the depictions out- 
shine others, but with a run- 
ning time of approximately 
105 minutes and constant 
scene/story changes, the play 
moves along at a brisk pace. 
Children and adults will be 
so engaged by the constant 
action that the curtain will 
fall long before anyone starts 

to fidget SHAWNEE SMITH 



division comes close to hitting all the key 
ingredients that make such tales consis- 
tently successful A young girl who finds a 
distressed bear cub soon finds herself in a 
parental role as she discovers that the 
cub's mother has just been killed by 
poachers and decides to take her new 
friend home. The plot grows complicated 
when Emily's father cominces her that 
bears aren't meant to be pets and that she 
should turn the cub over to the conserva- 
tion authorities. Howe\'er, when an 
imposter conservation officer arrives at 
the door, the cub recognizes him as the 
poacher who picked off her mother, and 
things escalate from there. Ibuching with- 
out being saccharin, the story is entertain- 
ing and teaches environmental lessons 
along the way. 

AT HOME FOR THE HOUDAYS: THANKSGIVING 

Al HoTTW lor the Hotidays 
45 minutes, $19.95 

If staid family traditions and tired 
recipes have taken their toll on TVirkey 
Day, this holiday makeover uill come as 
a welcome helping hand. A Martha 
Stewart wanna-be hosts this chatty how- 
to, which includes tips on designing a 
pristine Thanksgiving tabletop, creating 
simple, unique gifts for family and 
friends, such as personalized candles, 
and cooking up some tasty, new-fangled 
morsels. Most of the suggestions are 
peripheral, such as new ways to trim the 
turkey platter, so traditionalists can still 
partake without forgoing their roots. 
Also available are equally thorough trea- 
tises on Christmas and Halloween. Con- 
Uct: 800-358-6327. 



ENTER*ACTIVE 

BY BRETT ATWOOD 



SONICNET STREAMUND 

h ttp'i/www. sirea mland .com 
Destined to be the first of many such 
sites, SonicNet breaks new ground with 
the first full-service, on-demand, free 
online music video channel- Users who 
have gronii tired of the dull programming 
on more traditional video outlets will find 
a broad slate of material from eclectic acts 
like Shonen Knife, Die Krupps, and Jon 
Spencer Blues Explosion, along with a 
smattering of clips from popular artists 
tike Dr. Dre and Marilyn Manson. F^s of 
electronic music ^^ill be especially pleased 
with the selection. In addition to some 
decent video mixes, the site offers a hand- 
ful of exclusives, such as No Doubt's first 
clip. Streamland is ahead of the technolo- 
gy, and some of the delivery suffers, but 
it's still an ambitious and respectable 
start 



AUDIO BOOKS 

BY TRUDt MILLER ROSENBLUM 



MOTHER FATHER UNCLE AUNT 

By Garrison Keiflor 

Live performance by the author 



3 houn.$17.95 
IS8N 1-56S11-226-1 

Recordings of Keillor's popular live radio 
program "A Prairie Home Companion" 
are perennial steady sellers and with good 
reason. Although there is plenty of that 
nostalgia, Keillor's warm, folksy voice and 
tales of his Minnesota hometown go 
beyond its borders. These are humorous, 
poignant, bitters-weet stories that make 
the listener laugh while offering universal 
truths. This current collection features a 
young man whose dream of being a pro- 
fessional dancer in New York takes an 
unexpected turn; a bride who has unex- 
pected misgivings on her wedding day; a 
family whose sons constantly disappoint 
their parents; a jilted college boy who gets 
a dose of reality by helping a town fight 
off a killer flood; and many more. This is a 
heartwarming, entertaining, thought-pro- 
voldng. and funny audio. Its celebration of 
family, friendship, and the human condi- 
tion makes it a great gift for loved ones. 



HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applelekl Olson. 622 Oakley Place. Alexandria, Va. 22302. ENTER'ACTIVE: Send review copies to Doug Reece. Bintx}anj. 5055 Wilshire Blvd., Los 
Angeles. CA 90036 B(X)KS: Send review copies to Eileen Rtzpatrick. Billboard. 5055 WIlsNre Blvd., Los Angetes. CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum. 202 Seetey St., Brooklyn. N.Y. 11218 
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Get more reach. More impact 
More results. 

Now, you can reach 200,000 key music business 
decision makers across ttie country and around the 
worid by telling them about your product or service 
in the industry's leading news magazine. 



All Major Credit Cards Accepted 



Display Classified Ad Rates 
Services & Resources 



• MUSIC INDUSTRY KELPWANTED: $170 per cd. Inch/per week 

• RADIO Hap WANTED: $95 per col. inch/per week 

■ MINIMUM RUN: Savlc«s<iResourees4weeie,$t70perlncli/|i«rvieek 

• BOX REPLY SERVICE: $30 per insertion 

OassSied 3ds are commstonaMe when an agency repiesenSs an outside detiL 



CALL: JEFF SERRETTE 212-536-5174 

Billboard Classified, 1515 Broadway, Ny, Ny 10036 
CALL TOLL FREE: 1-800-223-7524 
FAX yOUR AD 212-536-8864 or 

e-mail: jserTette@billboard.com 



DEADLINE: FRIDAY AT 3:30 PM EASTERN 



SERVICES 



SERVICES 



SERVICES 




EuropaDisk 

• Compact Disc Replication 

• 7 & 12" Vinyl Records 

• Cassette Duplication 

• Audio Premastering 

• CD Glass Mastering 



Why deal with brokers when you can deal directly with our faetory '? 
Best Service. Best Price. Period. Major credit cards accepted. 

75 VaricjL Sum. New Yollt. NY 10013 (212) 226-t4VI FAX 12121 VM-OtSb 



We Anticipate Your Every Need 

CD REPUCATION 

Cassette Duplication 
Graphic Design & Printing 
Digial Editing & Muteiing 



1-800-527-9225 

(7 1 6) 69 1 -763 1 • Fax (7 1 6) 69 1 -7732 



too 12" VINYL $749.00 

(m WHIU JACklJ w / HOllI S 1 . 20 »ocf. (or addition<J Wt 



1000 7" VINYL 45's mmwHitisum) S719.00 heoudcii 5379.00 
500 7" VINYL A5's imnmmmm} $599.00 tiotote ■ sidvoo 
1000 1 2" VINYL (mmmuanw/Houi 6^,BB3.00 uotoa siusm 
500 12" VINVl ftin(m«an»/(»in 81,199.00 tfcwoMswsoo A 

ML PACKACeS INCWOe: MASmiNC / FUU PSOCfSSINC I TESTS / 
2<010» L46H5 / SHRINKWRAP I n' onlyj/ QUICK TURN AROUND '^^C 
W-HOUSI CD. VINTl t CASSim HEPUCAnNG t, PACKAOINO - AW K» OUR F«EI BDOCHUUI 



^Rainbe Records and Cassettes ^ 

17)1 >(rtil;. ^:ri,i k-a Kpniii. U m04 • IH-Wt • lu |)H| lig-BllS • w»» ttrtancua MB 



Looking For Affordable. 
Cassettes and CDs? 



Why search the world over... 

when you can get them here? 
We offer top quality cassette and 
CD packages whteh can be customized 
to fit your individual needs. 

Audio Cassette. . CD Audio... ^ 
CD Rom... Mastering... Digital Editing!^ 
Graphic Layout... Film Output... ^T^^^ 
Printing... you'll find it all herein y 




Call Today for your 

catalog... SAS Industries, Inc. 

1 1-800-955-7271 



mas maIrd 



Ytxk Sak» C«ic«: 1«I0-727.7I81 
DELIVERY AND SATISFACTION GUARANTEED 
Manufacturing Facility Caittially ljx:ated In St. Louis. WQ 




CD & CASSETTE 
MANUminilRING 



tifu • Grafjhic D«tt|n 



FEAtUaNG T)€ SOUTHUBt's 

FiRsr (f Our DiorAL Bn Casette System 
& LAAcm RealTwe Cassette FaoutyI 

BI*nkCuMtt»« 
One-OfrCO-Ri ■ Di(ital 

GfACKACtSAVAIlABUU ^» 
CAU.ff}V.fPIlCMM.OG\ ^jf 

CRYSTAL CLEAR SOUND 

1.800.880.0073 



uiOiinu ruKLc 

O ■■ 

TOTAL CO, 
CO-ROM. E-CD. 
& CASSETTE PRODUCTION 



21 2-252-9300 

www.digitalforce.corrr : 



Feel the "Power of EMcellonce" 
call for POWER PLAY the 
DICnAL FORCE Sampler & 
Studio Reference Disc 

149 MADISON AVENU! NT, NY 1 00 It 




•DIGITAL BIN* 
1000 FOB .64 E»CH 

CHROME TAPE. UP TO C.45. CLEAR SHELL. 
ASSEMBLED IN NORELCO BOX. SHRINKWRAP. 
YOU SUPPLY PRINT. LABEL FILM. MASTER. 



CUSTOM SERVICE 

lOIBW.taMStrMt 

Burtank.CA 91506 

(800) 423-2936 
FAX (818) 569-3718 



COMPACT DISCS 

1000 FOR .98 EACH 



assembled in jewel case, shrinkwrapped 
you supply print, label film, master 



1015 W. Isabel Street 
Burbank, CA 91506 

(800)423-2936 

FM (818) 568-3718 



COMPACT DISCS • 75< EACH 


llT'S A BETTER DEALlI 


Complete CD & Cassette Packages! | 


1 "add It Up" I 


CALL FOR QUOTE 

OpfH UiMif ing Sr^Hni ■ [t^Hl kiAi Euplictfi^n • Cotiihi'* l^ioci-- a 


1 .000 CD. 750.00 
1.000 J«w.l/Wrap 300,00 
1 ,000 2-Pg Boofc/Tray 240 00 
S I,J90.00 

From your CD-ftmady Matimr & 
PirntHtady film 


NATIONAL TAPEi^DISC 


1-800-874-4174 

1 1 10-48lh Av.no. Nonh • Naihvill., TN 37209 | 



Watch out for: 
ZYX DJ Information 
via internet 

http://www.zyx.de 



OLD STYl£ RECORD JACKCTS 

7" AND 12" 
Custom made from your printing 
UNITED FILM & 
PACKAGING 

(213) 222-0797 FAX 222-358S 



CUSTOM COMPACT DISCS 

AfTordabtc single copy CDs. slaning at $20. 
55.00 OFF WITH THIS AD 
46 PRODUCTIONS 
42W557 Ha»k Circle. St. Oiailcj. lU. 60175 
Tel (800) 850-5423 Fa» (800) 203-1725 
Contact Us On The Intcmet at iDfo@46p.ooni 
Visit our Web Page at http7ftyww.46p,com 



E-mail your Classified 
Advertising to Jeff Serrctt at 
jserrett<S>billboard.com 



Amtech 

O^fftdl EdiOnf on SADiE • Crapitici • Printing 

Compact disc and Cassett 
Manufacturing 

^ 1-800-777-192 

''^ffl^lll^ w w w. a m t ec h d i s c. c o m 

AnalogU* MrdMTcchnDlofiiri ItK. 



GUIDE TO 
MASTER TAPE 
PREPARATION 

Find out how to ;tiepaiB 
yom aiiOiO rr-asliff lot eriuf 
free m^lactunng A must 
tot rocoriling arlists and 
studio engineers. 

1 .800-46t.9353 • htt|i://www.rilMffl8l(en.com 




Blank CD-R's - $2.50 ca. 

• 100 MinimumoKodak, Pioneer & KAO 

Bulk CD Replication -.690 <>. 

• 1000 Minimum^ 
Includes 2 color Printing 

CD-R Copies - $5.00 ea. 

•Minimum 50^ Add $1 ,00 For Pnnting 
nut wHI not b» untftraoM' 

Total Medla,lnc. 

Ctmmrwmtv, ftorldm 
Toll Fno (888) 456.3475 
Fmm (»13) VC/MC 




• Compact Disc Pressing 

CD Audio & CD ROM 
Prc-Mastiring / Shor^-Run 
•Cassattc Duplication 

•Vinyl PraKing 
• Doign/Flbn/Printing 



COMPiere PACKAGES RCADVTO-GOl 



Wc mau be ttM cxpcrte, 
iHit uinan K cooMi to 
your pro^lact, uouW the bosst 

CMaxDisk 

Fth catalogiM/custoin quotal 

I 800 681 OTOal 



REACH OVER 200,000 RESPONSIVE READERS 
EVERY WEEK IN BILLBOARD CLASSIFIED TODAXll 
1-800-223-7523 FAX; 212-536-8864 
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MUSIC MERCHANDISE 



FOR SALE 



FIXTURES 



TOP 200 CD LISTENING STATION 

Major breakthrough in technology from 
Silicon Valley. Now your customers can 
listen to all tracks from 200 CD's or more. 
Increase sales and profits. Customers do 
buy more when they listen to CD's firstlll 



* Ptoy 200 CD's, onfy 2 S*) M apK* 
■ 10 CO't to ^0O0't CD*! pMstatton 

* Gnb CD )«w«l box. Inaart and play 

* Vote* prompt Irtatructlons 

* Error (tm random CO tfmit atofaffa 

* Unlqua Invantory, purchasa lystom 

* Raadoul or printad CO ordar form 



HI qualMy ft loMf coal 
Ona biftton oparation 
Uatan to all tracka 
Sknpta CO upgradaa 
ElfTitnala CO thafl 
Tlfnaoul control 
Raduca tabor coata 



' HwMpla color coda atatlona can play all CD'a In your alora 
Call (408) 436-8088 For Information « dwnonstrsOon 
VOSTECH CORP. n^s-a pmwgoh da san josc ca mui 




THE D J. AND MUSIC SOURCE SINCE 1975 WV/W rockandsoul.com 

ROCK AND SOUL 

462 7th A»e.. New Yoik. N.Y. 10018 <212) 695-3953/ Fax (212) 564-5358 



MUSIC DEPT.: D.J. J HEAVEN - THE LARGEST SELECTION OF 12" VINYL L.P. t. 

CD s and CASSETTES - DISCOUNT PRICESI 
PRO D.J. DEPT.: MIXERS • AMPS • SAMPLERS • TURNTABLES ■ CARTRIDGES 
EQ'J • DRUM MACHINES • SPEAKERS • CASES - MULTI-TRACKS 
DUPLICATORS • MICS * HEADPHONES • CLUB AND D.J. LIGHTING 



MUSIC MERCHANDISE 



PUBLISHING 



ZMACHARS, INC. 

MUSIC MEROiVJDtSE One stop dtstnbutor for 
posters. ( Shirts, stickert, hats, heynngs. bul- 
tons. ncense, ii^ts, (ewehy, sunglasses, 
tapestries, and mix3\ more... w are a service 
based company with all of the latest merchan- 
dise arailaUe. Get it al with just one cal... 
W HMMUHIUHE DAY W#PWG, Mtn Wly 
can br hrtK 1-MXI-Z4»'ZZ» In: 305-IU-1K4 
wmjinaclun9aM.e« 



PUBLISHING WANTED 

independent Music Publishing Co., 
seeks to acquire additional copyright 
interests up to SIMM. Confidentiality 
assured. 

Box 8413, Billboard Classififtd, 
1515 Broadway, New York, N.Y. 10036 



BUY DIRECT AND SAVE! 

While other people are raising Iheir prices, we 
are slashing ours. Uajar label CD's, cassettes 
and LP's as lew as 50(. Your choice from the 
most extanstve listinQS available. For free 
catalog call (609) 8904000. 

Fax (606) 690^)247 or write 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08601-0020 



WANTED TO BUY 



Reducing your Stock? 

Selling your Collection? 
Going Out of Business'' 



CASH for CDS. Tapes. LPS. 
Software. Videos. Laserdiscs 



Scott Henderson 520-881-1744x1 lO 
e-mail; scotth@bookman.comm 



CASH FOR 
SCRATCHED CD'S 
ANY QUANTITyi 

CALL DAVID 
1-888-883-4923 



We Buy/We Sell 

NEED PR0DUCT7/HAVE PRODUCT TO SELL? 

WIDE SELECTION PREVIOUSLY PLAYED 
CD'S. TAPtS. etc.- New stores our specialty! 
USCDCD Company, Ik. 
P.a. B« 31, Jericiio, N.Y. 11753 
Til. 516 m-au, Tmx S1S-C77.«007 
mm u M liifwSN*«dcd.coni 



I 




FACTORY DIRECT 

• storage Cabinets 
Video & JeweltK}x 

• Video Display Racks 

• Security Systems ID St*rt i^ipmat 

• Custom Counters H77 i»7 

• Category Signs 

• DVD & Laser Displays 

2 Year "Unconditional Guarantee" 
on all to Products and Services. 

• Free In-Store planning 

• Se Habia Espanbl 

• Ships from Baltimore or Los Angeles 

For a Free Color Catalog Call (800) 433-3543 

or Fax Us at (310) 937-2070 



JCWOBOX BROWSm 

In stock now, with optional 
grid build-up and signage. 
• CD-Rom • Music 



• BROWSER" DISPLAY SYSTEMS" 



400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's kept in jewel boxes behi nd the counter. 

^rn^m^B^t^^SSSSfm l^"" li"^ °l counter, wall and lloor liisplaifs 

mSKiR Brovimr 




DISPLAY SYSTEMS 
CHICAGO ONE STOP. INC 
401 Wetl SuperW • Chlcigil. IL 60610 
Phone V^milSa ■ IMm 800- 8?2.'44I0 




NOTICE 



STORE FOR SALE 



MUSIC STORE FOR SALE 

In world renown South Beach's hottest street. 
3200 sq.ft. space, below market value, four year lease. 
Extensive and constantly expandins customer base. 
For further Information feel free to contact us at 
your convenience. 

T^i- C30g> aa3-«o3,a 



COMPUTERS 



/HusUwai'e 



Complete POS lni»entory 
Comrol for ALL foui record tnA 
muttimedij slwe needs' 



t-8«8-222-4POS 

F»I: (919)677-9194 
E-miil: POS@unidial.com 
http://www.idtsoft.com 



rOUNO STSTIMS LIMITED 



(OMMTd SrSKMS (01 
TK MISK ( (lUO INIIISTir 

770-449-033S 



MoxrumioyEiisoraKiKiKC 



lltlKt I 




Invwntory Uanagwnsn I 
For Record Sfo/es 

800-942-3008 



FAX BILLBOARD AT 212-536-8164 



FOR SALE 



DOiUT BUY CUTOUTS! 

Untjl You See Our Catalog 
Of Great Cassettes & CD's 
TARGET MUSIC OlSTPIBUTORS 

7925 NW 66tti Street Dept J 
t^iami. florida 33166 
PH. 305-691.2188 • f AX 305-691 7210 
DEALEHS ONLY 



9 



Any Case S29.Sfi 

ALBUMS, CD'S 1 4S s CASES 

(800) 343-1433 
Call Now 
ISLAND CASES 
|ln NY) 
(518) 563-0633 
Fax: (516) 563-1390 



Utm • Piak • Jan • Hum • U 

Campus Records 

WhotcMl* DMilbirtor o( 
"DsMlofw/Ovarstocks" 
•74 Albwry Bhafcvr Road 

LjMtMn, NV 13110 
|S18)7e3~66M 
(5 IB) 783-6753 FAX 

Fermi mlfitf HUiul InJtfrn^et and 
Maier l^hrt Oomuti amd th mlocki 



REACH YOUR AD COMMUNITY 
BILLBOARD MAGAZINE 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is loo 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



DJ SERVICES 



DJ's & COLLECTORS 
BROUHAHA IMUSIC HURKETINQ 

216a S. Atlantic B^d. #260 
MonteryParX, CA. 91754 
For CD Singles (special trks, 
mixes, CD's, colieclabies etc) 
(213) 721-4003 Fax (213) 721-4373 
http://www.brouhahacd.coin 



STORE 
SUPPLIES 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 
ALL SIZES AVAILABLE 
Dies & Die Cutting 

1 (800) 359-5038 
755 Wytlie Avenue. Brooklyn. NY 11211 

THE OlSTRIBUTOnS SUPPLIER 



HAVE VOU 

LOGGED onro 

BiLLBOy^RD 

onLinE vetQ 

Visit our website at 
ht1p://www.blliboard. coins 



THE HOTTEST ISSUE OF THE YEAR!! 
BILLBOARD'S YEAR IN MUSIC!! 

• EXPANDED EDITORIAL COVERAGE 
• SPECIAL FEATURES 
• REVIEWS OF 1997 - PREVIEWS OF 1998 
•TRENDS OF THE YEAR •LISTINGS/PHOTOS 
1997 YEAR-ENO CHARTS & #1 AWARDS. 
The most complete ctnart wrap-up in the world, ranking top artists in music. IN- 
CREASED NEWSSTAND CIRCUUT10N: 94% OVER REGULAR WEEKLY 
CIRCULATION. Worldwide readerstiip ot over 200,000 responsive readers. Be a part 
of (tiis DONT MISS ISSUE witti a BILLBOARD CLASSIFIED advertisement. This will be 
a collectors edition for sure - December 27th - Deadline - December 12th. 

Call Jett Serrette - 1-800-223-7524 or Fax: 1-212-536-8S64 



411114ffllV8M.|K0(UKI<lllll< 



AUDIO PRODUCTS INI 



30 YEARS PROVIDING 
FAST GUARANTEED SERVICE 





.'«wwaiiclolaudiocom . andolaudiogaol com 
iil i|jl[*>lT.Vc t .i:ljiW:liii:THkiiljail 



HELP WANTED 



CONTROLLER 

Sought for record label. Prior 
record company experience a 
must. Fax resume to: 

(212) 664-8391 







30 




WANTED: 


u 




PRODUCT MANAGER 






For record label. 






Prior experience a must. 


i 




Fax resume to: 






(212) 664-8391 







RECORD LABEL 

Business AHairs needed to work with 
Label Mgr. of SoondlracK/New Age re- 
cord label in Los Angeles, CA. Must 
know music contracts well, inlemational, 
distribution, marketing, compilations, 
soundtracks- $36K/year. 

Fax RMinn*: *Vus. Affairs" 



I CALL BILLBOARD AT 212-S3fr-Si74 | 
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HELP WANTED 



HELP WANTED 



HELP WANTED 



EMINENT SCHOIAR CHAIR 
ENTERTAINMENT INDUSTRY/MUSIC POSITION 

The University of North Aiattama announces the availability of a position as 
endowed Eminent Scholar Chair. Director of the Enter^lnment Industry 
Center, arjd tenure-track faculty In commercial music and entertainment 
industry management. 

Recipient shall assume primary leadership responsibility for the Enlertainmeni 
Industry Center and will report directly to the Dean of the College ol Arts and 
Sciences. Addilionally. this person must interact on an interdisciplinary basis with 
the Department of Management and Marketing in the College ot Business, and 
the Department ol Music and Communications and Theatre in the College of Arts 
and Sciences. Applicants must have significant high-level experience ar>d solid 
connections in the entertainment industry ar>d in commercial music, de- 
monstrated leadership capability, desire and ability to raise funds from external 
sources, and strong nxitivation to improve the Center's stature, scope . and 
performance. Candidates must be competent to teach a range of courses In 
commercial music and the entertainment Industry, advise students, arrange in- 
temships/praclicums in the private sector, and contribute scholarly activities 
through publications, presentations, and leadership positions in professional or- 
ganizations. A doctoral degree is prefen'ed. a master's degree is required but con- 
sideration will be given to candidates with unique expertise. Salary and faculty 
rank will be competitive and commensurate with candidate qualifications and 
performance expectations. Prefened starting date is January 12, 1998, or August 
24, 1998. Applications will be considered as received and the position will remain 
open until filled. Women and minorities are encouraged lo apply. 

Submit a letter of application accompanied by a detailed vltae. Including all 
transcripts, and the names, addresses, and telephone numbers of three 
references to: Mr. Robert S. Steen, Director ot Human Resources and 
Affirmative Action, University of North Alabama, UNA Box 5043, 
Florence, Alabama 35632-0001 . 

The University of North Alabama is a regional university with approximatety 5,600 stu- 
dents and is composed of four colleges: Arts and Sciences, Business, Education, and 
Nursing and Allied Health. Graduate programs are currently offered in the Colleges of 
Arts and Sciences, Business, and Education, II is located in Florence, which is part ol 
the Shoals area of Northwest Alabama This area is on the Tennessee River and sen/es 
as the cultural, medical, recreational, and commercial center for Northwest Alabama 
and portloTO of Mississippi and Tennessee, arvd is the home of the 'Muscle Shoals 
Sound" recording studios and the Alatiama Music Mall ol Fame, The Unnwsity of Hofth 
Alabama was a pioneer In establishing commercial music as a rruijor. 

An Equal Opportunity Employer 



SPECIALTY PRODUCTS BUYER 

National Record Man is scelcing an 
experienced Specialty Buyer to join our 
Purchasing Team. The selected individu- 
al will work out of our corporate office, 
located in the Pittsburgh. PA. area, and 
fiave responsibilities for purchase of 
Accessories, Boutique, Trend, Apparel. 
Small Electronics and Budget Music 
Tht idetti etuuUdaU wiU havt: 

• 3+ Years Experience 

• Computer ProfldcDcy 

• Strong Communicatioa Skills 

• Vendor Negotiation Skills 

• M^or Vendor Lxperience 

• Successful Inventory Managcmcnl 
Experience 

If y(.>u arc seeking a growth opponunity 
where your skills and abilities will be 
appreciated and rewarded, send or fax 
your resume indicating your experience 
and salary history to: 

National Record Nf art 

507 Forest Ave. 
P.O. Box 2003, Camcgic. PA. 15106 
Fax: 412-276^201 
Am: HR Department 



SALES ASSISTANT 

^umhiiw Mountain Productions, a fast 
growing value addd music packager special- 
iiing in marketing music w/ caiidfes aiid 
musK w/ book sets is seeking a sales assis- 
tant to support President and National 
Account Manager. 

Candidate must be highl|f motivated and 
entrepreneurial. Communiations skilb must 
be eiceHenc bpenence widi MS Word, Excel. 
Act and Quickbooks neerled. Ideal candidate 
mil have eipeneiKe as sales assistant and 
kmdedge <il record chain and book super- 
store distribution. 

The individual will be groomed lor a 
National Account Managers position in sm to 
nine months. Some domestic travel required. 

We offer Dale Carnegie sales training 
compeutive salai) and medial benefits. 
Interested candidates fax resume and salary, 
renuirements lo 2I2-2I3-MO0. 



NATIONAL SALES MANAGER 

Dynamic lndepen(Jent label is looking for a self-starting professional 
with major label sales experience. We are looking for a person who 
has established relationships with the retail community. The ability 
to develop and implement sales strategies and programs is a must. 
The successful candidate will have at least 5 years of experience 
on a national level. This is a once in a lifetime opportunity. Please 
send a resume and salary requirements to: 



Billboard Classified 

IStS Broadway 
New York, N.Y. 10036 



FINANCIAL ANALYST 

N2K, ihc leader in the on-line mixsic industry, has an exciting opportunity 
for an eager financial analyst. Key function include performing financial 
analysis (budgets, financial statements & forecasts), preparing reports for 
the industry analysts, shareholders & their external parties, consolidating 
divisional financial statements & coordinating information for audits. Pro- 
jects include analyzing deals, marketing campaigns & other ROI analyses. 

Required: BS in Accounting/Finance, 3-5 years financial analysis experience, 
Excel/Word & superior communication skills. Competitive salary + bene- 
fits. If interested, fax resume to: 

(212) 742-1778. EOE M/W/HA' 



DIRECTOR OF RADIO PROMOTION 

Are you tired of spinning your wheels and not achieving your poten- 
tial? We are a dynamic Independent label looking for a professional to 
direct our radio promotion department. Must be a self-starter virith 3 - 
5 years of experience and the desire to become an industry leader. 
We will provide the envlomment, the resources, and the t(X)ls to 
realize your goals. Please send a resume and salary requirements to: 
Box Sl-l? 

Billboard Classlflod 

mis Broad^wAy 
N«w York, N.Y. 1003S 



SKMA SALES MANAGER 
WESTERN REGION 

A world leader in tbe audio aad video 
tape iDdustiy. SKMA. Inc. is accept- 
ing resumes (or a sales piofessiooal 
witii substantial experience in selling 
magnetic tape to the audio and video 
duplication market. Compiehensive 
compensation and excellent benefits 
(or right persort For immediate con- 
sideration, please forward your re- 
sume in confidence to: 

Doug Booth/ Vice Prasldaiit 
SKMA, 4041 Via Oto Av*., 
Long Beach. CA. 90810 
Tmx (310) 830-0646 



INTERNATIONAL 
MARKETING MANAGER 

Exceptional opportunity exists lor 
creative, energetic, independent 
minded indrvkkial. Rykodlsc's Interna- 
tional Department seeks a Marketing 
Manager to help create and implement 

Somotior^l and maii<eting activities 
r all norhEuropean inlemational ter- 
ritories. Based in Ardmore, Pa.; com- 
puter literacy; a strong orientation to 
detail, follow-through and customer 
senflce; prior marketing and/or music 
industry experience is very desirable. 
Stfid ranaiM to Mary Rajnurd, HR 
Dlrvctor. Fax 508-741-4681; email; 
iiury.ra]manl@ryfcedlscxe«t; snallnull 
27 Concrets St., Salan, MA. 01970. No 
iMwne call* pl«asc! 



ROYALTY ASSISTANT 

Entry-level position available with large 
music publishing company in NYC. Re- 
sponsibilities Include data entry, ad- 
ministrative work and royalty analysis. 
Accounting backgrourxJ a plus. Send 
resume to: 

Box 841 5 
Billboard Classtfled 

1515 Broadway 
New York. N.Y. 10036 



PUBLICIST 

N.Y- based label. Great writing, 
phone, media placement skills. Min. 
three years experience in record co. 
publicity required. Fax resume w/ 
salary requirements to; 

(212) 228-0660 



Billboard Advertising 
212-536-5174 



BRAZIL 

(Continued from page 1) 

of the recent turmoil of Asian bourses. 
On Oct. 30, the government raised 
short-term interest rates as a way of 
defending Brazil's currency, the real. 

When the spike in interest rates from 
•2S% to 44% failed to stabilize the real, 
however, the goviernment was compelled 
to come up with an initiative to 
strengthen the currency and calm a jit- 
ter>' financial community. The package, 
if fully implemented, would save the 
gowrnment $18 billion. 

Though reaction among leading econ- 
omists and financial analysts to the 
package generally has been positive, 
executives from Brazil's record business 
are unsure of how the pacote will affect 
their business in the long run. 

For the short term, however, the 
effect will be negati\*e. 

"We think that the Christmas season 
will be 10%-15% lower than we had 
expected," ssys Manuel Camero, presi- 
dent of Brazil a recording trade group, 
ABPD. "We had thought that Brazil's 
record market would grow around 7% 
in 1998, but with the pacote it is. hard to 
say." 

Camero says that Brazilian record 
companies were hitting the target 12% 
increase in the billion-doUar market this 
year, as of October He adds that despite 
the potential bad side effects of the 
pacote. Brazil's record industry is 
healthy and that there wxHild be no rea- 
son to expect a disastrous downturn. 

Ironically, it was another government 
economic plan that belied make Brazil 
the world's sixth-largest record market 
In 1994 the government introduced an 
anti-inflation campaign pegged to the 
new real currency. 

Suddenly, Brazil's working classes 
had discretionary income, and they 
began ui^;rading their stereo gear and 
converting their vinyl product to CDs. 

Brazil's record business has not 
looked back since. 

But now the pacote could threaten 
the Brazilian record industry's hard- 
fought gains. Nonetheless, Camero's 
assessment of the pacote is shared by 
other executives, such as Paulo Pasian, 
director of market relations at Brazil's 
large.st record retailer, the department 
store chain Mappin. 

Says Pasian, "People will buy less, 
but right now it is difficult to say how 
much. It is not catastrophic because this 
is an induced rwession." 

The concert business is not likely to 
be adversely affected by the austerity 
package either, predicts Dodi Cirena. 
president of concert promoter DC-Set. 

"I've been working in the concert 
business for 20 years, and I've seen 
much worse crises." sa>'s Cirena, who 
adds that a slov^ -developing recession 
will not dampen consumption by music 
aficionados. 

"They will keep on buying even if the 
ticket price, or the pavTnents on a CD 
plaj-er, become a little more expensive," 
says Cirena. 

WTiether consumers stay or go is not 
an option for Brazil's record industry, as 
retailers and record labels take proac- 
tive measures to blunt the anticipated 
short-term effects of the pacote. 

For instance, some m^jor retailers, 
including Mappin, are committed to 
maintaining interest rates on credit 
sales at levels existing before the gov- 
ernment increased its rates in October 

In the meantime, ABPD is devising a 
huge advertising campaign that touts 
the CD as a jwpular product that is ixvex.- 
pensive and can be bought with cash so 
that the consumer can elude high inter- 
est-rate payments. 

"We want to avoid the lO^-lS*^ drop 
in Christmas sales that could happen 
l)ecau.^ of the pacote." sa.S's Camem. 
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SERVICE YOU'D 
LIKE THE MUSIC INDUSTRY 
TO KNOW ABOUT 
CALL BILLBOARD CLASSIFIED TODAY 
1.800-223-7524 FAX: 212.536-8864 



ADVERTISING SPACE SALES 

Billboaix) Magazine, the music industry's leading newsmagazine, seeks an 
eneigetic, hard-wortdng and articulate sales rep for our growing inside sales 
operation. You should be able to upsell on inbound sales and cold-calls to 
new prospects, and do what it takes to expand a very promising territory. 
Music industry experience is welcome but not essential, we want someone 
who can sell. 1 - 3 years sales expenence preferred. Salary + commission + 
benefits. Fax your resume and salary history to: 

HAROLD rrZKOWITZ (212)836-8864 

Billboard is an equal opportunity employer 



Update 



LIFELINES 



BIRTHS 

Boy, Jonah Nathaniel, to Larry and 
Pam Jacobsnn, Sept. 4 in Beverly 
Hills, Calif. Father is head of business 
and legal affairs at Revolution Rec- 
ords. 

Boy. David Francis, to Annette Rella 
Wolmark and Alan Wolmark, Oct. 
25 in New York. Mother is VP of law 
and business affairs at MTV Net- 
works. Father is an artist manager 
and owner of CEC Management. 

Boy, Joshua Alvin, to Hilario and 
Judith Villareal, Oct. 29 in Queens. 
N.Y. Father is senior financial analyst 
at Arista Records. 

Boy. Jack Meyer, to David and Chan- 
talle Millman. Nov. 4 in Santa Mon- 
ica, Calif. Father is owner of Millman 
Heavy Industries. 

Girl, Jane Autumn, to Eric and Tracy 
Bochlert, Nov. 7 in New York. Father 
is former radio features editor at Bill- 
board and is an associate editor at 
Rolling Stone magazine. 

Boy, Tyler Zachary. to Eric and Amy 
Levine, Nov. 11 in New York. Father 
is senior VP of operations/general 
counsel of Metropolitan Entertain- 
ment Group. 

Girl, Angelica Christine, to Christine 
and Chris Cox, Nov. 11 In Los Ange- 
les. Mother is retail and record pool 
promotion manager at Interhit Rec- 
ords. Father is co-owner and director 



of A&Rat Interhit Records. 
DEATHS 

Jack Garner, ryS, of cancer, Nov. 3 in 
Little Rock, Ark. He was the owner 
of Discount Records Inc., a small 
chain of record stores in central 
Arkansas. CJarner opened his first 
record store in 1972 and was known 
for his wide selection and the stores' 
"fun" atmosphere. Garner closed the 
chain in February 1996 and retired. 

Maria de Lourdes Perez Lopez, 58, 

of a heart attack. Nov. (J in Amster- 
dam. Known as Maria de Lourdes. 
"the voice of Mexico," the Polydor re- 
cording artist had just completed a 
European tour. She was a defender of 
the copyrights of singers and artists 
and aided several artists in their 
legal suits. A 6-foot statue in her 
honor was unwiled earlier this month 
at Plaza Garibaldi in Mexico (Mty. 
She is survived by her sons Lazaro 
an{l Pedro. 

Daniel Lapidos, 81, of heart failure, 
Nov. 9 in Westwood, N.J. Known as 
"Danny Leroy." Lapidos playe{l sax 
for various swing bands, including the 
Paul Whiteman. Meyer Davis, and 
Vincent Lopez Orchestras. He led the 
orchestra at the Kutsher's Country 
Club in Monticello, N.Y., for 41 years, 
backing up Tony Bennett. Liza Min- 
nelli. Wayne Newton, and Louis Arm- 
strong. He Is survived by his wife, 
Sally; sons Howard and Mark, the lat- 
ter of whom is the producer of Beal- 
lefest; and four grandchildren. 



GOOD WORKS 



Rooms full of JOY: Roomful 
Of Blues, signed to Rounder's Bulls- 
eye Blues label, has worked out an 
arrangement to collect toys for chil- 
dren — via the Toys for Tots cam- 
paign — during its performances in 
December The drive takes place at 
shows in Cleveland (Dec. 2); Ann 
Arbor. Mich. (Dec. 3); ('hicago (Dec. 
5); Minneapolis (Dec. (i); Kalamazoo, 
Mich. (Dec. 9); and New York (Dec. 
12-13). At the concerts, the group will 
perform songs from its new, first 
Christmas album. "Roomful Of 
Christmas." Toys for Tots, which 
turns this year, began in Los Ange- 
les and has since grown to a nation- 
wide Christmas charity, with 200 
Marine (^orps Reserve units collect- 
ing toys for needy children. Contact: 
Glenn Dicker at 617-354-0700. exten- 
sion 200. 

More toys FORTOTS: in anoth- 
er To.v-s for Tots assist, country artists 
Sammy Kershaw and Jason Sellers 
perform Nia-. 3(J at the Carolina The- 
ater in Raleigh, N.C., as a benefit for 
the charity. The concert is sponsored 
by WKIX Raleigh. Contact: BNA 
Records' Marion Williams at 6ir>- 
313-4354 or Kim Reinbold or 615- 
313-4340. 

A MISSION FOR MISSIONS: 
Dwight Yoakam's Nov. 13 concert for 
the L.A. Mission has been shifted to 



Dec. 21 at Billboard Live in Las Ange- 
les. All profits from this event will go 
to the mission, and audience members 
are encouraged to donate new blan- 
kets for the homeless, which will be 
collected at the door Yoakam will also 
donate 24.000 biscuits to the Los 
.Angeles and Bakersfield (Calif.) Mis- 
sions for Thank.sgiving and (Thri.stmas 
meais via Bakersfield Biscuits. 
Yoakam will perform songs from his 
new Reprise album. "Come On Christ- 
mas." Contact: Tresa Redhurn or 
.Mitch Schneider at 81H-3S0-0400. 

Fortieth fund raiser: The 

Parkinson's Disease Foundation is cel- 
ebrating its 40th anniversary with a 
winners' dinner Dec. 4 at the Pierre 
Hotel in New York, with singer Page 
Morton Black, chairman of the foun- 
dation, among those being honored — 
in her case with the Lifetime 
Achievement Award. U.S. Secretary 
of Health and Human Services 
Donna K. Shalala will receive the 
Parkinson's Disease Foundation 
Award. Singer Julius La Rosa and 
the Barry Levitt Orchestra w ill per- 
form. The foundation was established 
by Black's late husband, William 
Black, founder and owner of the 
Chock Full O'Nuts ('orp., and is locat- 
ed in the William Black Building at 
Columbia- Presbyterian Medical Cen- 
ter in New York. Contact; Bernie 
Ilaon at 212-245-7950. 



Tommy Tedesco, 67, of lung cancer. 
Nov. 10 in Northridge, Calif. A studio 
musician, Tedesco was named "the 
Most Valued Player" by the Holly- 
wood. Calif., chapter of the National 
Academy of Recording Arts and Sci- 
ences in"l980, 1981, and 1982 and was 
voted one of the top 1(K) guitar players 
of all time by Guitar magazine in 
1993. of which he was a regular con- 
tributor. He played guitar for a num- 
ber of Motown and Phil Spector pro- 
ductions and recorded many jazz 
albums under his name. He also 
played guitar for the themes to 
"Bonanza," "M*A*S*H," "Batman," 
and "(Jreen Acres." He can also be 
heard on the soundtracks to "The 
Deer Hunter," "The Godfather," and 
"Field Of Dreams." lender the pseu- 
donym "Tommy Marinucci," he was a 
regular on Martin Mull's rai'iety show 
"Fernwood 2 Nile." He is survived by 
his wife, ('armie; his children. Dale. 
Denny. Desiree, and Damon; their 
spouses; and two grandchildren. 
Tyler and Cassidy Johnson. 

Saul Chaplin, 85, from injuries sus- 
tained from a fall, Nov. 15 at Cedars- 
Sinai Medical Onter in Los Angeles. 
The Brooklyn, N.Y.-born Chaplin 
worked with u number of lyricists in 
the '30s, with two songs in collabora- 
tion with Sammy Cahn. "Until The 
Real Thing Comes Along" and 
"Please Be Kind," being the stand- 
outs. He and Cahn also wrote an Eng- 
lish lyric for "Bei Mir Bist Du Schon," 
originjilly part of a 19:i3 Yiddish musi- 
cal .score by Sholem Secunda, that 
propelled the Andrews Sisters to 
fame in 1937. After a stint of writing 
songs, mostly with ('ahn, for low-bud- 
get films, Chaplin became a three- 
time Oscar-winning film scorer for his 
work on 19o0"s "An American In 
Paris" (with Johnny Green). "Seven 
Brides For Seven Brothers" (with 
Adolph Deutsch), and "West Side 
Story" (Green and Sid Ramin). All 
told, he was inv<)lve(l in 80 film pro- 
ductions. In another hit collaboration, 
with Al Jolson, he refashioned the 
19th-century waltz "Waves Of The 
Danube" that Jolson introduced in 
"The Jolson Story" under the title of 
"The Anniversary Song." Jolson's 
Decca recording became one of his 
biggest successes. Chaplin, who also 
was a producer, musical director, and 
N-ocal arranger, joined ASCAP in UK56; 
he earned the performance right soci- 
ety's Deems Taylor Award for his 
1994 memoir. "The Golden Age Of The 
Movie Musical And Me." Survivors 
include his wife, Betty; a daughter, 
Judy (Chaplin Prince; two grandchil- 
dren; and one great-grandchild. 




Mr. Holland's Opus. The first official board of directors for the Mr. Holland's 
Opus Foundation met recently at BMI Records in Los Angeles. The organization 
provides new and refurbished instruments to elementary, secondary, and com- 
munity music programs nationwide. Pictured, from left, are Robert Urband. pres- 
ident of the Sound Image Network and Foundation trustee/treasurer; Doreen 
Ringer Ross, assistant VP of film and TV relations at Broadcast Music Inc. and 
Foundation VP; Michael Kamen, composer and Foundation founder/trustee/ 
chairman; Gail Cunningham, VP of glot>al promotions and sponsorships at Mas- 
terCard International and Foundation president; Bob Ezrin. presidentyCEO of 7th 
Level Inc. and Foundation VP; and Vincent Freda, senior VP of administration at 
MCA Records Inc. and Foundation secretary. 



CALENDAR 



NOVEMBER 

Nov 20-22, Billboard Music Video Center- 
ence And Awards, Beverly Hilton. Beverly Hills, 
Call! 212-536-5002. 

DECEMBER 

Dec 2. ASCAP's "Real Stories , , . What Hap- 
pens In The Music Business* Series Presents 
Publicity: How To Create A Buzz, ASCAP Building, 
NewYork 212-a41-8119 

Dec. 3, Third Annual New Vorii National Acad- 
emy Ot Recording Arts And Sciences Heroes 
Awards, New York. 212-245-5440 

Dec 3, 1997 Liletime Achievement Awards, 
sponsored by National Academy of Songwriters. 
Regent Beverly Wilshire. Beverly Hills, Calit 213- 
782-9836, 

Dec 4 5, Entertainment, Sports. And Pub- 
lishing Law Seminar, sponsored by University ol 
California at Davis School of Law and Universily of 
Houston Law Foundation. Sheraton Grande Hotel. 
Los Angeles 713-743-2069 

Dec 4-7, Aspen Artist Development Confer- 
ence, Hotel lerome. Aspen. Colo. 970-544-8292. 

Dec 8, Billboard Music Awards. MGM Grand 
Garden Arena. Las Vegas 212-536-5173. 

Dec 9, Annual Forecast t Update Seminar, 
sponsored by the International Recording Media 
Assn., Sheraton New York Hotel & Towers, New 
York. 609-279-1700 

Dec 1 1 , New Vdrk Women In Film t Television 
Gala Holiday Luncheon, honoring ludy McGrath, 
New fcik Hilton and Towers 212 838-6033. 

Dec 11 To Market. To Market: Sellint 
Records In The Cyberage, presented by Itie New 
York chapter of the National Academy of Record- 
ing Arts and Sciences 212-245-5440 

Dec 11-12, Entertainment. Sports. And Pub- 
llshinc Law Seminar, sponsored by University of 
California at Davis School of Law and University of 
Houston Law foundation, Hyatt Regency Hotel, 
Austin. Texas 713-743-2069. 

Dec 14. Rock On: Record Company Presi- 
dents, sponsored by W8AI New York 718-693- 
1280. 



SELF-HELP TITLES STIR AUDIOBOOK SALES 

(Cotititined from jxige 5i) 



($10.9.'), Simon & Schuster); and .Jovce 
Elizabeth Lloyd's "Nice Couples Do: 
How Tb Turn Your Secret Dreams Into 
Sensational Sex" ($17, Time Warner), 
which exploit's how to brinj; the passion 
back into a long-term relationship. A 
sequel to "Love Tactics," "More Lo\'e 
Tactics" is set to he released in Febru- 
ary through B&B, priced at $1I).!I8. 

"It's not .smutty," sa>'s Fahnestock of 
"Nice Couples." "It's solid advice about 



putting more spice into a relationship." 

Another upcoming title to look for is 
"The Marriage Spirit" ($1X, Simon & 
Schuster) by husband and wife coun- 
seling team Drs. Evelyn and Paul 
Moschetta. authors of the "('an This 
Marriage Fie Saved" column in Ladies' 
Home Journal. The title encourages a 
soul-centered commitment from both 
mates to become the best indi\idually 
and together 



JANUARY 

Jan 8-11. International Consumer Electron- 
ics Show, sponsored by Consumer Electronics 
Manufacturers Assn.. las Vegas Convention Cen- 
ter Sands Exposibon Center Las Vegas Hilton. Alex- 
is Parti Hotel. Las Vegas. 703-907-7674. http:// 
www.cemacity org 

Ian 15, Making It Real: Live Music On Tele- 
vision, presented by the Museum of Television and 
Radio and the New York chapter of the Nahonal 
Academy of Recording Arts and Sciences. 212- 
621-6600 

Ian 20-22. Mobile Beat Dl Show And Con- 
ference, Tropicana, Las Vegas 716-385-9920. 

Jan 22. Graphic Details/Graphic Design: CD 
Packaging Now, The Year 2000 And Beyond, pre- 
sented by the New York chapter ol tlie National 
Academy of Recording Ads and Sciences, 212- 
245-5440 

Jan 26, 25th Annual American Music Awards. 

Shrine Auditonum. Los Angeles, 818-841-3003 

FEBRUARY 

Feb. 4-7. Gavin Seminar. Hyatt Regency. San 
Oiego. 415-495-1990, extension 632. 

Feb 1 1 - 13, Networited Entertainment Worid 
Conference. Beverly Hilton. Beverly Hills. Calif, 
212-840-7280, extension 104, 

Feb 12 Folk Alliance Fourth Lifetime 
Achievement Awards, Cook Convention Center, 
Memphis. 202-835-3655. 



MUSICOM 

(CoHthintd fntot fxif/e ,'i4) 

side, catalog sales are what geared up 
and inspired the LP replacement cycle 
in the '80s. so it has already had a hufje 
[lush. Wliether or not (jeople arc going 
to buy catalog by digital download I 
question, but being able to download 
s(K'cific tracks, that's my idea of a gold 
mine." 

Incidentally. http://www. music 
maker.com, a site that currently allows 
users to customize their own C'Ds from 
a 30,000-stmg catalog, will begin offer- 
ing digital-dowTiloadable music in early 

im 

Bob Bernardi, chairman/CEO of 
Music Connection, the company that 
operates the site, is cautious about ov^er- 
eslimating the capability of the new 
technology. 

"If you look at digital dou'nload, it*s 
still in its wry infancy," he says. "We 
can do it. but how many people are 
going to want to digitally download? 
We'll proiiably haw a lai^e offering and 
promote our most [Xipular tracks." 
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Deregulation Helps Jones Explode 

Network's Offerings Help B 'casters Focus, Grow 




■ BY STEVE KNOPPER 

ENGLEWOOD, Colo.— Jones Radio 
Network used to think small radio mar- 
kets. A company in Tampa, Fla., say, 
would find itself with few resources to 
program its local radio station. So Jones 
would sell one of its 24-hour broad- 
casts — whether in country, soft rock, or 
one of several other formats — so the 
station could compete. 

The company, founded as Drake- 
Chenault/Jones Satellite Services in 
1989, grew according to this strategy. 
But then the radio industry changed. 



JONES RADIO NETWORK- 



With the deregulation fostered by the 
1996 Telecommunications Act, big com- 
panies began gobbling up stations in 
major markets. The companies found 
themselves with a multitude of stations 
in a market, focusing their dollars and 
attention on the larger stations and look- 
ing for a more economical, hassle-free 
way to program the smaller outlets. 




HAUENSTEIN 



You're A Friend Of Mine. Elektra artist Jackson Browne, right, whose "Best Of" 
album is currently riding The Billboard 2O0, made a recent stop by the New York 
offices of SW Networks. He is pictured with SW AC/country editor Sue Falco. 

U.K.'s Atlantic 252 To Be 
Expanded, Not Put On Sale 



■ BY MIKE McGEEVER 

LONDON — European media groups 
can put away their checkbooks — At- 
lantic 252 is not for sale. 

The top 40 outlet's owner, CLT- 
UFA U.K. Radio (formerly known as 
CLT U.K. Radio), has rolled out a 
series of long-term plans, putting to 
rest growing industry speculation 
that Atlantic, which broadcasts on 
longwave to most of the U.K. from 
Ireland, was about to be sold to 
EMAP Radio. 

CLT-UFA U.K. is drawing up a 
blueprint to expand the Atlantic 252 
brand while building new revenue 
streams through radio and non-radio 
activities in the U.K and abroad. 
This activity will target 15- to 24- 
year-olds, Atlantic's core target 
demographic. 

"In the past, we have been ap- 
proached by foreign broadcasters 
who wanted to clone our format," 
says Travis Baxter, managing direc- 
tor of CLT-UFA U.K. "But that was 



not what we were about then. Now 
we are looking at an effective way of 
managing that." 

Baxter says the expansion of At- 
lantic 252 will steer clear of Euro- 
pean markets where there are exist- 
ing CLT operations, but he would 
not specify which markets interest 
the group. Commenting on intense 
speculation that Atlantic is or was 
for sale, Baxter says, "Atlantic 252 
is firmly in the CLT-UFA broad- 
casting stable and will remain 
there." 

In a related restructuring of CLT- 
UFA U.K. management. Carol Fish- 
er (currently managing director of 
the group's sales division) is to 
become strategic planning director, 
overseeing CLT's brand building and 
marketing operations in the U.K., 
Ireland, and Scandinavia. Mean- 
while, national news/talk network 
Talk Radio GM Paul Robinson will 
become the station's managing di- 
rector Both Fisher and Robinson 
will report to Baxter. 



newsline... 




THE JOKE'S ON YOU. KLOS Los Angeles morning team Mark and Brian's 
new Oglio Records album, "You Had To Be There," released Nov. 11, 
debuts on this issue's Billboard 200 at a sky-high No. 
48, with sales of 30,000, according to SoundScan (Bill- 
board, Nov. 22). The pair made appearances at five 
retailers on the West Coast following the set's release — 
in Los Angeles; Burbank, Calif.; Portland. Ore.; Sacra- 
. J mento. Calif.; and Costa Mesa, Calif. — where album 

^k^Mjjj^H sales reportedly set records for the most CDs sold at 
HjlUnljDHIMjH an in-store appearance. 

BHANDMEIER OUT OF CONTRACT. According to The Chicago Sun-Times, 
former WLUP Chicago morning man Jonathon Brandmeier, now living 
in Los Angeles, is officially out of his contract, leaving him free to nego- 
tiate with any interested parties. He was slated for mornings on KYSR 
(Star 98.7) L.A but reportedly balked at the deal when Chancellor asked 
for a one-year extension on the remaining 19 months in his contract. At 
a recent roast of Brandmeier's former boss. Chancellor's Jimmy de Cas- 
tro, by the Broadcast Advertising Club of Chicago, de Castro was quot- 
ed as saying, "We hare bent over backward ... for years for this man. 
He's made $20 million plus. I love him. His is one of the greatest morn- 
ing shows in the world. We offered him the opportunity to be on in Chica- 
go [and] in Los Angeles. Contrary to all of these rumors about fights, he 
decided that he didn't want to be on." 

PARTRIDGE IN THE APPLE? Chancellor senior VP of regional operaUons 
Larry Wert confirms that WKQI Detroit's Danny Bonaduce is a "definite 
candidate" for mornings at WNSR New York. 



That's where Jones, which only this 
year changed its name to Jones Radio 
Network, came in. "[Deregulation] has, 
in fact, played right into our hands," 
says VP/GM Eric 
Hauenstein. "You 
could say the jury 
is still out as to 
whether it will 
have a massive 
benefit to us. But 
so far it has had a 
benefit" 

Adds Phil 
Barry, Jones' VP of 

programming and operations, "Groups 
and individuals spend millions of dollars 
to 'build their radio empires' in a given 
market. For example, for a radio broad- 
caster that now 
owns six stations 
in a single market, 
it makes sense to 
invest the m^ority 
of the financial and 
human resources 
into the stations 
that have the 
biggest opportuni- 
ty for the greatest barry 
return. 

"It is now necessary for this broad- 
caster to find an economical way to pro- 
gram the primary stations in overnights 
or the secondary stations full time. This 
is where satellite-delivered program- 
ming — ^24-hour 
formats, evening, 
and overnight 
shows — has an 
incredible opportu- 
nity to help sta- 
tions grow their 
audience and make 
money," Barry 
adds. cuFTON 

Jones, compet- 
ing against such powerhouse networks 
as Westwood One and ABC, has now 
grown to become the largest live, full- 
time satellite programming provider in 
the U.S. This year, it announced its 12th 
format, Rock Classics. In all, its formats 
(Continued on next page) 
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Adult Contemporary 
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So 


TITLE 

LABEL & MUMBEIWTOMOTCN LABEL 


ARTIST 










* * * No. 1 * * ♦ 


1 


1 




13 


SOMETHING ABOUT THE WAV YOU LOOK TONIGHT * ELTON JOHN 
ROCKH 56S10a Ai!^ Z ww» It No I 






1 


in 


HOW DO 1 UVE 


♦ LEANN RIMES 


J 


3 


3 


18 


QUIT PLAYING GAMES (WITH MY HEART) « BACKSTREET BOYS 




6 


5 


10 


SO HELP ME GIRL 

ARCSTA 13428 


♦ GARY BARLOW 


5 


4 


4 


16 


TAKES A UTTU TIME 

.UM ^tpiju cur 


♦ AMY GRANT 


a 

0 


c 
3 




g 


TELL HIM * BARBRA STREISAND - CELINE DION 

MUSiC'tPiC ALBUM C J'.CC'LUMeiA 


7 


7 


7 


13 


PROMISE AINT ENOUGH 

PLSH ALBUM :J" 


OARYLHALL JOHN DATES 




g 


11 


g 


AT THE BEGINNING RICHARD MARX & DONNA LEWIS 

AiLiNiiC .i'.cj; 




11 


13 


7 


THE GIFT JIM BRICKMAN FEAT COLLIN RAYE & SUSAN ASHTON 


do) 


u 


u 


5 


inc. Dtsi ur Luvc 


A UIPMAfl nni TON 






12 


7 


BUTTERFLY 


« MARIAH CAREY 




13 


13 


A 

y 


1 DON T WANT TO WAIT 


♦ PAULA COLE 


14 


10 


10 


13 


2 BECOME 1 


♦ SPICE GIRLS 


14 


13 


8 


16 


FOOLISH GAMES 

ATLANTIC ^ ~ 1 


♦ JEWEL 


15 


9 


9 


16 


SILVER SPRINGS 

REPRi'ii: A;0'JF,^ r.;T 


♦ FLEETWOOD MAC 


18 


16 


16 


32 


SUNNY CAME HOME 

LClUMB a ,'H-i^H 


♦ SHAWN COLVIN 


17 


17 


17 


g 


THE ONLY ONE 

REPRISE ALBUM " 


CHICAGO 


^1 


18 


18 


42 


YOU WERE MEANT FOR ME 


♦ JEWEL 


19 


19 


20 


76 


CHANCE THE WORLD 

ptpp 


♦ ERIC CLAPTON 


(Iff) 


21 


23 


3 


HOW COULD AN ANGEL BOEAX MY HEART 

LAFACEAIBUM CUT ARISTA 


♦ TONI BRAXTON WITH KENNY G 


\±Lf 


23 


27 


4 


HEY GIRL 

CCLUMBIA ALBUM CUT 


♦ BILLY JOEL 


22 


20 


19 


16 


AU FOR YOU 

LNIVEKSU.M13S 


♦ SISTER HAZEL 


23 


24 


22 


23 


FOft ONCE IN OUR LIVES 

ARK 21 ALBIMCUT 


PAUL CARRACK 


24 


22 


21 


11 


CANDLE IN THE WIND 1997 

rl->l' t'.-ei:.- A\i.' 


♦ ELTON JOHN 


QD 


28 




2 


SAND AND WATER 


BETH NIELSEN CHAPMAN 




Adult Top 40 










* * * No. 1 ♦ * * 


1 


1 


1 


19 


1 DONT WANT TO WAIT 

IMACO t:3mWARMR BHOS 


♦ PAULA COLE 
A M»5 al No. ! 


< 


2 


2 


31 


ALL FOR YOU 


♦ SISTER HAZEL 




4 


4 


15 


FLY 

LAVA ALBUM CUT ATLANTIC 


♦ SUGAR RAY 


4 


3 


3 


20 


FOOUSH GAMES 

AIIAMIC H70?l 


♦ JEWEL 




5 


8 


8 


TUBTNUMPINC 


« CHUMBAWAMBA 




7 


10 


12 


WALKIN' ON THE SUN 


♦ SMASH MOUTH 


7 


10 


9 


22 


IF YOU COULD ONLY SEE 

"VLi'L-OP ALs.jM :lI AAW 


♦ TONIC 


g 


8 


7 


21 


PUSH 

; AvA A;BllM CUr.ATl ANTIC 


• MATCHBOX 20 


9 


S 


5 


30 


SEMI-CHARMEO LIFE 

EL^KT^-Afrtl^iEL: 


♦ THIRD EYE BUND 


10 


9 


6 


21 


BUILDING A MYSTERY 

AR s'A :;-jR". 


♦ SARAH MCLACHLAN 


u 


11 


11 


13 


HOW DO 1 LIVE 

CLR3 73022 


♦ LEANN RIMES 




18 


20 


4 


■ DO 

G-FIL'. 


* LISA LOEB 




13 


13 


57 


BARELY BREATHING 


• DUNCAN SHEIK 


14 


12 


12 


29 


HOW BIZARRE 

HLI-'ALBJM :J'MERL-URV 


«OMC 




15 


16 


14 


TAKES A LITTLE TIME 

AIM ALBUM CUT 


♦ AMY GRANT 




16 


14 


40 


SUNNY CAME HOME 

LOUJMB A7B528 


♦ SHAWN COLVIN 


17 


14 


15 


41 


ONE HEADLIGHT 

INrER5C0P{ ALBJM lUT 


♦ THE WALLaOWERS 


IS 


17 


17 


14 


CRIMINAL 

CLEANSLATE ^ ■ -V::»K 


♦ FIONA APPLE 


Cif) 


21 


23 


7 


SUMMERTIME 


♦ THE SUNDAYS 


(15) 


23 


30 


4 


3AM ^ 


MATCHBOX 20 


(D 


22 


21 


10 


SOMETHING ABOUT THE WAYYOU LOOK TONIGHT » ELTON JOHN 


22 


19 


18 


19 


QUIT PUYING GAMES (WITH MY HEARD ♦ BACKSTREH BOYS 


23 


24 


24 


8 


SAY WHAT YOU WANT 

MERCURY .. ' 


♦ TEXAS 


24 


27 


26 


10 


LEGEND OF A COWGIRL 

rv!Li/[,. . 7B65I 


♦ IMANI COPPOLA 


2S 


26 


28 


12 


SILVER SPRINGS 


♦ FLEETWOOD MAC 
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Tauzin Asks DOJ To Look At Portals Deal 

Charges Link New FCC Bldg. With Illegal Contributions 

m BY BILL HOLLAND 



WASHINGTON, D.C— A top House 
lawmaker has asked the U.S. De- 
partment of Justice to investigate 
alleged influence-peddling and ille- 
gal campaign contributions that he 
said may be connected to the admin- 
istration's approval of a $400 mil- 
lion, 20-year lease for the Portals, 
the new office complex in southwest 
D.C. along the Potomac that will 
serve as headquarters for the Fed- 
eral Communications Commission 
(FCC). 

Rep. Bill Tauzin, R-La., chairman 
of the House Telecommunications, 
Trade and Consumer Protection 
Subcommittee, outlined the charges, 
already published in at least two 
weekly magazines and several 
dailies, in a Nov. 18 letter to Attor- 
ney General Janet Reno. 

"I am writing to urge you, in the 
strongest terms possible, to begin 
immediate criminal investigation 
into the Portals' financing and lease 
arrangement," Tauzin wrote, adding 
that he was "particulaf ly concerned 
about the role played by several 
friends and former associates of 
Vice President Al Gore." 

Tauzin said that the agreement 
was completed shortly after Frank- 
lin L. Haney, a Tennessee developer 
who handled the lease, "with per- 
sonal ties to the vice president," 
donated $250,000 to the Democratic 
Party and then reportedly made a 
lump-sum $1 million contribution to 
the manager of the 1996 Clinton/ 
Gore campaign. 

Tauzin wrote that Haney will not 



return phone calls from House Com- 
merce Committee investigators. 
"What does he have to hide?" he 
asked Reno, saying the published 
reports raise "serious questions 
about possible criminal activity, 
including illegal campaign contri- 
butions, influence-peddling, and 
political kickbacks." 

Meanwhile, new FCC Chairman 
William Kennard. as he settles in at 
the agency's old headquarters. 



announced Nov. 18 that he plans to 
initiate this year a "top to bottom" 
review of FCC regulations, as 
required by the 1996 Communica- 
tions Act. 

The review, not mandated until 
1998, is sure to please congression- 
al critics of the commission, who 
were often aggravated by the cau- 
tious manner in which his predeces- 
sor. Reed Hundt, sought to imple- 
ment reforms within the act. 




Midnight Train To Joyner. ABC Radio Networks' Tom Joyner greeted longtime 
friend Gladys Knight when she stopped by his Dallas studio recently. Knight is 
promoting her biography 'Between Each Line Of Pain And Glory: My Life Story." 
Their interview was heard on more than 1 00 stations nationwide. 



DEREGULATION HELPS JONES EXPLODE 

(Continued from preceding page) 



t 1997. &lbi 



cover most of the national radio spec- 
trum, including Spanish, adult stan- 
dards, alternative rock, country, soft 
AC, hot AC, oldies, classical, and 
ja^AC. And in August, Jones launched 
daypart programming, which offers 
evening and overnight programming for 
m^or-market stations. 

The company now has more than 
1,400 affiliate stations carrying its 24- 
hour formats and syndicated programs. 

Jones' formats cover the demo- 
graphic spectrum, with a focus on a 25- 
54 adult audience. Its New Music of 
Your Life format, for example, rerolv^s 
around music by Frank Sinatra, Tony 
Bennett, Natalie Cole, and other artists 
who connect with the mature market, 
along with legendary on-air talent like 
broadcast icons Wink Martindale and 
Gary Owens. 

Its Rock Alternative, meanwhile, 
leans younger with current .singles like 
Smash mouth's "Walkin' On The Sun." 

"The company has grown from one 
format in 1!^9 to its current roster of 
12 24-hour formats and a variety of 
syndicated offerings," Barry says. 
"The decision to launch a new format 
or syndicated product is based on 
demand in the market, our research, 
and the service's ability to deliver the 
core audience of 2.5-i>4 adults. By the 
wry nature of the variety that we offer, 
we have programming that skews 
younger and older than the core demo- 
graphic. However, each format we 
introduce to the marketplace does 



deliver adults 25-54 — key for the local 
station and key for national advertis- 
ers." 

Where can Jones grow from here? 
The company has already created for- 
mats to cover most of the broad U.S. 
radio audience. Barry says that the 
future is in niche formats, though he 
declined to .specify which niches he'd 
like to fill. 

Hauenstein says Jones has already 
"kicked the tires" on several talk for- 
mats and hopes to inaugurate one of 
them in the future. "What our national 
advertisers care about is how many lis- 
teners," Hauenstein says. "They don't 
really care how we get there." 

But the operations managers of the 
12 Jones formats have to deal with 
"how we get there." They say pro- 
gramming the live satellite formats is 
trickier, in some ways, than building a 
listenership at an individual radio sta- 
tion. .Stations can't simply play music 
that works in San Francisco and 
assume it will go over in Miami. Doug 
CUfton, operations manager for Jones' 
Rock Alternative format, says he can't 
play Boulder, Colo. -based Big Head 
Todd & the Mon.sters or the Samples, 
key acts in Denver, where he has 
worked for years, becau.sc they won't 
translate to a non-Colorado audience. 

For years, Clifton was the music 
director at KBC'O, a heritage Colorado 
triple-A station that built a recogniz- 
able identity in Denver and Boulder. 
Then he was PD at KXPK, one of 



KBCO's alternative rock competitors, 
before becoming operations manager 
for Jones' Rock Alternative format in 
March. "I wouldn't take as many 
chances as I would with KBCO, 
because that's what KBCO was all 
about," Clifton says. "You can't do that 
as much with this." 

He emphasizes, though, that the 
Jones job lets him focus exclusively on 
music programming, without all the 
managerial politics present at moat 
radio stations. "I just really have thor- 
oughly enjoyed being able to listen to 
music again and make those kinds of 
decisions. It's just been good for my 
head," he says. 

"I think right now the format lives 
and dies with new product With alter- 
native, it's more one-hit-wonder [ori- 
ented]. There really aren't core bands 
out there; I still don't ha\'e a sense that 
there are going to be Police and U2s 
and those kinds of bands. We've seen a 
lot of OMC kinds of artists — ^they come 
and they go, but is this really going to 
be a band that develops? 

"Every operations manager here at 
Jones faces these kinds of program- 
ming decisions, just like a local-market 
PD," Clifton adds. "We are also chal- 
lenged to create quality programming 
with a consistent delirery that would 
play in a m^or market. Our primary 
focus is prmiding grt^at, local-sounding 
radio programming for our affiliates 
and doing whatever it takes to grow the 
audience." 
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In 1983, Dexys Midnight Runners topped the Hot 
100 with "Come On Eileen," an irresistible slice 
of Celtic soul that had been a U.K. No. 1 the year 
before. Now the song is a modern rock hit for the 
California ska-swing septet Save Ferris. (Yes, it's 
another young Orange County ska hyphenate with 
a sunny pop smash.) 

Save Ferris vocal seductress Monique Powell was 
all of 8 years old when she fell for the original "Come 
On Eileen," the video for which was ubiquitous fare 
in the early days of MTV She insisted that Save Fer- 
ris cover the tune, and as soon as the band debuted 
its arrangement, "the response was totally crazy," 
says guitarist Brian Mashburn. Southern Califor- 
nia radio stations began requesting Uve tapes of Save 
Ferris' take on "Come On Eileen," and the enthusi- 



asm led to the group recording it for its Epic debut, 
"It Means Everything." 

Childhood nostalgia might have spurred Powell 
to sing "Come On Eileen," but Save Ferris doesn't 
really have to worry about any of its fans preferring 



"Com*; On 



the song's original version — since mast of them were 
in diapers when Dexys had their day. Replacing the 
Irish fiddles, loose-limbed rhythms, and exotic exu- 



Billboard, 



NOVEMBER 29, 1997 



Billboard. 



Mainstream Rock Tracks . 










TRACK TITLE ARTIST 

iM BLK' TITLE {it ^.\ef I. PROWTION lASEL 


1 


1 


I 


19 


WW* |T|U> t If It Tt 

TOUCH, PEEL AND STAND «»s .i No : ♦ DAYS OF THE NEW 




2 


2 


14 


MY OWN PRISON CREED 


CD 


g 




2 


THE MEMORY REMAINS « METALLICA 


CD 


3 


5 




BACK ON EARTH ♦ OZZY OSBOURNE 

T.IL i;.!MAN COMETH EPIC 


(J) 


4 


3 


10 


SLOW RIDE « KENNY WAYNE SHEPHERD BAND 

r-';; jEi.E IS REVOLUTION 




7 


23 


3 


THE GIRL 1 LOVE LED ZEPPELIN 


7 


5 


4 


IS 


EVERLONG * FOO FIGHTERS 

THE CCLOUR AND TmE SHAPE ROSWELfCJVPHOL 


t 


6 


6 


s 


DIRTY EYES AC/DC 

BONEIRE EAST\MSTtEG 


CD 


9 


8 


7 


JUNGLE KISS 

CAfWilVAlOf sni.^: TMtFINALSESSIONS MtRCURY 


® 


10 


13 


8 


ALMOST HONEST MEGADETH 




]] 


15 




BOTH SIDES NOW SAMMY HAGAR 

MARCHING 10 MARS THE TRACK ■ '.r - n Mi.;. 


OD 


22 


22 


5 


1 ■ 1 A 1 n n /~\ ,1/ rrn ^ ^ 

* * irMIRPOWcn* ♦ * 
3 AM * MATCHBOX 20 

TOL-RSElf OR SOMEONE LIKE TOU lAVA/WlAHTIC 


QD 


14 


18 


4 


BLEED TOGETHER SOUNDGARDEN 

AiM 


14 


12 


10 


n 


HITCHIN' A RIDE * GREEN DAY 


IS 


15 


14 


12 


WALKIN' ON THE SUN * SMASH MOUTH 

' I I- • ■ iNltiiSCOPE 


(if) 


19 


20 


s 


RATTLESNAKE LIVE 

SECRET SAMADHL RAOIOACIiVtWCA 


17 


20 


17 


34 


IF YOU COULD ONLY SEE •TONIC 


11 


17 


12 


19 


LIVE THROUGH THIS (FIFTEEN STORIES) MIGHTY JOE PLUM 

;:gs Atlantic 


19 


13 


7 


29 


PINK « AEROSMITH 

NINE .IVES COLUMSJA 


(W) 


25 


28 


5 


WASH IT AWAY BLACK LAB 

>OLR tiCOV ABOVE ME ;ii.V. ''.Uni 


21 


18 


II 


18 


1 CHOOSE * THE OFFSPRING 

■ . ■ ■- -1 1 ■ -■■ .1 COLUMBIA 


22 


21 


19 


10 


EVERYTHING TO EVERYONE ♦ EVERCLEAR 

-I'i CAPITOL 


23 


16 


9 


11 


ANYBODY SEEN MY BABY? ♦ THE ROLLING STONES 

. TOBASTlON VhjlN 


24 


23 


21 


3 


THREE MARLENAS ♦ THE WALLFLOWERS 


CD 


28 


27 


7 


HUSH • KUU SHAKER 

■ "Ni iiV ,VHAT VOL! 010 last SUMMER' SOUNOIRACK i. JLLVBIA 


QD 


29 


3< 


3 


FORTY SIX » 2 TOOL 

i£-..Mi TREEWORLD 


27 


24 


IS 


10 


BLAME * COLLECTIVE SOUL 

"is: pi NED RRE1AD0V;N ATlANTil 


21 


26 


26 


8 


GRADUATE THIRD EYE BLIND 

:i' nil I'-i NJ ElE-'RAE'IG 


(D 


31 


37 


4 


WEEDS LIFE OF AGONY 


(D 


35 


38 


3 


ASHES TO ASHES ♦ FAITH NO MORE 

- '.' ■ ^..VH =E--ISE 


(3D 


34 




2 


FLIP THE SWITCH THE ROLLING STONES 

• , r.',i''i ■. VIRQN 


CD 


NIW^ 


I 


WITHOUT EXPRESSION JOHN MELLENCAMP 

..rjOCJ I-JTB IWiB t.'f'.Li'r 


® 


33 


35 


4 


DROWN IN ME THE JASON BONHAM BAND 

'i. SUN LM. V.Ofi-. 




NEW^ 


, THE OAF (MY LUCK IS WASTED) * BIG WRECK 


35 


36 


33 


5 


BURNING MY SOUL DREAM THEATER 

. .riMiy EASTWEST/EEG 


M 


30 


29 


15 


HIGH « JIMMIE S CHICKEN SHACK 

PI NO THE SAI MANILLA ENVELOPE ROCKET/AAM 


d) 


NEW^ 


1 


MOUTH ♦ BUSH 

•AN AMERICAN WEBEWXfW PARK" SCUNOTRACK Tf?AiJMA«TERSCOPtMXiTWDOC 


31 


37 


36 


3 


DONT GO AWAY « OASIS 

1 ,\- :. EPr: 


39 


38 




2 


OPEN YOUR EYES YES 

1 ■ BEYOND ML'S-C 


40 


32 


30 


6 


THE CHAIN FLEETWOOD MAC 

THE OANCE REPRISE 



berance of Dexys' "Come On Eileen" are the elec- 
tric guitars, staccato attack, and pop-swing bridge 
of the Save Ferris rendition. 

In the original version, singer Ke\in Rowland's 
accent was always notoriously difficult for Ameri- 
can audiences to fully comprehend, and once Pow- 
ell and company got hold of a lyric sheet, they were 
surprised at the song's apparent meaning. "It 
always seemed like a weird, cool song to me when I 
was a kid, but I had no idea what it meant," says 
Mashburn, who, like Powell, is 22. "It was one of 
those songs where everyone knew the chorus, but 
no one could figure out the verses. Once we saw the 
lyrics, it was like, 'Wow, this song has an odd mes- 
sage.' It really is a 'come on' song. He's basically just 
conning a girl into sleeping with him." 

NOVEMBER 29, 1997 
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Modern Rock Tracks 
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TRACK TITLE ARTIST 

AlHUM TITLE T A\y LABEl.'WO*«T(Ci LABEL 


1 


1 


1 


11 


^ ^ No 1 ^ 4 

WWW I^Wa 1 W W W 

TUBTHUMPING 5.»«s»><o I * CHUMBAWAMBA 

! " fit pubuC' universal 


CD 


3 


3 


12 


EVERYTHING TO EVERYONE ♦ EVERCLEAR 


3 


2 


2 


20 


WALKIN' ON THE SUN « SMASH MOUTH 


4 


4 


4 


18 


EVERLONG ♦ FOO FIGHTERS 

THE COLOUR AND THE SHAPE flOSWELLCAPlTOL 


5 


5 


5 


10 


DON'T GO AWAY OASIS 

BE HERE NOW EPIC 


® 


7 


8 


6 


MOUTH ♦ BUSH 
•Af, ..-'|. ^ . WEREWX/ IN BWy SCUNDTI^ACK Tfl*LiMATMi - ■'. 1 


CD 


10 


13 


7 


3 AM « MATCHBOX 20 
YOURSELF OR SOMEONE LIKE VOU LAyA ATLANT c 


(D 


9 


12 


8 


MTTER SWEET SYMPHONY « THE VERVE 

URBAN HVMKS VCHUTiV'RGiN 


9 


6 


6 


12 


HrrCHIN- A RIDE • GREEN DAY 

r. \'RfC REPPiSE 


(D 


8 


10 


7 


WRONG NUMBER * THE CURE 




11 


11 


10 


TOUCH, PEEL AND STAND ♦ DA\; OF THE NEW 

[.-■;. :f M?. NEW 




13 


16 




SEX It CANDY ♦ MARCY PLAYGROUND 


13 


12 


7 


19 


CRIMINAL ♦ FIONA APPLE 


14 


14 


9 


23 


FUf ♦ SUGAR RAY 

FLOORED LAVAATLANTC 


OD 


19 


24 


4 


* * *AlRPOWER* -k -k 

HOW'S IT GOING TO BE ♦ THIRD EYE BLIND 

THror- [>t P' !ND ELEKTSA'f £G 


16 


15 


14 


13 


SUMMERTIME ♦ THE SUNDAYS 


QD 


18 


19 


8 


ON AND ON ♦ LONGPIGS 

"IMWT WCIHERTSLATJD 


(18) 


21 


21 


6 


RATTLESNAKE UVE 

PADICACTIVL'MCA 


11 


17 


17 


8 


THREE MARLENAS ♦ THE WALLFLOWERS 

L>:-/.\ THE HOR^f INTERSOOPE 


20 


IE 


15 


25 


WRONG WAY ♦ SUBLIME 

SJBLIME 




20 


22 


10 


LUCKY SEVEN MARY THREE 

ROCKCROWN MAI.'>,'.,|- "IL.sM , 




25 


29 


4 


DEADWEIGHT ♦ BECK 

-A LI't LESS 3RDINARr SOUNDTRACK LONDOMSLA.ND 


L*JJ 


23 


28 


^ 


SWEET SURRENDER SARAH MCLACHLAN 

i.'j ARISTA 


(S) 


28 


30 


8 


DAMMIT (GROWING UP) « BLINK 182 


25 


22 


25 


4 


SO WHAT! JANE'S ADDICTION 

■Artb'IS WARNER BROS 


® 


29 


32 


4 


SUGAR CANE SPACE MONKEYS 

THE JACJVOf THEMALL EACTWTT i . 


(2) 


34 




2 


BRICK BEN FOLDS FIVE 

/.•LME vT" am: EVER AMEN 


CD 


HEW^ 


1 


TIME OF YOUR LIFE (GOOD RIDDANCE) GREEN DAY 

REPRISE 


29 


31 


27 


22 


BUILDING A MYSTERY ♦ SARAH MCLACHLAN 


® 


37 


40 


3 


KARMA POLICE RAOIOHEAD 

Li M-^J"- CAPITOL 


31 


24 


18 


17 


THE RASCAL KING ♦ THE MIGHTY MIGHTY 80SST0NES 

LET:, li ! - 310 


® 


33 


37 


3 


BLEED TOGETHER SOUNDGARDEN 

A i UE - ^:.M 


CD 


36 


39 


3 


BRIMFUL OF ASHA • CORNERSHOP 

A'l- N wfli hjl. the SEVENTH TiME LUAKA BL-- v,aR'ier BROS 


34 


26 


20 


11 


THIS LONELY PLACE GOLDFINGER 

HANG-UPS ■ . ■. . :.'"M 


35 


27 


23 


18 


SUPERMAN'S DEAD ♦ OUR LADY PEACE 

ni.il,':. lOLLMBIA 


3« 


30 


26 


9 


■ CHOOSE • THE OFFSPRING 

IXNAV ON THE kDMBRE COLUMBIA 


37 


32 


31 


9 


COIN' TIME SUBLIME 

SLBLIME l.A:.OLr|t ;.;L[T MilA 


d) 


40 




2 


STEPPING STONES G. LOVE & SPECIAL SAUCE 

■I.'.'- i-.'-.v CKEHEPIC 


CD 


NEW^ 


1 


MY OWN PRISON CREED 

WIND4JP 


40 


39 I 38 


21 


BREATHE ♦ PRODIGY 

T. il.-.- 1 THE MJTE.MAVtftiCM. WARNER BJJCS 


taOoiD ut cIccliiMiKjJIjr rcnhxM 2i DOun • (Uy. T Otfi 1 1»& Scr^ Kl^ed Dy numCer d OMCKn 

Mectora IM#ino««ii RodOiy LloOdMctunslMsdonRcKM totlw initime ^ VdMd<« dvwuiilty c 1997. eHDoiiaen ConmMaKni. 



€2^ 



HITS 
IN 
TOKIO 

WrakofNonmbtrS. 1997 



<S) Got Til It's Cant / Janet Jackson 
Faaiurmg Q-Tip And Jooi Milch«ll 
® 4 Seasons 01 LDneliness / &ovi II Man 
(3> Hrtchin' A Rtde / Gfemt Day 
® Spice Up Your life / Sp^ce Gids 
(S) Anytiody S««n My Bitry^ / Ttie RoNms 
Sunts 

® Only Wh»n I Sleap / The Cwrs 

® Legend Of A Cowgirl / Imani Coppola 

(S) Stepping Stones / G, Love And 

Special Sauce 
iS) I Oo / Lisa Lo*b 

OMigicyO'lnfluence 

1^ Honey / Mariah Carey 

0 Dream / Forest for Tlw Trees 

OMIk/Qisra 

9 Boyi And Gtrli / Tony Toni Tone 
3 Where's The Lov«y Hanson 
3 TubttiumpinD / Chumbawamba 
® Groovy Tuesday / Swan Diva 
O On My Own / Peach Union 
O Kanashinu Johny / UA 
® SiaodByMe/Oiiis 
3 Free /Ultra Nate 
OL-L-Ucs/OisnsKing 
dOn>yir/Enya 

O Poisson Lune / Ctementine With GonM 
d VmJoo Killed The Fladio Star / The 

Preudenis 01 The Unrtad States 

01 America 
© Brttef Sweet Symphony / The Vervt 
® When You Wanna Move / Adm 
9 Butterfly/ Mariah Carey 
9 Joga / Bjorii 

Q Sunchyme/ Dario G 

® Even Mlv All / Finky Quayi 
® One Week / Lisa Lii>dfltwrgh 
® I Care 'Bout You (from 'Sool Food'f/ 

Milestone 
® Come On Eiteen / Save Ferris 
® Feelin' Inside / Bobby Brown 
% Been Around The World / 

PuH Daddy Featuring The Notorious 

B.I.G. Arid Mass 
©What About Us /Total 
® Be The Man / Celine Dion 
S 32 Ravors / JUana Dsvrs 

Q Shi . A . Wa Se / Lisa Qno 

@) Ami Tsuite / Sh>kao Suga 

® Oon'l Sav/Jon B, 

@ PhenomerHW / LL Coot J 

O The Winner Takes ll All / E-Rotic 

@ Angel 01 Mine / Eternal 

@Men In Black / Wifl Smith 

0 Something About The Way You Look 

Tonight -Candle In The Wmd 1997- / 

Elton John 
@ Now / Sunnyday Service 

Say Nothin'/Omar 
® Huctiibuede Koiwo Shryo / Chocora 
Mtctiom can be IwanI on 
'Stpporo Beer Tokio Hot HXT 
every Sunday 1 PM-5 PM oa 
J-WAVE/8U FM in TOKYO 



B1.3Fm J-UJf)UE 

Slalion inloimatioii available at 
http://www.j-wave.cii.lp 
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Metal Mainstay Megadeth Alters Its 
Lyrics But Not Its Music For The '90s 



Megadeth lives: For Dave 
MuBtaine, guitarist, lead singer, and 
founding member of Megadeth, it 
was the "stewardess test" that con- 
vinced him the band was comfortably 
back in the spotlight. 

"It's something our manager told 
us — if a stewardess recognizes you, 
then you've made it," he says. "We 
were flying from Phoenix to Los 
Angeles, and she walks up to me and 
says, 'My two boys raked the front 
yard yesterday so I'd take them to 
the store to get the new Megadeth 
record.' Would you give an auto- 
graph?' " 

Mustaine's response: "I guess 
they'll be raking the back yard now." 

As a heavy metal cornerstone since 
forming in Southern California 12 
years ago, Megadeth has outlived not 
only many of its contemporaries but 
also the numerous bands it inspired. 
The four-member band — Mustaine, 
with lead guitarist Marty Friedman, 
bassist David Ellefson, and drum- 
mer Nick Menza — has scored five 
gold or platinum albums, most 
notably with its double-platinum 
"Countdown To Extinction" in 1992 
and million-selling "Youthanasia" in 
'94, which peaked on The Billboard 
200 at Nos. 2 and 4, respectively. Its 
current "Cryptic Writings," released 
in June on longtime label Capitol, has 
shipped gold, with sales of 3Ki,000, 
according to SoundScan. 



In addition, the group's current 
single, "Almost Honest," is No. 10 on 
Mainstream Rock Tracks this issue. 
The first single, "Trust," which 
peaked at No. 5 in August, remains on 
that chart after more than six 
months. 

"It's really rewarding for me," 
Mustaine acknowledges. "When 
'Trust' made the top five, we were 
surprised, and it had such staying 
power, which seemed like a freak of 
nature. Now we're in the top 10 again. 
It's great." 

Such success in an era in which 
"heavy metal" bands appear to gar- 
ner as much respect as disco did in 
the late 'TOs may seem a surprising 
feat. But a glance at the Mainstream 
Rock Tracks chart reveals that the 
band is nothing if not at home there. 

Along with the expected presence 
of names in the top 10 like Foo Fight' 
ers and Creed, you'll not only find 
Megadeth, but the likes of Ozzy 
Osbourne, AC/DC, Metallica, and 
Kiss. Each of these acts, WTongfully 
accused of being artifacts, has savvi- 
ly adapted its cheek-slapping, razor- 
sharp guitar edge into a sound that 
still makes sawdust, but without the 
melodrama. This, at a time when rock 
radio is looking to separate itself from 



the long list of acts that have been 
snatched by modern rock radio. 

None of this is a surprise to Mus- 
taine: "I think a lot of our success 
now has to do with the fact that we're 
willing to study the marketplace and 
educate ourselves," he says. "Most 
musicians don't get the opportunity 
to go into the market with an educat- 




by Chmk Taylor 

ed strategy; they usually let it rest on 
the shoulders of their management. 

"Fortunately, for us, our manage- 
ment educated us on how to study 
what's current without losing integri- 
ty and to keep our edge while staying 
at the forefront of what's important 
right now." 

That included listening closely to 
bands like Butthole Surfers and 
their single "Pepper," the eels, Rage 
Against The Machine, Live, and 
Queensryche. "I learned what we did 
want to do and not do," he says. 

In addition, Mustaine re-evaluated 
the band's songwriting techniques, 
recasting some lyrics to better reflect 
the sales and radio airplay environ- 
ments of today's rock arena. 

One song on the album called "Sin," 
for example, has a chorus line that 
goes "The reasons that we sin." It 
originally was "The evil that's with- 
in." Another lyric was changed from 
"bastards possessed to no end" to 
"actions progressed to no end." 
Another: "no living, no dying" to "no 
reason for living." 

The intention, Mustaine says with 
a laugh, was to make the music "a lit- 
tle more inclusive of people who 
aren't into dying and evil and bas- 
tards. It still has the same sentiment. 
But some of the fantasy stuff — the 
spiders, the dragons — is one of the 
factors involved in this music losing 
its credibility. 

"Everyone had pretty much paint- 
ed the devil on the wall for us with 
this album," he adds. "They said we'd 
only sell 200,000 or 300,000 records, 
and now, surprise, it's gold. It's the 
most successful album to date at 
radio for us. Reinventing is beautiful, 
because if you don't allow yourself to 
grow, you die." 

Before fans dare to raise banners 
with "sellout" scrawled in blood, they 
should know that "Cryptic Writings" 
is careful not to disenchant the band's 
original proponents. At least four of 
the album's 12 cuts are fast, hanl. and 
crunchy. "directed solely at the hard- 
core Megadeth fans," Mustaine 
assures. 

The current hit "Almost Honest," 
co-written with Friedman, offers a 
compromise of Megadeth's past and 
present. It starts off with the band's 
signature guitar howl, with the first 
verse reverently growled. A guitar 



solo in the middle rocks like a night- 
mare. But then there's the chorus: 
Replete with a tasty hook, it falls 
somewhere between Def Leppard 
and Bon Jovi. 

The theme, too, shows a different 
side of the band, reflecting on how 
people treat one another. Mustaine is 
ready to take on potential criticism of 
his newly displayed sensitivity. "On 
this album, people have questioned 
what my influences are," he says. 
"Yeah, there seem to be a lot of per- 
sonal issues. If somebody labels that 
as having gone commercial or selling 
out, so be it." 

And the song's message: "It's so 
diflicull for people to be honest. It's 
almost at a point where it's OK to say, 
'I lied just a little,' which is like say- 
ing, 'I'm kind of pregnant' " 

In the lyrics, there's no blame 
placed on either partner; in fact, both 
are shown to be less than honest: "I 
was nearly pure/ When I said I loved 
you/You were semi-aincere/You said 
I'd bleed for you/We were kind of 
candid/Now you've gone away/You 
were almost honest, almost." 

"I had a relationship prior to get- 
ting married, which was very influ- 
ential in the writing of this song," he 
says of its inspiration. "I was unable 
to be honest with myself, and thus it 
became impossible to be honest with 
her." 

Fart of his willingness to explore 
internal issues no doubt comes from 
Mustaine's recent efforts to clean up 
his life. Three years ago, he quit 
drinking, something he says has 
saved his life. "This is the best period 
in my life. I attribute that 100% to 
being sober." 

As well, he is now married with a 
second child due in January. "My days 
of prowling are over. I do my stalking 
in the studio now." 

Also flavoring the album was the 
group's choice to record it at the 
Tracking Room in Nashville. "In Los 
Angeles, there were a lot of people 
who were hangers-on that would come 
in to visit the band. We'd have a lot of 
inebriated people crammed into the 
same space, which tends to be very 
annoying," Mustaine says. "We went 
out to Nashville, and no one came by 
uninvited or unannounced." 

Heading up production of "Cryptic 
Writings" was session guitarist Dan 
Huff, a hero of Mustaine's. "There 
was a time when 1 had asked him to 
give me guitar lessons. He said, 'Why 
don't we just jam?' which I took as a 
huge blowoff. Now, I realize it was 
meant as a compliment," he says. "It 
was all such a surprise punch out of 
left field. We went into the studio and 
had the most remarkable atmosphere. 
I'll tell you, if anything happens to 
Mutt Lange. [Huff] will be the best 
producer in America." 

Megadeth, with a little help from 
iUt friends, meanwhile, intends to con- 
tinue to nurture its own destiny with 
the new tools it has locked in place. 
Mustaine. for one, remains confident 
that he has the right moves down. 

"Megadeth is a very finely tuned 
athlete," he says. "This is the Super 
Bowl of rock for us. We studied the 
game films — and we've scored twice. 
So it's Megadeth, 14; naysayers, 0." 



WAMO's Atkins Ufeathers 
A Frequency-Swap Storm 



Ever HAD that nightmare in which 
you tune in to hear your station and 
it's not there? Imagine all your listen- 
ers waking up to alarm clocks set to 
your morning show and hearing 
Howard Stern instead? 

That nightmare became a reality in 
April '96 for PD Ron Atkins and the 
staff of WAMO Pittsburgh when the 
station exchanged frequencies with 
modern rock WWDX, licensed to not- 
so-nearby Bearer F^ts, Pa. 

Reaction to the fre- 

quency swap, which 
gaw owner Sheridan 
Broadcasting $14 mil- 
lion, was swift and 
critical. During the 
summer of 1996, 
WAMO, which had 
historically been a 4- 
to 6-share player in 
the market, bottomed 
out at 2>i 12-plus. But 
in this sununer's book, 
WAMO and new si- 
mulcast partner 
WSSZwereup3.M.O 
12-plus, their best 
numbers since the 
change. 

"This was a busi- 
ness decision for 
Sheridan Broadcast- 
ing, which I complete- 
ly respect It allowed them to raise $14 
million in cash flow for American 
Urban Radio Networks," Atkins says. 
But, he admits, "the new signal was 
weaker in certain areas, specifically 
downtown. People were telling me 
they coukln't get it on the stereo in the 
living room, but they could get it great 
in the kitchen or maybe in the car." 

Frequency swaps have become a 
common occurrence in the Telecom 
Act landscape. Recently, KYLD San 
Francisco flipped with country 
KSAN. and KMJM St Louis— coin- 
cidentally programmed by Ron's 
brother Chuck Atkins — has been 
moved from 107.7 to 104.9. In both 
those cases, a week's simulcast and 
marketing campaign preceded the 
shift but at WAMO, Atkins says, "we 
didn't even tell people we were going 
to change. We just did it Of course, 
they started calling, wondering w^iere 
we were. Then we had to deal with 
backlash. People were definitely let- 
ting us know their displeasure with 
the radio station. Wo would be at 
clubs, at remotes, and listeners would 
come up to me or my staff and ask, 
'Why did you do it?' I felt like they 
were saying, 'You sold me out' 

"We expected the numbers to drop 
initially, as they did," Atkins contin- 
ues. "The owners, Sheridan Broad- 
casting CEO Ron Daven|xirt as well 
as my CM, Alan Lincoln, prepared us. 
It's like someone telling you there is 
an earthquake coming. You know what 
to expect and that it will probably be 
bad, so that when you fall, you've done 
the things that needed to be done to 
get back up as quickly as possible. 

"We knew we were going to pur- 
chase and then simulcast on another 
frequency, which ended up being 
WSSZ 107.1. We started simulcasting 
earlier this year, and it helped in cov- 
ering those areas that we lost. That is 




when we started to see our numbers 
increase again, but I also think that 
the listeners finally realized that 
WAMO was not going to be the same 
WAMO they were used to. Since we 
are the only urfcan in town, people had 
to make adjustments," Atkins adds. 

The staff had to make adjustments 
as well. Atkins says, "This past sum- 
mer, we hit the street Our GM really 
motivated us. He would tell us we still 
have to approach our jobs the same 
way as when we had 

IB the bigger signal. We 
I went out and worked 
m twice as hard. That 
|J contributed to our 
- -I" resurgence." 

The station also ex- 
perienced several ma- 
jor staff changes, los- 
ing morning anchor 
Marc Gunn in Janu- 
ary and night host 
Neke Howse over the 
summer. Atkins went 
in-house to fill the 
positions with part- 
timers rather than 
bringing in new, un- 
known talent "I will 
always look in-house 
first to prtHnote or fill 
an opening. No one 
knows your audience 
or your city like your staffer," he says. 

So why didn't Atkins jimip ship as 
well? He has a long programming his- 
tory, including WBLK Buffalo, N.Y.; 
KMJM; WOWl Norfolk, Va.; KMJQ 
Houston; and WYLD-FM New 
Orleans. With that kind of experience, 
why stay in a difficult situation? "I 
was pursued by a a few companies 
after the signal change at WAMO, and 
you know, human nature makes you 
think, 'Well, maybe.' But I went back 
to my boss, and we discussed the sit- 
uation. I felt it was in my best inter- 
est to stay at WAMO." 

Musically, Atkins says, the station 
has stayed ct>nsistent but like much 
of R&B radio, has evoh-ed with cur- 
rent music. In the summer, he says, 
"we really showed growth 18-34, pri- 
marily because we are playing more 
hip-hop, although it is dayparted." 

Here's a sample hour on WAMO: 
Mariah Carey, "Honey"; Myron, "We 
Can Get Down"; Foxy Brown, "Big 
Bad Mamma"; Boyz II Men, "Vibin' "; 
Janet Jackson, "Got 'Til It's Gone"; 
SWy "Someone"; H-Town, "They 
Like It Slow"; Tina Moore, "Never 
Gonna Let You Go"; Mary J. Blige, 
"Everything"; Sam Salter, "After 12, 
Before 6"; Dru Hill, "In My Bed"; 
Jodeci, "Love U 4 Life"; and Montell 
Jordan, "This Is How We Do It." 

Meanwhile, with Chuck Atkins now 
facing the same potential backlash, 
"I've told him to stay positive and 
thii^ will eventually come around — 
108 has been there over 20 years; it's 
a tough thing for their listeners. But 
they will get over it" his brother says. 
"Unless >'ou own the station or are a 
majority stockholder, all you can do is 
.wur job to the best of your ability. You 
do not have a final say in the station's 
overall business direction. All you c^ 
control is how you take care of your- 
self and your family." DANA HALL 
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Network 1 Shutdown Means 
Demise Of 3 Video Sliows 



Tkiit iveek's cohatm ivas prepctred by 
guest coliomustt Sharon Steoiback. 

Network i goes black: The 

Nov. 12 closing of Woodland Hills, 
Calif.-based satellite network Net- 
work 1, which was also carried over 
cable and broadcast stations, resulti^ 
in the elimination of three house-pro- 
duced music video shows (Billboard 
Bulletin, Nov. 17). The shows w-ent out 
to about 15 million potential house- 
holds, covering more than 40 markets. 

According to former staff producer 
Christina Montesano, the closure of 
Network 1 was likely the result of 
unsuccessful attempts by the network 
to find a buyer She says 35 staffers 
were let go. 

The Network 1-produced music 
video shows "Music On Demand," 
"New Music Spotlight," 
and "Country Clips" are 
now defunct Montesano. 
producer of all three pro- 
grams, says she was per- 
sonally and professional- 
ly "devastated" by the 
turn of events. "I put a 
lot of time and energy 
into these shows; they 
were like my babies. I 
had no say-so, and it was 
a sudden thing. I espe- 
cially M^ant people to 
know how much I appre- 
ciate the support from 
the music video commu- 
nity. If I can go to anoth- 
er network, I IwlllI do so." 

"Jazz Alley," a jazz clip show pro- 
duced in Arv^da, Colo., and Portland, 
Ore. -based rock outlet "Bohemia 
Afterdark," both carried on Network 
1, are also affected by the shutdown. 

Talking college: CoUege 

Television Network (CTN)— which 
programs music videos and custom 
news broadcasts provided by CNN to 
300 college campuses (1 million view- 
ers per day) \Ta satellite to closed-cir- 
cuit kiosk screens throughout univer- 
sity public areas — debuts a new 
ongoing interview feature this month. 

CTN's programming director, Nick 
Schitttme, has conceived and created . 
"Reflection On College," a segment 
during which musicians share their 
college experiences and, in applicable 
cases, how their mu.sical careers 




developed during that time. The fea- 
ture premieres with Columbia artist 
Mike Watt. CTN is asking artists of 
all musical genres to participate. 

Schittone says, "The main thing is 
that this allows artists to express 
themselves uniquely to our college 
audience. They can either talk about 
their experiences playing on college 
campuses or about a memorable situ- 
ation while attending college. Many 
artists formed their bands during 
their college days. Artists that grew 
up in different parts of the country 
will have varying experiences. It 
becomes timeless, because it's not 
focusing on a record or single." 

These 30-second features will be 
interspersed with regular music \ideo 
programming and accompanied by a 
music videocbp from the interviewed 
^^^^ artist 

Another November 
CTN hi^Uight is its con- 
tinuing tie-in to sports- 
related coverage. In 
conjunction with the 
Nov. 10 book-release cel- 
ebration at New York's 
All-Star Cafe for "The 
All Star Feast" — a vol- 
ume of favorite recipes 
from notable athlete* — 
CTN captured inter- 
views about contributed 
recipes from such 
sports celebrities as 
boxer Joe Frazier, New 
York Ranger Adam 
Graves, New York Knick Charlie 
Ward, D.C. United soccer player John 
Harkes, WNBA star Rebecca Lobe, 
and New York Yankee Da\-id Cohen. 

This special is slated to air repeat- 
edly close to Thanksgiving during 
CTN's top-of-the-hour and at-the-half- 
hour five-minute, CNN-supplied 
sports segments. Proceeds from book 
sales (available exclusively through a 
displayed 800 number for $19.99) ben- 
efit the Special Olympics, the 
Women's Sports Foundation, and the 
Buoniconti Fund. The book was pub- 
lished and created by Wendy Dia- 
mond, who is responsible for a previ- 
ously released cookbook titled 
"Ivlusical Feast* 

Visitors to CTN's Worid Wide Web 
site (www.collegetelevision.com/pro- 
gramming) can download a sample of 
these CNN news and sports segments. 



PRODUCTION NOTES 



LOS ANGELES 

The Refreshments shot a video for 
"Good Year" with director Gerald 
Casale for Crash Films. 

Also busy in the City of Angels was 
Ben Folds Five, who made a video 
with director Kevin Bray for 
"Brick." 

NEW YORK 

BO-SHED and directors Dwayne 
Coles and Jennie Pless filmed a clip 
for "Come On In," from the "Living 
Single" soundtrack. 

NASHVILLE 

Jim Collins called on the directori- 
al skills of Steven Goldmann for his 
"The Next Step" \ideo. 



Director Martin Kahan committed 
"That's Why I'm Here" by Kenny 
Chesney to celluloid. Venetia Mayhew 
produced. 

OTHER CITIES 

Asleep At The Wheel cruisi;.s 
around \'arious parts of the U.S. in it-s 
tour bus in the video for "Boogie Back 
To Texas." Dan Karlok directed. 

Director Gerry Wenner and Dean 
Miller choose Santa Fe, N.M., as the 
location for Miller's "Nowhere, USA" 
video shoot. 

The Cragfont Mansion in Castalian 
Springs, 'Tenn., was home to Ruby 
Lovett and director Jeffrey Phillips' 
music video crew for "Look What Lovie 
Can Do." 



Billboard. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 hours (tolly 
1899 9th Street NE. 
Washlncton. D.C. 20018 

1 RiUm. Guess Who's Back 

2 Njs. Foxy Bnnvn. Az. rirm Biz 

3 Usher, rou Make Me Wanna 

4 Laumea, Intatuation 

5 J«y-Z, Sunshin* 

6 HsM, Fntt So Good 

7 QuMn Pw, Man Behir>d The Music 

8 LSG. My Boc^ 

9 Boyz II Men, A Song Foi Mflma 

10 Sjrt-N-Pepj, R Li Ready 

1 1 l*ur lilademanar QHt. Sock It 2 M« 

12 EhdiSirmlW»HmrkMmM.lb(mr ^ 

13 ToUI. What About Us 

14 Ywette Mkhcte. D.J. Keep PUyln' 

15 Playa, DonX Stop The Musk 

16 Win Smith. Just Cniisin' 

17 Erykjh Badu, Tyrone 
16 Rwnt, Crary Iffft 

19 StwINfl' Fm n» fmm. My Uw Is SWih! 

20 Imnwtura, Give Up Tt>e Ghost 

21 OilcD Det»r|e. Iggin' Me 

22 taeiMn.HmCix>dJ^Afv«BRaiUvhea1 

23 Heit, BulU Love 

24 Ancle Stona ft Dmnt, everyday 

25 Aal^. The One I Gave My Heart To 

26 Common. Retrospect For Lite 

27 K-CI 1 Joto. lasi Nigtirs Letter 

28 Janet. Got Til It's Gone 

29 H-Town, They l.he It Sk>* 

30 E-A-Ski, Showdown 

* * NEW ONS* * 

Jantt. Together A«ain 
AaMiyah, ioumef To Tfio Past 
Timbatond & Mafoo, Luv 2 Lm U 

CMTfe Ctlrrton, Ajn't NutNn' But A Jam... 

Oru mi. Wie. Not Making Love No More 

Graveyard*, Koei) It Real 

Bene Tlwp N Hannorry, It I CouU lBac^ Ttie... 

LyMtte. Young. Say & Blue 

Queen Pen. AJI My Love 



Continuous propammlnc 
2806 Opryland Dr., 
Nashville. TN 37214 

1 Mark CheuHitt. Thanfc God For Believers 

2 Trace Adkira. The Rest 01 Mine 

3 UKhael Petenon, From Here To f temfly 

4 Bryan White. l(Nt H Ttw Right Place 

5 Brooks ft Dunn, Honliy Tonk Tnjth 

6 Tim McGraw, Euerywtiere 

7 The Kinleys. Please 

8 Tratufunmdti;inABmta.tiAmtrer'iE)es 

9 Shania Tmtn. lew Gets Me tvery Time 

10 Reba HcEnbre. What If It's You 

11 Clnl Btoch. Sorrwthing That We Do 



12 Shania Ttain. Doni Be Stupid 

13 Chely Vtnff*. JirU Another HesrtacTw 

14 Wynoniu, When Love Starts Tailtin' 

15 Maitina McBride, A Broken Wii« 

16 David Lat Mixphy, Jutl Doni W»l Around 

1 7 Collifi Raye Wim Bridunan. The GiH t 

18 VvKe GHI. You And You Alone 

19 AnrU Cochran. Wn^t if I Said t 

20 PMty LMim. Ydu Oonl Seem fo Mus Me 

21 Paul Brandt, A Little In Love t 

22 nxle CMckt, I Can Love You Better 1 

23 MinWehMllMvwn<Anc»^MyE)et 

24 Heal McCajt II You Can't Be Good... t 

25 Kris TVier. What A Wbnwi Krmws t 

26 Blackhawk, nasRiwM Blnnlnitwm t 

27 Sherrle Austin, One Soiltwy Tmt t 

28 Sanuny Kershaw, Love 0( My Lite T 

29 Ctay Walter. Watch This 

30 Chely Wrifht. Shut Up And Drive 

31 The Lynns. Nigtits Lihe These T 

32 Tracy Byrd, Good 01' Fashioned Lowe 

33 Otibed WcClinton. Sending We Angels 

34 Sons Of The Desert Hand Of Fate 

35 > Hemdon. I Have To Surrender 

36 Praine Oy»tw, Sie Wton't Be Lone*y Long 

37 Ricochet. Blinh Of An Eye 

38 John Artderson, Small Town 

39 LonesUr, You Waited In 

40 UU McCann. i Wsnna Fail In Love 

41 LeAnn Rimes, You Light Up My Life 

42 The Tractors. The Last Time 

43 James T. Horn, Geronimo 

44 Rhett Akins. Mo«e Than Everything 

45 McM ktnan W;Aknn Knint, Whtntw 

46 Jim CollHtt. The Nut Step 

47 Raytxm tm. W,Uini Nnrtw-Ma, Falir^ 

48 Oim Cuwv. rn Hjw 01 Heait Tlui Ms 

49 Big House, Love Ain't Easy 

50 Ranch, Waiinn' Ihe Country 

t indicates Hot Shots 

* * NEW ONS* * 

David Kcrsh, H I Never Stop Loving You 
Dhtu Carter, M I Shave My Lf«s For Ttis' 
Travti Tritt, Honky Tonk Woman 
Various Artlsb. Make A Miracle 




Continuous programming 
151S Broadway, NY, NY 1O036 

1 ChumbawanriM. Tutithumping 

2 Radiohead. Karma Police 

3 U*se. Feel So Good 

4 Verve, Bitter Sweet Symphony 

5 D»vM Bowie, I'm Ahaid Of AnwKAns 

6 Days 01 The Mm, Touch. And Stand 

7 Aerosmtth, Pink 

8 Comershop, Brimful Of Asha 

9 Bbck. Deachveighl 

10 The WaMowers, Three Martenas 

11 Haslar R I Miss My Homies 

12 Green Day, Hitchin' A Ride 

13 LL Cool J, Phenomenon 

14 Efkk Sarmen. MUi lihirTay ft R. Rapper's 

15 Hviah Carey, Butterfty 

16 Bush, Mouth 



17 Usher. You Make Me Wanru 

18 Imani Coppola, Legend Of A Covvgirt 

19 IUI)ilbnaii&NitvPk^U)n|Hvd... 

20 Boyz II Men, A Song For Manu 

21 Duth In Vegas. Oin 

22 Evetdnr, Everything To Everyone 

23 0*sis, Don't Go Away 

24 Spice Girts, Sp«:e Up Your Ule 

25 Wydef Jun. Guantanamera 

26 Beck. Where tf s At 

27 MatehboR 20, 3 AM 

28 Mxpi. Chick Magnet 

29 The Ofhprirv, I Choose 

30 U2. Please 

31 AJture, All CnedOut 

32 Rotoyn. Show Me Love 

33 TM Smella. I & i 

34 SuUimo, Doin' Time 

35 Sheryt Crow. Home 

36 ThM Eye BIM, How's it Going To Be 

37 Jlmmle't CWcken Shack, H«h 

38 BBnk 182. Dammil 

39 Salt'N-Pepa. R U Ready 

40 Itosy -KtsderManor' EHMt. Sock II 2 Me 

41 GotdlK«er, This Lone^ Place 

42 Hanson. I Will Come To You 

43 Apha TWin. Cone To Daddy 

44 BmsUi Boys. (You GOIU) F«hl For Your 

45 VanHIa ke, ke loe Baby 

46 Soundpnlen, Black Hole Sun 

47 Beaenie Boys. Sure Shot 

48 Sublime, Santena 

49 The IWnrIgM BJ.G.. Uo Itonty Ma PfMtm 

50 Wu-Tang Clan. Triumph 

•• Indicates MTV Exclusive 

* * NEW ONS* * 

Pull Daddy ft TIM IM^ Been Anwixl Tht Wortd 
WMI Smith. Getbn' Jiggy Wit It 
Erykah Badu, Tyrone 
Biista Rhymes. Dangerous 
Aqua. Lodlipop 
Martah Carey, The Roof 
Gravodiggiii, Night The Earth Cned 
LI CoolJ, 4.3.2,1 
Master P, Scream 

Nm EsCDbai/AZ/Naturt, Phone Tap 
Rigi l^nt TlM UkMm, Dw GtaH 01 Tom Jaad 
Spaca lAonkays, Sugar Cane 

e9TNN 

THE NASHVILLE NETWOBK* 
The Htart of Camay 

30 hours weekly 
2806 Oprytand Dr,. 
NashvlMe, TN 37214 

1 Sammy Konhaw, Love Of My Life 

2 CtM Black. Something That We Do 

3 Trace Adkini, The Rest 04 Mine 

4 PMy Umleu. You Oonl Seem To Miss Me 

5 Shinia Twain, knve Gets Me Every Time 

6 Tn)lij%n«D(l&»thSratb,lnJnDi!Vs[rt) 

7 Raba McEntire. What tl It's You 
B Tkn McGraw, Everywf)ere 

9 Mkliael Peterson, From Here To Etenuiy 

10 Kkileys, Please 

11 LaAnn RimM. You Lght Up My Lite 

12 Brooks ft Dunn, Honky Tonk Tnjtti 



13 Martina McBridt. A Broken Wing 

14 Ha(kT)HnvHnW>JuniirBnwn,GGai'Sdl 

15 Oetbcft McClinton. Sending Me Angels 

16 Wyrwnna. When Love Starts TaHun' 

17 Mm Miciufl MonlpMtrii AngEf in Eyes 

18 Cli%P«1nmiMil)mMl.T^Htmcncs 

19 Vinct GHI. Ua Jane 

20 Rkky Skaggs. Sante 01' Love 

21 Mary Ckipia CarpMlK He Thinks He'll .. 

22 Garth Brooks, We Shall Be Free 

23 Ml MkhMl IMiMNrih ■ Ln* Tht my 

24 Aison Krauas ft Uiien SWiin, Heartslnng 

25 Dwi^«iakMi.ATtnjsvidMilesFnxnNow 

26 B% Ray Cyrus, tn The Heart Ot A Woman 

27 Alabama. The Cheap Seats 

28 Pam Tltti. When ymi Walk In The Room 

29 Faith Hai. Take Me As I Am 

30 Bryan WNto. Eugene Vou Genius 

* * NEW ONS* * 
VMouc Artists. Make A Miracle 



Continuous programminK 
1S15 Browtway, NY. NY 10036 

1 Paub Coio. I Dont Want To Wait 

2 LeAnn Rimes, How Do I Live 

3 Sugar Ray, Fly 

4 Sarah McLachiwt, Buildir« A Mystery 

5 Fiona Apple. Cfiminal 

6 Matchboi 20. Push 

7 Chumbawamba. Tutjthumping 

8 Jewel, fojii^h Games 

9 Fleetwood Mac, Silver Spnngs 

10 Third Eye Btuvl. Semi-Charmed Life 

11 EJton John, SO'fiel^iifi Atxwl IhtWay,. 

12 Smaih Mouth, Walkin On The Sun 

13 RoWng Stones. Anytxidy Seen My Baby 

14 Mariah Carey. Butter^ 

15 iamltoquai. Atr«ht 

16 Shtryl Crow. Home 

17 U2, Ptease 

18 BWy Joel, Hey Girl 

19 Barbra Streoand ft Cetae Otoi, Te« Hm 

20 Boyi II Men, 4 Seasons Of Loneliness 

21 No Doubt, Don't Speak 

22 The Waimowen, One Headlight 

23 Duncan Sheik, Barely Breathing 

24 The Waimowen. Three Marlenas 

25 Meredith Brooks. What Would Happen 

26 Savage Garden. I Want You 

27 P»iUcCartnrriMichMlJ<dsoii,Sa)Sa|Sar 

28 The Verve Pipe. The Freshmen 

29 Rotqm, SiKW. Me Love 

30 Ja). I Belwve 

* * NEW ONS* * 

Celine Dion, Sty Heart Will Go On 
Aaliyah. Journey To The Past 
Imani Coppola, Legend Of Cowgirl 
Behan iehnion, Vtartd Keeps Spinning 
SoMrfi 01 Bladmesi, Hdd On ICIunp Is Comn') 
Longpigs, On And On 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL ft LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING NOVEMBER 29, 1997, 




TOOCOMI 

Continuous prognmming 
1221 CoMns Awe 
Miami Beach, a 33139 

AMERICA'S NO. 1 VIDEO 

Mystihal, Atn't No Limit 

BOX TOPS 

Master P, Ghetto D 

Erykah Badu. Tyrone 

Next. Butta Love 

E-A Ski, Showdown 

Queen Pen. Man Behind The Music 

Aqua, Ba't>ie Girl 

Mate, FmI So Good 

Three 6 Mafia, Tear The Club Up '97 

LSG. My Body 

BadutTcet Boirs, As Long As You Love Me 
BcBc Wtnans. in Harm's Way 
Bobby Brown. Feelin' inwde 
Elk SiniNn, UOi Mwny I (Mm. I%i:(i(r 1 Mfht 
Timi Bndon, Km CouM An AngeJ Bre* My Heal 

NEW 

Aaliyah, Journey To The Past 

Big Wnck. The Oal 

Coldcut, More Beats And Pieces 

Crrttal Method, Busy ChiU 

Dcpeche Mode. Hottk 

Dtv Hill, We're Nol Making Love No More 

E.C. Ilia, Old School Tactics 

EPMD, Richtet Scale 

Immature. Give Up Ttie Ghost 

Joe. Good Girls 

Junior Mafia, Young Casancvas 

Jurw Reactor, God Is God 

Laumea. Infatuation 

LJ. Cool J. 4. 3. 2, 1 

Mary J. BUgt. Everything (So So Def Remo) 

Maalar P, 6 N' Tha Momin' 

Mtchael Bolton, The Best Of Love 

Pufl Daddy. Its All Atnut The Ben}«nins 

Rampage w/702. We Getz Down 

Sarah McLachUn, Sweet Surrender 

Timbaland And Magoo. Luv ? Luv U 



Dte Toasters, Don't Let The Bastards. 
Treble Charger. Red 



ConlinuDUS programming 
ISISBiowlway 
New Vork. NY 10036 

NEW 

Fatboy Slim, Goir« Out Ot My Head 

Bob Dylan. Not Dark Yet 

Jay-Z, Streets Is Walchin' 

Super Dakaa. AJI I Wanted Was A Siiatetxiard 

Space Monkeys. Sugar Cane 

TliKlerstlcks, Rented Rooms 

Red Big Fbh. She Has A Girt1r>«nd Now 

Bis, Tell It To The Kids 

Atari Teenage Riot, Atari Teenage Riot 

Ash, A Life Less Ordinary 

Aphet Twin. Come To Daddy 

Trebte Charger, Red 




Continuous programming 
299 Queen St West 
Toronto, Ontarto M5V2Z5 

Jay-Z, Sunshine (new) 

ThH Eye Blind, How's ft Going To Be Inewl 

Shadow, Ei Monumento (new) 

Mase. Feel So Good 

Ctiumbawambo. TuUhumping 

Boyz II Men. 4 Seasons Of Loneliness 

LL Cool J, Pherymerxw 

Backstreet Soys. As Long As You Love Me 

Gitcn Day, Hilchin' A Ride 

Usher, Make You Wanna 

Sugar Ray, Fly 

RdSng Stones, Anybody Seen My Baby 
Spke GMs, Spice Up Yter Lite 
Jann Ar4en. The Sound Ol 



Continuous progtamming 
Hawley Crescent 
LorMtonNWtBTT 

Aqua, Barbie Girt 
Spke Girls. SpKe Up Your Lrfe 
Janet Jacksort, Got Til ITs Guv 
Elton JotM, Candle In The Wind 
Oario G., Sunchyme 
ChumbawamtM. Tubthumpmg 
Rollkig Stones, Anybody Seen My Baby 
Sash. Stay 

Backstreet Boys, As Long As You Love Me 

LL Cool J, Phenomenon 

U2, Please 

Awesome, Rumours 

Boyi II Men, 4 Seasons Of Loneliness 

Eros Ramaaotti, Quanto Amore Sei 

Win Smith. Men In Black 

Oasis, SUnd By Me 

Moby, James Bond Theme 

WycW iMiMugBi «l Stn. The Guantanarara 

Metalica. The Memory Remains 

Footy Brown, Big Bad Mamma 



Continuous programming 
2806 Oprytand Dr 
Nashville, TN 37214 

dc Talk. Like It. Love it. Need It 
The Altered. Low 
Clay Crosse, Saving The World 
God** Property. You're Tt*e One 
Arrry Grant, Takes A Little Tir^w 
All Star United. Bright Red Carpel 
Eager. Crimson For E)owny Flake 
Mercy Rain, Rrxking Moon 
Leann Rimes, You Light Up My Life 
Miss Angw. Lift My Eyes 
Say So, litercy Me 
Jars Of Clay, Crazy Times 
Kalhy Troccok. A Batiy's Prayer 



fteven Curtta Chapman, Not Horrw Yet 
Gooft Moort ft Tht Dtslanc*. Fm Frtt 



TTtree hours weekly 
216 WOMo 
Chkrago, IL 60610 

Midniglit Oil, White Skin Black l^eart 

AgikHl The HacMne. Ghcsl 01 Tom Joad 
Depeche Mode. Home 
PF Protect. Choose Lite 
The Nobody's, I Hate To Drive 
KMFDM, Meglomaniac 
Moby. James Bond Theme 
Mike Watt. Lil»rty Calb 
Bif Wreck. The Oaf 
Bon FoUs rra*. Bnck 
Catherkw, Whisper 
The Charlatans UK, How High 
Blur, Beetle Bum 
Everclear, Everything To Everyone 



IV FN I NI TIEH-^Q 



1/2-hour weeUy 
46GMordSI 
BrocMon. MA 02401 

Moby, James Bond Theme 
Bush. Mouth 

Mviiyn Mamon, Lor^ Hard Road Cut 01 Hell 

Beck, Deadweight 

Transisler. LaiA Who s Perfect 

TreMe Charger. Red 

Marcy F^ygreund, Sex And Candy 

Talk Show. Hello Helk) 

Less Than Jake, Ospeman 

Save Forts, Ccmtw On Eileen 

Mike Watt, btwfty Calls 

RV AgMHl Tha Madww, Ghost Of Tom Joad 

Big Wnck, The Oat 

GaMfW«er. This Lonely Place 

Curve, Chinese Bum 
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CAMDEN TOWN IS THE PLACE TO BE FOR U.K. UP-AND-COMERS 

(Continued from pnije }) 



tant — get signed. Suede, Pulp, Blur, 
Elastica, Sleeper, PJ Harvey, and al- 
most every other British rock band of 
the '90s has had a seminal gig in one of 
the pubs there that has sent media and 
A&R executives into overdrive. 

The Monarch, the Camden Falcon, 
the Dublin Castle, and the Laurel Tree 
are among the pubs that regularly fea- 
ture bands and can arguably take some 
of the credit for the rebirth of British 
rock in the mid-'90s. It was Suede's 
(known in the U.S. as the London 
Suede) progress from its gig at the Bull 
and Gate in nearby Kentish Town to 
national name that lit the blue touch 
paper for Britpop's takeoff, blazing a 
trail into the mainstream for so many 
other bands to follow. 

The notion of Britpop — a media 
shorthand taking in such bands as 
Pulp, Blur. Sleeper, and Oasis — caught 
the nation in a media frenzy between 
1993 and 1995. Britpop as a wave has 
since been and gone, but the "system" 
that created it actually predated it and, 
thankfully, has outli\'ed it A&R scouts 
have now come to rely on the circuit as 
a way of seeing a host of new bands and 
of filtering out the acts that can't cut it. 

DOWN-TO-EAFnH 

Camden Town lies about two miles 
north of the We.'!t End of London. It 
can't boast the glitz, ostentation, and 
sleazy voyeurism of Soho, the swanki- 
ness of such areas as Bayswater, or the 
multiracial musical mix of Netting Hill. 

What it can offer, and has for at least 
a century, is a rowdy, booze-fueled, 
down-to-earth night out. 

The building of 

fthe railways, which 
terminate at nearby 
Euston. St. Pan- 
eras, and Kings 
Cross, attracted 
large numbers of 
Irish laborers at 
the end of the last 
SUGGS century. Traditions 

of music and hard 
drinking came with them and stayed on 
in Camden, which still boasts some of 
the most boisterous pubs in London. 
The Liberties Bar, haUway up Camden 
High Street, is one place where Irish 
music, whether spontaneous or booked, 
can be heard over a pint of Guinness. 

As the lead singer and one of the 
songwriters of Madness, Suggs cut his 
teeth in the late 70s at the Dublin Cas- 
tle, which numbered among the act's 
first gigs, and the group later took up 
a weekly spot there. "There wasn't a 
live music scene as such then, apart 
from traditional Irish music pubs," he 
says. "TVe had to say we were a jazz 
band to get a gig." 

A north Londoner, Suggs has lived 
in the area for more than 20 years and 



now lives in nearby Holloway. He still 
spends time in Camden, although, like 
many older people still interested in 
music, he feels "squeezed out" of some 
of the music pubs. 

An well as writing about such Cam- 
den landmarks as Arlington House, 
Suggs had a top 20 U.K. hit on WEA in 
1995 with "Camden Town." 

"I wrote that to get the feeling of 
optimism," explains Suggs. "There's a 
lot of people complaining that it's got 
more commercial. There's a feeling that 
with the pubs changing, the baby's gone 
out with the bath water, as all the Irish 
people who used to drink there have 
nowhere to go now. I wanted to try and 
say that Camden's for everj'one." 

Other areas, such as the neighboring 
borough of Islington, have seen them- 
selves colonized by the middle classes 
and media types. Camden has its fair 
share of literati in nearby Primrose 



'If you were visiting 

London for the 
music, you'd come 
to Camden, just like 

you 'd visit Haight- 
Ashbury if you were 

in San Francisco' 



Hill, but the area retains its reputation 
for being a no-frills place with a rich 
musical past, taking in all eras from jazz 
and swing to rock'n'roll, punk, and the 
mod re\T\'al in the '70s, the new roman- 
tic movement in the early '80s, and its 
most recent incarnation as the home of 
postmodern, ironic, '90s alternative 
"indie" rock that is now part of the 
mainstream. 

"If you were visiting London for the 
music, you'd come to Camden, just like 
you'd visit Haight-Ashbur>' if you were 
in San Francisco. It has a history," says 
one A&R executive at an indie label. 

Where Islington has been "croissant- 
ized," or taken over by aspirational 
media types w^o demand French patis- 
series, Camden has been "student- 
ized" or "tourist-ized," say those who 
work here, pointing to the overwhelm- 
ing importance of the flea market at 
Camden Lock and the unstoppable 
opening of shoe and boot shops. 

MUSIC INDUSTRY HUB 

For the music industry, Camden rep- 
resents a tightly packed network of 
opportunities. The junk shops, down- 
and-outs, and scrufTy streets are the 
antidote to the major-label, chrome- 
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and-glass offices of the majors and their 
support companies, which are gradual- 
ly moving further to the west of Lon- 
don. Creation Records, home to Primal 
Scream, 18- Wheeler, and Oasis, moved 
to Primrose Hill in the mid-'90s from 
Hackney in the East End and is now 
within staggering distance of Camden. 
Another label is Ultimate, home to Spir- 
itualized, which is based on Royal Col- 
lege Street. 

In the daytime, the area is a meeting 
place for bands, publicists, and jour- 
nalists. 

Parkway, the east-west street that 
ends at the underground, gives its 
name to Parkway Records, the label 
started by public relations company 
Savage & Best in 1995. Parkway, which 
signed such acts as Fluffy and Powder, 
is negotiating a deal that will see its 
acts released outside the U.K. by a 
major corporation. 

"It's a convenient place to be. sur- 
rounded by fantastic venues," says 
Phill Savidge, who runs Savage & Best 




THE LAUREL TREE PUB 



with John Best. "Some of the venues 
are not the most salubrious but have 
had bands flowing into the area." 

Savidge traces the development of 
Camden's present focus back to the 
late '808, when such weekly papers as 
Kerrang!, Record Mirror, and the now- 
closed Sounds shared office space at 
Greater London House, the one-time 
cigarette factory at Momington Cres- 
cent at the bottom of Camden High 
Street 

"Bands needed somewhere to be 
interviewed," explains Savidge. "So 
they went to the pub down the road." 

Pubs such as the Good Mixer, whose 
traditional clientele would normally 
include single men from the nearby 
Arlington House hostel as well as many 
of Camden's homeless, became the 
place to see stars, perplexing the land- 
lord and regulars, who had to get used 
to Japanese and European tourists 
making a pilgrimage to the dingy Cam- 
den watering hole. 

"Food Records came out of that," 
explains Savidge. 

Food Records, the EMI-owned 
alternative label home to Blur, Dubstar, 
and Shampoo, is nestled just off Cam- 
den High Street, the busy north-south 
axis of Camden, and is now helmed by 
Andy Ross, a one-time Sounds journal- 
ist. 

Other public relations and promo 
companies, such as Revolution, are 
based here, and the presence of MTV 
Networks International right on Cam- 
den Lock has added to the music-busi- 
ness flavor of Camden. 

Blue Dog, a label run from the offices 
of Barfly, the bookers at the Camden 
Falcon, has a licensing deal with V2. 

By nighttime, it is an A&R prowling 
ground, as execs catch up to 15 bands 
in a given night by tjming the bills at 
different pubs. 

"There are much nicer venues, such 
as the Orange in west London," says 
Savidge. "But the A&R people don't 
necessarily want to go there for one 
act." 

Charlie Zakss, A&R scout and coor- 
dinator for the Independiente label, 
spends a lot of time seeing bands in 
Camden, mainly because her job keeps 




her close to the capital. "I'm out there 
most nights," says Zakss. "You can see 
three gigs in one night, in the time it 
would take to go to one gig elsewhere 
in London." 

Rick Lennox, A&R manager at Poly- 
dor U.K., likes Camden so much that 
he's bought a house just up the road to 
be nearer to the action. 

"Record companies did not choose 
Camden; the promoters and the venues 
have chosen themselves," he says. 

A&R execs .still do the rounds of the 
country, says I^ennox. "We don't just 
do Camden. But if a demo comes in 
from Exeter and they say they're play- 
ing the Dublin Castle, then you won't 
go to Exeter." 

RUNGS ON CLUB LADDER 

There is a definite hierarchy among 
the venues in Camden. The entry-level 
venues are the Monarch, the Laurel 
Tree, the Dublin Castle and, to a less- 
er degree, the Camden Falcon, now 
pitching for more up-market bands. 

The scrapping of "pay to play" poli- 
cies by bookers has played a huge role 
in getting new bands onto a bill. Now 
bands at the Dublin Castle and Falcon 
earn a percentage of the door takings, 
according to their place on the bill. 

Embrace, Symposium, and Placebo 
are among the breakthrough bands this 
year that have used Camden's pubs to 
get signed, managed, or noticed. 

Symposium is signed to Mushroom 
Records' Infectious label, with an 
album due at the start of next year. 



'Throughout 1995, we played every 
single pub in Camden," explains the 
band's bassist, Wojtek Godzisz. "Our 
second-ever gig was in the Monarch, 
and we got 50-60 of our friends from 
school and relatives down. 

"A lot of bands go out to the suburbs 
and practice," he adds. "We didn't 
know about that, so we grew up in front 
of the Camden scene. We were truly 
awful, we couldn't help but get better 
by the end of the year, when our man- 
ager decided to make something 
decent of us." 

After a November 1995 gig at the 
Bull and Gate in Kentish Town, Sym- 
posium landed a manager in the shape 
of Hugh Gadsdon, who in turn got 
A&R scouts dowTi to a showcase gig at 
the Monarch. "There were people from 
Epic, EMI, Go! Beat, Echo, and Sugar 
there," recalls Godzisz, as well as from 
Infectious. 

Now Symposium fills such venues as 
Camden's 1,200-capacity Electric Ball- 
room, says Godzisz, who argues that 
there is no substitute for national tour- 
ing. "Every time we have a single, we 
go round the country and do 200- to 
300-capacity venues." 

The Dublin Castle is a long, dimly lit 
pub in Parkway with a music venue. It 
has a musical history, about which a 
book could (and probably will) be writ- 
ten. Madness played regularly here, 
and a Monday-night club, Club Span- 
gle, put the venue on the map in 1994- 
95 with a swath of new acts, including 
(Continued on next page) 
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Funky Retail Scene Draws Music Lovers 



the Bluetones, and succeeded in mak- 
ing it a drinking place for Oasis' Noel 
Gallagher, then living across the road. 

Tony Gleed and Jim Mattison run 
Bugbear, which books acts at the 
Dublin Castle and Islington's Hope and 
Anchor. 

Filling the bill at the Dublin Castle 
is never a problem today, says Gleed. 
"TherB are too many bands, and many 
of them are mediocre," he says. "For 
the most part, it is bands, bands, and 
bands that are put on," because 
"singer/songwriters tend to be clichM. 
We also book the Hope and Anchor, 
and, in both places, no one tends to 
come and see them." 

Demos sent to bookers are still the 
first rung on the ladder: 60% of the bill 
at the Dublin Castle has come from 
unsolicited tapes. 

The u'annabes on the bill in Camden's 
pubs are always left with no illusions, 
says Gleed. "It's quite a testing circuit, 
and there's no money in it for the 
bands," he says. "If you're good enough, 
you pay your dues and keep going." 

Nick Davies, booker at Barfly, 
books acts at the Falcon, where three 
acts a night over seven days a week 
give rise to the high odds of some new 
talent to emerge, if only through 
probabiUty. 

"It was viewed as a bit of a dive and 
was thought of as having had its day," 
admits Davies, and the venue can still 
hardly be called swish. Yet as part of 
the team that booked at the Water 
Rats in Kings Cross, which gave Oasis 
its first London date, he is trying to 
raise the level of acts on the bill at the 
250-capacity venue. 

Davies still gets upward of 100 
demos from unsigned bands and lis- 
tens to them. "But fewer and fewer of 
the acts we book are from those 
demos," he says. '^These days, booking 
agents are putting in more and more 
signed acts and international debuts." 

The booker and its associated Blue 
Dog label plan to launch a smgles club 
in January, with limited, 1,000-unit 
pressings of new acts: First up will be 
east London band Sonar Fariq. 

VENUES BEING UPGRADED 

Stephen Bass, A&R manager for 
PolyGram-owned Go! Beat, spends 
about one night a week in Camden and 
at such nearby venues as the Water 
Rats in Kings Cross or the Hope and 
Anchor. He has noticed a change in the 
entry-level venues over the last few 
years. "They've got a lot better in 
terms of their layout and visibility, 
their sound systems, and their promo- 
tion," he says. 

Next step up from these are venues 
such as Dingwalls or HQ, both at Cam- 
den Lock. The Underworld, housed 
under one of the area's meeting points, 
the World's End Club, books signed 
and unsigned acts in a 50^50 mix. 

"Camden's still a boiling pot," notes 
Stuart McCoy, booker at the Under- 
world, which, with a maximum capac- 
ity of 500, has to have at least 120 in 
the audience to make money. Acts that 
have already had one gig and had the 
once-over from McCoy are more like- 
ly to get booked. "It's very rare to have 
completely unsigned acts," he says. 
"Even the ones who are technically un- 
signed have had a record out on a 
small label such as Fierce Panda." 

The Jazz Cafe now boasts an eclectic 
smorgasbord of acts, not all of which 
fall under the loosest definition of jazz. 
By the time acts play the likes of the 
Forum, in nearby Kentish Town, they 
are likely to fall into the category of the 
ones that made it 

With the A&R execs using the pubs 



■ BY DOMINIC PRIDE 



LONDON— It's a Jekyll and Hyde 
business selling records in Camden. 

During the week, there's a steady 
stream of browsers and those who 
shop seriously for work or play. On 
the weekends the area is besieged by 
some 400,000 touri.sts heading for the 
market at Camden Lock in search of 
the trash cool that the area emlxxlie.'*. 
In among the clothes stores nestle 
mix-tape and live-bootleg sellers, 
bla.'iting out their wares among the 
smell of fast food from every comer 
of the world. 

The dealers who ply their trade 
here see it as a mixed blessing. Cam- 
den Music and Video Exchange, on 
the top half of the High Street, is one 
of the longoj^t-standing dealers in the 
area, bu\ing and selling second-hand 
CDs and vinyl. "It's twice as busy on 
a Saturday as it is on a weekday." 
explains store manager Stuart Camj)- 
bell. "And on Sundays, it's just mad." 
Tourists come in looking for rare '80s 
indie and punk records, says Camp- 
bell, "and we get loads of goths from 
Spain." 

The Exchange is now the chief sec- 
ond-hand dealer outside the market 
stalls after the demise of the wonder- 
fully fetid Rock On. al.so a permanent 



to filter out those who've got it, the 
Camden circuit is becoming institu- 
tionalized. "It's a system, really," 
admits Gleed. "It's really a bit of a 
treadmill, but people enjoy themselves 
in the process." 

Go! Beat's Bass says that the pub 
circuit does not necessarily produce a 
"pack" mentality among A&R scouts. 
"It's just a practicality. Most of the 
A&R is still done outside London, and 
personally I don't think that London 
bands are all that great" Even before 
bands get their coveted first gig, they 
will usually have had some A&R inter- 
est. "It's rare to find a band signed 
straight from one of these venues. A 
first gig's usually a showcase," says 



All the tunes on "Crucial" are 
orchestrated with a custom-designed 
sympathetic sound whose contours and 
twists remain unexpected even after 
repeated listenings. "It's music suitable 
for framing," said one guest at the Soul 
Cafe showcase. 

Hiriam Hicks, president of Island 
Black Muaic.seesAliasmore than just 
another run-of-the-mill hot talent 'To 
me he's the epitome of soul, and he 
represents a worldwide expansion for 
Island Black Music. We're not just lim- 
iting ourselves to [stateside places like] 
New York, Philly, L.A., and Detroit 
anymore." 

VameB Johnson, VP of operations for 
Island Black Music, also thinks AH is all 
that "I'm passionate about this act, and 
I really feel that once people see him in 
action he's gonna be unstoppable. We're 
putting together a plan to work him as 
an artist not just his record." 

Island director of marketing Vanes- 
sa Levy says Ah is his own best selling 
tool. "Early on, we're gonna try and 
play up the visuals." 

All (whose last name is Wayne) was 
born in London, the son of a seam- 
stress and carpenter. He grew up lis- 



feature by the underground, a victim 
of overstocking and underselling. 
Vinyl freaks can take comfort from 
the fact that it has been replaced by 
Dragon Records, a dance and house 
specialist run by Rockitt, owner of 
Ambient Soho. 

Tower Records opened a store 
opposite the underground in late Sep- 
tember, marking a long-o\'erdue debut 
for mainstream retailere in the area. 
As part of its opening promotions, it 
offered the "Food 100" compilation of 
local label Food's first 100 singles. 

Store manager Lorenzo Adani sa>'s 
being in Camden will not neces.sarily 
take business away from the smaller 
stores in the area. "The others don't 
have the depth of catalog, and the 
other stores specialize in different 
things," he says. Adani says the store 
carries more vinyl than its Piccadilly 
store in the West End but also caters 
to CD buyers who pass through the 
area on the way home by staging open 
until midnight six days a week. He 
agrees that "Sunday is mainly for for- 
eign visitors." 

The same tourists wander into 
Rhythm Records, on the High Street 
by the lock itself, where the throng is 
thickest 

The likes of Luke Vibert and 
C.VTiress Hill come to the store for its 



Bass. 

Because of the intense interest in 
bands that play in Camden, it is now 
possible for acts to be signed and 
hurled into the mainstream without 
making the progression to medium- 
sized venues. 

Embrace's debut single for Hut/ 
Virgin, "All You Good Good People," 
entered the "official" U.K. chart the 
first week of November. The band 
members insisted that London A&R 
reps travel the 200 miles to see them 
in Leeds, and their deal was signed 
before their London debut in Janu- 
ary. Still, says Hut managing direc- 
torA^irgin U.K. senior A&R director 
David Boyd, "it would be fair to say 



tening to artists like Gaye; Michael 
Jackson; and Earth, Wind & Fire and 
also records on such labels as Stax and 
Motown. 

But it was after attending several 
rare groove parties in London, where 
DJs spun old sides, that Ali started 
developing a love for soul music. 
"That's what I really wanted to do, but 
nobody was doing it" he recalls. 

He was a member of several groups, 
one of which w^as offered a chance to 
record a jingle for an MTV special. 

His band showcased for several 
labels and producers, including Teddy 
Riley, before Ali decided to pursue a 
solo career. He signed with PolyGram 
U.K. and, later, Rondor Music, which 
gave Ali and his writing partner Hector 
unlimited studio time. 

"The deal with Island came after I 
finished my demo package," Ali 
remembers. "My manager, Jackie 
Davidson, who just knows the world, 
set up a meeting with Hiriam Hicks. 
He brought me in, and I sang for him a 
cappella in his office." 

Impressed, Hicks still wanted to see 
Ali perform in front of a live audience, 
so he arranged to have him play the 



selection of hand-picked second-hand 
vinyl in the basement, says that 
department's manager, AHie Allerton. 
"Beck also dropped by for weird 
things while he was here," Allerton 
.says. On the gnmnd fioor. the week- 
end mix is .split between visit^irs who 
seek out the place for its big beat trip- 
hop, drum'n'bass, and techno wares 
on CD "and those who ask for the 
Queen album." says fioor manager 
Robin Sumpton. "We don't sell 
Queen," he says pointedly. 

The artist formerly known as 
Prince loved the funky ambience of 
Camden Lock so much that he .'^et up 
shop there, selling clothes, candles, 
and Paisley Part'OTG merchandise 
and records. The store closed in July 
1996. 

.As well as the Singles Bar in Cam- 
den Lock, Inverness Street is a col- 
lectors' heaven, Imasting ShakedowTi, 
with an expansive vinyl catalog; Out 
on the Floor, with a bit of everything; 
and Herman's Head Shop, which 
places trance 12-inches alongside 
clothes and smoking |>araphemalia. 

The Electric Ballroom hosts regu- 
lar record fairs. 

In short, if you can't find it in Cam- 
den, you either weren't looking hard 
enough or you didn't want it in the 
first place. 



that the Barfly gig introduced them 
to the media." 

"Doing" Camden is a practical neces- 
sity, adds Boyd. "The days of going 
'round England doing a 25-date toilet 
tour are no longer relevant Radio 1 has 
opened its ears to the kind of music 
Oasis plays and can get to 'middle Eng- 
land' and to housewives without the 
need for that Melody Maker/NME 
interview." 

The local authority, the London 
Borough of Camden, plays a part in 
perpetuating Camden Town's role as 
an alternative center. As well as being 
liberal with its late entertainment 
licenses, it now organizes the yearly 
Camden Mix, a program of concerts, 



Island showcase at a convention. 

"That's what really brought things 
home for me as far as the deal goes," 
Ali remembers. "The perfomumce was 
nerve-racking, because when I came 
out there was Patti LaBelle, the Isley 
Brothers, Brandy, and Eddie Levert in 
the front row. I worked it out though." 

In August Ali played a first set at 
Soul Cafe. He appeared there again 
Nov. 18 before transporting the show 
to Los Angeles and performing at 
Luna Park on the 20th. 

VIDEO EXPOSURE 

The promotional video for "Love 
Letters" shipped to BET, the Box, and 
local outlets Oct 6. According to Gregg 
Diggs, music director of BET, his net- 
work has been giving the clip two to 
three plays per week. 

"This is one act I didn't have a lot of 
stats on, but I felt it was a good video 
and a great song, and I went from the 
gut" he says. "It fit our daypart pro- 
gramming very well." 

On Dec. 1, "Love Letters" will final- 
ly ship to R&B radio. Remixes are 
being discussed for other formats, 
"because they help, especially with the 



events, and seminars held in Septem- 
ber, which attracts would-be musicians 
and producers, as well as the national 
media. It began life in 1995 as Camden 
Live, from which Radio 1 broadcast 
concerts. 

One of the highlights of the event is 
the Camden Crawl, in which ordinary 
mortals get to experience the Ufe of an 
A&R scout plying their vray from pub 
to pub looking at different acts. 

In a way, Camden has its own radio 
station, XFM, which broadcasts from 
the west end, but through its test trans- 
missions on Restricted Service License 
broadcast to the Camden area and 
showcased many of the acts now see- 
ing the Ught of day. 

There's no denying that a vital 
.stream of music is being brought into 
the mainstream through the hothouse 
of Camden's Uve circuit 

The downside of this interest is that 
Camden has overshadowed other 
parts of London and other cities and 
ensured that guitar music was in the 
ascendant for much of the '90s. "A lot 
of people say it's a closed shop," says 
Lennox, "but the promoters are very 
fair and open-minded. Most bands get 
a break." 

And the kind of music that gets a 
riotous reception in a pub doesn't 
always make a good signing, and, as 
Gleed points out "if a band is mediocre 
but has a good following, they will get 
booked again." 

Now, with electronic music such as 
drum'n'bass moving onto the live cir- 
cuit bookers are looking to give some 
new acts a leg up with nights organized 
with the help of print media. 

"There's a lot of people in bedrooms 
wanting to be the next Roni Size or 
LTJ Bukem," says Gleed. 

The rock'n'roll history of Camden 
has most recently been chronicled by 
journalist Ann Scanlon in her book 
"Those Tourists Are Money — The 
Rock'n'Roll Guide To Camden" (Tris- 
tia, 1997). While books about a scene 
usually spell their epitaph, there is no 
sign that Camden's heyday is — or ever 
will be— over. 

As Barfly's Davies concludes, "The 
whole Britpop scene is no more, but the 
venues have made it a great place to 
see music." 



way the market is now," says Levy. A 
house remix by Hex Hector and Frank 
Delour is already completed. It shipped 
to DJs Nov. 19. 

"I think the possibilities are high for 
Ali, and I personally like his single," 
says Tony Grey, presidenVCEO of 
Grey Communications, which consults 
12 R&B stations. 

The label has not yet begun solicit- 
ing retail on the set. 

In January, Ali will take part in a 
tour of regional PolyGram Group Dis- 
tribution (PGD) branches in New York, 
Los Angeles, Detroit, Philadelphia, 
Chicago, Baltimore, Atlanta, and 
Washington (PGD distributes Island). 

In February, Ali will start hitting 
industry conventions, and by that 
time consumer print campaigns in 
urban and mainstream publications 
will start running, to continue 
through At>ril. 

"Well also do snipe campaigns and 
TV and radio advertising," Levy says. 

"Because *Love Letters' might skew 
a little old, we did a five-track college 
sampler on vinyl and CD with the more 
uptempo, dancey cuts to get that 
younger demo," she adds. 



SOULFUL U.K. CROONER ALI BOWS ON ISLAND 

(Continued from page 9) 
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AUTHORS' BODIES FORGE TEAMWORK ON CANNES PACT 

(Continued from page 1) 



Island, Dru Hill Reach 
Settlement On Lawsuits 



■ BY CRAIG ROSEN 



LOS ANGELES— Island Records 
and platinum-selling R&B act Dru 
Hill have settled a series of lawsuits 
filed over an alleged altercation 
between Island Black Music presi- 
dent Hiriam Hicks and the co-man- 
ager and lawyer for the group. The 
terms of the settlement were not dis- 
closed, but a source says the group 
was able to renegotiate a contract it 
signed prior to stardom. 

The lawsuit-s gained further noto- 
riety earlier this month, when Poly- 
Gram Holding Inc. presidentyCOO 
Erie Kronfeld, while giving a deposi- 
tion, made race-related remarks 
about the emplojTnent of African- 
Americans (Billboard Bulletin, Nov. 
12). 

Following the publicity surround- 
ing Kronfeld's remarks, PolyGram 
and Kronfeld apologized, and 
Motown chairman Clarence Avant 
was appointed to the company's man- 
agement board (Billboard Bulletin, 
Nov. 1.3). 

In a statement released jointly by 
PolyGram; Island; Dru Hill; the 
group's management company. 
AT AC Entertainment; and produc- 
tion company University Music 
Entertainment, the parties said, 
"During the lawsuits, certain allega- 
tions of violence and racism were 
raised. These allegations were 
extremely destructive . . . We all 
oppose racism and violence." 

A separate statement issued by 



Dru Hill, ATAC. and University 
read. "Dru Hill, its management, and 
University Music have no reason to 
believe that PolyGram and Island 
are racist companies. They have cre- 
ated significant opportunities for 
African-Americans and other people 
of all races." 

In a lawsuit filed against the label 
by University, the company claimed 
that Hicks made threats of physical 
violence against the act, which cul- 
minated in an incident in May at an 
Atlanta nightclub, where Hicks, his 
bodyguard, and Dru Hill manager 
Keith Ingram allegedly became in- 
volved in an altercation (Billboard, 
Aug 9). 

In a separate suit filed by Dru Hill 
against Island, the group sought $48 
million in damages, alleging "coer- 
cion and intimidation" by Island 
employees. 

Any ill will between the group and 
Island has apparently been 
smoothed over. As Hicks said in a 
statement, "Island Black Music 
remains passionately committed to 
continuing our collaboration with 
Dru Hill and University, to get back 
to the constructive relationship we 
enjoyed in the past, and to achieve 
even greater collective success." 

Dru Hill al,so issued a statement: 
"We look forward to working again 
with Hiriam Hicks and Island Black 
Music to do what we do best — mak- 
ing great records. The lawsuits were 
a big distraction. We are glad to put 
that all behind us." 



strong sense of duty, by preparations 
they had previously made, and by a 
new series of cooperations unique in 
European rights history. 

The Cannes Accord, officially 
deemed to have been signed Nov. 13 
(Billboard, Nov. 22), was hammered 
out at a meeting held in conjunction 
with this year's MIDEM. It slates 
that all EU societies should have 
reduced their average administration 
rates from 8.34% of mechanical rev- 
enue at the beginning of this year to 
6.9% by July. Further, the document 
says, average rates will fall to 6.2% by 
the end of next year and to 6% by July 
2000. The accord also encompasses 
greater openness from the societies 
in their finances and a speeding up of 
royalty distribution. 

However, those concepts are not 
alien ones, the societies say. "This is 
only what we should be doing any- 
way — cutting costs and looking for 
ways to distribute more money more 
quickly," says John Hutchinson, chief 
executive of the U.K.'s Mechanical 
Copyright Protection Society 
(MCPS). 

MCPS, like many of its sister orga- 
nizations, had streamlining proce- 
dures in place before the Cannes 
Accord was implemented. 

Hans-Herwig Geyer, spokesman 
for German society GEMA, com- 
ments, "Before the Cannes Accord, 
we had already made efforts in 
improving systems. The positive step 
of the Cannes Accord happened dur- 
ing this process." 

Echoing Hutchinson's view, Geyer 
adds, 'The Cannes Accord makes us 
do something which is our job— the 
administration of rights with efficien- 
cy and low costs. We have been used 
to doing that job for 100 years." 

Geyer says the rigorous stipula- 
tions of the Cannes Accord have not 
required GEMA to cut any of its 1^00 
staffers, though technological 
improvements the organization imple- 
mented indeiK!ndently 18 months ago 
resulted in 100 posts being cut. 

He states that GEMA is down to 
the required 6.9% commission level 
for the second half of this year and 
has no plans to cut back on staff in 
the future except when posts are 
made redundant by new computer 
systems. 

Despite Geyer's portrayal of 
GEMA as relaxed about the accord's 
conditions, Hutchinson says the doc- 
ument could hardly have come at a 
more challenging time. 

"With a declining record market in 
Europe, our revenues are going to be 
reduced," Hutchinson says. "If we 
had known how the record market 
was going to tail off, we might have 
asked for a little more flexibility in the 
agreement" 

Thorkil Enjborg, managing direc- 
tor of the pan-Scandinavian mechan- 
icals body, the Copenhagen-based 
Nordisk Copyright Bureau (NCB), 
says another potential pressure on 
authors' bodies is the currently unre- 
solved dispute with Europe's record 
companies over mechanical royalty 
rates. 

The music publishers as represent- 
ed by umbrella organization BIEM 
and the labels in the International 
Federation of the Phonographic 
Industry have no formal agreement 
in place on mechanicals payments. 
Their previous deal, pegging mechan- 
ical royalty rates on continental 
Europe at 9.,306% of published price 
to dealer, expired at the end of last 
year and has been extended only by 
an informal gentlemen's agreement. 



No pan-European discussions to pro- 
duce a new one are scheduled or 
planned (Billboard, Nov. 1). 

In all formal and informal talks on 
the issue, though, the labels have 
pressed for a reduction of the current 
rate and are likely to continue to do 
so. Emborg notes that such unremit- 
ting pressure adds an extra dimen- 
sion to his and others' attempts to 
implement the provisions of the 
Cannes Accord. 

However, his defenses have been, 
he says, NCB's continuing, indepen- 
dent efforts to reduce costs and a new 
level of international cooperation 
aimed at ehminating duplication and 
producing economies of scale. 

A common theme across Europe is 
the identification of the duplication of 
effort and extra costs inherent in 15 
societies all maintaining largely the 
same database. 

NCB is tackling this issue and 
thereby helping reduce its own com- 
mission levels through "the Nordic 
Project," which will come into effect 
Jan. 1. NCB is jointly owned by the 
authors' bodies in the five Nordic 
countries and the Baltic states of 
Lithuania and Estonia, and Emborg 
says the Nordic Project will bring 
them into closer operating harmony. 

In the same way that MCPS (and 
sister body the Performing Right 
Society) is allying with Dutch coun- 
terpart BUMA/STEMRA (Billboard, 
May 10), the Nordic bodies are to pool 
resources and expertise to see where 
efficiencies can be made and costs cut. 

Emborg says the Nordic Project 
has the same rationale as the Com- 
mon Information System (CIS) now 
being developed by international 
organizations BIEM and CISAC (Bill- 
board, April 19). The CIS project 
aims to create, in effect, one global 
database for administering perfor- 
mance royalties. 

Emborg sees that this concept need 
not be confined to the performance 
sector and comments, "The opportu- 
nity to extend use of this scheme is 
obvious." 

NCB is effectively doing that with 
the Nordic Project. Says Emborg, 
"The Nordic Project will produce a 
database common to all the Nordic 



countries, and that will greatly help 
us. This cooperation will help us 
reduce staff." 

Another European alliance may 
also help bring down overheads. The 
Bureau of European Licensing (BEL) 
has. according to Hutchinson, the 
potential to be a one-stop outlet for all 
central European licensing. 

BEL was formed by GEMA. 
France's SDRM, and. later, MCPS to 
administer EMI's central European 
mechanicals license after GEMA and 
SDRM jointly bid for the record com- 
pany's business. BUMA/STEMRA 
joined BEL in the summer, and 
Hutchinson argues that the new, four- 
handed alliance has the capacity to 
become an effective force. 

"BEL will act as a clearinghouse," 
says Hutchinson, a former banker 
and ex-head of credit card company 
Visa in the U.K. "It will be a point of 
entry and a point of contact. Through 
BEL, record companies will know 
who they are contracting with for a 
central European license, but there 
will be one front door and one tele- 
phone number for all of us. 

"BEL should be working by the end 
of the Cannes Accord. By the end of 
the current central licensing deals, it 
should be capable of taking them on; 
the first one comes up in July 1999." 

In addition to such alliances as the 
Nordic Project and BEL, all authors' 
bodies in the EU are talking to one 
another as never before. Hutchinson 
says he has regular communication 
with his counterparts to exchange in- 
formation and advice. 

This is a function of the fact that 
the Cannes Accord requires the aver- 
age commission rate for Europe to be 
reduced, meaning that it is in the 
interest of each society to help each 
of its counterparts cut costs. For his 
part, Hutchinson says he wants 
MCPS' commission to be 4% of 
mechanical revenue by the end of 
2001. 

Though the targets set by the 
Cannes Accord remain challenging, 
all societies express confidence in 
meeting the conditions. "Our plan 
shows it is possible," says Emborg. "If 
we did not think that, we should not 
have signed the agreement" 




Supa Dupa Platinum. Elektra Records execs presented singer/songwriter 
Missy "Misdemeanor" Elliott with a Recording Industry Assn. of America-certrfied 
platinum plaque for sales of her debut EastWest set, "Supa Dupa Fly." On hand 
for the event, from left, are Greg Thompson, senior VP of promotion, Elektra; 
Steve Heldt, senior VP of sales. Elektra; Marty Greenfield, senior VP/CFO, Elek- 
tra; Elliott; Gary Casson, executive VP. Elektra: Louise West, Elliott's manager; 
Michael Pollack, senior VP/general counsel, Elektra: Sylvia Rhone. CEO/chair- 
man. Elektra Entertainment Group; Alan Voss, executive VP/GM, Elektra; 
Richard Nash, senior VP of urt>an promotion. Elektra: and Steve Kleinberg, 
senior VP of marketing. Elektra. 




Medal Of Honor. Verve jazz vocalist Betty Carter was presented with the 
National Medal of the Arts at a White Mouse ceremony held Oct. 6. Carter was 
one of 1 1 honorees personally chosen by President Clinton to receive the 
award, which acknowledges outstanding contributions in arts fields. Shown at 
the ceremony, from left, are Hillary Rodham Clinton. Carter, and President 
Clinton. 
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by Theda Sandiford-Waller 

Big SHOTS: At No. 26 on both Hot lOO Airplay and the Hot 100, Lisa 
Loeb's "I Do" (Geffen) has earned the Greatest Gainer/ Airplay award for 
four consiecutive weeks. If Loeb keeps picking up listener impressions at this 
rate for one more week, shell tie the record set by Donna Lewis* "I Love You 
Always Forever" for winning the Greatest Gainer/ Airplay award the most 
times. "I Do" is receiving airplay at 173 monitored stations for 28 million audi- 
ence impressions. Uncle Sam's "I Don't Ever Want To See You Again" 
(Stonecreek/Epic) posts a 59% gain at retail and wins the Hot lOO's Greatest 
Gainer/Sales award for a second week because of sale pricing at select 
accounts. The single scanned 15,000 units to move 47-32 on Hot 100 Singles 
Sales and 54-41 on the Hot 100. 

Honorable mentions: Beyond the Greatest Gainer winners, there 
are a couple of singles deserving mention for their strides on the Hot 100 this 
issue. Robyn's "Show Me Love" (RCA) jumps 13-7 because of a 45% sales 
improvement. The single .scanned 50,000 units to land at No. 11 on the Hot 
100 Singles Sales list. A 42% sales gain sends Changing Faces' "All My 
Days" (Big Beat/ Atlantic) 70-54 on the Hot 100 Singles Sales list and 88-69 
on the Hot 100. The single scanned 7,000 units. 

Although David Bowie's "I'm Afraid Of Americans" (Virgin) is below the 
top 75 on the Hot 100 Airplay chart, the song did post a 53% improvement in 
audience impressions that helped the single cruise 81-74 on the Hot 100. 
Diana King's "L-L-Lies" (Work) moves 96-76 on the Hot 100 because of a 
57% gain in audience impressions. "L-L-Lies" has 3.5 million audience impres- 
sions from airplay at 42 stations. 

Fine print: if you read the fine print of the Hot 100, you'll notice that a 
12-inch single of Chumbawamba's "Tubthumping" has been released. The 
original pressing of 70,000 pieces has already been deleted at retail. In an 
effort to combat bootleggers and super-serve club DJs, Repubhc/Universal 
has serviced 5,000 pieces of 12-inch vinyl to retail. In addition, "Tubthump- 
ing" cruises to the top of the Hot 100 Airplay list with nearly 93 million audi- 
ence impressions. Although the single scanned only 200 units, the airplay 
gain helps "Tubthumping" regain its bullet and reach No. 6 on the Hot 100. 

TiS THE SEASON: Even if it seems that Christmas decorations go up 
earlier and earlier each year, you can rely upon radio to withhold playing sea- 
sonal songs until Thanksgiving. Adam Sandler may have released "The 
Thanksgiving Song" (Warner Bros.) in 1993. but you can expect the song to 
resurface on the Hot 100 Airplay chart next issue. No doubt Sandler's "The 
Chanukah Song" and Trans-Siberian Orchestra's "Christmas Eve — Sara- 
jevo 12'24"( Lava/ Atlantic) will be back in a couple of weeks along with a few 
new seasonal songs like Hanson's "What Christmas Means To Me" (Mer- 
cury) and Jewel's "Angel Standing By" (Atlantic). 

The END: Billboard's 1997 chart year closes with this issue. For an early 
look at this year's No. 1 artists and songs, watch the eighth annual Billboard 
Music Awards Dec. 8 on Fox-TV. The complete year-end tallies will appear 
in Billboard's Dec. 27 issue. 

Theda Sand^ord-Walter call be nachedviaE-mailatthedalSbHboard.com. 
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the earlier Coble bill does not pro- 
vide the same level of detail about 
ephemeral copying. 

The Boucher-Campbell bill also 
states that the current copyright 
law's fair-use provisions for schol- 
ars and educators should "apply in 
full force in the digital networked 
environment" and also states that 
the copyright law's first-sale provi- 
sion should allow "electronic trans- 
mission of a la\\i'ully acquired digital 
copy of a work" as long as it "is 
erased or destroyed" when an elec- 
tronic transfer is made by the user. 
However, there is no enforcement 
language. 

The RIAA may find problems 
with the specific application of these 
latter two sections. 

From statements this fall by 
Boucher, the new bill was expected 
also to contain extremely contro- 
versial provisions dealing with the 



liability of online service providers 
(OSP), an issue that the online 
groups have been trjing to attach to 
the WIPO ratification ever since the 
treaties were negotiated in Geneva, 
Switzerland, last December. How- 
ever, the new bill does not address 
those issues. 

However, a spokeswoman in Bouch- 
er's office said that "even though the 
congressman chose not to include the 
liability issues in the bill, you can go by 
his earlier remarks that he thinks they 
are linked to the other [WIPO] copy- 
right issues and should be dealt with 
at the same time." 

RIAA and the other copyright 
industries are still concerned that a 
drawn-out debate on OSP liability 
will slow the passage of WIPO- 
enabling legislation. 

Because of first-session adjourn- 
ment, the Boucher-Campbell bill 
has not yet been scheduled for a 
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the ear' presence." 

Consumers encounter a host of 
artist- and genre-driven entry points 
at earV 

The site's main page includes a 
rotating display of artist features: 
For instance, on Nov. 19, such WMG 
artists as Bjork, Jewel, matchbox 20, 
and Lil' Kim were spoUighted. Access 
by genre is also supplied: The site 
allows users to browse 13 genre- 
skewed areas. 

A navigation bar affords con- 
sumers access to tour itineraries (by 
artist name or location), new-release 
information, and a weekly listing of 
artists' TV appearances. 

The site's "Centerstage" area 
sen'es as a platform for major Web 
broadcasts, concerts, chats, and 
interviews. Events tied to the debut 
of ear' included a live Metallica "Re- 
Load" listening party (Nov. 18); a live 
Phish webcast (Nov. 19); a chat with 
"2,000 Year Old Man" stars Carl 
Reiner and Mel Brooks (Nov. 20); and 
a Cure webcast (Nov. 20). A concert 
bv Jewel is scheduled for Monday 
(24). 

The "Cool Stuff area on ear' com- 
piles audio- and videochps, photos, a 
listening post, interviews, games, and 
contests. 

Tobey sees earl's "Insiders 



Club" — which Web users can join by 
tilling out a questionnaire about their 
musical preferences, thus enabling 
the delivery of customized informa- 
tion — as a crucial part of WMG's 
direct-marketing strategy. 

"One of the things that we saw in 
our original vision for ear' was an 
opportunity that for the first time we 
could establish a one-to-one market- 
ing link with our end consumer in a 
cost-effective way," he says. "Thai's 
really never been possible before the 
advent of the World Wide Web and 
the Net. What we wanted to do was 
give consumers information that they 
wanted to get, without spamming 
their E-mail boxes full of useless 
announcements of new music and so 
forth. What we're asking the con- 
sumer to do is to tell us what they 
want, and, to the degree that we can, 
we're going to send it to them." 

The site also contains music news 
(including some items on non-WMG 
artists) from CNN Interactive and a 
direct link to BDS' Web site, which 
offers radio playlist information, 
searchable by format (updated 
monthly) or region (updated weekly). 

Finally, ear* visitors can present 
feedback in an area called "The 
Rant," which allows users to post on 
their favorite artists' bulletin boards. 



Bubbling Undet lists itk top 25 singles under No 100 
wtich h^ve not yet charted. 



SUB POP/SIRE PACT 

{Continued from page 3) 

releases are completed, Sub Pop 
"can Kel things started on their own, 
or we can pick it up and work it to- 
gether." 

Among the titles that will be 
worked jointly by SRG and Sub Pop 
will be new albums by Sunny Day 
Real Estate and Sebadoh, which are 
tentatively due in the summer and 
fall of 1998, respectively. 

With the completion of the deal. 
Sub Pop joins Sire; Discovery; New 
York-based Blackbird and k/ey 
records; Austin, Te-xas-based Water- 
melon; and L. A. -based Thrive in the 
SRG group of labels (Billboard, Nov. 
22). 

Prior to the announcement of the 
Sub Pop/SRG deal, five of the label's 
44 employees were laid off (Billboard 
Bulletin, Nov. 17). including GM Amy 
Siedenwurm and national retail mar- 
keting executive Bobbi Miller, as well 
as staffers in the production, 
accounting, and computer engineer- 



ing departments. Poneman calls the 
layoffs and the SRG announcement 
"a coincidence of timing . . . With any 
small business, you have boom times 
and not-so-boom times — 1997 was a 
not-so-boom time." 

Both Poneman and Stein, howev- 
er, are optimistic about the future. "I 
look forward to the opportunity of 
working with Sire Records," Pone- 
man says. "We both are going to 
have a lot to do in 1998. It's some- 
thing I just can't wait to sink my 
teeth into." 

Sub Pop is also bringing in two 
new exec-utives. Stuart Meyer, a 
manager at Tower Records' Bellevue, 
Wash., store and a former A&R exec- 
utive for Sony's 550 label, will join 
the label as director of national sales 
in December, while ADA Northwest 
representative Megan .Jeaper will 
become senior product manager at 
Sub Pop in January. 



hearing in the Intellectual Proper- 
ty Subcommittee; the second ses- 
sion of Congress convenes in late 
January. 

Insiders say that Coble may call 
for a markup on his earlier bill when 
Congress reconvenes, forcing mem- 
bers to debate the merits of both 
bills and offer amendments. Or per- 
haps the new bill will be placed on 
the hearing schedule. In either case, 
the process will slow the possible 
passage of WIPO-enabling legisla- 
tion well into the spring of next 
year. 

In related legislative news, the 
last hours of the first session pro- 
vided a victory for the recording 
industry — Senate passage Nov. 13 of 
the No Electronic Theft Act. The 
bill, H.R. 22()5, criminalizes comput- 
er theft of copjTighted works even if 
the perpetrator does not benefit 
financially from the theft. It was 
passed by the House Nov. 4. 

Passage will allow the industry to 
go after unofficial "fan sites" and 
unauthorized music archives that 
use music via the Internet without 
proper clearances. The measure has 
been sent to the White House to be 
signed into law within 30 days. 

The legislative win comes as 
RIAA chairman Jay Berman 
returned to the organization fol- 
lowing a stint at the White House 
this fall, when he spearheaded the 
president's ill-fated "Fast Track" 
trade authority bill. 

This spring, RIAA announced 
Berman will step down as chairman 
by year's end and afterward might 
stay on with RIAA on a consultan- 
cy basis. In July, RIAA announced 
that then president/COO Hilary 
Rosen had been promoted to presi- 
dent/CEO. 

Industry insiders say Berman is a 
front-runner for the chairmanship 
of the International Federation of 
Phonographic Industry. 

Berman says he will assume 
duties that may include domestic, 
Capitol Hill lobbying and overseas, 
trade-related discussions. "What- 
ever Hilary would like me to do," 
he says. 
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92 BRIAN WILSON (Treat Baka. SOCAN/NB ASCAP) WBM 

23 BUILDING A MYSTERY (Sony/ATV Sones, BMl/Tyde, 
BMi/Sluilm Nixnade. 50CAN) HL 

17 BUHA LOVE (Haivy lats And Diapers, ASCAPAJti, Oti. 
ASCAPAab Yali. ASCAP/Do What I Gotta. ASCAP/WB, 
ASCAPyiMI tmitl ASCAP] WBM 

51 COCO JAMBOO (HanseaticMusihverlae. 

GEMAWanw-Tamertane. BMI) WBM 
21 CRIMINAL (FHW. ASCAP) 
M DJ KEEP PLAV1H (Gr YOUR MUSIC ON) (P Blast 

KCAP/Zomba, ASCAP/MCAI HlvWBM 
K D0M7 60 IFdition Beam. BMI^Tteue WM. 

BMl/Wamflf-IamMUcw. BMI) WBM 
B4 O0N7 SAT (Sony/ATVSonKi.BMl/Yab Turn, 

BMl/BrowntDwn Sound. BMI/MCA, ASCAPAInrversal, 

ASCAP/Personai 2 1 . ASCAP/Stevpir^ (rrto The Blue. 

ASCAPMamei/Chappell. BMI) HL/ABM 
U WMT STOP THE HUSK (V>EinM6acti,AS(>P/BbrtciDia. 

ASCAP/fMilows. ASCAPyCMlODus. ASCAP) 
SB DOWN FOR TOURS (Marco Cardenas, ASCAP) 

43 00 YOU KNOW (WHAT IT TMES) (Heavy Rotation 
BMUBMG. ASCAP/Choron, ASCAPyMeea. ASCAP) HL 

79 DO YOU UKE THIS (Mike s Rap. BMI) 
at EUCTRICBARBARELLA(Piiv3lePans,ASCAP/A(Kncan 
Skin ASCAP,IMI Apnl, ASCAPl HI 

33 EVERYTHING {EMI ApnI. ASCAP/Ttyte lyrra. 
AS(>P/Warnet Tanierlane, BMI/Dynatone, 
BMI/BeeclMOOd. BMI) m/WBM 

18 FEEL SO GOOD (FROM MONET TALKS) (Second 
Decade, BM/Wamer-Tamerlane. BMl/Torecn 
Imported, BMI) WBM 

11 FOOUSMGAHES/TOU WERE MEANT FOR ME (W«Elr[oc«. 
ASCAPMioaoy, BMiahn) Story m/W. ASCAP) WBM 

B2 FREE (Ultra aDe.ASCAPA:«nimitinenLASCAP/tosica 

MkM. ASCAPyMoody Btack Keys, BMt/Conner Ryan. BUB 
45 THE FRESHMEN (Sid Flips. ASCAP/fMIApni. ASCAP] HI 

96 G£TITWn(StaTt)tKtt ASCAP/lfsAII(k)od'. 
ASCAPA^reJlar s Way, ASCAP) 

BO GOTHAM CrTT (FROM BATMAN A ROBIN} CZomba. 

BMI/R IMly, BMI] WBM 
63 HAVE A LITTLE MERCY (Flytelynie,ASCAP/EM April. 

ASCAP) HL 

39 HEAVEN (0 CD. BMI) 

25 HONEY CS«i|i'A1VS««s.8MI/Rr.BMl/lu}taC«iibs. 
ASCAP/EW Apl ASCAP/Znnla. ASCKP/balkichiM. 
ASCAP/SInn A tarte. ASCWMb* Nitinsaa BMI) HUWW 

3 HOWDOILIVE(Re3lsones.A$CAP)WBM 
99 I CAN LOVE TOU (MCA. ASCAP/Mary J Blice. 

ASCAP/EMI Blackvnxid. BMI/Rodney Jerhins. 

BMIAIndeas. BMIMarrwr-Tameriane, BMI/6th 01 )uly, 

BMI/TJASHMACK. ASCAP) HLvWBM 
32 I CARE BOUT YOU (FROM SOUL FOOD) (Sony/ATV 

Songs. BMI/ECAF. BHI/Toi Film. BMI] WBM 
41 I DON'T EVER WANT TO SEE TOU AGAIN 

(VanderpooJ, BMl/ttivan. BMI) H[ 

12 t DON'T WANT TO WAIT (HitiRtaa' BMlljisien. BMI) HL 

26 I 00 iFunous Rose BML'Wuw Corp W Amenca. BMI] HL 

27 IF I COULO TEACH THE WORLD (RutMess Attack. 
ASCAP/Mo Ihue. ASCAP/Keenu, BMI] 

29 rLL BE MISSING TOU (MaenetK.BMI/Bluoludte. 
BMHIlegal. BMl^embef Six. ASCAP/Chyna Baby, 
aMI/lanic« Combs, BMI/FMI Blackwood. BMD HL 

74 I'M AFRAID OF AMERICANS [lintoretlo. BMlOJpala. 
BMI/R20. BMI] 

34 I MISS MY HOMIES (Burnn Avenue. BMI/Bie P 
BMt/Wainer Tamertane. BMI) 

62 rMNOTAPUTER(LelMiiS)iiw,ASCAP/Joe 

Cartegena. ASCAP/telty Jams. ASCAPAJW N«ga 

SpMituals. BMLWsrner Tamerlane, BMI) WBM 
67 IN HARM'S WAY (EMI Bl^ch^wod. RMl^ny's 

Music. BMVWB. BHI/Rhetl Rhyme. ASCAP/Maigarel 

Beii-Bysre Oesicnec. 8M|] MiywBM 
29 INVtSIBLE MAN (Bananut Iikws, BMI/Stephen A 

Kipner. ASCAP/Careers-BMG. BHI/Bululas. 

SOCAN/On Board, BMLtMl Blackwood. BMI) HL 
SB I SAT A LITTLE PRAYER (FROM MY BEn FRIEND'S 

WED0IH6) {New HiiMen Valley. ASCAP/Casa David. 

ASCAP) HUWBM 
15 I WILL COME TO TOU (Jam N' Bread, ASCAP/Heavy 

Harmony/Dyad, BMI/ASCAP/MCA. ASCAP/Beet 

Puppet, ASCAP) 
71 RJSS THE RAIN (EMI Blackwood. BMI/DESMOPHOBIA, 

ASCAP/Pofrsiam Int l. ASCAP/Human Boy, ASCAP/WB, 

ASCAP) HLWBM 

97 KISS YOU ALL OVER (BMG, ASCAP) HL 

55 LAST NIOfTS LETTER (EMI ApnLASCAP/LBN, 
ASCAP/Ptoytlwig. ASCAP/Ioo True. ASCAP/E Two, 
ASCAP/Cord Kayls. ASCAP) HL 

40 LEQCNO Of A COWOIRL aMnoddnoi. BMl/&u«n. 
BMl/Ash e«lle. ASCAPA^ SItmL ASCAPyFamoia. 
ASCAP/Oonovan, BMI/Pnr MMTMlmMl. BMI) HL 

77 L-L-UES (Detopi, BMI/Wokl Of My. ASCAP/Renanesque. 

ASCtf/Afinotakon, ASCAPAIB. ASCAP) WBM 
3« LOVE GETS ME EVERY TIME (SorvsOtPolyGram 

kil l. BML/Loon Echo, BML/ZomtH. ASCAP) WBM 
«8 LOVE IS AUVE (MCA, ASCM'Alniwrsal, ASCAP) HL 
31 THE iraiOflT REMAINS (Creepmg Dsatli. ASCAH 

24 IM) MONET MO PROBLEMS (Big Poppa, 
ASCAP/Justin Combs. ASCAPytMl Apid. ASCAP/Steven 
A Ionian ASCAP/Berrurd's Oltier. BMI/Sony, 
ASCAP /Mason Betha, ASCAP/Tomrry Jymt. BMI) HI 

SI MOURN TOU TIL I iOIN YOU |Nai«ltty, ASCAP/Vffi, 

ASCAP/lfvinK, BMI) WBM 
5 MY BODY (Ion. Ri*i,ASCAP/2000 Watts. ASCAP) 
t MY LOVE IS THE SHHHI (Unichappell. BMI/)unkK 

Funii, BAHTam Cal BMI) HL 
67 NEVER MAKE A PROMISE (Watnef Tamerlane, 

BUmobie Loo, BMII WBM 
M NO. m, MO a EoTJ Inyn NmtV ISWIhrnaOMi. ASCAPWe. 

ilS(>P/V»)ner.IanMi1r« BMlSang MdM. BHIb M»i'i. 

BMllAllunai:' 
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Hot 100 Singles Sales 

Compiled from a national sample of POS (point al sale) equipped retail stores and rack outlets which report 
nufhber of units so*d to SoundScan. Inc. This data is used in the Hot 100 Singles chart, SoundScar>« 
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TITLE 

ARTIST (LABEL PROMOTION LABELI 




X 


1 


o 
S 


TITLE 

ARTIST [LABEfPROMOTION LABEL) 




1 


8 


* ♦ NO. 1 ♦ * 

KKIUK 140.1 H IMr-.aVl£ III THE WC IH? 

ELTOt. JOMfi IRCCKET.ALMi B al >h i 


31 


35 


13 


BUILDING A MYSTERY 

SARAH MCLACHLAN (ARISTAl 


39 


31 


25 
9 


I'LL BE MISSING YOU 

PJ^':»PO'ilMHE.>«iFEAI liriffllOeOYWBSTAI 


h 


2 


15 


YOU MAKE ME WANNA... 

LISHER :UVEA;-.[;ARIiTAi 


40 


36 


VALENTINE 

MARTINA MCEIHIDE (RCA) 




3 


i 


Sg^^^TiIJIILG 


SD 


50 


6 


LEGEND OF A COWISIRL 

IMANI COPPOLA \ ' jl IIMRIA 




4 


24 


n^fn 1 Live 

LtANN RIMES [CURBl 


32) 


45 


8 


HEAVEN 

NU FLAVOR -'f ' FllSf I 




5 


14 


UV 1 nur K TUC CUUMI 
IMT LUVC la i nC SnnFtl 

S[WI)«[:v'-t>iT>i[UI KMIIIIMAiWiieiERSl 


43 


43 


48 


FOOLISH GAMES YOU WERE MEANT FOR ME 

JEWEL . 1 ■ . 




7 


5 


r uL SO GOOD 

MASi - -.J - ■ JRI5IA 


44 


42 


15 


HAVE A LITTLE MERCY 




8 


7 


c/vw IT t ur 
11 ^ ML 

WiiT -WtCEHAlCr EliCIT FIAT C« HUT a"A^:T L ■ L 


45 


41 


5 


SO GOOD 

[UVINAilOinwEA: 


• 


6 


9 


THE ONE 1 (aAVE MY HEART TO 

AAIIVAH i.i--;.U^.DAILA'.TIC 


4« 


44 


13 


NO TENGO DtNERO 

LOS UMBRFILOS ri FXEMIMRCJNI 




10 


13 


BUTTA LOVE 

NEAT .V;i-uIAi 


3D 


53 


4 


1 00 

USA LOEB IGETFENI 


35) 








1 WILL GOME TO YOU 

HANSON (MCROIRY) 


41 


38 


18 


MO MONEY MO PROBLEMS 

■■twi'j.a-iE ; 'rmxrllKSEinCBlriMSU) 


3D 


15 


3 


anUW MIL U/Vt 

Htm-i - i' 


3) 


62 


2 


BREAKING AU. THE RULES 

SHE MOVES ■.tit 'l 


12 


9 


10 


4 SEASONS OF LONELINESS 

BOYZ 11 MEN IMOTOWWI 


51 


46 


10 


PLEASE 

THE KINLE)^ (EPIC) 




12 


4 


^PirF UP vnilB 1 IFF 

SPtCE GIRLS CVIRGIN) 


w 




1 


NO, NO, NO 

OESTINrS CHILD ICOLUMBU) 


14 


13 


14 


rOIAllLAf ACE/ARISTA) 


52 


48 


11 


AVENUES 

RE^.Gn LAtflt.ilWSFUTmiSW'DIKTIMO IMBUJ 


15 


11 


14 


ALL UfItU UUI 

AllUREFEAi 112lTRACKMASTERS«RAVEJ 


53 


55 


7 


THE REST OF MINE 

TRACE ADKINS (CAPITOL NASHVILLI) 


3£> 






1 


Int MtMUKT ntnlAiNo 

Ml U1.L LJl iti.L'^lHfi.tl-Jji 


a) 


70 


4 


ALL OF MY DAYS 

CHAMKhGIAEES FEitT .AV .'1 laGBEAtttTUNTO 


17 


14 


7 


IF 1 COULD TEACH THE VtfOftLD 

Bcit imlcs-v-hwwony iHuiMiisasoAiivnr' 


55 


56 


17 


NEVER MAKE A PROMISE 

ORU HILL (ISLAND) 


11 


17 


13 


1 CARE 'BOUT YOU 

MILESTONE (lAF ACfAftlSTAJ 


St 


61 


4 


BABY YOU KNOW 

T HE O JAYS ((iLOBAE SOUlyFRCEWOREO) 


11 


18 


8 


LOVE GETS ME EVEFIY TIME 

SHANIA TWAIN (MtffCUHTI 


57 


40 


18 


00 YOU LIKE THIS 

ROME (GRAND JURY/RCAI 


21 


16 


13 


1 MISS MY HOMIES 


3) 


63 


3 


I'M NOT A PLAYER 

BIG PUNiSHER ILOOOmCA) 


21 


20 


8 


TUCV 1 tUC IT CI AW 

1 ntT Line, 1 1 aiArW 

H-TOWN iHt 1 <.'IVir(i 


51 


54 


20 


GOTHAM CITY 

R AFLiy 1 . 


22 


19 


12 


MARliwyCAREI' 1 ■ . ■ t/ - " 


M 


60 


•K) ' IT'S YOUR LOVE 

" TIMMCGRAW .-, i m FAITH HIU) [CURB) 


23 


21 


19 


INViSlDLt MAPI 

98DEGRLtS ■'■ -Vr. 


3D 


74 


2 


SO HELP ME GIRL 

GARY HARLOW :.(A: 


24 


22 


13 


YOU SHOIAO BE HWE(DONT WASTE YD.,' TIMEI 

OH ftf. M[;KNH,H1 -LA' UASt ' i i ■-'(: 

CRIMINAL 

Fiona APfit - .'.n bLATt-^vi-^K. 


(2 


58 


22 


SEMI^HARMED UFE 

THIRD EYE BUND ELEhTRAEEG) 


25 


28 


9 


n 


59 


15 


AFTER 12. BEFORE 6 

SAW SAl If R -. '.ARISTA) 


21 


26 


3 


um lau vr\i i Tii I imu vmi 
MUUnn TUU 1 IL 1 JUIN TUU 

riAUGHTY BY NATURE (TOMMY BOVI 




a) 


67 


2 


IN HARM'S WAY 

BE6L W)NANS ' ' I. i^MlL 


27 


25 


10 


CVtiKT 1 niNu 

UARY J BLJGE fMCAl 


IS 


64 


4 


OONT STOP THE MUSK 

PLATA (DFF JAM/MERCURVI 


21 


24 


20 


UP JUMPS DA BOOGIE 

UAGOOAND nwai^ASO BlW'XlTO.NCiaTlANTIO 


M 


49 


19 


SOMEONE 

SWV (FEATURING fMFF OAOOV) (RCAF 


21 


23 


23 


QUIT PIAVINC (lAMES (WTTH MY HEART) 

BACKSTRELI BOYS UtVEl 


17 


52 


18 


COCO JAMBOO 

MR PRESIDENT (WARNER BROS-) 


31 


27 


9 


1 ACT UW^L1T*C 1 L 1 I Ll> 

LA3I NRanl SLtllbK 

K-CI A XiXt IMCA] 


n 


68 


14 


AROUND THE WORLD 

DAFT PUNK (SOWIlV(R(.INI 


31 


29 


8 


TOO GONE, TOO LONG 

tN '/OCUt lEASIWESIiEEG) 


n 


65 


8 


YOU'RE THE INSPIRATION 

PETER CtltHA FEAT AZ YH [RWtR NORTH) 


32 


47 


3 


1 DONT EVER WAHT TO SEE YOU AGAIN 

UNCLF SAM I^IIONECSf rvFPICI 


3D 




1 


YOU'RE NOT ALONE 


3) 


37 


5 


1 DONT WANT TO WAFT 

PAUU COi r (iMAr,OViA»hER BROS ) 


71 


69 


13 


DONT SAY 

JON fi. 1 lAH YUM^SiiO M JSICI 


34 


32 


21 


HOT TONIGHT 

III ' KiM limOf ASi'ATUIVTKyTOMMY BOVt 


32 


73 


4 


LOVE IS ALIVE 

TRD ■■■ ■■ I- 1 V" 


35 


34 


IE 


2 BECOME 1 

yiCt GtRLS (VIRGIN) 


3D 




17 


TO THE MCON AND BACK 

SAVAGE GARDEN (COLUMBIAI 


31 


33 


12 


YOU LIGHT UP MY UFE 

lEANN RIMES iCURBI 


74 


51 


26 


DO YOU KNOW (WHAT IT TAKES) 

ROBYN IRCAI 


37 


30 


14 


BACKYARD BOOGIE 

MACK 10(P«IO«irT) 


75 


71 


2 


YOU WALKED IN 

LONESIAR -.A" .-. 



CD Records with the greatest sates gains. 'S 1997, Billtx>ard/BPI Communications and SoundScan, Inc. 



47 HO TENGO OtNERO 1FMI Scan di nana BMlltee 
BMl/EMI linarl BMI) HiTWBAt 

48 HOT TONIGHT (FROM NOTHING TO LOSE] ISeconi] 
Decade. BMIi'^amBr-Tarnerlaite, 6MI/WB, ASCAP) WBM 

13 THE ONE I GAVE Mr HEART TO IRealungs. ASCAPI WBM 
91 ONE MORE NIGHT iSnaih Media, 

BMl/Wamer./Chappell BMI) WBM 
73 ON MY OWN (WanKr CItappell. PRS/WB, ASCAP) WBM 
65 PHENOMENON UL Coal I. ASCAP/De* lam. 

ASCAP/JustKi Comtis, ASCAPyTMl Apnt, ASCAP/Ausar, 

BHL^ntetioi. BMI) Hl/WRM 
72 PLEASE rwe ve(k)l The Music BMl^AshMotds 

BMI/Songs 01 Polytkam Int I, BMI) HL 
16 QUIT PLATING GAMES (WITH MY HEART) (Zomba 

ASCAPA:reative. ASCAP/MesauK^s. ASCAP) WBM 
76 THE REST OF MINE (We.ASCAP/SswngCumpny 

ASCAP/Milene. ASCAPAofiBy Bayou. ASCAPI WBM 

49 RETURN OF THE MACK CP(ri»ct, BHl/SPZ. BMIA^MA) 
19 SEMI-CNARMEDUFE(3EB.eMllMI6Uclwwd BMDHL 

7 SHOW ME LOVE (Heavy Ro4atKin,8MI/ChBMon, 
ASCAP/BMG. ASCAP) HL 

14 SOCK IT 2 ME (Mass Confuuon ASCAP/Yirginia 
Beacti, ASCAP.iTlickel Slue BMI/Wadud, BMl/Wamer- 
Tamerlane, BMI/TNowin' lantrumi, ASCAP/Aif 
Control. ASCAPAMI Apiil, ASCAP) HUWBM 

61 SO GOOD (Davma, BMI/MJO. BM(/Caiee«s BMG. 

BMI/Ttanwcca, BMI) HL 
44 SOHELPMEGIRLIModa/.BMi/SongWTileisInk, 

BMIAorwtude. BMl^n^dar, ASCAP/Teus Wedge. 

ASCAP/Full Keel. ASCAP) HUWBM 
»9 SOMEONE (Justin Conit»,ASCAP/TMt April. ASCAP/Dub's 

Woild, ASCAP/HGL, ASCAP/Harve P«ne, BMVRhfttim 

BlunU, ASCAP/lhe Pnc« li R<rrt. BMllilCA. ASCAP) HL 
1 SOMETHWC MQUT THE WAT TOM LOOK 



TONIGHT/CANDLE IN THE WIND 1997 [WAiam A Bong 

PftS.'Wamer-Tainerlane, BMI/Wretched. ASCAP/m. 

ASCAp'-SonKs 01 t^-fdiam Inl I. BMII HLWBM 
18 SPICE UP TOUR UFE iFull Keel ASCAP/Windsw«p1 

Parrf.c, ASCAP'PiHwam JnIT ASCAP) Hl/WBM 
91 SPIN SPIN SUGAR (BMG PRS-BHG, ASCAP) HL 
36 SUNNY CAME HOME fWB, ASCAP,'Scred. 

ASCACPylev A Tunes. ASCAP) WBM 
35 THEY LIKE IT SLOW (John Doe, BMl/Baby Boy, 

mi/C l, BAII) 
» TOO CONE. TOO LONG (RisaKongi . ASCAP) WBM 
S5 TO THE MOON AND BACK (RouehCuL/EMI Australia, 

AP«tWI RIackwood, BMI) HL 
6 TUBIHUMPING (CriumbawambaOeosone) WBM 
50 UP lUMPS DA BOOGIE (Vifpna Beach. 

ASCAP/Mbc/M, ASCAP/Mbu CorAlSion, ASCAP/WB. 

ASCAP/RodsoRBS, ASCAP/Almo. ASCAP) WBM 
M VALENTINE (Bnckman Anwvenwnl. SCSAC/tMl 

April, ASCAP/Do»e. ASCAP) HUWBM 
20 WIUTABOBTIIS(FI0MS0BLFO0O)(frenia Beacti, 

ASCAP.IiUss CsrARMi. ASCAPi1N«ne(A3ta0PBl. ASCAP) MM 
60 YOU U6HT UP MY UFE (Cuit). ASCAP/Polygram Int'l, 

ASCAP) WBM 

2 YOU MAKE ME WANNA... (EMI ApriLASCAP/So So 
Det. ASCAP/Slack A D , ASCAPAJR IV. ASCAP/BMG 
Sones, ASCAP) HL 

59 YOU'RE NOT ALONE <CI)iysati<,/BMC)HLWBM 

90 YOU'RE THE INSPIRATION (BMC, ASCAP/Fostn 
Freeze. BMLWarner- Tamerlane, BMI) HUWBM 

46 YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) 
(EMI April. ASCAP,'0,.'B,''O Itiell, ASCAP/luMm Combs, 
ASCAP/Aus.it. BMl.'Wason Beiha, ASCAP/MCA, 
BMI/The F>i>cc Is Hm. BMl/Uynaione. BMI) HL 

93 YOU WALKED IN (Zomba, ASCAP/Badams. 
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^boad HOT 100 SINGLES 



THIS 


LAST 
WEEK 




Z 

O »- 

S5 


TITLE 

PRODUCER (SONGWRITER! 


ARTIST 

LAeEL & NUMBER/'PROMOTION LABEL 


PEAK 
POSITION 










♦ ★ * No. 1 * 


* * 




1 


1 


1 


8 


SOMETH1W;ASOUTrHEWAr*0UL0OKT0NIGHT<CMI)UmTXEWW1997A tmtttnn «Uim.OHV 

C THOMASG MAHTIN i t-r. r: TAUP1N) (C) (DUVl ROCKET 56810a'A4M 


1 


2 


2 


2 


15 


YOU MAKE ME WANNA... A 

J.OUPRI " 1 HEfii 


♦ USHER 

(C) (Dl (T) (X) tAf ACE 2426SAR1STA 


2 


3 


3 


3 


24 


HOW DO 1 LIVE A 


♦ LEANN RIMES 

i.oini .'.'CURB r::i : 


3 


(D 


6 


6 


14 


MY LOVE IS THE SHHH! • ♦ SOMETHIN' FOR THE PEOPLE FEAT. TRINA 4 TAMARA 

sour- Fw THE PEOPii fi-.i- ■o.VjjrattELLiAxt.K-aiDAM ;i:i:[i;iT fls^'.E^E.::, I-]:: 


4 


CD' 


5 


8 


5 


MY BODY • 

OEUTE lOJlLLAMBY.L BROWDER.A ROBERSONl 


♦ LSG 

(C) (Dl EASTWEST 64132'EEG 


5 


CD 


8 


7 


12 


TUBTHUMPING 

CKUMaAWAMBA'EHUMBAWAMBA 


♦ CHUMBAWAMBA 

(D) (T) RIPUBUC )ib : Jb- uMVEPE)*l 


6 


CE 


13 


21 


3 


SHOW ME LOVE 

O.PQP M '.''.ti'I I'l rJY-J MAfriN 


♦ ROBYN 

:CI :0)ili 1'.' lYi RC* 64970 


7 


s 


7 


4 


10 


4 SEASONS OF LONELINESSA 

J i^M ■ .! .vi:.. . - MT LEWIS) 


♦ BOYZ II MEN 
(CMDl (V) MOTOWN 860684 


1 


9 


4 


5 


14 


ALL CRIED OUT* 

M .■. AFANASIEFF ',' "OCNE'^ lF'JL_ force 


♦ ALLURE FEATURING 112 

CI 10) iTi (XI TRACK MASTERS .•Ht.)^LP.A.'E 


4 


CD 


10 


12 


5 


FEEL SO GOOD (FROM "MONEY TALKS' ] • ♦ MASE 

- "jW«R-W<SlF!£U),LaRII£li; ICl OlBWaOT Ji. i-( 


10 


11 


11 


10 


53 


FOOLISH GAMES/YOU WERE MEANT FOR MEA 

B.KEIIH.P :0LLI.E :J£.VEL S POLTZI 


♦ JEWEL 

(CHD)ATmNTC 87021 


2 


QD 


15 


15 


5 


1 DONT WANT TO WAIT 

PCOU P IJLi 


♦ PAUU COLE 
(CUD) (V) IMAGO 1 ;tl:-. -Ji ;-; BROS 


12 


13 


9 


9 


9 


THE ONE 1 GAVE MY HEART TO • 

G,ROCHE WAKPi % ic 


♦ AALIYAH 

ID) [11 ;X) BIACKGROUND --' i: ' f.'ixr.l : 


9 


14 


12 


14 


7 


SOCK IT 2 ME ♦ MISSY "MISDEMEANOR" ELLIOTT FEATURING DA BRAT 

TIMBALAHO ' M tl, lU ' i I MOSLET W MART I en . -(^(i'^IS (C! IdnMI IIi(XI LASTWE5T MUnLEG 


12 










♦ * * Hot Shot Debut * * * 




QD 


NEW^ 


1 


1 WILL COME TO YOU • 

S.LIFWM HA\SON,T ..;r.; If. : -(iNJ jN ~. MiNf. 


♦ HANSON 
CUD) (V) MERCURY 56B132 


15 


M 


14 


11 


23 


QUIT PLAYING GAMES (WITH MY HEART)A 

M V'"" 1 1 1, '.DIN IM MARTIN, M CHlCHLOWl 


♦ BACKSTREET BOYS 
ICHD>(T1(V) JIVE 42453 


2 


OD 


17 


17 


13 


BUTTA LOVE • * NEXT 

KAY -: - i ri"'i:Efi^F.TiLAL£W*0ER,T.T0lBEin,flLH(JCGWACl[Mf5DUOFT^- C: E'l M«STA 13*07 


17 


QD 


19 


27 


4 


SPICE UP YOUR LIFE 

"'^.l-'. ■ -t GiRLS,fi,SrANNAHD,M,ROWE) 


♦ SPICE GIRLS 

(CI ID, 11 . ■ 


13 


19 


18 


13 


22 


SEMI-CHARMED LIFE • 

S JENRINS 15 JENKINS) 


♦ THIRD EYE BLIND 

1C1(D1ELEKTRA641)3)EEG 


4 


20 


16 


16 


14 


WHAT ABOUT US (FROM "SOUL FOOD") • 

■IMHAl/i'.E'.M (..ilfilT TMOSIEY'.'' "~ 


♦ TOTAL 

(C) iDI (T). :X) LAfACE .'4272AR1STA 


16 


(S) 


22 


22 


9 


CRIMINAL 

ASIATER 'F APPLE) 


♦ FIONA APPLE 

rC) IDI aEAN SAATE 7BS9S''MJRh 


21 


22 


20 


20 


21 


AU FOR YOU 

P ttl- . ■ ! ■ '11' HA/LL) 


♦ SISTER HAZEL 

(CXDlUWrvtRSAL 56135 


11 


23 


21 


19 


13 


BUILDING A MYSTERY 

P UAFtCliA'lO 1. ''>\ P.MARCHAND) 


♦ SARAH MCLACHLAN 

) IDli' ARISTA 11395 


13 


24 


24 


23 


18 


MO MONEY MO PROBLEMSA ♦ THE NOTORIOUS B.I.G. (FEAT. PUFF DADDY S M?, ,- 

STTVIE ). ■ ;')':E,5iO«PAN.MKTHA,BtDWflfltH,STOt>GERSl ICI d r :■: BAD EOf ■ ■■- '■■ 


1 


2S 


23 


18 


12 


HONEY A 

lL::«-:;'.tLWiJ.;'Ef£. U>E' V^^-llOVtMlFf.::" [AfW^-^SiKirt 


♦ MARIAH CAREY 


1 










♦ * * Greatest Gainer/Airplay * * * 




(M) 


31 


37 


5 


1 DO 

J PATINO 1 .HEP ILLOEB) 


• LISA LOEB 
GEFfEN 19416 


26 


® 


27 


28 


7 


IF 1 COULD TEACH THE WORLD 

D.J,U-NE£K !>:jr.L,D j u-NEEK) 


♦ BONE THUGS-N-HARMONY 

ICl (Dl RUTHLESS b ! RtLfiT.I'Y 


27 


28 


25 


24 


21 


INVISIBLE MAN • 

□ DEV LLtP S H3l,t r. :C CE'.'ILLER.S HOStIN E.Mr'JEli 


♦ 98 DEGREES 

•C)ir ;■, IVI MOTOWN 860650 


12 


29 


26 


25 


25 


I'U BE MISSING YOU A' ♦ PUFF DADDY & FAITH EVANS (FEATURING 1 121 

SCOMSS.l^lEV t J- ,SI riG.TGAITHlfi.f EVANS) iW) iTi iX. BADBOV .■^:'>;-)ARISTA 


1 


30 


28 


26 


16 


2 BECOME 1 • 

■ " , f.TANNARO.M RGWE 


♦ SPICE GIRLS 

i.CMp.l :x: VIRijIN .1^C4 


4 


(D 


NEW^ 


1 


THE MEMORY REMAINS 

: . ;RIE,1 


♦ METALLICA 

Cull] I.IK'PX '•4].'bE. r. 


31 


« 


29 


29 


14 


1 CARE BOUT YOU (FROM "SOUL FOOD'T • 

BABYFACE ) ■ 


♦ MILESTONE 

ICHD) (Tl IX) LAFACE . l.-..) .Y-'iiT.i 


23 


13 


32 


30 


10 


EVERYTHING 

J LEWIS !.' HifiPli .£WIS,PE1HN*WML.-.M: .. ■ . : 1 


♦ MARY J. BLIGE 

.\ \ ' WESLCri ICl IDl IT) X MCA i5353 


24 


34 


30 


31 


13 


1 MISS MY HOMIES ♦ MASTER P FEATURING PIMP C AND THE SHOCKER 

MOB ; .■ ■ :.. IVASTERPPIMFCTHESMXEE- l ur: riNOLl«n-'..y --DY 


25 


CD 


35 


35 


8 


THEY LIKE IT SLOW 

D.CONNER : CONNERDJACKSONl 


♦ HTOWN 

(C)(D)iII RELATrviTY 1642 


35 


3t 


34 


34 


21 


SUNNY CAME HOME 

JliVENTHAL :--. J 1 . . i .EM-IALI 


♦ SHAWN COLVIN 

(CtiO'' i:r. .^ 'H 


7 


QD 


40 


48 


4 


BREAKING AU THE RULES * SHE MOVES 

THE BERMAN BROTHERS L l-,l.m.v.,1 BtRMAN.J COPLAN M DEXIEHt iCKDKItixi ,t M : ■. wais 


37 


31 


33 


32 


8 


LOVE GETS ME EVERY TIME • 

HJ LANGE :> • H J LANGt ' 


♦ SHANIA TWAIN 

(C) (Dl (VI MERCURY 568062 


25 


QD 


39 


41 


3 


HEAVEN 

G STCIAIR i "■. ■ •.)'. 1 (MriRi-s 


♦ NU FLAVOR 

(C) (Dl (T) (VI (X) REPRISE 17408 


39 


40 


38 


39 


12 


LEGEND OF A COWGIRL 

M.MANG'.M :. i)ir':i.i 


♦ IMANI COPPOLA 

rC: r . COLUMBIA 78651 


36 










♦ ★ ★ Greatest Gainer/Sales ★ * * 




QD 


54 


62 


4 


1 DON'T EVER WANT TO SEE YOU AGAIN 

N.MORRIS -1 1/ 'i- i 


♦ UNCLE SAM 

;C] (0: STOWECREEK 'HbHqEPic 


41 


42 


41 


36 


53 


BARELY BREATHING 

R.HINE ; .-'t - 


♦ DUNCAN SFTIK 
i:LiiL;ATLANIK: 87027 


16 


43 


36 


38 


27 


DO YOU KNOW (WHAT IT TAKES) • 

D ROP " ■ ■ . 1 POP M MARTIN.H CHKMLOW) 


♦ ROBYN 

(CUD; .RCA' :-■ 


7 


CS) 


48 


54 


7 


SO HELP ME GIRL 

r. El"---! i-"'OYlERI 


♦ GARY BARLOW 


44 


45 


45 


45 


41 


THE FRESHMEN • 

1 ri ■ .■•[■ ■ ■. • VANOER ASE.) 


♦ THE VERVE PIPE 


5 


4C 


37 


33 


13 


YOU SHOULD BE MINE (DONT WASTE YOUR TIME) • BRIAN MCKNIGHT FEAT. MASE 

r .v^EtaMBrrH^x.Pai:<.lBnC«NSWRD«i.eM:.'.M).'' .CllOIID'.'Er 7 571760 


17 


® 


49 


49 


14 


NO TENGO DINERO * LOS UMBRELLOS 

^Ba... - ' ■,' ■ i AilMt.R 3AlMC«IAN,j SALWOaiAN) ICHE'lFflai-lE.^EV >;E....VI-:N 


47 


41 


43 


43 


21 


NOT TDNIOIT (FIWM HOIHING TO USD A • UL' KIM FEAT. [» HUT. I0T [1 [ MISST ElUOTT i MGIE lURTH 


6 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS. TOP 40 
RADIO PUYLISTS, AND RETAIL AND RACK SINGLES SALES COL- 
LECTED, COMPILED, AND PROVIDED BY SoundScan- 

lllllll 



THIS 
WEEK 


LAST 
WEEK 


AGO 


z 

^ 1 


TITLE ARTIST 

PRODUCER (SONGWRinR) LABEL t NUMBCMDOMOTION UBa 


PEAK 
POSITION 


49 


46 


47 


40 


RETURN OF THE MACK A ♦ MARK MORRISON 

M ).'-ES|^---j,^ CHILL r.'"~P "CM (CI (D) CTl (X) ATLANTIC 84868 


2 


50 


42 


40 


20 


UP JUMPS DA BOOGIE • ♦ MAGOO AND TIMBALAND 

TIMBALANO T MCSLEY c - U ELLIOH R TEMPERTONI (C) (D) BLACKGR0UND980ta,ATLANTIC 


12 


I'TT'. 


51 


51 


3 


MOURN YOU TIL 1 JOIN YOU ♦ NAUGHTY BY NATURE 

NAOGHFYEIYC ■ , CT V ESRCWM (C) (OUT) TOMMY BOY 7427 


51 


52 


44 


42 


14 


BACKYARD BOOGIE ♦ MACK 10 

&C)HiC- : c (CJ (Dl IT) Pf7IORITY 63282 


37 


53 


47 


44 


8 


TOO GONE, TOO LONG ♦ EN VOGUE 

:jE'-; i .-..u^ ■, (01 (0) EASTWEST 6475Ci'E£G 


33 


54 


50 


53 


9 


VALENTINE MARTINA MCBRIOE WITH SPECIAL GUEST ARTIST JIM BRICKMAN 

Ci CI-EA 1 i^RIC-yAN 1 MjCELLi (C) (Dl (V) RCA 64963 


50 


55 


53 


46 


9 


LAST NIGHT'S LERER ♦ K-CI & JOJO 

1 b'l ,.,i.M,- ,K ..A IF'-, STiWART.L STEWABTi (C) ID) (M) (11 (Xi MCA 55380 


46 


5< 


52 


52 


18 


COCO JAMBOO MR. PRESIDENT 

H M -.- : ! ! .)■ ;. | . K MAnHIESEN 0 RENNALLS.R MASTERS) (C) (01 IVI WARNER BROS 17331 


21 


''M 


57 


67 


4 


AT THE BEGINNING (FROM "ANASTASIA") DONNA LEWIS & RICHARD MARX 

TIWRN , c ■. , ! iC) ID) ATLANTIC 84037 


57 


X 


55 


60 


20 


1 SAY A LITTLE PRAYER (FROM "MY BEST FRIEND'S WEDDING") ♦ DIANA KING 

AMAR-yEL :iiY:Ej (C) (Dl (T) 00 WORK 78S96 


38 


COD 


59 


69 


6 


YOU'RE NOT ALONE ♦ OLIVE 

RT;.- . -T .CTCTKELLmRTAYlOH-FIRTHl (C) (D) (Tl (XI RCA 64999 


59 


90 


56 


57 


12 


YOU LIGHT UP MY LIFE • ♦ LEANN RIMES 

r wlMEi C HOyVAHD.M CURB 11 BROOKS! ICKD) Iy! CUPB ).)C.C) 


34 


® 


61 


65 


5 


SO GOOD ♦ DAVINA 

LAV ■...) Ci^.rj; 11. VIE,. (Cl[0)iTi If .iccc.rc r,-;. 


61 


OD 


63 


66 


5 


I'M NOT A PLAYER ♦ BIG PUNISHER 

MINNESOTA 1. -. ',■ n CKAROSON.K GAMBLE.LHUFF) iC; ID , (T) ; b- ■ . i C 


62 


93 


62 


63 


15 


HAVE A LITTLE MERCY ♦ 4.0 

.j"C'TiL.) c 11 T LEIWS) (OIOISAWY^KRSPECIIV^ 58758QAAM 


46 


m 


NEW^ 


1 


NO. NO. NO ♦ DESTINY'S CHILD 

■■'< lECI... ■ LhE.EbT E EMSARHV HERBERT,RFUSAR1,M.BR0WN.C-GAINESI ICHDI (Tl IX) COLUMBIA 78618 


64 


95 


58 


55 


5 


PHENOMENON ♦ LL COOL J 

^ c VEC s . V.VEENCE [J T SMITH S ECWBS R mwREfJCE.S KCKENNEV.W WITHERS! (Tl D£F 1AM EeaMl'MERCURY 


55 


98 


66 


68 


10 


DONT GO LECUCK FEATURING KAYO 

PRE-.NE^.SARAE iG A SaRAF.M.S.APPlEGATE) iC) !(J) (T! IX) (OGIC 6497^'RCA 


a 


97 


60 


56 


17 


NEVER MAKE A PROMISE • ♦ DRU HILL 

D.SJMMONS !U siMMOKS! :C!!,l)iTi ^ C'f ,J ' 


7 


91 


65 


61 


10 


LOVEISALIVE ♦3RDPA-1Y 

LCD !G iVH-GHli .!Ci (Dl !T .)....■-.■ ■■■.M 


61 


(D 


88 


88 


4 


ALL OF MY DAYS (FROM "SPACE JAMT ♦ CHANGING FACES (FEAT, JAY i) 

R-KELLY . : . [ci ID) (Tl BIG BEAT 38E>OOATLANT!C 


69 


70 


71 


72 


14 


AROUND THE WORLD ♦ DAFT PUNK 

T t.c\_.) _,1 - ..l.'EMOlRiSTOd BANGAIUR.G D£ HOMEM CHRISTO! (C) iDKTiSI^Mi IHf.Ciii.V RC.:>( 


61 


QD 


76 


82 


4 


KISS THE RAIN ♦ BILLIE MYERS 

D.CHILD H \hi RS.E BA2!LIAN,D.CM!1D! :C!(D)..'!. ..K 56140 


71 


72 


67 


71 


9 


PLEASE ♦lE-tKINLEYS 

R .'^Vl!;.C'l. l HAStLDEN.P GREENE (T.MASELDEN! C l- 


67 


73 


70 


64 


11 


ON MY OWN ♦ PEACH UNION 

PEACH .1') Jr^ J'GAHHIil.P STAlHAM.l LAMB! (CKDIIT .' 


39 


CEi 


81 




2 


I'M AFRAID OF AMERICANS ♦ DAVID BOWIE 

t) ti. ,',!. : : ■, ' ■ VIRGIN SSGIB' 


74 


75 


68 


58 


11 


AVENUES (FROM "MONEY TALKS'^ ♦ REFUGEE CAMP ALL STARS FEAT, PRAS i v. ! - KV.MANI) 

PRAKAi'RH It GHA\:, ICHD)lT: ■ ARfSTA13411 


35 


78 


74 


76 


7 


THE REST OF MINE ♦ TRACE AOKINS 

S HENDRICKS FT ADKINS K BEAREll ICI (0) IVI CAPITOL ',,'. b.i..E ,-, 


70 


cm 


96 




2 


L-L-LIES ♦ DIANA KING 

AMARVEL'D KI'IC. A MAWEL.A ROMANi C . .vl- . ^. 


77 


(D 


78 


85 


4 


BABY YOU KNOW THE O JAYS 

J.linLE 111 . ! !' • 'WEAT E MCHOEAS) ,:C uD! GLOBAL SOUL J-IC ^;R;E)Vc)l. 


78 


79 


64 


70 


18 


DO YOU LIKE THIS ♦ ROME 

Gf:.',!. V!b.i 1 7 : 1 WO(H")S.V MERRITT , I C! iDl (V) GRAND . C" Y t,.Ib ) ) -L)) 


31 


99 


73 


73 


20 


GOTHAM CITY (FROM "BATMAN I ROBIN ") • ♦ R. KELLY 

R.KELLY - ■ - ! . ■ iC) (D! (T) fV) IX) JIVE 42473 


9 


81 


84 


89 


7 


ONE MORE NIGHT AMBER 

THE BCRMAN BROTHERS i KAIAA.A CPEMEfra E BERI/afvCH 6ERWAM (T) |Xi TOMMY BOY 766- 


81 


82 


79 


31 


15 


FREE ♦ ULTRA NATE 

. SPRI'IGSTEEN 1 f !AFO\E i;l NATE L SPRINGSTEEN J C.AFONEl (C) (Tl (XI STRYCTLY RHYTHM 12512 


75 


83 


75 


74 


15 


AFTER 12, BEFORE 6 ♦ SAM SALTER 

TRiC-'Y E. Hill 1CA.STEWART.S K HALL.TAS.P.LSTEWART.S SALTERl (CMDl (T! IX) lAfACE 24253 ARISTA 


51 


84 


77 


78 


14 


DONT SAY ♦ JON 8. 

JO!.. r.t c El b ■ic.-i u NELSON, D SPENCER) (CKDI (T) (X! YAB YUM )--- :^ E* ) r.u : : 


68 


89 


86 


86 


19 


TO THE MOON AND BACK ♦ SAVAGE GARDEN 

CnSHER (CUD! ■ V ■, COLUMBIA 78576 


37 


89 


72 


59 


8 


ELECTRIC BARBARELLA ♦ DURAN DURAN 

TVMANIA ,i - "URE/LLOS LEBON) iTi !Vi ,X! CAPITOL 58674* 


52 


c© 


89 




2 


IN HARM'S WAY ♦BEBEWINANS 

p.".', ■ , ■, biAWRENCEMBELLBYARS) !C i (Dl ATLANTIC 844135 


87 


88 


82 


93 


3 


DON'T STOP THE MUSIC ♦ PLAYA 

TIME, , CE'SH S GA.RRETT.J.PtAC0O(,S STEWARD (C) IDl (T| DCF ,'AM 5716K\WERCURY 


82 


89 


69 


75 


19 


SOMEONE • ♦ SVIW (FFATLIRING PUFF DADDY) 

.1: b,,.AHAM.H.PYERftLPRICL.WXLLALE (■■,'! ■, C i , RCA 64926 


19 


90 


90 


91 


7 


YOU'RE THE INSPIRATION ♦ PETER CETERA rrATURING AZ YET 

:i.!.-', ■■• L . CblERl .:, .!„■■.,.'!)!" ;b3DlB 


77 


91 


87 


87 


8 


SPIN SPIN SUGAR ♦ SNfAKLR PIMPS 
LINE OF . .Eb .:, hGWE CCEiN£R,PKXERlNG) ICl (TJIVI (X) CLEAN UP 'C-'-- p,- r. 


87 


d) 


92 




2 


BRIAN WILSON ♦ BARFNAK! fj LADIES 

G.MACK LLOP !S PAGE ci :c iv REPRISE 17290 


92 


CD 


93 




2 


YOU WALKED IN ♦ LONESTAR 

:i COC- '.V YV !!■"■) ■ LiY'lCE P i^AMS! !(.! !l).i': SNA ■ ■ : \ 


93 


94 


95 


84 


3 


Dl KEEP PUYIN' (GET YOUR MUSIC ON) ♦ YVETTE MICHELE 

FEIL 1 , . 1 . . ' .1 ■■ ,L ,! ■ (CnDl !T'LOUD ) ) 


84 


95 


83 


77 


13 


BARBIE GIRL ♦ AQUA 

!,'.M :iEE,YAE.O S RASIED.C NORREEN (S RASTED,C NORREEN,R DIF,L NTSTRCM! ICI ID) (T! M MCA 55392 


7 


(96) 


NEW^ 


1 


GET IT WET ♦ TWISTA 

THE H ■ C,^. -R7,«.b.-ERi TWISTA,MS KANE) ICMOJ (Tl CREATOR'S WA')B-G BEAT ^S/Xll ATlANTlC 


96 


97 


80 


% 


3 


KISS YOU ALL OVER NO MERCY 

FMP ■.' ■ CbC ■■-.N, !;: IE)) IT! :X' AR'STA iC4:R 


80 


98 


97 


98 


17 


DOWN FOR YOURS ♦ NASTYBOY KLICK FEATURING ROGER TROIITMAN 

MC MAC,. I V .AELiEI.AE , VIAE NE Ea..;E,A£STBAOA| IC) lOlHl WLSTYBOf.GLASSNCIl 


69 


99 


85 


33 


19 


1 CAN LOVE YOU ♦ MARY J BLIGE 

R.JERKlNSiM I ElPGE.L E.-SE ElECOSTA H JEfi> NSK JONESCBPODY N.MYRICK.LIL'KIM! C E' „ ■ 


28 


100 


100 


94 


8 


ALRIGHT ♦ JAMIROQUAI 

KA. A ^TC.'IE IE HARRtS.J.KAY.C SMITH) !Ci(0) lli .VCEiX 78703 


78 



O Reconls Mith the greatest airplay and sales gam this weeK. Greatest Gainet,<Sates and Greatest Gainef/Airplav itt awarded, rvspectrvely. lor the largest sales and airplay increases amcig singles twlow the top 20. 4videoclv availaMity. •Recording Industry Assn. 01 America (RIAA) certrilution *or ules ol SOO.OOO 
units & RIAA c«rb4icatkHi Cor sales o( 1 nuHion units, wth addilnrul nuiliixi indicated by a numeral loHowing the symtx)l Catalog number n lor cawrttc singte 'Atierisk mdicales catalog numtier 4 for cassette mau-sjngle: lesular cassetin single unavailable (CI Cassette single availability. IDI COsmgle availability. IMl CassMe 
Riau-single aus>lal»llty. (T] Vinyl mau-single avadaUlity. (Vt Vlr^l angle availability. CX) CD fnaxi-ungte availaMrty. ■D 1997. KllboantBPI Corranuntcatlons and SoundScan, Inc. 
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§ibocid 
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Worldwide Specials 
and DIRECTORIES 



o 



^^'^ ; ( mom tt msii imsm ) 



J) ^flgji^»gHg^g»iv|fa^^^|j y Ad Close: December 23 ^ 

'rfriJt/iMi^ Christine Chinetti -44-171-323-6686 Q 




^ Close: December 18^ 

Pat Rod Jennings - 212-536-5136 




mnmumo ) 



/ssue Date: January 10 '98 



CONTACT: 



Ad Close: December9J 

Judy Yzquierdo - 213-525-2304 



[RPRDR ) 



/ssue Date: January 10 '98 



)Ad Close: December 9 ^ 



CONTACT: 



Adam Waldman - 212-536-5172 



o 



/ i 



( vm in music ) 





r 

Issue Date: 


December 27 ^ 


Ad Close: December 2 ^ 




' CONTACT: ^ 


Pat Rod Jennings - 212-536-5136 



) o 




a 





Issue Date: 


December 20 ^ 


Ad Close: November 24) 




' CONTACT: 


1 Jill Carrigan - 213-525-2302 



wm smm wibuu ) 



r 


Issue Date: 


December 20 

■4 


Ad Close: November 24 ^ 




CONTACT: 


Pat Rod Jennings - 212-536-5136 



Place your 
ad today! 



EAST/CANADA 
212-536-5004 - PH 

212- 536-5055 - FAX 
PAT ROD JENNINGS 
KARA DIOGUARDI 
ADAM WALDMAN 

WEST/I*1IDWEST 

213- 525-2307 - PH 
213-525-2394/5 - FAX 
LEZLE STEIN 

JILL CARRIGAN 
JUDY YZQUIERDO 

SOUTHEAST 

615-321-4294 - PH 
615-320-0454 - FAX 
LEE ANN PHOTOGLO 

FLORIDA/LATIN AMERICA 

212-536-5001 - PH 

212- 536-5055 - FAX 
GENE SMITH 

UK/EUROPE 
44-171-323-6686 - PH 
44-171-631-0428 - FAX 
CHRISTINE CHINETTI 
IAN REMMER 

ASIA PACIFIC 

Hong Kong: 852-2527-3525 

ALEX HO 

Singapore: 65-338-2774 
LYN LEONG 

AUSTRALIA 

613-9824-8260 - PH 
613-9824-8263 - FAX 
AMANDA GUEST 

FRANCE 

331-4549-2933 - PH 
331-4222-0366 - FAX 
FRANCOIS MILLET 

WEST COAST LATIN/ 
TEXAS-MEXICO 

213- 782-6250 
DAISY DUCRET 

ITALY 

39+(0)362+54.44.24 - PH 
39+{0)362+54.44.35 - FAX 
LIDIA BONGUARDO 

JAPAN 

213-650-3171 - PH 
213-650-3172 - FAX 
AKI KANEKO 
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^^^^^^ THE TOP-SELUNG ALBUMS COMPILED FROM XMTIOIUL 
■ ■ ■ SAMPU OF RETAIL STORE AND RACK Ml£S REPORTS 
II 1 COLi£CTED.COMI>IL£D. AND PROVIDED BY 

^•^^ NOVEMBER 29, 1997 IIH" 


THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABEL & NUMB£R,T3CSTRIBUTING LABEL ISLJGGESTEO LIST PRICE OR EQUIVALENT FOR MSStnE^CDI 


PEAK 
POSITION 




THIS 


EAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABEL & NUHBER/DISTRIBUTING LA8CL ISLJGGCSTTD LIST PRKC OH EQUIVA4£flT FOR CASSETTCCO) 


PEAK 
POSITION 


CD 


NEW^ 


1 


* * * No. 1/HoT Shot Debut* ★ ★ 

BARBRA STREISANDcOLUMBiAbfciei |1C%£Q'1798) I»«ei>a(Nol HIGHER GROUND 


1 


54 


42 


40 


5 


GREEN DAY HlPRISl 46794/WARNER BROS. (10-9&16.9e) NIMROD. 


10 


55 


43 


44 


68 


SUBUME A' GASOLINE ALLEY 1 1413MCA (1096116 981 SUBLIME 


13 


2 


2 1- 


2 


SHANIA TWAIN utncjm SJMKU ;io 98 la l ; 98; COME ON OVER 


2 


dD 


89 


141 


3 


MANNHEIM STEAMROLLER AMERICAN GRAMAPHONE 1997 (10.96(14.96) CHRISTMAS LIVE 


56 




NEW^ 


_L- 


* * * Heatseeker Impact* * * 

MYSTIKAL NO LIMIT 4ie2lVJlvE II0.9K16 9SIH UNPREDICTABLE 


3 


57 


52 


61 


71 


LEANN RIMES A' CURB 77821 (ia9Vls.9e) BLUE 


3 


58 


53 


54 


30 


GEORGE STRAIT A' mca Nashville )I5«4 (l09EV169e) CARRYING YOUR LOVE WITH ME 


1 


cu 


NEW^ 


1 


ISO EASTWIST 6212ME0 110 9&16 981 LEVERT.SWEAT.GILL 


4 


59 


54 


60 


12 


DAYS OF THE NEW • outrosT 300a<AiEFnN I69»l2.9e) ■ DAYS OF THE NEW 


54 


s 


1 


1 


3 


MASE BAD BOY 73017>,<ARtSTA(10 9&16 98) HARLEM WORLD 


1 
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boxed sets, and double albums wilfi a running time Itiat exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes 'Asterisk indtcates LP is available. Most tape prices, and CD prices lor BMG ar>d WEA labels, are suggested lists. Tape pnces 
marked EQ, and all other CD prices, are eguivaleni prices, wtiich are projected from wtiolesale prices. Greatest Gamer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. fHeatseeher Impact shows albums removedfrom Heatseekers this week. 
■ indicates past or present Heatseeker title. £ 1997. Billboard,'BPI Communications, and SoundScan. Inc. 
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U.K. Gov't Figures Turn Out For MOBOs 

Shola Ama Is Among Winners At 2nd Awards Show 



■ BY MARK SOLOMONS 

LONDON— There was plenty of 
mainstroam endorsement for the sec- 
ond Music of Black Origin (MOBO) 
Awards, held Nov. 10 at the New Con- 
naught Rooms in London's Covcnt 
Garden. 

British Prime Minister Tony Blair, 
who attended the 1990 event, in send- 
ing his apologies this year, said, 
"Black music ... is an important part 
not only of the British music industry-, 
but also of the British economy. 
Whether it is hip-hop, jungle, soul, 
jazz, reggae, or club DJ, this countrj* 
is at the leading edge of musical inno- 
vation and change." Blair's minister of 
culture, media, and sport, Chris 
Smith, presented an award for best 
unsigned act to female vocalist Fola 
Sade. Conservative opposition leader 
William Hague was also present. 

The event also found favor with TV 
audiences, picking up approximately 1 
million viewers when screened Nov. 13 
in indeiwndent network ITV"s Central 
(Birmingham and the Midlands) and 
Carlton (greater London and the 
southeast) regions. That figure is 



about 200,000 short of the figure 
achieved nationally in U*i>6. 

FreakstreetAVEA vocalist Shola 
Ama. with best R&R act and liest new- 
comer honoi-s. was the top winner at 
the awards, which were voted on via 
pcople's-choice polls conducted 
through specialist press, TV, and 
radio. Eighteen-year-old Ama, who 
scored a top five U.K. debut earlier 
this year with a cover of the Randy 
Crawford classic "You Might Need 
Somebody," says she attributes much 
of her public recognition to her Euro- 
pean tour this summer with Michael 
Jackson protege 3T. The Nov. 17 
release of a new U.K. single, "Who's 
Loving My Baby," should chime neat- 
ly with her MOBO exposure. 

Also honored, with a lifetime 
achievement award — although not 
with TV coverage — was Bootsy Col- 
lins. Prodigj' picked up the best dance 
act award, BLACKstreel was named 
best international act, and Coolio was 
top international hip-hiipact. Mcrcurj' 
Music Prize-winning drum'n'bass pio- 
neers Roni Size & Reprazent took the 
Red Strii>e-sponsored prize for best 
jungle act, and Motown U.S. signee 



Rosie (Jaines picked up an award for 
best international single, for her U.K. 
hit on Scottish indie Big Bang. "Clos- 
er Than Close." Epic newcomer Fin- 
ley Quaye wu** voted l>est reggae act, 
while Beenie Man won in the intema- 
tional reggae category. 

The awards are intended to "repre- 
sent the w^hole spectiiam of U.K. music 
on a national platform." according to 
the organizers. However, the difficul- 
ty in defining "music of black origin" 
has provoked some debate about the 
show's aims. The event — which was 
broadcast live on national network 
BBC Radio 1 — provoked on-air criti- 
cism from London black music outlet 
Choice FM. It was irked in particular 
by the relatively short shrift given to 
reggae — a staple on the station. 

Picking up best album honors for 
the multimillion-selling "Traveling 
Without Moving" (Sony/S2), Jamiro- 
quai front man Jason Kay took up the 
gauntlet, pointing to the black roots of 
his band's music. "People have said 
that we're trjing to plagiarize some- 
thing that we love — we're trying to 
fiatter the thing and do it properly." 
he said- 



EPITAPH CUTBACKS HELP INDIE GET BACK TO BASICS 



({ 'tmlimicd fittiii pcf/f -l) 

staffers hope that Gurewitz w'ill 
soon be back working alongside 
them. 

The elimination of 20 positions 
leaves the label with some 30 
employees, sources say. Among 
those who are departing are Melissa 
Boag. director of sales and market- 
ing, and Doug Mark, head of busi- 
ness affairs. But in both instances, 
the departures are not due to the 
cutbacks. In Boag's case, she has 
accepted a position with MCA 
Records as director of marketing, 
according to sources, while Mark 
used the restructuring as an oppor- 
tunity to resume his own law prac- 
tice, according to Kaulkin. Mark will 
scr\'e as the lalwl's outside attorney, 
a function he fulfilled previously 
before joining the label in an official 
capacity. 

Kaulkin says the dowTisizing was 
necessary because the label had 
"overextended" itself in the last cou- 
ple of years. Sources suggest that in 
the company's peak year of 1994, 
when the Offspring's "Smash" 
brought the label mainstream suc- 
cess, revenues reached $50 million, 
and the company upsized according- 
ly. This year, the label will pull in 
about $20 million, Billboard esti- 
mates. 

In addition to the staff cutbacks, 
Kaulkin says that the label is look- 
ing at the way it does business to 
analyze what is working and what 
needs to be changed. "We will scru- 
tinize the business to squeeze cost5 
out of the operation," he says. 

Kaulkin says that prior to the 
changes. Epitaph was "built up," as 
if it was going to have Offspring 
records every year. Offspring has 
since moved on to Columbia, where 
it has been unable to duplicate the 
success it enjoyed at Epitaph. 

Despite the fact that Epitaph 
hasn't produced another multi-plat- 
inum act, the label continues to be 
recognized as a leader in punk rock 
and ska. Moreover, it has achieved 
commercial success with bands like 
Rancid. NOFX, and the Voodoo 
Glow Skulls. The label also has crit- 



ically acclaimed bands like Bouncing 
Souls, the Cramps, and Wayne 
Kramer and upcoming bands like 
H20, among others. 

The success enjoyed from 1994- 
1996 is still paying dividends for Epi- 
taph. "We do three or four times 
more business now on a typical 
release than we did prior to when 
the Offspring and Bad Religion" 
were moving units for the label, 
Kaulkin says. 

Although the label is still appeal- 
ing to its core punk rock audience, 
last year it branched out with the 
formation of the Hellcat label, a joint 



venture between Gurewitz and Tim 
Armstrong. That label specializes in 
ska music, with such bands as the 
Slackers, US Bombs, Dropkick Mur- 
phy's, and Hepcat. 

The Epitaph staff remains com- 
mitted to maintaining Gurewitz's 
vision for Epitaph as a label where 
the "artist comes first," Kaulkin 
says. 

With the downsizing and the other 
changes, "there are people outside 
the company putting a negative spin 
on all this," notes Kaulkin. "But 
that's fine with me, because we don't 
mind being the underdog." 



ISC BOWS OUT OF DVD SOUND TESTING 



(Continued fwm {xif/v 6) 

Stream Digital technology, which op- 
erates on a high-speed data stream 
that can be? acces.Hcui at various levels 
of resolution depending on the user's 
needs (Billboard, June 21). Then, in 
September, the Warner Music Group 
made a proposal to adopt a DVD audio 
system based on a higher-resolution 
version of pulse-code modulation 
(PCM), the digital audio process used 
for CDs, DATs, and most other con- 
sumer and professional formats (Bill- 
board, Oct. 4). 

Those two approaches are still con- 
.sidered front-runners in the race to 
establish a new digital sound carrier. 
In addition, sources say, other com- 
panies have made "subset" proposals 
that address such issues as data com- 
pression. 

In an effort to avert a format war, 
the ISC calls on electronics hardware 
manufacturers to work toward devel- 
oping a universal player that will be 
compatible with all major technolo- 
gies. 

"The committee strongly believes 
that any outcome that would result in 
incompatible players could result in 
consumer confusion and would not be 
in anyone's interest." says the state- 
ment. "The committee hopes and 
expects that the hardware industry 
can come together to offer a single- 
player format to the consumer." 



Although the ISC statement does 
not refer specifically to the year-end 
deadline set last spring for completion 
of a DVD audio spec, it notes that 
"abandoning the centralized listening 
tests does not mean the introduction 
of DVD audio will be slowed. The tim- 
ing of DVD audio's release has always 
been dependent on such critical issues 
as copyright protection, marketing 
considerations, and the consumer- 
electi'onics industry's timetables." 

Sherman adds that it is up to the 
individual hardware companies, not 
the ISC, to determine technical sj>ec- 
ifications for DVD. "Our job is only to 
pro\ide input into what ought to be in 
the spec, what the criteria ought to 
be," he says. 

Sources say they expect various 
companies to put forw ard formal DVD 
specifications early next year. How- 
ever, no one is ex(*ecting an immedi- 
ate consensus among competing man- 
ufacturers. 

"In the atmosphere of free competi- 
tion, ever>'body's forced to refine their 
ideas to the satisfaction of the indus- 
tries they're supposed lo scn'e," says 
a senior executive. "At the end of the 
day, competition will foster a product 
that will benefit the consumer. We 
have the opportunity to put together a 
product that will be around for a long 
time, so we don't want to hurrj' it." 
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IC-.HEST GROUND: In the 'DOs. she has visited standards with her 'The 
Concert" albums and the (Ireat White Way with "Back To Broadway," hut 
it is a mix of pop and inspirational material that fetches Barbra Streisand 
her biggest sales week of this decade. "Higher Ground," which includes 
"Tell Him," her duet with Celine Dion, grabs The Billboard 20O's flag by 
moving 207,000 units in its first week, significantly more than the 121,000- 
unit opener that gave "Back To Broadway" a chart-topping debut in 1993. 

A usually sa\^'y chart watcher who works at Sony Music Distribution 
attributes the fat "Higher Ground" sum to the decision to forgo a retail- 
available single for "Tell Him," but I can't find anyone out^iide of Sony who 
agrees with that opinion. More significant, says one retail brain, was 
Streisand's Nov. 14 appearance on ABC's "20/20." The Musicland/Sam 
Goody chain, for instance, had the unusual occurrence of selling more "High- 
er Ground" copies Nov. than it did during the Nov. 11 opening day. 
Mu.sicland had another big day with the album Nov. IR. 

A glance at the four previous SoundScan-era Streisand albums also seems 
to debunk the no-singles theory. Considering that the first-week take for 
1994's double-length "The Concert" far outsold the cheaper '9.5 "The Con- 
cert—Highlights" (a No. 10 debut with 89,000 pieces vs. a No. 96 bow with 
11,000) and the hand.somc splash made by the 1991 boxed set "Just For The 
Record," which entered at No. 38 with 24,000 units despite its $79.98 price 
tag, it's hard to imagine that a true Babs fan would opt to buy a single instead 
ctf an album. 

Coming attractions: Barbra Streisand's duet partner, Celine 
Dion, has visited "The Rosie O'Donnell Show" and "Good Morning Ameri- 
ca" and been featured on a VH 1 documentary, all of which bodes well for a 
handsome debut. But the act that will ou.it "Higher Ground" from the lop 
of the chart is .Metallica. The steadily selling hard rockers had a massive 
o|x"ning week of 080,000 unit.s with 199r)'s "Load," wtile their 1991 self-titled 
opus, with 598,000 units, was the first SoundScan-era album to top the 
.500,000 milestone in a single week. Early retail reports suggest that "Re- 
I>oad" could enter with an even fatter number. 

Opening-day activity from the Nov. IS slate indicates that the Christmas 
outing by Hanson will be close on Dion's heels, while a live set from Erykah 
Badu and the solo debut by MJG are also contending for bows in the top 10. 
These are second outings for '97 rookies Hanson and Badu. MJG has appeared 
on The Billboard 200 twice before with rap collaborator Eighthall: The pair's 
'94 album peaked at No. 106. while a '95 set debuted at No. 8. 

Standing corrected: ok, the 172,000 pieces rung last week by Sha- 
nia Twain was actually the ninth-largest week for a countr>' act this year. 
Missing from the list in la.st issue's column — a big oops — were the first two 
weeks for Tim McGraw's 'Evcrj-where," which had 224,000 units in its first 
(Nashville's iarge.st in 1997) and 181,000 units in its second. The album was 
denied a shot at The Billlx)ard 200's top slot, though, becau.se it came out 
the same week that Wu-Tang Clan moved 612,000 units. 

Country's 1997 marks, however, will become irrelevant when Garth 
Brooks' "Sevens" hits stores Tue.sday (25). Discounting his 1992 Christ- 
mas album. Brooks' last five sets have had average first-week sales of 
421,500 unit*, and with all the media hoopla surrounding his HBO concert 
in New York's Central Park this past .summer, his profile seems to be at an 
all-time high. 

Meanwhile, Ms. Twain is hanging in there quite well, thank you, holding 
at No. 2 with a mere 1.3% decline in her album's second week. Natiu^lly, 
she still leads Top Country' Albums and will until Brooks hitj5 the lists in two 
weeks. 

Dreaming of a greenbacks CHRISTMAS: seasonal UUes have 
already been decorating The Billboard 200, Top Pop Catalog Albums, and 
some of our other album lists, and that fare will kick into high gear with the 
Thanksgiving weekend. To prepare for that rush, this issue of Billboard 
brings the annual return of our 'Top Christmas Albums chart (see page 59), 
which is topped, to probably no one's surprise, by the return of Mannheim 
Steamroller. The Chip Davis-led ensemble's four previous Christmas 
albums have been frequently found at No. 1 on this chart throughout the 
'80s and '90s, so it's no surprise to find that the Steamroller's fifth, "Christ- 
mas Live," which jumiis 89-56 on The BillboiU-d 200, leads the seasonal pack. 

Top Christmas Albums is compiled weekly but published biweekly. It will 
appear again in the Dec. 13, Dec. 27, and Jan. 10 issues. Numbers in the 
"last week" column reflect sales from the prior unpublished week. 

Observation DECK: if you are one of those naysayers who pooh- 
poohed last issue's bow by Spice Girls' sophomore album, I hasten to point 
out that it wins Greatest Gainer (No. 8, a 21% gain), ending the five-week 
streak by fellow U.K. rookie Chumbawamba, which nonetheless continues 
to grow (No. 7) . . . Jive continues its high batting average, as New Orleans 
rapper Mystikal bows at No. 3 (156,500 units), while R&B supergroup LSG 
is right behind at No. 4 (1:38,500). Mystikal's prior set peaked at No. 103 in 
1995, but another rapper, MC Eiht, is a shadow of his former self. He enters 
at No. 64 (20,000 units) following Billboard 200 peaks at No, o in '94 (104,000 
units) and No. 16 last year (58,500 units). 
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RADIO REMIXES: BOON OR BANE? 

(Continued from page 1) 



Record labels argue that remixes are 
drummed up for radio's benefit, offer- 
ing the opportunity to brand them- 
selves with a sound that fit-s their niche 
format. 

"It's to gT\'e radio options. Different 
mixes can be played in different day- 
parts," says Ken James, national direc- 
tor of promotions for MCA Records 
(U.S.). The remixes are good for retail, 
he adds, because they expand and keep 
alive interest in the artists and the 
songs and stimulate consumers to buy 
the album. 

OPENING THE DOOR 

James notes that the cun*ent single 
from Mary J. Blige, "Everyday," has 
four remixes different from the album 
and original ("D/cassette single track. 
There's the So So Def mix by Jermaine 
Dupri, the Malik mix, the Quiet Storm 
mix, and the "I don't know what it Is but 
it sure is funky mix." he says. 

He maintains that the remixes are 
not intended to exjiand Bilge's demo- 
graphic appeal, because "her demo is 
pretty broad." But. he sa>-s, "when you 
do a So So Def remix, it ojiens the door 
for more males. Men can get into that 
funk more than women." 

Unlike many other remixed singles, 
though, the modified versions of 
"Everj'day" are available commea*ial- 
ly on a CD-5. "One good thing about 
that," .lames says, "is that if D.ls don't 
buy it on wax, they can buy it on CD." 
He notes, however, that it is not neces- 
sarily an MCA policy to release remix- 
es commercially. "It varies project to 
project." 

Randy Jackson, VP of A&R at 
Columbia Records (U.S.), says that, 
besides extending the life of a song, an 
important reason labels produce remix- 
es is "to create buzz and demand for 
the record early on." Exposure for the 
song in clubs and on radio mix shows 
can do that. 

Jackson offers another advantage of 
remixes: "If [the mlxl is different from 
the original track, in the commercial 
release you're saving yourself ha\ing 
to give away two album cuts on a cas- 
sette," since the alternate mix can 
serve instead as the extra track. And 
on the CD-5, maxi -cassette, or 12-inch 
vinyl, which can hold three to five cuts, 
the various mixes of the song can make 



SUIT FItED 

(Coiil ill lied fhuH ixi(/e C>) 

a reduction in annual compensation. 

However, the complaint says, he 
would not have agreed to the elimina- 
tion of his severance pay or a reduction 
in annual compensation if he had knowTi 
that consulting fees for Dan Pritzker 
and Miller would be renewed, "thus 
entitling both to severance lx;nefits in 
the event All Nations was liquidated 
during the term of their agreements." 

According to the complaint. Meshel's 
annual compensation was lowered from 
$325,000 to $200,000. 

In addition to damages and an 
accounting, plaintiffs ask for a decla- 
ration that 712 is entitled to immediate 
payment of its share of the cash bal- 
ance from the sale of All Nations after 
"adjustment for impro[»r i)a>7nents by 
defentlants, puniti\'e damages, and pre- 
judgment interest on all sums at the 
legal rate." 

Before joining All Nations, Meshel, 
a songwriter, worked for such publish- 
ing companies as Famous Music and 
Careers Music, the publishing wing of 
Arista Records. 

A call to a lawyer representing the 
Pritzkers wa** not returned. 



up the tracks. 

Labels want to be sure that remixes, 
which can be expensive to produce, 
deliver what they promise. Estimates 
of the cost of a high-profile single remix 
run from $8,000 to $50,000, depending 
on the producer and other factors. 
"They're now creating a whole new 
song," says Jackson, "and sometimes 
samples are involved." 

At Columbia, Mariah Carey's recent 
"Honey" had two commercially available 
remixes, the So So Def mix by Jermaine 
Dupri and a dance mix by David Morales, 
in addition to the original single from the 
album. Her next release, "The Roof," will 
feature a Mobb Deep remix. Jackson 
.says the label "usually offers e\'erything 
[ commercially 1 with her." 

In the case of the new trend of coun- 
try- remixes, right now alternate ver- 
sions of at least five current record.s — 
from (^lint Black, the Kinleys, Garth 
Brooks/Trisha Yearwood, Shania 
Twain, and Wynonna — are getting air- 
play- 

Epic Records Nashville VP of 
national country promotion Rob Dalton 
says the new acoustic version of the 
Kinleys* "Please" song "gives radio the 
opportunity to give listeners something 
they cannot buy, and the only place 
they can get it is on radio, so it's kind of 
a value to radio." 

In some cases, country labels have 
delivered the alternative versions to 
consumers by placing them on the 
artist's next album as a bonus track, 
something that Atlantic and BNA have 
pre\iously done with Neal McCoy and 
Kenny Chesney, respectively. 

ADVANTAGE FOR RADIO 

For radio, which occupies the middle 
ground between labels' upbeat spirit and 
retail's irritation with remixes, reactions 
generally favor the "choice is good" fac- 
tor, but when those mixes aren't avail- 
able at retail, programmers take the 
brunt of calls from upset listeners who 
can't buy what the station ia playing. 

"Labels are loffering remixesj to try 
and get their songs played in every pos- 
sible format — top 40, top 40/rhyt}im, 
hot AC, adult top 40, and AC," says 
Dale O'Brien, PD of WWZZ (Z104) 
Washington, D.C. "What we do here is 
try to come on the air with the single 
version that is released to the public 
We use remixes to freshen the song 
after it's been on the air for a while." 

But with that comes occasional lis- 
tener confusion. According to Jay 
Michaels, music director at KRBE 
Houston, "We're interested in playing 
hit singles and the best-sounding mix 
for the station, but then we get calls 
from people who want to buy the ver- 
sions we play. It's always nice to have 
a single; I like it when record labels put 
out versions for consumers to buy. Oth- 
erwise, it's confusing for the average 
music buyer." 

Stations do not customarily an- 
nounce when they are playing remixes 



(Continued from page 6) 

volume is considered low, which im- 
pairs the ability of institutional in- 
vestors to move quickly in and out of a 
position on the stock. 

When a split occurs, the academic 
research indicates that it means noth- 
ing for the price of a stock, according 
to Barr>' Bryant, director of research 
at Rodmen & Renshaw, a New York- 
based investment bank. In other 
words. Trans World stock, which 
closed unchanged at $:14.625 Nov. 19, 
likely will trade at half that when it is 



as opposed to album cuts. 

"Generally speaking, I believe that 
the hit version is the LP version, 
because that's the one the artist creat- 
ed for that song," says Erik Bradley, 
music director at top 40/dance WBBM 
(Bt)fi) Chicago. But the station does use 
mixes for its club shows and evening 
dayparts to pick up the tempo. As the 
ultimate example, Bradley— along with 
a number of other programmers — cites 
Toni Braxton's "Un-Break My Heart," 
which was first a ballad, then was 
remixed into a thumping house 
anthem, which reinventetl the song and 
gave it a second wind at radio. 

'There was a tremendous ballad glut 
at the time when that Iremixl came 
out," Bradley says. "It came out at a 
really good time." 

Andy Shane, music director of top 
4(ydance WKTU New York, says that 
both versions of "Un-Break My Heart" 
remain top five in station call-out 
research well after a year. "It gives us 
variety to play one during the day and 
one at night," he says. 

ADDING UFE TO A BURNING RECORD 

There are also times when a remix 
can jump-start a song that some radio 
outlets are hesitant to embrace or add 
life to one that's beginning to bum. 

Top40WHTZ (ZlOO) New York, for 
example, created its own version of the 
heavily aii*ed "III Be Missing You" from 
Puff Daddy, intersjiersing the ujxlated 
hip-hop version with the original 
"Every Breath You Take" from the 
Police. Around the country, stations 
looking to tone down the hip-hop factor, 
or add life to the single, utilized the mix. 

At crosstown WKTU, Shane says 
that the new Hanson ballad "I Will 
Come To You" didn't fit the station's 
sound, but that a new Todd Terry 
remix has allowed it to be added. 

"All along, I've loved the Hanson 
record but figured this was a song that 
could never be played on 'KTU." Shane 
says. "The remix fits what we do; it 
made it where we could play a record 
that's a hit that previously we thought 
we couldn't deal with." 

He adds that by playing the alterna- 
tive version, it allows WKTU to stand 
upari from ZlOO. "There are certain 
records that both ZlOO and 'KTU can 
play, but it gives a certain distinction to 
each station to play their own particu- 
lar version of a song." 

Adds top 40/rhythm WIOQ (Q102) 
music director Jay Towers, who also 
added the uptempo Hanson, "We had 
a serious ballad problem, and the label 
brought us this remix, which still keeps 
the essence of the song. It just adds 
tempo." Towers doesn't like the fact 
that consumers can't buy the mix but 
notes that it gives the station the oppor- 
tunity to offer something "exclusive. It 
makes us appear hipper." 

On country radio, acoustic, live, and 
rembced versions of songs are also giv- 
ing outlets something that stands 



split Dec. 15. The stock dividend that 
day will be paid to holders of record as 
of Dec. 1. 

The company stock price has been 
trading up since Wall Street recog- 
nized that Trans World had success- 
fully completed a restructuring of its 
balance sheet and its operations. The 
Albany, N.Y.-based chain began its 
restructuring in 1995, and during its 
low point, its stock was trading at less 
than $2. 

KDCHKISTMA.N 



apart "A lot of these records just make 
the radio station more interesting to lis- 
ten to," says country KKBQ (93Q) 
Houston VP of programming Dene 
Hallam. "It gives the format and the 
radio station an air of surprise." In the 
case of the Kinleys' "Please," Hallam 
says, 'it has relaunched a song that for 
us, was beginning to fade." 

KYNG (Young Country) Dallas PD 
Dan Pearman recalls how one pioneer 
in this area — the remix of Brooks & 
Dunn's "Boot Scootin' Boogie" — helped 
make that song a huge hit. "We got the 
remix nine or 10 weeks into the thing, 
and we ended up plajing it another 10- 
12 weeks," he says, which extended the 
record well beyond the t>7)ical 12- to 14- 
week shelf life. 

RETAIL SINGS THE BLUES 

While record labels certainly see 
nothing but advantages in the remix- 
singles trend, and radio takes the good 
with the bad, retail is left with the 
fewest pluses. Stores have to deal with 
customers searching out alternative 
versions that often are not made avail- 
able commercially. 

Arnie Lewis, singles buyer for 
Tower Records' store in New York's 
Lincoln Center, says, "IConsumersl 
hear it on the radio and think it must 
l>e available at a record store. But a lot 
of times they can only get it through 
bootleg. We're forctid to tell them they 
have U) get it that way." 

Customers who can't find the 
remixed single might buy the full- 
length recording hoping that it's 
included. And, as in the case of the 
Jewel example, that can be a problem. 

Lewis recalls the remix of the Dm 
Hill single "Sleeping In My Bed." "For 
a long time, there was no way to get it 
except as an import CD single. And the 
importers took a while sending it to us. 
People were getting the album and not 
being fully satisfied with it" 

Occasionally a customer will demand 
that the store take back an album that 
doesn't have the remixed track on it, 



"especially when the rest of the album 

is crap," says Lewis. 

The problem does not seem to be as 
acute in the rock genre as in R&B, he 
adds. "Not a lot of rock fans are verj' 
singles-oriented," says Lewis. "If some- 
one likes a song, more often than not 
they'll listen to the album." 

Lewis concludes, "It's rejilly confus- 
ing. I wish there was a better system. 
[TTie remix] builds anticijiation but a lot 
of times doesn't follow through." 

National Record Mail's Oolst cites a 
remix earlier this year of Nas' "Street 
Dreams." featuring R. Kelly. "I got a 
nice promotional single from the label, 
but my customei-s can't," he says. "We 
had tons of retjuests for it." 

Sometimes, Goist points out, the 
remixed radio version might be avail- 
able on a 12-inch vinyl recording. But 
that does not help him or many other 
U.S. masic retailers. "The 12-inchesare 
not carried in the chains," he says. 
"Unless you're li\ing in a big city with 
a Tower Records, you can't get it" 

Consumer demand is there, he says, 
and labels need to address it, j>articu- 
larly in R&B circles, because remixes 
are common in this genre*. 

To illu.strate the paradox, he tells of 
BLACKstreet's remix of "Booty Call." 
The recording was on the Interscope 
label and had been distributed by 
Warner Music's WEA. But Interscope 
ended its joint venture with Warner 
and signetl a new deal with Universal 
Music. Univei'sal decided not to pick up 
distribution of the remix, and Inter- 
scope, according to Goist. "was not 
interested in rereleasing it" But, he 
says, demand was so great at the 
chain's stores in Cincinnati that he had 
to scramble throughout NRM's net- 
work to find available copies. 

"If I'm getting this kind of demand 
fi'om two stores in Cincinnati, I'm sure 
there's more out there," he says. 

Assistance in preparing this story uaas 
provided by Phyllis Stark, managing 
edUor of Count ry Aiqtluif Monitor. 
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Two things you don't 
skimp on 



IHFAKT CAB SEATS 

0-««aK«. 

WHV PAY MORE? „ „ ^, , 

Mo Uncomtortable Straps Or Buckles! 
Hot tegBlty retpowiMt (or child's well-being, 



CD & CASS. MANUFACTURING 



C/ieap-O-Oite 

WE-LL BEAT ANY PRICE! 

Call Icr oor comole'e packages" 
•Complete packag** (ton'> rt*««nce 
CO, riWn. color a«paraIions, or printing. 



In audio maniitacturing, less mone\' 
doesn't mean more value - it ju.st means 
your project doesn't l(«>k or sound as 
giKxl, and takes lon^ter to make. At Disc 
Makers, we guarantee )'our satisfaction 
or your moncv back. 

We don^t skimp when it comes to 
your CDs. Neither should you. 



nvww.rffscmalcers.coiB 



DISC MAKERS 

EXKCTMORE 



...555-OlSC 
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Rimes, Third Eye Blind Sign 
On For Billboard Awards 



LeAnn Rimes and Third Eye 
Blind have been added to the list of 
musical artists who will 
perform at the eighth an- 
nual Billboard Music 
Awards, to be held Dec. 8 
at the MGM Grand Gar- 
den Arena in Las Vegas. 
The show, to be telecast 
live by Kox-TY will be 
hosted by Da\id Spade. 

Rimes' three albums 
have taken turns logging 
26 weeks at No. 1 on the 
Top Country Albums 
chart. "Unchained Melo- 
dy/The Early Years" and 
"You Light Up My Life" 
debuted at No. 1 on The 
Billboard 200. 

Alternatiw rock band Third Eye 



Blind's single "Semi -Charmed 
Life" rose to No. 1 on the Modem 
Rock Tracks chart and 
retained that rank for 
eight weeks. It also rose 
to No. 4 on the Hot 100. 

Also i>erforming at the 
show will be the previous- 
ly announced Spice Girls, 
Aerosmith, and Jamiro- 
quai. Acts presenting 
awards include No Doubt, 
PufT Daddy, Deana Carter 
and Aqua. 

Look for the Billboard 
Music Awards website ac- 
cessible through Bill- 
board Online (www.bill- 
board.com), and watch 
thiri space for additional performers 
and presenters. 



Fantasy Billboard Finds 
New A&R Wizards' 



It's time to announce another 
two months' worth of winners of 
Fantasy Billboard, the onhne chart 
game presented exclusively on the 
Internet by Billboard Online 
(www.billboard.com). Fantasy Bill- 
board lets players assemble their 
own record-label rosters from al- 
bums on The Billboard 200 and the 
Heatseekers chart and compete for 
prizes against music fans around 
the world. 

Fantasy Billboard players earn 
points based on the chart perfor- 
mance of each album 
they choose; stand- 
ings are posted each 
week on Billboard 
Online. A new four- 
week game starts every Thursday. 

Here are the latest winners: 

Game 27: Dan's Records, the label 
created by Daniel Sokol, took the 
honors with an all-rock heavy roster 
featuring strong chart performances 
by Sugar Ray, Smash mouth, Fiona 
Af^e, and Jamiroquai. 

Game 28: Max White's Stalker 
Records tracked down the Fantasy 
prize with a roster topped by I^lff 
Daddy & the Family, which brought 
home 893 points over the four chart 
weeks. 

Game 29: Margetts Road Music 
and its chief exec. Mark Etts 
Rhode, also rode the Puff Daddy 
bandwagon to victory. The label 
also enjoyed a spectacular 525- 




point week from Master F, who 
jumped 137-1 in the Sept. 20 issue 
of Billboard. 

Game 30: Volume Cubed Records 
takes its name from label chief Jeff 
Coler's penchant for pushing the 
decibels. Coler, an info systems stu- 
dent, assembled an eclectic raster 
that included Master I^ the Noto- 
rious B.I.G., Beck, and Yanni. 

Games 31 & 32: Tony Fuerte has 
been following the charts since he 
was 11 years old. It paid off, as he 
became our first back-to-back win- 
ner with his Armada 
squad. The artist he 
banked on was LeAnn 
Rimes. Both of his 
winning Armada ros- 
ters included all three of her albimis. 

Game 33: Dan Snyder's Asil 
Records picked up top perform- 
ances from LeAnn Rimes, Chum- 
bawamba, Sarah McLachlan, and 
Hanson. 

Game 34: Give the crown to 
Dan's Records again. Top guy 
Sokol informs us he's been follow- 
ing the charts for 20 years. A music 
publishing professional, Sokol's hot 
picks included Chumbawamba, 
Smash mouth, and the "Soul Food" 
soundtrack. 

Congratulations to all of our 
Fanta.sy Billboard players! And 
remember, it's never too late to join 
in the game and check out your 
own A&R skills. 
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Billboard's 1998 International Latin Music Conference & Awards 

Biscayne Bay Marriott Miami, Fla. • April 5-7. 1908 
Billboard's Fifth Annual Dance Music Summit 
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Pointe Hilton at T^patio Cliffs, Phoenix, Ariz. • Sept 17-19, 1998 
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Finds Highest 'Ground' 



CHAR! 



BEAT. 



In HER SKARCH FOR "Higher Ground," Barbra 
Streisand finds herself at the chart summit for the eighth 
timt' in her career. Her latest Columbia album entci-s The 
Rilllxcml 200 at the top. allowing Stri'isand to jui-^s the Bea- 
tles as the act with the longest span of No. 1 albums. 

It was 'S:i years ago this week that Streisand was on top 
of the BililwKird album chart for the first time with "I\*o- 
ple." The Beatles expanded their .'ttretch of chart -topping 
recoi'ds when "Antholfjgy 3" debuted 
in pole position the week of Nov. HI, 
199*). Counting back to "Meet The 
Beatles," that ga\t the group a chart 
span of 32 years and nine months 
between its first and la.'^t No. 1 alliuni. 

Sti'eisand was ali-eafly the only art- 
ist to haw No. 1 albums in the "(iOs. 
70s. 'SOs, arul 'iH)s. She accomplished 
that when "Back To Broadway" de- 
\nHc(\ at No. 1 the week of July 17, 
W.fii. "Pefiple" was her only chart-to|>- 
ping release in the '(jOs. She had to wait almost 10 years for 
her next No. 1 album, "The Way We Were." The i^ndtnick 
to "A Star Is Bom" and her second \*o]unie of gi-eatest hits 
were also No. 1 in the '70s, "Guilty" and "The Broadway 
Album" achiewd No. 1 status in the '80s. 

Streisand is one of six act-* on The BilUHmnl 200 who Hi-st 
charted in the '60s. although she is the senior niemlier (in 
terms of chart debut) of the group. B.B. King. Bob Dylan, 
Fleetwood Mac. John Kogcrty (as part of Crecdence 
Clearwater Revival), Jimi Hendrix, and the Rolling 
Stones can all flate tlieir album chart siians back to the 'fiO.'*. 
Just last week, the Doors and the Grateful Dead were also 
on the album chart. 

"Higher (Jround" is the second album of inspirational 
songs to top the list in the last month. LeAnn Rimes* "You 
Light Up My Life" (Curb* spent three nonconsecutive 
weeks at the chart zenith. The two albums hnw one .s<mg in 
common: "T IJelie\'e," a No. 2 ixtji hit for Frankie Laine in 
1953 and a No. 3;i title for the Bachelors in UH>4, when it 




by Fred Brwison 



shaivd the Hot 100 with Stixiisand's "People" single. 

Finally. Sti-ei.-iand's latest achiewment in a long and dis- 
tinguish(»d career moves her up a notch on the list of artists 
with the most No. 1 albums in the rock era. The only acts 
with moi-e chart-topping releases ai'e the Beatles (17), Elvis 
Presley, and the IlolUng Stones (nine each). 

C'MON MARIANNE: Another pop icon from the '(iOs 
makes her deliut on the Hot 100 this 
issue, although her name does not 
ap|K?ar on the single. That's the TOice 
of Marianne FaithfuU on Metalli- 
ai's "The Memory Remains" (Elek- 
tra). the second -highe.'il debut of the 
week at No. 31. The London-born 
\-ocalist fii-st api>eai'ed on the Hot KM) 
the week of Nov. 28. 19(>-1. with the 
Mick Jagger/Keith Richards- 
penned "As Tears Go By." "Memoiy" 
is already the group's third-highest- 
charting title on the Hot 100. Only "I'ntil It Sleeix<" (No. 
10) and "Enter Sandman" (No. Hi) have peaked higher. 

The highest new entry on the Hot 100 is "1 Will Come To 
You" by Hanson (Mercury). It's only the second appear- 
ance on the singles chart for the teen group. 

Pair of sevens: in only three weeks. Robyn has 
matclied the No. 7 peak iM>sitit)n of her first single, "Do You 
Know (WTiat It Takes)." with the foUow-up. "Show Me Lo\t;" 
(RCA) bullets 13-7 and is certain to be the Swedish singer's 
biggest U.S. hit 

Year two: Jcwel and Duncan Sheik both l>egin their 
second year on the Hot 100 with their rcs[K?ctive singles. 
"Foolish Games"/'*You Were Meant For Me" and "Barely 
Breathing" would simultiineously become the records with 
the kmgest eonseeul iw chart nms in history- if they are still 
on the chart thrt-i' weeks from now. The ix'corti is 55 week.s. 
held by Ever>1hing But The Girl's "Mb^sing. 
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TOTAL 592,686,000 630.367,000 (UP 6.4%) 
ALBUMS 488,036.000 512,010,000 (UP 4,9%) 
SINGLES 1 04,650.000 1 1 8,357.000 (UP 13. 1%) 



14.498.000 
m~r WE 

14,094,000 

UP 2,9% 



14,746,000 
DOWN 1.7% 



CD 350,338,000 391,034.000 (UP 11.6%) 

CASSETTE 1 36,442,000 1 1 9,760.000 (ON 12.2%) 
OTHER 1,256,000 1.216.000 (ON 3.2%) 



-THIS wea 

12.336,000 

11.776,000 

CHAN €31 

UP 4.8% 

THIS WEI 

12,257,000 

UP 0.6% 



2,162,000 

2.318,000 
DOWN 6,7% 

■ IS WEI 

2,489,000 
DOWN 13.1% 
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NORTHEAST 
MIDDLE ATLANTIC 
E, NORTH CENTRAL 
W. NORTH CENTRAL 

noUNOCD FIGUnES 



34,713,000 
85,740,000 
102,115,000 
38,456,000 



35,055.000 (UP1%) 
91.604.000 (UP 6.8%) 
106.048.000 (UP 3.9%) 
41,581 .000 (UP 8.1%) 



SOUTH ATLANTIC 
SOUTH CENTRAL 
MOUNTAIN 
PACIFIC 



109,417,000 116,039,000 (UP 6%) 
88,702,000 96,140,000 (UP 8.4%) 
37.274,000 40,078,000 (UP 7,5%) 

99,267,000 103,821 ,000 (UP 7.9%) 
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BillboardBooks 



Talent isn't enough - you need these new books! 



MUSICIAN'S RESOURCE 
GETTING YOUR ACT TOGETHER™ 
The Watson-Guptill Guide 
to Workshops, Conferences, 
Artists' Colonies, and 
Academic Programs 
By Gwendolyn Freed. 
With the wide range of music courses 
and workshops available, choosing the 
right one can be daunting. Organized 
alphabetically by state, this guide 
covers programs for ongoing studies 
and specialized training in classical, 
jazz, pop, and other musical styles. 
160 pages. 5% x 9%". 17 color, 
31 b&w illus. $19.95, paper. 0-8230-7652-0 

THE REAL DEAL 
How to Get Signed to a 
Record Label From AtoZ 

By Daylle Deanna Schwartz. 
Any artist in popular music looking 
to land a record deal will want to get 
the complete score from this essential 
music industry primer Citing and 
dispelling common music business 
myths as a means of focusing each 
chapter, the book outlines the 
important role of each critical player 
in a performer's career 
256 pages. 6x9". $16.95, paper. 

0-8230-7611-3 

THE BILLBOARD GUIDE 
TO HOME RECORDING & 
Revised Edition 

By Ray Baragary. 
Thoroughly updated to keep up with 
the demands of an exploding industry, 
this invaluable guide hits the mark as a 
comprehensive reference to equipment 
and recording techniques. The format 
of the book parallels buying patterns: 
each chapter adds to a basic system 
the way a user would. 
288 pages. 7 x 9Vi' . 97 b&w illus. 
$19.95, paper. 0-8230-8300-4 
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THE BILLBOARD GUIDE 
TO MUSIC PUBLICITY 
Revised Edition 

By Jim Pettigrew, Jn 
Sound strategies for effective 
music publicity that good publicists 
employ to keep their clients in the 
public eye and in the mind of impor- 
tant industry figures are fully revealed 
in this engaging, clearly written guide, 
now brought completely up-to-date. 
1 76 pages. 6 x 9 " . 1 5 b&w illus. 
$18,95, paper. 0-8230-7626-1 

THIS BUSINESS OF 
ARTIST MANAGEMENT 
Revised and Enlarged Edition 

By Xavier M. Frascogna 
and H. Lee Hetherington. 
The authoritative, standard reference 
on artist management in the music 
industry expand its insights even 
further in this updated edition. 
Earning accolades for years, including 
ASCAP's prestigious Deems Taylor 
Award for books on he industry, this 
vital reference keeps pace with the 
demands of the ever-changing 
musical entertainment field. 
304 pages. 6 x 9Vi". $21.95, doth. 
0-8230-7705-5 

HOWTOBE A 

WORKING MUSICIAN 

A Practical Guide to Earning 

Money in the Music Business 

By Mike Levine. 

Written for both novices and profes- 
sionals, this invaluable handbook 
provides solid, practical career advice 
on performing in bars and clubs; 
celebrations and business functions; 
providing accompaniment in theaters 
and cabarets; working at recording 
sessions; and composing for 
commercials. 

224 pages. 6 x 9". 6 b&w illus. 
$16.95, paper. 0-8230-8329-2 
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